In Ad F

, These Brewers Were He

:
=
=
=

oht

L

|

. autherity he said

How Lobbying Blitz
Kfept an Anti-Drug

Drive Alcohol-Free

. By Jourer Breesmin

Biaghingran Poat Staff Weiter

}

iriaving Ioblsted agpressively againg a
plai 16 put satidrinking messages in the
government’s ad campalgn against illegsd
drygs, the beer industry’s top lobbyist i
Washington was still nervags, On the eve of
2 ¢ritical Senate vote, David Relr sat up in
bed and thonght 1o himsell “What else can 1
do t kil this thing?™ )

Rehy’s wife wld him 6 go back to sleep,
and for good reason: Bespite emotional ap-
peals by antidrinking advocates, the Senate
easily swatted back the proposal, "I e victo-
¥, fotlowed by a shmilar result in the House
Appropristions  Commitiee  last  woek,
showad U tremendous political Jeversge
1ne sicobol labby can exert i 3 short period
of ime, |

In a fittle-notieed battle, the deep-pogket-

¢d beer industry trumped Mothers Against’

Drunk Driving, its aliies and 2 seepingly
syfpathetic cause with a relentless, sophis-
ted lobbying campaigs. .

31 guess this was 2 real experience i how
powerful cutside intevests can be, Tegard-
less oof the merits of the case,” s3id Rep. Lu-
cille Royhal-Allard (D-Calif.}, sponser of the
ursuccessful campaign t0 target underage
drinking. ‘

Hehr, senior vice presidest of govern-
srent affairs for the National Beer Wholsssl
ery Associstion, whe did not want beer
dentified in the public’s mihd with llegrad
drags, preferred o trumpet 3 different jes.
son: "My bottoss tine on this is that good
poticy provails,”

Whatever the merits, the baitle high
lighted the kinds of policy battles now rag-
ing in Congress, as both chambers work
through the 13 sprrding B that finance
tht ddaily operations of the federal govers
ment. These mustpass bills frequently
serveys the vehicle for legistative initiatives
;&aat would not otherwise see the ight of

¥.

Lertzinly Royhal-Allard, who had studied
heyoin addiction and counseled drusk driv-
€13 belore entering polities, saW an opening
o mske a0 impact this summer as the
Hause Appropriations Cemmitiee consid-
ergd an annual bill to fund the Treasary De-
partment and Postal Service.

plthough RoghabAllard is new t0 the up-
propriations provess-—ghe just won a cow

elod seat on the panel this year—she is tar

-

from a political novies, The daughter of 2
former congressman, Ruybal-Allard served
su years in the California fegisiaure before
coming to Congress fy 1585,

She was intrigued by testimany this
spring sbowt 2 31 billion. fvevesr ade
verdsing campaigy by the Office of Nationa)
Drug Control Policy agminst illegn! drug
use, During 4 routine oversight hearing,
President Clinton’s antional deag policy di-
rector, Barry R. McCaffrey, told lawmakers
he lacked the statatory autherity to include
Ant-drinking messages as part of this came
paign. |

But antideinking advocates see aloohal

drinking made his task moee dificuit. “Pob
iy-wine, it was 2 stupid idea, Nobody want-
edto say this was » stupid {des”

"The politicad clast of Rebrs group and its
afies {5 immense: Besr and wine interests
are among the most aggressive and welk
Tanded johbies on the Hal, Overall, politjeat
aetion committees assaciated with the in
dustry guve move than $2.3 million to cone
gressionat candidates last slection and the
Nationa] DBeer Wholesalars Associabion
gave $1.3 million alone, according to the
Certer &y Responsive Polities,

Periaps os sigoifivant are the dose s
that Rehy, 3 Fundraiser far Majority Whip
Tom Defay (B Tex), has ip the Bouse lead-
arship. He i3 one of a Bandfel of lobbyists
who meets with Delay each Wednesday
morning {6 plot legislative stemesty,

#nd Redir had crucial alties on this partic-
uldr issue. Another appropristor, Rep. Anne
M. Northup (RKgJ, thought the proposal
1o include underage drinking 35 2 target
could andermine the effectiveness of the
tederal government's battle against filegsl
drugs. Norihup Bows 10 nebody in her op-
pesition to undergge drinking-—she - re-
couis how she yanked her 20yearoid
daughter aut of 2 fine for deinks at 3 wed-
ding receplion thiy month because she
wasn't technically legal—but added: "They

are two very different substanres. Drugsare
Hegal. They are bad for vou at any time "
RovhalAZard 2t frst peized the ypper
hand f the debate through a Buke, The
shairman of the House Appropriations
Treasury-Postal subcommities, Jlim Kofbe
(R-Ariz.}, was forced to postpone the pan-
s markap until the morning of May 15,
when Northup was scheduled to fly to her

« son's graduation. Neithor Northep nor

-F

2% & “patewny” Lo more serious drags and

some believe it poses # greater healthriskic
teenagers'thax flegal drugs. Royhal- Alsrd
resolved o use the Treasury-Postal Service
bill a5 a wehicle to give WMeCatlrey the jegal
he lacked, “This wes an

. Vnportanity,” she said in an interview,

But to Redir, a sunny and Ureless promot-
ez, 1e prospect of inserting the 1opic of beer
inte the nation’s anti-drug drive was devas.
Q{»Bg ¥ .

TOur adversaries wasit to paint o vision of
the businiess 1o give people the idea that sip-
PIRE & Beer i ke injecting yoursell with
herain, which it's net,” said Rehr, whe con.
codad tlmii_ widespread concern gver teen

Rehr thought the provision was gaing to be
offered thin, so when RovhakAllard pre-
posed language calling for underage drink-
ing o be inciuded in the ad campaipn, the
chiel opponent on the sehcommitiee was
absent, The panal adopted the amendment
by woice wate,

As both sides prepared for 2 baitle in the
full Appropriations Committee, Rovial.Al
lard's aliivs intensificd their atacks on the
alvobol industry. The Center for Science in
the Fublic Interest pahiished a study of the

industry’s sontributicns to pane! members

during the last election, noting 1hat North-
up “received by {ar the most® money from

- beer and liguor imerests, with more than

$38.000 in donations,
Mothers Agwinst Drusk TDriving prest

! dent Karolyn Nunmalise even took the gn

Wil

Tunesartinie in which he wasquoted 3y say-
ing that each lawmaker should look ighe
rurtor aod say, “I's ot worth messing Jeith
the beer wholesalors.” . >
Nurmallee said: “In the days shead we
wiil learn whether the members of
Mause Appropriations Comsmittoe see Mr,
Rebr's face when they look {n the mirror or
the Jaces of thousands of young peapie wio
die each year ssa result of deohol™ o
But the bill stalled in the House, sorthe
hattle shifted te the Senate. Sen, Fravk &2,
Lautenberg {(D-NJL) announced i lite
Junethat be planned to offer 2 simifar provi-
sk to Roybal-Aliard's when the bill tane
10 the floor, giving advocates on botl'sides
roughly 2 week 1o advarice thelr causelt
“We warked it abaut as hard as any diher
issue I've been involvedl in,” said Toot Ho-
warth, & MADD lobbyist, i
But the beer wholesalers also workéd Yhe
issue hard, They blanketed the Senatc with
faxes. with Rehr instructing his recention.
isty 1o c2dl members’ officers 1o make mire
the group's mssives had been safely deliv-

ered, The beer wholesalors alse sulisted the

suppors of bl senatars who could make o
_; compelling casec Sen. Hen Nighthorss
j Campbell (RCols. ), whose sister died rom
Valeohol-related abuse, znd Sen. Byran:L.
Doegan (N1}, whase mother was killed
by s drunie dejver, ) T~
The beer industry's position was xisé bol-
stered by MeCaffrey and the chairmen of
the Partnership for & Drug-Free Anrerica,
former New York governor Mazie Caomn
¢} and ane-time drug czar William J, Ben-
nctt, coming out agemst the anti<irinking
language. They argued that the proposed
rule might muddy the message of the anti-
drug efforts. The Lastenberg amendsent
failed, 581048, s
MADD continued to press House appro. -
pristars, llying is 2 group of Oklehoms
mmothers 1o meey, with Rep. Emest J. Btock
Jr. (ROkia.), while ather members johbiag
Nacthup and Rep, Jay Dickey (R-Ark.);
Wholesalers and ather aloohol reprecen.
tatives ziss trooped into members’ offices.
Demacrat Sam Fart, whose distriey i
cludes part of Cafornia’s wine coantry,

" said producers in his district convineed Bim

the aatidrug campaipn was the wrong vehi-
£le far aicoho! swareness afforts. 2
Hous spprogristors an July 13 hotly de-
kated whether to strike Royhal-Allard’s pro.
vivioe. Delay argued that an anti-<drinking
inftiative belonged elsewhere in the foderal
government, while Rep. Frank R, Walf (R
Va.;. who supporied e measure, yelléd at
his colleagues for abandoning the na}i;‘za‘s‘

usual step of directly stacking Rebr at 2 Youth.

wews conference. She cited 3 Los Angeles

-

I the end, the beer industry carridd The:
day: The full comesitiee voted 32 10 T2
kilt the underage drinking kinguage, . .
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Possxble Tobaceco Suit Clears Hurdle

S E T

By Saunipna Tonwy
onad Herey Dewas |
Wisxhingran Post Staff Writers

kqﬁmmsmmdbmmm
eiiminated an
e&mg&mh&dmm:»&w
m:ho{m&mwaammms
thresidned lnwsuit amxst the tor
badéd industry.
*The agreement r.h'ikea restrictive
;%qmﬁymmd into 4 Jus
Hee ol spending bl by
last month, which to-
ped &w&i&gﬁﬁfﬁwﬁw
‘Wgz W
suit, The lawsuit §5 bitierly spposad
noiz?!ybymgammw&mw
groups, jed by the

of Commeres, who fear
that { mybemeopammmundufa

menipfor rrext year, The Serats also
anproved 3 proposal by Sen, Joseph
R. Biden Jr {D-Del.} to restore $495

iillzon fora Ailfthuand finnl yoar of the -
conmmnity poliding progyam that .

mmmmm‘m&{m

iy, B
{Clistos's "COPS” program had been
dropped by the Appropriations
Comimnsitee from the bift's $17 billion
allocation to law enforcemoent. It was’
rt:s:oredhyﬂhe&'nate withcmtd;s-
smt '

* Biden said-his proposal would

fhd deployment of neardy 4,000
Mﬁ%%%%&m
wnds¥ie seek renewsl of the pro-
Wéﬂrm&emwm
ogmmpmities hire an additional
officers.

esterday’s agreemnent ot the to-
baemhwsuizpmzwﬁ&baweoa
thie Senate foor, The suid, which the
Jugtice Departrent B3 studying,
wonald seek 10 recover Soney spent

s treat smokingrelated Hlnesses by
Wmmmm .

Ance ProgIamis. .
. BmmReeimmHmm

preparing the suit. They've got their
best Tawyers on the case, and is in
> he sad, Bat he added

thar Congress sl necds 1o “side
“%t}zibemxpammmﬁwmA

co companies by giving the depart- -
' mmtmmﬂhmwm&q:zm

H

Last month, the Seuate Appronrt-
ations Comemties rejected the ad-
ministration’s $20 million request to
hire more Lwyers and other exs
perts, and Sen, fudd Gregg (R-NH)
went further, atdding anguage that
tobacce foes belisved would restrict
the degartment froms using a0y son-
oy to funed the bwsuit,

Yesterday, Sen. Bob Graham {D-
Fla) asked semators to reject hand.
ing “the tobaeeo industry immunity”
from a ferdera) lawsait over their past

wrengriaing. But a vote was aveided
when Gregy, Greham and Demo -
cratic Sens. Yom Harkin {owsl

Senate Remmm Restriction That Might Have Killed Action

Fichard }. Durbin (L) and Emedl
¥. “Fritz” Hollings (8.1 worked
out s written exchange. signed by
the five, to eliminate the restriction.

Harkin declared it & groen Jight
for the lawsuit and a “vivtory for
tpxpayers” who “should iyl have o
pick up the tab for the {industry’s]
dovasistion”

An industry spokesan znszsmi
the controversial language “was
nevey ¢ red light” He said the
industry’s opposition was to the
$£20 miion to pursue cigarelte
smakers, and “the Seqale has reject-
#d that”

legalwzrmmwpularn

FEDERAL DIARY

Mike Cansey

Knowing Your Long-Term Care Options

Hh 3 blind date, Wehard o anticipate
wiat the evening will bring or cost both
“nntionally and fnancialiy, Being
assured that your unknown escort “Has an
intereating job™ or “makes hia (or her) own jewelry”
does't eat it
The same holids true for government workers
and militery persormel They, oo, huvea blind
datemmdetails t6 come—with longterm tare

inmorance,

The group mte for the Jongder care Iasurance
package is still being dolled up. Political
ruatehmiahers sy federal workers will love what
thiey see!

Politicians tinst decide whe sets premiums and
benefits, and how many plans will be offered. -
Coverage Wil go to retirees, and probubly to
children snd parentsdndaw of workers an well,
Preasivms will be based oo age st enzoliment, and
policyholders will pay the fuli premium. That's
wihad is lontewn,

Republicans want mmmmu
marny 4 six-dong term care insurance plana
options, I)mmmtsgmemﬂytamfm (perhaps
omes} options with all the basics. Those dre details.

Isspentant, but detalls, Will all eligibles, regandiess .

of age or relationship, be covever regardiess of age
or heaith? What will be the fevel of dafly benefils
avafiable? )
_ As with mnst good legislative idees, the devilis
i the details, which are tiE to be determined. For
instance, will 21l elighhles be immediately covered
regardiess of age or bealth? What about dafly
SW?WIHUWM&WWMMW

’Ibe“bzg;mi theory argues thst with 20 million
phigibles, rates shoudd be fow 304 benefits high. The
mmm
thest they can paarchase as individuals, (Rhers argue
that only those most likedy tn anticipate needing -
lm:gmm:nsmnmwvmwﬂlmgnup,md
that yuunger, bealthier employeesif they wan
coverage-—will buy individual polz’cieﬁmﬁaideme

Tm@i;g:&m plara provide

cate insurance
henefits (v 1000 31502 dayy hut can run fora
“Exed time period or for lfe, mnd cn start
renenediately or 30 or 90 davs sfter someone is
mmmmmihdemmcnmmmmd
mﬁzﬁwﬂ.
issue for many: Should they sign up now far

an individoal longeym care insurance policy or
wait for the government to offer s group rate plan?

Mmmﬁmmbﬁ?mmzw
tieeds o do some homework.

< Gunersd

Folks that sel longtery core lnfurance would
Hke 1o sell everybedy a pofigy--sitny, Naturally,

Sonrse experts think it is a waste of money,
eapeciatly for prophe younger than 50,

Whiy knows?

Bill Senith, of the National Assoviation of Retired
Feders) Beplovers, said ihe decision o buy now or
wadt for group long-arm care insurance coverage is
2% individuol one. He fzvors getting the coverage
now i be on the safe side. "l the goverament plas

. isbetter and costs legy, which § expect, people ean

drop thetr individual LTC policy and take the
goverranent plan. H o, they ean keep their
individheal policy” and be coverad during the time

" perion] bedore long-term care insurance coverage

takes effect—which could be a vear of two away.
Smith said some older people tay want to consider
dropping Hfe inszanee ooverage and using the |
presuss money to pay for longtem care
inseance, ‘“ix:mizms, {1 can bea better
way to preserve an estate,” he said So, should
fedreral workers sign up for Jong term care
Mwmmmﬁtmﬁﬁ&mm
the White House approve a progiram and it goes
into effect? It is an individual devision, but there are
things people can do, a8 in comparison shopping.
Wiat is the likelthood that you will need coverage?

. What can you afford aad what do you expect for

your money? Do private kngderm care insurance
plans offer sirnilar coverage and what, if any, s the
rauge of premiums? Your can do eost of the

Al 9am. tomorrow on WUST radio {1120 AN,
Arther Stedn, an expert tn longterm care insurance
{wha also sells policies), will discuss the 10 things
praple should do when comparing existing
EEOC tpdats

At W am tomorsow on WUST, Cafton Madden,
acting Grector of el operations for the Bqual
Bl t0p ity Comission, willexplal
new regulations and new rights availabie to federal

Meantime, Rep, Alhert R Wynn (D-Md.) has
blasted the EEOC for alleged “foot-dmgging” in
mplementing new ragulstions covering federal
workers. Wynn, whe dalms there Bishe b
mmmmm&mzm
Office report Backs his
Assertions that the elaims filed with the agency gt

~ sidetracied orareartnwﬂydmmssed bjrbored,

indifferent or overworked staffers,
Mike Coruser’s e-mat] address i2

causepm@uwashpostoom +

Fratoy iy 23, 1549
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Existing Money: Wa've tiked 10 O'Hara and his alcohol person, Ripley Forbes. They say with their
FY '98 monay they are going 1o start an sitohol campaign that the Surgeen General is going to roll
ot in Aprdt {Aprit s aloohol pwareness monthl. With the FY '39 money they will 2lso begin s
‘limited ssrigs of PEAs which they will forwsrd to ONDCP. In addition, they are holding a
mutth-agency public workshop in Aprii/May on underage drinking and ways 1o discourage it. They
could alse use exisling money o lsunch 8 Sargean's General Report after that, Ripley is cautious
shout 8 8G Beport bacause: 1. “they are alresdy doing the workshop” and 2. it wouldn't be ready
until the next sdministration,  (FHara seems less concemed,

i
Maore Money: 'HHS says it would fike to follow up on the waorkshop with $10 million for this year's
budget ~ Bipley says speoitically it would fund an ad campaign 1o make ads and buy time for
targeted epots aimed at kids and younyg teens. They will send over paper this afternoon.

Naxt steps. Should | go back to the VP's office on this? 0'Mara doesn't sound like he has talked
to ATF mugh, and says only that ATF likes the idea of not doing samething "enfergement oriented.”
We will reach out 1o them,

Bapartmant of Bducation

Higher Education Binge Drinking Initistive, This Safe and Drug-Free Schools initiative got $2 million
tast year. OB says B gove encugh again this year to do the sama thing: Explore the causes of
binge drinking o college campuses nationwide, and provide support to develop, expand, and
snhance maodel programs that prevent binge drinking. As part of this initiative, information about
program models and other effective strategies wili be disseminated to institutions of higher
education nationwide. We could sesk to increase the monay for this progsam to expand i from 158
compstitive grams for '39 into something more nationatl, '

T ————t o, A —
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Youth Drinking ‘b\\(,o

The probiem

Alcohal is the drug of choice among American youth, We cannot afford to continue to ignore the
costs and consequences of this serious public health probiem,

. Irt 1985, the estimated annuzl cost of alcohol abuse In the .S, was $166.8 billion,
Alcchcsi use disorders cost $36 6 billion more than the estimated annual economic cost of
smokmg In 1998, the economic cost of smoking was $130 billian. (NIAAA, 1998:
Treasury Department, 1998).

. Teens who begin drinking before the age of 18 are four times more likely fo become
alcoholics sometime during their livas, than those who begin drinking at or affer the legal
age of 21 (NIAAA, 1998).

. According to the American Academy of Pediatrics, about 3 million young people between
14 and 17 years old are requiar drinkers who have a problem with alcohol, One out of
seven 4" graders have agiready consumed alcohol to the point of intaxication (American
Academy of Pediatrics, 1998}

. Alcohot Is a factor in three leading causes of death for 15 1o 24 year olds; two to three
times as many teenagers and young adults die in aleoholrelplad traffic crashes as do
from illegal drugs {National Mighway Traffic Safety Administration, 1868).

« The number of college students who drink and say they intend o get drunk has
increased to 52 percent, up from 38 percent in 1993 (Wechsler et al, 1905, 1997}
Among fraternity and sorority residents, 81 percent report binge drin king {Wechsler,
1958).

i
The solution

A comprahensive, coordinated response is needed.  Similar to the “National Youth Anti-Drug
Media Campalign® spearheaded by ONDCP, it shoutd be grounded in scientific research,

A campaign must be developed that will educate and enable America's youth fo reject drinking
while underags. The goals should be to deglamorize drinking, prevent youth who do nat
currently drink from starting, decrease binge drinking, and discourage illegal sale and usage of
aicohol, The campaign will engage non-profit, public, and private partners to work together in @
sustained effort. (initial investment $10 million in FY2000)

In this way, u}ve can assure every child a heaithy, alcohol-free adolescence.



DEC-1%-813 18124 PROM: 1. ) PAGE /18

Presideint’s Underage Drinking Prevention Initiative

* Calls upon the U.S, Surgeon General to initiate the first Surgeon
General’s report on Underage Drinking.
;

* As pafrt of the FY2000 budget, 510 million will be requested to develop
a national, comprehensive media campaign to deglamourize drinking,
prevent youth who do not currently drink from starting, decrease binge
drinking and curtail the illegal sale and ase of alcohol. The campaign
will be modeled after the “National Youth Anti-Drug Media
Campaign” spearheaded by the Office of National Drug Control Poliey
and sx:fili fill the gaps in the ONDCP campaign. The President’s
initiative represents the largest Federally funded campaign of its kind
focused on the problem of underage drinking.



ALCOHOL ABUSE & ALCOHOLISM: THE IMPACT ON
' AMERICA

THE ECONOMY

¥

|
In 1992, the estimated annual cost of alcohol abuse in the U.S. was $148 billion.  Alcohol
use disorders cost $18 billion more than the estimated annual econemic cost of smoking at
$130 billion (NIAAA, 1998; Treasury Deparunent, 1998},

The cost of alcoho! abuse to the Nation's sconomy (3148 billion) is more than the gross
national product of 136 countries (World Bank, 1997}

The annual EbSt of alcohol abuse to the Nation i over haif the annual cost of heart disease,
the feading cause of death for all Awericans (3260 billion} (National Heart, Lung, and Blood
Institate, 19?’?}-

in 1992, an estimared $18.8 billion was spery on aleohol-related health care services and
£73.3 million on specialty training for health professionals and counselors (NTAAA, 1998).

Two-thirds gf the cost of alcoho! abuse is relared 1 Jost productivity, due 1o either alcohol-
related illnesses (47%) or premature death (21%). Treatment of alcohol use disorders and
the medical consequences of ateohol consuniption represent 13 percent of the total cost of

- ateohol abui'se: {NIAAA, 1998). .

In one yoar, 1997, the beer industry spent $722 million in advertising while milk advertisiog
expenditures over twelve years (1984-1996) totaled $400 million (Impact International, 1998;
USDA. 1997

XDL*L}‘S

;

* Alcohot kills abowt 100,000 people annually- that is more than the combined total number of
U.S. military deaths during the Viesam War (38,184) and the Korean War (36,913}
combined (NTAAA, 1997; Deparmonent of Defense, 1997).

About | in 4 Americans repoft having 2 direct family experience with alcohol abuse and
alcoholisn} {Harford, 1992).

&pproximéw!y 14 million Americans ~about 7 percent of the adult population- meel the
diagnostic. criteris for aicohol abuse and/or alvohol dependence (NIAAA., 1997

* Qverall per capia consumption for people 14 years or older was 2.17 gallons of pure alcohol
in 1995, Approximately 65 percemt of people 18 years or older were defined as current
drinkers of alcoholic beverages in 1990, with 29 percent consuming alcohol weekly and 4
percent consuring five or more drinks on one necasion st least weekly (NIAAA, 1997).

H
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In 1995, a :yﬁical American adult drank 32 gallons of beer. A typical Amedican of any age
grank 51 gallong of soft drinks, 24 gallons of mulk, and 21 gallons of eoffee (U.S. Census
 Bureau, 1998).

Fetal alcohol syndrome (FAS) accounts for about 2,000 new cases of preventable birth
defects in the U8, each year, thar is nearly as mach the number of infanis born with spina
bifrda each year (2,500) (Centers for Disease Control, 1998). In 1992, fetal alcabol
syndrome cost an estimated $1.9 billion ¢ orear infants, children, and sarviving adults for
FAS and its consequences (NIAAA, 1998,

A study comiuczeci by NIAAA found that people who began drinking before the age of 15
were four times more likely to become alcoholics sometime during their lives, than those
who began drinking at or after the legal age of 21 (NIAAA, 1998).

A survey focusing on the aloohol-related problems experienced by 4,390 high school senfors
and dropouts found that within the preceding year, approximately 8¢ percent reported either
setting "drunk,” binge drinking, or drinking and driving. More than half said that drinking had
caused them (o fesl sick, miss school or work, get arrested, or have a car crash (NIAAA
1997}, ]

Alechol 18 a factor in three leading causes of death for 15 o 24 year oids; two to three times
as many teensgers and young adults die in alcohol-related traffic craches as do from illegal
drogs (N a[i:mai Highway Traffic Safety Admindstration, 1998).

Binge dnnkmg was reported by 30 percent of high school seniors, 25 percent of 107
graders, az}{.ii 16 percent of 8 graders in a study conductsd in 1996 (NIAAA. 1997).

|
According to the American Academy of Pediatrics, abowt 3 million young people between 14
and 17 vears old are regular drinkers who have a problem with alcohiol. One out of seven
4™ gradess have already consamed alcohal to the point of intosication (American Academy
of Pediatrics, 1998).

A

Itis eszima_it,c{i that two-thirds to three-quarters of alcehol cutlets seil to underage purchasers
without asking for idemification {Prevention Repont, 1998),
1 “

FBI statiscics indicate that 30 percent of all women murdered in the .8, are kitled by their
SpoUse cri significant other. Seventy percent of perpetrators of domastic violence report
using alcohol at the time of the erime (Department of Justice, 1598},

The number of American women who drink alcohol during pregnancy is increasing, despite
warning labels on alcoholic beverages. In 1992, the aumber dropped to less than 10
percent. In 1995 the number increasad 1o 15 percent (Centers for Disease Control 1998}
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Alcohol aonsmnpnon even in small amounts, can reduce a worman's chance of conceiving
by more than 50 perceit (Jensen er al, 1998).

Almost 2 million women over the age of 59 are addicted to alcchol. Alcoho! addiction in
mature women triggers at least $21 billion in Medicare, Medicaid and private tnpatiert and
nursing ha:amc charges a year (Nationa] Center on Addietion and Substance Abuse, 1998}

MINORITIES

A study of alcobol-relaied roortality in Culifornia showed that African-Americans and
~ Hispanics had higher rates of morality from alcoholic cirrhosis than did whites or Asian

Americans, Nationwide, death rates artributed o alcobol dependence syndrome also were
highest for African Americans (Herd, 1989; Sutocky, 1993},

The imidmc:q{: of fetal aleohol syndiame (FAS) among African Americans appears o be
about seven gimcs higher than among whites (Herd, 1989; Chavez, 1989; Sokoi, 1986).

I Californdia f the mortality rate among Mispanics from alcohol-related motor vehicle crashes

was 9.16 per 100,000, significantly bigher than the rates for whies (8.15) or blacks (8.02)
{Sutecky, 1993,

Within § years of thefr arrival in the U.S., youpg Hispanic males tend to increase their
cammpnan of aicohn]l, Second generation young female Hispanics mthe U.S. consume

greater atzzwnzs of alcobol than their first generation counterparns (Prevention Repore,
1998, ;

’ Althongh highly variable among tribes, alocshol abuse i 3 factor in five leading causes of
death for Amsericasn Inglans, including motor vehicle crashes, alcoholism, cirrhosis, suicide,
arl homicide. Mortality rates for crashes and alcoholism are 5.5 and 3.8 times higher,
ms;;amw:ty, among Americans Indians than among the general pepulation.  Arnong tribes
with high rates of alcoholism, reports estimate that 75 percent of all accidents, the leading
canse of f:ie:ézit among Américan Indians, are alcohel-related {Manson, 1992)

i

A survey conducted by Harvard School of Public Healdi in 1993 found that 39 percent of

mpeaﬁeaz& who drank said they had intended to ger drunk. The number increased to 52
peroent in 2?9’? {Wechsler et al, 1998, 1997).

Among frazgmty and sorority residents, 81 percent repc:ncd binge drinking (Wechsler,
1998y, |

i

Bach vear, students spend $5.5 billion on alcohol, more than they spead on soft drioks, tea,
wilk, juice, coffee, and books combined. Per capira spending on alcohol is $446-—far in

excess of the per capita budger of the college library (Commission on Substance Abuse at
Colleges and Universitics, 1994),
i

LAre
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HIGHWAY SAFETY

;

The Deparenent of Transpontation reported 17,446 alcohol-refared raffic deaths in 1996,
41.0 percent of the total fatalities in motor vehicls crashes (National Highway Traffic Safery
Administration, 19063,

Nearly 2,000 Americans were killed by teenage dnunken drivers in 1995 (Nationa! Highway
Traffic Safety Administration, 1596)
i

Alcohol-related crashes result in more than $100 billion a year in medical care, emergency
transporiation, propenty damage, lost wages and other cogts (MNational Highway Traffic
Safety Administration, 1996},

!

About 3 in every 10 Americans will be involved in an alcobol-related crash at some time in
their lives (National Highway Traffic and Safety Administration, 1996),

THE CRIMINAL JUSTICE SYSTEM

In 1996, nea:rly 1.5 million arrests were due 1o driving under the influence and 718,700 for
drunkenness (out of the total 15,168,100) (Federal Burean of Investigations, 1996}

© About 3 milllon violent crines occur each year in which victins perceive the cffender 10 have
been drinking at the time of the offense. Among those victims who provided information
about the offender’s use of alcohol, about 35 percent of the incidents involved an offender
who had been drinking (Department of Justice, 1998).

|
Among the 5.3 million convicted offenders under the jurisdiction of corrections agencies in
1996, nearly 2 million, or about 35 percent, were estimated 1o have been drinking at the time
of the offense. The vast majority. about 1.5 million, of these alcohol-involved offenders were
sentenced o supervision in the community; 1.3 million on probation and more than 200,000

on parole {Department of Justice, 1998),

Alcohol use at the time of the offense was commonly found among those convicted of
;mbiiz:verdér erimes, a type of offense most highly represented among those on probation

and In fail. Among violent offenders, 41 percent of probationers, 41 percent of those in focal
jalls, 33 percent of those in State prisons, and 20 percent of those in Federal prsons wers
estimated t have been drinking when they commiaed the crime (Deparmnem of Justice,
1998}, ; .

Among cofivicted inmates in local jails, 58 percent were drinkers, 32 percent were daily
drinkers, and 65 percent had participated in an alcohol reatment program (Department of
Justice, 1598,

Arong prisoners in state faciiities, 72 percent were drinkers, 29 percent were daily drinkers,
and 4% pefmgng had participated in an alcohol treatment program {Department of Justice,
1998, )
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PUBLIC OPINION

A public opinion. survey funded by the Robert Wood Johnson Foundation on youth access to
aleohol revealed that:

{
" 96 percent of the respondents said they were concerned about underage drinking. Eighty-
two percent favored increasing taxes o aleobol beverages by § percent if the funds were
sarmarked for programs 1o prevent tecnage drinidng and for aleohol treatment programs,

&7 percent favored & ban on youth-oriented packaging and 33 percent supported
punisturrent for adults who provide alcohol w minors.
I

E iy
67 percent favored a bap on liquor ads on television, 66 percent favored compliance checks
at liquor stores, and 61 percent favored a ban on beer/wine ads on television.
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i .
SUBRJIECT: g‘ieacis&;;} on FDA Proposed Rule Reguiring Alcohol Warnings on Pain Relievers

We are ahout to conclude review of a proposed FDA rule that will require alcohol
warnings to be placed on all over-the-counter (OTC) drug products containing pain relievers
(including aspirin, tylenol, and 1buprofin) labeled for adult use. The warning statements would
advise consumers whe drink at least three glasses of alcohot per day to consult a physician before
using the product. FDA, following the recommendations of an advisory panel, has determined
that data are sulficient t¢ warrant an alcohol warning for these products; specifically, FDA found
that individuals with a histery of heavy alcohol use or abusc have increased risk of liver damage
from the use of acetaminophen (tylenol) and an increased risk of gastrointestinal bleeding from

the use of other nain relievers (including aspirin and ibuprofin}.

FDA estimates that 600 manufacturers and distributers, many of which are small
businesses, will be aflected by the rule and that the costs of relabeling will rus up to $30 million
{one~time cost). To case industry concerns, particularly small businesses, FDA proposes to aliow
“stick-on labeling” for certain products during the carly stages of implementation to allow

industry to deplete their existing stock.

Civen.the widespread use of these products and the potentially unfavorable reaction by
industry, we cxpect this rule to get a lot of press. Please call me if you have any questions.
i
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CONTACT: ELI;ZABETH BOARD PHONE: 202-682-8840 Elemor

DISTILLERS CALL ON PRESIDENT CLINTON TO REQUEST
A COMMON CODE FOR ALL ALCOHOL ADVERTISING

Washington, D.C., April 4, 1997 — The Distilled Spirits Council of the United States
(DISCUS) sent g'a letter to the White House, calling on President Clinton to use his "bully pulpit”
to bring together the beer, wine, distilled spirits and broadcast industries 1o devise a common codé
of advertising, DISCUS President and CEO Fred Meister announced at a press conference today.

DISCUé' call for action came in response to President Clinton's statements Tuesday :
asking the FCC :to éxamine the effects, if any, of spirits advertising on television. DISCUS
criticized the President's proposal stating that it ignores more than 99 percent of the alcohol
advertising on television.

“During the President's address, he made a statement that is seriously incomplete. The
President said tllle 'kids should have no business with liquor,™ said Meister. "I believe that every
parent and alcohol abuse expert would say that kids should have no business with any form of
alcohol -- beer,; wine or distilled spirits — period.”

In the letter, DISCUS urged the President to ask for the distillers, brewers, and vintners
together with the broadcasters to "come to the table” 1o develop and adopt a common code for
alcohol advertising within 90 days.

"The sp]irits industry is responsible -- we are willing to come to the table now. Your
Adnnmstranon only has to secure the same commitment from the beer and wine industries and the
broadcasters to work toward this common end,” said Meister.

The code would set the same responsible standard for all beverage alcohol advertising and

also would provide uniform guidelines for the broadcasters.

r
|

DISCUS - 1250 Eye Succt, N.'W, - Suitc 900
Washinglon, D.C. 20003-3998
202/628:3544 FAJIE: 202/682.8888

hrep:/ M'WW.discus.hlcath.org!
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“For siecade;, our members have demonstrated through numerous alcobol education
efforts that we are 8 responsible industry dedicated to combatting alcoho! abuse, including illegal,
underage drinking, 'f said Meister. "It is with this tradition of respongibility that we propose 2 bold
and innovative call for action that goes forward end far beyond the President's stated goat of 'nat
backsliding.™” , .

Meister cited new polling data from Yankelovich Partners that showed that £1 percent of
Americans did niot know that typical servings of beer, wine and spiits contained virtually the same
amount of alcohol.” The poll also showed that the majority of Americafis - 62 percent -~ said that
understanding the equivalency of standard servings of different types of aleohol beverages is
helpful to them in ‘xﬁmking decisions about responsible drinking.

“Thesc findings demonstrate why the U.S. Departments of Health and Human Services,
Agriculture, Transportation and Education teach alcohol equivalence,* said Mejster. "It is a basic,
essential and critical fact.” ,

Meister also unveiled an industry-produced commercial about alcohel equivalence that
was reiectexd by a network,

*Ta en«:m;ragc other groups to expend their alcohol equivalency education, we recently
wried to deliver this important equivalence message to the public through a commercial produced
by the spirits industry,” said Meister. “Unfortunately, the netwark we wanted 1o buy time from to

EH

run the message \I'v{zuld not accept the ad ”

!
Capies of the DISCUS commercial ave mvailable Jor members of the media. If you are interexted in
receiving a VHS or Betacom (oxide} copy af the commerclal, please contact the Public Isswes Divisten at

[202) 6828840, I

i

!
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The President
Tha White House
1600 Pennsylvania Avenue, NW.
Washington, QCI' 20500

Dear Mr. President:

While we strongly disagree with your Administration's attempl o single out only distiffed
spirits advertising for discriminatory examination and aclion, we warnl to propose & bokd
approach 10 the'issue of alcohol advertising and youth.

Given the fact that your Administration is concerned with youth and alcohol advertising,
the issue of advertising by other forms of alcohol must be addressed concurrently.
Distitad spirits has been advertising on television and radio in a very responsible way,
but with relatively few ads for only the past severel months. Beer, howevor, has been
advartising for cf&cades and has spent biltions of dollars doing so without any great
public oulcry or.controversy.

The fact is that there can ba no sensible or effective analysis of the issue of youth,
alfcohof amd advedising if beer and wine are not parf of that process. | doubt that there
is one alcohol education or anti-abuse group anywhere thef would not support this view
that any Federal enalysis of alcobol advertising absolutely must have beer and wine
included. Aftached are some recent lettors from such groups.

As distiliers, 88 parerts and as good citizens, we are as concemed as anyone sbout
ilfegal atcohol use among the underage. Indeed, Sur companies have a long and proud
recond of educating a8l segments of society about responsible sicohol consumption and
alcohof abuse: The distillers collectively, through the Century Council, conduct effective
community-based programs directed at combatting iegsl, underage drinking. :

it is with this tradition of responsibiiity that we propose a process that goes far beyond
your pasition of “no backsliding.”

¥

J

!
I

DISCUS * 1290 Eve Strect. W, o Sulte %00 * Washingion, 0.C. 20005-3998 202/628.3544 +» FAN: 20276828888

£ —
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The President
Aprit 4, 1997
Page Two

[

i

R
¥

Respectfully, the distiffers call on your Administration to publicly request and expect that
the distillors, brawers and vintners together with the broadcasters will meet under the
aegis of your Administration. Your tasking fo the group would be for them (o
develop a unified code that sets the same responsible standards for alf forms of
beverage alcohol (beer, wine and spirits) advertising and also would be the
guidelines far broadcasters.

Currently, each segment of beverage alcohot has #s own code that addresses the
issues of rasponsibility and vouth, but a comimon code would improve the status quo
by holding alf seqments of the beverage alcoho! industry end the broadcasters fo the
same responsible standard,

We respactiully urge you o take pointed action by issuing a call for spints, beer, wine,
and the broadcasters lo "come 10 the table” and, within no more than 30 days, deveiop
and agree to 8 common codg of adverntising. Yaur Administration then could use its
“hully puipit” to attain an effective impact,

Your Adminfstﬁaﬁon prides ifself on creative, dynamic and bold soiutions and thus
surely can do more than not just "backslide.” Your Adminjstration has the courage to
bring all parties in the beveragea alcohol industry (beer, wine and spirts) and the
broadcasters to the table to achieve thiz comprehensive and sustaining objective.

] i - - ¥,
The spiits indfzstry is responsible ~ we are willing {o come o the table now. Your
Administration only has (o secure the same commitment from the beer and wine
industries and the broadcasters 1o work taward this common and.

*

We would be pleased to discuss this scon with you ar snyone in your Administration.
i

Sincerely,

AU

! Frog A Meistdr
Prasident/CEQ

FAM: Ck :
Attach m@ﬁ:sg
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FOR IMMEDIATE RELEASE CONTACT: Michelle Bennert, ext. 248
Tresa Coe, ext. 245

11, 1997
(Apri (214) 7446233

STI‘&TED&NI FROM MOTHERS AGAINST DRUNK DRIVING (MADD)
IN RESPONSE TO CLINTON ADMINISTRATION'S REQUEST FOR
FEDERAL COMMUNICATIONS COMMISSION. (FCC) TO INVESTIGATE

{ HARD LIQUOR ADS ON TV AND RADIO

)
Mothers Against Drunk Driving (MADD) applawds the announcement wday by President
Clinton that he is ‘requesting the Federal Communications Commission to "take all appropriste
action” o explore the potential eﬁ"-ects of the Secision c;f the distilled liquor industty to end their
volyntary ban on brmémn advertising,

MADD has long been concerned sbout the impact of all alcohot zﬁvcmamg 00 mxieragt: )

, mmumptmu and'last year requested the FCC to exercise its authdrity to hold public hearings on
this issuc to examine and evaluate the role of aleohol advertising in the problem of underage
drinking pursuant to the FCC’s authority to determine if the use of the azrwavcs w0 broadmt

mi&ai advertising s in the pubizc 5 best interest.

MADD was éxsappommd earlier this year when scheduled Congressional hearings on akeohol
advertising were cancelled. . Howaver, it has always been our position that the FCC has the
jurisdiction and the authority t provide 8 public forum for all issucs surrounding aleohol
advenising and we urge the FCC to move quickly in response o the President’s request.

'MADD has long advocsied that any alcoholic beverage advertising, distilied spirits, becr or wine,
should not target our youth or be created or prc&mted in such a fashion as to be overly appealing
1o those under iizz iegal drinking age.

%

#ik
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| Swiemeri e PRESIDENTIAL LETTER URGING FCT TO
DXANINE IAPACY OF DISTHLED SPINTE RADID
& TELEVINON ADVERTIGING ON CRILDRIN

Anribute 1o Sanadar Gesnge MOGaver:
NCADD Nations! Bpokesperson

Tre Natonal Councit on Alkcoholism end Deug Daperencs, inc. strongly suppons
Frauident Clinton’s request to the Federal Commundcations Commission (FEK) 1o
axaming the mpact Tt Tadio and televislon edvactaing of eiiad spirte Wik Nave o
chidren, The President iy cormect to be wary of the makers of vodks, gin ard whiskey
ang ol mmpbwwﬁto:mwmam

mwwzmammcmm.m OVeriook e fact thet o alfweves
hive 1ONg Deen mwagh in bese commercials Tut make drinking soem ke & hemiess

mwymoﬁwmmmmw Shretive end BUcossEnd, 18 Rty
wonder That 1eenggors aresdy comume MO e & bilion CAE Of bew sech yem?

Or that 33% of high schoal sanions, 21% of trth gradiers ¥na 8% of sighth gradery
mnmmmnameMQmwM?

It woukt be & misieke 10 fOGUS Gy on Estiled Spiids advertsing because ihis would
sond the wrong message thit hees beversgee & More SOONORS han Dowr of wins.
Whilo so caliod “hard® Uquor may poss & Graster Swest of Bioohe! poiscning, sandacd
sarvings of dishlied epirde, Lewr and wirw it commain the same smoun of sicohol and
ﬁiwm&u&’iycddlcim

mmmmmanMMn&NMWMmm e ads maie
them warl 10 uss i procaxt. Wo can expect mors of the same om e makers of
vietied apirits; children 60 It Nesd snocsgement from the Bes of Butwelaar's
fzmwmﬂwwmmwmm&wmmmm
v 1

NGADD weicomes President CRrton's ofiors f address the lasus of sicool
sdvertwing.

4187
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NEWS RELEASE

i
i
jE:
For Immediate Release . Contact: Tarz Siegman
Apnl 1. 1997 (202)332-9118, ext. 34]

CSPI Applauds President Clinton’s
Concerns About Liquor Advertising

i
$
f

Michael F. Jacobson, execiaive director of the Center for Science in the
Public hiterest. had the following comment o Presidest Bifl Clinon's
5;;8:5?: wrging the FCC t investigate alcohol adventising on radio ad

re:‘ﬂ {sicn.

I
{

“Presider Clinton clearly recognizes tat Amensa’s Wae on Drugs must include
restricting the advertising of aicohohe beverages. Alcohol 1s a factor in the three
feading dauses of death for 15-10 24-vear-olds: unintentional injuries, homitides, and
suiz:iéz:sj We hardly need whiskey ads during baseball gsmes 1o further tempt youths to
drink. We urge the FCC 10 investigate whether the broadeast of TV and radio
comg.:ia Is for liquor, as well as fior beer and wine, 15 consistent with stations” public-

intecest responsibilities.”

i
!

C371 is a nonprofis health-advocacy crganization thar focuses on alcohofic-beverage
problems, nutrition, and food safety. It is based in Washington, D.C., and is
supporied lrgely by its 900,000 members end fowdation grants. 1t does net accept
imdustry er govermmant funding. CSPI led efforts to win passage of the law requiring
warping labels on alcoholic beverages and has publicized the nutritional conteni of
srany papular restaurant foods.

i

§
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TRANSMITTED BY FAX , Apsil 1, 1997

i
President Witliaen 5. Chinton
The White House
Washington, F}.C,

Dear Mr. P‘m#idcnt:

1 am writing aa behalf of the Marin Institute for the Prevention of Alcohol and Other Drug
Problems (o commend you for your letter to the Federal Comaunication Commission
requesting that they investigate the impact of twlevision and radic advenising of distilled
spirits o children.

H
The decision of the distilled spirity industry to rescing its voluntary ban on broadcast
sdvertising represents a giant step in the wrong dirsction. Besr advertising already
saruraies the airwaves, using images and slogans that clearly appeal 16 young people and
aggravats our most serious youth drug problem ~ gicohol. Beer is by far the alcoholic
beverage of cholee among young peuple, particularly among heavy youthful drinkers and
drinking ézis'rc:z. Their preference for beer is not serprising given the beer industry's
delibera ta:gcnng of this age group with glick, sophisticatad broadeast advertising,
Research studies find thas beer a:iv::msmg on television is a powerful wol for reaching the
youth market

tlearly the disziﬁcd spiritg indoswry is seeking o Jevel the playing field by moving their
advertising onte the sirwaves, This highly unfortunate trend warrants immediate action by
your administration and by the FCC. The lifting of distillad spirits industry’s voluntary
ban will increase the anractiveness of distilled spirits among young people, undermining
your sdministration’s drug policy goals and putting the lives and safety of our young
peopie at further risk due 1o alcohol problerms.

Unt] last year, the distilied spirits industry has taken 2 responsible stand — one that
recognizes that alcohol is a powerful psychoactive drug that poses sexious health and
safety risks, particularly among young people. We belicve the besr and wine industries
should be following the past voluntary policy of the distilled spirits industry, sot the
reverse,
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We therefore fully support your call for an FCC investigation. Advenising beer on
television and radio raises the sarme issucs as broadcasting distlkd spirits advertisements.
We urge you to follow up this fiest step with a call for a broader investigadon by the FCC
and the Federal Tmde Commission to assess the impact of all alcohol advertising on

broadcast media,

Sincenely,
i

James F. Mosher
Senior Palicy Advisor

cc: Diana M. Conti, Executive Dircctor, The Marin Instivate
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NATIONAL COUNCIL ON ALCOHOLISM AND DRUG DEPENDENCE, INC.

1518 K Strmat NW
Washington DO 20008
Tal. 202/737-B122
Fax 202/628-4731
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Dear Mr. Emmanuel‘
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Thank you again for your interest in alcoghol aﬁveriiszng and

children.

In addition to our continuing efforts to get the FOC

and Congress to address this issue, we are encouraging the FIC to
utilize its authority.

We urge Pra%ident Clinton to ask the PIC to hold/public w&rkshmpa

on alcohol advert151ng The FTC has held numero

the past, including a recent sffoxt that discussed advertising on

the Internet.

Chairman Pitofsky has held public workshops and

drawn up advertising guidelines at least four times during his

three-year tenure.

Public health and consumer groups, the alcoholic beverage
industry and others with an interest in this lesue would be
allowed to 'offer testimony to the PTC, which could then use that
information as a basis for taking action on specific alcohol ads
or developing industry-wide guidalines if necessary.

At the same tinme,

it is crucial that the FCC issue a Notice of

Inguiry and proposed rulemaking which would focus on the issues
raigsed by the broadcast advertising of distilled spirits and more
generally on the matters of counter-advertisements and other
remedies in light of the public trustee nature of bra&dcastlng.
We hope ?resident Clinton will again urge the FCQ, when the new
commissionsrs are confirmed, to examine the effects of broadcast
advertising on children.

Following is additional information on action the FIC can take on

alcahol adgertising:

1} Ragulaté “Unfalr” and "Deceptive® Advertising and Marketing
Practices on a Case-by-Case Basis

¥
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In an unfairness proceeding, the PPC has to show that someons has
suffered, or; is likely to suffer, substantial iniury as a result
of the advertislng or marketing practice. In a numbar of cases,
the FIC has recognized that specific groups - such as children =
may be particularly susceptible te certain types of advertising
and marketing practices. This is the bhasis for taking sction
against "Joe Camel" ads aimed at kids.

The PTC ¢an also take action against "deceptive® advertising, in
which inaccurate claims are made about a product. For example,
were a beer ad to claim the product contains $ percent alcoohol
when it actually contains 6 percent, that would be construed as
"deceptive.®

|
It is generally acknowledged that unfair advaxtzsing is more
difficult to prove than deceptive advertising. Rulemaking .
pursuant to ithe FTIC's unfairness authority is particularly
constraxned by statute.

2) CQnduct Pablzc Workshops and Develep Advertising Gaxéalxnag

The FTC has ‘the authority to davelop industrye-wide “guidelina&“
that interpret the inmplementation of the FTC Act in certain
areas. Although these do not have the feorce of law, they can be
used to educate the public and industry aboub legal expectations.
They can also be used to establish minimal standards of conduct
to which 1ndustry menmbers can aspire. guldelines can be
established using a consultative process that brings together
industry, regulators, consumers, and advocacy groups, under the
aegis of the FTC, much the same ag a "negotiated rulemaking.™
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In addition! Lo PTC and FCC activity, the Vice President's
Advisory Committee on the Public Interest Obligations of Digital
Broadcasters could also address the issue of alcoohol advertising
and its impact on children. In light of the unique public
trustee nature of broadcasting, which continues to be applicable
in the digital era, the Administration should urge that
brea&casters be raquired te alr counter-advertisements to prevent
or éiscoarage underage drinking (similar to the successful
efforts on tobacco 30 years ago).

i .
The Office of Hational Drug Control Policy could include alcohol
in its paid media canmpaign to educate and enable America's youth
to reject drugs. The Administration is right on target to use
television and radio to deglamorize drug use, and alcohol should
be a part of that effort. :

The ?r&sident neaed not walt on Congress to draft a bold program
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to address alcohol advertisements and young people -- Congress
has already defined alcchol as unigque among all other consumer
products. Alcohol is the subject of twe Constitutional
Amendments and federal laws that, in effect, established a
national drinking age of 21 and adopted a.’zero tolerance level
for drinking and driving for those under 21. Congress and the
American public have not identified any other product that
reguires those kinds of protections for young people.

While smoklng has been described as a pediatric disease, drinking
alcohol can be described as a pediatric killer. Ethnic minority
groups are particularly concerned about the double dose of
advertlslng their children are receiving -- they are the targets
of ads in the Spanish- and English-language media -- and the
potential health-related problems they face.

Thank you for your time and consideration. We look forward to to
working with you and others in the Clinton Administration to
protect the health and well-being of all of America's youth,
Please do not hesitate to call on any of us if you need any
additional information.
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Sincerely,

Sarah Kayson
National Council on AYcoholism and Drug Dependence

|
on behalf df°

Charlie Brown, National Organization for Vlctlm Assistance
National Victim Center

Henry Geller, Markle Foundation

George Hacker, Center for Science in the Publlc Interest

Tom Howarth, Mothers Against Drunk Driving

John Larscon, National PTA ,

Jeanette Noltenius, Latino Council on Alcchol and Tobacco

Sue Thau, Community Anti-Drug Coalitions of America



