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SBA’'S OFFICE OF WOMEN'S éUSINESS OWNERSHIP OFFERS
ELECTRONIC INFORMATION THROUGH INTERNET

WASHINCTON -- wbmﬂgiﬁﬁ§336§s owners can now electronically access
information on programs and gervices offered by the U.S. Small
Buginese Administration’s (SBA) Office of Women's Business Ownership
{WBO) through the agency’'s new Women's Business Ownership Home Page.

"Women are starting businesses at twice the rate of their male
counterparts and recent gurveys show that about one-third of all
Internat users are women,® said 88BA Administrator Philip Lader.
*Making information on programs to assist women eNLreprengurs more
accesgible and user friendly ig just one exawmple of the (linton
administration’s commitment to sxpanding opportunities to this
important sector of our national egonomy. ™

The WHBQ Home Page ig an interactive, multimedia, elsotronic guide
which includes background information on the WBO office and details
itg broad range of programs and sexyvices. The programsg include
training sessionsg to help women start businesses, as well as advisory
gervices to help women get SBA-backed loans and win federal contracts,
The service alsgo lists WBO repr@&&nﬁativ&& located throughout the
United States and provides statistical information on women-owned
businesses.

" Securiny capital is a major concern for women entrepransurs and |
the WBO Home Page alse features a gpecial section on the agsney's full
range of gpecialized financing -- from quick and sasy LowDoc loans to
export finance to venture capital.
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Ellen Thrasher, the Acting Assistant Administrator for WB0O, said,
"The home page is anazhér regource for the woman dreaming of having
her own business or working to take her buginess to the next level,
It is an innovative way for the Office of Women’s Business Ownership
te be a partner in her economic yrowth."

The home page includes information on the Interagency Committee
on Women' s Business Enterprisge, the National Women’s Business (ouncil
and the White House‘s Office of Women’s Initiatives and Outreach.
Those groups also are working on ways to expamki cpportunities for
women - awned businesges.

The electryonic mail address for the WBCO Home Page is:
http://www.sbacnline.sbha.gov/womeninbusiness or through the special
interest hotlink on the SBA Home Page at http://www.sbsonline.sba.gov.

For Internet ugers who cannot acoess the graphica-based interfar
of the SBA and WBO Home Pages, the 8BA also offers an Internet gopher.
The gopher service provides extensive informatfion on 3BA services and
other government agencies. The address for the Internet gopher is:
gopher: / /www, ghaocnline.aba.gov.

Por more information on accessing the 8BA and WBO Home Pages, or
any of the agency’s other on-line services, contact the SBA Technical
Support line at {(202) 205-6400 or the WBO office at (202} 205-6673.

The SBA's (ffice of Women Business Ownership is the only office
in the federal governmeat specifically targeted to facilitate the
growth and development of women-owned businesses., Its programs
support the growth of women entrepreneurs fyom start-up to expansion.

Ha4
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SBA RELEASES REPORT ON 1995 WHITE HOUSE
CONFERENCE ON SMALL BUSINESS

Bocument Detalls Strong Administration asd Congresgional Su@gart
for Small Buslness

WASHINGION -- Because of changes made after last summer’s
White House Conference on Small Businegs, the nation’s
entrepreneurs now hava better access Lo capital, fewer outdated
rules to comply with, and more help when they want Lo export
products or create new ones.

: Those are some of the achievements included in the six-month
. progress yeport on the June 1%9%5 White House Conference on Small
Business released. by the U.S8. Small Business Administration '
{8BA}. The report was delilvered to President Clinton on Decenber
&, and details the achisvemants made to date on the issues deemed
most important to small businesses in America.

“The SBA has worked closely and continuously with the White
Houge, Congress, and almost every federal department and agency
to implement these proposals," sald SPA Administrator Philip
Lader. *This effort hag paid off. We believe that the June 1995

Conference is already the most successful White House Conference
on Small Business Lo date.”
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During the week of June 11-14, 19%%, neaxly 2,000 small
business people came to Washington to meeb with President Clinton
and participate in the 1995 White House Conference on Small
Business. Thess delegates nmade 60 recommendations to the
President and to Congress. In the gix months since the
Conference, more than 20 of these recommendations have
contributed, in whole or in part, to changes in Administration
policy -- a record numbear,

"The Clinton Adminigtration has rasponded anthusiasticélly
to the vast majority of the Confersnce recommendations,” said
Lader, *and the number of 19858 Conference recommendations that
have had an impact on Administrabion policy is more than that of
any previous Conference. Congress has algo responded to the
concerng voiced by Conference delegates, and is acuive on many
fronts important to small business.®

Small business in America accounts for 50 percent ¢f the
nation’'s sales, 50 percent of private sector output, 53 percent
of U.S5. employment, and 489.7 percent of all emplovers.

The delegates’ recommendations reflect the major concerns of
America‘s entrepreneursg: access to capital, the burden of
government regulation, the globalization of markets, the rapid
spread of information technology and computer networks, and the
effects of taxes on gmall business formation and development.

Some of the more significant achievements highlighted in the
report include:

L The Small Business Lending Enhancement Act of 1985,
which reviged the fee and guaranty structure of the
SBA’8 7{a) loan program to reduce its cost tc the
Laxpayer;
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SBA’s reduction of regulations by 51 percent, and
gimplification of all remaining regulations by January
31, 1996;

Treasury’s and IRS's elimination of cutdated rules,
gimplification of forms and procedures, and reduction
of the compliance burden on taxpayers;

The development by IRS and other agencies of a gystem-
wide program to simplify, unify, and streamline federal
and state tax reporting and filing;

The opening of 15 U.S. Export Assistance Centexs;

SBA’s microloan program and establishment of the
nation’'s first One Stop Capital Shop; and

Earablighment of the Dafense Loan and Technigal
Aassistance (DELTA) program to make financing available

to help small businesses adversely impacted by defense
reductions.

*Significant progress has been made in implementing the
priorities of Conference delegates,” Lader concluded. "We look
forward to continuing this implementation process as a major part
of the commitment made to America‘s small businesses by both the
{linton Adminiscration and the Congress.®
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SBA LAUNCHES PRE-QUALIFICATION PROJECT TO
BOOST BUSINESS LOANS TO MINORITIES

RELEASE

WASHINGTON, D.C. -- The U.S. Small Rusiness Administration
{8BA) today announced a new Minority Pre-Qualification Loan
Program designed to increase the number of loan guaranties for
minority businegss owners. Under the pilot program, minority
business owners can gualify for a guarantesed loan with the agency
hefore approaching a lender, SBA Depury Adminigtrator Cassandra
‘M. Pulley said today.

The pre-cualification loan progran’s pilor locations will
. operate in conjunction with SBA field offices in Boston, New
York, Philadeliphia, Baltimore, Columbia {8C}, Miami, Detroit,
Milwaukee, Houston, Kansasg City, 8t. Louis, Helena (MT), Fargo
{ND}, Los Angeles, Santa Ana {CA), and Seattls. EBvents were
acheduled in each of trhose cities today to announce Uhe program.

“The problems small business owners experience securing
credit have always besn more acute for minority business owners,”
Pulley sald. 7"They are under-represented in the economy, in
business ownership and in SBA’s loan portfolio. It’sg important
for us to address this and that’s what we're trying to do.”

In shesr nunbers of SBA loan guarantees, minority business
gwners have made significant gains. Overall, lcoan guarantees in
FY 19%4 vo African American business owners increased by 74
percent over FY 1893, loans to Higpanic Americans increagad by £0
percent, loans to Asian Americans increased by 54 percent, and
. loans to Native Americans increased by 64 percent.

- -~More- -
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Even with thase increaseg, these loans represented just 19
percent of total SBA guarantee approvals in FY 1994.

The program provides a new gateway for minority business
owners into the $BA loan guarantee program. Under the pilot
project, selected non-profit organizations will act as
intermediaries, pre-screening and pregenting credit applications
from minority entreprensurs to the SBA. Approvals will be based
on the 8BA‘a& financial evaluation of the business, as well as the
borrower’g credit history, repayment ability and the likelihood
that the business will be successiul.

If 88A finds the borrower eligible and creditworthy, it will
jasue a pre-qualification letter indicating that the application
appearsg to merit a guaranteed loan. The non-profit intermediary
will help borrowers identify a commercial lender, and the pre-

gualified loan applicant will then be able to apply for a loan
with that 8BA commitment in hand.

The normal 7{a} guaranteed loan gpplication process regquires
small business borrowers to apply for a loan at a commercial
lender first. The 8SBA can consider backing the loan only if the
iender makes that guarantee a condition of its approval.

The program ig patterned after the Women’s Pre-Qualificatvion
Pilot Project, which started in May 18%4 and ig available at 1€
pilot sites arcund the country. Since itg inception, thab pilot

program hasg delivered nearly 500 loans totalling more than $40
million.

*The Women's Pre-Qualification Project is helping us f£ind
ways to approve loan guarantees for creditworthy women business
owners who otherwise cannot get leoans to start or expand their
businesses, " Pulley said. "We expect that this new program will
help us do the same for minority buginsss owneyrs.*®

--@more- -
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SBA can guarantee up to 90 percent of a loan up to $135, 000,
and up te 8% percent of larger loans, up to a maximum of
$250,000. ’

Small business owners and déntrepreneursg whe want to know
more about applying for a loan under the program should contact
the SBA district office in the cities listed above for more
information on how to apply. '
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NEW STUDY SHOWS SCORE IS EFFECTIVE

WASHINGTON -- A new economic impact study of SCORE, the
Service Corps of Retired Executives Association -- a resource
partner of the U.S. Small Business Administration (SBA) --
showed that clients who were counsgeled by SCORE volunteers
generated many times more tax revenue than the federal government
paid to operate the SCORE program.

The study, prepared by Marketing Solutions of Mabank, TX
gurveyed a random gample of 10,000 SCORE clients from 1992
through 13%4. Accerding to the study, Marketing Solutions found

. that:

L SCORE volunteers helped more than 100,000 new businesses get
started;
L on average, each of these newly-started businesses created

several full-time or part-time jobs;

L SCORE clients who had established businegsges produced more
new jobs than the average small business;

L gross revenues of established SCORE clients increased more
than did the average small business;

® many pre-venture clients who did not start a small business
on the advice of SCORE volunteer counselors reported they
would have suffered severe financial losses if they had gone
. _ ahead and started those businesses; and

-more-
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. the vast majority of SCORE clients responding to the inquiry
gaid they would recommend SCORE o othars.

Many SCORE clients expressed thely appreciaticn for the
knowledgeable and caring individuals who provided them with
asgigtance in starting and operating their businesses. More than
80 percent of the clients in the gtudy not only were pleased with
their own experience, but would alsc recommend the service to
others,

"SCORE provided an excellent critigue of my proposal,® said
John R. Vanderplough, Geographix Unlimited, Cincinnati, Chio.,
"For a £3.25 million budget from the federal govermmen:t, this is
one of the most efficient, cogt effective programs available, ¥
Vanderplough added.

*Counseling of this type is essgential to the success of
small-to-mid-sized companies,® zaid Michael J. Galante, Galante &
Company, Shirley, NY. “Many people do not know of its [B8CORE's!
availability, but could use the assistance. I suggest each new
huginess that opens be gent information on SCORE as socon as
poesgible, " he said.

SCORE has a nationwide network of 13,000 retired businesg
management professionals who volunteer thelr time and exparience
to provide business assistance to the American small business
community. SCORE’s voluntseaers offer free on&«oa-&ne*counBQZing
and low-gest workshops to both present and prospective business
OWNers.

-Mex e -
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In FY%4, 8CORE‘s 388 chapters provided ong-on-one counseling
to 164,141 individuals and offered 3 total of 4,074 workshops to
an additional 119,315 pecople. And, the cost to the baxpayery is
kept to a minimum. Por F¥85, Corgress provided $3.25% million,
which-when divided by the 1.1 million hours provided by SCORE
volunteers-worky out to less than $3.00 per hour. That is lower
than minimum wage.

SCORE chapters can be found in all 50 states, the District
pf Columbia, Puerto Rico, the U.8. Virgin Islands and Guam, Foy
information orxr the SCCRE location nearest you, call {800} 634~
0245.

&4id



Costs and Benefits of SCORE Counseling

The contributions of the SCORE volunteers to the U.S. small business community and
the economy of the United States will be felt for many generations. Based on an analysis of
the incremental or additional sales tax revenues and employment tax revenues generated by
SCORE clients in just one year, 1992-1993, SCORE clients rerumned 8791 for every $1 spent
on the program in that same year. This means that these SCORE clients generated $2.4
billion more in tax revenues than the average small businesses.

For example, new small businesses created with the help of SCORE volunteers each
collected an average of $2 486 more than the average small business in sales tax revenues in
just one year. Established SCORE client businesses each collected $18,595 more in sales
taxes between 1992 and 1993 than the average small business.

SCORE Volunteers Help Start New Businesses and Creafe New Jobs

With the assistance of SCORE volunteers, over 103,000 new businesses were started
between 1992 and 1994, On average, each of these new businesses produced more than four
jobs (full-time and part-time combined) each year, As a result, these new businesses
produced neariy 400,000 new jobs from 1992 to 1994, In addition to maintaining the jobs
they initially created, these new businiesses created an average of one net new full-time and
one net new pari-time job each year.

Additionally, SCORE clients with established businesses each produced an average of
7 jobs in 1992, 14 jobs in 1993 and I3 jobs in 1994, This represents a 13 percent increase in
employment between 1992 and 1993 while the average small business only increased
employment by 3 percent in the same perind,

SCORE Clients Generate Addifional Employee Tax Revenues

As the number of employees in small businesses increases, so do the 1ax revenues
generated by these employees. while the average increase in employee compensation in U.S,
small businesses increased by 6 percent from 1992 to 1993, For new SCORE client firms,
employee compensation mcreased 13 percent duning the same year.

Although the average wages for employess in both existing and new SCORE cliem
small businesses was initially lower than that in the average U.S. small business, wages in
SCORE client businesses incegased faster thao in non-client businesses. Due to this growth,
SCORE client businesses contributed 396 million in additional (beyond the national average)
employee wages in 1992,



SCORE Client Businesses Inerease Revenues

In 1992, SCORE clients’ average gross revenues were slightly more than $400,000
annually, While the average small business increased revenues by 7 percent frem 1992 to
1993, established SCORE clients’ gross revenues increased by 22 percent. The gross
revenues of new businesses created with SCORE's assistance increased their revenues by 48
percent in the same period.

SCORE Clients Businesses (renerate Sales Tax Revenues

The average SCORE client with existing businesses collects sales taxes on 48 percent
of their sales. The average sales tax raie of these clients is 6.3 percent. New businesses
created by SCORE clients collect 6.5 percent in sales taxes on 56 percent of their sales,

Based on the additional revenues generated by existing and new businesses who
received SCORE counseling, these clients collected nearly $1.8 billion in additional safes
taxes from 1992 to 1993, The additional sales revenues collected in their year alone cover
the costs of the SCORE program for nearly 400 vears.

SCORE Clients Help Potential Small Business Owners Avoid Losses

With SCORE’s assistance, many of the pre-venture clients decided not to open a
business. Nearly one-third of these clients believe that they would have suffered severe
fimancial losses if they had started a business. On average, they believe they each saved
approximately $67,000 because of SCORE's gmidance.

SCORE Counselors Provide Valuable Assistance

SCORE clients expressed their appreciation for the knowledgeable and caring
individuals who provided them with assistance in starting and/or operating their businesses.
Most of the clients rated the counselors’ knowledge and expertise abave average or excellent,
The majority of clients bad a positive working refationship with their SCORE counselor(s).
Muore than 80 percent of the clients not only were pleased with their own experience, but
would also recommend the service to others,



“SBA NEWS RELEASE

£BA Number: 9%.47 For more Information,

For rolease: August 17, 1995 contact: Pacricia Young
{202} 205-867490

SBA OPENS BUSINESS }NFORMA TION CENTERS
TO SERVICE NATIVE AMERICAN COMMUNITIES

WASHINGTON -- The U.8, Small Business Administration’s (SBA)
Deputy Administrator Cassandra Pulley will be in Portland, Ore.
today to participate in the grand opening of three new business
information centers (BICe) which will provide husiness
development resources, training and counseling to Mative
Americans living on or near reservations.

"The Business Inforxmation Center Program has been a valuable
. tool in our efforts to provide gmall-businegs people with
convenient access te the information needed to becoms
guccessful , * said Pulley. “These new locations will help the SBA
gerve Natlve American communities more effectively and
efficiently, and support the creation of thriving reservation-
baged, privats-sector @conomigs.”

The naw BICs, located on the Grand Ronde, Warm Springs and
Klamath reservations in Oregon, will provide state-of-the-art
business development resources, financial and technical
aggistance, small bhusiness management training and one-on-one
counseling. The centers’ services will also be available to the
surrounding communities.

The centers will contain the latest computer technology, an
extensive business reference library, and current management

videos designed to help entreprensurs plan or expand their
. companies, .
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The BICs will also have access ©o 8BA Online, the agency’'s
popular electyonie information service, which provides
comprehensive businegs-related information and a large library of
ousingss-focused ghareware applications.

The centers will be sgtaffed by counselors from the Oragon
Hative American Business & Entreprensur Network (ONBBEN). &
participant in SBA's 7{j) Management and Technical Assistance
Program, ONABEN provides counseling and training on small
husiness managemant t¢ all nine Native Aamerican tribeg in Cregon.

Recently, the 8BA announced a new pavinersghip with the U.S.
Bepartment of the Interior’s Bureau ¢f Indian Affairs- to
establish tribal business information centers (TBICs) in Montana,
North Dakota, South Dakota, Wyoming and the Navajo Nation. This
demonstration program, scheduled to ne fully implemented by the
spring of 199%6, will serve 17 tribes in the r@éiaa, $

-

Svarred in 15882, the B3BA’s Business Infoymabion Centex
Program currently includes 18 locatieons arcund the country. The
centars provide services Lo the small-business community free-of-
charge.

To f£ind the BIC lacation nearest you, contact your local 8BA
districr office or call the SBA Answer Desk at 1-800-8-ASK-SBA.
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NEW PARTNERSHIP BETWEEN SBA AND THE BUREAU
OF INDIAN AFFAIRS TO PROVIDE ACCESS TO
BUSINESS DEVELOPMENT RESOURCES, TRAINING
AND COUNSELING

WASHINGTON -- U.8. Small Business Adminigtration ($BA}
administrator Philip Lader today announced a new partnership
batwesn the U.$. Department of the Interior’s Bureau of Indian
. Affairs (BIA) and the SBA which will provide local access to

business development resources, training, counseling and support
to Native Americans living on or near reservations.

Through this demonstration project, the SBA, with funding
from the BIA, will establish tribal business information centers
{TBICs) in Montana, North Dakota, South Dakota, Wyoming and the
Navajo Nation. The TBICs will provide 17 tribes with on-site
accegs to the state-of-the-art business development resources,
financial and technical assistance, and small buginess management
training available through the BIA, the SBA and their reésource
partners.

"We want to provide resources Lo assist tribal communities
in building their economic foundation,® said Lader. "This joint
affort allows BIA, SBA and other federal and state agengies to
gervice txibal communiclies more effectively and efficiently.®

. - BNE - -
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*We’re grateful to the tribkal experts who helped to, initiate
and nurture this collaborative effory, * sald Nancy Jemison,
director of BIa’ag Uffice of Economic Development., "The TBICa
will be tribally managed and reflect the economic development
needs of the reservation community.

"And pecause the services provided through the TBICs will be
administered by trained tribal program managers, we feel certain
that the Native American.community will support the centers," she
agded.

The TBICs are designed to asgsisgt individuals, tribal
businesses and tribal governments in creating and maintaining a
.thriving reservaticon-based, privave-seCieor economy. The center
also will create employment opportunities and provide local

access t¢ the various economic development programs offered by
many federal and state agencies.

The centers will contain the latest computer technology, an
extengive businesa reference library, and current mansgement

videos designed to help entrepreneurs plan or expand their
companies.

"This partnership between the tribes, tribal colleges, BIA
and SBA is significant because it means individual sntrepreneurs
living on or near a reservation will have immediate access to
bugsiness development information without having to travel from
their communities to obtain assisrvance," said Quanah Crossliand

Stamps, SBA’s asgistant adminigtravor for Native American
affairs.

The TBICs will also provide oneg-on-one counseling to assist
business owners with problems associated with starting, managing
and growing a small business.

“ wMGE L. -
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The SBA and its resource partners will train tribal program .
managers on the development and 6peratiwn of the centers., The
program 1§ scheduled to be fully implemented by the spring of
1996, Afier two years, SBA and BIA will evaluate the TBICs
success in developing small businesses within the reservation
communities and make recommendations for a national initiative.
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(202) 205-6740

SBA TO ELIMINATE 51 PERCENT
OF ITS REGULATIONS

WASHINGTON -- The U.8. Small Business Administraticn (8BA)
today announced its commirment to eliminate 51 percent of its
regulations by the end of the year.

“The SBA is mom?rehan&iv&ly reducing, consoclidating and
improving its regulations for the first time gince its formation
in 1953, said SBA Administrator Philip Lader.

. *Before the end of 1988, we plan to eliminate 3858 of the 700
pages in the SBA’s section of the code of regulations. The rest
will be reviged for improvements in simplicity and clarity -- we
want plain language regulationsg that read iike a paperback.

The comprehensive line-by-line veinvention ig part of =
general review of regulations which the President requested of

all federal agencies to eliminate or revise obsolete, duplicative
or confusing ragqulations,

The agency also announced that it will continue lts
Grassroots Regulatory Partnership Meetings which have been so
well recelved by small businesses and SBA’s intermediary
partners. The meetings provide a forum for those affected by
government regulations to veice their concerns and offer
suggestions on how the programs can be made more efficient.

. . ~ =INDLGE~
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Highlights of the agency’s regulatory reoform initiative
include:

» Reinvention and redrafting of the SBA's business loan
regulationa o sucompass all loan programs -- Thig change
will allow small-business owners, lenderg, 8BA partnersg and
other intermediaries to find the relevant loan program
regulations in one section of the CFR.

2 Simplification of size vegulations -- These ¢hanges will
gnaurg that size protests are determined more expeditiously,
and will greatly reduce the time SBA employees spend
provessing gize determinations and appeals.

® Simplificgtion and astreamlining of the SBA's 504 Program
regulations -- Once implemented, changes io this program
will significantly reduce the average review time by SBA
attorneys from four hours ro 20 minutes per loan packags,
regulting in more efficient service to the borrowsars.

The agency will also eliminate or reduce 11 of its
regularly-scheduled reporting requirements, modifying
approximately 20 percent of the rules governing programs which
reguire scheduled reporting.

#i8
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SBA Number: 35-37 For more Information,

Eor release: June 27, 18S5 contact Michasl Btamler
{202y 20858740

SBA AND CITIBANK LAUNCH UNIQUE NEW
- GUARANTEED LOAN PROGRAM

Pifat Program First to Aggressively Seek
Growth/Technology Firms for Guaranteed Lending

WASHINGTON -- The U.S. Small Business Administration (§B&)
and Citibank, the nation’s largest bank, today announced the
launch of a pilot lending program designed to identcify
credicworthy but underserved small businesses and provide them
with SBA-backed loans.

Under the new program, called the Capital Access Pragr&m,‘
. Citibank will use a proprietary system to target gmall businesses
in high-growth/dcbh creating sectors and market SBA-guarantesd
loans to them. Citibkank plans to test the program iundvially in
markets in and around Washington, D.C., Las Vegas, Los Angeles,
Miami, and San Francisco,

"The S$BA is first and foremost a public-private partnership,
and our alliance with Citibank is a perfect example of this
approach, ” séid $BA Administrator Philip Lader. *The targeting
that Citibank will undertake should produce a strong return for
the taxpayers’ investment in the SBA and small businesses.?

*We’re committed to finding ways to gebt money Lo the zmall
buginesses thar need it the most, ® said Carlos Palomaresn,
pregident and CEC of Citibank in Florida.
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"Working with the SBA, we are creating the systemg,
technology and procedures that will allow ug -- and eventually
other commercial lenders «- to actualiy go out and find the
buginegges that just wouldn't qualify for a traditional loan on
reasonable terms, sven though they are critical to their
communities and the larger sconomy,” Palomares said.

The alliance with the SBA helpg Citibank serve mors small
business customers with loans in amounts up to $250,000. The
guaranty provided by the SBa helps Citibank expand ics standard
eligibility Criteria for amall business loans.

The Capital Access Program is the result of a ccllaboration
betweesn Citibank and the SBA to develop a new and efficient way
to make loans available to small businssses that need help, are
creditworthy anéd are making the greatest contributions to the
7.8, economy. Thée program is conglstent with ﬁh& S$BA's racent
gstreamlining efforts, which ars aimed at making greater uge of ¥
private S8CcLoy resoOurces.

The program ig distinguished by two unigus first-time
components: a proprietary technology which targets eligible, -
high-growth potential businesges in Cltibank markats and a
mutually created credit scoring technigue. The pilot’s credit
scoring system iz a way Lo separate loan applicants into three
categories: applicants who can get a Citibank loan without an 5Ba
guaranty, applicants whe can get a loan only with a guaranty and
applicantas who do not meet gither standard. :
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95-37 / Page Three

The Capital Access Program specifically taryets
technology/growth businesses; buginegses that are creating
gignificant nunmbers of new jobs In their communities, and
buginesses that export goods and sevvices abread. In addition to
the targeted marketing technology created for the program,
Citibank will alisc use markeling techniguesg, including
advertising and direct mail, to inform small business owners of
the program and solicit applications.

The leoans Citibank will offer under the program arve term
loans of up to $250,000. 'The loans will be guarantesd by the SBA
up to 70 percent. Citibank will make all credit decisions and
will uge its newly developed credit scoring process té spead both
lean approvals and guarantess, Under the terms of the agreement,
Citibank ig permitted to assign the program design Lo other 3BA
lenders during the two-year pilot period.

Civibank and the SBA plan to review the program after six
montha., If the pilot is deemed succassful at that point,
Citibank will extend it to its banking markets in Chicago and New
York., If the pilot is considered guccessful at the end of the
two-year pilot period, Citibank will make the process availlable
to any interested SBR lender.

The SBA is an independent agency created in 1%53 to help
small businesses get started, stay in business and grow. Through
a national network of field offices, 13,000 volunﬁeer gsounselors
with the Service Corps of Retired Executives {SCORE} and 900 -
Small Buginess Development Centers, the SBA has documented nearly
14 million cases of assistance for small buginesses nationwide.
For more information about SBA programs, ¢all the SBA Angwer Desk
at 1-800-8-A8K-8BA,

- ~moTe- -
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Citibank is a subsidiary of Citicoxp. There are 443
Citibank branches in seven states and the District of Columbia.
Small businesses interested in the program can oall
1-8006-328-CITY, ext. é&QQ, for more information.

#44
CONTACT: HMike Stamler Maria Mendler
SEA Citibhank, N.A.
{202}205-6740 : {212)Y559-04002
Tonia Freeman Susan Yarosz
Citibank in California Citibank in Florida

{415)658~-4554 {305)599-5675
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SBA ANNOUNCES ADDITIONAL TRAINING AND
COUNSELING SITES FOR WOMEN BUSINESS OWNERS

WASHINGTON -~ The U.S, Small Business Adminigtration {(8BA}
today announced the addition of 19 centers to its Women’'s
Business Center Demonstration Project which provides long-term
vtraining and coungeling ©o current and potential women business
OWners.

Among the sites are the National Center for American Indian

Enterprise Development in Mesa, Arizona, that targets women-owned
. Indian enterpriges, the MNational Council of Negro Women that
services Migsisgippi’s poorsst rural counties, and the Centexr for
Women & Enterprise, Inc. in Boston, Massachusetts, focusing on
women heads of households supporting minor children.

The program offers financial, management, marketing,
procurement, technical and other agsigtance to women businesg
owners, with each center tailoring its programs to the particular
needs of the community. Some sites, such ag the Foundation for
Women's Enterprigse in Dallas, Texas will enmphasize training in
government contracting opportunities for women. The Utah
Technology Finance Corporation will establish the Utah Office of
Women’s Business Ownership and will administer the SBA Microloan
Program fox Utah. EBach gite matches SBA funds with private
contributions.

~more-
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SBA Administrator ¥Philip Lader noted thabt "the women's
demonstration program is a perfect example of a public/private
partnership working to provide entrepreneurs with the rescurces
they need to get started in businesgs, stay in business and grow,"

Established by the Women’s Business Ownership Act of 1988,
the Women's Business Center Demonstration Project is designed to
provide women with the skills necessary t¢ launch their own
businesses or successfully run an existing one. Centers are
located in rural and urban areas and direct much of their
training and counseling agsistance toward economically
disadvantagsd women.

*SBA is delighted to announce the opening of 19 new centers.
We have high hopes that the additional sites will strengthen
women's businesg ownership and local job greation efforts,* said
Mary Jean Ryan, SBA's associate deputy adminiaﬁrator £or sconomic
development .

Currently, there are 36 centers in 20 states participating
in the program. Since its inception in 1988, over 47,000 women
have bhenefited from the program. With the additional 19 centers,
the program is now available at 55 locations in 2% states plus
the District of Columbia.

For informatcion on how to contact the curryent centers, call
the SBA Angwer Desk at 1-800-8-ASK-SBA., Attached are the 192 new
gites scheduled for funding., For more information on the
programeg available ab sach site, contact the organizations
directly.

Hit#
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NEW WOMEN’S BUSINESS CENTER DEMONSTRATION PROJECT BITES

‘Il'uxanz

ational Ceater for American Indian
Enterprise Devaelopment

8983 Basgt Juanita Avenue

Manzn, AZ 85204

802/7/831-7524

Steven L.A. Stallings

CALIFORNIA

Women Business Owners Corporation
18 Bncantg Drive

kolling Hills Estates, CA 90274
310/830-0582

Kathleen T. Schwallie

LOUIS TANA

Women Entreprensurs f£or Ecounomice
bPevelopment Inc.

2417 N. Claiborne Avenue

New OUrleans, LA 701ie

BOA/827-1068

Paula Pete

HABSACHUSETYS
nter for Women & Enterprise, Inc.
& ‘
A Coolidge Street
Brookline, MA  0214¢€
6L/ 73442241
Andrea Silbert
Susan Hammond

MAINE

Coastal Enterprises, Ianc.
P.O. Box 268

Wiscassel, ME (4578
207/882-7882

Ronald Phillips

MICHIGAR

Ann Arboy Conmunity Development
Coyporation

Z0468 Hogback Road, Suite 2A

Ann Arbor, MI 48105
31376771400

Michelle Vasouez

MINNESOTA

Bi-County Community Action
Programs, inac.

P.G. Box k78

Bemidii, MN 54601

218/781-4631

Kimberle Nagle, WIND Coprdinater

MISSISSIPPL

National Councll of Negro Women
10001 G Street, N.W., Suite BOO
Waghington, DC 20401

for service in rural M8
202/528-0015 x20

Eleanor Hinton-Hoyvtt

MONTANA

Montana Women'’s Capitsl Fund
54 North last Chance Gulch
Helena, MT %9624
4067443-3144

Kelly Flaherty

NEVADA

Nevada Self-Bmployment Trust {(NSET)
560 Mill Streeg

Renco, NV 85502

T02/329-678%

Janice 5. Barbour

NEW MEXICO
Women’s Economico Salf-Sufficliency
Team

414 Bilver 8S¥W

Albuguerque, NM 87102
845/848-4760
Agnes Noonan

HEW YOREK

Asian Amexrican Professional
Women Inc,

125 Lafayette Streeft

New York, NY 10013

212/966-7888

Meli Chan

OXLAHOMA

Working Women’s Money University
3501 MW 43rd, Suite &03

Cklahoma City, OK 73114
405/842-1196

Lori G, Smith



OREGON
Scuthern Oregon Women’szs Accesas to
Credit (SOWAC)
North Central, Suite 410
edford, OR 97810

503/779-38982
Mary O’Rief

PENNSYLVANIA

wWomen's Businesgs Development Centaer
# Statior Lans

Philadelphia, PA 19118
2157/248-7999 '

Jeri Jwift

SOUTH DAROTA

Watertown Area Career Learning
{enter

£.0. Box 81

100 €., Maple Streen

Watertown, SO0 57201

701/335-6488

Penny Retzer

TEXAS
Foundation for Women’s
- Entrepreneuarship
1 J. Priest Institute for
Qz’wmi ¢ Developmant
02z Corinth Btreet
Dalias, T 7%215-2111

214 /855-4378
Marjory Lou Bettes

ral .

Utah Technelogy Finance {orxporation
177 Bast 180 South

Salt Lake City, UT 84111
801/364-4346

Sugan Bastian

WISCONSIN

Women’s Business Initiative
Corporation (WBIC}

3112 West Highland Boulevard

Milwaunkes, WI

4147933-3231

wendy Werkmelgster

Y
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SBA Number: 95-35 For more Information,

For release; June 15, 19%S contactl  mjchael Stamler
{202} 205-6740

SBA JOINS WITH OECD TO DEVELOP PLANS TO
PROMOTE WORLDWIDE SMALL BUSINESS GROWTH

WASHINGTON -- Deputy Administrator Cassandra Pulley of the
U.8, Small Business Administration (8Ba) will meet this week with
members of the Organization for Bconomice Jooperation and
Development {(QECD} to advance the role of small and medium-sized
buginesgses in international economic development,

The two-day OBECD workshop, which includes high-level
government policymakers, academic experts and representatives of
small and medium-sized businesses and large firms, is focused on
agasassing the relative contribution of swmall Susinesses and large

. firmg in the net creation of dobs.

The workshop also is expected to provide recommendations
regarding appropriate government policies and mechanisms for
evaluating their effectiveness,

The OECD, part of the intermational system of economic
coosperation developed after World War II, ig the primary forum
for monitoring economic trends in its 25 member nations. Members
include the free-market dempocracies of North America, Western
Europs and the Pacific. *

The workshop this week in Washington, D.C., i8 co-sponsored
by the SBA, the World Bank’s Multilateral Investment Guarantese
Agancy, George Washinghon Iniversity, ths Russell Sage
Foundation, the German Marshall ¥und of the Unived States, U.S5.
Sprint, and the United Hationsg Department for Development Support

. and Management Services.
L2 20
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or releass 95.34 contact

June 14, 1985 Patyricia L. Young (SBA)
{202} 205-6740

or Jane A. Ccllen (DOC)
{202} 482-2235

NEW PARTNERSHIP BETWFEN SBA AND
COMMERCE DEPARTMENT PROVIDES ACCESS TO LATEST
BUSINESS AND ECONOMIC INFORMATION

WASBINGTON -- U.S. Small Business Administration (SBA)
Administrator Philip Lader today announced a new partnership
betwaeen the U.8. Department of Commerce and the SBA which will
allow small business owners to access the Commerce Department’'s
Economic Bulletin Board (EBB} for the most up-to-date busineas,
. gconomic, trade and financial iInformavion, free of charge.

Small business owners may now c¢btain thieg information via
corepuier through the SBA's network of Small Business Development
Centera {(SBDUs) and its popular on-line service, SBA Cn-Line.

Commeree’s EBconomig Bulletin Beoard not only will give
companies access to economic information, but also will provide
crade opportunities to thousands of small businesses, enabling
them Lo grow and prosper in an increasingly competitive economy,
sald Commerce Secretary Ron Brown.

"Thig partnership is an excellent example of how federal
agencies can and must work together to meet the needs of the
small business community," said SBA Administrator Philip Lader.
"The $BA is proud to provide access to this information which
will help small businegses grow and compete in our national and

. invernational markets.®

- ~IOTE -
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Entrepreneurs will be able to gateway to the EBB through SBA m}
OnLine at 100 SBDC locations and access more than 4,500 files on |
the most current business development data, along with in-depth
analysis of markets, products, and economic trends. The EBB also
provides information on trade and federal procurement leads.

Initially, the program will be available at two SBDC sitea in
gach state with an addivional 3500 sites 0 be added in the
future,

The announcement was made at the White House Conference on
Small Buginess being held in Washington this weesk, The
conference brings together 2,000 entrepyéngurs representing all
areas of small buginess to dsbate and vote on federal policy
recommendations.

The SBDC Program provides management and technical
aggistance to sgmall businesses rhrough a nerwork of 850 service
lopations nationwide. The program is a cocoperative effort of the
private sector, tche educational communicy, and federal, state and
loecal govermments,

For more information on the nearest SBDC Offering the EBB
system, contact Charles Shepperson, Office of Small Business

Development Cenbers, (202 205-0766.

#id



B NEWS RELEASE

SBA Number: For more Information,

: 95-33 ,
For release: June 14, 1985 contact: Patricia L. Young

{202} 205-86740

SBA ADMINISTRATOR ANNOUNCES THE U.S. BUSINESS
ADVISOR, AN ON-LINE SERVICE FOR REGULATORY AND
BUSINESS INFORMATION

WASHINGTON -- The U.8. Business Advisor, a new on-line
gservice for small business Owners, is designed to be a single
electronic point of access for a broad range of information on
fedaral regulations, trade, labor and procurament issues, Philip
Lader, Administrator of the U,8, Small Businegs Administration
(SBA} saild today.

. The U.8. Business Advisor is the product of a cocoperative
federal effort, spearheaded by the SBA. Speaking at the Whits
House Conference on Small Business, a meeting of 2,000
entreprengurs here this week, Mr. Lader announced that the
regulatory information and assistance will be the first service
offered by the Bugsiness Advisor. Business owners will gain
access Lo the Advisor by calling up its home page on the
Internet. By entering a few key words into a computer, ussrs
will be able to search through detailed regulatory and compliance
data from more than 60 federsl agencies and find answers to their
particular guestions.

*Small business owners have told us that easier access Lo
regulatory and compliance information is one ¢f their top
prioritiee, " Lader said. "The U.$. Business Advigor will provide
a guick and effective way for the business community to stay
abreast of the latest fedexal regulatory and economic

. informanion,”
. 0TS - -
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wWhen fully developed, the U.S. Business Advisor will allow
access to a full range of plain-language compliance assistance
information to help businesses better understand regulatory
regquirements. Information on trade, labor and procurement issues
will be added to the system asg it is expanded. Eventually, the
Business Advisor will be an interactive servige, allowing users
to ask guegtions, send comments and file documents with the
government .

The Business Advisor is the product of months of effort by
the SBA, the Environmental Protection Agency, the Department of
Labor’s Occupational Safety and Health Administration, the
Univergity of Massachusetts and the Lawrence Livermore National
Laboratory.

The U.8. Business Advisor can be previewed at the 8BA booth
in the exhibit hall at the White House Conference on Small
Business being held at the Washington Hilton Hotel., Delegabes Lo
the conference were elected by their peers at state and regional
conferences around the country and will debate and vots on
federal policy recommendations for small businesses.

X2
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S8A Number: 95-31 For more Information,
For release: T contact:

May 24, 199§ Mike Stamler
' ) (202) 205-6740

SBA NAMES REINVENTION COUNCIL TO STUDY
STREAMLINING VENTURE CAPITAL PROGRAM

WASHINGTON ~-- The U.EZ. 8Small Business Administration (SBA)
hag organized the Small Business Investment Company (SBIC)
Reinvention Ceouncil to propose ways to streamline its venture

capital company program, SBA Administrator Philip Lader said
Loday .

The ¢ouncil will considex whether the S8BIC program should be

privatized.
8BICs are privately-owned and operated investment companies
that use a combination of their own private capital and money

raigsed through the application of SBA guarantiss to make venture
capital investmente in small businesses.

*Qur goals are to reduce or eliminate the nsed for an
appropriation for thisg program and, at the same time, make more
capital available to more small businesses, " Lader said, "We

expect to know fairly socon whether we can propoge a program that
will do that.®

The 274 investment companies now in the program are licensed
and regulated by the SBA. They make debt and equity investments
“in small businesses, putting their private capital at risk ahsad
cf any funds cobtained through the 8BA. Since the lnception of
the program, SBICs have invested nearly $12 billion in
approximately 77,000 small businesges, including nearly $1
billion in FY 19%4 alone,

.. mOre - -
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Lader said the $BIC Reinvention Council will further the
gstreamlining program announced in late March for the agency’'s
f£lagship 7{a} guaranteed small business loan program.

f.adey =aid he has asked the .council to provids
recommendations that will: 1} keep the program attractive as a
supplemental source of capital and encourage investments in
eaxly-stage ventures and in capital-poor regiong of the country;
2} permit the agency to continue to raise capital through open
market saleg of securities; 3} make the investment companiss’
potential profitability and ca~ flow gufficient to attrack
eguicy capital to the program, and 4} maintain a structure for
oversgight of the program.

The council will be chaired by Patricia M. Cloherty,
president of Patricof and Company Inc. Ventures of New York.

_ Cloharty chaired the SBIC Industry Advisory C&ﬁncil in 19381-922,

whose recommendations formed the basgis for the Small Business

Equity Enhancement Act of 1882.

Thage improvements, including a new funding mechanism, have
led to a major expansgion of the program during the past yeay,
with the licensing of anearly 50 strong, well-capitalized 8BICsg.

Other membersg ¢f the council include:

# Leslie A. Brun, chairman of Hamilton Lane Advisors Inc., a
major firm representing institutional investors with interests in
venture capital firms. Brun also serves as chairman of the
Specialized SBIC Advisory Council, which is reviewing the SSBIC
program for the SBA.

& Christopher Lane Davis, partner, O’Sullivan (Graev &
Karabell, a New York law firm which represents a number of SBICS.

-~ omore --
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& Stuart z.'Graﬁﬁbaum, Norman Strunk Distinguished Professor
of Pinancial Insvitutions, J.L. Kellogy Graduate School of
Management, Northwestern University*' Greenbaum, a congultant Lo
the Federal Reserve Bank of Chicago, is an expert on the U.8.
banking system.

& William A. Kirk, partner, Reid & Priest. XKirk is counsel
to the Navional Association of Investment Cumpanies.

® Richard Kogan, senior research fellow, Center on Budget
and Policy Priorities, Washington, D.C. KXogan ig a formex
counsel to the House Budget Committee and an expert on the
federal budget process. V

® James A. Parsons, general parinsr, RFE Investment Partners
Vv, a licenged SBIC. Parsons is a former chairman of the National
Asgociation of Small Business Investment Jompanies.

The council has begun meeting and is congidering proposals
developed by a working group drawn from the SBA’sS Investment
Division and agency’s Comptroller's Qffice, along with ocutside
consultanta,

§48
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SBA Number; $5-29 For more Information,
For reloase: May 18, 1995 contaet:

Patricia L. Young
(202} 205-8740

SBA SHOWCASES SMALL BUSINESS™ ON-RAMP TO THE
INFORMATION SUPERHIGHWAY

WASHINGTON -- The U.S. Small Business Administration
showeased its popular SBA Online and SBA Home Page elechronic
information gservices during the Information Infrastructure Task

Force (IITF} meeting being held today and tomorrow at the U.8.
Gepartment of Commerce.

The purpese of the two-day meeting and exhibit is to
demongtrate how the federal government ig using information
technology to hetter serve the American people.

. SBA OnLine’s small business resources provide information on
developing a business plan, getting financial assistance,
locating government contracting copportunitisg, and obtaining
international trade leads. The system also provides elsctronic
mail and & gateway to more than 60 other federal agency bulletin
boards, in addition to a large library of businessg-focused
shareware applications,

SBA OnLine has received over 1.3 million callers in the two
vears it has been operational -- averaging 1500 callers per day.

The §BA Home Page 15 an interactive, multimedia electronic
guide which provides information on SBA programs and services,
en-line business related training courses and local $BA calendars
of events. Also available through the home page are "hot links®
which take the user to related areas of interest and direct
access bto most federal and state Internet services. Vige

. Pregident Al Gore has sald that the SBA’s elsctronic services are.
*like having an 8BA office on your desgk.”

-~ -more- -
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SBA Online is accessible by dialing 1-800-637-4636 for fres
limited access and 1-800-463-4€636 for full aceess which costs 14
cents per minute. Local users may dial {202} 401-3600 for full
access, The electronic mall address for accessing the SBA Home
Page is bttp://www.sbaonline.gba.gov. For additional
information, contact the SBA Technical Support line at {202} 205-
6440,

The IITF, which i chaired by Secretary of Commerce Ronald
H. Brown, is charvged with implementing the Clinton '
administration’s vision for a National Information Infrastructure
{NIX}. The task force consists of high-level représentatives of
the federal agencies that play a major role in the development
and application of information and telecommunications
technologies.

In addition to 88A's on-line demonaﬁraaiéﬁsg Secretary of
Education Richard Riley engaged in 2 live interactive discussion
with high school students in North Carclina and Tllinois. Also,

' the Commerce Department’s National Ingtitute of Standards and

Technelogy unveiled an on-line library which will serve as a
regource for citizens interested in and developing NII-related
applications. More than a dozen other federal agencies
participated in the exhibit,

#44
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{202) 205-6740

SBA TO COSPONSOR NATIVE AMERICAN ECONOMIC
DEVELOPMENT CONFERENCE IN MONTANA

WASHINGTON -- “The U.§. Small Business Administration (SBA)
and the Service Corps of Retired Executives (SCORE] are
cosponsaring an economic development conference to encourage
entrepreneurship and business expansion in the Native Amexican
communivies of the West. The Native American Economic
Development Conference will be held May 18-19, 1825 at the
¥waTaqNuk Reégort on Flathead Bay in Polson, Mont.,

The conference is designed to provide small businesses with

information on the opportuﬁitiés available through the federal
. government’ s numercus technology transfer and commercialization
programs. Represeéntatives from NASA, the Department of Energy.
Pacific Northwest Labs, FMC United Defense, DLA Financial and
local business cowners will share information on marketing
opportunities, technology ca&mercialization and public/private
partnerships available to Native Americans.

The conference will also feature workshops on gprocurement
aggistance, small buginess resources, financial assigtance and
marketing. ' '

Registration for the conference is 325.00. Checks should bea
made payable to SCORE and mailed to the Small Business
Administration, Federal Office Building, Room 334, 301 South
Park, Drawer 100%4, Helena, MT B9626-0054. For more information,
contact Michelle Johnston or Nancy Rae at (406) 44%-5381. For
information on accommodations for the conference, contact the
. KwaTagNuk Resort at {406 B83-363&.
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April 10, 199§ contact: Mike Stamler

{202} 205-6740

LOWDOC NEARLY DOUBLES SBA LOAN VOLUME
IN FIRST SIX MONTHS OF FY 1995

WASHINGTON -- Boosted substantially by its highly acclaimed
LowDoc loan, the ¥.8. Small Business Administration (SBA)
guarantesd almast twice as many commercial loansg in the first six
months of FY 1835 as in the game period a yvear ago, 2RBA
Administrator Philip Lader announced today.

"One of the SBA’s primary missions Is Lo increase access Lo
capital for small businesseg, and these numbers show that SBa’‘s
performance is unprecedented,” lLader said. *Thig ig not your

. father’s SBA. The new SBA in this Administration is putting
private capital into the hands of creditworthy entrepreneurs who
are creating jobs, building their gommunities and expanding the
econony .

Lader made the announcement in San Antondo, Texas, whare the
LowDoe program wag first tested in late 19%3, Speaking at a
National Performance Review neeting of lemders, small business
owners and 8BA staff, Lader said the 8BA had approved guarantesg
on nearly 28,000 loans in the first two quarters of the fiscal
vear, compared Lo about 14,350 in the first gix months of FY
1994, Of the total approved so far this ysar, 15,528 were
guarantesd under the LowDoc program.

"LowDoc i a product of President (Clintow's and Vice
Pregident Gore’'s commiiment to reinventing government,” Lader

. maild.
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“the Pregident lagt week announced further SBA proposals to
reducs its budget 32 percent, a total of $1.2 billicn over five
vears, while expanding the capital available to the nation‘sg
small businesses, " Lader said. "The SBA seeks to be a model of
government working better and costing less. ™

The SBA’s volume report on the first two quarters of FY 1995
ghow 27,%8% loan approvals totalling $4.58 billion, an average of
akbout $163,700. The comparable report for FY 1954 shows 14,361
loan approvals totalling $3.52 billion, for an average loan size
of $245,436.

The report also shows that loans to minority-owned
businegges doubled from 2,471 to 4,%04, and loang to women-ownad
businesses nearly tripled, rising from 2,369 Lo 6,699,

"Based on ocur estimates and cur total loan authority, it
appears likely that the SBA will guarantee 355,000 loans totalling
7.8 billion by the end of the current fiscal year,” Lader said.

Tt

"Because of the efficiencies that reinvention has brought t¢o the
agency in the past two vears, this program will cost taxpayers
lesgs thig year than it did in 1892, when it accounted for just
24,200 leoans totalling $5.9 billion.®

Ladeyr also c¢ited the SBA’s new budgset proposal, called
"Stretohing Taxpayer Dollars,” which will bring the subsidy cost
of the program down to zere, while the government would continue
to bear the administrative costs.

*TE this Administration’s proposals are epnacihed, the SBA
would be able to back loans £o more than 82,000 small businessses
in fiscal year 199%96,% Lader said. 7By implementing marginal fee
increases, we can 2liminate the need for the taxpaysys Lo
subsidize vhess loans. '

-~ more --



95-20 / Page Three

“These changes would allow us Lo meet the seemingly
incompatible demands for more SBA loan guarantees and more
deficit reduction,? Lader said. *This proposal reflacts the
Clinton Administration’s commitment to agsisting sgmall businesses
and to stretching the aaxgayers; dollars."

2.2
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March 27, 19958 : {202} 205%-6740

SBA REINVENTION STRETCHES
TAXPAYER DOLLARS$

WASHINGTON -- Presgsident Clinton today announced a
comprehensive streamlining plan which will enable the U.S. Small
Buginess Administration {(8BA) to serve even more gmall bhuginesses
with fewer taxpayer dollars.

President Clinton, making the announcement with SBA
Adminigtrator Philip Lader, said "Small businesges are vital to
our sconomy and a4 major key to sustaining job growth.
Reinventing our government programs to serve those entreprensurs
effectively is an essential part of my national economic plan.”

The President pointed to the $BA as one of the fedexral
agenciaes taking *reinvention® most seriously. *The SBA in my
administration is playing an unprecedented role in helping
Americans realize their dreams of business ownerghip. In
reinventing itself, SBA is using public/private partnerships that
stretch taxpayer dollaxs.t

The plan will reduce the Agency’s FY 1996 budget by 28%,
with total savings of nearly $1.2 8illion, or 32% of projected
goste over the next 5 years.

- ~HOLY - -
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The SBA reinvention, termed *Styetching Taxpayer Dollarg,®
will:

* Reduce the Government‘s cost of financing small businessa
while serving more customers,

* Consolidate field operations by making greatar use of
public/private partnershigps:

* Centralize processing to achieve economies of scale and
uge gcurrent bechnology:

* Relocate more headquarters functions to field locations.

The comprehensive plan includas reducing to zero the
Government 's cost of guaranteeing small business loans by
requiring bhorrowers and lenders t¢ pay modest additional fees.
The plan also calls for consclidating offices and administrative

funcrions, and relying more on the private sector for loan-making
and processing.

Administrator Lader explained that SBA's reinvention "builds
upon the past two years’ guccessiul efforts te make the SBA mors
effective and efficient.” He cited, as exanples, introduction of
the LowDoc Loan program which reduced a voluminous application
for loang under $140,000 to one page and the reallocation of
resources from headgquarters and regional offices to the field.
Wnile the agency was becoming mors efficient, it alsc increased
the number of customers it serves. The volume of SBA financial
primary loan programs went from $5.9 billion in FY 1992 to a
projected $7.8 willion for this fiscal year, with a2 minimal
increase in cogt to taxpayers.

- -more- -
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The proposed fees for small businegs loans were described by
Lader as *fairly reflecting the loans’ true cost. The
government’s sponsorship of guaranteed loanQ ensures continued
access to capital for small businesseg,”

Under the proposed fes system, s $54,000, five-year LowDoc
laan,‘the LowDoc average, would cost the borrowar an additional
$13.50 monthly and additional up-front feesz of $108.00. A
$170,000, twelve-year SBA loan, the portfolio average, would cost
the borrower an additional $51.00 monthly and additieonal wup-front
fees of $782.00. The additional cost to the private lender would
e $%23.00 for this LowDoc loan and $3%,831.00 for the 3170,080
Loan.

The Agency also will streamiine its field affiaé strugture
to creatse markets of approximately equal size with at lgast one
digscrict office in each state and co-locate itg 10 regional
offices with local district offices. Az a result, the SBA will
strengthen its partnership with the private gector lenders and
the Small Business Development Centerxs which provide technical
aggistance to small businesses.

The SBA will process loans move efficiently by centralizing
lcan processing in several centers around the country.

Finally, the SBA will move its acceounting cperations and the
administration of several programs from Washington te existing,
lesa costly field offices.

#Hid
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PRESIDENT CLINTON ANNOUNCES REGULATORY
REFORM PROPOSALS FOR SMALL BUSINESSES

WASHINGTON -- FPregident Clinton, joined by U.$, Small
Business Administration {(SBA) 3éministxator Philip Lader,
Environmental Protection Agency (EPA) Adminigtrator Carol Brownar
and other genicr administration officials, tuday announcsd a
gseries of regulatory reform proposals to help ease federal
regulation constraints for small businesses.

The president’'s announcement addressed small business
concerng and key recommendations from the SBA-sponsored Small
. Buginegs Forums on Regulatory Reform held last yeay. The forums
included representation from the Office of Information and
Regulatory Affairs (QIRA}, the Food and Drug Administration
(FDA}, the Internal Revenue Service (IR8), The Occupatiomnal
Safety and Health Administration {O8HA}, the Environmental

Protection Agency and the departments of Labor, Justice and
Transportation.

"Lagr year's regulatary reform initiavive identified
reporting, record kesping, enforcement and compliance as major
concerns for small business owners," Adminigtrator Lader said.
*The reform proposals presented today by President Clinton
addrasg these concerns, and will make a significant difference
for small businesses.

- -MOYE- -
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*Phe SBA is serious about reducing small business owners'’
paperwork burden and moving toward compliance assistance instead
of harsh enforcement. Therefore, we arg extremely excited chat
the president ig taking the reform effort to the next level. The
SBA will continue to participate _ in the ongoing debate about how
this administration can best regulate without overburdening ouy
small businesses.”

General reform proposals affecting small businesses include:

. The government will walve up to 100 percent of any punitive
fine on a small business if the same sum will be used
towards correcting the viclations leading to the fine. This
applies to. first time violations and violations that do not
involve health and safety threats or oximinal wrongdoing.

® The government will offer small businesses an opportunity to %
avoid punitive action by correcting the viclarions within an
appropriate time period. This also applies to first time
viglations and those that do not threaten safety and healih
or inveolve criminal wrongdoing.

» Regularly scheduled reports to the federal government will
be regquired only half as often {(i.e. guarterly reportg will
be semi-annual, semi-annual reports with be anmual, estc.).

L BEPA will reduce the overall reporting and record keeping
burden to small businesses and local gov&rnments by 25
percent.

and
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SBA TO COSPONSOR ELECTRONIC
COMMERCE CONFERENCES

WASHINGTON -- The U.S5. Small Business Administration {SBA}
will sponsor a series of training conferences this spring
degigned o teach small business owners how to conduct some
husiness transactions using computers. The sessiong on
glectyronic commerce/electronic data interchange {(EC/EDI) will bhe
held throughout the United Statas. .

The conferences, entitled "EDI: Your Link to Profits,” are
degigned to provide small business ownerg with an introduction to
. the federal government’'s EC/EDI program. The conferences will
provide step-by-step instructions on how to use EDI to conduct
ugineas electronically with all federal agencies and will
include information on how to develop an EDY capability within
the workplace.

"The conferences are a must for anyone doing business with
the federal government,” said Monika Edwards Harrvigon, $BA'sg
aggsociate administrator for business initiatives.

"Even if the agencies you sell to are not yeb using EDI, it
is the right time to prepare for this new way of doing business.

Blanning and preparation will make the transition to the use of
EDY easier and result in more business opportunities, she said.

--Bore-~ -
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for the conference is $75.460.
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Conference locations ang dates

Sagramento, Calif.
Pasadena, Calif.
Boston, Masssg.

Denver, Colo.
Huntsville, Ala.

St. Louis, Mo. -
Chicago, I1i.
Washington, D.C.

New York, H.Y.
Albugquergue, N.M.

#44

/Bre:

April 11
April 13
Aprii 18
April 26
May S
May 22
May 24
June 1
June 13
June 20

The conferences are cospongored by the APL Group, Inc., an
EDI software development, service and training company. The cost
For additional information on the
conference and registration information, contact Altie Zeloiker

£ The APL Group, Inc. at 1-8006-787-4334.
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THE WHITE HOUSE CONFERENCE ON
SMALL BUSINESS - AN OPPORTUNITY FOR
VETERANS TO MAKE THEIR VOICES HEARD

WASEINGTON -- Veterana from around the country who arg
ownexrs, managers or employees of a small business now have the
opportunity to hely develop a naticonal agenda that will set the
stage for small business well into the 21st century. The White
Houae Confergnce on Small Business (WHCSBE) meetings, scheduled
now through April 1995, are designed to help ildentify the needs
and concerns of small business owners and managers.

. "veterans of our armed forces are encouraged to participate
in this process, " SBA Administrator FPhilip lLadey said.
*Everyday I mest and talk with small business pecple who want
their elected officials to be more responsive to their concernsg,
be it access to capital or regulatory reform. The White House
Conference on Small Buginess meetings ars opportunities to make
direct recommendations -- including proposals for executive and
legislative action -- that may translate into governmsnt policy.”

The WHCSB, an independenc commission authorized by Congress,
conducts a series of gtate- and regional-level conferances,
bringing together thousands of small business people to identify
and discuss key igsues of concern and to increase awarengss of
the critical role small business plays in the national and global
econony .

l - ~mOre- -
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'8BA's Assistant Administrator for Veterans Affairs Leon
Bechet said that veterans should take this occasion to voice
their concerns. "This is an excellent opportunity for veterans
in the amall buginegg community Lo have a voice in future
government poliey and to deliver -a strong message to bthe Clinton
administration and Congress. This conference i9 particularly
interested in hearing from wveterans, women and minoritcies,® he
gaid.

A minimum of 10 delegates from sach gtate are selected to
attend the national conference scheduled for June 11-15, 1885 in
Washington, D.{., To qualify as a state delegate, a conference
participant must reside in that state and be an owner, corporate
officer, or employes of a business employing fewer than 500
people. Delegates at the national conference will propose a
gmall buginess "action agenda® to the Clinton administration and
Congress Lo ensure small business witality into the 21st century.

"Small businssses -- particularly new firms «- arg an engine
of esconomic growth, creating the majority of the nation’g new
jobs and contributing greatly to our standing in the world
economy, " said President Clinton. *I look forwarxrd to hearing
from gmall buginess leaders about the challenges they face and
their plans for building on their succegses.”

Some of the issues on which conference-participants will
focus include capital formation and taxation, community
rgvitalization, environmental policy, human resourwes,
pr&cﬁrem&nt igsues, and regulatory and paperwork burdens. In
addition, significant issues affecting competitivenegs of gmall
businesges into the 2ist éentury, such as the technology and
information revolution and international trade, will also be
addressed.

- ~more - -
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The cost to attend the local conference ig $40 in advance,
35¢ at the dogrx. For further information on ¢onference daves in
your state, contact the White House Conference on Small Businesg
at {202} 724-08%1 or Lynn Inge, SBA Veterang Affairsg Office at
{202) 205-6773. i

#HE



. THE WHITE HOUSE CONFERENCE ON SMALL
BUSINESS CONFERENCE SCHEDULE

FEBRUARY

14  St. Louis, MO

17  Oklahoma City, OK
21 San Antonio, TX
23 Little Rock, AR

28  Arington, TX

*

MARCH

3 Alhuquerque, NV

7 Fhoenix, AZ

g Las Vegas, NV

14  Los Angeles, CA
. 16  San Francisce, CA

21 Seattle, WA

23  Portland, OR

28 Denver, CO

APRIL

4 East Brunswick, N.J
8 Cleveland, OW

11 Chicageo, il

13 Desrbom, MO

MAY

Regionat Conferences

JUNE

11-16 National Conference
Washington, DG ’
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SBA CONTINUES STREAMLINING EFFORTS
TO DELIVER MORE HELP AT LESS COST

WASHINGTON -- U.S. Small Business Administration (SBA)
Administrator Philip Lader said he will continue ongeing efforts
to streamline the agency 0 that it can meet rising demand for
irs eritical small business assistance programg at a lower cost
to taxpayers.

Testifving before the Senate Small Business Committee, Lader
outlined broad efforts already undertaken by the agency to make
itg programsg more responsive to small business needs and still

. contribute to overall federal deficit redugtion.

"We feel strongly that if we persist in the efforts of the
past Lwo years, we can continue to provide more credit
gquarantees, more program innovation and better customer service
at a lower cost to taxpayersg, " Lader said. "The SBA is re-
inventing itself, and as a result, it is having a bigger ard more

cost-affective impact on job creation and economic growth than
gver bafore.®

As an axample, Lader noted that in PY 1993, S5BA needed an
appropriation of $334 million to finance 7{a}) guarantees on $6.4
billion in private sector loans. In the current year, SBA will
leverage a $215 million taxpayer investment into $7.8 billion in
loany. For FY 1996, SBA proposes to guarantee $3.4 billion in
amall business loans with an appropriation of just $180 million.

. - -more- -
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*Along with major savings from legislative and
administrative changes in the program,® Lader added, #it is the
public/private nature of the relationship between the SBA and
commercial lenders that makes such leveraging possible. EBvery
dollar appropriated for SBA's loan guarantee program leverages
$36 in private sector lending. In FY 1993; the ratio was just
i8-to-1l. The changes we have proposed for 19%6 will increase
that ratio to 50-to-1.*

Despite a 25 percent reduction in staff size from 1980 to
1994, Lader noted, SBA has more than doubled the amount of
financing and credit assistance to small businesses and continued
to maéet increasing demands for education and training, for
advocacy on behalf of small businesses, angd for disaster loans.

"This streamlining reflects the SBA’s determination to reach
gmall business customers in the most cost-effective way,” Lader
said, "1 very much believe that the SBA and all of its programs
are critically important to the continued growth of small
businesses in this countyry. I look forward to working very
alosely with the members of this Committes to design program
changes  that will allow us to maintain programs abkle to meet the
needs of as many small businesses as possible within necsssary
budget constraints.?®

. 44



