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ENTREPRENEURSHIP AS AN ECONOMIC TOOL 


E 1I1n..·preneur~hip i!: the act 0" apply­
ing cn.:a!ivc thinking 10 smail hu"i­
ness. discovering Ill:W ways \0 

inlprovc the opcnlliuns or an eXisting or 
ncw husin~ss id::~1. Entrepreneurs 10(lk at 
what is needed. what is mis:-.ing, wll;11 is 
dHlUgjng. wh,it Ctlll he done heth:r. and 
what consumers will want to huy in the 
coming years. 

In the US. then.: an:: 600,nOO to 8flO.OOO 
new companies crcalCu annually, which is 
a hirlhratc of [4 \(1 [6 start-ups for cVl.":ry 
tnO eXisting busillcs!'cs. It is possihk that 
:lOolhcr two milliun hU'>incs'>cs arc start'l'd 
clidl year a:. :;clf-cmploymclll venlufc" nr 
as businesses with no employees. As many 
as 8A out of every 100 ,·\mcrkam. - 16 
million penpk: - me currently atlcmpting 
10 q:\rt husinesses of their own. \Vomen 
an: very involwu in l.illlrl.!prenCUfship 
<l(.;tivilil.:s, accounting for lllOf(; (han n third 
of all staft-ups. 

And small husinc:-scs cr!.:ate (he majHrily 
of Ilt:W jobs: 1.6 million. Of 04 percent, \)1' 

the 2.5 mi!Jion jllbs crcateo in the US in 
19')6, for example. Since 19;;0, Fortune 500 
compani.....:; have 10SI five million jobs, 
while thl.: US ,tS a w!loll: has added 34 mil­
lion jobs. Acconling to lhe Small Bu,..;incss 
Administwlion (SI~A). small husinesses 
also 1ypicill1y prnvh.lc most initial un-the­
joh training, The~' afC fllso more likely 10 
employ hoth younger 'Hld older worker;.;, 
former w;.;ff~lfe fecipi-.;nls, and wonWIl, 
III~my of whom may prefer or are able onty 
In work IlarHimc. 

RURAL AND URBAN 
A n~port by SBA. cntilkJ Huml /lnd 
Urball A.({~as by Firm Size: IYY()-/995, 
investigates the differences hetween rural 
lind urn,lll arca:-; in terms of the nllmher 
aud SilC of companie:;. Stnltll nusiIH.::.se:-; 
dominate rural an::as: huwever. the growth 
of urhan small and Jarge firms outpaces 
tntH of rural finn~ To i!1uslratc, only 19.1 
percent of all business locHlions and 15.3 
pCrC1.'111 of employees were ill rural nfcns 
ill 1995, Yl:t snwll firms represented 90.6 
perccrtl of runt! husiness locations :lI1d 60 
percellt of runll private employment In 
1995. Smull firms' imporlance relativc 10 

urban ~lrc,IS is dcmnnstnltct! by these sta­
Ibtics, Western states reported the highest 
gwwlh in buslol:ss locatio))s and employ­
lII..:n1. 
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