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What's in a Wine Label? 
The wine industry wants to put labels 011 its 

products telling COmU,Ltnl::ll'li where to ge,1 informa­
tion about their possible healtll bene!lts: It IS an 
eHDrt to caplCauze on SIlme smelle •• howing th.! 
drinking moc1erat.e amounU of wine mo.y redut'A: lht: 
risk 01 hcilI't dise[l;8~. Tht' BureAU IIf A lCl-mol, Tobac· 
co ond Firearm •• which jg oonaiooring the reqLll!st. 
need< to make 'lIro that any such messaaes are not 
dmlgcrously deceptive, 

The label being proposed does not list any 
spcdfic health bOlle/it:! of wine. Inst""d it sal"'. "To 
learn the health effects of moderate wine COIl:Iump­
tinn ' •• nd for the Fedaral Government's dlerary 
guidelines," Another label. proposed by one winery, 
encourages CODSumcr:5 ·'to ~ult your futnily doc­
rot apout the heo.lth effects of wioe enjoyment." 

Opp<Jllento, including lb. Ameri<!afi Medical 
Aasocbtion and Lh~ Center tor S"lence tn the PuDIIC 
Interest worry that the labels are misleadiI1ll in 
[hat they seem to make i\ p.lSitive health claim nnd 
mayenrour"ge people to drink more, ,1ley see the 
labeling @frort mGrely :IJ: an attempt to give, wine­
makers a bom;\ in the a1cabolic beverages marKet, 

There is certainly a Ganger CIT InlxOO.messagell, 
Wine 'bottles alreallY carry Governml:llt warnings 
about the dang ... 01 ~Icohol con.umption for pr..g­
nant women tUtd drivenl. Additiontll labal, tb.at 
indi.rectly tout the benefits of win~ may undermine 
thoQe warning'! ar may be read, wrOngly. as an 
endOrsement of wine <lrlnklng by the GovernmenL 

The Guvernment guidelines do suggCSt that 
moderate drinking m.y lo.,e< eM risk 01 heart 
disease in some individuals. But they also warn 
agailU:t ex.cer;~lve drinking. TIlt Jruldeltnes <11scU55 
alcohOl consumption In general and do nut make 
distinctions among wine, beer and dl.tilled epirit.a. 

The DcpQ.rtment of Health and HumY.1J S~rvices 
and. the Federtlll Trade (A)mmi ... Rlon have offered. to 
help the bureau !rurvey consumer UD(lerstandlng of ' 
the proposed labels, including the wUllngness of 
CU5tomc~ either ro write fOoT the gludelineH OJ" to 
consult iIleir dOClnrs. Bureau officials have suggest­
ed thaI such. survoy might be unnecessary. Out me 
agency surely needs to uMersrana now the publlc 
will react on a puhllC nealth issuC! with such poten­
tial lor confusion. 
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PUBIJC INTEREST 
... _at Nutrition Action Healthletter 

n~~A' . .&UIHi. ~I(g \~1-
Please dellver the following pages to: 

Name: [3....L'V\..O-. k~ 

~W~\\~ 
Fax Dumber: 

Phone nllmber: 

Total # of pages iMlruling this cover sheet: .3 
Sender: Tara Siegman, Project Assistant, Alcohol Policies, ext.341 (tsiegman@cspinet.org) 

Subject: 

Comments: 

(Sbould you nat receive all pages as indicated, call the seoder.) 

Tbi. ""111,. i. i_ only for lIIe ..... , dIo indlyblual '" tile entity 10 whidI U Is 1dd1t,1IaI. II 
may e.onraiD infomwiaD thai is privileged or C(1I'lfkkmial. If tilt reader of tbia tnellige is not ttm 
iOIl:_ .. cipiem. you ... hereby notiliod dial IllY dl.semlDaDml. dlllribudon. or copyIDa of thiI 
me...,. i& pttIhibillld. If you have ncaived Ibil ...... SO in error. pie ... oodfy .. Immedw.1y by 
IOiepbone. 

1875 COMccticut Avenue. N.W. I Suite 300 I Washington, DC 20009·57281 (202) 332-9110 1 FAX (202) 265-4954 
C II #:IlLIl<:9St ~ : NelLI: I : LS-9 -II: :J() N01!JNIHSVM IdSJ:AH OOS 



American Medical Association 
P~'tLcI&ru dedicaLod In th@health of Nneri •• 

August !i, 1997 

515 North Swa BU6.t 
CbLoago,l1lir.oll60S10 

The Honorable Robert E. Rubin, Secretary 
Department oHIle Troa$utY 
lSOO i'et'lnsylvaniA Avenuo, NW 
W:l~hington. D.C. 2i)110 

Dear Secrelary Rubin: 

3121134·401& 
312 4&4-SS48 P .... 

I wish to express Iht'l American Medical Association's opposition to proposed changes 
by the Bureau of A\cohol, Tobacco and Firenrms in tho worc1in, IIOd placc:mcut of 
beneficial h,,~lth claims for alcoholic beverages on product eoowner labels: It iii our 
concern that such claims would be misleading and, fur many perRon~, inaccurattl. The 
Wine Institute has proposed WOrding optio", that are biased in faVor ofprod\l~t 
cQnsumption and pttseDt potcctially h:mnful messages to consumers. The labeling 
options are: "To learn the health effects of moderale Mne consumpti<.m send for the 
f~deral government's dietary guidelines" or, "The proud people who make this wine 
encourage you to consult your family doctor about the health effect:; of wine 
enjoymeo.l ." 

In ollOh message, the wordill.g {sib to mention that both physicians and the dietary 
guidelines warn of the potential dangrn many lndlviduals fa<;e from moderato 
drinking. Cllildren and adolcsC<mts,recovorin&; alcoholics, women who are trying to 
conceive or who 81e pregnant, individuals with various illnesses or who are taking 
cert:t.i~ medications arc at particular risk. Furthermore, wbile ~me research indicates 
that moderate drinking is associated with 1\ decreased risk for some diseases, other 
research shows that sucb risks actually increase for certain people. 

Berore My changes ere \1Iade in b~Lth effeotslabeling of alCOholic bevemgea, thoy 
must first bo scientifically studied and evaluated for pOflmtially nesalive individual 
and public he~Jth consequences. The l'ropo~ed D1es5age& have not been tested aKainst 
such rigoroua slandatds. In filct, the health dBngers presented by altohol use indicate 
that labels nted to contain more specific health warnings. For =ple, labe4 mould 
clearly state that alcohol is a potentially addi.ctin!! product and noto the negative bealth 
conditions W5S0eiBted with its uso. Such labeling also should contain explicit warnings 
about the noed to limit one's use of alcohol, 

NdB!:! 46-9-B JO NO!DNIHSVM IdSJ:A8 !N3S 
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The Honomble Robert E. Rubin, Secretary 
Department oftbe Treasury 
August 5, 1~97 
P3ge2 

We 2U!'Port the concept that Dll people who are cou~idering drinldng alcohol or who 
are concemed about the potential health effects of drinking be CDcounged to cOIlSlllt 
with their physician~. Equally important :is the need to communicate that any 
consumption ofa.lcohol, unot medi~lly,legallr or situ!liollally contraindicated, 
should be moderdte and very limiled ~~ the federal dietary guidelines cieilily indicate:. 

Thank you f!'lt YOllr t'.ll!IsidernUon of this important pllblio health isme. 

Sincerely, 

~w..I#;I~~ 
Percy Wootton, M.D. 
Ptesi<lent 

co: Mr. John W. MllgaW, Director 
Bureau of Alcohol, Tobacco and FireDmts 
Department of 1M Treasury . 
1550 Massachusetts Avenue, NW 
Wllsbitlgtoo, DC 20226 

Mr. Lawrence H. Summers 
D~uty Secretary 
Depar1ment of the Treasury 
1500 Pennsylvania AVtd'llUl, NW 
Room 3326 
Washioctnn, DC 20226 

rldSt: t LS-9-9 JG NOIDNIHSVM IdSJ:A8 IN9S 



Coalition for the Prevention of Alcohol Problems 
c.w.rv.\M.OA ...... kk,­

vs\ IA\. \0.. \-.. \~ 

August 6, 1997 

1875 Connecticut Avenue, NW, Suite 300 
Washington, DC 20009-5728 

Secretary Robert Rubin 
Department of the Treasury 
1500 Pennsylvania A. ve. N W 
WaShington, D.C. 20220 

Dear Secretary Rubin: 

The organizations listed below strongly urge you to withhold approval of a petition by wine 
manufacturers to include a health statement on wine bottle labels. Research mu.rt he conducted 
to determine what eHects this action would have on consumers. 

The wine indu~try ha~ only one purpose in mind: 10 sell more wine. The labels for which 
approval has becn requested selectively take the words "health" <Iud "moderate wine 
consumption" out of context fcom the U.S. Dietary Guidelincs and thus present a misleading 
view of the over.tll messagc'communicated by the Guidelines. It will also subvert the 
effectiveness of the message on all alcoholic hcverage containers that is mandated by the federal 
government. 

The risks and benefits of alcohol consumption vary greatly frolll person to person. Anyonc who 
does not take the time and effort to request a copy of the Dietary Guidelines or consult with their 
physician could he misled by the proposed labe1llnd assume that "moderate" consumption (which 
is not defined) is good for their health. As you know. "moderate" consumption is not good for 
thc health of alcoholics and others who suffer fi'om alcohol-related problems. or the others who 
fall into the additional categories ()f people who should not drink under any circumstances, 
including pregnant women. 

The Public Health Service, the National Institute Oil Alcohol Abuse and Alcoholism and the 
Federal Trade Commission also either oppose or have serious reservations about the proposed 
label language. The American Medical Association. at its .June meeting, approved a resolution 
opposing beneHeial health claims labeling. We hopcthat BATF will heed to the concerns of 

C.o-Choirs: (}eiJl"K~ HQd{~r. Ce'l/~r /tIT Sdellct In Iht PUbUC/nll!rl!%t. (102) J32-9110. Ul. Jd 
Sarah Ka:Ilson. NuI/fJlfD/ COllncll on A/cohn/iffll Qlld Dnlt: Dependelfcf!. (;02) 7J7.:Jln 

Stee-ring c.:ommincc: Su."an 1Iildtbrundt. /Im~rlcan Arnd("II~' olFlffftily PI,pid41U. (201) 232-9033 
Elaine HoUQlId. A1Jferlnn Actllfemy off'~diDtria. aD}) 3<17·8600 • R;zr/nlra 1.~virrt .. 4.merit"fut PllbUc Htnltll :f.rsocltrdon. (201) 789-5648 

Dill McCull. N,u/omllAIJ(Jcidiinn of A/cob/ism. rtllJ Df1It AbllSc CoulUl!lon. (7(Jj) UI-i686 • Madbeth 0ak.J. N"a,,,,nl PTA.. (202) Z3.9-07VO 
Jeraid Scott. Unlr~1I M~tJ,odisl f:J.u.n:h, Gene,«1 Board ofChurcll (Jltd S(ld~·. (10]) 488.j6fJ{J· Katlry Mc.-Ginll!),. Tile ARC (20]) 785-3J88 

Wiffllun C. n(hitf)rl, Sou.thun Duptirl ElMes and Rdlglous Llbtfty Cnnmri.'Qi,on. (202) j·I7-8J05 
KuJ}dc~n She('.hall. NllROIfu.i A..Duciation a/Slntt.Alcohol ol,d DI1IZ Ahru~ Di'~llllrs. (lO}) 783.6868 
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Coalition for the Prel'elltion of A/co/101 Problems 
Letter to Secretary Rubin 
Page Two 

these health and consumer professionals before taking any action on the labeling of a product that 
contributes to seriolls health and safety problems in the United States. 

Please do not allow the public to be misled about the health effects of alcohol. 

Thank you for your time and consideration. 

Sincerely, 

Alcohol Research Information Service 
American Council on Alcohul Problems 
American Sociely on Addiction Medicine 
The ARC 
Center for Science in the Puhlic Interest 
Consumer Federation of America 
General Board of Church and Society 
International Commission/or the Prevention of AlcoJwlism and Drug Dependency 
Lalino Council on Alcohol and Tobacco 
Manocherian Foundation 
Maryland Underage Drinking Prevention Coalition 
National Citizens Communications Lobby 
National Council un Alcoholism and Drug Dependence 
National Organization on Fetal A/coilolSyndrome 
National Woman's Chri.~tian Temperance Union 
The Palavra Tree, Inc. 
PRIDE o/SI. Tammany 
Public Citizen 
Scott Newman Center 
Southern Baptist Ethics & Religious Liberty Comm~~sion 
University of Michigan Transportation Rcseurr:h Instilute 
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