THE WHITE HHOURE
OFFICE OF THE VICE PRESIDENT

FOR IMMUEDIATE RELEASE CONTACT: 202.456-7035
WEDNENDAY, FEBRUARY 5, 1997

STATEMENT OF THE VIiCE PRESIDENT
ON PUBLIC INTEREST OBLIGATIONS IN A DIGITAL AGE

“The Telecommunications Act of 1996 envisioned the sHocation of hicenses for digaad
television. President Clinton and 1 bave consistently stated that, as trustees of the public
airwaves, broudeasters have an obligation to provide programming that serves the public interest.

Digital technology will greatly enhance the opportunities availabie to broadeasters to
atilize multiple channels or programs, The public interest obligations should be commensurate
with these new oppurtunities.

Wo also betiove that elear public terest riles serve the interests of hoth broadeasters and
viewers, For that reason, the President will convene aspecial advigory group o stady aad
recommentd o him within ane year what the ngiare of the public inierest obligations of digital
broadeasters should be. During thiy time we will ask the FCC ta keep the public interest
guastion apen ad 1o procesd with the digital Heense allecation expediiousty.”
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Public Interest Obligations for Digital TV

Commaeres Department Auditornan
9:30 am - 1015 wn, Wedaesday October 22, 1997

Meeting requested by Don Gips/ Jim Kohtenberger
Bricfing prepared by Jim Kolhlenherger
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You are kicking off the fisstmeaing of the 23 member Advisory Commitice on Public Foterest
Obligations of Digital Television Broadeasters - also known as the Gore Cammission, Just as
the transition fron analog to digital has had profound changes for every other fane on the
Information Superhighway, so too will this change from analog 1o digital television bring untold
new opportunities. ‘Today you are laying out your vision for ;mi::iii: intercst oblipations in this
new digital covironment. The membership on the commities is boing announced today. The
audience consists of members of the public who responded o a Federal Regisier notice. Open
press,

LOGISTICS (As of this wriling, subjectto change)

. Cffstage wnouncement of you and Sceretary Daley.
You grect the membors ofyczzr v ary commitee on the we o st o
. ‘Sccrulary Dnicf miakes melitzg r{:marizs and introduces Y.
. You will make your remarks. Three points in your specels are highlighted, figg

i you wish, when you refor (o television of the past you can gesture to o *4ds
whevision on stage. Second, when you describe Digital Television, a HIDTV
sereen will show o Symphony playing ~- demonstrating the picture quality and
sound that HDTV can bring. Third, at another point queucd to your remarks, 4
video wall behind you will show three clips of what digital television can meap -
more enteriainment, betier educational programming and free TV time as
demonstrated by clips rom Singing fi: the Rain, Sexame Street, and the
Kennedy/Nixon debate respectivel y.

* .f\fu,r your rumkrkb you mll worL a rope [111(, and dgpart

Y{Qiiigiﬁi}igjgﬁﬁriii zgngzzg ‘ ' ' \

o Py s an opporiunity f"or you io zszs;}m zhm commissioa 1o fulfill the
¢ ¢ administeations public interest agenda. You will lay out to the commission your
and the President’s vigion for real public inlerest obligations including free time
- and.children’s television in the digitsl world. e .


http:rcspcctivc.ly

PROGRAM NOTES

. Props on stage with you. There are three props on stage with you. First, there is
a 1940 Videodyne antique television -- one of the carliest postwar televisions in
mass production, When this televiston {first came into homes, we didn’t
understand the profound effect television would have on us nor what public
interest obligations broadcasters would have, Second, a high definition television
(HDTV) will show a North Carolina symphony playing in a park demonstrating
dramatic picture quality and excellent sound. Third, a video wall will display
several clips tied o your remarks. The three clips represent the changes that
digital television will bring -- more entertainment, better educational
programnung and free TV time as demonstrated by clips [rom Singing in the
Rain, Sesame Street, and the Kennedy/Nixon debate respectively, Both Sesame
Street, and the Kennedy Nixon debate are examples of how public interest
obligations for YTV can change lives. Sesame Street changed the course of
children’s lives, the Kenndy/Nixon Debate changed the course of a country,

. The Advisory Committee. You {irst proposed this advisory committee on the
one year anniversary of the signing of the telecommunications Act. The
Committee will study and recommend what public interest responsibilitics should
accompany the broadcasters' receipt of digital television licenses. The committee

_consists of 21 members and plus the two co-chairs -- Leslie Moonves, President
of CBS Entertainment, and Dr. Norman Ornstein Resident Pt ' = ai the
American Enterprise [nstitute. The rfiesident crecied the co, e ou March

“ 11th when he called for Free TV time fort political candidates and he announced
the two-co-chairs of this committee 1n his Saturday Radio address June 28th. The
commiittee must report back to YOU on or before June 1, 1998, on the public
interest obligations digital television broadcasters should assume. Bios for the
members are attached.

. What is Digital Television? Digital Television allows delivery of brilliant, high
defimition, multiple digital quality programs, and ancillary and supplementary
services such as data transfer. It promises advanced services and efficient
spectrum management. Digital technology allows for broadceast of high definttion
television (HIDTV) as well as broadcast of multiple streams of standard television
(SDTV). Many stations indicate they are interested in broadcasting six television
programs instead of one HDTV program. HDTV offers several times better
resolution of current analog signals approaching the quality of 35 millimeter film
and has sound quality approaching that of a compact disc. The FCC is planning
for a transition from the current analog television broadcast system to, DTV over _
the next several years. During the transition, broadcasters will transmit both the

_ existing analog television and DTV signals. In this way, consumers can continic

! toreceive television programming on their existing receivers until they purchase
new digital televisions or converters. TV stations in the top.ten markets will build,
the facilities to provide a digital signa! by November 1, 1999, while all stations*
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are required s provide a digital signal by 2003, Broadeasters will return their
analog spectrum in 2006 for auction {or othar purposes.

What are public interest obligations? The Telecom Act of 1996 authorizes e
FCC to issue Hicenses for digital television under the condition that brosdoasters
remain subject 1o public mierest obligations as deemed appropriate by the FCC.
The pubhic Interest abligations for the analog have changed over the vears, Sonye
current obligations include:

1 3 hours of educational and instructional programming per week

2} Televiston ratings came with the Telecom Act (the FCC is currently
reviewing the new ratings system)

3 Broadeasters are prohibitted from uansmitiing any obscene, mdecent, or
profanc language over the airwaves.

4) Television advertising restrictions including requirements to Idcnzzi y an ad

spansor, a prohibition on tobaceo advertising, and limits on advertising
during children’s programming.

53 Access to Broadeast Facilities by Candidates for Hlectied Political Office.
Broadeasters mugt assure equal access, lowest unipt charge and
conparable use rates,

63 The Pessonal Atack Rule provides an opportuity for respunse 1o attacks
on the honesty, character, or integrity of an identi(iable person or group”

made during the presemtation of views on conlm varsial issues of public
mportanc. N

7 The “Fair Break” Doctrine requires Ut a brosdunster give a “fair break”™
fo groups which do pot share broadeaster’s views.

£) Video Programiming Accessibility: Closed Captioning & Video
Deseription

Free TY. As the President said in his radio address whes announcing the two ¢o-
chairs for this commussion, “Spending in congressionad campaigny bas risen
sixfold in the last twe decades. Thot's more than three times the rate of inflution,
Now both pofitical parties are locked into an ever-escalating arms race, as they
compete (o raise more and more money. There's simply too much money required
Jor campuigns, it lakes w0 wuch fime fo raise, and it raises oo many guestions.”
In 1972, candidates spent $25 million for political ads; in 1996, $400 million.
Free TV time w as dr(}pycé from McCain Feingold to get a bil l

Campaign 1{ina§zce updaie. Q&zxgqcs's lms to-date f‘ail(:d 10 p&ss MeCain-,
Feingold. "The current bill docs not include any free TV provision; this was =
dropped during negotiations. Although the bili | iy currently’ stalled, it rermaing the
subject of much debater most wecently, Daschie apparently said that e will hold
up Fast Track for MeCain-Yeingold. Daschle and Lott both met with the
President today. 1tis unclear at this lime what the oucome of that meeting was.



Your 1988 I'ree TV bill. You introduced a il on Qctober 21, 1988, to reguire,
as a condition of recciving a broadeast leense to use the public’s alrwaves, that
every week for 2 months ramediately preceding the quadrennial election for
I'resident, cach licensee set aside time ench week for use by the nominees in
chunks of no less than one-hal{ hour at a Ume, The time would be ia Primc Tinse
eny Monday, Tuesday, Wednesday or Thursday. In the next o the last month
preceding the clection, each week there would be a half hour allocated to each of
the major party nominees. In the final menth, 1t would be an hour per week. And
in the final week, an hour and a haif to cach candidate.

ATFACHMENTS

*

Committee Members
Remarks



Conmmission Members
Lo hsirs

Leslic Moonves, President, CBS Television:  As Prosident of CIS Television, Mr.
Moonves (g responsiblie for the development and production of alf enterfainment programiming
and for buiRiding new progranuuing platforms for fufure domestic and mternational
development, Prior to joining CBS in 1995, Mr. Moonves served as President of Warner Bros.
Television wfier s 1993 merger with Lorimar Televigion,

Norman J. Orasicin, Resident Scholar, American Enterprise Iastifute:  Asa
Resident Scholar at the American Enterprise Institute for Public Policy Research, Dr. Omstein
has written hooks on such issucs as the budget, health policy, and the US Senate. He serves a3 an
clection analyst for CBS News, regulardy writes for USA Today as a member of its Board of
Contributors, and anthors a column for Koll Call,

Qther Members

Charles Benton, Mr. Charles Benton is currently Chaitrman and CEQ of Public Media
Incorporated, which is o distributer and publisher of ilm and video programs. He also serves as
Chairman and CEO of the Benton Foundation, an organization whose mandate is {0 connect
Americans with'the emerging digital communications environment. Mr. Berton bas extensive
expericnce in the business, non-profit, und ba ilic service seetors. Mr. Berton holds » 1504, Trom
Yale University and has completed graduate studies at Newth swestern Union iy i e MNutonal
College of Education. : :

Frank Blythe, Mr, Frank Blythe of Lincoln, Nebraska, s the Exceutive Director of
Native American Public Tulecommmunications {NAPT), a 301{e}3) non-profit corporation, where
he manages the production and distribution of American Indian films, videos, and radic
programming 1o the Public Broadeasting Systen: and the American Indiun Radio On Satellite
Network. Previous to his work with NAPT be spent 15 vears working in commercial
broadcasting in Phoenix, Lincoin and Omaha. Mr. Blythe holds a B.A. from Arnizona State
University and has doge gradoate work at Arizona State University and Harvard Ussiversity., Mr.
I3 yiilc is a1 enrolfed 111{,,1;113{,? of the Bastern Cherokee Trbe and the Sissetan Dakota Sioux
Nation heritage.

Peggy Charren. Ms. Peggy Charren of Cambridge, Massachusetts, is the founder of
Action for Children’s Television, a national child advocacy orpganization thal mcouragcs ‘
responsible broadeasting practices. She is currently a visiting scholar at the Harvard University
Graduate School of Lducation, Ms. Charren holds academic honors {rom Radeliffe College and
Connesticut College and honorary degrees from six colleges and universities. One of Peggy™s
- rglatives wrote Mr, Smith goes o Washington. She was dclighkc{i that you used it. '

li‘zmid C. Crump. Mr. Harold C. Cmmp of Tenpassee, 15 the Vice President of
' Coz;zzom%c Af'fazrs for- ¥{ubbard Bmadcw:ng, lm: ?z‘{:kus lo )Qming Hubbard Br{}&éz:astmg, hzc;
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Mr. Crump was President and CEO of Crump Communications, Inc., and owner and aperator of’
WCSC-TV in South Carolina. P'rior w that he was President of H&EC Broadeast Group of
Howuston, Texas. Mr. Cnunp graduated the University of Mississippi in 1953 with a B.B.AL iIn
Advertising.

Frank Cruz Mr. Frank Cruz of Laguna Niguel, Cadifornia, is & memnber of the Board of
Dircetors of the Corporation for Public Browdveasting. He 13 also a founder of Telemundo, the
nation’s second largest Spanish kaguage network, Mr, Cruz is currently the President of Cruz &
Associates ine., a finanesal consultant group. Mr. Cruz holds an AA, Trom East Los Angeles
College and a B A, and MLA. from the University of Southern California,

Robert Decherd. My, Robert Decherd of Dallas, Texas, is Chairman of the Board,
President, and CEQ of A H. Belo Corporation, which is a leading television broadeasting and
ncwspaper publishing company. A, Belo Corporation owns 16 network-affiliated television
stations, six daily ncwspapers, three local or regional cable news channels and a production
company. Mr, Desherd is a graduate of Harvard University.

Rarry Diller Mr, Barry Diller of New York City, New York and Los Angeles, California,
is the Chatrman and Chief Executive Officer of HSN, Ine., the parent company of Home
Shapping Network, Sitver King Broadeasting, ST Broadeasting, the internct Shopping Network,
and Vela Research. Mr, Diller has previously served as Chairman and C1EQ of Fox, Inc., and
Faramount Pictures Corporations, Prior to Paramiount Pictures, Mr. Dilley was Vice President of
Prime Time Television for ABC Lntertainment and pioncered the made for iclcwswz‘ “Movie of
the Week” inown as mini-series.

Williarm Duhamel i3r. William Dubamet of Rapid City, South 1)akota, is the President of
Duehamel Broadeasting Enterprises, a family-held South Dakeota corporation. Dr. Dubamel was
one of the co-founders of South Dakata Cable Television, Inc. which brought the first cable
television sorvice to weslern South Dokota in 1966, Dr. Duhamet holds a LA, and M.A. from
S, Lows University and a Ph.D. from Stanford University.

Rob Glaser Mr. Rob {Hlaser of Seattle, Washington, 1s the founder and Chicf Executive
Officer of Real Works, an Internet company focused on using multimedia and on-line
comnmnications technologics. Prior fo founding Real Networks, he served as Viee Prestdent for
Multimedia and Consumer Systems at Microsoft Corporation. Mr. Glaser holds a B, A ,alis,
and an MLA. fiom Yale University.

Jim Goodmon Mr. Jim Goodmon of Raleigh, North Carolina, is the President and CEO.
of Capitol Broadeasting Compday, Ine., which has eleven wholly owned subsidiartes and has
bien a faniily business for three generations. Mr. Goodman attended Duke Umiversity.

Paul La Camera Mr, Paul La Camera of Newton, Massachusetts, is Vice President and
General Manager of WCVB-TV, Chaonel § - Boston’s ABC affifiate television station. Mr. La
Camera’s career in leievision began in community relations Je sding 10 slatian management, and
includes many broadeast honors and awards, ircluding several Peabody awards. Mr. La Camera



holds 4 B.A. from l-}éiy Cross College, Worcester, MA, o Master of Journalism, and Master of’
Lirban Studics from Boston University, and an M.1B.A. from Boston College.

Richard Masur Mr. Richasd Masur of Los Angeles, Californis, is an aclor who has
appeared on punerous elevision series and feature films. He is the President of the Sareen
Actors Guild and is on the Board of Dircctors of the Hollywoad Policy Center and The Creative
Coalition.

Newion Minew Mr, Nowton Minow of Chicago, Hlinass, is Counsel to the law firm of
Sidley & Awstin. e also serves as the Anneaberg Untversity Professor of Conmmunications
Policy and Law at Nosthwestern University, President Kennedy appoisted him Chairman of the
Federal Communigaiions Commission in 1960, He served in the Kesnedy Administration until
1963 when he become Executive Vice President and General Counsel of Encyclopedia
Britannica, Inc. Mr. Minow holds a B.A. and a 1.D. from Northwestern University.

Jose Luis Ruiz Mr. Jose Luis Ruiz is the Exceutive Dircctor of the National Latino
Communications Center of Los Angeles, California. Since 1970, Mr. Ruiz has worked within
the cntertainment industry, Dirceting and producing both film and wicvision, he has cared 11
Emmy nominations and 4 Emmy Awards, Mr. Ralz has reegived recognition for both his
community involvement and his professional accomyplishments as well, Mr. Ruiz holdsa BA.
from University of California, Los Angeles.

Shealby Scott Ms. Shelby Scoit of Boston, Massachusetis, is President of the Americon
Federation of Television and Radio A7 <5 (AFTIRRAY, an VLU0 member o af Teoadeast
soufnalists, announcers, performers, wrilers, technicians, mxd others, She . Lauaily a freelance
reparter for WHZ-TV in Boston. Ms. Scott holds a B AL from the University of Washington.

Grigi Sohn Ms. Gigi Sohin of Washington, D.C., (s Exceutive Director of Media Access
Project. The “American Lawyer” recently selected Ms. Sobn as one ot the topr 45 “Public
Seetor” lawyers under the age of 45, Ms. Sohn helds a B.5. from Boston University and 2 J.D.
from the University of Pennsylvania,

Karen Pelte Strauss Ms. Karen Peltz Strauss of Washington, D.C., is the legal counsel
for telecommunicaiions policy for the National Asscciation of the Dewf. In this capacity, she
represents dead’ and hard of hearing communities on all matters pertaining to telecommunications
access. She is a former supervising attorniey for the National Center for Law and Deafhess al
Galludet University. Ms. Strauss holds a B.A. from Boston University, 2 1.D. from the
University of Penusylvania-and an L.L.M. from Georgetown University.

Cass R, Sunstein Mr. Cags R, Sunstein of Chicago, Hinois, is the Karl N Licwellyn -
" Distinguished Professor of Jurisprudence at the University of Chicago. He is an expertin First

. Lais Jean White Ms. Lojs Jean White of Knoxville, Tennessoe, is president-eloct for the



national PTA, is a former member of the sational PTA s Bducation Commnussion, ladividual &
Organizational Developmem Commission, and is pust president of the Tennessee State PTA,

She has also served as g member of the Board of the Kpoxville Muscum of Art. Ms, White bolds
a .S, fram Fisk Usiversity and has done extensive graduate work at Indinna University.

James Ve Mr, James Yee of Ron Francisco, Colifornia, i the Exeentive Director of the
ndependent Television Service (JT5), o non-profit organization funded by, but independent of,
the Cornoration for Public Broadcasting, ercated 10 mcrease diversity amd the scope of
programming available to public wlevision. Formerly hie was the Executive Director at the
National Asian American Teleemumunications Association for 172 vears. My, Yeo reccived his
B.A. in History from Fairleigh Dickinson University, his MLA. in Education from Antioch
Graduate Schouot of Education, and has done post graduate studies at Massachusctts Institute of
Technology.



THE WHITE HOUSE

(HYice of dhic Peess Necrvtary

For lnunediate Relessc {etaber 22, 1997

PRES] i)l?:N'i' CLINTON NAMES MEMBERS OF THE ADVISORY COMMITTEE ON
PUBLAIC INTEREST OBLIGATIONS OF MGITAL TELEVISION BRROADCASTERS

The Vice President today announced the President’s interttion to appoiat the following
individuals as Members of the Advisory Committee on Public Interest Obligations of Digitat
Televigion Broadeasters.

Mr. Charles Benton, of Chicago, [lhinois, is currently Chairman and CEQ of Public Media
Incorporated, which is a distributor and pubhsher of film and wideo programs. He also serves as
Chatrman and CEQ of the Benton Foundation, an organization whose mandate s fo connect
Amencans with the coerging digital communications enviromnent. Mr, Benton has exiensive
axperignce in the business, non-profit, and public service sectors, Mr. Bemon holds a B.A. from
Yafe University and has completed graduate studies at Northwesteen University and the Natienal
Coflege of Bducation,

Mr. Frank Blythe, of Lincoln, Nebraska, 1s the Bxecutive Dircetor of Kative American
'iblic Telecommunneations (NAPT), a 361{¢)(3) non-profit corporation, where e manages the
production and distnibution of American Indian filis, videos, and radio progranuning to the
Public Broadceasting System and the American Indian Radio On Satelhite Metwork, Previous to
his work with MAPT, he spent 15 years working 1t commercial broadeasting i Phoenix, Lincoln
and Omaha, My, Blythe holds a BLA. from Arizens State University and hag done gradus(c work
at Arizona State niversity and Farvard University, Mr, Blythe i an enrolicd member of the
Eastern Cherokee Tribe and the Sisseton Dakota Sioux Nation lieritage.

" Ms, Peggy Charren, of Cambridge, Massachusetts, is the founder of Action for Children’s
Television, a natfonal child advocacy organization that encourages responsible broadcasting
practices, She is cursently 2 visiting scholar at the Harvard University Graduate School of
Pdugation, Ms, Chuarren holds academic bonors from Radelifle College and Connecticut College
and honorary degrees from six colleges and universitics.

- Mr, Harold C. Crumgp; of 8t. Paul, Minnesota | is the Vice Presidest of Corporate Aflairs
- for Hubbard izz‘v;};adi:usting;]uc. Previous to joining Hubbard Broadeasting, Ine, Mo, Crump was
.- Pregident and CEQ of CrumpCommunications; Inc. and owner and operator of WCSC-TV in
South Carolisa. Prigr 1o that bie was President of H&C Broadoust Group of Hauston, Texas
Mr. Crimp graduated from the University of Mississippi in 1953 pith aBBA in Advertiging,

: Mr. Frank Cruz, of Laguna Niguel, Califormia, is a member of the Board of Directors of
the Corpor'ltlcm for Pulxllc Broadeasting. He'i 15 alse a f{}ﬁﬁder ef Tel emzméa 2%}&’: naizm’; § sf::ce*id.
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largest Spanish language netwotk., Mr. Cruz s cantently the President of Qruz & Associates ine.,
a hmancial consdtant group He holds an A AL fiom Bast Los Angeles College and 2 B.A and an
MUAL from the Unbversity of Southers Califomia,

My, Robert Dechierd, of Dallas, Texas, is Charman of the Board, President, and CEG of
AL Belo Corporation, which is a leading television broadeasting and sewspaper publishing
company. AH, Bole Corporation owns 16 network-affiliated television stations, six daily
newspapers, thres local or regional cable news chamels and a producuon company. Mr. Decherd
is a graduate of Marvard Universiy,

Mr. Barry Diller, of New York City, New York and Los Angeles, California, 15 the
Chairman and Chief Executive Oflicer of HSN, [ne,, the parent company of Home Shopping .
Network, Silver King Broadeasting, 8F Broadeasting, the Internet Shopping Network, and Vela
Research. Mr. Diller has previously served as Chamesan and CEO of Fox, lnc. and Paramount
Pictures Corporations. -P’rior to Paramount Pictures, Mr. Diller was Vice President of Prime Tine
Television for ABC Entertainment and pioncared the made-for television "Movie of the Weck”
knows as pin-series,

Dr. William Dubamel, of Rapid City, South Dakota, s the President of Dohame!
Broadeasting Eaterprises, a family-held South Dakow corporation, Dr, Duhamel was one of the
ce-founders oof South Dakota Cable Televigion, Inc., which brought the first eable television
service to wastem South Dakota in 1966.- D l}uham{,i olds a BA and an MUAL [rom SC Louls
University, and a P, from Siantord Usniversity.

Mr. Rob Giaser, of Scaitle, Washington, is the founder and Chiel Executive Officer of
Real Works, an nlernet company focused oo using multimedia and on-ling conunumcations
technologies Prior to founding Real Netwaorks, he served as Vice President for Multimedia and
Caonsumer Systems at Microsoft (,{}r;éorazmn Mr. Giaser holds a B.A, aB.5 and an M A from
Yale L?nivers:t_t,t

Mr. Jim Goodmeon, of Raleigh, North Careling, is the President and CEO ol Capitol
Broadeasting Company, Inc., which has cleven wholly owned subsidiaries and bas been a family
business for three generations. Mr. Goodoun attended Duke Uriversity.

Mr. Paul La Camera, of Newtan, Massaghusotts, 13 Vice President and General Managcz‘
of WOVR.TY, Channgl § - Boston’s ABC afliliate television station. My, La Camera’s career in
television began in commurity relations leadinyg to station management, and includes many
‘broadeast hopars and.awards, including several Peabody awards, Mr. La Caniera holds a BAL
[rom Holy Cross College, Worcester, MA, a Master of Journalism and. Z‘x‘tdalu of i}{ban Smdms
- from Boston University, and an ‘»’i B.A. from Boson QQ??LQ,C

M, I{icizard‘Masur, of Los Angcit:s, California, is,an acter who has dppeared on -
_numerous television series and {eature fims. He is the Presidént of the Screen Actors Guild and is
~on the Board of Dircctors of the Hollywood Palicy Center and The Creative Coalition.
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My Newton Minow, of Chicago, Hlinols, is Connsel 10 the law firm of Sidley & Austin,
He alsa serves 0y the Annenberg Unmiversity Professor of Commanications Policy and Law at
Nopthwestern Uhdversity. President Kennedy appoiined him Chivrman of the Federal
Communucations Commission it 1960, He served in the Kennedy Administration uan! 1963,
whoty he beeame Excoutive Vice President amd General Counsel of Encyelupedia Britanniea, Inc
Mr. Minow holds a I3 AL and 2 11D from Ronthwesters University.

Ms. Sheiby Scots, of Boston, Massachusetig, is President of the American Federation of
Fatevision and Radio Artists {AFTRA), an 80,000 momnber union of broadeast journalists,
announcers, perfonmers, writers, technicians, and others. She is currently 2 frealance veportee fow
WRZSTV in Boston, Mg Scott holds a 1V AL fram the University of Washington,

Ms. Gigi Sobn, of Washington, 11.C., (s Exeoutive Director of Media Accoss Project. The

_ “American Lawyer” recently selected Ms. Son as one of the tap 45 “Public Sector” lawyers under

the age of 45, Ms. Sohn holds a B.S. from Boston University 4nd a J.1). from the University of
Pennsylvania,

Ms. Karen Peliz Strausy, of Washington, D .C., 18 the legal counsel for teleconununications
policy for the Mational Association of the Deaf. In this capacity, she represents deaf and hard of
hearing commurities on all matters pertaining to tclecommunications access. She is a former
supervising attorney for the National Center for Law and Dieafiness at Gallaudet University, Ms.
Strauss holds a B A from Boston University, 1 1D, from the University of Pennsyivania and an
[ LM, ooy Georgetown Universiy, -

Mr, Cass 1, Sunste, of Chicago, iEnois, ix the Karl N. Liewellyn Distinguished
Professor of Jurisprudence at the University of Cliicago.  He is an expert 3 First Amendent
tssues. Feis the auther of Remocracy and tie Problem «f Free Speech, 1995, Mr, Sunsicin
holeds an AR, (rom Harvard College and 3 113, from Harvard Law Schoot.

Ms. Lois Jean White, of Knoxville, Tennessee, is president-clect for the national PTA 152
former member of the national PTA’s Education Commission, Individual & CGrganizational
Development Commuission, and is past president of the ‘!"exgmssce State PTA. She has also servid
as a member of the Board of the Knoxville Museun of Art. Ms. White bolds a B.S. from Fisk
Usiversity and has done extensive graduate work at Indiana University,

My, James Yee, of San Francisco, Californis, is the Executive Director of the Independem

© Television Sesvice (ITS), a son-profit orgasization funded by, but independent of| the
- Corperation for Public Broadeasting, created to increase diversity and the scope of programming |

En‘mi%abfc to public television. Formerly he was the Execotive Director at the National Assan
Amurican Telecomnnmications Association for 12 years Mr. Yee recerved his BLA e History
From Fairleigh Dickinson Umversity, Iis MA, m BEdugation fronr Antioch Gradoate School of
Fiducation, and has done post graduate studies at Massachusetts Instituie of Technology,

: C i 3

The Advisory Comunittee on Public Interest Obbigations of Ihgital Television Broadeoasters

* wils created by Executive Order on March 11, 1997, to study and make recommendatioes on the



L

public intgreat tesponsibibtios aggompanying broadeastens” cequipt of digital 1olevision loenses,
The Telecomnumicninns Aot of 1996 authionizes the Fedeny Communications Commssion (FOCO)
1o 1ssue heenses Lo dightal iedevision seivices under ihwe condition that the broadeastors remain
subject to public interest obligations as decmed approprinte by the FCC, and the reburn of the
analog spectnnn used for broadeasting television signals, The Comuntice 15 expected to submi a
report to the Vice Presidont regarding their findings on or before Jhune 1998,

-34-30-34-



OFFICE OF THE VICE PRESIDENT

WASHINGTON

February 25, 1998

MEMORANDUM FOR FRANK RAINES

FROM: Jim Kohlenberger, Senior Domestic Policy Advisor to the Vice Presidg
and Special Assistant for Science and Technology

RE: Advisory Committee on Public Interest Obligations of
Digital Television Broadcasters

In March 1997, the President established an Advisory Commitiee to consider and report
on the public interest obligations that digital television broadcasters should assume, Under the
March Executive Order, the Committee is to report back to the Vice President on or before June
I, 1998. It took a number of months for members to be appointed 1o the Advisory Commiltee,
and the Committee began its work on October 22, 1997, There is general agreement among the
Committee metnbers that adherence to the June 1, 1998, deadline would not afford the
Committtec sufiicient time to gather necessary information, consider that information, deliberate
on passible conclusions, and prepare the required report. The Committee Co-Chairs, Leslie
Moonves and Norman Ornstein, have accordingly requested that the deadline for submission of
the Advisory Committee’s report be extended until October 1, 1998, and the Vice President has
acceded to their request.

A proposed Executive Order effectuating this change is attached 1o this Memorandum.
Plcase take such steps as are necessary for adoption of this Order. The next meeting of the
Advisory Committee is March 2, 1998.

" PRINTED ON RECYCLED PAPER-



AMEMDMENT TO EXECUTIVE ORDER NO. 13038, ADVISORY COMMITTEE ON
PURLIC INTEREST OBLIGATIONS OF DIGITAL TELEVISION BROADCASTERS

i3y the authority vested inme as Presideni by the Constitution and the laws of the Usited
Stafes of Amenca and to extend the reporting deadiine of the Advisory Committee on Public
Interest Obligations of Digtlal Teteviston Broadeasters, itis hereby ordered that Executive Order
13038, an previousty amended, is further amendad by deleting “June 1, 1998 in Scction 2 and

mserting “October 1, 1998" in fiew thereol

THE Wi HOUSE,
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THE WHITE HOUSE

Office of the Vice President

For Immediate Release Contact:
Friday, June 12, 1998 (202) 456-7035

VICE PRESIDENT GORE ANNOUNCES $450 MILLION PROPOSAL
TO HELP PUBLIC BROADCASTERS ENTER THE DIGITAL AGE

Calls on public and private sectors to create “digital parks, libraries and musenms for kids”

Monterey, CA -- At remarks before the Conference on Digital Media Content for Children
and Teens, Vice President Gore announced today that the administration is sending legislation to
Congress 1o provide public broadcasters with $450 million over five years.

The funds will help broadcasters transition from analog to digital transmissions. This
tcchnology allows them to provide 4-6 additional channels and new innovative television
applications, including high definition and interactive television broadcasts.

“This 1s something even Oscar the Grouch could be happy about,” said the Vice President.
“Thesc funds will help ensure that instead of having 500 channels with nothing on, we’ll have 500
channels where children may discover the wonders of leaming.”

it



THE WHITE HOUSE
WABHINGTON

April 1}, 1999

MEMORANDUM TGO THE PRESIDENT AN THE VICE PRESIDENT

THROUGH: BRUCE REED, DOMESTIC POLICY COUNCIL
DAVID BEIER, OFFICE OF THE VICE PRESIDENT, DOMESTIC POLICY

FROM: PAUL WEINSTEIN, DPC
HM KOHLENBERGER, OVP
AUDREY CHOL OVP
LISA BROWN, OVFP

SUBIECT:  Free Time and the Public Interest Advisory Committee (PIAC) on Bigital
Felevision ‘

ACTION-FORCING EVENT

Last Fall, the PIAC submitted #ts Bnal report makmg a scrics of recommendstions on
broadcasting policy to the Admimstration, including the issue of free telovision time for candidates
for political office. '

BACKGROUND

After free ime was dropped from the McCam-Feingokd campuign finance bill, you
appeinted g Presidential Advisory Committee on Public Interest Obligations of Digital Television
Brosdeasters in October 1997, Its mandate was Lo provide advice and recommendations about the
nature and scape of broadeasters' public interest obligations - including, but not limited (o, free
air time.,

To advance free air time you asked the FCC in your 1998 State of the Union to require
broadcasters to provide free time to candidates for political office. Two weceks afier that request,
Chatrman Kennard signaled his intention to Jaunch 2 proceeding on free or reducedsrate air time m
spring of 1998. However, opposition from the Hill was strong and swift. Opponents theeatened
to use the appropriations process to punish the FCC if it moved forward on free time without 4
~ mandate from Congress. Senator Hollings said the FCC should "leave & alone or..run for
Congress.” Senator Gregg essentially threatened the FOC with climination while Representative
< Rogers demanded 'a written statement prior (6 mark-up fronvthe FOC that it would not move
forward on free air time rulemakings.



