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Mr. Chairman, distinguished Members of the Committee, I appfreciate this opportunity to

discuss the Adminiét‘ration’é policy toward China, in particular, ~thet'rilde aspects of that policy.
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(ﬁ/ Our bilateral relationship with China is complex and multi-faceted, inﬁ:luding political, strategic,
human rights and trade elements. President Clinton has implemented la comﬁrehensive policy

with China, one which is based on continued engagement on the full r%cmge of issues. The reason

)

for that policy is clear: U.S. interests are best.served by a secure, stab;le, and open China.
On May 29, President Clinton sent to Congress the formal wai'}vér recommending

extension‘ of MFN to-China for apgther year. The President’s decisior;i to renew normal trading
<, relations with China, MFN status, is based upon his judgment about {azrhat is in the national |
. - i .
interest of the United States. ‘ "
: ' : R R
How China evolves over the next decades will be of profdundiimportance to the

American people. The manner in which we engage China will help détermine whether it abides
by international norins, and becomes integrated into the international community, or whether it
A

becomes an unpredla..table and destabilizing presence in the world. That 1s why we have pursued

a policy W@ It is the Premdent s Judgment that engagement with Chma i M\’\
AW {m\m (e’

hma is in the best interest of the Amerlcan people Mr. Chamnan we will
‘1

not achieve China’s full integration into the international commumty t})y building walls that

divide us. The most repressive periods in modern Chinese history did not occur in times of open
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exchange--they occurred in times of isolation.

+

While the Clinton Administration policy toward China is one éf engagement, let me be
clear about what we mean by “engagement”. Engagement with China does not mean ignoring
‘ i

our differences. It means actively engaging China o resolve our diff;erences and it means

'
|

protecting our interests when consultations do not produce results. y
. , . . o
© The vote on MFN is thus a vote on how best to protect U.S. interests, not an endorsement

of China’s policies.. Engagement is not an end unto itself. Engage_rfiierit is a means by which we
. ., I,

can expand the areas of cooperation with China and deal face-to—fa(';;e with the Chinese on areas

of difference. g
China’s adherence to international norms is fundamental toiadvancing the entire range of !
issues between oiir two countries. Engagement furthers U.S. interests in many areas where /

i
)

China’s cooperation is important, such as our ongoing efforts to di,{smantle North Korea’s nuclear }
|

acekeeping efforts, |

3 .
i

weapons progfain, fighting terrorism and drug trafficking, reinforéing UN pe
. . . . Lo
and putting a halt to alien smuggling. We have seen some positive movement on the part of

China in these areas, and Secretary Albright has described that pr_:ogress. Much, of course,

i

|

remains to be achieved. We continue to have basic disaéreement;s with China on human rights }

ol

and some of their weapons sales, each of which has been address:ed by Secretary Albright.

The issue before Congress today concerns a choice--between engaging China and making

p

progress on issues that Americans care about--or isolating ourselves from China by severing our
. . ) B

1
[

economic and, in turn, our political relationship. Our friends an;d allies--the global community-;
~ iy ' : ’ f

A j o o
will continue to conduct normal relations with China, displacing U.S. interests and diluting U.S!
influence. - - . ' |’ - [
, - : : C
J /

2 o

oy
3
|

4
4

"
i
'

]

0
|
i



Let me turn tc the trade aspects of the Administration’s policy éyf engagement and why
continuing normal trade relations is in the trade and economic intef the United States. 1 use
the term “normal trade relations” because that is precisely what we arejtalking about. Most-

favored-nation or MEN status is a misnomer. MFN tariff treatment: 1sf the standard tariff
. l

treatment we accord virtually all governments. This “normal treatménfg,” however, is a critical

i
it

element of our relaticnship with China. We cannot determine China’s/direction, but we can help

. (/h 1M - !
to influence its direction if we remain fully engaged with t}rat'wmn'y

/

Maintaining Normal T rade Relations = : , I
As I noted, the U.S.-China relationship is complex and multifaceted. America has a
range of issues with China that go far beyond trade. We have a deep and abiding interest in

human rights, and are critical when basic international norms are not met. We have continuing
concerns in areas ranging from non-proliferation to environmental protection. Trade, however,
ot |

has pléyed an increasingly @) central role in our relationship. Just as wef: should ﬁot make
abologies for Chind, wé shquld not apolégize for our econor.nic. intéréét in China.

We cannot ignore the fact that the United States has a signiﬁca‘:m commercial stake in
China. It is the fastest growing major economy in the world, with gm:\!&rth rates averaging more

than‘lv(), percent in recent years. ‘Already possessing the world’s large's‘Ft population, by early in
. ‘i , _

the next century, China may have the world’s largest economy. g

Today, China is the world’s tenth largest trading nation and thé; United States’ fifth

. largest trading partner. U.S. exports to China have quadrupled over the past decade. At least

170,000 Americans owe their jobs to U.S. exports to China.

|

{
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The Administration has clear goals that it wants to achieve in 1F trade policy with China.
i
1

3

.
I
b

H




[

: ‘ . . o , .
First and foremost, we continue to pursue actively market opening initiatives on a broad scale for

AL ‘

Us. goédssm servicesf. U.S. businesses should have access--and thei‘i:aecessary protection for -

o
i

their properties--in China’s market, equivalent to that which China receives in the United States.
C M '

Especially in light of our trade deficit with China, we must see greater balance in our trade ' V
relationship--with high growth in our exports to China in areas where U.S. companies maintain a

comparative advantage. Second, a ﬁindamentél principle of our policy lhas been working to
I

ensure that China accepts the rule of law as it applies to trade--that is,,éfnsuring that China’s trade

and economic policies are consistent with international trade practices and norms.

~ |
The Trade Relationship ‘ . - ;
: - "
The United States is China’s largest export market. U.S. imports from China were nearly
$51.5 billion in 1996 (or nearly 25 percent of China’s exports to the w5|rld). By contrast, U.S.

export‘s of goods to China last year stood at only I$12 billion. While the large trade deficit with
China is the result of many factors, China’s mulﬁple, overlapping barrié:rs to trade and
investment are clearly of serious céncern, B V ? } '

Despite China’s movement away from a centrally- plann-ed ecoirjx‘omy toward a quasi-

. E R _
market economy in recent years, China still maintains one of the most protectionist trade regimes

—

in the world. China appears to be following in the footsteps of other méjor trading nations in
. 4 ‘
East Asia--maintaining export-led growth while protecting its domestiéfzmafketsf China’s failure

to meet fundamental international norms--such as national treatment, transparency, or the right to

‘import or export freely--holds back the U.S. side of the biléteral trade équation and hurts UV.S. :
i
businesses and workers. 7

- _ _ i
During the past several years, as a result of our bilateral initiatives, China has liberalized
4
, |
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its markets for many U.S. products. While U.S. access to China’s market is far greater now than
. S

it was, U.S. access falls far short of what it should be. As we continue to press China on market

{
I
i

access issues, we also intend to work with the Chine_se Government in support of its eco.nomic

reform program. - ‘ - R
As I noted, a.:fundamental principle of our policy has been V\;orking to ensure that China

accepts the rule of law as it applies to trade--that is, ensuring that China’s trade and eoonomic

policies are consistent with international trade practices and norms, such as -those of the World
Trade Organization (W TO). Bilaterally our market access, intellectual ‘:%property rights and
- 1
textiles agreements have all been throughly grounded in the GATT and%now the WTO. Clearly,
the ongoing negotiations over China’s accession to the WTO are part o:f our overall approach of
- creating an effective framework for our trade relationship. "l ‘

In this respect, trade cannot be separated from the broader considerations of creating a

more open, rules-based society in China. Reforms of China’s legal syét em, institution of new

- laws and regulatrons and notions of due process and transparency all burld a better trade - -

g in i, il ¢ty Trom £ velhons hip |

' relatlonshlp( In the WTO accession negotiations, as in the case of our negotratlons onIPR
: ‘ : |

enforc_ement and other bilateral agreements, we will work together wrth China’s negotiators to

I
create a regime that strengthens the legal system and the.rule of law in general

3
The United States has pursued an aggresswe but balanced, trade pollcy toward China.

|
ot

To achieve our goals, we have put together a strong, complementary polhcy that combines
‘(“6‘0‘\& (hk(: ). 5

bllateral and multrlateral 1n1t1at1ves'Q Rather than severmg the economlc relatlonsth through

revocation of MFN, the Administration has sought, and has achieve(Btangible results on market \,
access, intellectual property rights (IPRs) and textiles. We have carefoily used targeted trade

5




sanctions as an effective tool to achieve U.S. trade objectives when other reasonable means have

been exhausted. S : i
! ‘1

Bilateral Initiatives
IPR Enforcement

In 1995, the United States reached an historic agreement with (ilhina on the eﬁforc‘ement

of IPRs, particularly copyrights and traderharks, and impréved market;iacce’ss for U.S. ﬁrmvs‘ in

D . 5 e .
the computer software, motion picture, publishing and sound recording industries. In the 1995
; ' i , '
Agreement, China committed to put in place r:ibasic structure for enfo:rcement of IPRs at the.
‘ ; . i
" - central and provincial level and in the major cities. China also undertéok improved Customs
o N ,

‘ : ol '
enforcement of IPRs at the border and to strengthen the protection forjwell-known trademarks.
We reached this agreement after threatening to impose nearly $2 billi(in in trade sanctions on
A : : .. : : ;'!
o li ;
P e >

Over the next year, we carefully monitored China’s implemen't'aticn of that Agreement.
: 0§ .

China’s exports.

China created enforcement task forces and embarked on some enforcclment efforts. However,

overall piracy rates remained extremely high and U.S. companies wer%: frustrated in their efforts -
3 .
to achieve market access. That is why, in May 1996, the Clinton Ad:ﬁinist:ation threatened to

|

take action against China for failure to implement satisfactorily Chin"af’s commitments from the

1995 Agreement. ;

w b
Jd

In June 1996, after substantial verification activities on the part of the U.S. government

and industry, we determined that a critical mass of enforcement actions in connection with the

1995 Agreement had been taken by the Chinese, and sanctions were zi;verted. Among the steps
confirmed at that time were the closure of 15 'factories engaged in- piiglcy, stepped up police

6 |
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activity, arrests andyimposition of fineg, as well as issuance of regulations crack down on

A

underground factories and the import of CD presses.
’ ]

Since June, we have seen continued progress. IPR enforcement is now part of China's

i

" nationwide anti-crime campaign. Police are now involved in investigating IPR piracy on a

regular basis. A nationwide campaign against pornographic and illegal Ipublications has targeted

copyright infringements. Pirates are being arrested and the courts are irillposing fines and jail -
) ’ 9

.
1
i

terms on people running “uﬁderground,ji.e., unlicensed, CD factorie'si,‘

In late 1996, Guangdong province (a region near Hong Kong tﬁ%t has been a center of

pirating activity) launched a major crackdown on underground CD'fanpries; The canipaign

began with an announcement of a reward of 300,000 RMB (US $3 7,00@)) for information leading
| / TUE | ! | |
. to the closure of underground ies. According to State Council ofﬁcigls, so far Guangdong

o

has paid out over 1.2 million RMB. The reward system has met with s ‘ich )jeseemdmg success

that it has been extended to include six southern and coastal provinces. |

Ovérall,' 39 production facilities not appfoved by the central gqx}emment have had their

i

4

licenses confiscated or have been closed since June. According to U.S.iindu‘stry sources, the 22
~legitimate factories, i.2., those that have been throughly investigated and registered by central
government authorities, have turned their attention to domestic producﬁion while piracy of

{ i
foreign sound recordings has dropped dramatically. In all, over 10 mil’l%on pirated CD¥shave \’

been destroyed by Chinese government authorities. '

Although we have seen significant improvements,;?n enforcement, serious problems

remain. Piracy of computer software continues-at high levels. Whilehfmarket access for

: _ , \ !
copyrighted products has improved, particularly with respect to sound recordings, we need to

!
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see further substantial improvement so that legitimate products are a‘,?‘a:ilable to meet market

demand. The problem of pirate CD factories also affects Hong Kong. ;EHong Kong is often used

'
i
)

as a point for export of piratéd product and impor;\ of CD production Iiifle equipment. We have

been working with the authorities there to address these problems and éxpect further progress.

TeXtiles ‘ ) . i
In 1994 and in February of this year, the Administration conc'lu’fded bilateral agreements ‘
. ‘ . -

to achieve fair trade in textile products.” The February agreement bull'd_ls on and improves the
| ‘ : < 3

1994 Textiles Agreement with China. For the first time, our bilateral ‘agreement provides for
- -

: ‘ o i
_ market access for U.S. textiles and apparel into China’s market. Chinaihas also agreed to ensure

~ that non—tarlff barriers do- not 1mpede the achievement of real and effectlve market access for

U S textile and apparel exportsi g\ Z}W\ (ﬂ'\ W\Bu( W\ (/\l\\’f\hS \/Wh ¥4 ‘FM\'}S

otnenel oy i 10V (xw,wo% e (9% o stf*
China has agreed to bmd its tariffs at its apphed rates, thereby assurmg security and u W

koS’

{\ y .
Agreement. For certain high priority products,vChina has agreed to acdelqrate tariff reductiony so

that they are completed within 2 years.

The issue of illegal transshipments of textiles from China has been a significant concern

o‘\/ﬂ. o
in the past and the Administration has demonstrated its w-xllmgncss to act against such imports.

E
In 1994 and 1995 the Administration found and charged transshlpped products agamst China’s

quotas. In 1996, we tiiple-charged Chma s quotas In the February 1997 agreement, we reduced

o poama oA
T the-1994-agreement throu ;ransshlpmcnt or overshipment. The Agre%:ment also includes -

| il btom gy ‘
China’s quotas in fourteen apparel and fabric product categones where theré{vesse v101at10ns@x\

: . ' i
procedural measures to improve the bilateral consultation process, including arrangements to

I;l,
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implement an “electronic visa” information system to more effectively track textile and apparel

shipments. Moreover, a special textiles import safeguard mechanism }vill remain in effect until

1
i

four years after the WTO Agreement on Textiles and Clothing has terminated.

!

~'1
i

Market Access Aqres:mént

Obtaining effective implementation of the October 1992 market access agreement is

~ another example of the Administration’s continuing pursuit of market ?peningk. In that A \

Agreement, China committed to make sweeping changes in its import fegime,“ Under-the

~=#greement, China committed to eliminate import substitution policies, publish its trade laws in

an official journal, apply the same testing and standards requirements t:) domestic products and

imports, decrease tariffs on certain products, apply sanitary and phytos.‘anitary measures only on
NM\U

the basis of sound science and eliminate hcensi*\ and quota requlr on more than 1,200 products

over a 5 year period. Ehma has taken some significant steps in 1mpiementmg the 1992

q/gﬁﬂ\\ﬁf) \X%Mkd M\

Agreement. China’s trade regime is more transparent than prevmu/l%ver a thousand non-tariff

bamers h&ve-bccn—e}nma%ed—mdthma has lowered tanffs on many prom ?‘B

ﬂhﬂe China has removed a substantial number of\nen»ta&ff bamers we are concerned

w1th China’s tendency to give with one hand and take with the other. In some instances, for

awdw neetlical secfov, ;

exam mna has replaced a uota wit aten ering or re 1strat10n re mrement }
p]e((:h has replaced a q h a tendering or reg q ijmmw*
‘ .

A number of other market access problems remain, in particular; for U.S. agricultural _
products. In the 1992 Agreement, China committed to eliminate unsciéntific sanitary and phyto-
sanitary restrictions used as barriers to market access. China’s impleni%ntationof this

k
commitment remains incomplete. Over the last four years, we have reached agreement on .
, : |

measures that permit the importation of live horses; apples from the stéf%es of Washington,
|
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Oregon, and Idaho; cattle, swine, bovine embryos, and cherries. Just'last month, our negotiators

B

completed a bi‘lateral protocol and work plan that will permit exports oft U.S. grapes to China.

~)

Thls new market for U.S. grape producers could reach more than $45 mxlllon in the next two to ‘

three years. (i nwdiny & mApY p\wtmrxr 6\\)\8 M\ LN i W%mm .
WA 04 i it
Restrictions affectmgAU S. exports(&pamﬁc -northwest wheat, s{tone fruit, telsaees, citrus,

L ThishS

poultry and pork products gt are not based on soundscnence remain i1 place,asé-aée a particul

A

. N ‘ i .
source of concern. We are engaged in f\active work program to resolve these sanitary and

phytosanitary restrictions on our exports. I have created the new posit‘i’;{)n of genior'Advisor and

i
s

B&:gotiator for Agriculture at USTR, with responsibility for leading our bilateral efforts to

improve market access for this important sector of the U.S. economy.

WTO Accesswn : e : ‘ : i

xMeMMe%m%emgmﬁge process of
Chings 1

negotiating the terms 1 ot‘:\accessmn to the WTOA:gzmﬁt-:has—bmae a major focusof
s o eaans N\ M YW 4\50 by b {W UMNI 5 ‘; o P

efforts, to expand market access for U.S. exports arehbast:
accesston-to-the-W16.
President Clinton has repeatedly affirmed U.S. support for Chiﬂ?’s accession to the

WTO, but only on the basis of commercially mean_ingﬁﬂtomfnitmentsﬁ that provide greatly \

N

expanded market access and ensure compliance with WTO obligations! At this juncture, while
. . i .

China has evidenced a new seriousness about the negotiations, it has yét to put forward

acceptable offers on market access for industrial goods, services and ag;ncultural products. In
addition, significant reforms will be needed tesligE=aaade to bring C}iina’% practices into
10 : ]
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conformity with WTO rules. The timing of China’s accession is in Chlina’s_ hands. We are

prepared to move as qﬁickly as China;iW based on serio‘u;fs offers that provide C}WW%

' ‘ - : Y
Mmam to achieve the balance that is lacking in our.itrade relationship.

SHMssIal WEO aU0221oM willh M aiier< wwptame byoadur Obychves,
i 1 t m—les—bassd«tmd%ag—systcmj\Upon accession, Chi%la would be required to

conform its current trade laws and practices to internationally-agreed rules and base any future -

laws on the same international norms that apply to the United States and other WTO members.

|
i
4

Basic WTO principles, such as publication of all laws and regulations,jthe right to appeal

administrative decisions, application of all of its trade laws uniformly ihroughout the country,

.‘|

and equal treatment for domestic and imported goods, all foster the rul}a of law. Moreover,

China’s implementation of these basic prihciples' would be subject to 'ciispute settlement based on

the same rules that apply to all WTO Members. The United States‘has,i used the WTO dispute

settlement system successfully against major trading partners, such as Europe, Japan and Canada,
» ' B ‘

as well as against countries such as Korea and Pakistan. X

o ol

[ . ’ . ' AR .
-WTO accession would also accelerate economic reforms, moving China toward a more
market-oriented economy. WTO accession would require ehmmatlonjiof measures that protect
- ‘ o
! .

state monopolies, take government out of commercial transactions through limiting the use of

~ price controls and eliminate trade distorting subsidies, quotas and exp(:;)ft performance
y A i o
requirements. In short, China would be required to open its market tQ!

a broad rangeA of goods

.i

and services in areas in which U.S. companies are internationally competitive. We are now
engaged in comprehensive negotiations to accomplish this objective.’ A commercially -

"meaningful accession package would result in tangible gains for U.S. %:ompames and workers.

11

|
.
|
1
i



AEffects ‘of MEFEN Revocation

Revocation of MFN tariff treatment jeopardizes our current and future bilateral and

i

multilateral trade initiatives. MFN revocatipn Woyld cut U.S. exports to China, increase prices for

U.S. consumers and cost jobs in this country. An added factor this yeafr, is the destabilizing
affect that MFN revocation would have on Hong Kon"g. :

|
i
; : : T .
We estimate that revocation of MFN would increase tariffs on imports from China to a
2
trade-weighted average of about 44 percent, from their current level ofjabout 6 percent. Even

o
i
T

accounting for changes in trade flows, revocation would result in U.S. consumers paying

¢
Coa

approximately $590 imillion more each year for goods such as shoes, eiothing, and small
appliances. For manufacturers, the cost of goods made with Chinese dor_nponents would
increase, reducing the competitiveness of their finished goods in dome?stic and international

markets.

If MFN tariff u'eatment is revoked China is hkely to retalifite agamst U.S. exports by

’|

past in response to our use of trade sanctions. £
. |
U.S. expotts to China have nearly quadrupled over the past deéiade. Those exports support
more than 170 000 jobs in the United States. Jobs based on goods exports on average, pay 13 to .
16 percent more than non-export related jobs. Revokmg M }eopardzze U.S. exports a.nd
I
U.S. jobs, thus transferring those export opportunities and those jobs toJapan, Europe and other
competitors. , ‘ : o
Revocatlon of MFN woulc}\derall current bllateral and mululateral negotlanons Instead

~ of engagement, China may cease bilateral negotlanons on sanitary and.phytosamtary restrictions

12 i

3




y
o

]

|
R
s
¥

on agricultural products and would likely decrease efforts to enforce our bilateral IPR

agreements. Moreover, negotiation on WTO accession would stop, creating uncertainty over

how China’s markets will evolve. In short, we would lose the opporturgxity to shape the evolution
. o ]
: R :
of China’s trading system in a manner compatible with international ngrms and U.S.

~ expectations. : : - '\
. o !
The situation in Hong Kong thisyear provides another compel.li’ng reason for continuing

normal trade relations with China. MFN revocation would deal Hong Iéong a devastating

2 LIS -=;,':-;'-..

. . : ALY N VD ||
economic blow and would have a destabilizing'effec{ Trade isa partii}:ularly important part of

the economic life of Hong Kong. More than 50 percent of U.S.-China frade is handled through
‘ Hong Kong, thus making it highly dependent on continued normal traa%: relaticns‘between China
and the United States. I ' | , ‘ “
Hong Kong authorities estimate that MEN revocation would slas".h its trade volume by
$20 to $30 billion, resulting in the loss of between 60,000 and 85,000 jébsT Hong Kong’s
‘ g .

economic strength is one of its chief assets in ensuring its autonomy an(|i viability. Hong Kong

leaders, including Democratic Party leader Martin Lee, British Govemidfr Patten, and Anson Chan
have spoken out strongly in favor of renewal of MFN. The iinplication'ifs clear: bilateral trade

between the U.S. and China, encoﬁraged by MFN tariff treatment, provfdes needed stability at a

|
it

time of dramatic change. : | } ' , i
Mr. Chairman, as I mentioned earlier, providing MFN tariff treat:ment is the norm in U.S.
: . i . 4 .

. , N , .‘ ,
trade, not the.exception. In every year since 1980, every U.S. President has supported extension
of MFN tariff treatment to China. Granting MFN treatment means that Ghina will receive the

~ same tariff treatment as nearly every other U.S. trading partner. | ‘!
‘ o
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The United States has a long hlstory of pr0v1dmg the same basw level of tariff treatment

to other countries and maintaining normal trade relations with the global community. Congress
_has enacted into our law a presumption that normal trade relations will exist between us and
. o .
other countries. Maintaining aeﬁne}-&a% relations is vital to a broad array of U.S. interests;

maintaining normal trade relations with China is no léss vital.

Conclusion -
. I‘

Congfess is again faced with a decision% whether to pursue ajpositive agenda for trade

‘»

and our overall relations with Chlna or to sever our economic relatlons‘ with that country and

isolate ourselves from it. While achieving our objectwes through p051t1ve engagement an use h

of targeted measures is a slow and difficult process, it yields results: MFN treatment should be

renewed. ' _ . o R ; ;I;
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N Oral Statement of U.S. Trade Representative Charlene Barshefsky ,
(R Shabopt i | oo e L W M»m};ﬂd*/‘“ AN R
(\I\\\N‘-\ W‘-\Uj } ;W\’() 'E:'BV\ \‘%’ : N N s} Jﬂ 3}0 J(‘L'
N \ v &\iw ,vo¥ Lpdynt "A e Mﬁ“l@‘:{w
QPN —— 7*“’}\ VNIIRLY LT ok
' Mr. Chairman, dlstmgulshed lempersofthe Committee, I o
appreciate this opportunity to discuss the istration’s policy rel

| |'
!} ‘
L. a’f\,l (L) Lo
, B
House Ways & Means Committee 1'
Renewal of MEFN Status for China i

Our bilateral relationship with China is complex and multifaceted,

!
P

including pdlitic;al, strategic, human rights and trade elements,]

gﬂwSeeretathamsaﬂed President Clinton has fmp}emented a

g
comprehensive policy with China, one which is based on continued
. ;
engagement on the full range of issues. The reason f(jf)r that policy is
- b -
clear: U.S. interests are best served by a secure, stabige, and open China.
: , : ‘ I .
L
I
| o
How China evolves over the next decades will i)e of profound

' . .l
importance to the American people. The manner in \;Vthh we engage
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becomes integrated into the international community, or whether it

1
i
It
H

i
B
il

|

.

China Will help determine whether it abides by inter'naiional norms, and

becomes an unprg:dictalestabilizing presence 1:n the world. We

will not achieve China’s full integration into the international
f}
y

community by building.Walls that divide us. The mosft repressive
, . . . N !I‘ R
periods in modern Chinese history did not occur in tinfles of open
| |

exchange--they occurred in times of isolation.

|
l
|
-
i
|
l
s

hus
While the Clinton Admlmstxatlon pohcy toward China is one ¢ of

engagement, let me be clear about what we mean by fi“engagement.”

Engagement with China does not mean ignoring our dlfferences It

*aém vauwp(“l/%‘

" means actively engaging China fo resolve our dlfferenccshand it means - pYG\/

sl
B

proftecting our interests when consultatlons do not produce results.

!
| K S
The vote on NERser MFN is thus a vote on how best to protect
- | -l -
U.S. interests, not an endorsement of China’s policies. It poses a choice-

]
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-between engaging China and making progress on issules'that Americans

care about--or isolating ourselves from China by severing our economic
S

o
and, in turn, our political relationship. Our friends an(li allies--the global

|

L Dot e
- community--will continue to conduct normal relations with China,

. i|
displacing U.S. interests and diluting U.S. influence. !
: , ' M i

g

| | a,‘ ,
Let me turn to the trade aspects of the Administration’s policy of
' ‘ o

engagement and. why continuing normal trade relatiobs is in.the fade

a8d national economic interests of the United States. I use the term
| o X : g . :
“normal trade relations” because that is precisely what we are talking
B |
about. Most-favored-nation or MFN status is a misnomer. MFN tariff

, -
treatment is the standard tariff treatment we accord 'vﬂ:l*tually all |
governments. It is this normal treatment that the President’s waiver
| N
ot . {i

'
i

seeks. i
i
!
|

i
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| Maintaining Normal Trade Relations - | o
- As I noted, the U.S.-China relationship is complex and

multifaceted. But, trade has played an increasingly cer'gltral role in that
’l ,
| relatlonsh1p Just as we should not make apolog1es for China, we should

““——-—--—..,

not a ologize for our e@nomlc interest i ng__z:{za.

.
sl
l

We cannot 1gnore the fact that the United States has a s1gn1ﬁeant

'i .
commercial stake in China. It is the fastest g_rowmg maj or economy in .
l S

) the world with growth rates averagmg more than 10 percent in recent

- years. Already po’ssessing the world’s largest populat}on, by early in the
' .|

next century, China may have: the world’s largest economy
: u

y

Today, Chma is the world s tenth largest tradmg nation and the

United States’ fifth largest trading partner. U.S. expolrts to China have

|

quadrupled over the past decade. At least 170,000 Amencans owe their

I
:53
d

jobs to U.S. exports to China.

T
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The Administration has clear goals that it wants to achieve in its

trade policy with China, neither of which would be furthered by MFN
| i T

—

: : o . :
revocation. First and foremost, we continue to pursue ;]actlvely market

il

: ' |
- opening initiatives on a broad scale for U.S. goods, services and

» ¢ | . | ] S
. agriculturabpreduets. U.S. businesses should have access--and the

necessary protection for their properties--in China’s market, equivalent

- to that which China receives in the United States. Eé;%eciall‘y in light of -

| ;i :
our trade deficit with China -- due in part to multiple, overlapping

barriers to trade -- we must see greater balance in ourioverall trade
. . . :i . .

relationship--with high growth in our exports to Chi‘niél in areas where

U.S. companies maintain a comparative advantage":SZTecond, a
: ?!
fundamental principle of our policy has been workirié to ensure that

China accepts the rule of law as it applies to trade--that is, ensuring that

China’s trade and economic policies are consistent with international
| B

trade practices and norms. - ‘ o

|
-
1
|

i
|
§

]
i

it
i
!
|
i
¥
N
!




Mr. Chairman, neither of these goals will be achieve if MFN is

e

revoked. Rather, bilateral ne otiations@the use of targeted trade

sanctions, where necessary, have resulted in Iandmarkébilateral textiles

7~ o |
and IPR agreements with China'@in the 1992 Market Access

0

'Agreéfnent. ‘Each is based on international norms. Urider the textiles
e - ]

agreeménts, Ching shipments to the U.S. have been redubed, illegal

transshipmént punished and for the first time, ma;rket‘;access fo_r U.S.

textiles and apparel will be posSi-ble. Under the IPR af[;re,ements, Chiﬁa

“has revamped its entire administrative and enforcement regimes at both

- the central and provincial levels; closed some 40 pirating factories,

1

imposed harsh penalties and prdvided market access to our sound

recording§ and motion picture industries. While serioﬁs problémsj |
P WW()‘W" A | o
remain,/\important progress has been made. And, under the 1992
‘ : , A
Market Access MOU, China has eliminated over 1,000 non;tariff

barriers, made its trade regime more transparent and lowered tariffs.

While we have made some limited progress on market access for
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‘agriculture -- the use of unscientific sanitary and phytééanitary barriers-.
to our agricultural trade remains a persistent thorn. This must be

| N
rectified. But, MFN revocation would only set us back.

o

Maximizing market access and)accelerating the development in
Ch_ig_@gﬂhﬁnﬂe_oﬂaw are also at the hi\g‘t‘of our accession

negotiations for China’s entry into the WTO. At this:juncture, while

China has shown greater seriousness in the accession talks, it has yet to
- . Zj ; ’ ’ R

put forward acceptable market access offers for goods, services, and
agriculture. We will continue to work with China ona commercially

meaningful protocol of accession -- negotiations we should foster, rather
R X . ! .

) \
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than jeopardize were MFN to be revoked.

Effects bf N Revocation

oy

Bffects of MFN revocation go beyond our current and future .

bilateral and multilatéral trade initiatives. MFN revocation would cut

{.
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U.S. exports to China, increase prices for U.S. consumers and cost jobs,

in this country. An added factor this year, is the destabilizing affect that

MEN revocation would have on Hong Kong.

Py

We estimate that revocation of MFN would incre:ase tariffson

imports from China to a trade-weighted average of about 44 percent,

* from their current level of about 6 percent. Even aCcdﬁnting‘ for changes

in trade flows, revocation would result in U.S. consumers paying
‘ A

kgl

S e,

- approximately $590 million more each ye'ar fogoods such asﬁshoes,,

clothing, and small appliances. For manufacturers, the cost of goods

o

. {
i

made with Chinese components would increase, reducing the
competitiveness of their finished products in domestic and international

markets.

' |
/"‘.'ﬁ‘/

If MFN tariff treatme At is revoked, China is likelS/ to retaliate

against U.S. exports by increasing tariffs on these prociucts and other




it

| measures exacerbatmg a negat1v7\51tuat10n )

US exports to China have néarly quadrupled ovér the past decade.
Those exports support more than 170,000 jobs in the United States. Jobs
based on goods exports pay 13 to 16 percent mofe, oh average, than non-
export related jOb‘ Revokmg MFN would Jeopardme U. S exports and -

U.S. jobs, thus transferring those opportumnes and tho e jobs to Japan

Europe and other (competltors |

The situation in Hong Kong this year provides aﬁother compelling,

reason for continuing normal trade relations with China. MFN

revocation would deal Hong Kong a devastating economic blow and

would have a destabilizing effect. Trade is a particulai}ly important part

'\ ~of the economic life of Hong Kong. More than 50 peréfent of U.S.-China
~ trade is handled through Hong Kong, thus making it highly dependent

on contlnued normal trade relatmns between Chma and the Unlted
|
|

i

o
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States.
Hong Kong authorities estimate that MFN reVocéition would slash

its trade volume by $20 to $30 billion;resulting in the: 1033 of between

60,000 and '85,000 jobs. Hong Kong’s ‘economic strength is one of its

chief assets in ensuring its autonomy and viability. Hong Kong leaders,

| including Democratic Party leader Martin Lee, British?Go‘vemor Patten,

and Anson Chan, the most senior civil servant, have sjjﬁokeri out strongly

in favor of renewal of MFN. The implication is clear: bilateral trade

- between the U.S. and China, encouraged by MFN tre‘af[ment, provides

needed Stability at a time of dramatic change.

.
i
!
i
.

Mr. Chairman, as | mentioned earlier, providing MFN tariff

‘treatment is the norm in U.S. trade, not the exception. ;In every year since

e

.

1980, every U.S. President has supported extension of MFN tariff
“S i i ; v : -

~ treatment to China. Granting MFN treatment means that China will

o

10




receive the same tariff treatment as nearly every other U.S. trading

partner. \
|

: ' : ! ,
The United States has a long history of providing the same basic
c United oviding the same basic

p——

level of tariff treatment to other countries 4iy maintaih%ing normal trade
relations with the global community. Congress has enacted into our law

et

a presumption that normal trade relations will exist between us and other

countries. Maintaining such relations is vital to a broad array of Us.

N ‘ ‘ . ’ ; ] . e ) -
interests; maintaining normal trade relations with China is no less vital.

—_— , y

i
!
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i
|

Thank you.
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_China’s adherence to international normé is fuﬁq%lm'ental to
advancing the entire range of issues between our m}é ~<§:0untrie:~z.
Through dialogue, we have built arecord of cooperati(;n oﬁ égree’ments
tb ban nubleaf testingy, oﬁtlaw chemical arrhs, and eﬁﬂgnce nuclear
safeguards. Chinais a contribufor to maintaining st’a_bﬁity on the Korean
peninsula and briliging NOﬁh_ Korea into peace talks. \;Ne havg a sfrong
bilateral program kt()v combat‘ alien émuggling, narcoti_ésétrafﬁcking and
terrbristri. To proteci the global enﬁfonmenf, our two ggovemments have.
worked together tq’establish the U.S.—China'Enyirbniﬁ:gnt and -
Devel-oprﬁen_t Forum to discuss collaboration on topicsi,including energy
pélicy aﬁd sustainable development. And, on human:riights,While

| »
China’s official practices still fall far short of intemati(;nally accepted
standards in areas ranging from the treatment of pol-itic?al disSidents to
‘ |
the Continuing problem of prison labor exports, some\]’prog‘ress has been
made. China has sai(i that it will sign the Intemationéi’éCovenant on
l

Economic and Social Rights. It has invited the Intemaiional Red Cross

to China to discuss prisoner issues. Most recently, Chinese courts




overturned the conviction of four dissidents. Much more remains to be
- . | !

; : : ’ | . . i
done, however. The State Department will discuss these and other

related areas of engagement in a moment.
|
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Remarks of USTR Charlene Barshefsk?‘y '
before the Board of Governors of the .
- National Electrical Manufacturer’s Associh_tio‘n
~ Washington, DC o
July 15, 1997 f
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Thank you, Malcolm [O"Hagar)l] for inviting me here. -

The leadership that NEMA has provided to Amerlcan industry and the
electrical industry throughout the world for the better part of this century has
been exemplary , \ ' : f
We are at a unique moment in history. The U.S. ecorion'ly, as you know, is the
strongest in the world, and it is the envy of other nations. Our economy has
generated 12 million new jobs since 1992 and brought unemployment to its
lowest level in 24 years. |
We have the lowest inflation rates in a generation. We have not had levels of
home ownership this high since the early 1980s. Growth of our industrial
capacity is at its highest level since 1970. And business 1nvestment has been
stronger than at any. time since the 1960s. ‘ |
’ ]

No country is better positioned to take advaritage of the eénormous
opportunities presented by the growing global economy. For three years -
- running, the United States has been rated by the World Economlc Forum as the
~ most competmve major economy. » 3
o

Expanded trade has pl’ayed an important role in building that strength. Since

the beginning of this Administration, exports have accounted for fully one-

fourth of our increase in GDP. Never before have the benefits of trade for

average Americans been so- deep, so. dwerse so widespread, and S0

sustainable. i

More than 11 million Americans now work in jobs supported by exports of




goods and services. Those are good jobs. Jobs supported by goods exports pay
13 to 16% more than the national average.

These are the types of jobs that represent the Ieadmg edge of the current
economic expansion, now in its sixth year, and they cover the spectrum from
agriculture to high tech, small businesses to multlnatlonals blue collar to white
collar, and small-town Main Street to Wall Street. 1 |
o

Over the last four years, 47 of 50 states have registered significant export
- growth -- in some cases, remarkable growth. Exports from Florida, Rhode
Island, Louisiana, and West Virginia have increased -mo%re'than 30%.

Exports from California, Ohio, Texas, Nebraska, and Montana are up more
than 40%.

i
T

Michigan, lllmms and North- Dakota have seen their exports grow by more
than 60%. - |

If you look at these trends sector by sector, the story ffééthe same. Exports of
‘manufactured goods are up 42% since 1992; high tech exports are up 45%;
agricultural exports are up 40%; and services exports are up 26%. ‘

i
L

The Trade Agenda ]
But that does not mean we can afford to be complacent, »eépecially about public-
support for free trade. Indeed, the aggressive trade agenda we are pursuing is
going to require that we make a more compelling case than ever.

The best way to continue this prosperity to give our workers and businesses a
full and fair chance to continue tapping into the world economy. If the
American economy begins to lose some of its steam, the world economy can
be tapped to help regain momentum. _ - ‘
. T -
Roughly 96% of the world’s population lives outside thé U.S. and 85 percent
of them reside in developing countries. These are the large growth regions.
~ Last year, the develOpmg world imported over $1 trillion in manufactured

!

2

l
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E
goods from the industrialized countries, and this is thewt:ip‘of the iceberg.
' I ,
Over the next decade, the global economy is expected to grow at twice the rate
of the U.S. economy. Asia and Latin America will grow at 3 times the rate of
our economy. We must work to create fair access to these expanding markets.
o

Trade is increasingly one of the most effective mediums of diplomacy. In the
aftermath of the Cold War, strategic alliances are increésingly founded upon
economic relationships. Our ability to bring about the “rule of law” among
nations, increase democracy and expand human rights i is greatly affected by
our trade relationships. !

o
i

So we must continue to lead. That is why the major focus of the President’s
trade agenda this summer and fall will be securing, fast track negotlatmg
authonty
| A
This is not merely a matter of short-term economic prosperity, but implicates
our long-term economic security. Trade alliances play a vital role in defining -
strategic relationships between countries and regions. Our commercial
competitiveness" is at stake, but so too is our leadership in the world. ’
l
We must seize the oppommmes of the global economy. We must mamtam the
centrality of America’s role in world trade. We must respond to a staggering
increase in the number of preferential commercial alhances struck by Latin
America, Europe, China, Japan and others -- arrangements that go around the
United States, rather than with the U.S. We must fuliy meet sophlstlcated and
determined international competition.

There ‘is no substitute for our ability to implement :comprehensive trade
agreements. The absence of fast track authority is the s’jingle. most important
factor limiting our capacity at this time to open markets and expand American
exports. Our rnarket is already the most open major economy in the world. We
must access their markets fully and fairly. i
The Scope and breadth of the agenda ahead of us underscores the importance
~ of fast track authorlty We have three basic uses for that authority:




Multilateral. In the next 3 1/2 years, we will renew global negotiations in the
WTO on agriculture, a $526 billion global market; services, a $1.2 trillion
market; intellectual property rights; government procurement, a $1 trillion
market in Asia alone over the next decade; and financial services. - We will also
" review and try to improve upon agreements on standards, sanitary and
phytosanitary barriers, customs valuatlon pre- shlpment inspections, and
import licensing. !
In the OECD, we are in active negotiations over the Multilateral Agreement on
Investment and are engaged in efforts to address bribery and corruption,
competition policy and transparency in government procurement.

Fast track is essential if we are going to capitalize on tlhe additional market
access opportunities presented by the full range of WTO related negotiations,
and OECD initiatives. , ] '
Sectoral. We intend to use fast track authority to negotiate agreements in
- sectors where the United States is most competitive. The recent Information
Technology Agreement, for example, eliminated tariffs and unshackled $500
~ billion of trade in semiconductors, computers, telecommunications equipment
and software, amounting to a $5 billion tax cut in tariffs on American exports.

- With fast\track authority, we can tear down more barrie'rsl in areas like energy-
related equipment, medical equipment, environmental technology, and
computer software, areas where America leads the world.| Indeed, in the APEC
and in the Quad, we have now achieved agreement among our trading partners
to launch in the Fall the ITA II, that is, to expand upon the ITA in terms of
product scope, to enter into negotiation on non-tariff barriers, and to increase
the number of participating countries. |

Regional. The third area in our trade agenda for which fast track is needed is
to complete regional and sub-regional free trade agreements. Continuing
regional initiatives present vast opportunities. Look at j;ust two regions:

- Latin America and the Caribbean. This is the fastest growing market
for U.S. exports. If trends continue, Latin America and the Caribbean
will exceed the EU as a destination for our exports by 2000 and exceed

4
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Japaﬁ and the EU combined by 2010. Chile is the first 'step.

- Asia. Asia contains the fastest growing economies in the world, with -
nearly 3 billion people. Independent forecasters put 1996 GDP for the -
region at $2.8 trillion, and real growth of 6% to 7% is expected
annually for the next 15 years. Market opening agreements with key
economies or in key sectors in Asia would prov1de both economic and
strategic advantages to the U.S. !

- If we don’t act, our competitors will. Other countries are breaking down
barriers for their companies and workers. We talk a lot about leveling the
playing field, but our competltors are leveling the ﬁeld‘ while we sit on the
sidelines. ' : ‘ '

: |
Since 1992 our competitors have negotiated more than 20 regional trade pacts
in Asia and the Western Hemisphere, none of which mclude the United States.
In every region of the world, this process will continue. MERCOSUR is a
developing customs union with ambitions to expand to-all of South America.
The EU has begun a process to reach free trade Wlth MERCOSUR Canada and

' others

“ |

Japan has undertaken high-level efforts in Asia and Latin America. India and
its neighbors are entering a free trade pact. China’s “strategic priorities”
include Mexico, Argentina, Brazil, Chile and Venezuela. ASEAN and
Australia and New Zealand are in discussions, as are ASEAN and
MERCOSUR. And individual countries are equally aggressive with bilateral
or plurilateral FTAs -- countries like Mexico, Chile, Ver}ezuela and others.
The costs of inaction are high and the consequences a’reireal, not theoretical. -
' For example, Canada has reached a free trade agreement with Chile that will -
eliminate Chile’s across-the-board 11 percent tariff on Canadian products.
That means every time an American company competes tb sell to Chile, it will
face an immediate 11 percent cost disadvantage v1s a-vis its Canadlan'
competitors.

, )
The costs are already being felt. Canada’s Northern Telecom just won a $180
million telecommunications contract over three U.S. c;:ompanies -- in part

3




because it could avoid paying $20 million worth of 'dutiies.
. |
|

Issues of Importance to NEMA: ITA, APEC;, Etc.

Markets do not open by themselves. It takes a President who is committed,
persistent, and armed with the best tools we can give him. The ITA, as I noted
above, is one case in point. He recognizes, as you do, how important these
sectors are to American industry, particularly in the emerglng markets of Latin
America and the Asia Pac1ﬁc o
]

Electrical products are absolutely essential to any _moder;n economy. Without
‘access to efficient, reliable, and safe electrical products, every step along the
path of economic development is harder. It is harder to go from an economy
- .based on agriculture to one based on manufacturing; it is harder to go from a
reliance on one or two industries to a diverse, advanced industrialized -
- economy; and it is harder to go from a developed economy to a hlgh—tech :
information- based economy that combines all of these elements

|
So the spread of ele,ctrical products of all types -- from power drills to desktop
printers -- has far-reaching consequences abroad and 'right here at home.
Developing nations need to buy these products because their domestic.synergy
creates ever more opportunities; we want to, sell these- products because that
synergy will help build markets. |
If your industry cannot get into a market to sell electrical and electronic
equipment -- to literally light the way --the rest of Amendm industry will have
a much tougher time selhng its goods and services. We are gomg to continue
' to press for market access. |

!
We are encouraged by the start APEC has made in this direction. As some of
you may know, in May the member nations of APEC" met in Quebec and
agreed to nominate sectors of their economies for further tiberalization. In fact,
the deadline for submitting those nominations is today. |
We are going to put forth, among other items, a proposal for beginning |
negotiations on liberalization of trade in energy-related equipment and

6
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- services, and we believe we will be able to make'a strong case for it.
NEMA members stand to gain much from this energy initiative. If successful,
this proposal would result in liberalization of markets for electrical equipment
such as power generators, cutters, and grinders. Indirectly, it will enhance the
market for electrical equipment by improving energy delivery systems in .
APEC member economies. : -

The APEC nations have tremendous needs in the power sector and American
companies are clearly world leaders in developmg ‘Innovative electrical
technologles '
Demand for electricity in the APEC region, for example, is projected to grow
very substantially over the period to 2010, especially in developing and newly
* industrialized member countries. Electricity generation -- which is only one
part of the development equation -- could be more than $1.3 trillion for APEC
as a whole. Almost $1 trillion of that will be in developmg and newly
-industrialized member econom1es - o
‘ o
These figures do not include the equlpment necessary to deliver that electr1c1ty
- to industrial and resuientlal consumers. The delivery infrastructure i is woefully
1nadequate throughout the region. - g
Liberalization of barriers to energy-related equipment and services will help
the APEC economies attract the private investment necessary to meet their
" electrical needs. It is widely recognized that the state-owned and -operated

electrical monopolies are not up to the task of doing it by themselves.

This is a. fortunate commdence These natlons can beneﬁt from what the
“American incustry is learmng as it goes through a fundamental restructuring
and makes advances in technology and efﬁc1ency We can benefit by
‘competing and wmmng in these new markets.

I .
Another sector that we are nominating for APEC negotiations is medical

equipment and services. This initiative, which will have particular importance
for NEMA members, promises to help liberalize markets for medical
technology such as x-rays, electromedical equipment, and electro-therapeutic

7 |




devices.

It proposes complete elimination of tariffs in these markets within three years,
a move that would prove to be a great advantage for Meﬂcm manufacturers,
~ who dominate this $130 billion global market. [

Also, under APEC, we will be proposing a»MutuaLRbcnignﬁknuAgneemm\for
telecommunigations products and other information technology. Indeed, this
is one area where USTR has already done quite a bit of groundwork, and we
are encouraged by the way it is developing. -

Over the next few months, we will focus on building support for these
initiatives among APEC members and non-APEC members. Industry’s support
in this will help ensure success in August; we look forward to continuing our
work with NEMA in pushing forward these important initiatives. Ultimately,
as in the case of the ITA, we hope te turn these initiatives into binding global

commitments. - _ , o vg

|
I
Clanﬁcatlon of the US-EU MRA Issue

Let me, Whl] I m on the toplc of MRAS, say a word about a toplc that has
been of particular interest to NEMA: the recently completed MRA between the
United States and the European Union. I know that a number of you have
followed this issue very closely and have some very legltlmate concerns.

In general, this MRA agreement will allow conformity assessment -- that is,
testing, inspecting, and certifying -- to-be performed in the United States to EU
standards and regulations, and vice versa. This is a sound agreement, covering
about $50 billion in bilateral trade, and the final package protects the rights and
interests of both our industry and our regulatory agencies.

However, I want to underscore a point I made to yt{iﬁr President, Malcolm
O’Hagan: this MRA does not affect OSHAs role in carrying out its regulatory
mandate, and OSHA has no plans to change its reguflatlons in any way to
1mplement the MRA.

1}




of conﬁdence in years. , ) !

The MRA relies entirely on OSHA’s existing National Recognized Testing
Laboratory Program, the NRTL, and it does not extend the jurisdiction of this
program in any way. We believe this is the appropnate balance to strike, and
we do not anticipate any problems from it.

C
At the same time, we recognize that what is appropriate in one context may not
be appropriate in another. A cookie-cutter approach for MRAs will not work;
what worked with the European Union will not necessarlly work with APEC
or the Free Trade Area of the Americas.

Al

-When we go to the negotiating table, we do not intend tc treat the MRA with

the European Union as a binding precedent There are gomg to be numerous

issues that are going to require new and unique solutlons and when that time

comes we will be looking to work closely with you to develop them.
S

i

Fast Trac_k Ajuthority o

Finally, T would like to close by thanking you for the work you’ve done so far,
not only on fast track but on other issues as well. Many of you worked side-by-
side with us to secure the Cﬂ@gg—_MfN vote, which was an important precursor
to everythmg we hope to accomplish with fast track.

- The push for fast track authorization is my Number Onfe priority this year. I

would like to sketch where we are with respect to fast track and what we are
going to be doing in the coming weeks. -

it
Dol
i

- As you know, we do not have a lot of time to get fast track approved, but the

time we do have is a good time. Given the strength of the American economy,

the climate for a positive endorsement of the President’s economic leadership

could hardly be better. The American people have one: of their hlghest levels

1 [ .
On Capitol‘ Hill, the timing of the fast track vote is absolmfutely critical this year.
We have a small window of opportunity this fall to craft the final language,
concentrate our efforts, get our message across, and geherate the momentum
we need for passage. It may be a long time before we get this opportumty
again.
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The upcoming recess is a very important time. We must get information to
members in their districts. We need to build on the work that we’ve done on
the Hill so far, informing new members on the benefits of strong leadership in
trade. We need to make it clear to the congressmen and' senators, particularly
those in leadership positions, that the President places a hlgh priority on fast
track and it is vital to h1s economic agenda !

- The task before us is enormous. The broad grant of fast track authority that we
are seeking brings into play our presence in virtually every region and sector
of the world economy. Our campalgn must be as comprehenswe as the issues.

 What does that mean in practical terms? First, it means a strong drive at the

highest levels. Both the President and the Vice Pre51dent will be out on the
- front lines making the case to the American people and spendmg the time and
resources necessary to win fast track. They are gomg to give the issue the -
spotli ght it needs. : ‘

Second, it means focus. The number and breadth of the issues that fall under
the debate for fast track authority, as I said before, is immense. That gives us
" a lot of options in terms of how we can marshal our forces and approach the
debate. At the same time, it gives our opponents plenty of targets to hit when
they start firing. ' , 1

One of the main missions in the next few weeks will 'be; to further refine and
~ focus the fast track message. We need to ensure that the debate is waged on our
terms and that we are using the strongest message fer ea‘ch audience.

i
If the debate is about maintaining the leadersh1p of the United States in the
world economy, we will win.
If the debate is about giving our President the same power to negotlate that
foreign leaders have, we will win. N
O
And if the debate is about whether the United States should stand on the
sidelines while other nations gam advantages in the fastest-growmg markets
we w1ll win. '
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At every turn, we need to underscore the idea that fast track is a referendum on
our economic future not our economic past. ]

Third, it means resources. I have already put my staff on notice that fast track -
is not just a priority on the trade agenda -- 1t is the prlonty I have put all hands
.on deck and told them to be ready. '
The White House,‘ too, has already started to assembie the manpower and
- resources it has pledged, and, as you know, that brings the power to draw on
the resources of the rest of the Cabinet and agencies throughout the federal
government. Secretaries Rubin, Daley, Glickman -- to name just-a few -- have
been very aggressive in promoting the President’s tradé agenda.

We have the facts on our side. There is no question aboﬁté that. But the facts are

going to be worthless if they are not at your fingertips when the phone rings.
5 i )

We are going to keep a close eye on the gears of this opelration and make sure

that the best facts are available -- both inside and outside the government --

- and that they are clear and to the point. That is absolutely vital.

This is a battle we can win, but it has to be fought in: every medium: print,

radio, television, the Internet. But we have to be on the offenswe and have the

right type of information for the appropriate medlum. Lo

Thank you, once again, for inviting me here today If t1me allows it, I’ll beA

happy to answer questlons you may have. o

1
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EXECUTIVE OFFICE OF THE PRES! DENT
QOFFICE OF THE UNITED STATES TRADE REPRESENTATWE
WASHINGTON, D.C. 20508

July 16, 1997 ol

MEMORANDUM FOR AMBASSADOR CHARLENE BARSHEFSKY

FROM: Suzanna Kang

SUBJECT:  Country Music Association (CMA) Annual Meeting : ’ / ( %
) Thursday, July 17, 1997 | o W ALra,

Lunch from'12:15 p.m. to 12:35 p.m. N
Speech from 12:35 p.m. to 12:55 p.m. ) S
Q&A from 12:55 p.m. to 1:05 p.m. ’
Photo Session from 1:05 p.m. to 1:10 p.m. g

Location: Four Seasons Hotel ;
' 2800 Pennsylvania Avenue, NW . |

~ Washington, D.C. fr
USTR Contact: - Suzanna Kang x59513 .
WITA Contact: Debra McCul]ough © o (202) 857-9649

You will be speakmg to the members of the Country Music Association Annual Meeting on July 17 from
12:35 p.m. to 12:55 p.m. Following your speech, you will answer questiotis. for approxxmately ten minutes |
from 12:55 p.m. to 1:05 p.m. From 1: 05 p.m. to 1:10 p.m,, there w111 be a bnef photo session with the CMA
_ photographer. ,

Suzanna Kang and Jay Berman w111 meet you curbside and take you to Salon B for lunch. You will be seated

next to Jay Berman at an a551gned table toward the front oy

trade issues with some emphasi y and intellectual property rights issues for approximately twenty
minutes and answer questions forteqmiiutes. Following your presentation, there will be a brief photo
session with selected CMA board members who are seated at your table.

; The program will begin with ope HI !marks and mtroduction"s by Mr. Bérrfnanj You will speak on general |

i

The audience will consist of approximately 80 CMA members. Although the dinner and speech is closed
to the press, there will be a photographer from the LA Times.

Suzanna Kang will meet you curbside at 12:10 p.m. -

]

cc: Nancy LeaMond

‘ -
‘Attachments: TAB 1 Speech (supplied by J. O’Keefe) - ST
TAB 2 Agenda B
TAB 3 List of attendees and list of attendees at your table ,
“TAB: 4 Bios of Jay Berman and select CMA Board Members
TAB 5 Information on CMA
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From: Joseph O'Keefe

]

. i
oA

!

i

To: LANE ANNIKA, KANG SUZANNA
Date: 7/16/97 2:45pm P

Subject:  Remarks for CB at the Country Music Association

Attached is the draft of CB's remarks before the Country Music
A85001at10n The outline ig: ]

I. Intro re: CMA & General Trade nghllghts "?

II. Fast Track Message B

III. Intellectual Property Rights/Overcoming Barrlers

IV. Closing: Reiterate Fast Track o

. i

. o
A Few Points to Note: o

-- This text, as a whole, runs considerably longer than CB's
allotted time, but she usually slashes and burns several pages in
her final-hour edits, so it should be okay in:the end.

-- The Intellectual Property material is essentially verbatim
text from a speech that Claude Burcky/Joe Papovich prepared for
Jeff Lang's appearance before the International Intellectual
Property Association a few weeks ago, so it should be kosher.

-- If CB does not know the reference in the: joke Bocephus
(pronounced BO-SEE-fuss) is the nickname that diehard fans of
Hank Williams Jr. use for him because that's'what his father, the
legendary Hank Sr., used to call him as a boy. That is something
every real country music fan knows. [I know the odds "are long
that she will use it, but it's worth a shot .ol

cC: USTR_DC.R
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Remarks of USTR Charlene Barshefsky
. . before the ,,
Board of Directors of the Country Music Association
Four Seasons Hotel '
Washington, DC
July 17,1997

Thank you. I appreciate the opportunity to talk to'.fy‘ou today.

- Let me first say a word of thanksan’. J a'y has been a tireless voice

for RIAA and its member organizations like the CMA. At the same time, he |

has been willing to work with my office and other agencies on trade issues in
a constructive way, helping to craft solutlons tlme and again to some very
difficult problems.

| You are lucky. Very few mdustnes have someone: of Jay’s caliber on the front
" line for them, and he has been a credit to the recordmg mdustry

i
I

The Country Music AssociaﬁOn

I have been looking forward to this meeting for two reasons. The first is that
I can share with you my own recent experience.‘ ‘

i be the first to confess that I don’t have a chance to keep up with all tlfle

latest country singers and concerts. However, by coincidence, just last night [
went to the Willie Nelson concert at the Wolf Trap with my teenage daughter,
and I’m happy to report that I embarrassed her with my singing.

I tried to tell her that it was good for Wllhe s sales abroad but I don’t thlnk she~
bought it. She said: Mom, you don’t know country music. You couldn’t tell -
Bocephus from beans. And I said: That’s not true Bocephus goes great wfxth‘
gravy,andit’sa good source of fiber. :

| ~ The second reason, the official reason, thatfi,'g is good to be here is that/the

L
'
i
i
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CMA is an industry with such a remarkable success stojy in international trade.

You believed from the start in the universal appeal of_e/qggt_ggmusm and you
have fought to bring it to markets overseas. You’ve been tou W1stent
in seeing that your creative and intellectual propertles are protected and that

the money gets back to those who earned it.

zg |

illustration. It was a long fight, but the industry stayed the course and was able
to restore access to a large and growing market. I want to congratulate you
again on that victory. :

The success of the country music industry has been better most people thought
possible. In a very short amount of time, you have taken country music from
the heartlands and backroads of America to millions of new fans throughout
Europe, Latin America, and the Asia-Pacific.

I don’t think many Americans realize how thoroilghlijl( eountry music has gone

~ global. You can enjoy country music whether you are in Austin or Australia,

Jackson Hole or Germany, Nashville or New Zealand, Tampa or Tokyo. I
understand that you had a 22% increase in mtematlonal tours and promotional
events last year, reaching a level of more than 900 -- - almost double the level
from 1994. ;

Last year, the number of country music programs Qfl international stations
increased by more than one third, and that means tens of millions of listeners.
This s an aggressive industry that clearly appreciates how much opportunity
there is abroad for American products: music, radio programming, television,

concerts, clothing, and packages that bring all of these together.

As an American industry, you are in a unique position. You can show people

at the grassroots how important and how profitable America’s international
presence is, and you candoitina compelhng way w1th positive, well-known
personalities. When fans see Johnny Cash play Prague or Garth Brooks pack

sold-out shows in Dublin, it makes an impression. The message is: when

Americans compete on the world stage, we win. : ~—
A \ : :
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We need that message to get out. The doubts that people have about trade and
the effects of globalization, particularly in the small towns and farming
communities, have a tangible effect on our support in Congress and ultimately
on our ability to carry out an aggressive trade agenda. |

The Clinton Trade Record
We are at a unique moment in history. The U.S. econOilly, as you know, is the
strongest in the world, and it is the envy of other nations. Our economy has
generated 12 million new jobs since 1992 and brought unemployment to 1ts
lowest level in 24 years.

m

We have the lowest inflation rates in a generation. We have not had levels of
home ownershlpme the early 1980s. Growth of our_industrial
capacity is at its hlghest level since 1970, And business investment has been
stronger than at any time since the 19603. N

Lhmegazr&.mnnmg, the United States has been rated by the World
,Economlc Forum as the most competitive major economy No country is better

positioned to take advantage of the enormous opportumtles presented by the

growing global economy.

Ekpanded trade has played an important role in b‘uildi!ng that strength. Since
the beginning of this Administration, exports have accounted for fully one-
] fourth of our increase in GDP. Never before have the benefits of trade for
average Amerlcans been so deep, so diverse, sol w1despread and so
“sustainable. o
' |

More than 11 million Americans now work in jobs suppor_‘teilgl_egcggns of
goods and services. Those are good jobs. Jobs supported by goods exports pay
13 to 16% more than the national average. - . i

cot

These are the types of jobs that represent the leading edge of the current
economic expansion, now in its sixth year, and they cover the spectrum from
agriculture to high tech, small businesses to multinationals, blue collar to white

.,

collar, and small-town Main Wetm Wall Street. j w ‘

3
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Over the last four years, 47 of 50 states have reglstgmd WOrt'
growth -- in some cases, remarkable growth. Exports from Florida, Rhode
Island, Louisiana, and West Vlrgmla have increased more than 30%

Exports from California, Ohlo Texas Nebraska and Montana are up more
than 40%. o
Michigan, Illinois, and North Dakota have seen thelr exports grow by more
- than 60%. ’ | N

If you look at these trends sector by sector, the story is the same. Exports of
manufactured goods are up 42% since 1992; high tech exports are yg

agricultural exports are up 40%; and services exports|are up 26%.
: il | Haet

Fast Track Authority |

But that does not mean we can afford to be complacent; especially about public
. support for free trade. Indeed, the trade agenda we are pursuing is going to
require that we make a more compelling case than ever.

o

We must continuefo lead. That is why the prime focnisf of the President’s trade
agenda this summer and fall will be securing fast track negotiating authority.

There is no substitute for our ability to implement comprehensive trade -
agreements. The absence of fast track authority is the single most important
factor limiting our capacity at this time to open markets and expand American
exports. Our market is already the most open major ec?ohomy in the world. We
-must access other markets fully and fairly. | |

T
{
s

The scope and breadth of the agenda ahead of us underscores the importance
of fast track authority. In concrete terms, we have three basic uses for that

authorlty , . ]

M tilate I. In the next 3 1/2 years, we will renew global negotlatlons in the
* WTO on intellectual property rights; agnculture a $526 billion global market;

4
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- and OECD initiatives.

'
-l

‘services, a $1.2 trillion market; government procurement, a $1 trillion market
- in Asia alone over the next decade; and financial services. We will also review

and try to irnprove upon agreements on standards, sanitary and phytosanitary
barriers, cuatoms valuatlon, pre-shipment mspectlons and 1mp0rt licensing.

In the OECD, we are in active negotiations over the Multﬂateral Agreement on
Investment and are engaged in efforts to address bribery and corruption,
ey . ]

. competition: policy and transparency in government procurement.

‘Fast track is essential if we are going to capitalize oh the additional market

access opportunities presented by the full range. of WTO-related negotlatlons

[}
'

Sectoral. We int’end‘to use fast track authority to negotiate agreements in

sectors where the United States is most competitive. The recent Information
Technology Agreement, for example, eliminated tanffs and unshackled $500

- billion of trade in semiconductors, computers, telecommumcatxons equipment

and software, amounting to a $5 billion tax cut in tariffs on American exports.

With fast track authority, we can tear down more barifiérs in areas like energy-
related equipment,- medical equipment, environmental technology, and

- computer software, areas where America leads the world. Indeed, inthe APEC

and in the Quad, we have now achieved agreement among our trading partners
to launch in the Fall the ITA II, that is, to expand upon the ITA in terms of
product scope, to enter into negotiation on non—tanff bamers and to increase
the number of participating countries.
Regional. The third area in our trade agenda for which fast track is needed is

to complete regional and sub—regionzil free trade agreements. Continuing

regional initiatives present vast opportunities. Look 'at just two regions:

- Latin America and the Caribbean. This is the fastest growing market

for U.S. exports. If trends continue, Latin America and the Caribbean
will exceed the EU as a destination for our exports by 2000 and exceed
Japan and the EU combined by 2010. Chile i is the first step.

- Asia. A31a contains the fastest growing economies in the world,

5




~ encoinpassing nearly 3 billion people. Independent forecasters put 1996
GDP for the region at $2.8 trillion, and real’ growth of 6% to 7% is
expected annually for the next 15 years. Market opening agreements
with key economies or in key sectors in Asia would prov1de both
economic and strateglc advantages to the U. S '

!
t
1

If we don’t act our co _Jgey“ors w111 Other countnes are breaking down
barriers for their companies and workers. We talk'a lot about levehng the

-playing field, but our competltors are leveling the ﬁeld while we sit on the

sidelines. = - |

.‘!{
sl

Since 1992, our competitors have negotiated more than 20 regional trade pacts

'in Asia and the Western Hemisphere, none of which:include the United States.

In every region of the world, this process will continue. MERCOSUR is a
developing customs union with ambitions to expand to all of South America.

- The EU has begun a process to reach free trade with MERCOSUR Canada and

others.

'.
I
'

@as undertaken hi gh—level efforts in A31a and Latin Amenca Indla and

€ighbors are entering a free trade pact. Ghina’s) “strategic
include Mexico, Argentina, Brazil, Chile and Venezuela ASEAN and
Australia and New Zealand are in discussions, as are ASEAN and

{ MERCOSUR. A_nd individual countries are_equallyl aggresswe with bilateral

* or plurilateral FTAs' - CQuntries like Mexico,. Chile, Q‘;Venezuela and others.

The costs of inaction are hlgh and the consequences are real, not theoretlcal
For example, Canada has reached a free trade agreement with Chile that will

“eliminate Chile’s across-the-board 11% tariff on Canadian products. That

- means every time an American company competes tessell to Chile, it will face

an immediate 11% cost dlsadvantage vis-a-vis its Canadlan competitors.

The costs are already being felt Canada S Northern Teiecom just won a $180
million telecommunications contract over three U. S companies -- in part
because it could avoid paying $20 million worth of dutles
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Intellectual Property Issues” .

This clear proof that when nations sit down to negotiate-trade agreements, the
United States needs to beat the head of the table tolprotect our interests. I
don’t think anyone would dispute that the general level of protection for
intellectual property throughout the world has increased significantly over the

past three or four years. This is in no small part due to- 1mprovernents that have
been achieved in the context of our trade relations. ' '

While these improvements have been remarkable, they are not complete. We
are seeing the beginnings of a sea change in views on intellectual property in
‘many parts of the world, where countries and reglons that were once hostile

and suspicious are beginning to view IPR as a * ‘necessary evil” if they are to

s’éé‘fh"ﬂﬁv—mment and technology transfer flows that they so badly want and
need.: v ' ;

This less hostile IPR environment may make our leer@ve still face
strong resistance from those who profit fr iracy,) countérfeiting and
otherwise infringing our rights. Unfortunately, these mdiyjdu_ﬂgl_s;_;grl@_t_o_ be
influential. Even where we find advocates for better intellectual property

protection, they are often under-funded, understaffed, have inadequate power, -
and often times are isolated. We are working with these individuals from the |

inside and pressing from the outside for improvements.

ntellectual prop critical component of our trade polic
because you, the compames and individuals that rely on IP protection,

represent some of our most dynamic industries. As our -economy matures, [IPR-

based 1ndustr1es lie at the core of our competitive adva.ntage in the world and

will co A tradin artners

T

The trade niumbers bear this out. A study by the Iﬁternational Intellectual

Property Alliance (IIPA) shows that U.S. copynght—based industries, are

WWI rate of the economy. U.S. cop t industries are
employ.5.9 million people -- 4.8% of the LLS. work force -- and contributed

over Q@lll@w sales, more than an other U.S. mdusmal sector

except automotive and agriculture.

ts. /_ .y}%
Mﬂ
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®  The importance of the copyri ght industry to our international bal/
makes defining our IPR goals fairly straightforward. We seek tc'f
right holders with the protection they need to compete This Mea. .

Llaws in place that provide the rights necessary for adequatgp&tectlon and |

ensuring that those laws keep up with technologlcal advances

u Careful consideration must be given to how to best pro'tect intellectual property
associated with rapidly evolvmg new technologles and the fast-arriving
mforrnatlon society. v

H

Some of these i opyright were addressed last December in WIPO, in
the so-called ém/WMs We must consider

at some point incorporating these results into TRIPS, in part so that these new

/ prov1srons
=

The more difficult task will be to ensure that lex&'s that are adopted are ‘,
adequately enforced. This means providing right holders with the mechanisms

mx) . they need to enforce their rights in the civil context, and to provide adequate

and effective criminal and border enforcement. THis is the most daunting of
. \\ Qﬂ the tasks that lie before us. : o ‘

I WM R

| ( N A ~ Fast Track Authority and IPR7 §

Under the WTO’s burlt-m agenda, a number of the Uruguay Round agreements
are scheduled to be review oved and possibly amended or renegotiated,

including elements of the @wt At this juncture, it is difficult to
identify precisely the areas of possible modification and negotiation in the
‘TRIPS Agreement. However, if we are to push for: 1mprovements to TRIPS,

fast track wvill be crmcal ‘ '

L .Broad-based fast track authority is critical to enabling the United States to
 provide impetus to the work needed to prepare for the negotiations, as well as
to giving us the credibility required to induce others to negotiate seriously. We
need your industry’s active support to secure fast track authority this year.

S {

standards will be subjected to TRIPS enforcement and dispute settlement _
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"Overcoming Barriers to Strong IPR Prhﬁtection /

We face a number of barriers in trying to achieve our IPR goals. mgei..

these can be divided into economic, political, and security-based barriers.

On the economic side, developing countries argue that providing strong IPR
pratection will be too expensive for them, and their people. They claim that
they can never hope to reach our level of development if'they must pay for the
technology that they use along the way. They claim, for example, that their
ability to develop a software industry is dependent on thelr ablhty to get free
access to latest software packages.

o

Our trading partners also argue that they cannot provide strong IPR protectiori
for strategic reasons. They claim, for example, that they must have access to

| cheap QharWameducts if they are to keep'their people healthy and
avoid catastrophes related to epidemics. Similarly,. they claim that they cannot

fall behind in important sectors like motor vehicles and thus are wary about
providing exclusive rights in related technology.

Finally, we face political barriers to high levels o‘ff protection.‘As a stable

~ country, we are able to pay attention to economic concerns such as IP

protection. Less stable countries are often simply incapable of focusing on this
issue, particularly if they are dodging coup attempts or are being overwhelmed
by violent crime. The general lack of a rule of law makes the provisions of IP

protection extremely difficult. - a/u\f)/)/t%

”___._/

- | Although we face obstacles, we have a number of ?hilateral and ttlultilaterql.

tools at our disposal toovercome these obstacles. Both tools are critical to
success, and successes in one can have an effect on successes in the other. We
Have used bilateral tools to move individual countries to provide better IPR
protection, both to deal with specific problems in those countries and to make
our regional and global initiatives more effective. ' |

To the extent that we get individual countries to 1mprove protection, they are
less likely to object, and may support, stronger levels of protection in the

~ multilateral arena. And to the extent that we can get wholesale increases in the

level of protection through multilateral negotiations, we have fewer bilateral

9 .
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problems on which we must expend our scarce resources.
i

Conclusion

As you can see, our agenda is full. We have deﬁned'our goals and are using

all resources available to us to reach those goals. We have made significant ‘

progress over the past four years, progress that has resulted in significant
economic and job growth in the United States. .

Our partnership with right-holders, the industry and intellectual property
- professionals has been critical to our success to date It will continue to be
critical as we move forward, so we look forward to your support, expertise and
involvement in this exercise.
o o ‘
We do not have a lot of time to get fast track approved, but the time we do
‘have is a good time. Given the strength of the American economy, the climate
for a positive endorsement of the President’s economic{leadership could hardly
‘be better. The American people have one of their hlghest levels of confidence
in years.

On Capitol Hill, the timing of the fast track vote is absolutely critical this year.
We have a small window of opportunity this fall to craft the final language,
concentrate our efforts, get our message across, and, generate the momentum
“we need f01 passage. It may be a long time before we get this opportunity
again. ~ »

The upcoming recess is a very important time. We' must get information to
members in their districts. We need to build on the work that we’ve done on
the Hill so far, informing new members on the benefits of strong leadership in -
trade. We need to make it clear to the congressmen and senators, particularly
~ those in leadership positions, that the President places a high priority on fast
track and it is vital to his economic agenda RN
P

- The task before us is enormous. The broad grant of fast track authority that we
are seeking brings into play our presence in virtually every region and sector
of the world economy. Our campaign must be as comprehensive as the issues.

10




What does that mean in practical terms? First, it means a strong drive at the

" highest levels. Both the President and the Vice President will be out on the
front lines making the case to the American people and spending the time and

resources necessary to'win fast track. They are gomg to give the issue the

spotlight it needs. :

Second, it means focus. The number and breadth of the issues that fall under

the debate for fast track authority, as I said before, is immense. That gives us

- a lot of options in terms of how we can marshal our forces and approach the

debate. At the same time, it gives our opponents plenty of targets to hlt when

they start fn ing. :

o

One of the main m1sswns in the next few weeks will be to further refine and

focus the fast track message. We need to ensure that the debate is waged on our
terms and that we are using the strongest message for each audlence

If the debate is aboit maintaining the leadershlp of the United States in the
world economy, we will win. :

If the debate is about giving our President the same power to negotiate that
foreign leaders have, we w1H win. : -

And if the debate is about whether the United States should stand on the
sidelines while other nations gam advantages in the fastest-growmg markets,
we will win.

o

At every turn, we need to underscore the 1dea that fast track is a referendum on

. |

our economic ﬁlture not our economic past iz, ;

Third, it means resources. I have already put my staff on notice that fast track
is not just a priority on the trade agenda -- it is the prlonty I have put all hands
on deck and told them to be ready. 4.

The White House, too, has already started to assemble the manpower and
resources it has pledged, and, as you know, that brings the power to draw on
the resources of the rest of the Cabinet and agencies;throughout the federal

11 o




~ government. Secretaries Rubin, Daley, Glickman -- to name just a few -- have
been very aggressive in promoting the President’s trade agenda.

We have the facts on our side. There is no question abi:f)ut that. But the facts are
going to be worthless if they are not at your fingertips when the phone rings.

We are going to keep a close eye on the gears of this operation and make sure
that the best facts are available -- both inside and outside the government --
and that they are clear and to the point. That is absolutely vital.

This is a battle we can win, but it has to be fought in every medium: print,
radio, television, the Internet. But we have to be on the offensive and have the
right type of information for the appropriate medium. )

Thank you, again, for inviting me here today. If time allows, I’ll be happy to
answer questions you may have. ‘

12




AGENDA* S
Country Music Association (CMA) Annual Meetmg
Thursday, July 17, 1997 ‘

»:'i

9:00 a.m. to 11:30 a.m. CMA Board of Dlrectors Meetmg
11:30 am. to 12:00 p.m. Pre-Luncheon Receptlon
12:00 p.m. to 1:30 p.m. ~ Luncheon ‘
: Guest Speaker: Ambassador Charlene Barshefsky

1:30 p.m. to 2:00 p.m. o Break i 4
2:00 p.m. to 4:00 p.m. Issue Sessions

-- Copyrights

-- Market Research

Sk kK K '

6:00 pm. to 8:00 p.m.. . - Reception/Barbecue at the Vice President’s Home

'
¢
ool

* This agenda is a rough approximation of scheduled activities for CMA board members. The
.copy of the actual agenda is not available. -
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1997 Country Music Associatién
Board of Directors

Mz, Pat Alger

Box 121681
Nashville, TN 37212
Phone: 815-385-2668
Fax: 615-298.9489

Mr. Bruce Allen
Bruce Allen Taleht
406-68 Water Stteet

Vancouver, B.C.,|Canada V6B 1A4 |
‘Phone: . 604.688- 274

F‘ax 604-688- ?1

l
Mr. Charles Andérso
President/CEO T
Anderson News orporatlon
6016 Brookvale Lane
Knoxville, TN 37919
Phone: 428.584.8765
Fax: 423-584. 3498

Mz, John Berry
Corlew-O'Grady Management
1102 18th Avenue South:
Nashville , TN 37212

Phone: 815.829-1102

Fax: 615-827.1102

Mr, Yo
Presxde
Atlantic Records
1812 Broadway
Nashville, TN 37203 .
Phone: 815-327-9394 ext. 472
Fax: 615-820-1968

Mr, Alan Box
President/CRO ,
EZ Communicati ns, Inc.
10800 Main Street

Fair Fax, VA 22030
Phone: 708-934- 3215
Fax: 703-934-12
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Ms. Connie Bradley
Vice President,
ASCAP

2 Music Square Weat,
Nashville, TN 37203
Phone: 615-742-6080
Fax: 615-742- 5064

Mr, Jerry By adley
President :
Opryland Music Group
65 Music Sqyuare West
Nashville, TN 37203
Phone: 615-321-5000
Fax; 615-321- 5665

Mr, Allen Butler

Presidoent, .‘:nmy Music Nushville
Sony Music Nashville

34 Music Square East

Nashville, TN 37:203. -

Phone: 6 15-742-41331

Fax: 61'.?;412-52:

.oyotc Ca]hmm y

P.O. Box 1084 |
Louisville, KY. 40201
Phone: 502-582-7830
Fax: 502-582-7887

Mr. Barry Coburn
Prusident ‘

T'en Tan Manageinent
33 Music Square West,
Nashville, TN 37203
Phone: 615-256-9955
Fax: 815-255-1299-

Mr. Tom Collu\s
‘President
Collins Musie, I’n‘c.
P.O. Box 121407
Nashville, TN 37212
Phone: 615-258-8850
Fax: 615- 256-64Uv
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i 1997 Country Music Assocnatmm
1 Board of Directors !

Mr, David Cc’mta'td . ‘ + Mr. Tim DuBuxs

Vice Presidest : Prosident ‘
 Almo/lrving Mugic : ' " Arists Hocords'
1904 Adelicia Sti'ee: 7 Music Cirgle: Nur&h
Nashville, TN 37212 , Nashville, TN 37203
Phona: 615-321-D820 L Phone: 615-780-9155
Fax: 616-829-1018 ~ Fax: 615-780-8104
Mr, Tony Conwa Mr. Paul Fenn
President , ' Joint Managing Director
. Buddy Lee Attrattions Asgard Promotions Ltd.
88 Music Square|East 125 Parkway .
Nashville, TN 37203 Londun, England NW17pS
b Phone: 615-244-4336 ' Phone: 011-44-171-387-5090
Fax: 615-726-0429 Fax: 011-44.171-387-8740
Mr. Paul Corbin . Mr. Larry Fitzgerald
VP Music Ind. Relation/Comm. Group The Fitzgerald Hartley Company
Gaylord Entertainment Company 1908 Wedgewood
One Music Circle! South . “Nashville, TN 37212
Nashville, TN 87203 Phone: 615-322.9493
Phone: 615-321-8330 ' Fax: 615-322.9582

Fax: 615-321-8338

‘ ‘ Mr. Larry Irank,
Mr. Mikd Grb-+ o Vice President

N Chairman o - Frank Productions lac.
R Curb Records ' P.O. Box 259466
L - 47 Music Square Enst ' Madison, WI 63725-9466
Nashville, TN 37 208 Phone: 608. 267—‘3958
Phone: 615-321.5080 ext 20 : Fax: 608. 267-0182
Fax: 615-827-1964 P
' ‘Mr. Joe Galzmte
Mr. R.J. Curtis 4 - Chairman '
KCYY Radio , RCA Label Group
8122 Data Point Drive, Suite 500 One Music Circle North
San Antonio, TX 78229 - - Nashville, TN 37203
Fhone; 210-615-3400 Phone: 615-313-4310
Fax: 210-616-6300 o - Fax: 615u318*43()1
Mr. J. William D nny Mr, Dick Gary
President President, -
Nashville Gas Company . The Gary Group
665 Mainstream Drive 2040 Broadway :
Nashville, TN 37228 Santa Monica, CA 90404
Phone; 615-734-1711 S Phove: 310-264-1700 Bxt. 312
TFax: 615-784-1815 ) Fax: 310-264-9744
© Remy
e . Page 2 of 7
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Mr. Jimmy Gilmer
JAGy Management

35 Music Square East
Nashville, TN 87203
Phone: 615-726-3290
Fax: 615-256-7166

Mr. Stan Goman
Senijor Vice Prosident
* Tower Records
2500 Delmonte Street :
West Sacramentg, CA 95691
"Phone: 916-373-2600 ext. 2425
Fax: 916-378-2585

Mr. Dene Hallami
VP/Programmin
KKBQ-AM/FM
11 Greenway Plaza
Houston, TX 77046
 Phone: 713-9€1-0093
Fax: 718-963-1249

'c L W7 r
CFONP Busmes% E)evelopment :

- Imprint Records f
209 10th Avenue
Nashvills, TN 37203
Phone: 615-244-9585 ext. 227
Fax: 615.-244-9586.

Mr. Paul Hastab
V.P.7 Genaral Manager
.CMT
2808 Opryland Drive
Nashville, TN 37214

Phone: 615-871-7686
Fax: 615-871-6076

- Mr. Lon Helton '
Nashville Bureau| Chief
RADIO & RECORDS
‘1108 16th Avenue South

Nashville, TN 37212
Phone: 615-244-
Fax: 615-24B-665

oy
"U"’Nuwmm“

oo tresiers

199‘7 Country Music Assoclatum |
Board of Directors -
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o

" Mr, Scott Hendrxcks
President .
Capirol. Nd:shvﬂl.n;
3322 West, End Avenue, 11th Floor
Nashville, TN 37203
Phone: 615-269-2044

~ Fax: 615-269-2055

Ms. Donna Hi“gy:
President & CE(,

Sony/ATV Treé | ‘ublishing Nashville

P.O. Box 1273
Nashville, TN 31’20‘2
Phone: 615-726-8336
Fax: 815-726-83.‘29 ‘

-"Mr. Bruees Hmtun
Chairman
MCA Rocords/N: clBhV!“e
60 Music Square Esst -
Nashville, 'I'N 37203
Phone: 615.480-731p
Fax; 615-880-7450

Mr. John Huie

Creative Artisty: Jkgenvy

3310 West End Avenue, 5th Floor
Nashville, 'I'N a?zos 1058
Phone: 815-383:8787

Fax: 615-383-4937

Mr, Merle Kilgore

Exacutive Vice President
Hank Williams Jy, hnterpna.e:
P.O. Box 850 ., .

Paris, TN 38243 s

Phone: 901-642-17455

Fax: 501-642-7458

-

Mr. Merle Kilgors:

Executive Vice Pregidunt
Hauk Williams Jr! Enterprises
455 Country Cluly; Loop

Pariy, TN 38242

Phone: 901-642-2998

‘Fux: 901-642-3032

M
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Mr. Merle Kilgors
Prasident
Merla Kilgore Minagement. [ne.

2 Music Circle Squth
Nashville, TN 37203
Phone: 616-742. 3622
Fax: 615-742- 12[35

Mr. RichardﬂKzuTnme
Editor & Chief

COUNTRY AMERICA

1716 Locust Street
Des Moines, A 50309. 3023
Phone; 515-284-2204

. Fax: 515-284-3085

- Luke Leyis
resident
Metrcury Nashville
66 Music Square [West
Nashville, TN 37203
Phone: 6165-240-8424
Fax: 615- 32”48 6 or 6165- 820 9617

Mr. Dick McCullgugh
2720 Lincoln Stréet
Evanston, IL 60201
Phone: 847-491-6819 -
Fax: 847-869-8458

Mr. Dick McCullough
EH, Brown Adveln rtising
20 N. Wacker Drive
Chicago, IL 6060§
Phone:
Fux:
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1997 Country Musxc Assomaticm
Board of Directors

i

Mr, Bob Moody
Consultant. i
McVay Media Nashville
1346 Syducy Terracs
Mt Juliet, I'N 37122
Phone: 615-758-3250
Fax: 615-758-3253
Ms. Kitty Moon |
Scene Three, [nc,
1813 Eighth Avenue Sou th
Nashville, TN 37203

- Phone: bla -385-2820
Fax: 615-388-1026

Mr. Steve Moore
Exscutive Director
Moore Entertainment
1808 West End Avenue
Nashville., TN 31203
Phone: 615-320:3333
Fax: 6156-320-9459

. Mr. Stan Moress
President | '
Moress Nanas Entertainment
1209 16th Avenuve South
Nashville, TN 37212
Phone: 615-329.9945

~Fax: 615-321. 34"7

Mr. Marc 03wald

CEO :

Avalon Entertainment Group

1025 16th Avenus South, Suite 401
Nashville, TN 37212

Phone: 615-327-3900

Fax: 315-320716]6

Mr. Rulph Peer 11
peermusic

95 Harbor Drive'
Novato, CA 94945-3529
Phone: 415-898-4460
Fax: 415-898-6341

[
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1897 Country Music Assocxatmn

~

Mg, Frances Pradton

- . President and CEQO

BM1

820 Weast 57th Strest
New York, NY 1 019
Phone: 212-686- 2000
Fax: 212-246- 21 3

I Mr., Bddfg! hé"@_ye 3
Exec. VP/General Manager
Warner/Reprige Nashvdle
20 Music Square East
Nashville, TN 3?203
Phone:; 615-214- }454
Fax: 615- 214!-15113

Mr. David Ross
President i
Music Row Publi¢ations
P.0O. Box 158542
Nashville, TN 37215
Phona: 615-821-3617
Fax: 615-329-0852

Mr. Tom Shapixo
Hamstein Cumberland Music
914 18th Avenue|South

- Naghville, TN 37212

Phone: 615-820-
Fax: 615-322-92

Mr. Rick Shipp
Vice Presidernit
William Morris Agency
2100 West End Avenue
Nashville, TN 37203
Phone: 8156.862-3314
Fax: 616*968-80 0

| Ms. Evelyn Shriver

Evelyn Shriver Public Relatxons

1313 16th Avenue Sauth
Nashville, TN 37212
Phone; 615-383-1000
Fax: 615-883-1986

amy
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Mr. Roger Sovi;n«f'!c

Vice President

BMi

10 Music Square Eunt
Nashville, TN 37203
Phone: 615-401-2703

~ Fax: 616-401-2707

i

Mr. Thomas Steipn -
President

BMG Ariola Mugik GmbH
Steinhauser Strzsse 1-8 .
Munich, Germany 81677
Phone: 011-49:8D-413-6414
Fax: 011-49-89-470-7299

Mr. James Stroud
Hamstein Cumbarland
914 18th Avenué South
Nashville, I'N 37212
Phona: 615-320-9971

- Fax: 615-322-92838

My, Joe Talbul !
Talbot Music Pulhhshmg, Inc.

. "fwo Music Circle Svuth

Nashville, TN 37203
Phone: 615-244:7954
Fax: 615-254-8850

Mr, Bob Titley |
Titley/Spalding & Associates
900 Division Stmel,

Nashville, TN 3

Phone: 515~255-1326 ,
Fax: 615-254-4247

Mr. Jeff Walker
AristoMedia

P.0. Box 22765
Nashville, TN 37202
Phone: 615-289:7071

Fax: 615.269-0131
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1997 Country Music Associaticln
Board of Directors

Mr, Rusty Walker
President
Rusty Walker Programming o
Consultant, Inc. K
P.O. Box 417 ‘
Iuka, MS 38852
Phone: 601-427-9504
Fax; 601-427-9507

Mr. E.W. Wendel

President and CEO

Gaylord Entertaipment Company
. 2804 Opryland Drive

Nashville. TN 87214

Phone: 815-889-9005

Fax: €15-871-B765

~ Mr. Jay Werth
Vice President/General Manager
Southern Skisa Cbrporation/KSSN-
KVMK -
P.O. Box 96
Little Rock, Arkansas 72208
Phove: 501-227-9696
Fax: B01-228-9547

‘Mr. Tim Wippernman ‘ : o
Exec, VP and Exec. General Manager - o
: WamerfChap’pellgusic

21 Music Square Bast o ' o
Nashville, TN 37203 '
Phone: 615.254.87717
Fax: 615-726-1353

Mr. Richard Wootton o .
Byworth-Wootton| U K. : o

. The Manor House : . ' "
London, England SW19 114 o

- Phone: 011-44-181.642-8101 :
Fax: 011-44-1-81{540-0891 ‘ - .

) Page 8 of 7
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1997 Country Music Associati;isn
Board of Directors

*Mr. Horton Frahk
Attorney :
Frank & Frank :
1102 17th Avanue South Suite 300
Nashville, TN 37E 12 :

Phone: 615-321-4707 ' - ‘ a
Fax: 615.821-3722 ‘ ‘

*Mr. Dick Frank
Attorney ,
‘Frank & Frank . ‘ C

1102 17th Avenue South Suite 300 o A v
Nashville, TN 37212 ' :
- Phone: 616-821-4707

Fax: 615-321.8722

*Mr. Ed Banaon ' o ’1
Executive Director o
Country Music Association . ' o
One Music Circle{South o : L
Assistant: Terry Moran : K
Phone: 244.2840
Fax: 728-0814

RN "Peggy Whitaker| - : : o
Director of Board|Administration - ' !
Country Music Agsociation :

Assistant: Shantdon Murray _ L
Oue Music Circle South : - ' S
Phone: - 244.2840| " ‘ :
Fax: 726-0314

g
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List of CMA Members at the VIP Table

# Jay Berman, Chairman and CEO, Recording Industry Association of Amenca (RIAA)
Joe Papovich, USTR | | | . : - ‘ |
Ed Benson, Executive Din'actbr, CMA '
Tim Dubois, Arista Records and President of CMA

Donna Hilley, Sony Tree Music Publi§hing‘ and Chairxhan of CMA -

Hilary Rosen, President and CEO of RIAA
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Jason S. Berman ah
Chairman of the Board and Chief Executive Officer
Recording Industry Association of America
In December 1993, Jay Berman was named chairman and ¢hief executive officer of the
Recording Industry Association of America, a trade organization whose member companies
create, manufacture and/or distribute approximately 90 percent of all 1eg1t1mnte sound recordings
produced and sold in the United. Sfates and 60 percent worldwide. .

Bermari Jomcd the RIAA as president in 1987, one of Berman s first responsibilities was
to undertake the association's relocation from New York to Washington, D.C., to further position
the industry in the public policy and legislative arena. He has been instrumental in strengthening
the industry's voice in Washington and expanding its influence around the globe.

Under Berman’s guidance, the RIAA continues to make substantial progress opening -
markets and reducing record piracy in Asia, the Middie East, Eastern Europe and Latin America.
He is a member of the board of directors of the International Federation of Phonographic
Industries, and is actively involved with the International Intellectual Property Alliance. In
August of 1996, Berman was appointed by President Clinton to serve on the Commissioron
~ United States-Pacific Trade and Investment Policy. He also serves as a member of the U.S.
R  Trade Representative’s Service Policy Advisory Committee, H

Closer to home, Berman's leadership has led to the passage of the Audioc Home Recording
. Actof 1992, the Digital Performance Right in Sound Recordings Act of 1995, the creation of
The Special 301 section of the U.S. trade law, the defeat of dozens of censorship bills in state
capitals, and the strengthening of international copyright laws -- mcludmg the recently concluded
two new WIPQ treaties. ;

After completing his doctoral studies in political science at the University of Pittsburgh,
Berman launchied his political career in 1967 as an aide to U.S. Senator Birch Bayh of Indiana.
In 1972, he Was named the Senator’s Chief of Staff and held that position until 1976. Priorto -
RIAA, Berman was Vice President of Public Affairs for Warner Communications. Berman's
devotion to public policy was evident easly in his career when working for Senator Bayh he
guided to enactment the Voting Rights Act of 1972, wluch gave 18-yeat-olds the right to
parucxpate in govcmmmt ,

. . ,

Berman's 20 years of political and public affairs experience benefits numerous charities
and organizations. He currently sits on the board of Rock the Vote, the Rhythm & Blues
Foundation, the Rock and Roll Hall of Fame, the Naticnal Foundation for Affordable Housing
Solutions, Very Specxal Arts, the American Friends of the Isracl Philharmonie, and Global
(.rrecn

Berman is a graduate of the City College of New York and has a Masters Degree from
Northw&stem University,

RECORDING FNDUSTRY ASSOCIAYION OF AMERICA R
1930 CONNECTICUT aAVE, NW, SUITE 300, WASHIHGTON [+] 2003b
PHONE: 2¢2.775,010) FAaX: 2p12. ?75 7253 WEB: www rlaa.cam,
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Ed Benson - Executive Director

As Execwtve Director of the Couwnury Music Association, Ed Benson

directs the ongoing operarions of CMA, the first mrade organizarion Jformed 0

pramote a type of music. As chief staf execurive, Benson oversees all CMA
programs and activiries, including marketing, public relazi‘ans internarional
development and special everuss. He joined the CMA :taﬁ' as irs first Associate
Execurive Director in August of 1979 and became rhe Erecunve D:recrcr in
January 1992. : ‘ '

A nasive Nashvillion, Benson is a gradua!e of Vanderbzlt Universizy. He

 was formerly Senior V’ce—}’resxdent for The Benson Compargl a leading gospel

music publishing and record comparty. :

Benson has served on various indus:ry orgamzanan boards and is
curren:ly on the board of the Leonard Bernstein Center For Education Through
The Aris and rthe Nashville Area Chamber of Commerce Board of Governors. He
is also a member of the Naszml Academy of Recording Arts and Sciences, the

- Academy of Television Arts & Sciences, the Nashville Entertainment Associarion,

the Leadership Music Alumrni Association, the Narional Academy af Popular

.. Muste, Copyrighst Society of the South, the American Socxety of Associanon

Executives and Who's Who Worldwide. ’
. Benson travels throughowt the U.S, and around the world to support
CMA's acrivg domestic and international marker developmenz efforts.

-
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BIOGRAPHY o

615 780-9100 . o
FAX: 615 780-9191 '

TIMDUBOIS - | o

Oklahoma farmbaoy, C.PA./financial analyst, hit sangwriter, graduate-ltevel accounting instructor, record
producer, artist manager, record label executive — what tor some peaple would represent a crisis in career
jdentity has been a natural life progression for Tim DuBols.

*I've never been afraid {0 change direction or use both sides of my bram | sometimesa refer to myself’
as 'a recovefmg C.PA/, but those abillties have made lor & hea)thy balance with my creativity and love
of music.'

A Ph.D. candidate in Accounting, DuBois arrived In Nashvlile in. 1977 to take a break from his studles
at Oklahoma State University. "My plan was to spend a couple of years gettmg this music thing' out of

'my system. After two years, all | had figured out was that, if | worked hafd and got lucky, | mnght be
able to maks a living in music. | decided to stay in Nashville and find out” ' !

Hard work meant supporting his family by teaching accounting at Nashville's University of Tennessee

. night school, Luek kicked in when Tim landed his first stint as a staff writer for Bobby Goldsboro’s House
" of Gold publishing. company. There he penned several songs which became single releases, including three
#1 hits: Alabama’s "Love Iih The First Degree™ Razzy Bailey's "Midnight Hauler”; and Jerry Reed's "She
Got the Goldmine (} Get The Shaft)”. This era also began DuBois’ list of music honors and awards, which
would grow to inciude a Grammy nomination, four BMj country awards, iwo BMI| pop awards, the Music
City News Top Country Hits Award, and Awards of Merit from the Nashville Songwriters Assoclatlon.

Success in sopgwriting did not immediately ease Tim's requirements for financial security. He was stili
teaching accounting, this time for Vanderbilt's graduate business program, when he began developing a
new recording group. With triends and former contacts from Oklahoma. DuBois worked with bandmembers -
wha first called themselves simply "the Okie group” and later became known to fans and radio as Restless
Heart.

Restless Heart was an ambitious pro;ec*t in getting the group’s muslc out to the pubhc Tim combined
his full range of talents, from songwriting to business management. He negotrated a contract with RCA
and co-produced Restless -Heart's albums with |ongtime associate Scott Hendricks. In undertaking
management of the group, he formed a partnership with the Los Angeles firm of Fitzgerald & Hartley, helping
them open an office In Nashville and manage the additional acts of Foster & Lioyd and Vince Gill. By
this time he had left his teaching post to channel full-time energy Into music.

By January 1988, DuBois’ diverse responsibilitlas had him considering "pumng back inte a saner lifestyle”.
But Clive Davis, head of Arista Records, began courting him to head an Arista country division in Nashviile,
“Yes | wrestled with my chaices,” says DuBols, "but once | made the decision | never loocked back. Nashvlille
is & haven for talented songwrlters and artists — it's an !deal place for Arista and { couldnt be happler
to be a part ot this effort.”

Arlsta President Clive Davis concurs: "We aiways emphas:ze songs and ongmal talent, so it was important
" to me to find someone with that same strong conviction. Tim DuBois is that parson.”

As Vice Preslident and General manager of Arista’s counrty division, DuBois opened for business in April
1989. “Our strategy in Naslhvlile is to work very, very hard to get more than our share of the great songs
coming out of this town. o

"'m a wtiter — it's baen a long time since a writer has been in the positon to head a record label. |
love this business, but | also love muslic.and songwriters . . . | haven't forgotten where | came from.”

K e = Wk — K — W —

Arista's country roster includes: o
Asleep At The Wheel, Rob Crosby, Exile, Alan Jackson,
Lee Roy Parnell, Jeff Thampson,-Pam Tillis and Michelie Wright

RISTA RECORDS, INC. : , ( , e .
“ 4 -Music Cirle North . '
Nashville, TN 37203 , |
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DONN? HILLEY

DONNA HILLEY. musie publisher, born Bismingham, Alabama. Prasident and CEO -
of Sony/ATV Tree/Cross Keys Music Publishing, the wond’s largest counity music
publisher. Based in Nashville, she has quilded Sany/ATV Tree's expansion into
non-couniry areas such as film, felavisign. advertising music and Brogadway
musicals while mainlaining Sony/ATY Tree's leadarship in the country fleid. She
hos been with Tree/Crass Kays sihce 1973, negelialing the company’s

" acquisition of mare than 60 major calalégs, including those of Jirm Reeves,
Conway Twitly. Buck Owens and Merle Hoggerd, as well as Tree's sale o Sony.
with the United States adminishative he&dquqrieu for Sony/ATV Music Publishing

' based in Nashville, Hilley addilionally ovyarsees the entire administration of day

ta day music publishing operations which Include ifs cowniry catalegs, Trae
Publishing Campany, Inc., Cross Keys Publishing Caompany. Inc.. and Timber
Pubilshing Company. Inc.: plus the pap palalags of Sony/ATY Tunes, Inc., and
Sony/ATY Songs, inc.. In addition {o the film ond television catalogs of Columbla
Plctures and TriStar Pictures. In 1994, she was named to the ASCAP board and.
elecled {o the National Music Publisher's Asscclation bogrd. She Is cumrently
Chairman of the Counlry Music Aasocialan Board: serves on the board of
directors for the Children’s Hospital af Vanderbiit board member of Baptist
Hospilal; serves on the advisory board gf First American Bornk; servaes on Board of
Trustees for Belmont Universlty; serves on beard for Operatlion smile: member of
the Prisl Music Advisory Commiitee; pas! member of Nashyille Charmbaer of
Commetrce Board of Govemors; past president of Leadership Music: has
previousiy served as past president of iHe advisary boaord for Selmort University,
the Ronald McDonald House; In addifion) 1o being o past board member of the
Gospel Music Association. the National Academy of Recording Ads & Sclences.
the W.O. Smith/Nazhvllia Community Music School, University Schoaol: and the
Nashville Symphony Assoclation, whereishe is chaiman of the music Indusfry
committee fiar the Symphony Ball. In 1996, Business Nashvrille Magazine noted
Hilley as ~Orie of Nashville's Top 10 Maost Powertul Paople In the Music Indusiry™:
in 1995, sha was heted “One of Nashvillé's Top 25 Most Influential Women” by
Nashville Lite Magozine, In 1992, Enlerdajnment Weekly magazine ranked Hilley
24 In Its “Ten Most Powerful People in C%:miry Music--A Guide 1o Country Music

Clout” , and in 1774, she was noled as dne of the "Wemen We Admire™ by
Mirabella Magazine. She wds nomed *"Woman of the Year” by the Business and
Professional Women's Club in 1978, and|in 1984. she was honored as “Lady -

- Exaculive of the Year” by the Nattongl Women's Execullvas. She wads besfowad
with the Belrnont University School of m"ﬁc Applouse Award in 1992 for her
service 1o the coflege communily and music industry. hilley is cumrenily co-
producing < television show callad “SoviMctes™. f

I -
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Hilary B. Rosen
 President and Chief Executive Officer
Recording Industry Association of Amencg

Hilary Rosen is president and chief executive officer of the Recording Industry Association of
America, the trade group representing interests of the $12.5 billion U.S. sound recording industry in
Washington, D.C. RIAA's members include BMG Entertainment, EMI-Capitol Music Group North
America, Universal Entertainment Group, PolyGram Holdmg Inc. Scny Musxc Entertainment Inc, and

Wamer Music Group.

[

A veteran lobbyist on Capitol Hill, Rosen has long been réspectéd for her knowledge of the

‘political and legislative process. Chief among her RIAA sccomplishments is an amendment to the

Copyright Act providing for a performance right in sound recordings; a Jegislative resolution of the
long-disputed audio home taping issue that resulted in the first ever coupling of technological solutions
with copyright royalties in the Audio Home Recording Act of 1992. In addition, Rosen has been a
passionate defender of the arts and a guiding force in the music industry's:campaign against censorship
and the implementation of the Parental Advisory label. She is a 1997 recipient of the American Civil .
Liberties Union's Torch of Liberty Award for her advocacy of the First Amendment.

Rosen's current focus is addressing technology and business issues affecting the recording
industry's future production, marketing and distribution of music. She created the RIAA's technology
division in 1996 to evaluate and develop systems for protecting music in this new digital arepa. Under
Rosen's leadership the RIAA has been at the forefront of U.S. Government consideration of issués
facing the copyright industries in the National Information Infrastructure. Ratification by the United
States and 29 other couritries of recently negotiated World Intellectual Property Organization (WIPQ)
treaties, protecting copyrighted works in digital transmissions worldwide, is the RIAA’s primary
legislative agenda for 1997.

Rosenis a founder and current board chair of Rock the Vote, an ’organizaﬁon encouraging
young people to becomé more involved in the political process. A dedicated and committed advocate,
Rosen serves on many non-profit Boards including LifeBeat, The Human Rights Campaign
Foundation, the Nationsl Music Council, the National Advisory Councxl for Artlsts for a Hate Free
America, Y.E.S. to Jobs, and the Nauonal Cancer Foundation.

Prior to joining the RIAA in 1987, Rosen operated her own consultmg firm. She also worked as
a vice president for the lobbying firm of Liz Robbins Associates, representing clients such as Goldman

~ Sachs, the cities of San Francisco, Denver and New York and the Association of Local Housing

Finance Agencies. Earlier in her career, Rosen worked for former governor Brendan Byrne of New
Jersey in his Washington office. She has served on the transition teams of U.S. Senators Bill Bradley
and Dianne Feinstein. She majored: in International Business at George Washington University.

'

RECORDPING INMDUSTRY ASSQCIATION OF AMERICA ! '
B 1330 CONNECTICUT AVE, NW, SUITE lub WASHMINGTON, DC 20038
PHONE: 202.775.0301 FAX: 202,775.7353 WES: www.rlaa,cam .
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Roy Pamell as pait of the activities scheduled for the Courm'y Music Assomaﬁon s quart.edy board

CMA BOARD TAKES COUNTRY TO THE CA!’ITDL
* Artlsts to perform at Vice President’s Residence; Legislative ixsues key topics
NASHVILLE - Vice President Al Gore and Mrs. Gore will ho#t 8 casual “evening on the
lawn” Thursday, with acoustic performances by Patty Loveless, Kathy Mattea, Kim Richey and Lee

meeting July 17-18 in Washington, D.C. Also duri
brokers will be updated during other events onl s

issues,

Ambassador Charlene Barshefuky, U.S. trade representative; wﬂl speak during & luncheon on
Thursday, bosted by CMA and the Recarding Industty Assaciation of America (RIAA)

During s forum discussion on Thursday, the board will hear from Maty Beth Peters, the U.S.
registrar of copyrights, Peters has held the position for three years ;nd:u a frequent speaker on
copyright issucs. A graduate of the George Washington University Law Center, she is author of “The
General Guide To The Copyright Act Of 1976”. Gwen Lipski, president of Sound Thinking, will also
address the gronp Thursday, Pollowing a five-year gtint with MTV: Music Television, Lipski founded
Sound Thinking 1o provide strategic planning, business development and research guidance to
extertainment and other creatively oriented busmesses MTV Grey Entemmmcm. Msmefone and
Rock The Vote are among herchems , :

“CMA’s board traditionally seeks out key cities other than Nashville for its mestings to
addr&‘oppemﬁiﬁes na particular market or to take advantage of thamom a city has to offer,”
said CMA Exesutive Director Ed Benson, “With intellectual property rights a prime area of concern
and interest among the music industry, the Boan.fl felt like this was m 6ppormﬁe time to have a meeting
in Washington. We’ll benefit fom the abundance of knowledge and suppbn available on Capitnl Hill
as well a3 through interaction with organiintions Eésed there, such a.s the M” |

- [more -

; : [ . ' : - : : : i
T ;éMA- One Music Circle South'* Nashville, TN 37203 - (615) 244-2840 - Fax: (615) 242-4783 » www.countrymusic.org

tnemne
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. swer Jovrnal said of I.avelesn, “To listen to a first-rate contemporary Counny singer such as Patty

larey.”

| Na.xlmna USA Today recently gaid, “Richey maintains equal praporhons of Couatry, mck and folk -
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CMA BOARD TAKES COUNTRY TO THE CAPITOL - 2
Reigning CMA Female Vocalist of the Year, Patty Loveles is currently on the charts with
“The Trouble With The Truth”, the title track of her mogst recent release on Epic Records. The Wall

Lovelm wwgetundmhow mnchbettchmyChnenught hnvemundedaqumofawm;ry

In her 14mmmx&.gmxamymm}amed 11 albums to commercial and
critical acclaim, including her most recent Meroury Nashvxue Ip, LOVE TBAVELS The Cluazgu Sur-
Times recently said of ber, “Kathy Matten has gone many places dunng hier musleal j journey, always
ﬁndmg new influeni:es to inspire her distinctive sound.” ‘

Lee Roy Parnell is climbing the Country charts with his most mcm!amg!e “Lucky Me, Lucky
You". The Detrait News has said of the Arista Nashville arist, “Pun:ll has brought a touch of poetry
and 2 streak ofintellectual independence to Music Row.” S
Kim Richey bas written most of the songs on her two cmxcaliy acdmmed albums for Mercnry

putit all together and you’ve go one of the most appealing pezfomm out there.”

Founded in 1958 the Country Music Aaaacxauon was the first trade organization formed 10
promata atype of mmusic. More than 7,000 music industry pmfmonals and companies fram 31
countries around the world are members of CMA. The organization's objectives are to guide and
enhance the development of Country Music and to demonstrate it as anablc medium to advertiserx,
cansumery and media throughout the world.

CMA board members serve gratis and paymarmm:pqmto attend board meexinas

.30
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Poundalinwss tthamﬁyMumAmmmmth:ﬁmmdcmgmmmnfnmwdmpmnypenf
music. CMA, originally consisting of only 233 members, now has more than 7,000 organizstional and individual
members in 31 countrics. The objectives of the organization are to guide snd cohance the development of Coundry
‘McthKmWﬂn;MMmMWMMMm
provide a unity of purpoas: for the Country Music industry.

Tnidally, CMA's Board of Directors included nine directors and five officers., Wahykma presidentof
Acuff-Rosc Publishing, Inc., served as CMA's first chairman of the board. Broadcasting entrepreneur aud oxecutive
Connie B. Gay was the founding presidest.

%mMkam&quuWwmedemeny
and substantially. Originally there were nine individual membership categories. The current 15 categorics represent
all facary of the music indinstry. Organizarional memberships are also available.

' Each membership catizgory is represented by two directors oa the Board; there are six directors-at-large and four
lifctime directors. mmmbytkﬂrmnmﬂhym&rawm CMA's Board of Directors

Officers and directors receive no salary or compensation from CMA. They serve the

organization gratis, pamalltheumc@msm anlhwmguakstquMAapmiduwmdchmmm

1959
1960
1961
1962
1963
1964
1965
1966

1967 -

1968
1969
1970
197
1972
1973
1974
1975
1976
1977
1978

meets three time< annually,

) 4 ENT

Cannie B. Gay
Connic B. Gay
Ken Nelson
Ken Nelson
Gene Autry
Tex Rivter
Tex River.
Bill Deiny
Paul Cobea

Joe Talbet

‘Wesley Rose
Wesley Rose
Steve Sholes
Steve Sholes
Wesley Rose

Frances Preston.

Frances Preston
Hal Cook

Roy Horton
Jack Loetz

- pal E

Ben Rosoer

" Dick Broderick

Hubert Loog
Joe Talbot
Joe Talbot
Bill Deany
Jim Foglesong

Norman Weiser

Don Nelson

1978

1980

1981
1982
1983

1984 .
19388

1938
1987
1988

1989

1990
1991
1992
1993
1994
1995
1996

1997

ERESIDENT

Ralph Pece I
Ralph Peer I
Tandy Rice

-Ken Kragen

Joe Galanwe

dekBMN:hﬂoush

Dick McCullough
Rick Blackbum
Al Greenfield,
David Coarad
Counie Bradley -
Roger Sovine:
Thom Schuyler
Roy Wunsch
Paul Cerbin

Dan Halyburnon
Tony Conway -
Kitty Moon

¢ Tim DuBois !

ThelmofCMAawmmpbshmnhuamwﬂynpecmmafmpomtmﬂMmﬂ:hﬂmyofCommec
,anawmgmmofCMAsnwormnuihnnonsmmeCmnyMuswnmmyandnsmabuxshm
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CMA HTSTORY-PAGE 2
IHE CMA AWARDS

Tmeumecmwsmh@lymmdpmeammMWuﬂym12c=t=gunestn
ammdmgCamuyamxtx.asvmdbyCMAsmnbushxp,bhmormﬂmmmm The CMA Awards were
in 1967. The foilowing year, the presentation was waped for television broadcast for the first time and have been

broadeast live over network television cach year gince 1969. mmmwmphlmmmx&aﬂemg
the annual evem through: 1987, A stereo-cadio simuleast of the CMA Awards bag tken placs sines 1933, mmuy,m
phmu:yndacamd for broadcast in Canada and 2 dozen foreign countries, mdudmgBBChtthmdemM

INTERNATIONAL CQUNTRY MUSIC FAN FAIR

wwmmumozcopmrmfmuamcmyuusxmmwmmmnuh\me
‘mmqummmCmmMm&nswmwﬁmmmmmdmmdmbwmmm e
a week crowded with acrivities - aﬁfathcpnuafamgleunku.hmmdml%hn?mmmof&mﬁur
ﬂnwdmuhzmld Approximately 24,000 fans attead Fan Fair each year. ‘

SRO, %‘; ENTERTAINMENT EXPO

To encourage persoiml carcer growth among industry professionals, CMA spoasors SRO, the annual entertainment exg.
in October. One of the lirgest and mast respected of its type in the industry, SRO is artended by buyers and seilers of
entcrixioment as well as professionals representing all aspests of the Country Music industry. SRO* smn—semceethm
marketplace allows ample networking apportunities. The SRO showeases feature some of Country Music” sbnghtestncw
talcors. m&xwdaymm;smcmdmyspmumwuﬁrmndﬁusmmamnmpmanﬁdemuyMusu

ll

wg THE COUNTRY MUSIC H’ALL OF FAME, i
TheerdofDMmofCMAmbhthhaCmmyMusmHaﬂomeml%lbmmrﬂmComyMum’a .

, comtributors. The building that houses the Hall of Fame and Musenm was erected in 1967. Since 1967, the Country

" Music Fouodation bas operated the first class facility, which has been called ™America’s favorite mumsic muscum”. CMA

Wbmdxmthcmuﬂsel@mmdmducﬂmm&aﬂaﬂof?m Thcoﬁcmlm&xctmmnndcmhymtmth

R CMAAmxds

. Inititiated in 1996, the anmial Marketing With Country Music conference was extablished to educate corporaze marketer
and ad agency decision-inakers on opparwnities available with Country Music to meet brand marketing objectives, {

Participants include music industry executives, Fortune 500 marketers at the vics pmuimt and brand management level, ad
agmzymmtmmagm: and promatious munagers.

AMERICA'S SOLD QN COUNTRY |
CMA’ shghlymfuiadmpmm targeted a2 corporate Amcrica. In:ludcstheASOCTwrwhwhwﬂluwdm

major ad centers 1o familiarize ad agency persounel, corporate marketers and those who sell Country advertising with today’:
CounuyM\mc,whyxtwuhformkmmdhmub:ﬁccnvdymntmmmpamdmmgpmm

T,

e

i
l

" INVOLVEMENT IN LEGISLATIVE ACTIVITIES AFFECTING THE MUSIC INDUSTRY

- CMA has mken an dctive role in legislative activities which affect the music industry, including participation in the
Caalition w0 Save Amenca's Music. Tbclandma:k Iaw cont:otling mrdmtal,mdcdin 1934, was, in part, 8 result of
CMA's constant lobbying efforts.
Asxhasﬁ:ﬂhcpmtmmlmCMmumcwwaMy,mmmMmm&u
voices heard. CMA was part of an intensive 12-year effors by the music industry, working on bebalf of the Home Audlo
mmm«mpmﬁ&fotmyﬂty&swmnduafmdmmandhudm
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CMA HISTORY - PAGE 3

(0) \ EVE

In 1982, CMA establisbed an office in Londaa 10 inctease the visibility and popalarity of Country Music in Earope, This
initiative, 8 first among American music trads organizations, was broadened in 1993 1o include 2 new

" Inttrmational Departmeut which oversees global development of Country Music. In March 1994, CMA restructured its

interpational preseocs w0 a regional representation system serving the UK/Ireland, GmmylSwmlmﬁAnmmmc

Benelux. Together with the Nashville headquarters, these representatives coordinale activities such as radio airplay, artigt |

Mmandmmmmmumuummmkmhhqum advisory graups; coufercoces, research projests, databases '

and publications.
THE PR N OF COUNTRY MUSIC THROUGHOUT THE WORLD

: Thmgh:bnﬂmmtofpoﬂhwpublmtyﬁrCmﬂyMummmmW mgamandmdmanw
the globe, CMA's constat reach to bath narional and international media has made Country news as far aficld as Japan,
Australia snd the Czech Republic. Programming of the format has become an intcgral pan of Voice of America with a
listening avdience of millicas abroad. Hundreds of national and mtemational press represcatatives focus 6a Nashville and
Country Music through coverage of Fan Fair and the CMA Awards each year. The production of prornotional materials and
m&m&ﬂpmummdanoumth\gdmappalomeuymmmdmmmyﬂﬁmwm

' MONTHLY TRADE MAGAZINE R

q

CLOSE UP magazinc, compiled and published monthly by CMA salely for its membership, sexrves as  vital resource for
the Country Music industry. Each moath the publication festurcs timely and informative news stories, perspectives and
~ columns. Spotlighted are sew companics, promotions and appointments, signings, video view, media news and awards, as
. wedl aa profiles of Country artists, sougwriters and musicians. CLOSE UP serves as 3 communication network for an
e increasingly widesproad industry and is also quoted widely by wire services and other publicarions and broadcast programs.

The mam complete listing of all radio stations programuuing Country Music all ever the world is CMA's annual Country
Music Radio Directory, ecnpiled by M Suect Journal exclusively for CMA. It provides detailed information on every
Country radio station in the U.S. and Canada, SmmZOOwemsyrogxmmmalsofumrd The list i3 also availablo in
a variety of mailing label formars.

Asamhm‘bumﬂmsmmhhrkukwvhm CMAlmtlwabmtymprovidemoxpmmalm:bm
m&mmmwawmﬂmWMummmwwmmm Smmomdnds
the oldest and largest survey of consumers amiﬁ\clrmediansagaarﬂpurchasmbahm Shmsdmmpmvwdbcm&
organixaticnal members. :

mmuam«mmgmmmmmaucmwwmammwmm
mﬁmmhun.wnhﬁgnmmComuykammmdegdmmmphwbmh,hmgmdpumshghabmmi

‘ mumnyup&nmdwdmpmmmnmbmgﬂmmmlemhfe.andnmompanymglnw-bdnndpmhelpmhtha
sales. ,

TAKING THE SHOW QN THE ROAD

Bince 1963, cmmmmwmwm’smmamdmmw mmdmgmchdanm
'tbemptandqnalltyofdae(:cumymdimcc CMdeMmmmd‘dwk@&ﬂmmmm
mm:mmmmmemmnmjuwmadmmumw%&,wm
'LwhzgdaandAﬂmiHusmMﬁmCounuyMunsmdimmmahrgeandamactm:mmseg:mh
mmwmmwmmMmpmmmwmmmemmd
Country Music.

CMA also takes an active role in presenting live CnmtryMusw pufmnmwummms music-related seminars,
conferences and trade shows, including NARM, Country Radio Seminar, South By Southwest and NACA. Paoel
presentations fwthevanous conferonce audsmm arealsoa vml aspectofCMA ] pamqpanon
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CMA presente 2 nunber of awards mhymwlmoraulhnmufachieveummthcpm&nm

Hrmdnm.lm PmmwmhmmmmmMMhrgﬁmw
market categories. CMA also revognizes the Station of the Year in the four markets. '

The Connie B. Gay Aword - FMyﬁe?mn&nngMtAwd,mpxumdeymanmdm&ulwhohm
rendered cotstanding service w0 CMA, v

L F ]

Jrving Waugh Award of Excellence - In 1983, dnsam:dwmgunﬁbyﬁnﬂmdofbummdmmm
year to the man for whom it was namied - nmwﬂ@.Thepmmmdwmmeﬂlsw when
Frances Preston was hatored. In 1991, retiring CMA oxecutive director Jo Walker-Mendor became the thind reripient, whic
uwmmmsmw&mmmmmmiwm :

Jo W’a&ar-;l«kédbn Inm"mﬂo;ul Achievernent Award - Recogpizes outstanding achicvement by an individual or company .
a&vauming aﬂsnppurﬁtug Cmnn-yMnsic':nnercvdq:mmmtsidethMa

MaAcbtmmrAmzrd - Recognizes pring mmmmmmmmnmwm
pmdumswhomwo:kstyﬁﬂmdybm&msthevwibﬂityandawmofCumWMEx Thsmxdunotmsndﬂedm

be awarded annually.

.mOAmniv MWm&mMmmmwmmmm lnaddxncn
the SRO Chairman's Avrard, whdumnm&ﬁmhawdmﬂy,mmumdmgwwmmmm
bmdmdu:weafCalmh-me

Spcdal?mident’:Award ThePruidentofCMAmypmt, nwwmmwmmm
kayemuibnumsmCmme and/or CMA.

Wesley Rose Fareign Media Achievemens Award - Racoguw outstanding achievements in the media which coatribute to t
development of Country Music outside the United Stares, Radio, ‘IVandpnnt;mmhsu,authms, editors, n:levmnnwmnr

producers and excutives who reside outside the United Summrhglbhmmnthuawimesmmaan
" be awarded acaually. ;

' JHERECOGNITION OF OCTOBER AS COUNTRY MUSICMONTH |

PmidmNmCm Reagan, Bush and Clinton have all recognized chobarISCamtryMumcMonth thmgh
mdmmmmmﬁebfmdmmgmofmewkbm,wm&mmﬁ&mhhmmt

- of Country Music Week in 1962. mdebmdemmMmMmm:smrmgnzdwddmbymm
- guvernors and heads of itate. '

Tcﬁﬂsemmemunqmrheobmmofﬂznmh,CMA,mmummrhd:eNmmdAssWQf
mmmmmn,mammmnmwmmmgmpm@mmmmmmm

rewil level, memgmﬁe%&wdghmcfpumhaxm@uMrudmhnns:nksandmmaf

Country Music through Septsmber and October. ‘ o

Through CMA's Jeadership and guidance, Country Music has begome onc bf‘ Anwdca's most d:pkmmc ambassadors to
the world. Industry leaders readily admit that CMA has won global recogriition and hax bemn the most important guiding forc

in the worldwide growth and expansica of Country Musis. %mmuﬂsbs&ﬂmcfb!ping;hapa&edixmﬁmmd
ﬁxmmofConmtryMusx . ’

102596
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