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Senate Finance Committee Hearing 
'Renewal of MFN Status for China . ::1 

Stat(~ment of U.S. Trade Representative Charlene B,arshefsky 
June 10,1997 ' ~ , 

'I; 	 ; 

I 
Mr. Chairman, distinguished Members of the Committee, I apJ?reciate this opportunity to 

discuss the Adminisfration's policy toward China, in particular,thetr~de aspects of that policy. 
'i 
I 
" 

Our bilateral relationship with China is complex and multi-faceted, inCluding political, strategic, 
, " 	 ':1 ' 

human rights and trade elements. President Clinton has implemented i~ comprehensive policy 

with China, one whic;h is based on continued engagement on the full rknge of issues. The reason 
, I! 

for that policy is clear: U.S. interests are best served by a secure, stable, and open China. 
! 

On May 29, President Clinton sent to Congress the formal waIVer recommending 

, 	 i 
extension ofMFN tc.China for another year. The President's decision to renew normal trading 

. 	 , I 
relations with China, MFN status, is based upon his judgment about w,hat is in the national 

" , ,i 
, Ii

interest of the United States. 	 " 

"I ' 

How China e:volves over the next decades will be of profoundiimportance to the 

American people. The manner in which we engage China will help determine whether it abides 
I 

by international non'ns, and1becomes integrated into the international bommunity, or wheth~r it 
i'l 

becomes an unpredi.::table and destabilizing presence in the world. T~at is why we have pursued 
I 

a policy~~agem~ It is the President's judgment th+ engagement with China, ~ h.obl'\ 
l~ {-<O'O\ Vhl~. \~ 1~. ..,. .;:.. ' 

1\ filii lsolauofi from..QMMtt, IS m the best mtere~t of the Amencan peoplf. Mr. Chrurman, we wIll 
:1 

not achieve China's full integration into the international communitypy building walls that 

divide us. The most repressive periods in modem Chinese history did not occur in times of open 

1 
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, 	" 

" 
" 
" 

I 
, II 

" , 

~- , ,I


exchange--they occurred in times of isolation. 	 ;1 

: il 
, " 

While the Clinton Administration policy toward China is one of engagement, let me be 
, 	 ' , 

. I, 

clear about what we mean by "engagement". Engagement with Chiri~ does not mean ignoring , 
I 

our differences. It means actively engaging China to resolve our di~~frences and it means 
., 
1 

protecting our interests when consultations do not produce results .. i 
. 	 4 

"'1 . 	 . ~ 
The vote on MFN is thus a vote on how best to protect U.S.'i'nterests, not an endorsement 

! 
,of China's policies. ' Engagement is net an end unto itself. Engagement is a means by which we 

, , 
,I 

can expand the arf:as of cooperation 'with China and deal face-to-fa~e with the Chinese on areas 
, 	 ' ';/ 

of difference. 
'J 
" 

" 

China's adherence to international nonns is fundamental tol!advancing the entire range of' 

, 	 " J , 
issues between Ollr two countries. Engagement furthers U.S. inter,estsin many areas where 

" , 

China's cooperation is important, such as our ongoing efforts to di~mantle North Korea's nuclear 
, 	 ' ~ , 

weapons prog~am, fighting terrorism and drug trafficking, reinfor2ing UN peacekeeping efforts, ,i 
, 
I ' 	 ' 

and putting a halt to alien smuggling. We have seen some positi~~ movement on the part of 
;I, •, 
" 

" 

China in these ar~as, and Secretary Albright has descrjbed that pI:pgress. Much, of course, 
", 

remains to be achieved. We continue to have basic disagreemen~s ~thChina on humim rights I 
: a II and some of their weapons sales, each 0 { which has been addr,ed by Secretary Albright. 

The issue before Congress today concerns a choice--betWeen engaging China and making 

progress on is~;ues that Americans care about--or isolating ourseLes from China byseve;ing oj 

economic and" in turn, our political relationship. Our friends Jd allies--the global community-! 

will continue to ~onduct normal relations with China, disPlacin~ U.S. inter~~ts and diluting u.sl. 
,/ 

influence. 
,I, 	 II, 'I , 
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Let ~e turn to the trade aspects of the Administration's policy A,f engagement and why 

continuing normal trade relations is in the trade and economic inte~f the United States. I use 

" ' 

the term "normal trade relations" because that is precisely what we are;italking about. Most. ~. 

favored-nation or MFN status is a misnomer. MFN tariff treatment i~ the standard tariff 
. . 'I 

1 

" 
treatment we accord virtually all governments. This "normal treatment," however, is a critical 

. + ' 
element of ou~ relationship with China. We cannot determine China's~;direction,but we can help 

CAIN ~ ,I 

to influence its direction if we remain fully engaged with 1h.ttl COUlIhH,' ' 
',/'1 

Maintaining Normal Trade Relations ,,11 

I 

As I noted, the U.S.-China relationship is complex and multifaceted. America has a 
, :I 

range of iss'ues with China that go far beyond t~ade. We have a deep ahd abiding interest in 
. 1 

human rights, and .are critical when.basic international norms are not met. We have continuing 
.' : 'i . 

concerns in areas ran.~.ng from non-proliferation to environmental proJection. Trade, however,' 

'1 . 
has played an increasingly central role in our relationship. Just as we should not make 

. ~ 

apologies for China, we 'should not apologize for our economic intere~~ in China. 

We cannot ignore the fact that the United States has a Signific~t commercial stake in 

China. It is the fastest growing major economy in the world, with grokh rates averag'ing more 
,I 

than 10 percent in recent years. Already possessing the world's larg~s~ population, by early in 
~, I' 

,i 

the next century, China may have the world's largest economy. . :1 

Today, China. is the world's tenth largest trading nation and th~ Uirited States' fifth' 
. I 

largest trading partner. U.S. exports to China have quadrupled over thF past decade. At least 

170,000 Americans owe their jobs to U.S. exports to China. 

The Administration has clear goals that it wants to achieve in if trade policy with China . 
. , 

,3" 



I 
" 

First and foremost, w(~ continue to pursll;e actively market opening initi,~tives on abroad scale for 

.' ~ ""lJl1{)1)~ • . . . ,:1 . 
u.s. goods)__ servicer U.S. businesses should have access--and the;:fl.ecessary protection for 

their properties--in China's market, equivalent to that which China recJives in the United States. 
~I 

Especially in light of our trade deficit with China, we must see greater ~alance in our trade 
, 
, 

relationship--with high growth in our exports to China in areas where q.S. companies maintain a 

:1 

comparative adyantage. Second, a fundamental principle of our POlicY11has been working to 
I, 

ensure that China accepts the rule oflaw as it applies to.trade--that is, e~suring that China's trade 

and economic policiei; are consistent with international trade practices' 4nd norms. 

The Trade Relationshin 
i 

. The United States is China's largest export market. U.S. imporis from China were nearly 

. $51.5 billion in 1996 (or nearly 25 percent of China's exports to the ~jrld). By contrast, U.S. 
. 	 ~ 


,I 


exPorts of goods to China last year stood at only $12 billion. While th~ large trade deficit with 

China is the result of many factors, China's multiple, overlapping barri~rs to trade and ,, 
J 

investment are clearly of serious concefIL . . ,l 
DespiteShina"s movement away from a centrally- planned ec~~omy toward a quasi

'1 

market economy in reeent years,. China still maintains one of the most protectionist trade regimes , 	 . . , 

in the world. China appears to be following in the footsteps ofother major trading nations in 
.; 

. . 

East Asia--maintaining export-led growth while protecting its domestic';markets.' China's failure 

to meet fundamental international norms--such as national treatment, ticLsPaTency, or the right to 
• 	 • • 1. 	 . "'1' 

import or export freely--holds back the U.S. side of the bilateral trade equation and hurts U.S. 
:1 

businesses and worker-so 

I 
" During the past several years, as a result of our bilateral initiativys, China has liberalized 
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:1 

II 
.1 

its markets for many U.S. products. While U.S. access to China's market is far greater now than 
II 
.! 

it was, U.S. access falls far short of what it should be. As we continue to press China on market 
I 

! 
access issues, we also intend to work with the Chinese Government in support of its economic 

, .1 

reform program. , " 
. .r 

As I noted, a fundamental principle of our policy has been working to ensure that China 

accepts the rule of law as it applies to trade--that is, ensuririg that China's trade and economic 

.' 

policies are consistent with international trade praCtices' and norms, such as those of the World 

Trade Organization (WTO). Bilaterally our market access, intellectual 'property rights and 
'1 

. I 
textiles agreements have all been throughly grounded in the GATT and'now the WTO. Clearly, .. 

the ongoing negotiations over China's accession to the WTO are part of our overall approach of 
, .1 

creating an effective framework for our trade relationship. i 

i 

In this respect. trade cannot be separated from the broader cons~:derations of creating a 

more open, rules-based society in China. Reforms of China's legal sy~iem, institution of new 

, :1 

laws and regulations, anq notions of due process and transparency all bpild a better trade 

~ l~ pW\\J \-A 1\ ~fl{I"'~ ~~ '(tt~<h~' h1r ' :1 . 

relationshi~ in the WTO accession negotiations, as in the case, of our Aegotiations on IPR . 

enforcement and othelr bilateral agreements, we will work together wiiJchina's negotiators to 
. . il' . 

create a regime that strengthens the legal system and the.rule of law in ~eneral. 
I 

· I, 
· '\ 

The United States has pursued an aggressive, but balanced, trad~ policy t~ward China. 
,I 

· . 
I 

To achieve o~r goals"we have put together a strong, co~plementary po;licy that combines 
l{\.'6'If(\W (~~~). ~~~f)lffl \Nt 4\'1l d Ji \0 't\<b-:: . 

bilateralJand multilateral initiatives. Rather than severing the economi9 relationship through 
. ~ . -. 

revocation ofMFN, the Administration has sought, and has achieve~t+gible results on market "" 

access, intellectual property rights (IPRs) and textiles. We have carefullY used targeted trade 

5 
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it 
, 
II 

sanctions as an effective tool to achieve U.S. trade objectives whenot1er reasonable means have 

been exhausted. 

Bilateral Initiatives 

IPR Enforcement 

:1 

In 1995, the United States reached an historic agreement with China on the enforcement 
. .''I '.' 

ofIPRs, particularly copyrights and trademarks, and improved market,laccess for U.S. firms in 

the computer software, motion picture, publishing and sound recordin~ industries. In the 1995 
a 
I 

Agreement, China committed to put in place ~ basic structure for enfotcement ofIPRs at the, 
. iI . 

. central and provincial level and in the major cities. China also undert60k improved Customs . , i 
. "I 
enforcement ofIPRs at the border and to strengthen the protection for,iwell-known trademarks. 

We reached this agreement after threa~ening to impose nearly $2 billiJn in trade sanctions on 
. : ,I 

China's exports. . ' " .1 I 

• • I I ,,~~ ,q45 . 
Over the next year, we carefully monitored China's implementation ofrt:Rtt Agreement. 

, j! 
• I • i 

China created enforcement task forces and embarked on some enforcement efforts. However, 
:1 
" 

overall piracy rates remained extremely high and U~S. companies wet} frustrated in their efforts 
I . 

! 
to achieve market access. That is why, in May 1996, the Clinton Ad~inistration threatened to 

.1 

take action against China for failure to implement satisfactorily Chiriai's commitments from the 

,j 
1995 Agreement. ! 

I 

" I,I 

In June 1996, after substantial verification activities on the Pruft of the U.S. government 
~ I jI 

an~~dustry, we determined that a critical mass ofenforcement actiots in connection with the 

1995 Agreement had been taken by the ,Chinese, and sanctions were a'verted. Among the steps 
. I. . , I 

confirmed at that time were the closure of 15 'factories engaged inpi~tCY, stepped up police 

I,
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:I 
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(r f;{~V'\ 	 :;
~~' ~ 	 '~~ 

activity, arrests an4.irnposition of fine , as well as issuance of regulati6ns crack down on 
'/\ 

underground factories and the import of CD presses. ' ,I 

Since June, we have seen continued pr~gress. IPR enforcemeQ.~ is now part of China's 

, nationwide anti-crime campaign. Police are now involved in investigating IPR piracy on a , ' 

regular basis. A nationwide campaign .against pornographic and illegal i~ublications has targeted 
1 

copyright infringements. Pirates are being arrested and the courts are idtposing fines and jail ' , 4f 	 ,'I 

terms on peo~le running «uDderground,li.e., unlicensed, CD factories.j 


In late 1996, Guangdong province (a region near Hong Kong that has been a center of 


pirating activity) launched a major crackdown on underground CD'factbries, The campaign 

, 

, 	 I 

began with an announcement of a reward of 300,000 RMB (US $37,00P) for information leading 

tilaV\\i. ' . ' ,I 	 , 

to the closure ofunderground!fact-eri~i. According to State Council officials, so far Guangdong 

has paid out over 1.2 million RMB .. The reward system has met with JCh I",otilldiftg success 
Iy 

that it has been extended to include six southerri and coastal provinces,,;1 

Overall" 39 production facilities not approved by the central gQ~ernment have had their 
,I 

licenses confiscated or have been closed since June. According to U.S.:induStry sources, the 22 

, . legitimate factories, i.l~., those that have been throughly investigated an1 registered by' central 
, , 

gove~ent authorities, have turned their attention to domestic produc~ion while piracy of 
I 

foreign sound recordings has dropped dramatically. In all, over 10 million pirated CD\:.,have 
':1 '~ 

'1 

been destroyed by Chinese government authorities. , I. 


lY\ . ,I . 

Although we have seen significant improvements.s- enforceme~t, serious problems 


remam. Piracy of computer software continues at high levels. While iAarket access for 
,I 

\ 	
1 
' 

copyrighted products has improved, particularly with respect to sound r~cordings, we need to 
il , 
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'I 
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,I 
. ' I 

, 'I 
see further substantial improvement so that legitimate products are available to meet market 
, '; '!I 

demand. The problem of pirate CD factories also affects Hong Kong. ;rHon~ Kong is often used. 
'~,: 


as a point for export of pirated product and import of CDproduction li~e equipment. We have 

II. .\ .. 
1\ " 

been working with the authorities there to address these problems and bxpect further progress. 

, .' , '. . ,':"~I .' 

Textiles " ''':j " 
, 

In 1994 and in February ofthis year, the Administration conCl1i~ed bilateral agreements 
, , ,I 


. ' ,1' 

to achieve fair trade in textile products. The February agreement buildron and improves the 

. ::1 

1994 Textiles Agreenlent with China. Forthe first time, out bilateral :a'greement provides for 


, , ', , :1 

market access for U.S. textiles and apparel into China's market. China!has also agreed to ensure 
"I 

, that non-tariff barriers do not impede the achievement of real and effe~tive market access for _ 

. U.S. textile and apparei exportst'i~ ~\'iJW\ ~ ('AA\bllifli\ ChI\d~ w.c¢ll..-~If~f . 
, " ~v\t\\WtA ~ ()., i (}..~,I 

China has agn~ed to bind its tariffs at its applied rates,therebya.'SSUfing security and, .~~.,W
" . ~h1>\R.:! . f-1J~'I 

certainty for U.S. exporters. In addition, China will lower tariff rates o,~er the 4-year term 0 the ,0(\/'. ~ 

,A ; " ~~I. _A ~ 
Agreement. For certain high pnority products, China has agreed to ac:re.rate tariff reduction so (0. ~~~ 

that they are completed within 2 years.· . ~I . V"~~ 
The issue of illegal transshipments of textiles from China has. b:kn a significarii concern \ 

in the past and the Administration has demonstrated its ~~~'S to ~ct against such imports. 
:J ' 

In 1994 and 1995, the Administration found and charged transshipped ~roducts against China's 
, il'. 

quotas. In 1996, we ttiple-:charged China's quotas. In the February 199,7 agreement, we reduced 
, , \..1ll ~ (.4' l/MAP,lI'n 

China's quotas. in fi.oUlteen apPfU"el and fabric product categories w ere;t er Vl!lllR)Aviolations~ 
. ~rtN'ltJW2... I I ' 

~ 1994 agfeemeftt through transshipment or overshipment. The Agre~ment also includes 

procedural measures to Unp:ve the bilater;ll consuitation process, inc1~ing arrangements to 
: il , 
, " 8 

I 
, " 



implement an "electronic visa" information system to more effectively, track textile and apparel 


shipments. Moreov"r, a special textiles import safeguard mechanis~ ~ilI remain in effect until 

" ' 

four years ~ the WTO Agreement on Textiles and Clothing has terrilinated. 

Market Access Agreement 	 : , ,! 
I 

Obtaining effective implementation of the October 1992 market access agreement is 

another example of the Administration's continuing pursuit ofmarket ~peningl. In that '\. 

Agreement, China committed to make sweeping change~ in its import tegime; l1neler the 

~ AIlt"""""'t China committed to eliminate import SUbSti~tion pOlicies:1 publish its trade laws in 
i 

an official journal, apply the same testing and standards requirements ~~ domestic products and 

imports, decrease tariffs on certain products, apply sanitary and Phytos:Litary measures only on 
,I 

the basis of sound science and eliminate liCen,;~and quota reQuirr10re than 1 ,200 products 

over a 5-year perio~~hina has taken some si~nificant steps in impleJenting the 1992 . 

cr'~~ "~rl\~k~ ~\\ 
Agreement. China's trade regime is more transparent than previdusl~' ver·a thousand non-tariff 

barriers..htrt'e been elit~'l:i8atea, 'l"I1'!el China has lowered tariffs on many ~Jroduc . 
'. 	 . I 

C While China has removed a substantial number otn:6B tariff barriers, we are concerned 
. 	 ..~ '1 

with China's tenden~y to. give with ~ne hand and take with the other. If some instances, for • 

\'(\~ ~l~l\ Vr10vj • \ • ..' • , . • •• 1 iff).
exampl~ Chma hasreplaced a quota WIth a tendenng or regIstratIOn rerUlremen~ l~ttflV; ft'\1,l,\y.Jt'f lilt 

A number of other market access problems remain, in particul~~ for U.S. agricult~al 
, 

products. In the 1992 Agreement, China committed to eliminate unsci~ntific sanitary and phyto

sanitary restrictions used as barriers to market access. China's imple~lntation'ofthis
• 	 1 

'I 

commitment remains incomplete. Over the last four years, we have re~~hed agreement on ' 
I 

measures that permit the importation 6flive horses; apples from the sta~es of Washington, 
I 

9 
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eeeeme '~ major fo 

~~~ 

,I 
II 
II 
il 

I, 
, 

, , 

I 
,I, 

Oregon, and Idaho; cattle, swine, bovine embryos, and cherries. Just'llist month, our negotiators' 
: 	 ,I ' , 

, 	 ,.I 

completed a bilateral protocol and work plan that will permit exports of U.S. grapes to China. 
I 
" 

This new market for U.S. grape producers could reach more than $45 mi'llion in the next two to 

'-	 "1, '(\1-' 1r 
three years. 	 (;~\'Nt ~\YV ~l'AA.r r\'\Y~1" ~ \A) 4\ ~f\~ (iOl~-lY\ rA~A\(\S~ 

.. 'f'l:' .rV\~u S (~ "fi rth h: II f' h . \~, ~\tRestnctlOns alectmg" . . expo.rts IP£ paCl Ic-no west w eat, Jtone rUlt, ~~~ CItruS, y.)"'I' ..... 
, , ~i ' 1~11 \5 yOtu.~ l. 

poultry and pork products ~ are not based on soundsciencef\remain i~ placeoatl'fi.* a particul f I 

source of concern. We are engaged inpctive work program to resolv~ these sanitary and . 

phytosanitary restrictions on our exports, I have created the new Posifi+n of'ienior1lctvisor and 
, 'I 

, ' 	 1 ' 

~gotiator for Agriculture at USTR, with responsibility for leading our 'bilateral efforts to 
" , 

improve market access for this important sector of the U.S. economy. 

I 

WTO Accessi~n, " " ,," 


-.:>--.Ie the m~re tbim two YCIH'SSiBCe the 'AlTO bas bOOR in existenee, \he process of 

.. '" ' 	 j 

L~ lr.dS '\ ~ ii 

negotia~ing the terms o~accession to the WTO ~gn;cnle~8s 


, 1~ H ().. ff'U(\~ N1\ D'f.~ '"v.\ ~hb h b{,V'j (~l1\b 111\\0 
efforts~to expand market access for U.S. exports 	 " . 

" 	 " '-J,' ",j 
·iBtematieeal trading syst8fB. This is f!:o\l\lhe:te thore relevant th:M if!: th~;f!:egotiatioBS for Chioa's 

, "II 

accessioft to the v.~O. 

President Clinton has repeatedly affirmed U.S. sUPPQrt for Chi~a's accession to the 

WTO, bu~nly on the basis of commercially ~eaningful'cOInmimlent:ltha( provide greatly \ 

expanded market access and ensure compliance with WTO obligations!1 At this juncture, while 

, 	 " 

China has evidenced a new seriousness about the negotiations, it has y~t to put forward 

i 
acceptable offers on market access for industrial goods, services and agricultural products. In 

, 	 , I ' 

addition, significant reforms will be needed hS, n ~e t~ bring Chi~~'~ practices into 

10 
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. , ,'I' 
, I'", 

, :1 

conformity with WTO rules, The timing of China's accession is in China's hands. We are 
I . 

prepared to move as quickly as China)s fJfStHlfea to gp based on serioti~ offers that provide ¥"";~ 
, I' -- h' h b I h' I k' , "Ii d I' h' X\f"l.M\1~tAriSfl'Utf4(Bt aeeess ~means to ac leve tea a~ce t at IS ac mg m our;ltra ere atlOns IP, U~'(L '{'fV'i' 

, -~ ,II I 

)~U~S~· \ ~~=~;ge~r~l~:~~~~;;!~b~~~7~~~. 
illio the imefflfttioftal rules aasGd trading systernAUpon accession, Chifa would be required to 

conform its current trade laws and practices to internationally-agreed rules and base any future 
, , 

laws on the same international norms that apply to the Unite,d States Jd other WTO members. 
l . 

Basic WTO principles, such as publication of all laws and regulation~,ijthe right to appeal 

,I 
administrative decisions, application of all of its trade laws uniformly throughout the country, 

;1 

and equal treatment for domestic and imported goods, all foster the ru(f of law. Moreover, 

, , " d 

China's implementation of these basic principles would be subject to qispute settlement based on 


i 
the same rules that apply to all WTO Members. The United Statesha~1 used the WTO dispute 

, 
, , d . 

settlement system suecessfully against major trading partners, such as Europe, Japan and Canada, 
·1 

. II' 

'I 
as well as against cmffitries such as Korea and Pakistan. 

I 
, ,I 

WTO accession would also accelerate economic reforms, mov~ng China toward a more 
. .,[ 

" 


market-oriented economy. WTO accession would require elimination,;ofmeasures that protect 

'I ' I, ,~ 

state monopolies, take government out of commercial transactions thrqugh limiting the use of 

, , 1 


price controls and eliminate trade distorting subsidies, quotas and expbrt performance 

, ':1 

I 

requirements. In short, China would be required to ope~ its market t~ a broad range of goods 

and services in areas in which U.S. companies are intemationallycom~etitive. We are now 
':1 . 

engaged in comprehensive negotiations to accomplish this objective, ' ~ commercially 

'meaningful accession package would result in tangible gains for U.S~·iompanies and workers, 
. II 
, I 

,I11 , II 

:1 

;i 



• 
'. , , 
I 

Effects of MFN Revocation 

'I 

Revocation of MFN tariff treatment ~dizes our current an1 future bilateral and ~ , 

multilateral trade initiativ~s. MFN revocati~d cut US. exports td, China, increase prices for I'v 
I 

US. consumers and cost jobs in this country. An added factor this year, is the destabilizing 

affect, that MFN revocation would have on Hong Kong. : J' ,
I 
I 

; J 
We estimate that revocation of MFN would increase tariffs on ,mports from China to a 

, :;1 

trade-weighted average ofabout 44 percent, from their current level b~ about 6 percent. Even, 
i 
: 

accounting for changes in trade flows, revocation would result in US. :consumers paying 
, r: 

approximately $590 Inillion more each year for goods such as shoes, clothing, and small 
" ,1 

appliances. For manufacturers, the co~t of goods made with Chinese Gbmponents would 
, ' 

increase, reducing the competitiveness of their finished goods in dom~~tic and international 
, " ::1 , 

markets. .. , 
<)\trf\: 

' 

increasing tariffs on these products and other measures. 

past in response to our use of trade sanctions. " 
, j 

U.S. exports to China have nearly quadrupled over the past de+de. Those exports ~upport 

more than 170,000 jobs in the United States. Jobs based .on goods expbrts, on average, pay 13 to 
, , . J4 ':: , . 


16 percent more than non-export related jobs. Revoking M~ jed.pardize U.S. exports and 
, l 


,I 

I 

U.S. jobs, thus transfierring those export opportunities and those jobs to Japan, Europe and other 
, II' 

• I

competItors. . \ ' . II 

Revocation of MFN wou~~erail current bilateral and mUltilatJral negotiations. Instead 

, ofengagement, China may cease bilateral negotiations on sanitary and:phytosanitary restrictions 

. . ~l,pr1\cI 12 . :l
,I 

. . 
i 
I 

,I 

, il 




' .. , :1 
I 

. II 

onagricultural products and wotlld likely decrease efforts to enforce our bilateral IPR 
. 	 i\ 

agreements. Moreover, negotiation on WTO accession would stop, c~eating uncertainty over 
~ I . 

how China's markets will evolve. In short, we would los~ the opportunity to shape the evolution 
. , . I 

,I
,I 

of China's trading sy~;tem in a manner compatible with international nQrms and U.S. 
. . .:1 

expectations. 	 Ii 

·i 
The situation in Hong Kong this year provides another compelling reason for continuing 

. ·:1	, . 
I 

normal trade relations with China. MFN revocation would deal Hong &ong a devastating 
,I 

• .' -tN ~I'S)r~ 'I . 
economic blow and would have a destabilizingeffec( Trade is a parti~ularly important part of 

. ,I 
: 

the economic life of Hong Kong. More than 50 percent ofUS.-China t.rade is handled through 

.:1 
Hong Kong, thus making it highly dependent on continued normal trade relations between China 

. 	 . ~ 
;., 

and the United States. ; !I 
,I 

Hong Kong authoritIes estimate that MFN revocation would sl~h its trade volume by 
,I . 

$20 to $30 billion, resulting in the loss ofbetween 60,000 and 85,000j~bs: Hong Kong's 
, ,I 

, 	 1 
economic strength is one of its chief assets in ensuring its autonomy and viability. Hong Kong 

. 	 ~ , , 

leaders, including Denlocratic Party leader Martin Lee, British Govern~r Patten, and Anson Chan , 

have spoken out strongly in favor of renewal of MFN. The implication lis clear: bilateral trade 
. ;'I "', .. 

between the US. and China, encouraged by MFN tariff treatment, provides needed stability at a 
" 
Itime of dramatic change. 

, :1 

Mr. Chairman,as I mentioned earlier, providing MFN tariff treatment is the norm in U.S. 
.' 	 . . j . 

. 	 . j 
trade, not theexceptioll. In every year since 1980, every US. President -9as supported extension

J 

.. 	 . 1 

of MFN tariff treatment to China. Granting MFN treatment means that Ghina will receive the 
, '. 

same tarifftreatmentas nearly every other U.S. trading partner. . 	 . 
13 



. " 

, 

ii 
, . 

1:1 

:1 
'I 

The United States ~as a long history of providing the same ba~lc level of tariff treatment 

to other countries and maintaining normal trade relations with the gloqal community. Congress 
, I 

, ~ 
has enacted into our hiw a presumption that normal trade relations will exist between us and 

, , :1 
, 'I' , : 

other countries. Maintaining~~ relations is vital to a broad ~rray of U.S. interests;· 

maintaining normal trade relations with China is no less vital. 

Conclusion ,'\. ' ' I Ii, ' 

Congress is again faced with a decision ®whether to pursue a,!positive agenda for trade 
• . ,I 

and our overall relations with China or to sever our economic,relation~~ with that country and 
" ':1 j.~ \) 

isolate ourselves from it. While achieving our objectives through positive engagement and use " ' 
, ~~ {\, 

oftargeted measures is a slow and difficult process, it yields results. ~FN treatment should be 

, :1 

renewed. 

/ 

, ., 

',I 
" 

:I 
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C\t..\~\'(\.\.l" 'I~ wh ibbrt ~ /~h "'I , , II. ) .~ ~ fJ\1\K-.-) it~~~·V\6f ~~,,~Y'~!.l eN ' V~l . IN J (j... , 

..... g.. \'1\ \). V{)I1 -y ~Wl'I\. ~.. ~::..---- ~V'~ ~ 
, ~t,~'~.~ ~"'VIp~ \\.' /I. y/l"''''''~ ~pb€Il1A'J;i . .PC--7' vJS'y.,~~ .@. . Mr. ChaIrman, dIStinguIshed.. the CommIttee, I ~?'!:rl;1,} M 

. 1~:~llb':' ®~.-~re\. 
appreciate this opportunity to discuss the . istra+n's policy {tliJ· 

toward Chin~, in particular, the trade aspects of that pblicy. . 
'I 

( 
I 

I, 

, 1 

Our bilateral relationship with China is comple~ and multifaceted, 
. . . 1/ . . 

. I . 

including political, s~ategic, h~an ri~ts and tra~e jlements.~ 

~he Se~ary has testified. PresIdent Chnton has Impfemented a . 
"1

:1 

comprehensive policy with China, one which is based on continued 
. J 

:1 

I 

engagement on the full range of issues. The reason for that policy is 
:1 

~lear: U.S. interests are best serveq by a secure, stab~e, and open China. 
. l ' 

, 'I 
-j 

'I 
,I 

How China evolves over the next decades will ~e ofprofound 
r1 

.j 
importance to the American people. The manner in which we engage 

:1 
:1 

. ;1 , 
1 

. :1 

. :1 

'I 
, ;/ 



China will help dl~termine whether it abides by inteina~ional norn1S, and 
" ': 
:1 

i.J becomes integrated into the international community, 6r whether it 
I 

i! 
I 

becomes an unpr~~dictable and destabilizing presence in the world. We 
-- ,I 
, 'I 

will not achieve China's full integration into the interijational 
;! 

)1 

community by building walls that divide us. The mos,t repressive 

, . 
periods in modern Chinese history did not occur in tit~es of open 

. 'I , 
I 

i 
, I!exchange--they occurred in times of isolation. 

" 

, ,I 
. " 

~I 
,! 
, 

,I 

:;1 tk!A1 
While the Clinton Administration policy towarq China iSfne of 

;, 

,{ 

engagement, let. me be clear about what we mean by;;"engagement." 
. . J 

. ~ 
" 

Engagement witth China does not mean ignoring our differences. It . 

. .. ..' . 'I a~ I)'! yw:~wpltll ~ 
means actIvely engagIng ChIna to resolve our differe;~~esJ\and It means·. .p~) J 

~J 

protecting our interests when consultations do not pi'oduce results. 
,I 

'I 

!! 
.. I: 

, , J 

The vote on 'N3 .€teI' MFN is ,thus avote on hot best to protect 
,I 
'j

V.s. intere~ts, not an endorsement ofChina's polici~s. It poses a choice-. 
' , 

"~ , !! 

, .I 

2 



-between engaging China and making progress on iss~es that Americans 
ii 

. care about--or isolating ourselves from China by seve~ing our economic 
:1 . . 

!I . 
and, in tum, our political relationship. Our friends anq allies--theglobal 

" 'I • 

,I 
, I 

community--will continue to conduct normal relation~: with China, .. 

~splacing V.S. interests and diluting U~S. influence.. :1 

i. 
:, 

: II 
. I, 

il 

Let me turn to the trade aspects oftheAdminist~ation's policy of 
II 

. I 

engagement and, why continuing normal trade relatiops is in. the ~. 
I 

i;
I \ • 

~ national economic interests of the United States. ;~ use the term 
1 

"normal traderelations" because that is precisely wha~ we are talking 
, :1 

about. Most-favored-nation or MFN status is a misndmec MFN tariff 
. I 'i 

treatment is the standard tariff treatment we accord vibally all , 
. " II ' 

:1 

governments. It is this normal treatment that the Pres!ident's waiver 
II 
~I

seeks. .:1 

II 

il 
I 

0 

II 
: 

3 
" 

:1 

:i 
II 

I:
,I 



-------

, " 

Maintaining Nomlal Trade Relations 
, 'II, 

, As I noted, the U.S.-China relationship is complkx and 
-	 - ~. 

; '! 

multifaceted. But, trade has played an increasingly ceIjltral role in that 
,II 

. relationship. Just as we should not make apologies fo~ China, we should 
, -.,-"-

not apologize for our e~onomic interest irJ. China. 
.... 	 n_ ~ 

:1 

We cannot ignore the fact that the United States has a'significant 
. . ~ 

. . 'j
! 

.' -, 

commercial stake: in China. It is the fastest growing~ajor economy in 
,i! 

, the world" with growth rates averaging more than 1 0 eercent in recent 
. , ,I 

I' 

. . . ] . 

. . years. Already possessing the world's largest populatjon, by early in the 
" , ,I 

next century, Chilna may have the world's largest ecoriomy. 
II 

:; , 

Today, China is the world's ~enth largest trading nation and the 

United States' fifth largest trading partner.- U.S. expoHs to China have 
, --	 "... II 

'i 
'I 

quadrupled over the past decade. At least 170,000 A!pericans owe their 
--;::===:::~~ ~ . 	 I: 


'I 


jobs to U.S. exports to China. 
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" 
" !i 

,! ... 

. ~ 
. il 

,
' . 

II 
:I 
II 

The Administration has clear goals that it wants tb achieve in its. 
. ~ 

..I! 

trade policy with China, neither of which would be furthered by MFN 
, II 

I 

revocation. First and foremost, we c'ontinue to pursue :actively market 
.:1 	 • . 	 " 

II 
. opening initiative:s on a broad scale for U.S. goods, se~ices and 

. agricultur'al'fJI~s. U.S. businesses should have ac!e~-::nd the 
. 	 :! 


ii 

" 

necessary protection for their properties--in China's m,arket, equivalent 

to that which China receives in the United States. EsJeciallY in light of . . 
. 	 j . . 

. 	 Ii 

our trade deficit 'with China -- due in part to multiple, :;overlapping 

'. . .'. 	 ~ 
harriers to trade ._- we must see greater balance in our i,overall trade 

:1 

relationship--with high growth'in our exports to Chin~ in areas where 

I
U.S. con1panies maintain a comparative advantage .. Second, 'a . ! , , 

:1 r
'I

" 'I 

fundamental principle of ourpolicy has been working to ensure that 
·1 II I 

! 
I~hina accepts the rule of law as it applies to trade--th,at is, ensuring that 

. ....... I, 
i ,! 

'-1! 

China's trade and economic policies are consistent ~~th ~al 
. ~ 

~de practices and nOfl!}s. 
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, ! 

, 
, i 

, Mr. Chairman, neither of these goals will be achieve ifMFN is, 
r, 

~ked. ~a.!&r, bila~negotiation.s@the use ofiargetej trade 

sanctions, where necessary, have resulted in landmarkibilateral textiles 

and IPR agreements with China ~in the 1992 Market Access 

~greemen!:..E~~S based on international n~rmsqullder th~ textiles 
. , 

agreements, Chin~shipments to the U.S. have been reduced, illegal 

transshipment punished and for the first time, marke,tqccess for U.S . 
. ' i . 

i 

textiles and apparel will be possible. Under the IPR agreements, China 
I 

I 

/'~'-, ' has revamped its entire administrative and enforcement regimes at both 
. / 

the central and ptovinciallevels; closed some 40 pirating factories, 

imposed harsh penalties and provided market access to our sound 

, ' i ' 

recording~ and motion picture industries. While serious problems 
,PlA,\v\ ~~~/ ': '. 

remain, important progress has been made. And, un4er the 1992 
l\ , ! 

I 

Market Access N[OU, China has eliminated over 1,000 non-tariff 

barriers, made its trade regime more transparent and lowered tariffs. 

While we have made some limited progress on market access for 

6 
, ! 

i' 

mailto:negotiation.s@the


. . . 

. agriculture -- the use ofunscientific sanitary and phyt~sanitary barriers. 

to our agricultural trade remains a persiStent thorn. This must be 
. " . 

. I 

rectified. But, MFN revocation would only set us bac~. 
. I 

. I 

Maximizing market access ~cceleLating the development in 
... ---- , .,'----' 


China of the nde: of law are also at the heart of our accessiQn 

. '. ~.. ~ 


. I 


negotiations for China's entry into the WTO. . At this juncture, while 
-

China has shown greater seriousness in the accession talks, it has· yet to 

put forward acceptable market access offers for good's, services,' and 

agriculture. We will continue to work with China o~ a commercially 
• • 1 

. <: 

meaningful protocol of accession -- negotiations we'should foster, rather 
. I ~ 

I 
.' .than jeopardize were MFN to be revoked. 

I 

I IEffects of MFN" Revocation 
. , 

t).L).- . . !. 

I\~ffects ofMFN revocationgQ beyond our cunen!and future" 
r " 
! , 

!>ilateral and multilateral trade initiath-:es. MFNreVQcation would cut 
I 

7 



I 

U.S. exports to China, increase prices for U.S. consum~rs and cost jobs, 

. " 

in this country. An added factor this year, is the destaqilizing affect that 

MFN revocation would have on Hong Kong. 
, I 

, I 

We estimate: that revocation ofMFN would increase tariffs on, 

imports from China to a trade":weighted average of about 44 percent, 

from their current level of about 6 percent. Even accounting for changes 

in trade flows, revocation would result in U:S. consumers paying 
~ I \6W'-(,~ 

approximately $590 ~llion more each year foW?oods ;such as "shoes, 
-_ ,. . V( - • 

, 

clothing, and small appliances. For manufacturers, th¢ cost of goods 
.... ~ -I 

I 

made with Chinese components would increase, reducing the 

competitiveness of their finished products in domestic ;and international 

markets. 

, i 

IfMFN tariff treatme t if; evoked, China is likely to retaliate 
('\ 

againstU.S. exports by increasing tariffs on these products and other. 
, 

8 
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. . .~!C 
. measures, exacerbating a negativj\situation. 

· , 
;; "1 

I 

U.S. exports to China have nearly quadrupled over the past decade. 

Those exports support more than 170,000 jobs in the United States. Jobs 

· 	 I 

based on goods exports pay 13 to 16 percent nlore, on average, than nbn

.. 	 . 
export relatedjobs. Revoking MFN wouldjeopardizeiU.S. exports and 

, 	 I 

, 
, 

U.S. jobs, thus transferring those opportunities and those jobs to Japan, 
. 	 .----- ,~ 

I - 

;~urope an~ other 1C0mpet!tors. 	 · , 

: 
I' , 

The situatioll in Hong Kong this year provides another compelling, 

. reason for continuing normal trade relations with Chiri*. MFN 

revocation would deal Hong Kong a devastating econqmic blow and 

would have' a destabilizing effect. Trade is a particularly important part 
, , 

! 

of the economic life ofHong Kong. More than 50 pertent ofU.S.-China 

trade is handled through Hong Kong, thus making it highly dependent·, 

on continued nomlal trade relations between China arid the United 
I 

. 	i 
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States. 


, 
. , 

Hong Kong authorities estimate that MFN revocation would slash 

its trade volume by $20 to $30 billion, resulting in the: loss ofbetween 

60,000 and 85,000 jobs. Hong Kong's economic strength is one of its 
. . . ! 

chief assets in ensuring its autonomy an~ viability. Hong Kong leaders, ' 
I 

including Democratic Party leader Martin Lee, British ; Govemor Patten, 

, ' 

and Anson Chan, the most senior civil servant, have spoken out strongly 

in favor of renewal ofMFN. The implication is clear: 'bilateral trade 

. between the U.S. and China, encouraged by MFN treatment, provides 
, I 

needed stability at a time of dramatic change. 
I 

. i 

Mr. Chainnan, as I mentioned earlier, providing .MFN tariff 

. treatment is the nonn in U.S. trade, not the exception. In every year since 
-- , -:::;:-..... _.1 _ ~ 

1980, every U.S. President has supported extension ofMFN tariff' 
--S ' 

treatment to Chitta. Granting MFN treatment means that China will 
. . . 

: i 
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.. ,~ ,"'..-11.:< ~;. ' , ' 

I 

receive the same tariff treatment as nearly every other B.S. trading 
~ ! 

partner. 

I
i " 

The United States has a long history ofnroviding: the same basic 
- I, . 

level of tariff treatment to other countrie¥@J maintaining normal trade 
,...-- < -- 'J -~--

I 

.relations with the global commllnity. Congress has en~cted into our law 

; 

a presumption that normal trade relations will exist between us and other 
I 

countries. Maintaining such relations is_vital to a broad array of U.S. 
I 

" "" I . 
interests; maintaining normal trade relations with China is no less vital. 

I : 

I 

I 
i 

" I 

1Tharlk you. 
,I 

1 

1 : 

I" 

~ 
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. China's adherence to intenlational norms is fundam'ental to 
" I 

. ' . , 

advancing the entire range of issues between our two countries. 
1 

Through dialogue, we have built a record· of cooperation on'agreements 

to ban nuclear testing., outlaw chemical arms, and ellh~ce nuclear 
, 
I 

safeguards. China is a contributor to maintaining stability on the Korean 

peninsula and bringing North Korea into peace talks. We have a strong 
. "I 

. I 

bilateral program to combat alien smuggling, narcotics trafficking and 
, 	 I 

terrorism. To protect the global environment, our two governments have. 

i 

worked together to establish the U.S.-China Environment and 
, " "~ 	 I 

I 

Development Forum to discuss collaboration on topics)ncluding energy 
.' 	 I 

policy and sustainable development. And, on human,rights, while 
, I 

1 

,. 
China's official practices still fall far short of internati9nally acc~pted 

standards in areas ranging from the treatment ofpolitical dissidents to 
I 

'I 

the continuing pn)blem ofprison labor exports, some'progress has been 
, 

made. China has said that it will sign the International! Covenant on 
I 
1 
1 

Economic and Social Rights. It has invited the Intel11:ational Red Cross 

to. China to discuss prisoner issues. Most recently, Chin~se courts 

, I 



.~ : 

. I 

overturned the conviction of four dissidents. Much more remains to be 

, 
I 

done; however. The State Department will discuss the:se and other· 

related areas of ellJSagement in a moment. 

. ,, 

. ! 

.1 
I 
i 
I 
I 
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I 

Remarks of USTR Charlene Barshefsky 
before the Board of Governors of the, 

, 	 I 

National Electrical Manufacturer's Association 
I' 

" Washington, DC ' ' 
July 15, 1997 

• 	 Thank you, Malcolm [O'Hagan] for inviting me here. 

I 

• 	 The leadership that NEMA has provided to American industry and the 
I 

electrical industry throughout the world for the better part of this century has 
been exemplary. "!,, 

'. 	 We are at a lmique moment in history. The U.S. economy, as you know, is the 
strongest in the world, and'it is the envy of other riatipns. Our economy has 
generated 12 million new jobs since 1992 and brought unemployment to its 
lowest level in 24 years. ' ,I, , 

I 

• 	 We have the: lowestinflation rates in a generation. We' have not had levels of 
home ownership this high since the' early 1980s. G~owth of our industrial 
capacity is at its highest level since 1970. And business investment has been 
stronger than at any time since the 1960s. 

• 	 No couritry is' better positioned to take advantage of the enormous 
opportunities presented by the growing global, economy. For three years, 
running, the United States has been rated by the World Economic Forum as the 

• • • 	 I
most competItIve major economy. 

, I 
I 

• 	 Expanded trade has played an important role in building that strength.' Since 
the beginning of this Administration, exports have ~ccounted for fully one
fourth' of our increase in GOP. Never before have'the benefits of trade for 
average Americans heen so' deep, so, diverse, so widespread, and, so 
sustainable:. ' i 

• 	 More than 11 million Americans now work, in jobs ~upported by exports ,of 



goods and services. Those are good jobs. Jobs supported by goods exports pay 
. 13 to 160/0 more: than the national average. : . 

• 	 These are the types of jobs that represent the leading' edge of the current 
economic expansion, now in its sixth year, and they cover the spectrum from . 	 . I 
agriculture to high tech, small businesses to multinational;s, blue collar to white 
collar, and small-town Main Street to Wall Street. ' 

• 	 Over the last four years, 47 of 50 states have registered significant export 
growth -- in some cases, remarkable growth. Exports, from Florida, Rhode 
Island, Louisiana, and West Virginia have increasedmdre than 30%. . 

, ' 

• 	 Exports from California, Ohio, Texas, Nebraska, and Montana are up more 
than 40%. 

• 	 Michigan, Illinois, and North Dakota have seen their 'expo~s grow by more 
than 60%. . : ; 

.i 

1, I 

.' Ifyou look at these trends sector by sector, the storyis:the same. Exports of 
. manufactured goods are up 42% since 1992; high tech, exports are up 45%; 
agricultural exports are up 40%; and services exports are up 260/0. . 

The Trade Agenda 

• 	 But that does not mean we can afford to be complacent, especially about public 
support for free trade. Indeed, the aggressive trade agenda we are pursuing is 
going to require that we make a more compelling case than ever. 

.• 	 The best way to continue this prosperity to give our workers and businesses a 
fuli and fair chance to continue tapping into the world economy. If the 
American economy begins to lose some of its steam, th~ world economy can 
be tapped to help regain momentum. 

.,' I 

• 	 Roughly 96% of the world's population lives outside th~ U.S. and 85 percent 
of them resid,e in developing countries. These are the ~arge growth regions. 
Last year, the developing world imported over $1 trillion in manufactured 

I 

, I 2 



, , 

i 

goods from the industrialized countries, and this is the, tIP' of the iceberg. 
I ' 

! 
• 	 Over the next decade, the global economy is expected to grow at twice the rate 

of the U.S. economy. Asia and Latin America will grow: at 3 times the rate of 
our economy. We must work to create fair access to thes'e expanding markets. 

I 

• 	 Trade is increasingly one ofthe most effective mediums ;of diplomacy. In the 
aftermath of the Cold War, strategic alliances are increasingly founded upon 
economic relationships. Our ability to bring about the ~"rule of law" among 

I ' 

nations, increase democracy and expand human rights is greatly affected by 
our trade relationships. 

. i 
, ! 

• 	 So we must continue to lead. That is why the major focus of the President's 
trade agenda this summer and fall will be securing fast track negotiating 
authority. ' 

/ 

• 	 This is not m{~rely a matter of short-term economic prosperity, but implicates 
our long-term economic security. Trade alliances playa vital role in defining' 
strategic relationships between', countries and regions. Our commercial 
competitiveness is at stake, but so too is our leadership :in the world. 

• 	 We must seize the opportunities of the global economy. yYe must maintain the 
centrality of America's role in world trade. We must re~pond to a staggering 
ihcrease in the number of preferential commercial alli~nces struck by Latin 
America, Europe, China, Japan and others -- arrangements that go around the 
United States:, rather than with the U.S. We must fully meet sophisticated and 
determined international competition. : , 

• 	 There 'is no substitute for our ability to implement ~omprehensive trade 
agrt!ements. The absence of fast track authority is the single most important 
factor limiting our capacity at this time to open markets and expand American 
exports. Our rnarket is already the most open major economy in the 'world. We 

I ' 

must access their markets fully and fairly. 

• 	 The scope and breadth of the agenda ahead of us und~rscores the importance 
. 	 !. 

" of fast track authority. We have three basic uses for ~hat authority: 

3 

i 

II . , 



'. i 


• 	 Multilateral. In the next 3 112 years, we will renew glo~al negotiations in the 
WTO on agriculture, a $526 billion global market; services, a $1.2 trillion 
market; intellectual'property rights; government procurement, a $1 trillion 
market in Asia alone over the next decade; and financial s~rvices.. We will also 
review and try to improve upon agreements on sta~dards, sanitary and 
phytosanitary barriers, customs valuation, pre-shipm~nt inspections, and 
import licensing. 

In the OECD, weare in active negotiations over the MultIlateral Agreement on 
Investment and are engaged in efforts to address bribery and corruption, 
competition policy and transparency in government proburement. . 

. 	 , 
I 

I 

Fast track is t~ssential if we are going to capitalize on the additional market 
access opportunities presented by the full range of WTO+related negotiations, 
and OECD initiatives. . ! 

Sectoral. We intend to use fast track authority to neg10tiate agreements in 
sectors where the United States is most competitive. TIle recent Information 
Technology Agreement, for example, eliminated tariffs ~d unshackled $500 
billion of trade in semiconductors, computers, telecomml,lnications equipment 
and software, amounting to a $5 billion tax cut in tariffs 6n American exports . 

. With fast,track authority, we can tear down more barrierS in areas like energy
related equipment, medical equipment, environmental technology, and 
computer software, areas where America leads the world.! Indeed, in the APEC 
and in the Quad, we have, now achieved agreement among our trading partners 
to launch' in the Fall the ITA II, that is, to expand upon the ITA in terms of 
product scope:. to enter into negotiation on non-tariff barriers, and to increase 
the number of participating countries. ' 

I 

Regional. The third area in our trade agenda for which: fast track is needed is 
to complete regional and sub-regional free trade agreements. Continuing 
regional initiatives present vast opportunities. Look at jltst two regions: 

I 

Latin America and the Caribbean. This is the faStest growing market 
for U.S. exports. If trends continue, Latin Ameri~a and the Caribbean 
will exceed the EU as a destination for our exports: by 2000' and exceed 

. , I 
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i ' 

Japan and the EU combined by 2010. Chile is the firststep. 

Asia. Asia contains the fastest growing economies in the world, with, 
. nearly 3 billion people. Independent forecasters:I~ut 1996 GDP for the 
region at $2.8 trillion, and real growth of 6% to 7% is expected 
annually for the next 15 years. Market opening ~greements with key 
economies or in key' sectors in Asia would provid~ both economic and 
strategic advantages to the U.S. 

I 

• 	 If we don't act, olir competitors will. Other countries are breaking down 
, 

barriers for their companies and, workers. We talk a 1qt 
, 

about leveling the 
playing field, but our competitors are leveling the fiddl, while we sit on the 
sidelines. 	 . " I 

, 	 ' i 
• 	 Since 1992, our competitors have negotiated more than 20 regional trade pacts 

I 

in Asia and the Western Hemisphere, none ofwhich inc~ude the United States. 
In every region of the world, this process 'will continue. MERCOSUR is a 
developing customs union with ambitions to expand to, all of South America. 
The EU has begun a process to reach free trade with ME~COSUR, Canada and 
others. " , 

I I 

Japan has undertaken high-level efforts in Asia and Lati~ America. India and 
its neighbors are entering a free trade pact. China's i'strategic priorities" 
include Mexico, Argentina, Brazil, Chile and Venez~ela. ASEAN and 
Australia andl New Zealand are in discussions, as are ASEAN and 
MERCOSUR. And individual countries are equally aggressive with bilateral 
or plurilateral FT As -- countries like Mexico, Chile, Venezuela and' others. 

,I 1 
. 	 , i , 

• 	 The costs of inactio~ are high and the consequences are:real, not theoretical. 
F or example, Canada has reached a free trade agreement with Chile that will 
eliminate Chille's across-the-board 11 percent tariff onl Canadian products. , 
That means every time an American comp~y competes tb sell to Chile, it will 
face an immediate 11 percent cost disadvantage vis-a-vis its Canadian' 
competitors. 

, I 

, i 

I 

The costs are already being felt. Canada's Northern Tek~comjust won a $180 • 
million telecommunications contract over three U.S.' 40mpanies -- in part 
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, 

because it could avoid paying $20 million worth ofduti~s. 
I 
I 

Issu(~s of Importance to NEMA: ITA, APEC, Etc. 
I. 

• 	 Markets do not open by themselves. It takes a Presidertt who is committed, 
persistent, and armed with the best tools we can give him. The ITA, as Inoted 
above, is one case in point. He recognizes, as you do,. how important these 
sectors are to American industry, particularly in the emerging markets ofLatin 
America and the Asia Pacific. 

, .1 

• Electrical products are absolutely essential to any modein economy. Without 
I 

access to efficient, reliable, and safe electrical products,: every step along the 
path of economic development is harder. It is harder to go from an economy 

. based on agriculture to one based on manufacturing; it is harder to go from a 
reliance on one or two industries to a diyerse, advanced industrialized' 
economy; and it is harder to go from a developed economy to a high-tech,. 
information-based economy that combines all of these e:lements. 

. 	 I . 

. • 	 So the spread of electrical products of all types -- from power drills to desktop 
printers -- has far-'reaching consequences abroad and: right here at home. 
Developing nations need to buy these products because their domestic. synergy 
creates ever more opportunities; we want to sell these products because that 
synergy will help build markets. 

• 	 If your industry cannot get into a market to sell electrical and electronic 
equipment -- to literally light the way --,the rest ofAmerican industry'will have 
a much tougher time selling its goods and services. We Jre going to continue 

I to press for market access. 	 ! 
I 
i' 

• 	 We are encouraged by the start APEC has made in this direction. As some of 
you may know, in May the member nations of APEC met in Quebec and 
agreed to nominate sectors oftheir economies for further liberalization. In fact, 
the deadline for submitting those nominations is today. i 

• 	 We are going to put forth, among other items,' a proposal for beginning 
negotiations <m liberalization of trade III energy-related equipment and 

1 

I 
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I 
, services, and we believe we will be able to make' a strong case for it. 

• 	 NEMA members stand to gain much from this energy initiative. If successful, 
this proposal would result in liberalization of markets for electrical equipment 
such as power generators, cutters, and grinders. Indirect~y, it will enhance the 
market for electrical equipment by improving energy delivery systems in 
APEC member economies. 

• 	 The APEC nations have tremendous needs iri the'powe~ sector and American 
companIes are clearly world leaders in developing :innovative electrical 
technologies. 

• 	 Demand for e:lectricity in the APEC region, for exampi~, is projected to grow 
very substantially over the period to 2010, especially in developing and newly 
industrialized member countries. Electricity generation -- which is only one 
part of the development equation -- could be more than: $1.3 trillion for APEC 
as a whole. Almost $1 trillion of that will be in developing and newly 

I 

industrialized member economies. 	 i 
I 

, ! 

• 	 These figures do not include the equipment necessary t~ 'deliver that ~lectricity 
to industrial. and residenti~l consumers. The delivery infrastructure 'is woefully 
inadequate throughout the region. , I 

I 

• 	 Liberalization of barriers to energy-related equipment and services will help 
the APEC economies attract the private investment flecessary to meet their 

, " electrical needs. It is widely recognized that the state-owned and -operated 
electrical monopolies are not up to the task of doing it ~y themselves. 

I 

I 
• 	 This is 'a ,fortunate coincidence. These nations can benefit from what the 

, 	 , 

American industry is learning as it goes through a fundamental restructuring 
and makes advances in technology and efficienc:x. We can benefit by 
'competing and winning in these new markets. 

I 

• 	 Another sector that we are nominating for APEC negotiations is ~al 
eguipment and services. This initiative,which will have :particular importance 
for NEMA members, promises to help liberalize ~arkets for medical 
tecMology such as x-rays, electromedical equipment, abd electro-therapeutic 

.' j 
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! 
devices. 

• 	 It proposes complete elimination of tariffs in these mark;ets within three years, 
a move that would prove to be a great advantage for Airierican manufacturers, 

. who dominate this .$130 billion global market. : i' 
, I 

, • 	 Also, under APEC, we will be proposing aMutual Recognition Agreeme~for 
telecommuni~ons products and other information tebhnology. Indeed, this 
is one area Where USTR has already done quite a bit or groundwork, and we 
are encouraged by the way it is dey eloping. " :. 

• 	 Over the next few months, we will focus on building support for these 
initiatives amongAPEC members and non-APEC merri~ers. Industry's support 
in this will help ensure success in August; we look forward. to continuing our 
work with NEMA in pushing forward these important initiatives. Ultimately, 
as in the case of the ITA, we hope to turn these initiatives into binding global 
commitments. .,', .t 

t : 
. , 

i 
. . ' I 

Clarification ofthe US-ED MRA Issue 

•. 	 Let me, while I'm on the topic ofMRAs, say a word :about a topic thathas 
been ofpartieular interest to NEMA: the recently comply ted MRA between the 
United States and the European Union. I know that a number of you have 

. 	 . I 

followed this issue very closely and have some very le~itimate concerns. 

. • 	 In general, this MRA agreement will allow conformitx assessment' -- that is, 
testing, inspecting, and certifying -- to· be performed in the United States to EU 
standards and regulations, and vice versa. This is a sOllnd agreement, covering 
about $50 biltion in bilateral trade, and the final package protects the rights and 
interests of both our industry and our regulatory agenc1es. 

I 

, 

• 	 However, I want to underscore a point I made to your President, Malcolm 
O'Hagan: this.MRA does not affect OSHA's role in carrying out its regulatory 
mandate,and OSHA has no plans to change its reguilations in any way to 
implement the MRA.' ..' 

:, 

i
I 

I 
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II The MRA relies entirely on OSHA's existing National Recognized Testing 
Laboratory Program, the NRTL, and!J does not extend ~he juri§.dictiQn olthis 
program in any way. We believe this is the appropriate balance.to strike, and 
we""do not anticipate any problems from it. .I 

, [ 

• 	 At the same time, we recognize that what is appropriate ih one context may not 
be appropriate in another. A cooki~-cutter approach for lVIRAs will not work; 
what worked with the European Union will not necessarily work with APEC 
or the Free Trade Area of the Americas. 

, , . 	 \· r When we go to the negotiating table, ~e do not intend t9 treat the MRA with 
L ~h.e European Union as a binding precedent. There are going to be numerous 

'issues that are going to require new and unique solutions, and when that time 
, I 

comes we will be looking to work closely with you to develop them. 

Fast Track Authority ': i 

• 	 Finally, I would like to close by thanking you for the wo~k you've done so far, 
not only on fast track but on otherissues as well. Many o(you worked side-by
side with us to secure the China~M!:N vote, which was ru). important precursor 
to everything we hope to accomplish with fast track. " . 

I 

• 	 The push for fast track authorization is my Number One priority this year. I 
would like to sketch where we are with respect to fast track and what we are 
going to be doing in the coming weeks. ' 

• 	 . As you know, we do not have a lot of time to get fasttr~ck approved, but the 
time we do have is a good time. Given the strength of the, American economy, 
the climate for a positive endorsement ofthe President's economic leadership 
could hardly be better. The American people have one'Qftheir highest levels 
ofconfidence in years. ' I ! 

; [ 

, , 
.• 	 On Capitol Hill, the timing ofthe fast track vote is absolutely critical this year. 

We have a small window of opportunity this fall to craft the final language, 
concentrate our efforts, get our, message across, and generate the momentum 
we need for passage. It may be a long time before we :get this opportunity 
agam. 

9 
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• 	 The upcoming recess is a very important time. We mdst get information to 
I 

members in their districts. We need to build on the work that we've done on 
the Hill so far, informing new members on the benefitsdf strong leadership in 
trade. We need to make it clear to the congressmen and Isenators, particularly 

I 
those in leade:rship positions, that the President places a high priority on fast 
track and it is vital to his economic agenda. 

The task before us is enormous. The broad grant of fasttrack authority that we • 
are seeking brings into play our presence in virtually ev~ry region and sector 
of the world economy. Our campaign must be as compre~ensive as the issues . 

• 	 . What does. that mean in practical terms? First, it means a strong drive at the 
highest levels. Both the President and the Vice Presid~nt will be out on the 
fr~mt lines making the case to the American people· and 'spending the time and 
resources necessary to win fast track. They are going :to give the issue the 
spotlight it needs. . 

• Second, it means focus. The number and breadth ofthe :issues that fall under 
the debate for fast track allthority ,as I said before, is immense. That gives us 
a lot of options in terms of how we can marshal our forces and approach the 
debate. At the same time, it gives our opponents plenty of targets to hit when 
they start firing. 

One of the m~lin missions in the next few weeks will be, to further refine and .• 
focus the fast 1rack message. We need to ensure that the d~bate is waged onour 
terms and that we are using the strongest message for e~ch audience. 

• 	 If the debate is about maintaining the leadership of the: 
I 
United States in the 

world economy, we will win. 
, : 

• 	 If the debate its about giving our President the same po~er to negotiate that 
foreign leaders have, we will win. 

. I 

: I 

• 	 And if the debate is about whether the United States 'should stand -on the 
sidelines while othernations gain advantages in the fasttrst-growing markets, 
we will win. . , ' .' 
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• 	 At every turn!, we need to underscore the idea that fast tr~ck is a referendum on 
our economic: future not our economic past. 

• 	 Third~ it means resources. I have already put my staffjoq notice that fast track ' 
is not just a priority on the trade agenda -- it is the priority. I have put all hands 
on deck and told them to be ready. '~, 

I 
I 

• 	 The WhiteHouse; too, has already started' to assemble the manpower and 
resources it has pledged, and, as you know, that brihg~ the power to draw on 
the resources of the rest of the Cabinet and agencies :tQroughout the federal 
government. Secretaries Rubin, Daley, Glickman -- to ~~me justa few -- have 
been very aggressive in promoting the President' s trad~ agenda. 

• 	 We have the facts on our side. There is no question abotit: that. But the facts are' 
going to be worthless if they are not at your fingertips When the phone rings. 

" i 	 ' 
I 	 ' 

• 	 We are going to keep a close eye on the gears of this op~ration and make sure 
that the best facts are available -- both inside and out~ide the government -

, and, that they are clear and to the point. That is absolute1y vital. 

• 	 This is a battle we can win, but it has to be fought in "~very medium: print, 
radio, te1evisic)n, the Internet. But we have to be on the offensive and have the 
right type of information for the appropriate medium. : : 

, I 

• 	 Thank you, oqce again, for inviting me here today. If time allows it, I'll be 
happy to answer questions you may have. 

.1 l, 
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EXECUTIVE OFFICE OF THE PRESIDENT 

OFFICE OF THE UNITED STATES TRADE REPRESENTATIVE 

WASHINGTON, D.C, 20508 

July 16, 1997 

MEMORANDUM FOR AMBASSADOR CHARLENE BARSHEFSKY 

FROM: 	 Suzanna Kang 
.1 

SUBJECT: 	 Country Music Association (CMA) Annual Meeting 
Thursday, July 17, 1997' 
Lunch from 12:15 p.m. to 12:35 p.m. 
Speech from 12:35 p.m. to 12:55 p.m. 
Q&A from 12:55 p.m. to 1:05 p.m. 
Photo Session from 1:05 p.m. to 1:10 p.m. 
Location: Four Seasons Hotel 

2800 Pennsylvania Avenue, NW. , , , 

Washington, D.C. 
USTR Contact: Suzanna Kang x59513 : 
WITA Contact: Debra McCullough (202) 857-9649 

I 
Ypu Will be speaking to the members of the Country Music Association Amlual Meeting on July 17 from 
12:35 p.m. to 12:55 p.m. Following your speech, you will answer questions'for approximately ten minutes . 
from 12:55 p.m. to 1:05 p.m. From 1:05 p.m. to 1:10 p.m., there will be a,briefphoto session with the CMA 
~~~ 	 , , 

. . , . 	 . 

, Suzanna Kang and Jay Berman will meet you curbside and take you to Salo~ B for lunch. You will be seated 
next to Jay Berman at an assigned table toward the front. 

i' 

The program will begin with ope . marks and introductio~s by Mr. Benhan. You will speak on general 
trade issues with some emphasi on pirac and intellectual property rights Issues for approximately twenty 
minutes and answer questions fo utes. Following your presentation,' there wiIlbe a brief photo 
session with selected CMA board members who are seated at your table. ~ , 

The audience will consist of approximately 80 cMA members. Although :tile dinner and speech is closed 
to the press, there will bE! a photographer from the LA Times. 	 'I 

Suzanna Kang will meet you curbside at 12: 10 p.m. 

cc: 	 Nancy, Leal\.1ond 
, , I 

" i 
Attachments: TAB 1 Speech (supplied by J. O'Keefe) . i 

TAB 2 Ag(!nda , \ i 
TAB 3 List of attendees arid list of attendees at your table : 

'TAB 4 Bios of Jay Berman and select CMA Board Members 
TAB 5 Inf()rmation on CMA 

I 
: , 

. , 
I 

1 ! 



<IFrom: Joseph O'Keefe i 
1 

, " 
ITo: LANE ANNlKA, RANG SUZANNA 
1 

Date: 7/16/97 2:45pm 
Subject: . Remarks for CB at the Country Music Association 

Attached is the draft of CB's remarks before t~~ Country Music 
Association. The outline is: 

I. Intro re:C~~ & General Trade Highlights 
II. Fast Track Message 
III. Intellect:ual Property Rights/Overcoming Barriers ,
IV. Closing: Reiterate Fast Track I I, I 1 

IA Few Points to Note: 

This text, as a whole, runs considerably longer than CB's 
allotted time, but she usually slashes and bUrns sever~l pages in 

final-hour edits, so it should be okayir::t'the end. 
, 

, I 

The Intellectual Property material is ess~htially verbatim 
text from a speech 1;:hat Claude Burcky/Joe Papovich prepared for 

f Lang I s appearance before the Internation:al Intellectual 
Property Association a few weeks ago, so it ~hould be kosher. 

If CB does not know the reference in the joke: Bocephus 

(pronounced BO-SEE-fuss) is the nickname that diehard fans of 

Hank Williarhs Jr. use for him because that' s" what his father, the 
legendary Hi:mk Sr., used to call him as a boy. That is something 
every country music fan knows. [I know .the odds' are long 
that she will use it,but it's worth a shot .] 

cc: USTR DC.R 
: .. 

:j 

:, ! 

I' 

i 
'/

I iAA! . ~,~ 

I
I 

I 
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Remarks ofUSTR Charlene Barshefsky
• 1 

before the , 

Bmud of Directors of the Country Music,Association 
Four Seasons Hotel '. , I 

Washington, DC , , 
,July 17, 1997 

Thank you. I appreciate the oppo.rtunity to. talk to.:yo.u to.day.• 
Let me first say a wo.rd o.fthanks~an. Jay has been a tireless vo.ice • 

.	fo.r RIAA and its member o.rganizatio.ns like the 'c~MA. At the same time, he 
has been willing to wo.rk with my o.ffice and o.theragencies o.n trade issues in 
a co.nstructive way, helping to. craft so.lutio.ns tim-e and again to. so.me very 
difficult pro.blems . 

• 	
. . 

Yo.u are lucky. Very few industries have so.meo.ne :o.f Jay's caliber o.n the fro.nt 
. line fo.r them, and he has been a credit to the reco.rding ind~stry. 

'. 

The Country Music Association . 

I have been looking forward to this meeting for hvo reasons. The first is thJt• 	 I
I can share with you my own recent experience.: . ... 

, . I'll be the first to. co.nfess that I do.n't have a chance to. keep up with all tHe 
latest co.untry singers and co.ncerts. Ho.wever, by coincidence, just last night I. 
went to. the Willie Nelso.n co.ncert at the W o.lf tr'ap with my teenage daughter, . 
and I'm happy to report that I embarrassed her .With my singing. . ./ 

• 	 I tried to. tell her that it was go.o.d fo.r Willie's sales abro.ad, but I don't think she 
bo.ught it. She said: Mo.m, yo.u do.n't kno.w country music. Yo.u co.uldn't ~ell 
Bo.cephus fro.m beans. And I said: That's no.t tiue. Bo.cephus go.es great wiith 

. gravy, and it's a go.o.d so.urce o.ffiber. ' , . 

The seco.nd reaso.n, the o.fficial reaso.n, that'.i~ is go.o.d to. be here is that the• 
, I 

I 
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, ' 

, I 

CMA is an industry with such a remarkable success story in interna!i9nal trade. 
. .... . ' i ' 

. ! \ 

, ' 

• 	 You believed from the start in the universal appeal o~usic, and you 
have fought to bring it to markets-overseas. You've been tough and pers,istent 
in seeing that your creative and intellectual properties are protected and that 
the money gets back to those who earned It. ' , 

': I 

The battle between Canada and Country MusiC Televi.sion is a perfect• 	
I 

illustration. It was a long fight, but the industry stayed the course and was able 
to restore a(:cess to a large and growing market. I W~i1t to congratulate you 
again on tFiat victory. -", 

." 	
, : 

The success ofthe country music industry has been better most people thought 
possible. In a very short amount of time, you have taken country music from 
the heartlands and backroads of America to millions 'of new fans thr~ughout 
Europe, Latin America, and the Asia-Pacific. 

• 	
, I 

I don't think many Americans realize how thoroughly country music has gone 
, global. You can enjoy country music whether you are'in Austin or Australia, 

Jackson Holle or Germany, Nashville or New Zealand, Tampa or Tokyo. I 
understand that you had a 22% increase in international tours and promotional 
events last year, reaching a level of more than 900 -~ ~lmost double the level 
from 1994. 

I 
, , 	 , 

• \ 	 ~st year, Jl,ie number of co~ntry music programs o~ int~~ational.sta!igns ~~j]"L~ncreased by more than one thIrd, and that means tens of mIllIons of.listeners.l~lU 

This is an aggressive industry that clearly appreciates how much opportunity 
there is abroad for American products: music, radio pr9gramming, television, 
concerts, clothing, and packages that bring all ofthese together. 

• 	,As an American industry, you are in a uniquepositi~n~ You can show people 
at the grassroots how important and how profitable 'America's international 
presence is, imd you can do it in a compelling way with positive, well-known 
personalities. When fans see Johnny Cash play Prague or Garth Brooks pack 
sold-out shows in Dublin, it makes an impression: The message is: when 
Americans com ete on the world stage, we win. ;---' 

, I , 

; ! 
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, , 

i 

,

; I , 

, 	 , 

• 	 We need that message to get out. The doubts that people have about trade and 
the effects of globalization, particularly in the small towns and farming 
communities, have a tangible effect on our support inCongress and ultimately 
on our ability to carry O\1t an aggressive trade agenda~ I 

The Clinton Trade Record 
; I 

• 	 We are at a lmique moment in history. The U.S. econotny, as you know, is the 
strongest in the world, and it is the envy of other nations. Our economy has 
generated 12 million new jobs since 1992 and hroughtunemployment to its 
lowest level in 24 year~. : . 

i 

• 	 We have the lowest inflation rates in a generation. We have not had levels of 
home ownership this high SInce the early 1980s. Growth of pur industrial 
~apacityrsafltShisl!est level since 19JO. And BUsiness investment has been ~' l\. 
stroI).ger than at any time since the. 196Qs. ' : 

• 	 For three yf~ars running, the United States has b~en rated by the World 
Economic Forum'as the most cQ!E.petitive major economy. No coun~tter 
positioned to take advantage oJ the enormollSOpportunities presented by the -. 	 - 
growing global economy.' 	

' 

, 	 i 

• Expanded tr:lde has played an important role in buildi,ng that strength. Since 
""" the beginning of this Administration, exp,orts have accounted for .fuJI>: one

I fourth of ourincrease in GpP. Never before have the benefits-. .QfJrnQ~jbr 
ayerage Americans been so deep, so diverse, ~Oi w~despread, and so 

'sustainable. ' , , 
I I 

" ' 
, 'I ' 	 ' 

• 	 More than 11' lion Americans noW work in jobs ~tipported b ex orts of (J> 
goods and services, Those are good jobs. Jobs supporte y goods exports pay , II 

13 jo 16% m9re than the national average. ' i' 

• 	 These are the tyPes of jobs that represent the leadin[edge of th~ent 
economic expansion, now in its sixth year, and they co:ver the spectrum from 
agriculture to high tech, small businesses to multinationals, blue collar to white 
collar, and small-town Main Street to Wall Street. : '-> , 

~ 	 : 
, , 
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'. : . 

Over the last four years, 47 of 50 states have registeL~(Lsignificant ~ort 
growth -- hI some cases, remarkable growth. Exp~rts from Florida, Rhode 
Island, Louisiana, and West Virginia have increased ~ore than 30%. . 

Exports from Califomia,Ohio, Texas, Nebraska, arid Montana are up more 
. 	 I. 

than 400/0. 
< ! 
'" 	 ! ~ 

Michigan, Illinois, and North Dakota have seen their. exports grow by more 
than 60%. ., i 

If you look at these trends sector by sector, the storyiis the same. Exports of 
~---	 . 

manufactured goods are up 42% since 1992; high tech exports are 
agricultural exports are up 40%; and services expoI1slare up 26%. 
. 	 . ,I 

Fast Track Authority 

But that does not mean we can afford to be complacentJ especiallyabout public --. .........."
'. 	 support for free trade. Indeed, the trade agenda we are pursuing is going to 
require that we make a more compelling case than eyer. 

, 1 

! 

We must cOiltinue~at is why the prime foc~s: ofthe President's trade 
agenda this summer and fall will be securing fast tra,* negotiating authority. 

There is no substitute for our ability to implement comprehensive trade 
., 	 --

agreements. The absence of fast track authority is tl1e single most important 
factor limiting our capacity at this time to open marketS and expand American 
exports. Our market is already the most open major e~dnomy in the world. We 

. must access other markets fully and fairly .. 
, 	 , 
, " 

The scope and breadth of the agenda ahead ofus underscores the importance 
of fast track authority. In concrete terms,we have. three basic uses for that 
authority: . ~:: 

M~te~lI. In the next 3 112 years, we will renew gl~bal negotiations in the . 
. WTO onintdlectual property rights; agriculture, a $526 billion global market; , 
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, 
. I 

. services, a $1.2 trillion market; govemnient procurem;ent, a $1 trillion market 
in Asia alone over the next decade; and financial services. We will also review 
and try to improve upon agreements on standards, sanitary and phytosanitary 
barriers, customs valuation, pre-shipment inspections, and import licensing. 

In the OEC]), we are in active negotiations over the Multil!lteral Agreement on 
Investment _and are engaged in efforts to address bribery and corruption, ______,. I 

competition policy and transparency in government procurement. 
, 

. Fast track is essential if we are going to capitalizeop. the additional market 
access opportunities presented by the full range, of WTO-related negotiations, 
and OECD initiatives. ' 

Sectoral. We intend to use fast track authority to' negotiate agreements in 
sectors where the United States is most competitive. ;The recent Information 
Technology Agreement, for example, eliminated tci'ri~fs and unshackled $500 . 
billion of tr~lde in semiconductors, computers, telecommunications equipment 
and software, arilounting to a $5 billion tax cut in tariffs on American exports . 

. i 

With fast track authority, we can tear down more barri~rs in areas like energy
related equipnient~·. medical equipment, environm~ntal technology, and 
computer software, areas where America leads the wor~d. Indeed, in the APEC 
and in the Quad, we have now achieved agreement am9ng our trading partners 
to launch in the Fall the ITA II, that is, to expand upon the ITA in terms of 
product scope, to enter into negotiation on non-tariff barriers, and to increase 
the number ofparticipating countries. 

Regional. The third area in our trade agenda for which fast trackis needed is 
to complete: regional and sub-regional free trade agreements. Continuing 
regional initiatives present vast opportunities. Look at just two regions: 

Latin America and the Caribbean. This is the fastest growing market 
for U.S. exports. If trends continue, Latin America and the Caribbean 
will exceed the EU as a destination for our exports by 2000 and exceed 
Japan and the EU combined by 2010. Chile iS'the first step. 

Asia. Asia contains the fastest growmg economIes in the world, 
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,", 

, , 
" 

, 	, 
I, 

encornpassing neafly 3 billion people. Independent forecasters put 1996 
GDP for the region at $2.8 trillion, and rear: growth of 6% to 7% is 
expe(:ted annually for the next 15 years. M~~et opening agreements 
with key economies or in key sectors in Asia would provide both 
economic and strategic advantages to the U.~!.! 

, I 
• . -	 • ); I 

~ If w,e do~n '1: ac~, our ~~etitors ~ill. Other countries are breakin~ down, 

barrIers tor theIr companIes and workers. We talk:a lot about levelmg the 


, playing field, but our competitors are leveling thefi1eld while we sit on the 

" 	 . : I 

sidelines. 	 . :: : 

• 	 Since 1992, our competitors have negotiated more ¢an 20 regional trade pacts 
in Asia and the Western Hemisphere, none ofwhich: ipclude the United States. 
In every re!~ion of the world, this process will Co#tin1:le. MERCOSUR is a 
developing eustoms union with ambitions to expan~"tp all of South ~erica. 

. , The EU has begun a process to reach free trade with lVIERCOSUR, Canada and 
others. ':, ' 

'. 	 " " ,Ii',' 
~asurldertaken hi~-level efforts in Asiaan? Latin Ameri~a. I~di~ .and 
~ghbors are entenng a free trade pact ~ "strategIc pnontIes", 
include Mexico, Argentina, Brazil, Chile' and V,enezuela. A~and 
Australia and New Zdlland are in discussions, I as 'are ASEAN and 
MER~OSUR. And individual countries are equally, aggressive with bilateral 
or plurilatertll FT As -- countries like Mexico, Chile; ':\(enezuela and others. 

' 1 ,, • • 

, , i 

• 	 The costs of inaction are high and the consequence1;)'a,e real, not theoretical. 
For example, Canada has reached a :tree trade agreem~nt with Chile that will 

,eliminate Chile's across-the-board 11 % tariff on C~adian products. That 
,. • 	 • I 

means every time an American company competes to'gell to Chile, it will face 
an immediat'e 110/0 c~st disadvantage vis-a-vis its Caq~dian competitors. 

, 

• 	 The costs are already being felt. Canada's Northern Telecom just won a $180 
million telecommunications contract over threed~Si. companies --:- in part 
because it could avoid paying $20 million worth of duties. 

I, 

I;' i' 
" , 

6 
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Intellectual Property Issues' 

• 	 This clear proof that when nations sit down to negoti'ate, trade agreements, the 
l!n~:es needs to ne--anne head of the table to: protect -our intere~ts. I' 
don't think anyone would dispute that the general level of protection' for . 
intellectual JrrQPerty throughout the world has increa~ed significantly over the 
past 1&ee or four years. This is in no small part due to :improvements that have 
been achieved in the context of our trade relations. I 

• 	 While these improvements have been remarkable, they are not complete. We 
are seeing the peginnings of a sea change in views on intellectual prope..r!Y:J.p. 

. many parts of the world, where countries and sions that were OIice hostile 
and suspicious are beginning to view IPR as a "necess' ~vil" if they are to-
see the inves men ology tr~~s that they so badly want and 
need.' . I 

, 	 " , 

This less h{)stil~ IPR environment ma . make our jo 'easierti&rt'we still face • 
strong resistance from those who profit fr i ac c5¥rfeiting and 
otherwise infringing our rights. Unfortunately, these individuals tend to be 
influIW-tial. ,Even where we find advocates for be'tt~r intellectual property 
protection, they are often under-funded, understaffed, have inadequate power, . 
and often times are isolated. We are working with th~se individuals from the . . 
,inside and pressing from the outside for improveme~ts. . /' tJ..(Ji tJI~ 

• 	 ntellectual prop ." critical comporlenf of our trade POliC?j '. 
() because Y011, the companies and individuals that: re y on IP protection, ~Grepresent some ofour most dynamic in4ustries. As our, economy matures, IPR-

based industries lie at the core ofour competitive advantage' in the world, and 
~l!Lcontjnue to set us apartti:om our trading p3{tn~rs. 

• 	 The trade Ilumbers bear this out. A study by the International Intellectual 
. Property Alliance (IIPA) showst~opyrigI1t-based industries, are , 
~ ~w!!!g at twice the annuaL!:ate ofthe econ<:.my. U:&. c~t industries are 

e~millioh people -- 4.8% of the II S wor,kJorce -~ and contributed 

over ~llio~ in Torei~ s~, more than any ot?er U.S. industrial sector 

except automotIve and agnculture. ----:---......) 
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• The importance of the copyright industry to our international baJ 

makes defining our IPR goals fairly straightforward: We seek tcj 
right holders with the. protection they need to compete. This intn:.:____ : 

-laws ~n place that provide the righ~s necessary ~o;: a.dequate protection~an(r 
ensurmg that those laws keep up wIth technologIcal advances. . 

. . ' --,' .... 	 ' 

• 	 Careful consideration must be given to how to best protect intellectual property 
associated with rapidly evolving new technologies and the fast-arriving 
informatiOll society. 	 ' , 

Some oftht~s~~yright were addressed last December in WIPO, in' 
the so-calle:d ~rotc>cflllNew Instrument negotiatiop.s. We must consider 
at some point incorporating these resuJts into TRIl~.~.)n part so that these new 
standards will be subjected to TRIPS enforcement: and dispute. settlement . 
prOVISIons. 

The more difficult task will be to ensure that laws that are adopted are. 
adequately enforced. This means providing right ho~ders with the mechanisms . 
they need to enforce their rights in the civil context, 'and to provide adequate 

<: 	 ..-;: f 

and effective criminal and border enforcement. This is the most daunting of 
~\ ~Q/l the tasks that li;:before us. . 

~\l~ ,~/
~f0 ~\,~~;. 

Fast Track Authority and IPR 'l~( 
Under the WTO' s built-in agenda, anumber ofthe Uruguay Round ~greements 
are scheduled to be review ,loved and possibly amended or renegotiated, 
including elements of the P. nt. At this juncture, it is difficult to 
. dentify pr.ecisely the areas 0 possible modificatiop. and negotiation in the 

TRIPS Agreement. However, ifwe are to push for:improvements to TRIPS, 
fast track will be critical. , ~ . 	 .!.;, . 

• " 	 ,Broad-based fast track authority is critical to enabling the United States to 
. 	 ' I 

provide impetus to the work needed to prepare for the negotiations, as well as 
to giving us the credibility required to induce others to negotiate seriously. We 
need your industry's active support to secure fast track authority this year. 

8 
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Overcoming Barriers to Strong IPR P~otection 
I I

{

• 	 We face a number of barriers in trying to achieve our 
" . 

IPR goals; In5"'i~-_ ... 

these can be divided into economic, political, and security-based barriers. 

• 	 On the economic side, developin countries ar ue that providing strong IPR 
p~w'-:-;ill1lb-e-:to-o~e-xp-e-n-s~iv~e':-';:fo-r-:th:;-e-:-m~,-=an~d~th~e~i;-r'p-e~o-pre- .....a-l~m~that.............~e:::..y-c 


they can never hope to reach our level ofdevelopmepwthey must pay for the 
technology that they use along the way. They claim, for example, that their 
ability to develop a software industry is dependent on their ability to get free 
access to latest software packages. 

, I 

• 	 Our trading partners also argue that they cannot provi~e strong IPR protection 
for strategk reasons. They claim, for example, that they must have access to 

, , 	 I, " 

c~ap pharmaceutical prQd.qcts if they are to keep:,their people healthy and 
avoid catas1rophes related to epidemics. Siniilarly,.tlJ.ey claim that they cannot. 
all behind in important sectors like motor vehicles. and thus are wary about 

providing exClusive rights in related technology.: 
, 	 '; I . ~ . 	 ' 

i 

• 	 Finally, We: face political barriers to high levels of protection. As a stable 
country, we are' able to pay attention to economic concerns such as IP \ 
pro~ection. Less stable countries are often simply incapable offocusing on this 
issue, particularly ifthey are dodging coup attempts' pI' ar.e being overwhelmed 
by violent c:rime. The general lack ofa rule ofJawm3k:es the provisions of IP 
protection extremely difficult. ':; ~ fA, 

. ' , .---' , -0. • ' IAlthough we ~ace obst~~les, we have a_number ofbilateral and mul~i!a~a1. 
'~~ ,.~ ~ I tools at our dIsposal to' overcome these obstac1es.~oth tools are cntlcal to 
~¥X success, and successes in one can have an effect on supcesses in the other. We 
~\j' have used ~)ilateral tool~o move individual countries to provide better IPR 

protection, both to deal with specific problems in those countries and to make 
our regional and global initiatives more effective. 

• 	 To the extent that we get individual countries to ~mprove protection, they are 
less likely to object, and may support, stronger' le'vels of protection in the 

I 	 . 

multilateral arena. And to the extent that we can get wholesale increases in the 
level ofprotection through multilateral negotiations,: we have fewer bilateral 

. 	 >-= ~ . 

9 

http:Siniilarly,.tlJ.ey


• I, 	 • 

, 	 f" 

i 	 ; 

problems on which we must expend our scarce resources. 

Conclusion 
.,' . 

• 	 As you can see, our agenda is full. We have defined 'our goals and are using 
all resources available to us to reach those goals. W~ have made significant· 
progress over the past four years, progress that has resulted in significant 
economic and job growth in 'the United States. .1 	 : 

• 	 Our partnership with right-holders, the industry aqd intellectual property 
. professionals has been critiCarto our success to date'. 	 It will continue to be 

critical as wle move forward, so we look forward to your support, expertise and 
involvement in this exercise. 

. 	 I 

• 	 We do not have a lot of time to get fast track approved, but the time we do 
have is a good time. Given the strength ofthe American economy, the climate 
for a positive endorsement ofthe President' s economi~! leadership could hardly , 
be better. The American people have one oftheir highest levels ofconfidence 

. in years. 

.• On Capitol Hill, the timing of the fast track vote is absolutely critical this year. 
We have a small window of opportunity this fall to, craft the final language, 
concentrate our efforts, get our message across, and; generate the momentum 

, we need fot passage. It may he a long time before we get this opportunity 
agam. 

. 	 ' , 

• 	 The upcoming recess is a very important time. We: must get information to 
members in their districts. We need to build on the\vork that we've done on 
the Hill so f~IT, informing new members on the benefits of strong leadership in .' 
trade. We need to make it clear to the congressmen arid senators, particularly 
those in leadership positions, that the Presidentplace~ a high priority on fast 
track and it is vital to his economic agenda. ..1 : 

I 	 ! 

• 	 . The task before us is enormous. The broad grant offast track authority that we 
are seeking brings into play our presence in virtually every region and sector 
ofthe world economy. Our campaign must be as comprehensive as the issues. 

10 




· ! 

" ' , , 

, i 

1 
.1 I 

• 	 What does that mean in practical terms? First, it mc;!~s a strong drive at the 
. highest levels. Both the P~esident and the Vice President will be out on the . 

front lines making the case to the American people and spending the time and 
. I 	 . 

resources necessary tolwin fast track. They are going to give the issue the 
spotlight it needs. 

• 	 Second, it means focus. The number and breadth of.the issues that fall under 
the debate D)r fast track authority, as I said before, is immense. That gives us 
a lot of options in terms ofhow we can marshal our forces and approach the 
debate. At the same time, it gives our opponents plenty of targets to hit when 
they start firing. . . 

• 	 One of the ,Jnain missions in the next few weeks will 
; 

:be to further refine and 
focus the fast track message. We need to ensure that th~ debate is waged on our 
terms and that we are using the strongest message for each audience. 

• 	 If the debate isabOlit maintaining the leadership of the' Unitea States in the 
world economy, we will' win. 

" 

•. 	 If the debate is about giving our President the sam~ power to negotiate that 
foreign leaders have, we will win. , 

, ' 
, 

· , 

• 	 And if the debate is about whether the United· States should stand on the 
sidelines while other nations gain advantages in the fastest-growing markets, 
we will win. 

· ! 

• 
: < 	 I 

At every turl1, we need to underscore the idea that fast ~ack is a referendum on 
i 

our economic future not our economic past. d.• 

Third, it means resources. I have already put my staff on notice that fast track • 
is not just a priority on the trade agenda -,. it is the priority. I have put all hands 
on deck ~d told them to be ready. 

;, . 

• 	 The White House, too, has already started to assemble the 'manpower and 
resources it has pledged, and, as you know, that brings the power to draw on 
the resource:s of the rest of the Cabinet and agencies; throughout the federal 
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government. Secretaries Rubin, Daley, Glickman -- to name just a few -- hhve 
. been very aggressive in promoting the President's trade agenda. ' 

• 'We have the facts on our side. There is no question about that. But the facts are 
going to be worthless if they are not at your fingerti~s when the phone rings. 

• We are gOitlg to keep a close eye on the gears of this operation and make sure 
that the best facts are available -- both inside and outside the govemn:tent-
and that they are clear and to the point. That is absolutely vital. 

• This is a battle we can win, but it has to be fought in every medium: print, 
radio, television, the Internet. But we have to be on.the offensive and have the 
right type of information for the appropriate medium. 

• Thank you, again, for inviting me here today. If time allows, I'll be happy to 
answer questions you may have. 

I 

, ! 
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AGENDA-
Country Music Association (CMA) Annual Meeting' 

Thursday, July 17, 1997 

9:00a.m. to 11:30 a.m. 

11:30 a.m. to 12:00 p.m. 

12:00 p,m. to 1:30 p.m. 

1 :30 p.m. to 2:00 p.m. 

2:00 p.m. to 4:00 p.in. 

6:00p.m. to 8:00 p.m. ' 

CMA Board ofDirectors Meeting 

Pre-Luncheon Receptio,n, 

Luncheon 
Guest Speaker: Ambas~a:dor Charlene Barshefsky 

Break 

Issue Sessions 
-- Copyrights 
-- Market Research 

* * * * * 

Reception/Barbecue at the Vice President's Home 

I, ! 

* This agenda is a itmgh approximation of scheduled activities for CMA board members. The 
c;::opy of the actual a!~enda is not available. 
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Board of Directors 

, 
: , 

M.s. Frances Pre t.on . Mr. RoCtlc Sovin!!t 

President and C 0 Vice Pcp.sidsJlt· 

BMI BMI 

820 Weat 57th S At 
 10 Music. SQUU!'t) t:;ul:Il 
New York, NY 1 019 Nashville, TN anO:J 
Phone: 212.686.~OOO Phone: 615·401·2703 
Fax: 212'24G'21~3 Fax: 615·401.2707 

'I : 
rMr.'EddfO';lri!e:' . Mr. Thomas SteiLl . 
Exec. VP/GelJlera I Manager President 
Wal.-nerlRepris6 Nashville BMG Artola Mua.:ik GmbH 
20 Music Squ,are 'East Steinhauser Strilsse 1-8 . 
Nashville, TN 37203 Municb. German:y 81617 
Phone; G15·214· ~454 l-'hon~: 011-49.t:!r~-41J.b11a 
.Fax: 615'21~1-15ra Fa,,: Oll·4.9-89-·t70· 7299 

Mr. David Ross Mr. Jamell St,ro)..u:l 
President ' Hamstein Cumbl~rLand 
MUS1e Row P\L).bli at.ions 914 18tb AVEHlue Suu.th 
P.O. Box 158542 Nasbville. 'I'N 31;212 
Nashville. TN 37 15 Phono: G15·320~!}911 

Phone: 616·2121· 617 Fax: 615·322-92138 

Fax: 615·329·08 2 


Mt" Joe TaJbot : 

Mr, Tom Sha'piro 
 'J':dlJof. Mu..ic P,ubli:;hiil". LllC. 
Hamstoin Cumb riand Music . 'rwo Musk Cirellil SI,n,lth 
914 18th Avel1.ue South Nashville,TN 37~W3 
Nashville, TN 37 12 Phone: G 15·244~?954 

Phone: 616-320·' 971 Fax: 615·251~88j)O 

Fax: 615-322-92 8 


Mr. Bob Titley . 
Mr. Rick Shipp Titley/Spaldiilg ~lA8soei8te8 
Vice President 900 DivisionStrElet 
William Morris A ency Na~hvi1le. TN :h:W3 
2100 West End Aven.uc 'phune: 6l5,,~55·1::l2t; 

Nashville, TN 37 0:3 Fax.: G16·~54-4:'W7 

Phone: 815..968· 314 , , 

Fax: 6115.9621.80 0 Mr. JeffWalker , 


Ati$wMedia . 

Ms. Evelyn Sh.riv r P.O. Box 22765 

Evelyn Shriviu P biil! Relations Nas.LwHle, TN a7~l02 

1313 16th Avenu Sout.h Pholll:!: S15.2!3gl·ir071 

Nashville. TN 37 12 Fax: 615·269·0Hll 

Phone; 615·383- 000 
Fax: 815·883-19 G 
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Board of Directors 

Mr. RustY Wllike 

Pr9sident 


'" I 

Rusty Walk,n~ gramming 

Consultant, lne. 

P.O. Box 417 

!uka, MS 88852 

Phone: 601.4,27· 604 

Fax: 601-421'·95 7 


Mr. E.W. Wellde) 
Presidellt and C~O . 
Gaylord Elltertai ment Company 
2804 Oprylan,d D iVQ 

. Nashville. '1'1'1 87t] 4 
Phone: 815-88S. 005 
Fax: 615·871-67 5 

Mr. Jay Werth J 

Vice Pl'esidentl nera! Manag-9r 

Sot,them Skit:ts C rporationlKSSN

KVl\1K 

P.O. Box 96 

Little ROck, A.tka sas 72208 

Phone: 501-227- 696 

Fax: 501-228·957 


Mr. Tim Wippar an 

Exec. VP and Exe . General Manager· 

Warner/Chappell 1llSic' 


21 Music Square ast I
'I 

NashviJIe. TN 37 03 
" l 

Phone; 815.2:>4-8777 ; ; 
Fax: 6160726.1313 . 

Mr. Rieha:rd Wootton 

Bywo;rth·WoottolU'K.
l'he Manor House . 

London. England W19 lJA 

Phone: 011-44·1 '1·642·8101 

Fax: 011-44-1.·81540-0691 
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Board of Directors . 

"Mr. Horton Fr 
Attorney 
Fr8J1k &: Frank 
1102 ,17th Avail a South Suite 300 

Nashville. TN 37 12 


.; lPholle: 615·321· 707, 

Fax: 6Uj.821-37 2 


"'Mr. Dick ,"'rank 

Attorney 

Fra.nk &: Frank 


:, i1102 17th AveDue SOl.lth Suite 300 
Na~hviUe, fl~N 372'12 

. Pbone:615·821· 701 
Fax: 615-321-07 2 

'! : 

-Mr, Ed BS[l8QD 
• I 

Executive Direct r , " 

Country M.ulde A ciation 
One Music Circle Soatth ! ' 
Assistant: Terry 
Phone: 244.284 
Fax.: 726·0814 

"'Peggy Whitakel' , 
, ,Director oC Board Administration 

Countl"Y Music 8OCiatioD ' 
Assistant: than on Murray 
One Music Cjrcle South , : I 

Phone: ,244.;.:2840' ' 
Fax: 726.0314 
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List of ~MA Members at the VIP Table 

/ Jay Berman, Chairman and CEO, Recording Industry Association of America (RIAA) 

I 'Joe Papovich, USTR 


Ed Benson, Executive Dirl~ctor, CMA 


Tim Dubois, Arista Records and President ofCMA 


Donna Hilley, S~:my Tree Music Publishing and Chairman ofCMA 


Hilary Rosen, President and CEO ofRIAA 


, , 
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Jason S. Bermao,: 
Cbairman of tbe Board nnd Cbief Exectlti~e Officer 

Recording Industry Assoc:iation of America 

In December 1993, Jay Bennan was named chairman and chief executive officer of the 
Recording Indtlstry Association ofAmerica. a trade organization w~ose member companies 
create. manufacture and/or distribute approximately 90 percent of all1egitimate sound recoRiings 
produced and sold in the United States and 60 percent worldwide.' " . 

, 

Bermarljoined the RIAA as president in 1981, one of Ber.ql.;in·s first responsibilities was 
to undenake the association's relocation from New York to Washington, D.C., to further position 
the industry in the public policy and legishltive arena. He has been instrumental in strengthening 
the industry's \roice in Washington and expanding its influence around the globe. ' 

. ' 

Under Berman's guidance, the RIM continues to make subStantial progress opening 
markets and reducing record piracy in Asia. the Middle East, Eastern Europe and Latin America. 
He is a member of the board of directors of the Intemational F ederntion of Phonographic 
Industries, and is actively involved with the International Intellectwil PropertY Alliance. In 
August of 1996, Berman was appointed by President Clinton to serve on the Commission on 
United States-Pacific Trade and Investment Policy. He also serves as a member of the U.S. 
Trade Represelltative's Service Policy AdVisory Committee. 

Closer to home, Berman's leadership has led to the passage Of theAudio Home Recording 
Act of1992, the DigitaL Performance Right in Sound Recordings Act of1995, the creation of 
The Special 30I ~ection ofthe U.S. trade law, the defeat of dozens 9fcensorship bills in state 
capitals, and the strengthening of international copyright laws -- iric~uding the recently concluded 
two new WIPO treaties. 

After completing his doctordl studies in political science at th..: University ofPittsburgh" 
Bennan launched his political career in 1967 as an aide to U.S. ~enatoT Birch Bayb ofIndiana~ 
In 1972, he was named the Senator's ChiefofStaff and held that pOSition until 1916. Prior to 
RlAA, BennaIl was Vice President of Public Affairs for Warner Communications. Berman's 
devotion to pu.blic pOlicy was evident early in his career when wo~Idng for Senator Bayb he 
guided to enacbncnt the voting Rights Act of 1972, which gave J8-year-olds the right to 
participate in govenunent 

Berman's 20 years of political and public affairs experience bene.fits numerous charities 
and organizations. Recurrently sits on the board of Rock the Vote,! the Rhythm & Blues 
Foundation,. the Rock and Roll Hall ofFame, the National Foundation for Affordable Housing 
Solutions, Very Special Arts, tbe American Friends of the Israel PhP-harmoni(:. and Global 
Green. 

Berman is a graduate ofthe City College ofNew York and. has a Masters Degree frOtTl 

Northwestern University. ' . 

• ECDIIDI/fl III'''IJ1,,1' ASStlCllll'lOIf (IF IIM!RICA 
l' '0 CO NNE C TI CUT AV". NW.: SUI T E '00. "VA S II I 1'1 GTOil. 0 C Zoo H 
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Ed Benson ~ Executive Director 

As beautve Director of rhe Counrry Music AssociDrio'1l.. Ed Bt!fISon 

directs rM QltgQing operanolU of CMA. ~ 1M first rrade or~aniz:.Drion. fo'f'lfwd 10 

promote a typf.! ofmusic. As cmef sraff exect.lZive, Beru01:' Qversees all CMA 

programs trJUI (Jcrf~ries. 'lncUuJ:lng marlc.«ting. public relarions. tnJernariolJDl. 
, 

developmenz and special eventS. He j()wd rhe CMA. SlaJfas ilsjirst A.$sociate 
I ." . '. 

Executive Director in August 0/1979 on.d became lhe beClllive DirectQrin 

I Q/UIQry 1992. 

A. TUIlive' Nashvillian. Benson is a gratfume of Vtlndf!rbilr Univf!rsity. He 

. WQ.f formerly Senior Vice:"Pre.sident for The Benson Company. Q leading gosptd 

music publishing and record company. 

Benson has served on various in.dllSlry organization. boards and' is 
. I' . 

currently on the board of rhe uonard Bernstein Center For Education Through 
""., The Ansand the Nashville Area Chamber of Commerce, Board of Govemors~ He 

i..Y o.uo a member of rhe Narional Academy ofRecording, A.rts aruJ Sderu:a, the 

AcDdemy of Television A.rts&: Sciences~ .lhe Nashllille Eiitertr:zinment Association. 

1M Leade.rship Music Alwrrn:i Association.. the NtlIi.ond' ACademy ofPoprdDr. 

'. Mustc. Copyright Sodery of the South, the AmericD.1l Society ofAssoctotiorz 

Eucutives atII.i Mao's Who Worldwide. 

Benson travels throu.ghouJ the U. S. and around the' world 10 support 

CMA ·s tu:tivt! domestic and intematioMl marker development efforts. 

I ' 
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P,ISTA P.ECOP.OS, INC, 


1 Music Circle HOlT" 

I'oloshville. 1'}0.1 3120.3 

615780·9100 

FAX: 615 7e0-9191 

TIM DUBOIS 

Oklahoma farm boy. C.P.A/financi~1 analyst, hit songwriter, gradlJate"':level acc;;oumlng in~tructor, record 
producer, artist manager. record labet executive - what for some people would represent a crisis in career 
identity has been a natural life progression forTim DuBois.· . • 

"I've never been afraid tel change direction or use both aides of my brain, I sometimes refer to myself 
as 'a recovering C.P. A.',. but those abilities have made tor a healthy balance with my creativity and love 
of music." . 

A Ph.D. candidate in Acc:ounting, DuBois arrived In Nashville in.1977 to take a break from his atudles 
at Oklat'loma State University. "My.plan was to spend a couple of years getting 'this mUSic thing' out of 

. my sy~tem. After two year:s, aU I had fig·urad out was that. If I worked hard and got lucky. I might be 
able to make a living in music. I decided 10 stay in Nashville and find out." .: 

Hard work meant supporting his family by teaching accounting at Nashville's University ot Tennessee 
. night school. Luck kicked in when Tim landed his first stint as a staff writer for Bobby Goldsboro's House 
. of Gold pUblishing company. There he penned several songs which became single releases, including three 
It, hits: Alabama's "Love 11, The First Degree": Razzy Balley's "Midnight Hauler"; and Jerry Reed's "She 
Got the Goldmim! (I G€lt The Shaft)". This era also began DuBois' list of music honors arid awards. which. 
would grow to include it Grammy nomination, four BMI country awards,· two BMI pop awards. the MUSic 
City News Top Country Hits Award, and Awards of Merit from the Nashville Songwriters Association. 

Success in songwrltlng did not immediately ease Tim's re~ulrements for. finaneial security. He uyas stUl 
teaching accounting. this time for Vanderbilt's graduate business program• .when he began developing a 

ew recording group. With friends and former contacts from Okrahoma. Du80is worked with bandmembers . 
.",." who first called them.:selve~ simply "the Okie group" and later became known to fans and radio a3 Restless 

Heart. 
Restless Heart was an al'nbitious project. In ·getting the group's music o~t to the public, Tim combined 

his full range of talents, from songwriting to business management. He negotiated a contract with RCA 
and co-produced R~stlesls·.Heart's albums with longtime associate Scott H~ndricks. In undertaking 
management of the group, 1')6 formed a partnership with the Los Angeles firm ~f Fitzgerald & Hartley. helping 
tnem open an office In NI15hvilie and manage the additional acts of fOoster & lloyd and Vince Gill. By 
this time. he had left his teaching post to channel full-time energy Into music:. • 

By January 1988, DuBois' diverse responsibilities had him considering "pulling back into a saner lifestyle". 
But Clive Davis, head of Arista Records. began courting !lim to head an Arista country division in Nashville. 
"Yes I wrestled with my ehclices," says OuBols. "but once I made the decision' I never looked back. Nashville 
is a haven for talented soilgwrlters and artists - it's an Ideal place for Arista, and t couldn'~ be happier 
to be a part of this efforL" . 

Arlate President Clive Davis concurs: "We always empnasiz:e songs and original talent. so it was important 
to me to find someone with that same strong conviction. Tim Ou90isis that pi3l'Son." 

As Vice President and General manager of Arista's counrty division, DuBOis opened for business in April 
1989. "Our strategy in Nashville is to wort< very, very hard to get more than our share of the great songs 
comIng out of this town. ., i 

""11'1 Ii writer - it's been a long time since a writer has been In the positon to head it record label. 
love this business. but I also love music and songwriters ... I haven't forgotten where I came from." 

-* *-,*-*~*-,*-*-*-*-'*-
Arista's country roster Include!ii~ , I 

,"sleep At The Wheel, Folob Crosby, Exile, Alan Jack:Son. 
Lee Roy Parnell. Jeff Thompson, Pam Tillis and Michelle Wright 

http:P.ECOP.OS
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DOMNf HILLEY 

DONNA HILLEY. mUSle publbher. born .B 'ngham. Alabama. President Gnd CEO 
of sony/ATV 'free/Ctou Keys Music: P"lbl shing. the 'WfOIid'slcmaest country music 
pubRsher. lIased In ...oshvllle. she h ded Sorry/ATV Tree'. eJ:.ponslon i.,to 
non-c:ou:.fryareos such as film, tekNisi . cU::lvertlsing music CIInd Broadway 
musiclI:d.swhine mointainirt9 Sony/ATV 1J'I' e's Jeadershlp in 'h. country field. ' She 
has been wath Tree/crass leeys sirll:::e 1'la.-ne90flotlng the eompany's 

, 	 ocqulslHon· of more than &0 mc::Uor cc:d'cllbSiJS. includIng thoseaf Jim Reeve.. . 
Conway Twitty. luck O.ens and Merle Hagliilard. as woll 05 Tree', sat. ta Sony. 
WRh the United States adrnlnlstrot1ve t\et.dqucrler:s for SoftY/ATV Music: Publishing 

. based in NCashville, H,1,IIey addiHanaDy ~Clrsees the entire a,dmlnbtratlo,n of dol' 
to day music, pubn.hlno operations whl ., Include Its c;ountry catelolP. Tr_ 
publishing Company. Inc•• Cro~ lCe~ P DlshJng Company. Inc., and nmber ' 
PUCllshlng Company. Inc.: p,u.J the PQP Fatalags of Sony/ATvTunes, Inc., ond 
Sony/AN Sa"'9$. Inc.. In addition to the ~Im ond televJGloV'l·eatalcgs of Columb'CI 
rlc:tur..:. and TdStor Plctllres. In 1994. shrr.as named to the MCA.P board and· 
e'eeled to the Natlonaf Music: Publrsher', Asloc:latlon boardJ She Is currentlv 
chairman of the Country Music: A.noc:lafion Boc:nd: serves on the board of 
dlredor!ll for 1lh. Ctuldren's Hospital at v~nderbllt: board member 0' Baptllt . 
Hospital; se,,'es on the advisory board ~ riM American Bal'ik; 5Hrves on Board of 
Trusteell for Belmont University; ,erves 0'l bcord for operation smfle: member of 
the 'rid Music: A.dvisory ,Committlllle: pas1 tnember of Nash~ne Chamb.r of 
Commerce Jleard of GayemoUi: past pre31dcnt of LeadenhJp Music~ has 
pre¥1ously served as po$t president of t~e advisory board ,~, lelrnant University. 
the Ronald McDoncsfd House; In ClC2difiot1 10 being a past boord member of the 
GOSpel MusiC: Assoc:lation. the Naffol'lal Ac:odemy of Rec:ordlng Ads & Sclence5. 
the W.O. smlth/NClsh..,.lIla Community M.)sic School. UnlveDity School: Clndthe 
NashvRle Sy,nphany Ass«)clatkm. whetelshe illil chairman of the music Industry 
committee fOr the Symphony BClII. In 1996. Business Nashvnle MClQClzlne noted 
H'lIey CIS "Orile of Nasl'lvJlle', Top 10 Moat Powerful People ."the Music: Industry"; 
in 1995. shlil'_c:ts "oTed-Onll! af Piloshvl11e's Top 25 Most Jnf1\1entiol Women" by 
NcSi'lVille Life Magazine. In 1992. Enferfal"menf WeeldY rnClgozine rCinked Hilley 
#.t: 1ft It,S "Ten Most Powerful Peoplo in C~nbyMusic--A GuIde to Country Music . 

. Clo"'''. and in 1 774. she 'Was noted as ne or the "Women W. Admire" by 
Mirabella MI='gazlne. SI'Ie WClS named" oman of tho Tear~ by the ~us'n_. and 
Profes:.ionaIWomen·s Club in 1978, Clnd lin 1"4. she wa$ honored CIIS "lady 

, Executive of the Yeo,"' by the NatlonQl Women'J b;ecuI1Y.S'~ She WClS bestowed 
'With the 8elrnont UniversIty Sc:hoo' of ~sic ApplauSieAwcmit in 19930 for her 
service 10 the eoAege community ond musiC inc:hntry. Hnrey Is c:urrantly c:o
producing cJ telt!'rislon show c.:ai'.d OOSOrrMctes-. . 

I 
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Hilary B. Rosen . 
. President and ChiefExecutiye Officer ' , 

Recording Industry Association of Americ~ 

Hilary Rosen is president and chief executive officer of the Recotding Industry Association of 
America, the trade group representing interests of the $12.5 billion U.S. ,sound recording industry in 
Washington, D.C. RIM's members include BMG Entertainment, EMI-Capitol Music Group North . 
America. Universal Ente'rtainment Group, PolyGram Holding Inc., Sony,: Music Entertainment !D.c. and 

. Warner Music Group. . . , , 

. A veteran lobbyist on Capitol Hi11, Rosen has long been respected for her knowledge of the 
political and legislative J,rocess. Chief among her RlAA accomplishments is an amendment to the 
Copyright Act providing for a performance right in sound recordings; a legislative resolution ofthe 
long-disputed audio hOllie taping issue that resulted in the [ust ever coupling of technological solutions 
with copyright royalties in the Audio Home Recording Act of 1992. In Ilddition. Rosen has been a 
passionate defender of the arts and a guiding force in the music industry!s:campaign against censorship 
and the implementation 'Of the Parental Advisory labeL She is a 1997 r~ipient ofthe Aqlerican Civil 
Liberties Union's Torch of Liberty Award for her advocacy of the First Ainendment. 

Rosen's current focus is addresslng technology and business issues affecting the recording. 
industry's future production, marketing and distribution of music. Sheereated the RIAA's teclmology· 
division in 1996 to evaluate and develop systems for protecting music in this new digital arena. Under 
Rosen's leadership the RlAA has been at the forefront ofU.S. Government consideration of issues 
facing the copyright industries in the National Information Infrastructure.· Ratification by theUnited 
States and 29 other coUIitries ofrecently negotiated World Intellectual Property Organization (WIPO) 
treaties. protecting copyrighted works in digital transmissions world-wide, is the R!AA's primary 
legislative agenda for 1997. ' 

Rosen is a founder and current board chair of Rock the Vote. an 'organization encouraging 
young people to becomE! more involved in the political process. A dedicated and. committed advocate, 
Rosen serves on many non-profit Boards including LifeBeat. The Human Rights Campaign 
Foundation, the National Music Council. the National Advisory Council for Artists fora Hate Free 
America, Y.E.S. to lobs, and the National Cancer Foundation. 

Prior to joining the RIAA in 1987, Rosen operated her own consUlting firm. She also worked as 
a vice president for the lobbying flI1Il ofUz Robbins Associates, representing dients such as Goldman 
Sachs, the cities of San Francisco. Denver and New York and the Association ofLocal Housing· 
Finance Agencies. Earlier in her career, Ros~n worked for fonner governor Brendan Byrne of New 
Jersey in his Washington office. She has served on the transition teams ofU.S . Senators Bill Bradley 
and Dianne Feinstein. She majored· in International Business at George Washington University. 

1I~t;I1Il"'"t1 'IJ"U'T/f'f' .45"111:,'A111111 AMeRICA/J'
13)0 CONNECTICUT AVE:, NW. SUITE: )00. WA311INGTIJN, OC: 20036 

PtiONE: Z02.115.nlcl '")1: 102.715.725) WitS, ",ww.rJaa.com 

http:ww.rJaa.com


CMA BOARD TAKES COlJ'NTB.Y TO THE CAPITOL 

Artltb ·18 perform at Vice Pnridelllt'. Raideace; Leaitlatin waCl ..,. tDpia 


. . 

NASRVIlt.iLE ;. Vice Pl"C$ident AI Gore and Mrs .. Gtn'e will hpst a c:asual "evening on the. 

lawa" ThursdaY. ,Wh acoustic pcd'onnaoees by Patty Loveless, XadJ.y Mattea, ICim Richey ami Lee 
I 

by Parnell as part ofthe actiVities scheduled for the Country MPsic Association's quartedyboatd . 

mcding july \1-11 in Wuhingtan, D.C. Also ~-:=:~ tho 62 ...... industry 1"'_ 

broken will lie upda:ced during other events onte~_~JpdJ,l$Y by "perts on the . 

issues. 

Ambassad:O.r Charlene Barshefsky. U.S. trade representativ~ ~ ipeak: during I luncheon on 

Thursday. boated by CMA and the kecording Industry Association o~America (lUAA). 

During a forum discussion on Thursday, the boud v.riIl hear ti:Om Mary BUlh Peten. the U.S. 

re8;isrrar ofcopyrights, Peters bas held the position for three yean aDdis a &.:queat speaker oft 

copyright issuGS. A lP"iJduate ofEbe George Washington Uoiversity Law Cenla', she is author of~ 

General Guide Tc:t The Copyright Aa or 197~. Gwen Lipski. presid~ ofSound Thinking. will also 

address the group Thursday. Following a Vvo-ye8I' stint with MTV: Music Tdevision, Lipski fbundal 

Sound TbiDking ·1;0 provide strategic planning. business deveJoplIltIDt.md research guidaace to . . 

e:rrcertaimnmrt ami other c;reatiYely oriented businesses. MTV. Grey ~Moviefone and 

llock Ihe VOte all! UDQng her di.ents. 

aCMA:sboard traditionally secb 011'1: key cities other tb.an NUlMDe tor its 1II..w.p to 

address oppOl'l'J.:U:iities itt aparticular market or to take advafttage oftbe resources a city baa ta 0&." 

said 04A r.xe;U'dve Director Ed BEIIlSOR. "With inteDectuaI property riPts a prime: area ofconcern 

aAdintercst amollg me music industry. the board felt like thi!I was an oppomme time to have a meetiftS 

in Washington. W,'U benefit from tbe abundance ofkno-ledge and suppon available on Capital am 
as weD u through interaction with organizations based there. such u the IUAA. .. 

-more

... _....."untl..........~» ••fhh_.~,,_~ ••••_.............. - •••• _ ..................._u••••••••~ •• H ..............u ...... _..........~ •••••• u _____ .........~n....._~.u.~"~ ... ~............~...I ....n .....:u...................; ........................- ..• .......................··_..--c....·•·..
• One Ml,lrRe Circle Sourh· i'iashviUe, TN 312113 • (615) Z .... -28iO -Fax: (61'5) 242-4183· w"",'W.c:oUlltrlrmulsic.org 
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CMA BOARD TAKES CO~y TO TBE CAPttOL. Z 

R.eipng CM:A Female Voe&\ist atth. Year, patty LOvelea i~ 'Cum:ntIy an the: dI8tbJ with 

"The Trouble Wrtb 'I'he Truth"', the title trac;k ofher JDOlt recent teleaaa on Epic R.eoordt_ TIM Wall 

Strqel JOfIrIIaI said ofLovelas, "'To listCID to a tint~ cantemporary COWIIly sinaet such as Patty 

Loval_ is to get all idea how much better PIIISy CliDe milJ.hl have ~ed a quancr of,a c::cntury 

larer." 

In ha- 14 ye.II'i u a recordina III11:ist,. ICathy M.attt.m. has reloued il IIIbumJ to eommcn:ial and 

critical a.c:claiJ:n. including her II10St recent. MetoUry Nashville Jp, LOVE 1llAVELS.TIIe ClJiCDgD Sa".. 
I ' 

n"",:. recently said ofller, "'Kathy Mattea has gone many p1KCS durin.I her muslcaljwmey. alwaJl 

findiDg DIIW iDllu~:e, to inspire her'distine'dve KlUnd.." 
, , 

Lee It.Dy Parnell is c:liJnbing the Country dwU with his lDQat rec:cnt single, ""Lud::y Me, Ludc:y 

You". 'EM Detroit New~ hili said ofthe Adm Nashville artist, ."a..meIi has brought a touch ofpoeuy 

and a streak ofimeJlJectual independence to Music Row." 

Kim RJchey ba9 written most ofthe songs On her two c:ritita11y acclaimed albuma for Maeury 

NashWJe. USA. TQday recentty said. "Richey maintains equal proportions of COUDtry~ roclc and. folk 

put it aD together and you've go oue altha most appcaliag perf'ormers:OUl there.. .. 

Founded in 1958, the COunuy Music Association was the first ,frIde OrgaNzation f.bnned 10 

promote a tYpe afrl'.lUlic. More than 1,000 IIlUSic industry pn:d'essiona1i 8nd compaDiea ftom 31 

c.cuntries around the '\YOrld are members ofeMA.. The orpnizatioo'. a~ectlYe.l '"' toJUide and 

a:abaace the development ofCountry Music and 10 demonstrate it as a viable medium to adverliaerB, 

~'1Jld mecJi. throughout 'lhc world. 

CMA boull ft'I.embera save gra:is uti pay their own aqx:osea to attend board meednp . 
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CMAmSTORY \ 

FOIIIDded hlI9SI.1hcCoUaby Music Association .... tII: fimtrada org;vdnrion formed toplOlDCllr:s iI type of 
musiCl. CMA, orip.Jly ~ ofonly 233 ~ DOW bas mare 1baa 7.000 Orpoiarional abd iDdiridu:al 
members ja :1) c.otmtric:e. "['be objacriw:s oftbc OII'ganizatinn ~ fD guida IIDd c:nh,m(.e the dc:vdoplllCllt ofCOImky 
'Music:~ttc~W:; fD ~ it ••viable me4iwn to adwnison.. ~ &lid mcr.dia; aDCl 1'0 
provide a uaity afpwpollC fhrthc CQQDtry Music iDcluscay. ' 

lbidaUy, CMA'5 SoaN ofDifeclon iadude:d DiDc dirccrars IDd five officcn. Waley Rc.o, prc:BidcDt of 
AGu.f1t.'Raac P\IbIiJbidg. _.w xrval as CMA's lUst daainurm otthe baatd. ~CIltIepn:aeur aDd cxa::utiyc 
CODaie B. Gay was liz bmding plCSide:at. , 

CNA IIIIIIftbcnh1p is ICIDIIIpC»J£d r1f..pctsmIl at orpnizatiou who are iDvolMSlill Country M'Iltic:, directly 
aDd subsamdaIly. OrigiDaUy there wen: _ iIMIMdual manbBmhip GilUlaorita. The tII1rC:aIt 15 c:ab.'fpries tqJresasl 

all &CIlII3 oldie musio indiastry. Orpnizari.... mcmhcnhips ate also anilable. ' , : 
EsdI mcmbc:rsbip' ~ ia It!plmlClDt.ai by two direI::tDrs,OIl the Boan:I.; dun an six direcIIonJ..c-Jarge aDd fOur 

Ii&:tia:Ie cIin:dI:InJ. ()f6c;erR \tie, cJc:r:tI:d by the dirD:fmlltaIi:b year for a ~ term; CMA's Bcwd ofDin::dDn 
rneBU d:ueB 1inIe!l .:mmaIl]r. 0fIicen _ diro:::roo ra:ei.w 110 salary or ~Dam CMA. 'IbI:y JCJ'Ye-abe 
orpaizatj.. graIis. payiug all ~ir cnvn expc:RIIIIS. TIle foUawiug is a list of ~'II praide.ars SlId cbainncft: 

PIlESIDENT ~HAIR.MAN-
, , 

. lRESlnENT CHAlRMAZi 

l'S9 Caanie B. Gay Wesley Jose 1979 1Wph PIlCI'II Tum Collina ' 

1960 CamUoB.Gay We.,Jey llDsc 1910 Ralph Peer :P: TomCoUins 

1961 E.eaNolsoa St.c¥eSbolcs 1981 T_yRice , BI"IICII! LuadvaU 

1962 KmNdlOll Str:ve Sholes 1912 JCI:zl JCraaco : Rick Bladc:bum 

196) c;a.,Aub:y Wesley llosc 1913 Joe GaJiiI.DtI, Sam M'anDadaJa: 

1964 T....... FJ1IIIIiIeS PtaIarl' 1914 . Dick MgCU&u&h Ralph Peer U 

1965 Tax J.iIfl'I Franca PIUUXl )98.5 Dic:lc McClIDcNah Sana MamuLduIce 

1966 BiD :tle:oby Hal Cook 1916 Rick Blaokbum loeGalante 

,1967' PIIUl Collen RoyHorfOG 1987 AI Gn:cn&dd., Jim FosJesoaI 

1961 Hubert I...aaa lack l..oetz 19B1 David Coarad Ja.dr: Eupr 

1969 'BiU WUIJamJ . BjJJ~ 19B9 ' C~Bradley Jlogcr SO'IIiDe 

1970 .Harold Hitt BiI:D lla.s:oer 1990 Roger SoviDe: Caaoie Bradley 

1971 WadaPepp:Il' Dick Broderiek 1991 Them Schuyler J,gyWusda 
1912 BillFarr HubatLco, 1992 llo)- W1IDSCb ; ThcJm Sclnaylcr 
1913 Fn\Da:S Ptcstan. Joe Talbot 1993 Paulc.viD DIU'l B'aIybuttao 

1974 Wc:aky I.osG JoeTalbaI: 1994 DaD Halyburrma Paul Corbin 
19'7S lerry Bradley Bill DeaDy 1995 T""-Y ec.~y KittyMexm 
1976 
1971 

RoaBIediGe 
Daa MaK.iDnc:a 

Tan Foglesoag 
NannaJl Weiser' 

1996 
1997 

lGftyMOOIl 
TJII'I DuBois I 

TOIl)' CGnway 
DanuHilIuy 

]971 Jo::TaIbGt DoaNclsoIa I ' 

'I'hc Iiit of CMA'I aaDrtplisbmcnts is 8d1IalIy • spectrum ofimporca.nt milcstcJacs in. ~ history ofComnry Music:. 
.FollowiDg are same ofeMAls nudor concrib\lfioas 10th: CauDtry Music ioduIIry. ancl its manbership. ' 

IA • One MU3ic; Circle South • NQhvillc, TN 37203 • (615) 244~2840 • Fu! .(615) 2424783, • www.clOWl1TYf1'lusig.org 

http:imporca.nt
http:It!plmlClDt.ai
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lHIj CMA AW'ABDS 

"Ibe Country Music': iIIdustty', JIJQ8't b.igbly-a:m::tz:d and pre-c:miDc::alt a~~ pcMmittd ....ally ia 12 ~es1D 
OQI:5tIlDdiDg CCIUDIZ')' art.is'I::I. as wad by CMA's av:mbersbiP. to boooF I!X'.Cl!lIleIIc.e iD artistry. 1he CMA A'WIU'da wae 
~ ill 1~7. Tln ~ yare the preseallliaa wanaped..b t.e.Ie:Yi...bnwInst fix- tile fUR 'time: ao:t haw: lieetl 
bRlldr:::as'l: liw CM:f d.'ode: televisiaa. c:adl year &iDee 1969. Kraft bepn ita ~rsbip bl1961 &ad .... the tole ~.~ 
tbr::aaauaI evmt 'I:IuougIl1981. A steRO-C'lldio simulcast af12:lc CMA Awards Ua takeu plam! siDce 19113 . .AddidcmaUY• .he 
gala CM:Id is 5)'lIdic:atedfbr broadcast ill C,amuia :aM a dozea tDn:ip cowmiess iodVldiDa BBC iIl_UairaI XiDgdom. 

~. "•• f 

IN'I''IIqiAIIQNAL C'Qum;y MUSIC FAN J'Allt 

~ by CMA aud. the GC3Dd Ok OpIY. F&D Filii' ill a gimt Country Music feativ.IJ. hdd eadl1wII1 ia NalltmlIe 
, 1'111= UDiquc ewat eaable'l Ccumry Music fims to ~ their. fawriu: anilts lad ~ lJIIII1erOQS live pet'ftIrrnIIIJc 1hmu8hc' 
a \III.':II:k erowde4 with ar:::siYides :.. all for the price ofa !lingle licJcct. IDiI:b:D:d ill. 1972.. Fill Fair' aara.eb 1'hoaSlnds offaDs frcr 
~t tbe wadel . .ARn~ly 14 ,000 fans aItI:G.d. Fill Fair e:ach yQr. • 

§RQ. CHA's Em:ER.IAlNMENT iRO 

To ea:ourage peaSOiOliml c::iI.aT.IIIr ~ 3n\OGg iadustry profe:ssiollals. CWA spoasars SIlO, the aaauaI C'dtItt.aiamcct e:x~. 
in Oar.ober. OM of* lmrpst aDd most ~ alits type ill. tbe iDd~. SilO is atrended by buyen aad ICI1en of I 
~ II -U u ptafessiaDals rcp~ all a.apeds gfthc COUDtry Music iDdustry. SR.O·s fi.aU--senic::e exhibit 
madcctpJ-e IIl1oW3 amp1c ~rkinc~. Th.eSIlO sbaM;ases :teaaure.tClft'lil'll ofCDWltry MIlIric', btig1:l'testnd., 
TliIeDIS. The tbn!e-day ~G:lt is 'Cbc iDdu,suy's p~ couti: ... ::.."", addRssin8' issueS rha1 impact all f.ac.r:Is of Cou.atzy M.Jsic. 

ESIAlLISIlM£NT PI JljE COUNTRY MUSIC HALL OF'FAMEj 
I 

, , 

. . thr::lkmd ofDitcc:tOfl of CMA established me Cow:d:ry Music Hall afFame ill J961 to immaI:1:alize CoarraYMWlic'a 
.. ~~"'buton. n.: huildiog1b:at Iacuse:9 the Hall ofF3ICIC and MUSCW1lWas~ ill 1967. Siac:c 1967. the~· . 

.",-.,,,~ Musi~PQlI_tion bas opcrat.c::d the &-st class fa£llity, wb.iA;:hhas been c:aDed -Amaic:a.'s Jimxite.IllllSir;DIIIIICIIDl-. ~I 
J COIItiDIses 1D a ...Jnc;t the 3DDU2.I. selcd;iQD mel indudiaa. iam the HaD ofFamc. nc,official iDduC:t:ioo is made cadl )1:IIt CD th 

,j CMAAwuds. . ' 

MARlCETINGWlIB COUNTRy MUSlC 

.Iai1:idat.ed in 1996, tlbe aoaual M.arJa;tiDg With Cou.nuy Musk; c:Oolereacc was est.ablilfJaed to _cue c:ocporar.e ~ 
cmd ad agcDCY deci.siOG-lnabrs on opparnmities available with CQQDtly Music;; to .J:bi1I!ll 'bl':lDd marka'i.ag objectives. I 
Patridpants iDc:lude: muSe industry ~tivc:s. Fort\ine SOO ~ at die vice president md br.md ~ level:, ad 
iJ&CIICY u::wxamt l"B1RIgt"'is aad prarnatic:.tas msnegen. 

AMERICA'S SOLD Q,N COJJNI!.X 

CMA's highly $I1C~l ad Qrnpaign. tar8«*1:1 $I. c.Orpora.t.c: America Includes the ;\sOC Taut which will ~ 1D 

lIIiVOf ad CiCDb:t'tIlIO £un1Uarbe ad qaaroy pencxmel. corporaa:e II'IIiU'ka.crs aad thosI who sell Camcry ~ with.'; 
CouBay Music. why it W&x:b for IIJa.Ibt.c:rs _ bow to cflb::d.vcly usc it in ink':grakd ~I pl'OpaIIIII. . I 

OOOLY.DlMT IN J;&GISLA~ ACTlVTI!l!li t.UECl'ING JJ!E Ml!SU: lNDlI$lllX ·1 

. CMA has takaI an ~ role ii:t legi.s1stM: ;activities whick aff's:t Ibe music imIwiry. iDcJ.w:1iDg parti..:ipa&ic.wl in die 
Caddo. laSaw Amerids Music. Tbe landmark law c:onttoUlns n:cord n:ntaI,. ,..n3ctnt In 1984 • .,;eras. in pan. .. result of 
CMA's c::DI.SCInt lobbying dTorts. . 

As It bas Ibc1hc past SlM:nU years. CMA wiU eGlUiauc 'CO work vipously, ~r.agiog its lIIII:IIlbat to mab! lbeir 
;,oic:es beard. CNA was part of all ilnclUiYC ll-yc:sc etron by 'the music .iadusb'y, ~rJciDg Ga bcba1f of the Horne Audio 
~ /V:I., ~wm p~dc fOr royalty li:cs OQ the .sales of IiUldio 'tape: an41fu'ctwa.re. 

http:an41fu'ctwa.re
http:marka'i.ag
http:feativ.IJ
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INTERNATIONAl, MARQI DEVELOI'J\:flNI 

III 1982., CMA establiobcd an offiCII in l..andaG 10 ~ the ,,;sib~ .adpopWarity of COUD&Iy Muic in E'IIItIpe. This 
irIitiaIi'nl" a first amcog America. ~ic U:Ide organir.arinas, was broademed iD. 1993 ID iDc1udc a 111M ~ 
~Dr:padmeDt "'vbicb (MInces lIobal ckMtlopnraJl ofC~Music. III Mardl1994, CMA rat.ru.dIInld its 
iDlJ:maijopal p~ to a n::gjoaal rep~~ sel"riQg1be UICIIi'cIaDd. Germaby/S~1aDdIAustria aad r.be 
Bax:lux.. Topdaer MIh IbcNashville hcadqllal'terJ" 6ese RpiC4D'ltar:iws c::.oordizIare iactMdcs such 311 ~ airplay. artist 
toutS and "aa ~ UIDlmwUc:atiOU llli:t'Work Yialabd rclatiODB. advisory pps; c:oufaCDCCll, 1'CSICUda. proja;q. databases 
aDd publiclcioM. ' 

THE PROMOTION Ol,'cOVNTBY MU.SIC mB0UGHOUT T.HE WOBLD 

'I'brau&h the. altaiDma!tt ofpO&itiw publicity fOe Co.may Music iD imponantBeMpapen, mftpziaes aDd ftlIIdia allover ' 
the: gloh; ~s COIlStaaI reach to both DIIIional ami. iuII:maI:icaalllMliia bas made ~try JI£wS a5 tar &fidel u Japau. 
AustIalia Snd 1bc Cza:dlllq)ublie. Progtammi.qg oftlle filImat has become an iotA:gral pan o(Voicc orAmarica. with a 
I.irr.eDiDB mWmcc of:miUkins abroad. 'HtuIdn:ds ofnadaaaJ aod in'r:er.oaI:ic:mal pre5$rCplClCDtativcs fixwI Od Nuhv:illc aad 
CGUIdty Music tluoush cOvetJlgc o£]?Ul,Fai( aDd the CMAAwanis ca.c:b. ycat'. The prcdudioa ofprcnncniooal mat.erWsl3Ild 
~ prew.ncatianw cL:m~ 1be appeal orCtlWltlyMusic is also aD ~ t\mdico. '. I 

MQNDILY TRADE MAGAZINE. ; , I 

CLOSE UP mapzinc:'i .:.ompiled aDd. pub1isbcd mootbIy bY CMA soId:y b' ib·II1I!IM~. sc:na u • 'Vital ft:.SOura; for 
1heCau.atly M\lSkIndusuy. Each mcath the publicarim featDn::s timely and ~ news stories. ptlispcdiYe8 Bud 
c:o....... ~ ale Dew c:ompaDicl. ptOl1ldlons aDdappoiDtmcDlI. !lisa.'Video~• ...-Ii. JICWS aDd ........ u 
wall .. pra6Jc:s ofC~'artists, IDO~ aad m\iSic:iaD&. CLOSE lJP ~ as a COOIUNDicaIion DdWaIk for all 

iDcrc:atiD&fy wide:spn:llld industry mel is also quQCQl widely by wire services and aIhc:r pubJic.::.aDaM aDd broakalt pra~. 
THE C!>MI'JLAIIm! AND DlSSEM!NAT!QN PF g,aARCH MATE!!IALS ... . I 
~ mea completerliBitins ofallradlo sradons.prograuuniDg Country Musil:! ail ~ !be: world i.e CMA'I IIIbUal CouDtry 

Music Itadlo DirecroIy. canpilcd by M Stra:f Journal cxclusivdy fO( CMA. It pIUVida detailed ~ GIl c:my I 
Country radio station in th~ U.S. and.Canada. Soma 200 ~ ptopalllllltl"ll an: also fi::atural. Tbc _ is also awilablG in 
a 'II8rit:ty ofIIIIIi.UDs label bmau. . I 

. A!J a mbicri'ba 10 the Si.rnmoIaa M.arbc ~Bun:aIL CMA hu the abwl)', to provide its orpuizatianal mcmbc:ri 
1rida 1M malt ~ stiatlstlcal iDtbnnaIioo. OIl die Cotmby Music. iluc&:ace ~ tIw:ir buyins habits. Sianmr.wd rnnci.u=t+ 
~~.aad laqcst survey of CI.1II.SUDIers and thciranedia usage and purcb.asia&babiu. ShDmons daJa is prcwidtd to CM'A 

GI1P"=;:!m~ ofmart::ed.rlg suppG't JI'IIIDriab _ell as CMA Fact ~ a compilarioa'olstatisdcal . I' 
iu6:rn11iltWla,. witb BIJOnS cCl Cwntty Music ~ iadwlirlg dc:mograpbia b~ Iisteoing aDd pun:basing habits .. 
mare. AmsuaJly npdau:d vida» 'preSeatdiou.s bring tlw mWlle to lire., sud SCCDmpsmyijlg 1ea~ pkc::s help mala:: tJaL, I 
sales. .. 

IAJCING THE SUQW ON THE ROAD 

SinI::.c 1963, CNA has c:ont.1nuaIlO lake COUJJby MusiQ's SlOl'Y to the ad~ conunuaity. provic;IiDc ~ da=l 011 
.,... aDd quality oflbe Cauatry audience. CMA', ad agaac:y c::fI.'aru an: ~ to b:ep doUan! fIcnuiD& _ CauDbl! 
radio. tdcvisioa aDd c6::r media. ~pn:::.'lilClll:iau III major igc:ncorica in ail ~ mc:b at New YOlk,. Cblap,. ~ 
'La. Aqdc:s aDd Atiauta ilIumaro 1baI:·tho CountJy Musil: al.ldicuc:e repraeats _large aDd attrac:tivc: CII:IIdUIIIer sqpDeOt. ~ 
addiDca, special enlCft3intDCDtlc::ducational cvmrs help dmnanst:nde to thc:sc: kcy-dc:dsion mabJB \he 1IIIIIket:iDg ~ of I 
CouQt.ry MusK:. , ' 

CMA aI., 'labs au aa:dw: role .in pn:senting live COUIltry Music pet£onna.ncea at ttwnefcIUs mu.sic:-~ scrniaars, 
co~ and tnde ~IVS) inc:lu.ding NAllM. COIIDby R.adio Scmi&w". Soutil By South~ aacl NACA. P:auct 
prc:;.c::alaZiObS fix 11M: mous ecas:fi::nmc:e a.udimt~ are also a vital aspect of' CMA~IS panicipatioo. 

.' ' 

http:CouQt.ry
http:Sianmr.wd
http:Progtammi.qg
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IJlE RECOG1gTloN or PROftSSIONAL ACHIEVEMENT 

Bl'tJGdtt::I:I.:t..t"""" - p~1CIItaI1IIDIIdly to 1M rnotl a&UlD"clinS 1JraIdcasl pennmlities iii IIII1&Il. -=dium,. IIqr:...~or 
__cadq,cnicl. CMA alBa rcaaJlDila tho Sta1iaD of1be Year iIllbc blrm.arlr.:Eo.· . . . , . " 

:n. C,.",te B. Gdy AViIIWrl- FOI8Iedy"" Foullding PNidmtI Award. ill praeutell ~ to III iadMduaI wba _ 
itIIIdcnd .... ,.,."",DI_viCIi: to CMA.. ' '. I 

irving ".....A'rfItlfrI. Dl~l~,," - Ja 1913. dais .'IIIUd 9'U iDaugw:atal by tho'BaIrd ofDirI;i;:Can ... 'MIl ~~ 
yar'tD Tk 1II1II tor wbDI1l1t was IIIIIDIId -1rIiDa WaugIL "l1Je prestipjoql 8.WlU'd was DICIt apia ~ until 1987•• 
FnIIICCS Prcsfaa. WIUJ ......01. Ja 1991, Rtirias CMA CXCCIdiYe direcb' Jo WaIb:r-Meadar bo abe tile thUd. req.ieat, ~bic 
is UaI:Dded to Nabllpr: I~~ haW. probmd ~ 0Il1he stIIeafdll! JDcluIIy. . ..' I· 
Jo Wall8r ~letIdi:Ir.mMi'fttltla"t" Ac:.t.t~rAw"'" -Rcca~~~ by an ~ 01' COIIlpIaY L 
advacar:iDs -..I sappgrtiiDs CI.'IIIDtry Music', ~ dr:vdopllloSJt outside NotIb ~ca. I 
~Ach'~""";AWC~ -~ priDcjgumali&u..autIIoa, editm-s, ~tedJ3di0~"~wri=s' or 
ptcduI:en YJboaie work .Iipific:mdy bro.adaJs the ...Qibillty aud awat~ atCOIDIIr)" Music:. Tbia award is DllC mandmed tc 
be a'WUdcd -wd1y. . ' .: •. ..' Ij 

SRO A~I'IU .. 'These armuaI awBI'ds 'IIICR: ioitiatI:d to boner ~~within the 1I:IUIiD8i11d11stly. ID addifjon 
1be sao C'baiImaD'. AWomI, wbida ia I'XIt mandated to be aVl'llid lIDDUaIIy, ~~ iDcIiYidaal ~ 1I;J 

tm.dr:a .,~ ofCc:JIJabY MusiG. : . I 
Spe_ PlaldMY' ..twa"" -1'hD Pn:sIdaIt olCMA may ~ lit hisIbcr ~ this awud .,hmor incImduals miakU 
~ ecmcributiODiI fa eo..ry Music aaclfor CMA. ..• . . .' .. '1" 

Wulq lII»e FtJl'f!ign Media :A.dr#tw",.,,,rAwanJ • ReGopizes autstaDdixI&.~ ill 'die media 1fdIida coatribute ~ tl' 
ckYdopmc:at ofCOUJIUy MlISic outside t.bc Uaitld StiIEI:S. lbdio, TV aud. priae jcJi.JmaIists, autIIms. 1iIIIiton. 1I:Itm.sUm1fl'liP:r: 
produa:rs am! c:a:cutiva who nsida omsido JbeU~ St.aIta arc eligible to wia,this a¥lafd,. Thi.is award is ..1'IJ8lIda1M to 
be awanloll amwaIly. . . 

THE RECOGNITION grQCIQBER AS C0UND.y MUSIC MONTH . : 

PR!IIdcats Nixaa, CItI.eI', Reapa. Bush aad C1intcm have aU ~ "Oc:tDbor Is Cooatry Music Moath-~ 
~ &lid sblltlliaeafSto cammr.moratc 1hcI bnwkrP.oa'sa:ope oftbc ~which 'bqgpa wi1k the c:stah1.isbmbt 

. ofCOdIIby Music Wc:c:k in 1962. 'The celebrcitiim of cowmy. Music; Montb i~ ~,reecgaizaI:wurJ.c:hride by P=idaats,,! . 
. JIQWI'DOrB aad bIads of1II:aIie. '.' 

TD fbau e\'Qt1llDft: 8UeD~OIl the ~oik1DIlIltb. CMA,. ill amjuQc:daa. with dM: Ndiaaal Assoc:iatiou. of 
lto:on:liD,g McrcbaDdisers (NARM). iaitialcd ill 1913 3D e:=usive mer~ aampaip eGad..,..,.d co both tile JW:k ~ 
JeWlIeYel. For:IU5Dtg OIl the CMA Awards. the pcti:aE atpun::ha.!i£ carnpaip is struc:turat to 'lxaIt __ aad ~ of. 

COUIdry 'I6.sic. dmalgb $eptanlber aud Odohrr. .:: . . . . I 
"lbrvush CMA', leadership ami saic:laDr:c, COWltry Musk has ba:.cmc QDC DfAmI:rica's most diplaamr.ic ambassadon tD 

the 'NOtid.lndusay ~ rca.di1y admit that CMA hal 'WOIl global ra:oBmtiOD aDd. bwJi ba:Il the mott UnpottaDt guidinglforc: 
ill tb: worldwide ~. ud ex.paasicm ofCouDtsyM.usia. CMA c:.DlImmes its ~tico ofbelpiqg shape the dited:ion and 
ihmre ofCountry Music:. . 
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