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MORE THAN 10 PERCEN'r OF NATION'S FASTEST GROWING 
BUSINESSES GOT SEA FI~JANCIAL HE:.? 

WASHING1'CN -- Seventy-two of the srr.all bl)si:.esses listed by 
two national magazines as the nation's fastest growing companies 
owe at least some of their success to the loan and venture 
capital programE of the U.S. Small Business Adw~nistration (SEA), 
SeA Ad~nistrator Phi~ip Lader said today.- . 

A l:eVie"'l by the agency found that S4 of the firms on the 
recent INC. Magazine list of the 500 fastest growing small, 
privately held firms and 18 of For<::une Magazine's list'. of 100 
fastest growing publicly held corr,panies got help from SEA. 

"These rest:lts are very gratifying to us," Lader said, 
commenting on the results of the review. "Part of the SBA's 
mission is tD invest in t:oday's small businesses in order tc help 
,them be,~ome Lomarro',,' s Fortune 500 cO!:'lpanies." 

Lader often cites the well-known accomplishments of prev.tous 
SBA success stories such as Iotel, Apple and Federal Express, 
each of which received help from an SBA-backed investment company 
when they were small. He ~aid the' review offers another vote of 
confidence for the SeA's role in the economy. 

",Just last year. SEA approved guar:antees 00 more than 45,800 
loans worth almost $7,7 billion," Ladet: said, "Everyone of 
those loan applications came from a small business that bad been 
turned down by the commercial lending industry. We find value 
that others bave missed, and we do a goo,d job of ie:. 

"SBA pz:ovides America's small bUSinesses the backbone of 
the natlona!. ecohony and of most local econordes throughout: the 
country -- with what they cao:"lot set otherwise: a:::cess to th~ 
same kin:;'.s of: :::apital and long-term loans at reasonable rates 
that large businesses car. get simply by v~z:tue of their size and 
financial clout," he S81.d. 

INC. Magazine ranked small. privately held firms according 
to their sales growth over the five-year period beginni~g in 
1991. The nur.1her one company on t.he lIst reported growth of 
35,625 percent. Number 500 showed growth of 583 percent. 

The companies backed by the SBA reported aggregace sales 
growth from $118 million in 1991 to $990 million in 1995, an 
increase of about 740 percent. They also reported aggregate 
employment g,t·owth from 1,254 in 1991 to 6,683 in 1995. Two of 
the SBA-backed companies we~~ among the list's top 10. 

Of the ;," co::npan:'es t:t:at got SEA help, 50 recei<.red SBA­
backed loans. The other fOelr obtained inv(!!stment capital f:cc~ 
SBA-licensed Sma!:i Business Investment Ccmpanies {SBICS). 
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Seventeen of the firms were in computer-related businesses. 

The Fortune 100 list ranked the fas~est growing publicly 
tr:acled companies of any size over the previous one-yea.:: pe;;iod. 
The list was developed from a database of 9,000 companies., 

Of the top 100, 18 received SBA backing, all but one through 
the SBre proqram, Thirteen of those cotr,panies are .:r. the 
technology and heaJ,th sectors. The growth rate of these 18 firms 
rangec from n high of 215 percent to a low of 44 percent. The 
average was 77 percent. 

«tili 
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U,S. Small Busines~ Administration 

OFFICE OF PUBLIC COMMUNICATIONS 


409 Third Street, S.W. Washington, D.C. 20416 

NEWS Release 

Release No.: 96-72 
Release Date: December 10, 1996 
FOR FURTHER JNFORMATION, CONTACT YOUR LOCAL SBA OFFICE 

MICROSOFT Al-W COMPAQ f'AR':'N'ER tilTH SHALL BUSINESS ADMINISTRATION 
ON M.~JOR 'r'ECH!'lOLCGY' PROGRAt~ FOR SMALL BUSINESS 

Relationship supports launch of "Start, Run, Grow" ­
a ~echnology ~esoarce and,education program 
at Business Infcrrr,ation Centers nationwide 

W.;;SHr~GTON -- The U.S, Small Business Administration today 
announced "Start, Run, Grow" -- a :najor technQlogy program 
developed in conjunction with Microsoft Corporation and Compaq 
computer Corporation for small businesses. valued by Microsoft 
and Compaq at: $2 million, thi's represents one of the largest 
privat& sectnr contrIbutions to the SBA. The program will 
provide adva!lced co;r,puter softwa:::e, hardware, technical support 
and ed:H;:atiofl :: €so'J.rces in 38 Business Information centers (BICs) 
nationwide and up to 16 new centers opening over the next year, 

"Start, Run, Grow" will allow the BIC to provide one sIngle 
sour<.::e of ;,uuinc53 and computer technology info:::maticn at r,o cost 
to che user. ThIs will help train scall businesses in evaluatIng 
!l'Olutions prior to purchase, in conducting financial analysis and 
business planning, all with the help of trained SIC staff and 
volunteers, 

"This joint effort is a tremendous example of the advantages 
that America's small business owners can achieve through public­
private partnerships," said 551\ Administrator l>hilip Lader, "The 
Clinton Administration has supporced combining our resources so 
we can provide ar. invaluable source of information, educat;'on and 
trai,.ing to the h;Jncireds of thousands of entrepreneurs who a::'e 
px:ovid~ng mO.'!t of the aew jobs in our country and who are 
incr..::asing':'y the source of innovatio:1 ar.d creativity in the 
global marketplace." 

Technol;)9Y really levels the playir:.g fielci and enables 
small businesses to remain cocrpetitive i~ an ever-changing 
marketplace," said Sam Jadallah, Vice President, Organization 
Customer U:1it, Microsoft. "Reali zing that cornpeti tive advantage 
we're commit~ed to ensuring that all small businesses can easily 
gain access to the latest technology and training resources, 
Tbis eontribution achieves that goal." 

"F:fI'.:repce:1eurs sometimes feel they don't have the time or 
cbe know-how to use computer technology in their businesses, said 
Lynn Sch:i-emeyer, Vice President, North America Marketing, PC 
Products, compaq. "Compaq and Microsoft are wo.:::king together to 
show just: how easy -- and'essential -- it is for bcsiness people 
to take advantage of the many te:::hr.olcgy ::ools available. This 
partnership between Compaq, f.':';'crosoft a:-.d the ss.J;. will help smaLl 
business managers use technology to work smarter, faster and more 
competiti\le~y. " 
"Start, Run, Grow" - Technology Resources and Education 

In preparing for the launch of "Start, Run, Grow," Microsoft 
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and Compaq developed an in-depth training p~ogram fo~ those who 
wil: be staffing the Business Information Centers l including SeA 
counselors and volunteers from the Service Corps of Retired 
Executives (SCORE). A technology workshop held nee, 4-5, 1996 In 
Denver provided intensive training on all of the Compaq hardware, 
Microsoft software, and education tools that SIC counselors and 
volun,::-eers wi:l use to pJ:;cvide technology training to sma:l 
business owners, 

In addition to providing hardware and software, Compaq and 
Microsoft will co-sponsor Microsoft's "America at Work" 
technology education series foe small busin~ss owners beginning 
in 1997. Tn,!se training seminars cover a .tange of topics !::r.om 
"7he Business of Custcme!:s" to "More Time - More Money: Getting 
It All Done," and will be offered at SICs thr:oughout the country. 

Compaq !lnd Microsoft a.te also developing a number of "how-to" 
guides that 1'Jill aSSist smal=- busir:ess owners ir:. evalua~!ng the 
potential effectiveness of a technology investment fat: starting, 
operating and expanding their businesses. 

Specific technology and education resources available at the 
SIC through the "Start, Run, GrOw" prog::a:n inclcde: , 

~ 5citware programs for financial mode:.ing~ mar'.:.et 
research, desktop publishing and contact tracking_ 
Microsoft Office 97 small Business Edition which 
includes the latest versions of Microsoft Word, 
Microsoft Excel, Microsoft Publisher, Microsoft 
O~tlook, Microsoft Au'totr'<'lP Streetz Plus, V.icrosoft 
Smal'} Business Financial Hanager, and Nicrosoft 
Internet Explorer. Additional programs include 
Microsoft Windows 95, Microsoft Windows NT Server, 
Nicrasoft Access, Microsoft PowerPoint and Hicrosoft 
E'rontPage, 

Compaq PCs, servers and options chosen to, qive 
entrepreneurs first hand experience working with 
products fcc the small ot: medium business. Compaq 
Deskpro 20QO PCs, Compaq ProSignia 300 Serverr Compaq 
v70 17-in:::h \l5.67-':r:.ch viewable) co2-or mot:itors, 
stSI1dacd Compaq keyboards, and Compaq Compatibles 
scanner k",yboards. 

• 	 Hicrosoft's Arr,erica at Work technology education 
series. Monthl)! workshops covel: a range of topics from 
The Business of Cus~omers to Roadmap to the tnternet, 
The series of six programs showcases actual small 
businesses using technology 1:0 overcome common business 
issues and provides valuab2-e information on a variety 
of n~rketin9 and operational topics. 

Business templates. Business templates make it easy 
for small business owners to conduct automated business 
planning, cash-flow analysis, projected sales and more, 

How-To guides, Gu':des developed by Microsoft and 
Compaq that assist small business owr.ers in evaluating 
and using technology to market and run their businesses 
even better. 

Trained SCORE counselors and BIC manage=s. Ble staff 
located on-site to assist .51T,all business c,,,ners with 
the use of technology for business planning and 
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financial analysis. 

Internet access. small businesses will be able to 
access the Internet for conducting research. 
id'~ntifying vendors £0:: supplies. or services, etc. for 
th.dr smal:' busin~sses. 

• 	 Additional resources provided hy JIAN Software snd 
Entrepreneurial Edge include JIAN's best-selli~g 
planning software, BizPlanBui2.der ::nteractive for the 
easy creat:lon of 'comprehensive business pla:1s; 
E:1trepreneurial Edge maga'Zine subscriptions and 
bm,iness education workbooks. 

The V.S, SW.1'Ill Business Administration iSBA) was cr.eate:i by 
Congress in 1953 ~o help America'S entrepreneurs form success!ul 
small enterpl:ises. The SBA' s Business Information Center program 
origin~ted in Seattle in 1991 with the assistance and support of 
Microsoft:. and other industry leaders. SEA offices located in 
every state, ~ncluding the District of columbia~ the V~rgin 
Islands and Puerto Rico, offer financing, trainir.g and advocacy 
for small Linn-s. In additiQn~ the SBA wor:i;.s with thousands of 
lending, educational and training institutions nationwide. By 
the end of Fiscal Year 1997, ~he SaA expects to have more than 54 
SICs serv.ing thousands of small business ehtrepreneurs annually 
throughout the U.S, 

For more illformaticn, press only: 

r:. ,1. Cat:lfield, Sma:a Busi.:les5 Adrninistration. {2;)2)205-6906 

Ja:nes Hood, St.t:ateqic Alliances Group, ;2C21293-115:., 

jhood@alliances.net 

.~dr:ienne Norton, Microsoft Corp" (206) sa2~e080, 


ar.ortcn@microsoft.ccm 

Ja:1e:: Dean, Ccmpaq Corp" (281)5::.4.,,1359, 

jdean@bangate.compaq,coro 


Note to editors: If you are interested in viewing additional 
ir.formation on l'4icrosoft, please visit the Microsoft web .site a': 
http;!!w~~.microsott.com/corpinfc O~ Microsoft's corporate 
information pages. Conpaq customer support and product 
information can be found at http://~~.compaq,com or by calling 
1-S00 OK COMPAQ, Conpaq product information and reseller 
locations ~an be obtained by calling 1-800 345-1518. To access 
SEA's electronic public inforrr~tion services, plcaae cnll I-BOO 
697-4636. On the inte~net, visit SeA's Home Page ~t 
bttp:/I~~,sba'90v" 
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U.S. SMALL BUSINESS ADMINISTRATION 

OFFICE OF PUBLIC COMMUNICATIONS 


~09 Third Street, S.W. washington, D,C. 20416 
NEWS RELF.J\SE 

Release No. : 96-65 
Release Date: September 25, 1996 
fOR FURTHER INFORMATION CONTACT YOUR NEAREST SEA OFFICE 

SSA TO LAUNCH PILOT FEATURING 
ELECTRONIC 8 (a) APPLlCATION 

WASHD1:;TON -- All a streartdining initiative, the U.S. Small 
Business Adln.L:Jistration ~S3A) will offer corporate applicants to 
its S (a) prog!,'\i1l'f1 fo:: disadvantaged bUsiness"""s the 0ppcJ.:t:c:1ity to 
<lpply via computer. 

Ccmpani'~s that use the new electronic process will receive a 
response in 15 business days or less. The agency now responds to 
app:"icants on average within 90 days, down from 171 days in 
fiscal year 1992. SBA expects to pilot this initiative for 90 
days before finalizing it. 

The new computerized 8{ai process uses a series of help 
screens to guide applicants from. beginning to end. Those 
interested can obtain the computer disks needed to use the 
application process and can ask questions of SBA staff membeLs by 
calling 1-800-769-3768, 

"This electronic application consolidates a nu:nber of 
separate forms, and wilL help applicants deterF.!ine whether they 
meet the 6(a} eligibilil:Y criteria," said SEA Administrator 
Philip Lader. "This is a good example of ~he Clinton 
Administ.rationls efforts to reinvent goverfU'ltent by placing the 
customer -- the American stcall business owner -- ::irst." 

While this initia:' piIQ:: is lit'l~ted to corporate applica~ts, 
a secor.d pha"e wi1:. expand the electronic application process t.o 
sale proprietorships and partnerships. 

The S(al program, named for a section in the Small Business 
Act, "is a business development initiative that helps socially and 
economically disadvantaged American citizens gain access to tr.e 
economic rr.ainstream. These individuals are considered 
disadvantaged because they have been subject to racial. ethnic or 
cultur<tl bias and" because they have diminisbed capital and credit 
opportunities. There currently are about 6,000 firms in the $(a) 
portfolio, 

Elj9ible firms normally participate in this business 
development program for nine years. To ~ssist them in reaching 
competitive viability, SBA helps make available contracts :or a 
wide =ange of: federal goods and services. PartiCipating firMS 
obtain most e,f these contracts through a self-marketing process, 
which requJ.r.t<;s them '.::0 establish their conpetence and the 
fairness of thei.:: pricing. 

Through the Bla) p::ogram, the SBA has er.hanced the viability 
or thousands of firms, helping them p.r:ovide employment to :ro.r:e 
thar. 150,000 Anerican worke.r:s. The program generates 
subcontracting opportunities for. other bcsinesses and additional 
cUstome"rs for the nation's suppliers. Above all, the Sial 
program hns provided an avenue for disadvantaged Americans to 
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achieve entrepl;"ene'.lrial success and ::::or.tribute to the strength 
and vigor of our economy, 

n n # 
SSA IN'J:'ERNET ADDRESS FOR NEWS REi-EASES: 
http://www,sbaonline.sba.gov/Speciallnterests/inpress.html 

o 
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U,8. SMALL BUSINESS ADl'"lINIS'::'RATION 
OFfICE OF PUBLIC COMMUNICATIONS 

40& Third Street, S.W. Washington, O.C. 20416 

NEWS RELEASE 
Release No.: 96-60 
Release Date: September 16. 1996 
FOR FURTHER INFORMATION, CONTACT YOUR t';EAREST S3A OFFI::E 

SBA EXPANDS INTERNEt HOME PAGE TO INCLUDE 
PROGRAM OFFICE SITES 

WASfEt;GTON Small business owners can now quickly and 
easily accest; even morc information on the U, S. Stiall Business 
Administration's iSBA). individual program offices and the 
services they provide through the agency's home page on. the World 
Wide Web. 

Four new pregram sites available through the SBA Home Page 
provide detajled information about the services offered by the 
offices of 8usiness Initiatives, Disaster Assistance, Gove.t:::lmer:.t 
Contracting and Surety Guara~tee5, These si~es offer 
information such as dates and locatio:1s of training seminars, 
addresses of Business Information Centers, one-stop centers for 
business training, or the latest information about assistance 
being provided to victims of current or recent disasters. 
D':sas:;.er infcrmation can be reached at its own site by access.:..ng 
SBA's horr.e page at http://www.sba,gov. 

Small business owners interested in government: contracts 
will find answers. to the most frequently asked questions through 
the Offi:::e of Government Contracting site. Directories of 
subcontract:i!1g opportunities and other assistance also are 
available. 

In a related area, small business contrac~ors can access 
details. on surety bond eligibility requirements, types ar.d sizes 
of eligible bondss du~ie8 of the contractor, costs and more 
through the agency's Surety Bond Guarantee Program home page. 

"tve're 6elighted to be a leader in the ne'''' •electronic 
government' concept which is designed to make government 
information !nO::e easily accessible to the people," said SSA 
Administrator Philip Lader. "Making information on the SEA more 
accessible and user friendly is just one examp:e of our 
commitment tOo reinventing government," 

Details a.re also available on a variety of other SEA 
progral;)$ and services. including financial aSslstance, 
international tracie, minority enterprise development, vete.ran­
and women-owned businesses, innovative research and mar.agement 
and technical assistance. 

11,ccess the SEA' s heme page at h t:tp:I/W'dW.sba.gOov and select 
the Prog~am Offices and Resource Partners hotlink for information 
on the proqram office of your choice. In addition to the program 
offices mentioned above, other selections include: 

• Office of International Trade;
• Office of Xinority Ent:erprise Development;
• Office of Technology {Small Business Innovative Res.earch);
• Office of Veterans Affairs; 
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, office or Women'~ Business Ownecship;, Office of Small Business Development: Centers; and 
Setvice corps of Retired Executives. 

# # # 
SEA INTERNET ADDRESS FOR ~EWS RELEASES: 
http://-,·;ww, sba. 90v/SpecialInt~restsl inpres3 ,html 
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U.S. small Business Administration 
OFFICE O~' PUBLIC COMMUNICATIONS 


409 Third Street. S.W, Washington, D,C. 20416 


NEWS Release 
llelease No.: 96-50 
Release Date: June 20, 1996 
FOR FURTHER INFORt.tJ\TlON r CONTACT YOUR LOCAL S:6A OFFICE 

53A .n.ND A?PL!~ COMPUTER PARTNERSHIP PROVIDES INCREASED 
ACCESS TO INFORMA7ION J:"OR SMA.!"L BUSINESS 

WASHINGTON -- The U. S. Small Business Administration (S6A) 
has entered into an agreement with p.pple Cot:!puter. Inc, that will 
greatly expand the l::<lnge of servi::::es offered at the SEAls 
Busines.;; :;:nfot:mation Centers ~BIC51. 

Cer,tral t~- the agreement is Apple's commitment to donate and. 
install fully-equipped Macintosh systems in as many as 45 B:Cs 
across the n ••t:ion, The SM currently has 33 S::Cs open with 
additional sites scheduled to open throughout 1996. The SBA's 
BICs are 'hi~Ih tech tool boxes' that provide business-related 
hardware and software to help entrepreneurs hone their skills, do 
research, aml write business plans. Counseling services are also 
available. 

"President Clinton believes that- small business is the 
engine of. Dill: nation.ls econo:ny, and he has made providing: 
education and training. for small business persons a key priority 
for the SBA," said SSA Administrator ?hilip Lader. "Apple 
obviously shHres the Pre$ident' $ commitment to Americl'm sffl<J:ll 
busir.ess. Wt~ app!::cciate their. generosity, and we are locking 
fOLwa::d' to wo::king with them to bring this equi;xnent to cu;: BICs 
to assist our country's entre.preneurs as they deveiop and expa:-:td 
thei r busineHses." 

The contdb:.ltion, valued at':: n:ore that: $1 million, will 
include Apple Powee Macintosh COfr_puters, Apple Wotkgroup Servers, 
Power6Qok notebook co:nputers, Color· LaserWrite1;'5, l"lIsel;Writers, 
S~yleWriters, Apple Scanners and QuickTake digital cameras, 7he 
installatio:;~ are scheduled to begin in JUhe .md continue 
throughout 1996. 

Also included is 'Getting Started' soft...·are, designed by 
Claris corpol:ation to meet the particular needs of SSA's small 
business clients, 

SBA's net~'od: of BICs was launched in 1992. They are 
designed to provide one-stop assistance for those seeking help in 
prepa£ing business plans, loan applications and doing marketing 
and other business research, Now SEA's BIC clients will have the 
option of usin9 the Macintosh platfor~ to perfoom these tasks, 
Estimates £::;1: 1996 predict.: that :nore than 100,000 stal::t-ups and 
sWhll businesses will take advan~age of the computer ~ervices 
locfl,ted !-r:. the S::::Cs, 

"App2.e'.s donation to the SBA underscores OUl:: commitme:;t to 
one of the fastest growing ~arket seg:nents fer compute:r:s in t:w' 
country: small business," said ':'er::y Crane, senior vice 
president of strategic market: segments at Apple Computer. "We'Le 
proud to s'.lpport small businesses nationwide by providing them 
with the computing tools that will help them start, set up, run 
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and grow their businesses." 

Apple is also launching a Small Business websit.e :;hat will 
put small bu~;iness owners in touch wio::.h .ger'.eral business and SEA 
info~rnation, hot.links and access points to other relev~nt 
websites, The website 'located at ~ttp;/Ismallbusiness,apple.com 

will include information such as: 

* Extended Staff Area: networKS among $w~11 business owners and 
business experts th~ou9h site connections, hot pages and a 
virtual card file; 

SCORE:.: the Service Corps of Retired Executives, the SBA's 
volunteer !1etwork of mo:r:e than 13,000 experienced business people 
(wai:..able to share their expertise; 

WOmer]' s Hot Page: a resou~ce area for the fastest-growing 
segment of Americals small business sector; and the 

* S:nall B:.lsiness -Toolbox: a eepository of information links and 
original information a~med at helping small business owners meet 
their goals, It includes late-breaking information from small 
business advisors, SEA program and policy information, a~d a 
resource file that links to SSA's Home Page 
!http~llwww.~baonljne.s~a.govi and other interesting 
opportunities on the web. 

flU. 

SBA INTERNET ADDRESS FOR NEWS RELEASES: 
http://www.sbaonline.sba,gov/Speciallnterests/inpress.htmi 
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u.s. small 8usiness Adir,inist;:ation 
Or~FICE OF PUBLIC COHMUNlCATIONS 

409 Thir.d Street, S.W. Washington, D,C. 20416 

Release No.: 96-39 
Release Date: May 29, 19~6 

NEWS Release 

FOR ruRTHt:R INFORMATION, CONTACT YOUR LOC1\J,.. SeA OFFICE 

U.S. SMALL BUSINESSES MEET ASIAN 
GOVERNME:NT-Llm TRADE MISSION 

BUSINESS PARTNERS DURING 

WASHINGTON Ten AIr.erican-owned small businesses will 
market their services and wares ':0 potential business partners in 
Singapore and Hong Kong during a trade mission beginning today. 
The mission, sponsored by the U.S. Department of Commerce and co­
led by ~he U,S. Small Business Administration {SBA) , is a result 
o~ recommenciilcions from the 1995 White'Eouse Conference cn Small 
Business. 

Bus.l;)ess executives from each of the fl U'!IS , hai:inij !,zom 
around the cnuntry and representing a cross-sec:t:ion of 
industries, tire taklng part in the one-week mission, which nms 
throt:.gh MilY ~:5 ?nu coir:cides Hith national i1or]d Trade Week. 
Eight of the executives will travel on to 7aiwan for two 
additional days. 

All participa:;ts will meet \"Jith interested buyers, agents, 
ciist::ibut-crs, licensees and/or joint venture pa:::tners during 
appointments prear::nnged by Conunerce DepartIr.ent st:aff in Asia. 
They will also learn aboll,t Asian business practices. 

"Through th€: White House Conference. we liste"ed ::0 the 
concerns and needs of our small busi:1ess cu:;;tomers, and now the 
Clinton administration is worki~9 to implement their. 
reco:nmendations," said SBA Administrato" Philip Lader. "Sr:lall 
businesses asked for govecnment-led trade nissions, and we1re 
responding." 

Participants in the White House Conference on Small 
Business, through state, regional and national meetings, 
developed an action plan for the administration, The 1995 
national conference, held in Washington, D.C., last June, brought 
t0ge~her over 2,000 small business executives and resulted in 60 
policy recorn:nenclations in 11 areas, including international 
trade. 

The Asian mission is being led by the Commerce Depar~men~'s 
Ke~t p.ughes, assistant to the secretary and director, Office of 
Glohal Competitiveness and 8usiness Advocacy, and Gary Entigh~, 
Commerce's Director of Export Pccmotion Coordination, Missy 
Darwin Kincaid, the SEA's chief of staff, and E~leen Cassidy, the 
SBA's acting assistant ad~~nist(ato~ and director for 
interna'1;ional trade, will represer:t the SBA, 

The U,S. t::ade mission leaders will ~eet. 'with ::helr 
counterparts in Singapore and Ho~g Kong and other government 
reFresentat:ives to share info:r::mation on their respective sr:lall 
!3usiness programs and to discuss how the countries can work 
together to ~xpand trade opportunities, 

Sin9apo~e and Hong Kong are the United States' 10th and 13th 
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largest expol:t partners. Taiwan is 7th. The three countries 
represent a $214 billion total import market ~nd are recognized 
gateways to Asia's total import market of -$495 billion. The Asia 

. Le9ion'5 pLojected GNP is $1.8 trill.t.on, with a 5 percent average 
annual growth. 

"Asia is :;olr.e:times an intimidating destir:.ation Ln small 

businesses," said SSA's Kincaid, "This mission will give small 

companies a rauch-needed foot: in the door in these S"rowing 

markets. It should provide both t~e comfort level and the 

contacts they need to do busi::\ess in these Asian coun~ries." 


The Asia mission is not the first time the SSA aod the 

Corrmerce Department have joined forces to p.tomote U.S. exports, 

The agencies are also partners i~ the national network of 14 U,S. 

Export Assistance Centers, which co~ine the resources of SBA, 

Commerce, and other public and private par~ners i~ single 

lccat:ions. ':'he SBA provides export £.inanci.ng and counseling a:: 

the l)SEACs, 


For information on future trade mlssions and other export­

assistance programs, call the federal Tracie Information Center at 

(eOO) USA-TRl-.DE. 

#~~ 
SBA INTERNET ADDRE:SS FOR MS.-iS RELEASES: 
http://www.sbaonline,sba.90v!SpecialInterests!inpress.html 

o 
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u.s. Small 8t:sines5 Administration 
OFFICE OF PUBLIC COMMUNICATIONS 

489 Third Street, S.W. Washington, D,C. 20416 
:-.lE"....S Re:ease 

-Release No.: 9-6-29 
Release Date:April "16, 1995 
FOR FURTHER INFORMATION CONTACT YOUR LOCAL SSA OFFICE 

SBA CONTRACT PROGRAM TOPS $2 BILLION MARK IN SECURING SAVINGS 
fOR U,S. TAXPAYERS 

WASHING70N -- Taxpayers looking to reduce the cost of 
gover;)lTlent have a strong ally in t:'e U. s. small Business 
,;dministration (SUA). 

The ?gency announced today that its program t~at opens to 
90mpetltive bidding a category of contra.cts that can prove costly 
to the government is working so well thaI: it has saved federal 
buyers ~w and the tax paying public they serve -- over $2 billion 
since 1965. 

?he initiative, known as the SSA's 'breakout program, I ope~s 
up thQse restr!.cted and often expensiv€: contt:acts to competition 
among all qu..Uified fierr,s, including the agency's primary 
clients, the small busi~ess ccmmunity, 

The type of purchase that might be considered could involve 
spare patts Lor a syste:n initially bought by the government from 
a single pri~e contractor as part of a larger purchase, like an 
aircraft wing assembly. Rep1acerr,ent parts for the '.mit often can 
be pl.:Ichased at a low~r price thr:ough alternate suppliers. 

"The SBA's breakout prograrr.," said agency Adlninistcator 
Philip ::'ader, "is just one additional indicator of why it's 
critically important to keep smull business involved with 
gO'Jerrnr.ent contract.ing. The Clinton Administration knows that 
co:npetition is healthy, whether: in federal procurement or the 
private sector, 

"The bottom line is that last year this SSP. brcaJito'.)t p:-ogtam 
accounted for savings to the U. s. taxpayers of $1?6 millio;;, the 
year before: that it Has $166 million, and the total savings since 
1985 are over $2 billion. Thls i5 a direct result of sWRll 
business being included in the competitive bidding process." 

In a report to be released later this spring, the SBA's 

Office of Govl~rnrnent Contracting will detail how these savings, 

which ,totaled $2.2 billion. were achieved over the past 11 years. 


The process operntes this way. A speci;;lizcd SBA 
procarement tHam, h~aded by an accredited e:>gineer, WQJ::ks with 
its counterpar~s in other federal agencies to identify which 
acquisitions in the pool of 'sole source,' or non-cowpetitive 
contracts, would lend themselves to this i;>reakout process. 

For those sel;::cted, engineering data is collected and an in­
depth technical analysis is conducted to determine the potential 
fcr production by another 50ux:ce. Many tirr,es, the process leads 
to the pl:ojecl: being off(';.red th:::ough full and open :::ompetition to 
small ar.d 1arge firms, Breakout savings are calculated by 
subtracting the actual price paid fo:: an item from ei::her the 
historical or estimated price. 
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U.:~. Srr.a:l B,lsiness .I\dministraticn 

OF~ICE OF PUBLIC CC~NlCATIONS 


409 Third Street, S,W. Washington, D.C. 20416 

NEWS Release 

Release No.: 96-18 

Release Date: Febxmu:-y 27, ::'996 

FOR FURTHER INFORMA'l'rON CONTACT YOUR LOCAL SBA OFFICE 


SUA PARTICIPATES IN WHITE HOUSE CONFERENCE ON ECONOMIC 

REVITALIZATION OF AMeRICA'S CITIES PL~D ~~RAL AREAS 


WASHDIG?ON -- The White House is hosting a Conference on 
community ~)owerment as part of President Clinton's Empowe~~ent 
Zone initiative, which is designed to revitalize the economies of 
America'·J'; cities and rural areas. Philip Lade~. Administ.t:ator of 
the US Small Business Ad.ministration, will address this 
Conference toda.y, :l:n addition, he will address the Comnmni ty 
Development Conference hosted by the Office of the Compt.roller of 
the Currency today, 

"Eoth of these Conferences pro:note corcnunity empowem.ent in 
knerica, and the development: of small business is a key componen!; 
of this empowerment," said Lader. "Communi;;y developmen':: and 
community empowerment EIrc inextricably linked; the creation of 
small businesses opens the door to economic security as well as 
community development. The Clinton Ad1llinistration is determined 
to give all America:1$ t:,e opportunities that will enable tHem to 
make the most of their own lives and increase the potential of. 
their comtn'J.nities." 

Under the Clinton Administration, the SSA is developing new 
loan prod~cts and progra%s, e~panding its gu~ranteed loan 
progcarr", test:ir.g ideas and looking for creative sol'.ltiot;s to 
proactively increase business development in both urban and r.ural 
communities, 

Last year, SEA set a =ecord by making $11.5 billion in 

fina:1:::ing available ~o over 67,000 small businesses across the 

country, including $1.4 billion in loans to wcme:1-ow:H~d 


businesses and $1,6 billion in loans ~o minority-owned 

businesses, 

"Through cur reso:.uce partners r SEA plays it la.rge role ~n 
c;omtm...,dty develcpmcl1t," said Lacier. "Our effo::t s'.lcceeds because 
it is based on working through the public-private partnerships 
with large and small financial institutions, community groups, 
and other private sector partners across the country." 

Or:e-Stop Capital Shops arc SBA' s primary contriJ:::t:.tic-n to 
P.resident Clinton's Empower:ment Zone/E~lterprise Community (EZJECj 
initiative. One-stop Capital Shops are managed by local non­
profit community development entities and centralize access to a 
full range of SBA small business lending programs and technical 
as,sistar.ce. 'they include high-tech hardware, soft-"mre ar.cl 
telecommunication tools fcr small business OW!1ers and 
entrepreneurs. SBA plans to open a total of lS One-Stop Capital 
Shops in designated EZ!ECs. 

Other 5B,'\ resource par.tner.B also include Small 3'..lsir.ess 

Development C'~nters, Small Bus.:,r.ess Inveztrnent Corr.panies, 

Business Information centers, Microlenders, WOr:len's Susiness 

Demonstration Sites, US Export Assistance Centers, and the 
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Service Corps of Retired Executives (SCORE) chapters across the 
country. These groups are at work ~n thousands of cowMrunities 
nationwide, providing education, training. counseling and other 
forms of assistance to small businesses and individuals seeking 
to star·t a business. 

Several specific SEA programs are designed to reach into 
urban and t:tll:al communities to provide financing that is toe 
often absent. These include the Micr.oloan program, in which SBA 
lend.s money to non-profi,t or quasi-p'JoUc organi2ations whicn re:­
lend the fUI".ds to small business borrowecs in amounts of $25.000 
or less; the average Microloan amounts to $10,800 and creates 3 
new Jobs. 

Another example is the Women and Minority Pre-Qualification 
Program, in which t.he SSA agrees up front to guarantee credit if 
the borrower meets the lenders! cl;edit· criteria. The 
p.requalification program focuses primarlly on tr.e charactex:, 
credit and aj':'parent ilbility of the applicatt to .::~pay ::he loan 
from earnings. 

"By help,~r.9 one b~siness at a time. SBA' s programs continue 
~o have a profound and productive effect on local economies and 
on the lives of individual citizen5t~ said Lader. NFocusiog our 
efforts on Americans who have historically been denled access to 
capital is not only the respo~sible thing to do; it is the right 
thing to do." 
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u.s. 	Small Business Administration 

OFFICE OF PUBLIC COMMUNICATIONS 


409 Third Street, S.W. washington, D.C. 20416 

NEWS Release 


Release No.: 96-16 

Release Date: February 22, 1996 

FOR FURTHER lNFORMATION CONTACT YOUR LOCAL SBA OFFICE 


IN HISTORIC ACHIEVEMENT, SBA "REINVENTION" CUTS MORE THAN 50% 

OF REGULATIONS AFFECTING SMALL BUSINESS 


WASHINGTON -- The U.S. Small Business Administration (SSA) 

has cut its cwn regulations by more than 50 percent, taking the 

lead in reforming its operations as part of the Clinton-Gore 

Administration's "Reinventing Government" initiative, SBA 

Administrator Philip Lader announced today. 


"In March 1995, President Clinton directed all federal 

agencies to review their regulations and streamline or eliminate 

any that were obsolete or confusing," said Lader. "The SSA is 

the first federal agency to complete that task, and we have set 

an example for other agencies to follow as they continue their 

own' reinvention efforts." 


SBA committed to reinvent everyone of its regulations that 

it had discretion to change by January 31, 1996 (some SBA 

regulations are·common throughout the government or are dependent 

upon approval of external parties). The new regulations reflect 

SBA's commitment to common sense and focus on ease of use by 

SEA's small business customers. In many cases, one or two 

sentences in the new regulations replace paragraphs or even whole 

pages of the old cumbersome rules. 


"SEA's remaining regulations are easy to understand, II said 

Lader. "They are written in plain English; they are coherent and 

user-friendly. Small businesses won't need lawyers in order to 

understand or use them." He added, "This precedent-setting 

achievement was carried out in a remarkably short time, and I 

congratulate the dedica~ed SBA staff who made it possible." 


The improvements include a consolidation of all of SSA's 

business loan regulations into one concise section, and rules 

which grant small businesses greater flexibility in the use of 

holding companies, trusts and other organizational structures 

while obtaining SBA financial assistance. 


"Our new regulations are easier for small businesses to use, 

as well' as more accessible," Lader said.. In addition to the 

Federal Register, they are available on the Internet on SEA's 

Home Page, SBA Online, at http://www.sbaonline.sba.gov. They 

appear under "Special Interests." 


The SEA was created in 1953 to help small businesses get 

started, stay in business and grow. Through a network of nearly 

100 field offices, 13,000 volunteer counselors with the Service 

Corps of Retired Executives (SCORE) and more than 950 Small 

Business Development Centers, the SEA has documented more than 

nine million ,:ases of assistance nationwide. 


o 
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U,S, Sw~il Business Administration 

OFFICE OF PUBLIC COMMUNICATIONS 


. 409 Third Street, s.w, Washington, D.C. 20416 
NEWS Release 

Release' No.: 90-08 
Release bate: January 30, 1996 
FOR FURTHER INFORMATION CONTACT YOUR LOCAL SSA O~FICE 

u.s. SMAl.::' StlSi:NESS AI::KlNISTAATION' AND ITS RUSSIAN COUNTERPART 
INITIA~E NEW ERA Cf SMALL BUSINESS COOPE~~ION 

WASHHrG'l'ON -- The US Small Business Adminis\;.t:ation !SBA) and its 
Russian counter:part. ~he Russian Federation State Committee for the 
support and Development of Srt.all BusIness, entered into an historic 
agreement today to expand cotrncrcial oppo.t:tunities for US Br:lall 
businesses in the Busslan reder:aticn. This agreement takes place on 
the occasion of the sixth meeting of the US-Russian Join~ Commission 
on Economic and Technological Cooper:ation, otherwise known as the 
Gore-Cheroomyrdin Commission (Gee). 

"The SEA and its Russian counterpart recognize the importance of 
intenSi,fying dialogue on bilateral small business issues.. and of 
expanding cooperative efforts between the us a~d Russian amall 
business COr.L11unities," said SEA Admini$trator Philip Lader. Lader 
partiCipated in the signing of 'the historic Joint Statement on Small 
Business Ccoperation with his Russ~an counterpart, Viacheslav 
Proknorov. 

The sigr::ing of the ,ioint sta'::err,ent marks the first official 
bilateral agreement between SEA and n foreign counterpart. 

"~le are very pleased to undertake a joint small business dialogue 
with the Russian Fade=ation to further encourage American small 
bus~nes5es to explore ne.... co:nme.tcial opportur.ities in ~he Russ~an 
Federation," Lader said. 

The signing of the Joint statement on Small BusIness Cooperation 
was Witnessed by Vice P.t:esident Al Go.r:e and Russian P.t:ime }UnisJ:er 
'liktor Cherno"!ty::clin a'.: a cerer:-,ony a'; t!)C US Depar::men:: of Seate. It 
sigr.ifies t~e official for~ation of a SnaIl Business Wo~kir.g Group, 
which will be chaired by Administrator Lader and Chairman Prokhorov 
and include participation from the private sector. The Small Business 
Working Group is part of the US-Russian Business Development 
Committee, which is chai.t:ed by US Secretary of Commerce Ron Br:own and 
Russian Deputy Pri~e Minister Oleg Davydcv. 

Today. there are approximately 900,000 small businesses io 
Russia, which constitute over sOt of the Russian Federation's entire 
business cormnunity. In the United States, there are more than 20 
million snk,ll busi~esses that employ over half of America's work 
force. ' 

ff#H 
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U.S, S:nall B:Js;'ness Administration 

OFFICE OF PUBLIC COMMUNICATIONS 


409 Third Street, S.W., Washington, D.C. 20416 

NEWS Re,;,ease 


Release No.: 96-03 

Release Date: January 25, 1996 

FOR FURTHER INFORMATION CONTACT ~QUR LOCAL SSA OFFICE 


GRANTS AWARD£!) TO 17 TRIBES TO ESTABLISH RESERVATION-EASED 

TRIBAL BUSINESS INFOPMAT:ON CENTERS 


VlASHING'ION, D.C. -- The 1],3. Small Business Administration (SBA) 

today announced the award of 17 g~ants to establish tribal business 

information centers (TEIes) for Native American communities in 

Montar.a, North Da ko'::1'l. Sot:th Da kota I Wyoming and the Navaj 0 Na ti on. 


The TBrcs will provide Hative Americans with on-site <lcces.s to 

state-of-the-ar~ business development resources; financial and 

te~h~ical assistance; small business management training and 

counseling; and various economic development p::rogr:am~> or:f~red by :TIany 

other federal and state ~gencies. 


"We want to provide resources to assist tribal cort"J!lunities in 

b;liJ.ding their economic foundation," said Quanah C.:::ossland Stamps, 

SBA's assistant administrator for ~~ative At:!erican affairs. "The 

e.stablishment of the TBICs is significant because it means individual 

entrepl:eneurs living on or near a reservation will have immediate 

access to business development ir.format:'on and services without having 

to travel from the::"r conur:,m.lties to obt<li:) assistance., " 


The ce~ters will contain the latest computer technology~ an 

extensive business reference library, and current management videos 

designed to he::p entrepreneurs pll:n or expand their companies. 


The IBle program is the result of a recently formed partnership 

between the u.s. Department of the Interior's Bureau of Indlan Affairs 

(E:A) acd the SBA and is scheduled to be fully implener;ted by the 

s?rj~g of 1996. Grants have been awarded to the following tribes: 

MONTANA! 


Blackfeet Tribe of the Blackfeet Re5erva~ion of Bla=kfeet 

Chippewa Cree of the Rocky BOys Rese.t:vatio:i. 

CLOW TL1be of Montana 

Fort Belknap [ndian Community of the Fort Belknap Reservation 

Assiniboine Sioux Tribes of the Fort Peck Reservation 

Confederated Salish and ~oo~enai Tribes of the F~athead 


Reservation 

Northern Cheyenne Tribe of the Northern Cbeyenne Indian 

Reservation 


NOR':'!! DAKCTA~ 

Standing Rock sioux Tribe of the North and South Dakota 

Tur~le Hountain Band of Chippewa Indians of North Dakota 

Devils Lake Sioux Tribe of Devils Lake sioux Reservation 

':'Lrce Affiliated Tribes of Fort l3er:thold Reservation of North 

Dakota 


SO'JTH DAKOTA: 
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cheyenne River Siot::x 0= the Cheyenne River Reservation 

Yankton sio!.;}: ':'ribe of South Dakota 

Oglala Sioux Tribe of the Pine Ridge Reservation 

Rosebud Sioux Tribe of the Rosebud Indian Reservation 


WYOMING: 

Arapahoe Tribe of the Wind River Reservation 

Shoshone Txibe of the Wind Rive:: Reservation 


NAVAJO NATION:­

Navajo Tribe of Arizona F New Mexico and Utah 

After two years, SBA and BrA will evaluate the success of ~r.e 
T8les in developing small businesses within the reservation 
communities and make recommendations for a national initiative. 

ffllff 
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U.S. 	 Small Business Administration 

OYFICE OF PUBLIC COMMUNICATIONS 


409 	'fhird Street, S.W. Washington, D.C. 20416 

NEvJS Release 


Release No.: 96702 
Release Date: January 25,·1996 

FOR FURTHER INFORMATION CONTACT YOUR LOCAL SEA OFFICE 


SBA LENDING 1'0 NATIVE P.MER:CANS INCREJ..SED BY 74 PERCENT IN FY 1995 

WASHIWG'l'ON, D.C. -- The U.S. Sntall Business Administration's 

(SBA) commitment to increasing loan volul'Cll! to traditionally 

underaerved 9roups led toO a 71 percent increase in lend.ing to the 

Native J\mEH:ican conur,unity i:; fiscal yea:: 1995, SBA Administrator 

Philip Lader said today. 


In FY 1995 1 loans to Native American-owned businesses increased' 

to 406 totaling nearly $60 million, up frem 234 loans for $49.8 

million in f'Y 1994, 


"We're proud that participation in our programs is up and we're 

con!:i:mally "'iorkir.g %0 improve access to capital and othe.:: assistan.;:e 

to ::he Native A.~erican community,", said Ladet. "That comn:it:ment has 

r,elped, but ce.ctaj.nly these businesses should be better represented in 

the SiIA:'s loan portfolio, There is still mote work t~ be acco:nplished 

to ensure ~at.ive Americans have employment and business opportunities 

within their communit.ies. 


"that's why the SBA has marie a firm cororri';ment to i:>crease 

lencii:19 to Native American-owned businesses thrQugh in~tiat:ives such 

as the LowDo(.; and ID.lncX:.lty prequalification loar. pt:ogx:ams and the new 

tx:ibal business information centex:s, ,. 


One reason for the increased loan activity to Native Americans is 

the SEA's acclaimed LowDec loa:1 p.r:ogram. wbich si:nplif1es t:t.e loan 

px:ocess and increases t~e availability of loans of $lOO,OCO or less. 

The program ehcQuraged commercial banks to issue the smaller loans, 

indirectly benefitting minority-ow:1ed busi ..esses which were generally 

undex:served because of their smaller size llnd smaller capital needs. 


The new M1nority Frequalification Loan Program also addresses the 

financial needs of this co~rnunity by allowing eligible applicants to 

prcqualify for an SSA-guaranteed loan. Aft~r receiving the SBA's 

prequalifi~ation lettc~, t~e applicant cor.tacts a lender interested in 

making SBA-guaranteed loar.s. 


Additlonaliy, the SBA recently signed a Memorandum of 

understanding with the Bureau of Indian Affairs (BlA> to establish 17 

tribal business infor.l1'.ation centers iTBTC$) on or near reser:vations 

throughout ~t:e cO'.1ntry, These centers will provide the tribes with 

on-site access !:o the lates'C in computer technology; an extensive 

srt.3~1 :Ousiness reference librar.y, and training and cot:nseling to 

assist er.trepreneurs in planning their business, l';1<pl'lndLng an existi:lg 

business or ventt:ring into a new business area. 'I'he first centers 

will open in Hontana, .North Dakota, South Dakota, ~'lyoming and the 

Navajo Nation in early 1996. 


"It's impol:tant thilt the SSA and ot:)er agencies work tor;ether to 

es~ablish and maintain an economic devel()p~nent prese:1:ce 0:; 

reservations. We want individuals and tribes to have access to 
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business financial and management services when it is convenient for 
them, not when it's convenient for the federal government," said 
Quanah Crossland Stamps, the SBA's assistant administrator for Native 
American Affairs. 

Stamps is currently traveling to future TBlC sites to showcase 
some of the resources available and discuss the final installation 
phase of the program with the tribal colleges and representatives. 
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