


DEPARTMENT. OF AGRICULTURE 

OFFICE OF THE SECRETARY 


WASHINGTON. D.C. 20250' 


March 1 1 1996 

Honorable Pat Roberts 

Chairman 

House Agricultural Committee 

U.S. House of Representatives 

1301 Longworth House Office Building 

Washington, D.C. 20515-1601 


)Jear .Pat:. " 

As required by section 117 of the Feqeral Crop Insurance Reform Act of 1994, 
the Federal Crop Insurance Corporation submits the following report to Congress 
containing a synopsis of the producer education plan and a review of the efforts in 
support of that plan. 

According to a recent national survey of 5,412 farm operators, 5,067 (93 percent) 
,J 	 stated that they were aware of the changes to the crop insurance program. As a result of 

the linkage requirement, 167.2 million acres enrolled in this year's commodity price 
support and production adjustment programs are expected to be covered by crop 
insurance. Th~:se acres comprise 79.6 percent of the effective base acres. For the first 
time in history, the producers farming most of the crop acreage in the United States 
have the security of crop insurance protection. 

While the work detailed in this report is substantial, it does not fully capture the 
dedication of thousands of people who overhauled their priorities and worked long hours 
to ensure farmers were informed about the new program. Thank you for your leadershi;::: 
in making this program a reality. 

Secretary 

Enclosure 

AN EQUAL OPPORTUNITY EMPLOYER 
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OFFICE OF THE SECRETARY 


WASHINGTON. D.C. 20250 


March 11 1996 

Honorable Richard G. Lugar 

Chafrman 

Committee on Agriculture, 


Nutrition, and Forestry 

United States Senate 

328-A Russell Senate Office Building 

Washington, D.C. 20510-6000 


...:Oear.Dic~:. :, '"'. 

As required by section 117 of the Federal Crop Insurance Reform Act of 1994, 
the Federal Crop Insurance Corporation submits the following report to Congress 
containing a syuopsis of the producer education plan and a review of the efforts in 
support of that plan. .. ... . 

According to a recent national swveyof 5,412 farm operators, 5,067 (93 percent) 
stated that they were aware of the changes to the crop inSurance program. As a result ~~ i . 

the linkage requirement, 167.2 million acres enrolled in this year's commodity price 
support and production adjustment programs are expected to be covered by crop 
insurance. These acres comprise 79.6 percent of the effective base acres. For the first 
time in history, the producers farming most of the crop acreage in the United States 
have the security of crop insurance protection. . 

While the work detailed in this report is substantial, it does 'not fully capture the 
dedication of thousands of people who overhauled their priorities and worked long hours 
to ensure farmers were informed about the new program. Thank you for your leadership 
in making this program a reality. 

Secretary 

Enclosure· 

AN EOUAL OPPORTUNITY:: <,APLQYER 



Report to Congress 

Foreword 

Summary 

Section 117 of the Federal Crop Insurance Reform Ad of 1994 requires lhe Federal 

Crop Insurance Corporation to submit areport to congress containing on educa­

tional outreach and information dissemination plan. In accordance with this 

requirement, FCI( submits the following report. 

This report details e~t~aordin~ry efforts to make producerS aw~re ~i major changes 

in agricultural policy. Not only did the outreach involve the employees of the United 

States Department of Agriculture but also the Extension Service, commercial insur­

. once companies, agents, lenders, commodity groups and form organizations. · 

This report includes the education and dissemination of information plan and a 

summary of the various outreach efforts. In its entirety, the report also includes 

volum~s of examples of the materials that were produced.1}1e example volumes 

will only be available at the House and Senate CommiHees on Agriculture. The plan 

and summary of activities volume will be distributed to all111embers of the House and 

Senate CommiHees on Agriculture. 

The United States Department ofAgricullure (USDA) prohilrits discrimination in its programs on the basis ofrace,color, 

notionalorigin, sex, religion, age, disobilio/;political belie/s:and marital or familial ffiJ/uS. (Not all prohibited bases apply 

to all programs.) Persons with ilSt1ti!iN~ who requireaheinative means for communication ofprogram information 

(braille, large print, audiotape, efc.) mould cantact IheUSOA Office 01 Communications at (202) 120·5881 (voicelof 

(202) 720·7808 {TOO}. . .. , 

To lile a(omplaint, write the Secretary ofAgricullure, U.S. Department ofAgricull!Jre, Washington, D.C, 20250, or roll 

(2021120·7327 (voicel or (202) /20·1127 (TOO). U~DA ~ on equal employment opporlunily employer. 
, . 

. 
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Report to' Congress 

The Dingell Amendment 

Authority 
. 

Section 117 of the Federal Crop Insurance Reform Act of 1994 (P.L 103-354) 

states the following: 

"Not later than 180 days after the date of enactment of this Act and at the end of 

.: each of the. 21.yearperiods thereafter, t~e Federal Crop Insurance Corporation . . . . .t. :: 	 .. 

shall submit a report to Congress containing a plan to implemenfa sound program 


for producer education regarding the crop insurance program and for the dissemi· . 


nation of crop insurance information to producers, as require~ by section 

508(a)(5} of the Federal Crop Insurance Act:" 


Commentary 

The following explanation was written by the sponsor: 

IfAMarch, 1994 report prepared for the FClC concluded that farmers' knowledge 
of the crop insurance program and its products is based upon 'bits and pieces.' 

Further, under current conditions any change in the crop insurance program, no 

matter how well intentioned, is certain to fail unless a disciplined, cooperative 

.informa1ion delivery system is established and nurtured. 

"Given convincing evidence that 1) there is a lack of knowledge among the 

nation's farmers about how the crop insurance program works, 2} public outreach 
is vital to the success of the program's goals of expanded participation and fiscal 

'. 	 soundness, and 3) inadequate information about programmatic changes could 
result in producer misunderstanding about the levels of coverage provided, it is 
appropriate that Congress require the FCIC to institut~ astrong education and out· 

reach program. 
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Commentary (cont.) 


"Recognizing that resources for such a program are limifed{ it is urgent that the 

FClC work vigorously with producer groups, Extension offices, and in particular, pri­

vate crop insurers to implement an effective outreach program." 

.Consequences 
..4 

Section 508(a)(5) of the Federal (rop Insurance Act effectively expands the respon~ 

sibility for communicating with producers. Previously, FCIC supplemented the mar­

keting activities of reinsured companies with anational media campaign. Generally, 
crop insurance agents were the producers' predominant source of crop insurance 

information. While crop insurance agents generally retain that role for most pro­
ducers; local USDA personnel and Extension educators now share responsibility for 

.encouraging producers to manage agricultural risk through crop insurance.· 

iv 
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.1994/1995 
Communication and 

Informatiol1Plan 


. ~.~.. .. '.' 

for' 


Crop Insurance Reform legislation 


United States Department of Agriculture 

Federal Crop Insurance Corporation 


May 24, 1994 . 

This plan was developed in the Spring of 1994 in the event the Federal (rop 

Insurance Reform Act of 1994 became law. Some modifications were made upon 

.passage of the legislation. 
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Communication &Information Plan 

I. Assumptions 

. .. 

Overview 
Under present conditions any change in the crop insurance program, no PlaHer 
how well conceived, is certain to fail unless a disciplined, cooperative, information 
delive'ry system is established and nurtured. 

Why is There an Information Gap? 
. ;Inthecreationand'refinemenrofo producrdelivery 'syste'n'r all-the pdrtidpanif' , 

naturally assumed they were also geHing needed information to the end users. In 
fact, no integrated, ongoing process...no information delivery system...was 
instituted. 

From the producer's perspective, information about crop production receives far 
more aHention and retention than crop insurance information. Of most interest is 
the repetitive information coming from Jim ver{ disciplined information delivery 
systems e~tablished by chemical companies, equipment manufacturers, fertilizer 
companies, seed companies, etc. 

Producers are unwilling to continually climb learning curves on products or 
programs that frequently change. (rop insurance has undergone may changes. 

Producers buy brands but crop insurance is stili perceived as a eommodity. It has 
no brand awareness because the private sellers have not yet succeeded in branding 
their product or service. 

When questions are raised by producers in response to information generated by 
either the government or the private sector, agents are ohen unable to 
satisfactorily answer them. 

There is a low level of selling pressure in the crop insurance marketplace. 
Respondents in seven of the focus groups w~re specifically asked if they had ever 
been solicited by an agent. Thirty-two percent had never been solicited. Others 
have nof been solicited in severoIyears; one was last solicited ten years ago. 

etor,m-KeD(xt to1-\ II 



.Communication &Information Plan 
I. Assumptions 

Negative experience in the post, somefimes even ageneration ago, are often 
barriers to any interest in learning anything new about crop insurance. : 

. . 

Experiences with past disaster programs are barriers to creating interest in learning 
about crop insurance. 

. " ' .. ...... .. ' - '.' : ~ :'.; .1<nowledgeof.{unlorsQfprogram abuse "as left producers suspiCious, :and insoine -. -. 
cases, is enough of abarrier, because of social stigma by association, to discourage 
parlicipation. 

Opportunity 
While the gop described in the previous section is very revealing as to the nature 
and depth of the problem, it also represents agreat opportunity. By supplementing 
the efforts of insurance agents with those of local CFSA and Extension educators, 
USDA (on begin to dose the information gop. 



Communication &Information Plan 
II.Obiective 

To notify producers of their new opportunities and responsibilities under crop 
insurance reform legislation. Use the momentum of thereform legislatipn to begin 
development of a local information delivery system. 

. The proposed reform legislation (especially linkage provisions and the virtual 
elimination of the disaster payment system) will intensify the requirement to 
inform 'producersabout crop insurance onddisaster oid;-Thisplanalso presumes 
that crop insurance companies, bonkers and commodify groups will oct in their own 
best interests and lallnch their own outreach activities. 



Communication &Informatio'n Plan 
III. Budget 

·: ' 

• 	 The budget for implementation of this plan requires a USDA-wide 

commitment 


• 	 FCIC will conserve outreach funds in anticipation that crop insurance reform 
will be passed by Congress . 

• 	 Upon passage/ FCIC will develop and distribute materials 

. • ·'locaIUSDAdiid· EXtensionpekonn'ef w,libEr respon~ible forplarininQ,' 
training/ and distributing information to producers 

NOTE: All aspects of a national information campaign including medial printing 
cost and public outreach are subject to necessary funding not currently 
appropriated. 

I t, 



Communication &Information Plan 
IV. 	Strategies 

1. Develop an information delivery system utilizing \ocol USDA personnel. 
. 2. Promote the newsworthiness of crop insurance reform and its implep1entation. 

3. 	 Supplement local educational outreach with torgeted media campaigns. 
4. 	 Ensure the availability of current crop insurance information in all local 

USDA offices. 

, 
~ -. 	 , . 

" 	 'r· '. ~~; ,,_. .. 

'I 



Communication &Information Plan 
V. Tactics 

1. 	 Promote crop insurance reform in conjunction with USDA reorganization 
legislation. .' 

2. 	 Involve the Secretary of Agriculture and, if possible, the President to create 
news events to announce crop insurance and disaster assistance reform. 

3. 	 Develop and provide training (nationwide) for selected 10((11 CFSA personnel 
on..tbe~asics;of crop ins~ran(e~' -Update insurance -colT!pagytraiQers~ on crop .. : . 
. insuronce reform. -.. -'. " .' ..' 

4. 	 Create training specifically targeted to minorities and small and limited 
resource farmers. 

5. Design an outreach effort to reach growers of non-insurable crops. 

6. 	 Educate and inform farm broadcasters and editors of the significance of crop' 
insuronce reform and the need to cover its implementation. 

7. 	 Communicate directly with farmers and shareholders via Extension meetings 
and direct moil efforts. 

B. 	 Encourage commodity groups, lenders and form organizations to help 
disseminate information about crop insurance reform. 

9. 	 TIme the promotional campaigns to coincide with training and sales closilig 
dates. 

10. Produce fact sheets and other materials to help farmers participate in the new 
. crop insurance program. 

11. Create specific messages for selected third-party iilfluencers on the crop 
insurance reform legislation. 

12. Survey formers to test the effectiveness of the outreach effort against the 
primary objective. 

13. Have the information regarding the crop insurance program readily available' 
at 011 local USDA offices. . 

IH 	 to Congress • 



Communication &Information Plan 

VLPronl0ting Crop Insurance Refornl 


A. LEADERSHIP 


Create media interest by initiating several events using the SecretarY of 
.Agriculture and possibly the President or Vice President to highlight reform of 
the crop insurance program and the reorganization of USDA. 

• Rose Garden signing Ceremony· 
, .. ,,'. ·USDACerenl0ny 

Provide talking points to appropriote USDA policymakers to include in their 
speaking engagements. 

B • . ENHANCING INSURANCE COMPANY RELATIONS 

.1. 	 FClC will convene a task force (primarily insurance company 
representatives) on communication and information to outline future 
direction. 

2. 	 USDA produced promotional materials will be made avaflable to 
supplement insurance company products. 

3. 	 An Agent Locator Directory will be in every local USDA office to refer 
interested farmers to a licensed crop insurance agent. 

4. 	 Cooperative outreach efforts will be encouraged provided that they do not 
convey an advantage to a particular company, agent or organization.. 

5. 	 Insurance company phone numbers and oddresses wil! be included in 
promotional materials. 

1·9 	 IllI 



Communication &Information Plan 
VI. Promoting Crop Insurance Reform 

c. DEVELOPING NEW PARTNERSHIPS 


.1. New USDA Partners 

Q. Fe" 
1. 	 Serve as on information resource to CFSA personnel as well as 

.: reinsured companies, 
. 	,. .. " . . 	 <Ii 

2. 	 Participate in meetings sponsored by CFSA, and others 

3. 	 Increase awareness of crop insurance reform by initiating aseries 
of town hall meetings 

4. 	 Attend trade shows and other agricultural gatherings 

5. 	 Initiate a strategy to producers of non-insurable crops and notify 
them of changes in the way the federal government will respond 
to their crop losses 

, 
. 	 \ 

)·10 	 Crop to Conwess 



Communication &Information Plan 
VI. Promoting Crop Insurance Reform 

c. DEVELOPING NEW PARTNERSHIPS 


1. 	 New USDA Partners 

b. 	 Delivery Systems (formerly ASCS) 

. 1. Advise all levels of field offices of the importance of actively 
.,' -- p~rti~ipatingin cropio~urance edu(ati~nal~nd promotional effort.s 

: • .-- >," • ~ ~ • • '. .' "':. 

2. 	 Select local personnel to be frained to sell and service catastrophic 
crop insurance policies 

. 3. Make available to formers the Agent Locotor.Directory which 
. contains state licensed certified crop insurance agents enabling 

producers easy access to on agent to discuss all their insurance 
options 

4. 	 Moil crop insurance reform information to all producers 

5 .. Initiate town hall meetings to make producers aware of crop 
insurance reform 

6. 	 Indude crop insurance information in CFSA publications and 
meetings 

7. 	 Display crop insurance promotional material 

8. 	 Maintain constant open communication of outreach activities with 
FClC 

9. 	 Make available current and complete information with r~spe(t to 
(r~p insurance of local USDA offices 

111 



Communication & Information Plan 

VI. Promoting Crop Insurance Reform 


C. DEVELOPING NEW PARTNERSHIPS 


1. 	 New USDA Partners 

c. 	 Farm (redit Programs (formerly FmHAJ 

1. 	 Select personnel to attend cropinsuronce training sessions with 
pther CFSA"pers9.~nel " '" "' 	 : 

,', 	 .. .... : "." 
". ,', .'" 

2. 	 Advise all levels of field offices 
~~ 

of the importance of providing 
timely, accurate information to producers about crop insurance 
'reform 

3. 	 Notify Form Credit Program affiliated lenders of changes to crop 
insurance and disaster assistance lows ' 

4. 	 Include information about crop insurance in correspondence and 
newsletters to producers 

5. 	 Utilize crop insurance promotional material in meetings with 
producers 

6. 	 Prominently display information about crop insurance reform 

7. 	 Maintain constant open communication of outreach activities with ' 
FCiC 

1-17 



Communication &Information Plan 

.VI. Promoting Crop Insurance Reform 


C. DEVELOPING NEW PARTNERSHIPS 


1. 	 New USDA Partners 

d. 	 Extension Service 

Research indicates that producers view Extension agents as avaluable 
source of objective information. Crop insurance reform will serve as 

'; ;\the~'attl~st to adiv~'ly Eln'gogetml effbrtsoflocal'extellsio'ri',,; e 	 , 
educotors. 


Extension Service will participate in the following ways: 

, 	 . 

1. 	 (reate educotional materials in cooperation with FCIC personnel to 
conduct meetings and advise producers about crop insurance 
reform (materials will focus on risk management with a 
significant crop insurance component) 

2. 	 Extension County· Educotors who successfully complete the training 
will be recognized as Risk Management Advisors. 

3. 	 Integrate risk management methods and analysis into meetings 
with farmers 

4. 	 Utilize other forums available to Extension agents (radio, ~ print 
media) to make producers aware of crop insurance reform 

. S. Report outreach activities to FCIC. 

In etornl-KI}por! to 
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Communication &,Information Plan 

VL Promoting Crop Insurance Reform 


C. DEVELOPING NEW PARTNERSHIPS' 


2. 	 Private Sedor Partners .' 
a. 	 Producers and Producer Organizations 

1. 	 Senior FClC policymakers will routinely brief commodify group 
" representatives. Since they comprise a major percentage of the 

• - . '"t'" • 

' .... "." .:<l .. ...., > ., "'natioilOlvalueof cropproductioil, aM are significantly aff~cted· 
by USDA programs, special emphasis will be given to the 
following crops: . 

.' (11) Wheat 
(b) 	 Corn 
(c) 	 Soybeans 
(d) 	 Cotton 

2. 	 To the extent possible, FCIC will coordinate the following activilies 
at the national, state and local level with commodify groups: 

(0) 	 Participate in speaking forums and meetings . . 
(b) 	Attend trade shows, distribute material, and discuss reform 

legislation 
(c) 	 Arrange for periodic updates for key representatives by 

senior FCIC policymakers 
(d) 	 Provide educational and informational materials for producer 

organizations to distribute to members 

114 



Communication &Information Plan 

VI. Pronloting Crop Insurance Reform 


c. DEVELOPING NEW PARTNERSHIPS 


3. 	 Commitment t~ Full Participation 

. a. Minority Outreach 

1~ 	 Create atraining module to be used to reach minority producers. 

, 2. ,Contract withth~ Ecopomic Research ~ervic~ to survey minority .. 
proauteh to "better evciluatetheir risk- nlOnagement needs. " 

"3." 	Supplement educational outreach efforts with print, radio and IV. 
campaigns to rea~h minority producers 

., 

4. 	 Continue to nurture current FClC relations with the Federation of 
Southern. Cooperatives as a major source of contact with minority 
producers 

m-Kepon to Congress 1-15 



Communication &Information Plan 

VI. Promoting Crop Insurance Reform 


-
D. THIRD PARTY INFLUENCES 


Third-parties are those people or groups that can affect the perception and 
knowledge producers have about crop insurance reform legislation. While 
they have no direct responsibililyto do SOl they can be an important vehicle 
for information. 

. ... '- .. ,; .. 

Reform legislation will be promoted as an appropriate subject for 
constant news coverage through 1995 spring planting. Specifically, the 
following groups will be targeted: 

a. American Agricultural Editors Associations 

b. National Associations of Farm Broadcasters 

(1) FCICI in coordination with the USDA Office of Communications will 
.initiate the following: 

,c. Arrange for. interviews with key FCIC po!kymakers 

d. .Participate 'in speaking forums and meetings 

e. ,Write articles to prompt stories by agricultural magazines 

f. Produce audio releases for distribution to broadcast media 

. g. Produce video releases for distribution to TV stations 

h. Utilize all aspects of USDA media outlets 

m-KeDort to Congress 116 
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Communication &Information Plan 
VI. Promoting Crop Insurance Reform 

-
E. PUBLIC AWARENESS 


1. Advertising (All advertising ability subjed to available funding) 

Advertising will primarily announce significant program modifications. 
The ad mixture will vary nationally and will be subject to change 
depending upon thelilTlingof program announcements, the availability 

('. ~,' . -.. : .of space and time/cosfiestimated partidpation,sa.lesdosing;date.s;~ ,.-.~ -.: .. 
. . . . ". . . - " ~ - - '.',' .' 

publication of regulations, and other considerations. 

a. National ad campaigns (print, broadcast, IV. electronic) . 

(1) Anational campaign to raise the visibility of crop insurance 
reform will be launched in December, January, and February, 
1995 

(2) Non insurable crops will be targeted with adifferent message 

(3) 	Minority and limited resource audiences will be targeted with a 
specific message 

2. Informational Publications for Mass Distribution 

a. Crop insurance fact sheets and brochures 

(1) 	For massive distribution to formers, Congress, media, USDA 
offices, insurance companies, lenders, commodity groups and 
farm organizations. 

b. 	 Abooklet on production records management will be produced and 
distributed to farmers through CFSA and private insurance companies 

c. 	 Producers of non insurable crops will have specific materials 
designed to explain their new opportunities and responsibilities 
under the insurance reform law. 

1-17 	 III 



Communication &Information Plan 

VII. Accountability 

-
A. BASELINE RESEARCH 


(1) 	Execute a notional telephone survey through the Notional Agricultural 
Statistics Service (NASS) designed to measure producer response to the 
informational/educational campaign 

(2) Survey results will help identify strengths and weakness in the campaign 

',. !'" ...• >. and suggest possible solutions.: ,\ ..... ,'". :. 
• _'.. w .' ~ • • • 

(3) Survey results may help provide the stimulus for future outreach 
campaigns and suggest possible educational themes 

1·18 	 m-l\eDOrr to Congress • 



Communication &Information Plan . 

VIII. Time Line 

-
A. EDUCATIONAL COMPONENTS OF THIS PLAN ARE 

ALREADY BEING DEVELOPED. 

Developing a network of informed personnel to assist producers must be completed 
before media campaigns stimulate the market. 

.Training depends on when legislation is passed, hence a full media. 
.... , 

.. clunpaignhingesupon< nationaltroining of CFSAemployees 

2 Mandated changes to the sales dosing dotes will drive implementalion 

. ','­

1-19 Crop Insurance . II 



. Report to Congress 

Overall Communications Strategy 

4· 

Summary 


The following pages provide an indication of the Consolidated Farm Service 

Agencis (CFSAI ongoing efforts to inform producerS about the content and 

consequences of the Federal Crop Insurance Reform Act of 1994. CFSA is not 

alone in this outreach effort. Initiatives by private sector insurance companies and 
~gentsore milking amajor impact on programaworem!ss and participation. - '. 

Lenders/ commodity groups, and farm organizations are also making significant 

contributions. 

The Need for Educational Outreach 

.	The need to keep producers eligible for LlSDA program benefits and loans prompt­

ed the indusion of section 117 of the Federal Crop Insurance Reform Act of 1994. 
USDA and the private sector have moved decisively to address this "informalion 

gap'l to keep producers eligible for farm programs and loans. The primary goal of 

the crop insurance communications strategy was to train key personnel at the local 
level, make farmers aware of the new programJ and direct them to acrop insur­

ance agent or the local CFSA office. 

USA and Extension personnel were trained from October 1994 through January 

1995. At the some time training was being developedl information and education 
. . 	 . 

campaigns were devised. During this time USA aggressively encouraged farm edi­

tors and broadcasters to highlight crop insurance reform in their publications and 
programming. This effort produced an enormous amount of positive news cover­

age that did not cost taxpayer dollars. 

Once USA had established informed people at the local level, a multi-faceted 

media campaign urging farmers to "GET THE FAOSII on crop insurance was 

launched. Stimulating demand for the new insurance program prior to having the 

Crop Insurance Reform-Report to Congress •2-1 



Report to Congress 

.Overall Communications Strategy 


-
The Need for Educational Outreach (cont.) 


product or the personnel in place to respond to the demand would have 'created 

chaos. Insurance companies, agents, bankers, commodity groups, and farm organi­

, zations initiated their own information campaigns according to the needs of their 

membership. Where possible, information campaigns were coordinated in order to 
.... :., . 'heignten the effect of the outreach. ' , 

(FSA has made it a point to provide an overview of the Noninsured (rop Disaster 

Assistance Program (NAP) in USDA publications, specialty crop magazines and . ' 

Departmental news releases. At the local level, (FSA personnel and Extension edu- , 

cators have alerted local grower organizations about the changes in the law.. 
(onlinued, outreach by commodity ,groups and farm organizations is essential to 

. making NAP eligible growers aware of their new opportunities and responsibilities. 

No one provision of the reform legislalion or promotional message is responsible 

for the surge in program participation. Rather, it is the synergy of multiple 

messages and sources that will establish the new law in the minds of producers. As 

evidenced by the surge in program participation, we have established a solid foun­

dation. Our ongoing challenge is to sustain the effort and make risk management 

second nature to our Nation's producers. 

Note: 	 Most current (atastrophic,(rop Insurance participation data found on 

following page. 
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Date Completed Distriwtion <hcmneIs 

12/94 ./ USA (FCI~ ASCS, FmHA) 
. 12/94 ,/ Extension 

() 

-,/ Extension Training 
,/ASCS·FmHA Training 

,/ Extension Notebooks 
,/ Briefing Papers 

,/Reinsured Company Troining 12/94 ,/ Reinsured Companies'o 
"1J . ,/ Crop Insurance AgentsU.S. Department of Agriculture . 11/94.. 
~ ,/ Federation of Southern Cooperatives, and partnersV> . -.Federal Crop Insurance Corporotion 12/94·2/95c 

'/Commodity Groups ~.a 

,/ Magazine Articles 12/94·2/95 ,/ North American Precis Syndicate 
o ,/ Newspaper Articles 12/94'present
~ 

co Insurance Companies
Cil -Insuionce AgentsV> ,/ Magazine Ads 1/95·3/95 

,/ Newspaper Ads 1/95·3/95 
,/ Rodio Ads 2/95·3/95 
,/ Billboards 2/95-4/95 
,/ Electronic Advertising (DTH, Form Dota) 11/94·3/95 

. ,/ TV Ads (Ag Day Announcement) 8/30/94·4/28/95 

V> 

,/Audio Cassenes 11/95 
'/800 Phone Number 1/95·4/95 
,/ Crop Insurance Agent list 12/94 
,/ Crop Reform Exhibhs 12/94 

Final Sales Oosing 

Efforts were ongoing during the . Dale: April 28, 1995 


reorganizatio'n' of USDA . 


• 

~ 

_Office of Communicotions ~~--.-.J 
~ 
() 

C\l 
 - Agriculturol Stobilization and Federal 
;;<:l . Conservation Service
C\l o _Formers Home Administration 
3 _ExtenSion~ice .I 
;;<:l 

C\l 


"1J Trainingo 
~ 

o ~/() 

USDA Crop Insurance Reform Outreach Plan 
USDA and the Agriculture Community's Commitment to informing 
America's Farmers about Crop Insurance and Disaster Reform 

~ . . . 

.~ 

,/ Crop Insurance Reform Fact Book 1/95 

,/ Fact Book, Spanish Version 3/95 ,/ lenders (Private qnd Federal) 

,/ Reform Poster 2/95 ,/ Members of CongreSs· 

,/ Production Record Management Handbook 4/95 
 ,/ Agribusiness
,/ NAP Brochure 4/95 ,/ Notional Association of State Departments of 

Agriculture (NASDA),
,/ Direct Moil to Formers jpostcards,

producer leHer, leHer rom Secretory) ,/ Notional Association of Form Broadcasters (NAFB) 
,/ American Agricultur~ Editors Association (AAEA) 



Report to Congress 

Regulatory Implementation Plan 

-
Summary 

As a result of the Federal Crop Insurance Reform Act ~f1994, the following regu­

lations have been developed to implement c~op reform legislation: 

Noninsured Crop Disaster Assistance Program 
.{lnter~mRul~l' . 

Objective: 


To provide on assistance program for noninsured crops grown for food or fiber or 

. .. ' 

otherWise specified in the Federal Crop Insurance Act, that provides a level of pro­

tection offered to producers of certain noninsured crops similar to the catastrophic 

risk protection plan of insurance. 

Elements: 
The development and implementatio'n of this rule 'required a core group of 25~30 

employees from the Consolidated Form Service Agen~ Office of the General 
Counsel (OGC), Office of Budget and Program Analysis, Office of Management: and 

Budget, and the Federal Register. 

Completion Dote: 
May 18, 1995. 

Catastrophic Risk Protection Endorsement 
(Interim Rule) 

Objective: 

To proVide Il clltllstrophic risk protection pilln of insurance, the lowest level of cov­


erllge required to be purchased bYIl producer to be eligible for certain other agri­


cultural fllrm program benefits, to comply with stlltutOry mandates of the Federal 

Crop Insurance Act, IlS amended by the Federal (rop Insurance Reform Act of 


1994. 
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Report to Congress' 

Regulatory Implementation Plan 


-
Catastrophic Risk Protection Endorsement 
(Interim Rule) (cont.) 

•" 

Elements: 


The development and implementation of this rule required agroup of 25-30 


employees from ,the Consolidated Farm Service Agency, Office of the General 

~ C6unse'l (aGO; Office ofBudget and ProgrtJ~' Analysis;' Office'of M'onag'ement and' 


Budget, and the Federal Register. 


Completion Date: . 

This rule was published in the Federal Register on January 6, 1995. The comment 


period ended on March 7, 1995. In accordance with the intent of the new statute, 

the rule was effecfive upon publication. However, comments are being evaluated 

,prior to the issuance of a final rule. 


Subpart 11' - Federal Crop Insurance Reform Act of 1994 

Regulations for Implementation (Interim Rule) 


Objective: 


To provide non insured producers, policyholders, and insurance companies the poli­


cies and regulations applicable to the Catastrophic Risk Protection Program and 


provide other changes in the FCIC insurance program to comply with the statutory 


mandates of the Federal Crop Insurance Act, as amended by the Federal Crop' 


Insurance Reform Act of 1994. 


Elements: 


The development and implementation of this rule required a core group of 25-30 


empioyees from the Consolidated Form Service Agency, Office of the General ' 


Counsel (OGO, Office of Budget and Program Analysis, Office of Management and 


Budget, and the Federal Register. 
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Report to Congress 

Regu~atory Implementation Plan 

Subpart 1- Federal Crop Insurance Reform Ad of 1994 
Regulations for Implementation (Interin1 Rule) (co~t.) 

Completion Date: 

This rule was published ill the Federal Register on January 6,1995. The comment 
period ended on March 7, 1995. Comments are being analyzed and considered 

# • prio'r to ihe i~su(Jnteof·~ final rule.. '.' :..:.... '. . 
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Report to Congress 

Training: Educational Outreach 

-
Summary' 

The strategic goal of FCiC's outreach efforts has been to develop alocal ~duca­
tional communications network. Identified in our research as the critical miss· 
ing element in our outreach matrix (FCIC does not have asignificant field 

presence), the local communications network has begun to take shape. The devel· 
'.' . .', :. . :;' .. .. '~': .. " 

. opmeilt of:tl1isl1etworkhas::significantlyin(r~dSedlhe~umber and' type of ag'riwl~ .. 

ture professionals farmers can consult about the program. Crop insurance agents 

. remain the best local source of crop insurance information. BUilding on this promis· 

ing start will be the focus of our future efforts. 
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Report to Congress 

Training: CFSA State and County Offices 

Summary 


The Federal Crop Insurance Reform Act of 1994 authorizes CFSA county offices to 

sign up producers for catastrophic level insurance and administer the Noninsured 

(rop Disaster Assistance Program. County office training was required in order to 

carry out the new program and, on abroader basis, to enable personnel to answer 

Training of State office employees took place after final decisions on regulations 
had been made and procedures had been written. State office employees then 

trained personnel from each of the 2,623 county offices. 

4-2 • 




Reportfo Congress 

Training: CFSA State and County Offices 

Dates location 

Training of (FSA Slale Group 1: Nov. 29 10 Dec. 2, 1994 Indianapolis, IN. 76 
Office Trainers Group 2: Nov. 29 10 Dec. 2, 1994 Oklahoma Gty, OK 93 

(alaslrophic (overage Group 3: Dec. 5·8, 1994 Kansas Gty, MO 93 
Program 

·4· T~iriingof (oiihty office :. Dec."1994"lhrujan:-l99 f .Various ~aji lo~aiions:·· " .. : 

Employees by Slale Office -
Trainers 

(alaslrophic (overage 
Program 

Feb. 16·17, 1995 Roleigh, N( 

Training of (FSA 
Siale Office Trainers 

Loss Adjuslmenl 

Group I: Mar. 27·29,1995 
Group 2: Apr. 3·5, 1995­

Oklahoma Gty, OK 
Bloominglon, MN 

1I2 
117 

.,'j 

.; ~~;'~ 

Training of (ounty 
Office Employees by Slale 
Office Trainers 

loss Adjustment 

Apr. 1995 Ihru May 1995 Various slate locations 

Training of (FSA Apr. 1995 _ 
Slale Office Trainers 

Nursery (rops 

Training of (ounty Office May 1995 
Employees by State Office 

4-3 • 
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Report to Congress 

Training: CFSA State and County Offices 


-
-

Training of County Office 
Employees by State Office 
Trainers 

(atastrophic (overage • 

MWA· NWA· NEA· 

2,131'­ 963 806 

.'SWA· SEA· 

1,955 2,228 

TOTAL 

8,084 

-- . ..' .. ", k , .<.,j' 
-< 

:Program .; . 

"MWA ::; Midwest Area 
'NWA Northwest Area 
"N EA ::; Northeast Area 
"SWA ::: Southwest Area 
"SEA ::; Soulheast Area 

--130 Non-USA employees were also trained in Wisconsin 

m-I\corxr to Congress 

Training ofCFSA 
Slate Office Trainers 

Nursery Crops 

Training of (ounty Office 
Employees by State Office 
Trainers 

Nursery Crops 

1,956 730 342 

6 5 18 

456 24 219 

1,348 1,731 

3 25 

490 1,218 

6,107 

57 

2,407 

III 



Report to Congress 

,Training: CFSA State and County Offices 


-


• Scheduled to be trained 
•• Puerto Ri(o 

,III 



Report to Congress 

Training: CFSA State and County Offices 

.'. .. . . . . . . . . 
. '.' 

120 0 50 B 40 121 

40 

UT Total. 

49 1,955 

Training of (ountyOffice 850 49 1,348 
Employees by State Office Trainers 

Loss.Adjustment 

AZ CA co HI KS NY NM OK 

Training of (ounty Office 20 78 140 4 613 18 39 141 
Employees by Slate Office Trainers 

(alastrophic (overage 
, ,Program ., ' . 

Training of (ounty Office 
Employees by State Office Trainers 

Lass Adjustment 

Training of (FSA 
Office Trainers 

Nursery (rops 

Training of (ounty Office 
Employees by State Office Trainers 

Nursery (raps 

TX 

Training of County Office 853 
Employees by Stote Office Trainers 

(atastrophic (overage 
Program 

Training of USA 3 3 
Stote Office Trainers 

Nursery (raps 

Training of (ounty Office 450 490 
Employees by Slate 0ffice Trainers 

Nursery (rops 

• Scheduled to be trained 

II 



Report to Congress 

Training: CFSA State and County Offices· 

-

I' 

AK ID MT ND NE OR SD 

Training of County Office 6 101 112 125 310 67 123 
Employees by Slate Office Trainers 

(alastrophic (overage 
Program, .' . , 

'"'. ' .'. , . r.. 
Training of County Office 45 112 145 *75 68 *200' 
Employees by State Office Trainers 

loss Adjustment 

Training of (FSA 2 2 
State Office Trainers 

Nursery (rops 

Training of (ounty Office 10 2 12 
EIDployees by Stole Qffice Trainers 

Nursery (rops 

Subjed WA wr: Totol 

Training of County Office· 78 41 963 
Employees by Stale Office Trainers 

(alastrophic (overage 
'Program 

Training of County Office *43 *4]; 730 
Employees by State Office Trainers 

loss Adjustment 

Training of USA 5 
State Office Trainers 

Nursery (rops 

Training of (ounty Office 24 


• Scheduled 10 be trained 

EfI]ployees by State Office Trainers 
Nursery (raps 
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Report to Congress 

Training: CFSA State and County Offices 


t 

CT DE MA MD ME NH NJ NY 

Training of County Office 19 48 20 41 48 16 28 176 
Employees by Siale Office Trainers. 

Catastrophic Coverage 
;" Prog(om ,'.. ' " 

.. ~ ~ ~ .'.. .. .... . 
• 

' . 

Training of County Office "6 16 "50 20 7 15 
Employees by State Office Trainers 

Nursery Crops 

Subject PA RI VT WV Total 
,(',:.... 

Training of County Office . 262 16 ' 25 107 806 
Employees by Stale Office Trainers 

Catastrophic Coverage 
Program 

Training of County Office 100 "4 "56 342 
Employees by Slate Office Trainers 

Loss Adjustment 

Training of County Office 0 "8 16 "50 26 7 28 47 
Employees by Slate Office Trainers 

Loss Adjustment 

Training of CFSA "2 2 "2 2 2 
State Office Trainers 

Nursery Crops 

Training of USA 2 "4 18 
Siole Office Trainers 

Nursery Crops 

Training of (ounty Office 100 *4 219 
Employees by State Office Trainers 

Nursery Crops 

• Scheduled 10 be Iroined 



Report to Congress 

Training: CFSA Farm Credit 


-
Summary 


(fSA Farm Credit office employees were assigned to coordinate and shate in the 

communications efforts of (fSA county office employees on crop insurance reform. 
Farm Credit office employees were also to eduCate borrowers, applicants, and 

lenders about the new program. 
. . - . 

:/. :: - . 
" .... 

Farm Credit personnel were trained along with (fSA county office employees. 

Dates ' 

Training of Form Credit Dec. 1994 thru Jan. 1995 Various slale 2,021 
Office Employees by locations 
Siale Office Trainers 

4-9 
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Report to Congress 

Training: Cooperative Extension System 

Summary 

'. t 

Cooperative Extension System {CES} county ogents ore integrol to locol crop insur­

ance reform communicotions efforts. Extension educotors ore in 2/500 counties in 

the United Stotesl in eoch of Americo/s 186210nd gront universitieslTuskegee 

Universityl ond 1~ 1890 lond-gront universities. The CES hos well-estoblished link­
. - , . - ",,";' . : - ,.. ages to other publiC ond privote orgonizotions with og'rkulturolinteresfs. F~rthe~1 

FCI( focus group findings indicoted thot county Extension educotors ore 0voluoble. 

. source of unbiosed informotion obout crop insuronce. 

Drawing on the university resource bosel CES ond FCI( developed on educotional 

program to teach producers how to monoge risk. The reformed crop insurance prod­

uct is 0significont component of the risk management packog~. Using these educo­

tionol materiolsl0risk monagement sp~ciolist wos tmined for eochporticipoting 

stote. In turnlstote speciolists conducted training for 011 county Extension ogents. 

Number of Number of 
County Number of Secondary 
Educators Number of Direct Contacts 

Number of Trained! Meetings Contacts with Through 
State Counties . Contacted Held Producers Media 

ALABAMA 67 91 97 4,955 200,000 


ALASKA 9 8 4 148 

ARIZONA 15 30 7 250 

ARKANSAS. 75 140 39 2,200 1,000 


CALIFORNIA 57 53 12, 500 40,000 


COlORADO 62 21 10 300 3,500 

CONNECTICUT 8 NA NA NA NA 
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Report to Congress 

Training: Cooperative Extension System 

Number of ~umberof 
. County Number of Secondary 

Educators Number of Direct Cantads . 
Number of Trained! Meelings Contads with Through 
Counties Contacted Held Producers Media 

3 ;6 3 250 2,000 
... 66 . , 74 -25 . 1,250 3,500 

158 :200 477 13,000 15,000 

3 ' 40 2 300 N/A., 

44 44 9 2,000 18,000 

102 60 40 4,000 *122,000 

91 : 65 54 925 24,000 

, 99 : 12 25 5,000 95,000 

KANSAS 106 ,135 28· 1,870 . 11,100 

KENTUCKY 120 ' 67 162 9,634 107,170 

LOUISIANA . 61 :60 40 4,000 *122,000 

MAINE 16 NA NA NA NA 

MARYLAND 23 17 12 505 750 

MASSACHUSmS 12 ' NA NA NA NA 

MICHIGAN 83 :636 82 4,500 

MINNESOTA 87 ' 40 130 5,000 

MISSISSIPPI. 82 :Ill 10 11,000 . 

MISSOURI 114 NA NA ~A 


MONTANA 54 50 12 815 


NEBRASKA 93 ! 50 28 1,400 


NEVADA 16 ' NA NA NA 
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Report to Congress 

Troining: Cooperotive Extension System,. ' 

Number of -Number of 
County Number of Secondary 
Educators Number of Direct Contacts 

Number of Trained/ Meetings Contacts with Through 
Counties Contacted Held Producers Media 

NEW HAMPSHIRE 10 10 6 220 3,000 
:, ." ' . , .. " ..", . 

" , I: ' ' , ", .. 
20 

" 

20 10 m *40,000 

33 45 3 NA *66,000 

57 NA NA ,NA NA 

NORTH CAROLINA 100 . 120 286 12,600 N/A 

NORTH DAKOTA 53 30 25 800 15,000 


88 100 74 3,079 331,700 


77 77 26 836 87,500 


16 16 10 500 ' 15,000 


PENNSYLVANIA 66 NA NA NA NA 

RHODE ISLAND 5 NA NA NA NA 

46 55 70 4,505 ' 9,200 


64 
, 

64 14 967 '18,000 

TENNESSEE 94 51 44 2470 

254 375 207 7,410 '508,000 


29 21 8 120 9,000 


VERMONT 14 25 3 55 5,000 


107 100 57 1,000 2;500 


55 NA NA NA NA 

72 70 13 195 NA 

23 16 6 150 ' 5:000 
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Report to Congress 

Tr(]ining: Cooperative Extension System 

Feb -Sept, 1994 Education Committee; CES/FCIC . 
Advisory Council and FCIC Staff 

National Training Conference Oct H-19, 1994 	 75 State Risk Management Contacts, 
. -. ~ . ,-,: . 	 CES and FOC Staff '.'. 

• 
Preparation & Distribution Apr - Dec, 1994 	 5,500 Educator Notebooks, 400 Instructor 

Notebooks (distributed to every county in 
U.S. & Puerto Rico, shared with CFSA-FCIC/ 
ASCS and private secto(representatives) 

Dec 94 - Feb 95 Training/Contact in Every State and Puerto 
Rico. Approximately 2,500 Staff Involved 

Direct, Face-to-Face Contact Dec 94 - Present Over 104,744 Producers (est. from partial 
and District Staff state reporting) 

Indirect Contact with CES Nov 94 -Present More than 1,855,000 contacts/producers 
Material distributed through since most are exposed to more than one 
Newsletters, Papers, Magazines, form of media coverage 
Radio and 1V 

National Satellite Conference Jan. 12, 1995 . 	 CES, CFSA-FCIC/ASCS and Private Sector 
Participants (Transmitted to all Slates, 
taped and used in training) 

• = Projected 
N/A = Not available 
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Report to Congress 

Training: Federation of Southern Cooperatives 

-

Dates Location 

Jan. '995 Epes, Al 22 

Summary 


The Federation of Southern Cooperatives is an organization working at t~e grass­

roots level in rural communities in the South. FCIC contracted with this organization 

to communicate the effects of the Federal Crop Insurance Reform Act of 1994 to 

minority and limited resource producers. Workshops on crop insurance were held 
.. ;.. ~.... ... .' . . :­

" :', . ':",. ~ " .. ' 

• ";hroughout theS6uih. ..." '. ~" . ,." ." , " 
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Report to Congress 

Training: Reinsured Companies 

-

Summary-

t 

_	The primary focus of companies since passage of the Federal Crop Insurance 

Reform Act of 1994 has been conducting agent training sessions. On November 15­
16, 1994, National Crop Insurance Services sponsored acompany Train-The-Trainer 

seminar for approximately 100 company trainers and managers. This seminar pro­
--	 ..., .. .. ­ - vided'atterideeswith the' Idtest f~formation about'dop 'insura'nce reform. These ­

company representatives then trained over 11,000 agents at SOO training sessions 

over the next several months. 

Dates 	 Locution 

Training of Exlension Service Oct, 18-19, 1994 Kansas Gry, MO 

Training ofCompany Trainers Nov_ 15-16,1994 Kansas Gry, MO 
Product Changes and 
Addilions From Crop 
Insurance Reform 

Training of Agenls Dec 1994 rhru Jan, 1995 500 various locations 16,000* 
by Company Trainers 
Product Changes and 
Additions From Crop 
Insurance Reform 

• Information provided by Nafional Crop Insurance Services (NClS) 

~·15 	 Crop Insurance 
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Report to Congress 

USDA Outreach: 

CFSA State &County Offices 


Summary, 


The Federal Crop Insurance Reform Act of 1994 authorizes CFSA county offices to 

sign up farmers for calastrophic-Ievel insurance and administer the Noninsured 

(rop Disaster Assistance Program (NAP). In addition, state and county offices were 

assigned to assist in mmmunicating crop insurance reform provisions at the local 

., level. 

State offices (oordinated county aCtivities, (onducted, meetings, distributed materi­

als, and pr~vided oversight. 

The most significant activities of county offices (onsisted of providing,one-on-one 

,assistance to producers seeking to, understand the new program. County office staff 
, also were instructed to make direct mailings 'to producers, explain (rop insurance 

reform in newsletters, hold town meetings, and place announcements on local, 
radio and television stations. Many (ounty offices undertook additional public edu-' 

(ation through meelings with various local form groups and distribution of promo­

tional material. 

, 
, 
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Report to Congress 

USDA Outreach: 

CFSA State &County Offices 


-

Number of Number of Town Meetings 
Contacts Contacts Announcements 

Number of Thru leiters, Thru Placed in Persons • 
Farms Postcards Newsletters Radio,1V . 'Held AHerdng • 

46,000 237,742 291,155 274 97 4,955 

520 1,497 3,298 10 508 

7,900 13,512 16,716 5 11 182 

44,000 112,356 122,684 449 89 6,085 

76,000 . 332,998 214,620 188 114 2,736 

25,300 50,285 51,145 195 44 1,306 

1 . 3,600 2,368 7,755 5 151 

2,500 14,401 11,094 2 8 92 

39,000 . 72,776 88,237 84 62 2;783 

43,000 149,351 208,550 '1,284 245 11,659 

4,400 

20,500 48,505 70,840 71 38 1,957 

77,000 381,533 341,778 383 286 11,730 

63,000 183,981 217,438 178 162 '4,908 

100,000 H8,522 250,000 437 248 6,503 

65,000 291,777 332,107 312 178 '7,951 

89,000 297,236 298,275 1,107 265 15,549 

28,000 135,810 150,403 342 89 4,587 

6;800 16,397 14,613 169 10 250 

14,500 29,360 40,265 27 46 1,748 I 
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Report to Congress 

USDA Outreach: 

(FSA State &(oun~ Offices 


.. 


Number of Number of Town Meetings 
Confads Contacts AnnoulKemenls 

Number of Thru Leners, Thru Placed in Persons 
Fonns Postcards Newsleners Radio,1V I Held ~ 

6,200 4,8~6 15,275 4 7 149 

52,000 189,281 252,439 244 102 3,139 

85,000 140,109 200,733 471 228 7,631 

39,000 198,129 181,234 21'7 128 3,423 

104,000 225,154 298,209 274 154 5,051 

23,100 . 79,343 65,693 . 181 . 39 1,116 

55,000· . 178,212 243,563 243 162 4,417 

2,400. 2,197 4,663 ·1 4 66 

2,500 3;653 . 4,164 . 10· 3 41 

8,500 16,839 15,286 2 25 463 

13,500 13,605 ·39,916 22 8 207 

37,000 58,727 109,906 ISS 36 1,041 


58,000 364,466 265,901 833 155 7,440 


32,000 153,414 187,050 56 180 ·5,633 


75,000 335,151 . 412,723 475 186 6,959 

70,000 148,959 219,638 110 129 3,738 

37,500 50,847 175,983 84 44 . 1,830 

51,000 121,268 135,174 lIS 159 5,682 

690 3,955 1,675 - 3 

24,000 95,346 103,252 72 40 2,005 
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Report to Congress 

USDA Outreach: 

CFSA State &County Offices... 

• 

. 
Number of Number of Town Meetings 
Conlads (onfllds Announcements 

Number of Thru Letters, Thru Placed in Persons 
Farms Postcards . Newsletters Radio, TV I Held AneOOing 

34,000 72,864 170,654 220 86 3,277 

84,000 482,992 297,815 2,269 260 11,703 I 

185,000 370,991 630,294 1,497 326 12,438 

13,000 21,591 35,297 64 15 288 

6,300 11,437 17,509 31 8 350 

43,000 176,286 279,571 1,764 180 7,275 

35,500 24,343 66,522 '. 47 53 . 2,081 

20,000 64,~59 58,068 126 37 2,166 

78,000 208,595 338,496 426 175 6,281 

9,200 12,100 17,605 83 . 13 269 

7,040,410 6,349,261 7,575,281 15,604 

erorlm-KeO(jfT 10 Congress5-4 Crop Insurance 



Report to Congress 

USDA Outreach: 
.CFSA State &County Offices -

, I CFSA ~tateiarid County Offices (cant.) 

Additional Activities: 

o 	 One-on-one program explanation by county employees. 

o 	 Articles and press relea~s submitted to agricultural publications and local
• 

newspapers. 

• 	 Phone calls to produ(ers~ 

• 	 Informational meetings with Form Bureau, agricultural lenders, Soil &Water 
Conservation District personnet Vo-Ag teachers, fel1i1izerand feed deal~rs, 
insurance agents, Extension Service agents, and commodityorganizatlons. 

.• 	.. Put up flyers and posters.. 

• 	 letters and meetings explaining the program to State government agriculture 
divisions. 

• 	 Brochures disfributed to warehouses, stockyards, agri-businesses, county stores, 

adult farm classes, and FFA chapters. 

• 	 Information booths at local public events. 

• 	Notices put on other USDA program forms. 
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Report to Congress 

USDA Outreach: CFSA Farm Credit 


-

Summary 


(FSA Form (redit personnel also assisted in communicating crop insurance reform 
provisions. Education was accomplished through personal contact with borrowers, 
applicants, and lenders; conducting meetings; sending direct mail to borrowers, 
applicants, and lenders; and iniliafing media contacts. Ajoint mailing by Farm 
(redit offices and county offices was the first (fSA combined effort at the local level.• 
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. Report to Congress 

,USDA Outreoch: CFSA Farm Credit 


i I IllmplemFnta~ioh of Requirement" Letter 

. To: Ading State Dired~rs 
Rural Economic and, Community Development 

District Directors a~d County Supervisors 

• 
Alln: Farmer Programs Chiefs . 

Subiecl: Implementation of Requirement for Federal Crop Insurance 
, 

The Federal Crop Insuran(e Ad as :amended by the Federal Crop Insurance Reform . 
Ad of 1994 requires that producers obtaining certain guaranteed or dired loons . 
must obtain at least Catastrophic (CAn risk protection for their crops. The CAT, 

. endorsement was published in the, Federal Register january 6, 1995, and the Icover-I. 

age is now available. Effedive immediately, any applicant for adirectO~ FO pr EM 
'. 	 [ 

, 	 loon or on Ol or FO guaranteed loon, which has not yet been approved, are "., 
required to obtain CAT (overage f9r their crops in 1995 and all subsequent y~rs: 

, 

Requirement: ,I 
The requirement for crop insurance is a loon (ondifion~ Enter the requirement for 

Guaranteed loons in Item 4of the conditional commitment, Form FmHA 1940-1. It , 
is not necessary to maintain acopy of the producer's policy in the loon file. I 

. 	 , 

Applicants must obtain the coverage on all crops and in all counties where iUs . 

available. The coverage is available from your local Federal Crop Insurance 
Corporation (FCIC) approved agent or from 10mIoffices of the Consolidated !Farm 
Service ,Agency (formerly ASCS). iThere is no premium required to be paid by the ' . 
producer for CAT coverage; howe~er, there is aS50 processing fee for each crop in I 
each county. The maximum to be paid by any producer is $200 per county or . i 

S600 for all (ounties. This fee will be the some regardless of where the producer I 
, purchases the coverage. If applicants wont to purchase coverage in additioni;to CAT,i 

I 
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Report to Congress. 

USDA Outreach: CFSA Farm Credit 


: 't1mplementa,ion ~f ~equirement" Letter (cont.) 

it can on~ be purchased from on F(lC-approved agent. Producers do not need to 

obtain CAT coverage if they already have purchased multi-peril crop insurance' cov­
erage reinsured by FCI( with coverage at least os· brood as CAT coverage. 

Notification: 

Attachment 1to this letter is to be immediate~ sent ioint~ by you and the CFSA 
office to all Former Programs applicants and borrowers and all CFSA producers who 
have not been previously nOlified. 'County office stoff will work closely with CFsA to 

get this letter sent as quick~ as possible, since the first crops have asales closing 
dote for CAT of February 15, 1995. In order to expedite the moiling of this letter, 

'. please do the following: 

. 1. 	 Work with CFSA to compare the'list of customers (FP borrowers and CFSA 

producers) to develop on unduplicated moiling list. 

2. 	 Work together with CFSA to plan the moiling process for your (ounty. 

RECD is responsible for duplication of the letter, on~e the local crops, dotes 
and signatures have heen included. The responsibility for folding, address­

. 'ing and stuffing letters, and payment of postage should be divided as equi­

tab~ as possible. Where county line responsibilities do not exact~ coincide 
with CFSA lines, work out the most efficient plan to get the letters ouf. ' 

Local lenders must also be notified by state or county office stoff of this requirement 
because it applies to guaranteed 10al1s. Attachment 2to this letter must be sent to 

all local lenders. 

Moiling of letters must he atop priority for '!he county office. Producers must be 


.notified immediate~. Regulations will be issued as soon as possible. In the interim, 


this letter will serve as your guidance for the crop insurance requirement. If the 
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Report to Congress 

USDA Outreach: CFSA Farm Credit . 


• 


t/lmplement~tion ofl Requirement" Letter (cont.) 

state office has any questions, please contad Koren Bfert at (202) 720-3889.. 

lou Anne Kling 
Ading Deputy Administrator 
FtIrm Credit Programs 
Consolidated Farm Service Agency 

Attachments 

Sent by Eledronic Mail on 1/24/9,5· 
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Report to Congress 

USDA Outreach: CFSA Form Credit 


• 


'I I' I 

i Ilmplementat~on of ~equirement: Attachment One 

Dear Producer: 
I 

Important manges have been mode to form program eligibility rules! 

lost Odober, the Federal Crop Insurance Reform Ad of 1994 was signed into. low. 
Beginning with the 1995 crop year, all formers MUST purchase at least the lowest 
level of crop insurance to be eligible for certain form program benefits including 
Consolidated Form Service Agency (CFSA) (former~ FmHA) form loons. This level, 
which is coiled the catastrophic le~el, covers 50% of your approved yield at 60% of 
the established market price. Higher levels of· protection are available from private 
crop. insurance agents. The catast~ophic level is available from private crop i?sur- I· 

once agents and local CFSA (form~rly ASCS) offices. ... ... . . 
.. .. . , 

.You. must purchase insurance on every crop that is IIeconomical~ significalll." That .. 
means any crops that has contributed in the previous year, or is expededto:con- . 

tribute during the current year, 10 percent or more of the total expeded va~ue of I 
your shore of all crops you grow in the county. The cost to you is on administrative. 

fee of $50 per cro~ with amaximum of $200 per county, not to exceed $600 for I' 

all counties in which you farm. This fee must be paid when you apply for (overage. 
• ! 

. . 
Crop insurance must be purchased by established deadlines called sales closing 
dates. In this county, the sales closing dates by crops are as follows [local CFSA 
(ASCS) offices fill in respedive d~tes]: I 

I' I 

Crop insurance cannot be purchased after these deadlines pass. If you do not pur- ; 
chose insurance on your econom!cally significant crops, you will not be eligible for 1 

benefits from other form programs. If you wish to participate in farm progrpms or i 

anticipate applying for a CFSA ownership, operating or emergency loon previously 1 

1administered by FmHA, you must take one of the following adions before the ear·

liest sales closing dates by crops which are as follows: for the crop(s) you grow. I 
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Report to Congress 

USDA Outreach: CFSA Farm Credit 


-

Im~lementation of R~q~irement: Attachment One (cont.) 

1. 	 Contact acrop insurance agent who can answer your questions and sell all 

levels of crop insurance to you. Alist of local agents is available at the 
county CFSA (formerly AS(S) office. 

2. 	 Visit your CFSA (formerly:ASCS) county office. ACFSA representative'can
• 

explain the catastrophic coverage levet complete the necessary application, 

and collect the required fee. 

3. 	 Call your local CFSA (forfl1erly ASCS) office and ask them to mail you an 

application. You may complete the application and send it to your CFsA 
office, along with Iherequired fee. 

To reduce the amount of time you'll need to spend with an agent or at the county 

office, enclosed is aworksheet which you can complete at home. This worksheet is 

not an application. It is just a tool you can use to be sure you have all the required 

information and to speed lip the application process. 

If you would like more informalion, there is afree publication which you can 

receive by calling 1·800·149·1774. Or, your county extension agent, a local insur· 
.	ance:agent, or the county CFSA representative can also answer your questions. To 

avoid delays, see your agent or CFSA representative as soon as possible. long lines 

are likely if you wait until the last minute to apply. 

Sincerely, 

RECD/CS and CFSA/CEO 

Enclosure 
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Report to Congress 

USDA Outreach: CFSA Farm Credit 


• 

I Implementation of R1equirement: Attachment Two 

I " I 

Dear <insert lender name>, 

The Federal Crop Insurance Reform Act of 1994 requires producers obtaining cer­
'tain USDA benefits, including Guaranteed Operating or Farm Ownership loan~, to 
obtain at least Catastrophic (CAT) risk protection for their crops. 

loan applicants must obtain the coverage on all economical~ significant crops in 
all counties where it is available. Economically significant crops are those that con­
tributed at least 10 percent of the value of the producer's share of the crop in the 
post year or thaI are expected to contribute at least 10 percent in the coming year. 

, 	 ' 

, , " The coverage is available from Federal Crop Insurance Corporation-approved local 
, crop insurance agents or from local offices of the ConsOlidated Farm Service, 

Agency (formerly ASCS). There is no premium paid by the producer for CAT cover­
ege; however, the producer must pay a processing fee of S50 per crop per county, ' 
not to exceed $200 per county or $600 for all crops in all counties. 

,	The soles closing date for CAT coverage is rapidly approaching for many crops. At 
this time, we do not anticipate allowing applications after this soles closing date. The 
loan applicant will, therefore, be ineligiblef~r certain USDA benefits including loons. , 
In <xyz city>, the soles dosing dotes for crop insurance are <insert date>. crop 

,	insurance general~ connot be purchased after these dosing dates pass. If you antic­
ipate applying for aguarantee within the 1995 crop year, you must be sure that the 
loon applicant obtains coverage for their crops by the applicable sales closing.,date. 

If you have questions regarding this requirement, please contact me at <insert 
local office phone number>. 

Sincerely, , 

<insert title> 

Rural Economic and Community Development 
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USDA Outreach: CFSA Farm Credit 


-


Number of Nurnberof Rumberof Meetings 
Personal Fanners Lenders Number 0' 

Number of Contacts Contacted Contacted Media Persons 
Farms w/Fanners ThruMail ThruMad Contacts #Held AIIeMing 

46,000 460 2,700 850 61 8 720
• 

520 5 4 4 240 

7,900 50 750 6 5 75 

44,000 300 390 25 75 3 45 

76,000 415 1,778 174 38 40 920 

.. 
25,300 230 . 864 170 II 3 96 

'. 3,600 50 513 . 68 17 30\ 
, i: 2,500 200 700 . 20 .. 6 3 600 .. 

39,000 165 1,408 74 33 30 

43,000 300 2,800 100 3 10 4,00 


4,400 90 264 5 45 2 150 


20,500 300 2,600 100 26 5 100 


77,000 705 6,365 . 785 90 10 150 


63,000 218 2,850 460 69 17 765 


100,000 1,000 7,100 300 74 15 300 


65,000 396 3,160 483 16 10 .t750 

89,000 300 5,102 111 60 9 

28,000 646 6,210 164 42 40 1,520 

6,800 321 52 . 6 3 45 
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Report to Congress 

USDA Outreach: CFSA Farm (redit 


• 

i' I CFSA

i 

Fqrm Credit (cont.) 
~, 

~§ 

Number of Number of Number of Meetings 
Personal . Farmers Lenders Number of 

Number of Contacts Contacted Contacted Media Persons 
Slate Farms w/Farmers Ibru Mail Ibru MOIl Contads #Held AIterdng 

MICHIGAN 	 52,000 250 2,600 100 35 5 125 

85,000 1,218 1,264 432 92 10 ' 340 

39,000 ,557 30,343 281 86 

104,000 789 5,044 517 112 8 1,352 

23,100 250 2,300 83 ' 

55,000 679 9,402 607 308 5 1,35 

2,400 10 ; 159 27 15 

NEW JERSEY 8,500 35 300 15 40 6 72' 

NEW MEXICO 13,500 300 300 50 2 40 

NEW YORK 37,000 900 3,218 119 63 4 120 

NORTH 58,000 352 3,300 30 1 

32,000 1,250 ,4,832 400 50 11 363 

75,000 75 1,400 30 31 

OKLAHOMA 70,000 623 574 5 250 

OREGON 37,500 177 1,145 121 35 2 150 

PENNSnVANIA 51,000 275 2,000 60 

SOUTH 24,000 135 1,600 31 51 6 ;90 
CAROLINA 

SOUTH 34,000 500 6,300 . 350 7 20 
DAKOTA 
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Report to Congress 

USDA Outreach: CFSA Farm Credit· 


Number of 
Farms 

Number of 
Personal 
(ontads 
w/Farmers 

Number of 
Farmers 
(onladed 
Thru Mail 

Number of 
Lenders 
(onladed 
ThruMa~ 

Meetings 
Number of 
Media Persons 
(onlact #Held Attmng 

• 
84,000 

185,000 

41 

1,500 

3,130 

4,800 

105 . 

100 

13,000 1,439 22 17. 

6,300 171 2,259 59 7 7 231 

43,000 150 1,700 25 65 25 500 

125 1,710 90 101 

- . 

160·20,000 270 . 70 49 4 

78,000 770 3,040 731 34 612 


9,200 111 788 99 22 3 63 


2,040,410 17,670 : 140,539 8,975 1,866 357 ,12,917 


----Ii
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Report to Congress 	 . 

USDA Outreach: FCIC Regional Service 
Offices . 

Summary 


The FCI( Offices served as major resource to producers of requirements under the 

new (rop Insurance Reform Act of 1994. The Regional Offices: 

• 	conducted town hall meetings 

• 	served as asource of information on crop insurance reform for all insllrdnce• 
companies, (FSA offices and the Extension Service 

• 	Held special speaking engagements with commodity groups, crop insura,nce 
agents, and many other Agriculture-related events 

• 	Acted as adistribution point for crop insurance reform material 

• 	Answered specific questions on crop insura~ce reform procedures 

• 	Displayed material in exhibit booths at local events. 

Town Meetings Speoking Engagements 

Number Persons Persons Trodeshows 'Exlensiod 
of Forms #Held Anending #Held Anending Anended MeeIilYJs 

46,000 7 793 2 250 

520 


ARIZONA 7,900 4' 200 16 2 


ARKANSAS 44,000 2 371 


CAUFORNIA 76,000 2 136 5 345 8 


COLORADO 25,300 I 


CONNECTICUT 3,600 

DELAWARE 2,500 252 

FLORIDA 39,000 4 84 10 382 8 
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Report to Congress 

USDA Outreach: F(~( Regional Service. 
Offices . -


• 


I I CFSA State ~n~ County Offices (conI.) 

Town Meetings Speaking Engagemenls 

Number Persons Persons Trodeshows Extension 
State of Forms #Held AlteJxDng #Held AIteOOing Attended MeetiIY:Js 

GEORGIA 43,000 5 203 5 243 2 

HAWAII 4,400 4 100 

IDAHO 20,500 

IWNOIS 77,000 3 61 28 1501 :1 

INDIANA 63,000 3 53 6 717 3 2 

IOWA 100,000 4 300 225 

KANSAS 65,000 60 3 ··525 5 

KENTUCKY· 89,000 400 2 

LOUISIANA 28,000 

MAINE 6,800 3 174 4 448 

..MARYLAND 14,500 

MAS SACHUSms 6,200 15 191 

MICHIGAN 52,000 3 61 2 750 

........
MINNESOTA 85,000 5 600 35 

MISSISSIPPI 39,000 2 

MISSOURI 104,000 . I 20 100 2 

MONTANA 23,100 4 230 II 335 2 .6 

NEBRASKA 

NEVADA 

55,000 

2/400 4 90 78 

• 1 

NEW HAMPSHIRE 2/500 

NEW JERSEY 8/500 32 I 

I 
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Report to Congress 

USDA Outreach: FCI( RegionQI Service 
Offices '. . . 

Town Meetings Speaking Engagements 

Number ' Persons Persons Tradeshows Extension 
of Farms # Held AHetdng I Held AHeDlg AHended Meetings 

13,500 2 60 2 2 

.. 37,000 2 135 13 

3 120 11 533 5 

32,000 4 192 14 1154 2 

75,000 3 51 4 231 

70,000 2 118 

37,500 

51,000 

690 

SOUlll WOUNA 24,000 3 115 2 180 3 :2 

34,000 3 244 5 133 3 

84,000 

185,000 . 2 274 3 431 6 3 

13,000 6 

. 6,300 87 

43,000 2 ' 82 2 123 2 

, 35,500 , 1 

20,000 3 315 

.78,000 4' 80 
I 

9,200 3 67 6 171 I 

2,040,410 104 5,804 138 9,431 ,61 35 

I 
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FCIC: Regional Service Offices 


,. .. _; 
Hawaii • 

•.Regional Service Offices 
1. Raleigh, He 
2. Valdosta, GA 
3. Jackson; MS . 

- 4. 'Springfield,ll 
5. SI. Paul. MH 

6. Billings, MT 
7 . Topeka, KS 
8. Oklahoma City, OK 
9. Sacramento, CA 
10. Spokane, WA 

~IJ/It 
Puerto Rico 



Report to Congress , . 

USDA Outreoch: FCIC Regionol Service 
Offices -Town HoR Meetings-


, 
"Summary 	
, 

• 


! 	 , 

Regional Service Offices organiz~d town hall meetings in their respective States'to / 
, 	 I 

inform producers of the requirements of the new Federal (rop Insuronce Reform 

Act of 1994. These efforts were :necessary to inform producers: 
, 

1 ) 	Of their new obligotions under reform, and 

2) 	 Of their opportunity to osk questions and get onswers in on environment 
where they will not be asked to buy something. 

local press interest wos stimuloted and resulted in additionol opportunities fO get I 

our message outThese meetings took place from October 1994 through " , I 

February 1995. I . 
" ' 

, ,I 1 
',t 

,I 

I 
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Report to Congress 

USDA Outreach: FCIC Regional Service 
Offices -Town Hall Meetings 

• 


Location 

Jon. 31,95 Belle Mino . North Central 

Feb. 1, 95 Florence -North East 

Feb. 2,95 Selma· Central 

Feb. 3,95 Dothan .. South East 


•Jon. 13, 95 Buckeye -Maricopa 
Jon. 17,95' Maricopa -Pinal Roll· Yuma 
Jan. 18, 95 Phoenix· Maricopa Coso Grande· ' 

Pinal Avar Valley· Pima ' 
Jon. 19, 95· Queen Creek . Maricopa/Pinal Parker . 

La Paz Wilcox Cochise/Graham/Greenlee 

, Jan. 3, 95 
Jan. 4, 95 
Jan. 5, 95 
Jan. 6, 95 
Jon. 9, 95 

Jan. 10, 95 

Jan. 11,95 

Jan. 12, 95 

Jan. 13, 95 


Jan. 16,95' 


Walnut Grove' 
Jackson ~ Bard 
Stockton· Brawley 
EI Centro . Colusa 
Woodland· San Ardo Sacramento -
Yuba Gty Marysville 
Dixon -Orland Oakdale· Paso Robles 
Merced· Robbins Pleasant Grove· ' 
Richvale Colusa 
Crows Landing· Shafter Wasco . 
San Luis Obispo Half Moon Bay - Hanford 
Sutler· Marysville Brentwood· Dinuba 
Glenn· Modesto Santa Cruz· Los Banos 
Tracy· Escondido Red Bluff . 
Madera Willits •Colusa 
Napa· Willows Wheatland· Yuba City 
Santa Rosa· Ducor Chowchilla 
Harris Ranch 
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Report to Congress 

USDA Outreoch: FCIC Regionol Service 
.Offices-Town Holl Meetings 

-


Date Location 

California Jan. 17, 95 Santo Rosa -Tulare Temecula 
Jan. 18, 95 McArthur - Placerville Bakersfield -

Yreka Visalia - Ukiah Boonville 

• Jan. 19, 95 Loomis - Dorris Lakeport - Blythe Hollister 
(1wo meetings) 

Jan. 23, 95 Alturas . Solvang 
Jon. 24,95 Lancaster 
Jon. 25, 95 Tulelake -Sonta Paula Eureka 
Jon. 26,95 Exector -Kearney Ag Center 
Jon. 27, 95 Susanville 
.Feb. 1, 95 Auburn 
Feb. 2, 95 Auburn . Victorville 
Feb. 10, 95 Redlands 
Feb. 15,95 Colusa 
Feb. 16, 95 Placerville 

Feb. 2, 95 Ff. Morgan· 


Feb. 15,95 Hartford 


Jan. 31, 95 . Homestead -South Florida 
Jan. 31, 95 Jay . North East 
Feb. 1, 95 North Central 

Feb. 6, 95 Waynesboro· Central 
Feb; 7,95 Camilla . South East 
Feb. 8, 95 Americus -South East 
'Feb. 9, 95 Cartersville ­ North East 
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Report to Congress 

USDA Outreach: FCIC Regional Service 
,r 

Offices -Town Han Meetings-
Date Location 


Feb. 13, 95 Oahu 
Feb. 14, 95 Kauoi 
Feb. 15, 95 Hilo 
Feb. 16, 95 Molokoi 

• 
I 

Feb. 2, 95 Moscow 
Feb. 7, 95 Idaho Falls 
Feb. 8, 95 Twin Falls 
Feb. 9, 95 Nampa 

Jon. 5, 95 Mt. Vemon ­ Rend Lake Community 
College Auditorium 

Jon. 10, 95 Bloomington ~ ISU/Bone Student Center " 
Jon. 12, 95 OHawo -Pitstick's Pavillion 

Jon. 18,95 Columbia Gty -4-H Center Building , 
Jan. 24,95 LafoyeHe ­ Extension Building , 
Jan. 26, 95 Franklin -CES Fairgrounds Building · 

Jan. 25, 95 Hutchinson -Dillon 
Nature Center 

Feb. 22,95 Fort Kent 
Feb. 23, 95 ' Presque Isle -Houlton 

Feb. 7, 95 Frederick 


Feb. 14,95 Worcester 
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Report to Congress 

USDA Outreach: FCIC Region(]1 Service 
Offices -Town Hal~ Meetings . 

-


Date Location 

Jan. 31, 95 . .Traverse Gty ­ 4-H Camp Building 
Feb. 2, 95 Bay City -Monitor Township Hall 
Feb. 7,95· Jackson -Commonwealth Commerce Or. 

• 
Jan. 10,95 
Jan. 11, 95 
Jan. 12, 95 .. 
Jan. 12,95 

Thief River Falls -Gty Auditorium 

Sauk Center -Sauk Center City Hall :., 

lamberton - U.M. Southwest Experiment 

Rochester - Holiday Inn South ' 


Feb. 7, 95 Chillicothe . 


Feb. 13,95 Fort Benton 
Feb. 14, 95 Glasgow 
Feb. 15,95 Glendive 
Feb. 16,95 Billings 

Feb. 9, 95 . Kearney 


Jan. 17,95 

Jan. 17, 95 


Jan. 18,95 

Jan. 18,95 


lpvelock - Pershing County 
Paradise Valley -Orovada 
(Humboldt County) 
Fallon -Churchill County 
Yerington - Douglas County 

Feb. 9, 95 Hammonton 


Feb. 7,95 Clovis 
Feb. 9, 95 las Cruces 

Feb. 1, 95 Watertown - Holiday Inn 
Feb. 2, 95 Batavia - Batavia High School 
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Report to Congress 

USDA Outreach: FCIC Regional Service 
Offices -Town Holt Meetings . 

Date Location 

Jan. 17, 95 Waynesville - Haywood (ounty 
Technology (enter 

Jan. 18, 95 Greensboro -Guilford County . 

• 
Jan. 19, 95, 

AgriCulture (enter 
Nashville - Nash County Ag Center ' 

Jan. 30, 95 Dickinson ­Knights of Columbus 
Jan. 31, 95 Minot ­ International Inn 
Feb. 1, 95 Devils lake ­Courthouse 

Basement Meeting Room . 
Feb. 2, 95 Fargo - Espressway Inn 

Feb. 9, 95' Bowling Green -4-H Center Building ~ 
Pole Building 

Feb. 14, 95 Wooster - Rsher Auditorium ­
OH Ag Research Center 

Feb. 16, 95 Hamilton ­Butler County . 
Fairgrounds Building 

Feb. 14, 95 Stillwater or Enid 
Feb. 16, 95 Woodward 
Feb. 21, 95 Altus 
Feb. 23,95 Durant 

Feb. 1, 95 Pendleton 
, Feb. 7, 95 Ontario 

Feb. 8, 95, Madras 
Feb. 9, 95. Corvallis 
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Report to Congress 

USDA Outreach: FCIC Regional Service 
Offices -Town Hall Meetings 

• Feb. 14, 95 Florence- North East 
Feb. 15, 95 Kingstree . South East 
Feb. 16, 95 Orangeburg -Central 

Feb. 6, 95 Sioux Falls - Howard Johnson 
Convention Center 

Feb. 7, 95 . Aberdeen· Ramada Inn 
Feb. 8, 95 . Pierre - Kings Inn 

l 
\ 

. 
.. Feb. 9,95·· Rapid Gty ~ Extension (fr. .. 

. i 

Crop Insurance Ketorm-Keoorr to Congress 

Date Location 

Pennsylvania Jan. 31, 95 Clarion -Western 
Feb. 1,95 State College ­Central 
Feb. 2, 95 . Batavia -Western 

. Jan. 10, 95 Robstown 
Jan. 12, 95 EI Campo/Whorton 
Jan.18,95 Waco 
Jan. 19, 95 Abilene 
Jon 24, 95· Amarillo 
Jan. 26, 95 Lubbock 

Jon. 19, 95 . Tremonton ­Box Elder County 
Jan. 26, 95 Monti· Sanpete County 
Jon. 26,95. Latten . Davis County 
Jan. 31, 95 Logon . Cliche County 
Feb. 2, 95 • Weber County 

Feb. 16, 95 Rutland 
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Report to Congress 

USDA Outreach: FCIC Regional Service 
Offices -Town Han Meetings 

• 


Date Location 

Jan. 26, 95 ' Wytheville ­ Holiday Inn 
Jan. 27, 95 Harrisonburg ­ County 

Administration Building 

Jan. 31, 95 Ritzville 
Feb. 8,95 : Kennewick 
Feb. 13, 95 Mount Vernon 
Feb. 9, 95 ' Wenatchee 

Jan. 24,95 lewisburg -Greenbrier East High School 
Jan. 25, 95 Winfield -Winfield High School 
Jan. 26, 95' Martinsburg" James Rumsey 

Vocational School 

Feb. 21, 95 Torrington ­ Extension Meeting Room 
Feb. 22, 95 Gillette ­ Extension Service Office 
Feb. 23, 95 Worland ­ Elks Club 604 Colburn Ave. 

Jan. 17, 95 Madison -Ramada limited 
Jan. 18, 95 Appleton -Columbus Club 
Jan. 18, 95 Wausau - North Central Technical College 
Jan. 19, 95 Eau Claire ­ Gateway Inn 
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Report to Congress 

USDA Outreach: FCIC Regional Service 
Offices - Exhibits . 

-

Summary 


Ea(h FCI( Regional Servi(e Offi(e displayed exhibit booths attrode shows and other 
similar 10(01 events. FCIC personnel served as resourte persons for produ(ers by. 
answering questions regarding reform. Various publitations related to reform ~ere 
distributed. Tradeshows are very effective in informing bocause they are ex(ell~nt 
environments for networking. .• 

Show 

Arizona Farm Bureau Convennon 

National Potato Couna1 


Napa Valley ,(lficulture.fair . 

Ag Fresno Forni Equipment Expo 

SouthWest Farm & Equ,ip Show 

California Farm Bureau Conv. 

Unified Wine Grape &Grape 

Symposium 

.	Stockton Ag Expo 

Grape/Wine Teet. '95 . 

Colusa Farm Show 

CA Farm Equipment Show 

CA Ag Lenders Conf. ' 

CA Citrus Expo '95 

Grape Grower '95 


Western CO Horticulture Society 

Four States Ag Expo . 

IBC 6th Annual Ag Credit Conf. 

Third Annual TIllage Conf. 


Date Location 

Nov. 10-11, 1995 '. Phoenix, Al.: 

Jan. 17-19, 1995 Chandler, Al. 


Nov.8,1994 . Napa, CA 

Nov. 16-18; 1994 Fresno, CA , 


. Nov. 29 - Dec. 1, 1994 Indio, CA 
Dec. 5-6, 1994 Anaheim, CA 
Jan. 17-19, 1995 Sacramento, CA 

Jon. 24-25, 1995 Stockton, CA 
Jan. 31- Feb. 2,1995 Sacramento, CA 
Feb. 7-9, 1995 Colusa, CA . 

.Feb. 14-16, 1995 Tulare, CA 
Marth 1995 Indian Wells, CA 
Apn11995 '(lSOlia, CA . 
April 1995 Fresno, CA· 

Jan. 17-19, 1995 Grand Junction, CO 
Feb.1S-20,1995 Cortez, CO 
Apn114-15,1995 CO Springs, CO 
Jan. 31-feb. I, 1995 Denver, CO 

Fl Nurserymen &Growers Sept. 16-18, 1995 Orlando, Fi 
Assn Show 
Indian River Glrus Seminar 
Fl Agricultural Conf. &Trade Show 

5·28 	 Insurance KerClrm--Keoort 10 <:::ongress 



Report to Congress 

USDA Outreach: FCIC Regional Service 
Offices - Exhibits ' 

-

Show Date Location 

Sunbeh Agricultural Expo 
Georgia Form Bureau AnilUal (onv. 
Georgia Peanut Form Shaw 
Southeastern Peochl 
Vidalia Oni"n (onv. : .. Southern Soybean (onf. 

Od: 18-20,1994 Moultrie, GA 
November 1994 Jekylll~and, GA 
January 1995 Albany, GA 
January 1995 Savannah, GA 

February 1995 Atlanta, GA! 

Idaho Groin Producers Assn. Nov.I4-16,1994 Boise, ID 
Western Idaho Ag Expo Feb. 7-9,1994 Coldwell, IQ ' 

Greater Peoria Form Show Nov. 29-Oec. 1, 199? Peoria, It ' 

Illinois Speciality Growers Jon. 10-11, 1995 Decatur, It 


,
' Fort Wayne Form Show Jon. 11:-19, 1995 Fort Wayne, IN 

Kansas State Foir 
KanS(!S Assn. ofWheat Growers 
Topeka Form Shaw 
Mid-America Form Expo 
31 Show - Western Kansos 

Sept. 9-18, 1994 , Hutchinson,KS 
Dec.~, 1994 Wichita, KS " 
Jon. 10-12, 1995 Topeka, KS' 
Mar. 14-15, 1995 Salina, KS : 
Apn121-23, 1995 Great Bend, KS 

Nationol BlueberryCanf. & Expo Nov. 2-4/ 1994 Grand Rapids, MI 

Form & Power Show ' Dec. 14-16, 1994 Minneapolis, MN 
Tli-State Form Show Jon. 10-11, 1995 Worthington, MN 
Minnesota (om Growers Jon. 1, 1995 Bloomington, MN 

, Small Grains Institute Mar. 2-3, 1995 Crookston, MN 
Sugar Beet Institute Mar.lft-17,1995 Crookston, MN 

, 
KRES Form Shaw Jan 13-14, 1995 Maberly, MO 
Western farm Shaw . Feb. 27-Mar. I, 1995 Kansas Gty, MO 

Montana Grain Growers Conv. Nov. '30-0ec. 2, 1994 Great Falls, MT 
KSEN Show feb. 10-11, 1995 Shelby,MT I 

Husker Harves! Days Sepr.13-15,1994 Grand Isla'nd, NE 
Husker Feed &Soybean (onf. Jan. 12, 19,95 Omaha; NE 
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USDA Outreach: FCIC Regional Service' 
Offices - Exhibits . -

Dale 


Nevada Farm Bureau (onv. Nov. 3-5, 1994 Reno, NV I 

SouthWest Indian Ag Assn Meeting Jan. 25, 1995 Laughlin, NV 
Nevada Alfalfa Symposium February 1995 Sparks, NV , 

New Jersey Vegetable Growers Jan. 17-19, 1995 A~antic GIy, NJ 

• 
Indian Ag Symposium. Dec. 5-9, 1994 Albuquerque, NM 
New Mexico Ag Expo Feb. 28-Mar. 2, 1995 Portales, NM 

New York Form Show (Ackerman) Feb. 23-25, 1995 Syracuse, NY 

Mid Atlantic Farm Show 
SouthEast Collon Conference 
North Carolina Small Grains 
Southern Form Show (Ackerman) 
Partners for Freedom 

Nov. 15-17, 1994 
Jan. 18, 1995 
Jan. 18-20, 1995 
Feb. 23..,25, 1995 . 
Mar. 27, 1995 

Wilson, NC ' 
Raleigh, NC . 
Raleigh,NC 
Raleigh, .NC 
Fayelleville; NC 

Big Iron Show . 

North Dakota Banke~ Conv. 

NDM Northern Ag Expo 

North Dakota Grain Growers Assn. 

KMOT Ag Expo 

N D Dry Pea &lentil 

Assn. Annual Mtg. ~ 


KFYR Ag Expo 

Sugar Beet Conv. 


Sepl.l3-15,1994 
Oct. 27-28, 1994 
Nov. 29-30, 1994 
Dec. 7-8, 1994 
Jan. 26-28, 1995 
Jan. 25, 1995 

Feb. 8-9, 1995 
Mar. It.-'ll, 1995 

Forgo, ND 
Fargo, ND 
Forgo, ND ' 
Bismarck, N D 
Minot, ND I 

Minot, ND 

Bismarck, N D 
Fargo, ND 

Ohio Fruit &Veg. Growers Congress February 1995 Columbus,jOH 

Oklahoma Farm Show April 19-21, 1995 Oklahoma{ily, OK 

Oregon Wheat Grawers Nov. 27-30, 1994 Portland, OR 

PENNSYLVANIA Pennsylvania Fruit &Veg Conf. . Jan. 1-2, 1995 Hershey, PA 

SC SoybearKorn Expo Trade Show January 1995 Sumpter, SC 

Annual Small Farm Conf. January 1995 Columbia,SC 
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Report to Congress 

USDA Outreoch: FCIC Regionol Service 

Offices - Exhibits " ,
-


;1" 

• 

: I ~x~ibits (cant.) 

State Show [)ate Locution 


SOUTH South Dakota Wheat, Inc Dec. 7-8,1994 Pierre,SD , 
DAKOTA Annual Dakota Farm Show Jan.~, 1995 Vermillion, SD 

Agricultural (ommeroCiI Credit (onf. April 5-7, 1995 Pierre, SD 

TEXAS TX Citrus/Produce Trade Show sept 14-16, 1994 Harlingen, TX 
lubbock Farmer-Stockman Show Oct. 11-13, 1994 Lubbock, TX 
(orpus Christi Farm &Ranch Show Jan. 25-26,1995 Corpus Christi, TX 
Mid-Tex Farm &Ranch Show Jan. 25-26,1995 Waco, TX 
Big (ountry Farm &Ranch Show Feb 16-17. 1995 Abilene, TX' 
Texhoma Farm Show Mar. 1-2. 1995 Wichita Fal~, TX 

UTAH Utah Farm Bureau Conv. Nov. 17, 1994 Salt lBke city, UT 

Virginia AgrKelebrafian '95 Jan. 12-14. 1995 Richmond, V~ 

WASHINGTON NorthWest Horticulture (onv. Dec. 5-7, 1994 Yakima, WA 
Washington' Assn of Wheat Growers ' Dec.~, 1994 RitzVille, WA 
Spokane Ag Expo Jan. 17-19, 1995 Spokane, WA 
Washington Slate Potato (onf. Feb. 7-9, 1995 Moses lake, WA 

WYOMING Wyoming Wheat Growers (onv. Nov. 14-15, 1994 Cheyenne, WY 
KPOW Home &Ag Show February 1995 Powell, WY: 
(ommunity Trade Show March 1995 Torrington, IWY 

WISCONSIN . WI Alfalfa Symposium Jan. 24-25,1995 [au Oaire, WI 
Wisconsin (orn/Soy Expo Feb. 14-15, 1995 Madison, WI 
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. Report to Congress· 

USDA Outreach: 
Cooperative Extension System-
Summary 


The Crop Insurance Reform Education Program 
conduded by the Cooperative Extension System, 1994-95: . 

The Cooperative Extension Systl!m (CES), with support from the Federal Crop' 
• 	 Insuran(e Corporation (FCIC), (onduded anationwide educational program that 

provides agrkulturalprodu(ers with objeclive informalion on the provisions of 

Federal crop insurance for 1995 crops. This program focuses on the new and; 
expanded provisions of the Federal Crop Insuran(e Reform Ad of 1994, placing 
them in the (ontext of risk management for U.S. agricultural producers. Planning 
for this program began in February 1994 and grew in intensity through the sum­

. mer of 1994. It was implemented through the Cooperative ExtensioQ System net­
work, which reaches all (ounties in the Notion and the U.S. territo~ies. The CES was 
very time~ in its educoIional outreach; being amonglhe first to'provide informa­

tion to producers and to shore with other agencies and organizations. 

Note: 

On Odober 17, 1994, five days after the Federal Crop Insuran(e Reform Ad of 

1994 become low, 60 Extension form management specialists met in Kansas GIy, 

MO, to begin FCIC training on the 'basics of crop insurance reform. The materials pre­

sented at this training session and hundreds of subsequent sessions resulted from 6 


months of intense planning and effort by the FClC/Extension Advisory Counei'. As a 

result, FCIC was able to adively engage the energy of over 2,500 Extension e~uco­


tors on behalf of crop insurance reform. 
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Report to· Congress 

USDA Outreach: 

Cooperative Extension System


• 

Date 

Feb· Sept 1994 .EdUc. Committee, CES/fCIC 
Advisory Counal and FeIC Staff 

Nationol Training Conference Oct-17-19,1994 75 State Risk Management , 
Contods, CES and FeIC Stoff , 

Preparation &DislnDulion of Apr -Dec 1994 5,500 Educator Notebooks, I 

Training Materials 400 Instructor Notebooks 
(DislnDuie to every munty iii 
U.S. &Puerto Rito, shored with 
CFSA-FOC/ASCS and 
.private sector representatives) 

Training of CES County and District stoff . Doc 94 -Feb 95 Training/Contact in Every State and 
Plierto Rico. Approx. 2500 Staff 
Involved 

Dired, Fact-to-Foce Contort Doc 94 -Present Over 104,744 Producers 
with Agr. Produc~rs (est. from partial State reporting) 

Indired Contact with CES Nov 94 -Presenl More thon 1,855,000 conlocts/ 
Material disln1luted through producers since most are exPosed to 
Newsletters, Papers, Magazines more than one form of media 
RadioandlV coverage. 

Notional Sotellite Conference January 12, 1995 CES, CFSA-FeIC/ASCS and Private 
Sector Participants {Transmitted 10 
all states, toped and used in 
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Report to Congress 

USDA Outreach: 

(oopera'tive Extension System 


Pennsylvania 

,. 

Crop Insurance Reform Educational Activities -training, presentations 
and media coverage. 

County presentations, materiak, newsletters and delivery thro~gh 
the Pen Pages electronic network. 

NewsleHer and press releases on Crop Insurance Reform Act 
Highlights and leHer to Congressman Douglas Bereuter identifying 
program activities (oHached). 

Recognition of disaster protection, work with county stoff and pro­
ducer response. 

Outreach to 1890 Institution stoff and documentation of joint efforts 

Oose cooperOtion among 1862 and 1890 InStitutions. 

Development and nationwide distribution of CROP INSURE software 
to assist producers in making coverage decisions. ... ! 

Statewide coverage of Crop Insurance Reform provisions and ~ut~ 
reach to Native Americans . 

Comprehensive newsleHers and ansWers to specific questions rin cov­
erage and provisions. 

Management memos, satellite broadcasts to county locations and 
participation in IItown meetings." 

Information dissemination through producer organizations. 

Development of computer software and video tapes for specialized 
crops. 

Training for stoff in 94% of counties, presentations at joint agro­
nomic meetings and use of electronic moil for quick dissemination of 
Information. 

Educational programs combining crop insurance options with risk­
assessed marketing strategies. 

Statewide coverage for pototoes and specialty crops. 

Interactive participation in the notional satellite conference with pri­
vate sector, CFSA and CES participants. 

Cooperation and leadership with Territorial Government officials on 
crop insuran~e provisions. 
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Report to Congress 

USDA Outreach: 

111-800" Toll-Free Telephone Service 


Summary 


. A nationwide toll-free telephone s~rvice to aid producers with crop insurance : 

reform began operation on January 9, 1995. Producers were notified of the 1-800 
service through notional form publications, radio and television news releases, and 

by direct moil from county offices. Hours of operation were from 6a.m. to 6p.m., 

CST, Monday through Friday. Arecording took producer messages after hours. 

The service's main purpose was to bridge any gaps in reform information available 
from 10(01 sources. Producers who requested general information were moiled 

brochures describing the new program. Spedfic questions were referred to field 
.offices and answered by phone calls placed at atime chosen by the producer.: 

i 
IToll-Free Telephone Service Activities ..' 

. as of CO.B. March 31, 1995 

250r-------------------------------~~ 

Total Calls: 3296 
in 200 

rEi v 

-o 150 
... 

.(1)

E 100 
:;:, 
z 

50 

Jan 5 Jan 24 Feb 8 Feb 24 Mar 14 Mar 31

Date 

3296 calls received as of CO.B. March 31, 1995 

-2500 collers requested an information package 

-484 collers requested answers to specific questions 

-367 callers wonted to make comments or on~ requested the 

phone number of their county office 
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, Report fo Congress 

Private Sector Involvement: 
Insurance (onlpanies*-

6-1 

Summary, 


Since the passage of the Federal Crop Insurance Reform -Act of 1994, thb priVate 
I 

insurance companies have been very aggressive in their efforts to inform every 
producer possible about the changes in the crop insurance and disaster assistance 
programs. 

Marketing plans varied between the companies because of the size and operating 

area of each company. Many companies increased marketing budgets to produce 

informational and educational brochures and pamphlets that were distribute~ to 

producers through direct mail and/or the agency force. Many also targeted pro­

ducers regionally using magazine and newspaper ads, and initiated informational 
news stories and press releases outlining the new legislation. Crop Insurance' 

Reform booklets and pamphlets produced by the CFSA were distributed throJgh 
the companies to their agents. 

Many companies conducted producer meetings which gave participants up-to-date, 

information and an opportunity to ask questions of agents and company rep,re­

sentatives. Companies also participated in various grower group trade shows: 

across the country which allowed them the opportunity to once again meet with ' 
producers and answer questions and distribute informational materials. 

Although each company approached the dissemination of the new crop il1su~.ance 
,reform differently, each spent agreat deal of time and money making sure'that 

whenever possible, producers were mode aware of the changes affecting them. 

*Information provided by National (rop Insurance Service 
-Copies ofmaterials provided by insurance companies in accompanying 
Supporting Example bpoks. _ 
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Report to Congress , 

Contributing Insura'nee Companies 


-
Private Reinsured Companies contributing to this report 


Alliance Insurance Company 

(North Central Crop Insurance) 

1825 N. Clairmont Ave. 

Eau Claire, WI 54703 

(800) 826-7090 


., . 

• 
Cigna Property & Casualty 

Insurance Co. 

(Rain &Hail Insurance Service, Inc.) 

1501 50th St., Suite 200 

West Des Moines, IA 50266 

(800) 776-4045 


Continental Insurance Company 

7400 College Blvd., Suite 401 

Overland Park, KS 66210 

(800) 999-1381 


Country Mutual Insurance 
Company 
1701 Towanda Ave. 
Bloomington, Il61702 
(800) 557-2111 


Dawson Hail Insurance Company 

721 1st Ave. North 

Fargo, NO 58107 

(800) 437-4680 


Farm Bureau Mutuallnsdrance 

Company 

5400 University Ave. 

West Des Moines, IA 50265 

(515) 225-5515 

< • 

Great American Insurance 

Company 

7015 College Blvd. 

Overland Park, KS 66210 

(800) 255-5012 


IGF Insurance Company 

2882 106th Sf. 

Des Moines, IA 50322 

(800) 274~2766 

Nodak Mutual Insurance 

Company 

11 01 1st Ave. North 

Fargo, NO 58108 

(800) 367-9664 


Producers Uoyds Insurance 

Company 

PO Box 229 

Amarillo, TX 79105 

(800) 366-2767 
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Report to Congress 

Private Sector Involvement: 

Commodity Groups/Form OrganizQtions
-

Summary 


FCI( provided the Fact Book, Ag Communicators Fact Kif, Briefing Kif,a~diotapes,
I, 

and speaking engagements to assist in the outreach activities of these groups. 

National Association of Professional Insurance Agents in Washington, D( No (ost 
National Association of State Departments of Agriculture in Washington, D( No (ost 
North Dakota Grain Association in Washington, D( , 'No(ost 
Regional representatives of the National Association of Wheat Growers in No (ost 
Washington, D( 

International Apple Institute in Washington, D( No (ostlnvited Guest 
American (orn Growers Association in Nashville, TN Invited Guest 
American Nurserymen Association in Fort Lauderale, FL Invited Guest 
National (otlon (ouncil in Washington, D( No (ostl nvited Guest 
Independent Bankers Association of Americq in Honolulu, HI CA Regional Invited Guest 
National (rap Insurance Services Gulf States/Arkansas Invited Guest 
National (rap Insurance Services National Meeting, Tarpin Springs, FL Invited Guest 

; " 

National Association of Wheat Growers in Dallas, TX Invited Guest 
National Potato (ouncil, (handler, AI. Invited Guest 
New Jersey Board of Agriculture in Atlantic City, NJ Invited Guest 

National Association of (rop Insurance Agents in Nashville, TN Invited Guest 

Nationol Associotion of Form Broodcosters in Konsos City, MO Invited Guest 
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Report to Congress. 

Congression(]llnvolvement 

. Summary 


Since the passage of the Federal Crop Insurance Reform Act of 19941 the 
Congressional office of CFSA and the Congressional offices on Capital Hill have 
maintained constant communication with respect to the changes in the progrQm. 
We have asked for and relied on help from these offices to help us to get the 
word out about crop reform and sales dosing dates. The following .information 
outlines our effort to keep Congress informed. 

. 	 . . -.' . - . 

December 

• 	 In late December, FOC mailed to all Congressional offices a package which 
contained: 

-An information booklet on the Federal Crop Insurance Reform iAct 
of 1994 

-listing of CFSA town hall meetings across the country, by State 

~Memo on the importance of sales closing dates and how they work 

-Summary of the new. program with olisling of sales dosing d~tes by 
State on the bock 

-Draft of a news column or letter for local newspapers and/or to be 
written directly to the producer ' 

- November 9, 1994, inem%utline of the technical aspects of th~ 
program. 

February 

• 	 On February 14th a letter. wos sent by the Acting Administrator of CFSA, 
Grant Buntrock, to oil Congressional offices to again inform them of the 
necessity for producers to sign up for crop insurance before the sales dos­
ing dotes to protect their crops. Included in the package was on updated 
crop insurance reform "Fact Book/' asummary sheet of facts concerning 
the major changes in the program, and asecond sample newsletter.­
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Report fo Congress , 

,Congressional Involvement 


-
February (cont.) 

• 	 February 14th and 15th, the Congressional Staff of CFSA met with the 
Minority and Majority staffers of the House of Represenlatives to brief 
them on the crop insurance reform implementation. 

• 	 On February 24 and March 3, FCIC briefed the Senate and House staff on 
the current status of the .impleme~tationprocess. USA's Deputy Manager 

,<.'. 'fo(Risk:Management, Assistant Deputy Administrator for Risk': ' '. .' ' 
Management, Deputy Administrator for Program Delivery, mid the 
Assistant Deputy Administrator for Program Delivery led the discussio,ns. 

• , A press release was.issued Feoruary 24th by the Department of 
Agriculture and faxed to every Congressional office to inform producers of 
a late application process that would be extended beyond the March 15th 
sales dosing date to April 28th .for catastrophic coverage. 

The Congressional Office of CFSA continues to maintain daily (ontact with all '. 
CongreSSional offices to handle problems and concerns as they affect producers in 
specific Congressional districts across the country. The CFSA has met with an~ 
responded immediately to the concerns of members of Congress to address the 
specific needs and concerns of their constituents. 
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Report to Congress 

limited Resource/Minority Farmer Outreach 


-
Summary 


7 USC 2279, section 2501 - Outreach and Assistance for Socially 


Disadvantaged Farmers and Ranchers. 


liThe Secretary of Agritulture ... shall provide outreach and technical assistan,ce to 

e.!1courage and assist socially disadvantaged farmers and ranchers to own and. 

. operate farins andmnthes and to particlpciteiil agri(ultu~al programs. This a~~ls­
tanceshould include information on application and bidding procedures, farm man­
agement, and other essential information to participate in agricultural programs," 

. • . I 

Limited Resource/Minotity Farmer Outreach 

In order to respond to the statutory and the educational mandate in the Fedetal 

Crop Insurance Reform Act, FCIC uiilized the expertise of the Federation of : 

Southern Cooperatives and the North American Precis minority media network. The 
Federation of Southern Cooperatives (Federation) is an organization working:at the 
grassroots level in rural communities in the South to help the economically' disad­
vantaged. FClC had previously worked with the Federation to make minority pro­

ducers aware of the basics ofcrop insurance, thus ajoint effort to build on this 
foundation regarding crop insurance reform was formally established. In ord~r to 
reach other minority producers, the Federation worked cooperatively with other 

rural organizations to reach minority and li~ited resource producers nationwide 

and make them aware of the benefits and responsibilities of the Federal Crop 

Insurance Reform Act of 1994. 
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Report to Congress . 

linlited Resource/Minority Farnler Outreach 


-
Date location 

.February 2, 1995 Epes 
February 8, 1995 Eutaw 
February 9, 1'995 

" February 14, J995 , linden 
, " 	 ., .",4 .,' ·	February 15,1995 ' 

February 21,.1995 Butler 
February 22,1995 

February 16,1995 Hamilton 
February 17, 1995 Mariana 

February 13,'1995 Montezuma 
February 15, 1995 Bainbridge 
February 16, 1995 Mitchell, Baker, Terrell/lee Copnties 
February 20, 1995 Thomasville 
February 20, 1995 Vienna 
February 23,' 1995 Blakely 

'\ 

March 2, 1995 Eron/Bradenburg 
March 3, 1995 Evington 

Mississippi 	 February 16, 1995 lexington 
February 23, 1995 Mount Bayou 
February 24, 1995 Woodville 
February 25, 1995 Petal 
March 3, 1995 Jackson 
March 6, 1995 Shaqualak 

. March 18, 1995 Alcorn State University , 
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Report to Congress 

limited Resource/Minority Farmer Outreach 


.­

Date Location 

February 15, 1995 Weston and Maryville 
February 16, 1995 Chillicothe and Mexico 

Jebruary 16, 1995" . lq~ Vegas ", 
Feb:ruary 1"7; 1995 los Vegas . " . " 

February 7, 1995 Rockingham 
February 13, 1995 Clinton 
February 15, 1995 Thillery 
February 16, 1995 lumberton 
February 20, 1995 Windsor 

February 6, 199.5 .Bismarck 

South Carolina .January 21, 1995 Nesmith 
January 28, 1995 Columbia 
February 8, 1995 Sumter County 
February 9, 1995 Charleston COUllty 
February 11,1995 Bennettsville 
February 16,1995 Allendale, Hampton and Jasper Counties 
February 23, 1995 Orangeburg County 

South Dakota February 9, 1995 Rapid Gty 
February 10,'1995 Rapid Gty 
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Report to Congress 

limited Resource/Minority Former Outreo'ch 


-
Date location 


- !- .- ­

January 26. 1995 

January 31. 1995 

February 2. 1995 


. February t 1995 . 

February 9. 1995 

February 15, 1995 


February 17, 1995 
February 24-25, 1995 
February 27-28, 1995 

March 3-4, 1995 

Tyler 
Nigton 
Richmond 

. Cro.ckett 
Hempstead 
EI Paso 

Ft. Hancock. San 8izario. Sierra B!anca 
Socorro, Belen, Albuquerque, Santo Fe 
Mesquite, Anthony, Los Cruces,. 
La Meso, Union 
Pecos, Ff. Stockton 

'. , . 

, . , 
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Report to Congress 

Limited Resource/Minority Farmer Outreach 
, 

-
North American Precis Syndicate 


• 


North American Precis Syndicate (NAPS) is amedia placement service that prov'ides 

access to mainstream, ethnic Hispanic, and African·American audiences across , 

America through approximately 18,073 media outlets. (They have atotal of 895 

newspaper, 948 radio, and 3771V minority media outlets.) 

Apublic r~lotions company in business for nearly 40 years, NAPS has the e~peri. 
ence to help clients tailor their message to get broadest usage by editors in small·, 

medium·, and lorge-sized media markets across the U.S. Their distribution of the 

message in prepared, verbatim format is port of the formula. Another port is b,?sed 

on NAPS' emphasis on professional liaison with editors; for this they have asp~cial 

department. Both tactics are critical to successful coverage. When the target audio 

ence isSpanish·speaking, the text is sent to editors in that language. 

In short, this is the most comprehensive, cost-effective method of achieving, track­

ing, and evaluating media placements resulting from anational public awareness 
campaign. 
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. .,' . . : . : 

NORTH AMERICAN PRECI~ ~YNDICATEINc, 

1101 14th Street, NW • Washington, DC 20005 • (202) 347-5000 

Minority Media 
,. 

". " ,pririt, Ra:dib~ .md'T~levisiondistribution to:the African,-Ameritanand ,Hispanic:media·is purchas~d 
. in conjunction with regular distribution lists and for an additional charge. . 

I· 

Number of Newspapers, Radio, and TV Stations 

Newspapers Radio TV 

African-American 358 453 164 

Asian 71 71 36 

Hispanic 466 424 177 

New York -Washington • Chicago • Los Angeles' 




i 

NORTH AMERICAN PRECI~ ~YNDICATE me. 

1101 14th Street, NW. • Washington, DC 20005 • (202) 347-500:0 

Media Outlet Distribution by State 

State Newspapers Radio TV 
.Alabama 106 168 21 
Alaska 19 39 12 
Arizona 72 87 1'5 
Arkansas 111 86 12 
California 922 396 79 
Colorado 145 105 15 
Connecticut . 94 75 8 
Delaware 14 15 3 
D.C. 9 18 6 

. . Sorida' . ' .. . ' . 261- 255 47 . . 
. i4•• 	 Georgia 191 225 

Hawaii 14 30 6 
Idaho 65 57 12 
Illinois 734 252 33 
Indiana 284 174 30 
Iowa 334, 129 15 

Kansas 238 87 15 

Kentucky 162 146 17 

Louisiana 125 129 21 

Maine 46 57 12 

Maryland 94 74 16 

Massachusetts 250 128 12 

Michigan 332 231 30 

Minnesota 344 135 15. 

Mississippi 114 135 15 


329 	 172 .29· . Missouri 
Montana 66 53 12 
Nebraska 192 75 15 
Nevada 28 30 9 " 

New Hampshire 40 45 3 
New Jersey 281 86 6 
New Mexico 51 75 12 
New York 733 289 49 
North Carolina 186 257 24 f 

North Dakota 76 31 12 
Ohio 381 264 39 
Oklahoma 221 98 12 
Oregon 121 105 15 
Pennsylvania 448 258 42 
Rhode Island 34 21 3 
South Carolina 99 82 15 , 
South Dakota 125 	 39 9 
Tennessee 	 125 136 27 

73Texas 519 270 
Utah 50 33 12 
Vennont 41 20 6 

.. Virginia 148 92 25 
Washington 151 81 21 
West Virginia 84 45 15 
Wisconsin 346 80 24 
Wyoming 45 30 3 
TOTAL 10,000 6,000 1,000 

New York • Washington • Chicago • Los Angeles 



Report to Congress 

Pronl0tional Materials 


• 
National Cop,ies 

1. Crop Insurance Reform Fact Book,1995 .....................2,500;000 

. . 

2. Crop Insurance Reform Poster .' ........................... : .. .75;000 


3. Secretary Espy's letter to Producers via ASCS Newsletter ........2,000,000* 


4. County Executive Director letter to Producers ~ ...............2,000,000* 

. . ..... 

, . 5 . Briefing Kit •.•.. :.... "'.' ;:•.', ..... : "}' ;;.. ;; .. ;, .•...... ;:,'.500iOOO 
.' .' . . - ~. 

6. Agriculture Communicators Fact Kit .........................1,000,000 


7. Reform Kif Folders ..........................................5,000 


8. Fdd Sheets ............... : ............................1,000;000 


9. Production Record Management System Guidelines .............. .750,000 

, 

10. Crop Insurance Agent locator Directory (to 50 states) ...............2;812 

I 

11. Reforma del Seguro de Cosechas (Fact Book in Spanish) ............62,000 

I 

Reform Training Materials 
1. Extension Educators Kif ..................................... .5;500 


, 
.' 

2. Extension Instructors Kit ...................................... .400 
, 

3. limited Resource/Minority Training Materials ...................... :.22 


4. CFSA Training Modules ...... '...... ; ..........................522* 


Direct Mail 
1. Post Card Notice (for February signup) ...........,............ .733;000 


. 2. Post Card Nolice (for March signup) .........................2,500~OOO 


Note: Allpublications distributed nationwide. Crop Insurance Fact Book and Crop 
Insurance briefing kit available from county CFSA offices. 

*Estimate only 
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Report to Congress 

Public Awareness:. Print-Magazine Articles 


-
. Summary 

FCIC contributed to 25 different articles which appeared nationwide in 48 different 

publications from December 1994 to February 1995. 

• :~! 'Farm Progress! P~bli(ations • December 1994 

Magazine/Article Date 
. :.1 I 

A.merican Agriculturist/"Disaster assistance oul" .............Decembe."r 199 . 

Pennsylvania Farmer/"Disaster assistance out" .............December 199 

.' . 1 

Ohio Farmer/"Disaster assistance Qut" ...................December 1994 
.. .' . I 
Indiana Prairie Farmer/"Disaster assistance out" .......••...December 1994 
 .

'. . I' . 
illinois Prairie Farmer/"Disaster assistance oul" ............December 1994 
 .' 

. . '. . I 
Michigan Former/uDisaster assistance out" ....... ; ........December 1994 
.. ' . .. . . . I· 
Wallaces Former (lA)/"Disaster assistance out" .............December 1994 


I 
Kentucky Prairie Farmer/"Disaster assistance out" ...........Dec~mber 1991' 

Tennessee Former/"Disasler assistance oul" ................Decemb~r 1994 


Missouri Ruralistl"Disaster assistance out" ................December 199f 

Nebraska Former/"Disaster assistance out" ................December 1994 

Wisconsin Agriculturist/"Disaster assistance out" .............Decemb:er 199~ 


Oklahoma Farmer-Stockman/"Disaster assistance out" ........December 1994,' 

Texas Former-Stockman/"New,catastrophic crop .,.., 

insurance plan replaces disaster assistance" ..............Decem~er 199r 

Kansas Former/"Disoster assistance out" .............•...December 199~ 


. r i 

The Farmer {MN)/"Disaster as~istan.ce out" .................Decem~er 1994 

1

Dakota Former/"Disaster assistance out" .................December 199~ 


Colorado Rancher &Farmer/"DiSoster assistance outll ........Decem~er 199,4 


Crop Insurance Reform-Report to Congress 10-1 • 

http:as~istan.ce


.Report to Congress . . 

Public Awareness:·· Print-Magazine Articles· 


-
':} : INorthwestern f~r~ Magazines - January 199S 

Magazine/Article . Daie 
, 

Pacific Former [Western WA & OR)/IICrop insurance is needed 
to remain eligible for farm program benefits" ....... ;.... JanuarY 1995 

Inland Farmer (Eastern WA & OR)/IICrop insurance is needed 
to remain eligible for farm program benefits" ..... ~ ...... January 1995 

.. Idaho Farmer/IICrap insurance is needed to remain .. 
eligible for form program benefifsll ~ ••••••••••••••••••• JanuarY 1995 

Utah Farmer/'Cropinsurance is,needed to remain 
,eligible for farm programbenefifs"· .................... January 1995 

. , 

Arizona Farmer/"Crop, insurance is needed to remain 
eligible for farm program benefits" ... "................ January 1995 ' 

Montana Farmer/"Crop insurance is needed to remain 
, eligible for farm program benefits" .... , ........ ;... '... Januar'Y1995 
Western Beef Producer;UCrop insurance is needed to remain . , 

eli,1iIe for farm program benelm" .......•... : .... , ~ .. January199I 
:,' I Farm Progress P1ublications - february 199S 

Date 

American Agriculturist ............................... .February 199 
Pennsylvani~ Farmer/"How new 'CAT,' other crop 

insurancewill work" ...............................February 199 ' 
Ohio Farmer/Editor's Notes .. : ............. :.......... .February 199 
Indiana Prairie FarmertNew Agriculture CommiHee .. 

chairmen square off in farm bill debatell 
•••••••••••••••• .February 199 

Illinois Prairie Farmer/uHow new 'CAT,' other crop . J 

insurance will work" ............................. ' . .February 199 

Michigan FarmertDon't miss March 15 crop insurance , 

deadline" ... ~ .........•............ : .. ," ........Februa~ 199, 
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Report to Congress' , 

Public Awareness:' Print--.;.Magazine Articl,les 


• 


Dale 

Wallaces Former (lA)/IlHow new 'CAT,' other crop " 
insurance will work" ......................... '..... .February 1995 

Wallaces Former/HSorting out CAT, confusionH ....... ;.: .... .February ;1995 
Wallaces Farmer/"(ombine crop insurance with I 

aggressive marketingH ..... ~ ...................... .February :1995 
, . , 

Kentucky Farmer/Il How new 'CAT,' other crop 
insurance will work" ......... ~ .................... .February '1995 

lenDl~ssee Former/ll iiow new 'CAT,' other crop . 
insurance will work" .............................. .February 1995 

I 
Missouri Ruralist/IlHow new·/CAT,' other crop : 

insurance will work" ........~ ............. :........ .February J995 
Nebraska Former/lI(roplnsurance:,lost chance" ..... '.. ~ .. , .February:1995 

. . " : 

Nebraska FormerrHow new 'CAT,' other crop" . " . 
insurance will work", , .. : ... , ...... , ..... ; ........ '.February H95 

Wisconsin Agricuhurist/Il How new, 'CAT,' other crop 
insurance will work" ...... ~ ........... ',' .......... .February ,,1995 

Oklahoma Former-Stockman/"How new 'CAT,' other crop . ': 
insurance will work" ......... : .................... .February :1995 

Texas Farmer-Stockman/HHow new/CAT,' other crop 
insurance will workH ....... '........... : .......'.... .February'1995, , 

. I 

Kansas Fariner/Il Hownew 'CAT/ other crop , ., 
insurance will workH ,......."........... '........... .February'1995 • 

The Former (MN)/HCrop Insurance Reform - AgainH ....... .February::1995 
The Farmer (MN)/HWhat you should know before you buyH ... .February) 995 
Dakota Farmer/HHow new 'CAT/other (rop , 

insurance, will workH .............................. .February:1995 
Colorado Rancher &Farmer/"How new 'CAT,' other (rop , ' 

insurance will workH .................'............. .February:'1995, 
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Report to Congress 

Public ,Awareness: Print-Magazine Articl~s 


,,,,,tI,,,"<,, Farm Pressl'Crop insurance requirements . 
changed" ............. ;.: ...................... .February 1995 
., I 

Farm Press/uNew crop insurance program . 
deadline near" ~ ... "...... ;........ : .............. January ;1995 

.. Farm Press .................................. .February :1995 

Southwest Farm Press/IICrop insurance requirements , 
changed" ............... '....................... .February:] 995 . 

, .. I· 

\.l\vrtl>n" Digest/"Crop insurance gets overhaul" ... , .... : ... .February:1995 
nDigest/"Use tools and pros to minimizeriskll 

••••• ; • .Februaryi1995 .. 
.Orculation in all soybean produdilg States. 

Dale 

Progressive Farme~ Midwest/"Consider Your Options . 
When Buying Crop Insurance" ........................ .February, 1995 

Primary circulation in Illinois, Indiana, Ohio, Missouri, 
Iowa, Kansas, Nebraska 

Progressive Farme~.Souih/"Consider Your Options , 
When Buying Crop Insurance" ....................... .February 1995 

Primary circulation in North Carolina, South Carolina, 
ia, Georgia, Alabama, Mississippi, louisiana, , i 

1I.I>"TllrIlV Tennessee, Texas, Oklahoma, Arkansas 
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Report to Congress 

Pub~ic Awareness: 'Print-·Magazine Articles 


• 


-
:$': I Na~i~nal Circulation 

Magazine/Article Date 

Agri Finance/"Crop Insurance Reformll 
•••••••••••••••••• .February :1995 

Readership: 
Commercial Bonks/ Form Credit Agencies/ Insuronce lenders, 
Professional Form Managers , 

Form industry News/"Buying the·new crop insurance" ........ .February 1995 
Readership: 
Class IForms 

Form Journal/"Crop insurance: Ws the la~/· ...............December 1994 
Readership: . 
Generol Circulation 

Form Journal/"Crop insurance 
. 

deadline debate" ........... .February! 
, ; 

1995 

. . " 

Top Producer/"A buyer's guide to crop insurance" . ~ .........December:1994 

. Readership: . . . 
. Closs Iforms .. ' I 

Successful Farming/"How the new crop insurance will work" .~ . ~ .February': 1995 
~.. '. 

General Grculation 

. . ! 

. j 
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Report to Congress : 

Public Awareness:: Print-Magazine Arti<les 


"New Noninsured Assistance Program (NAP) Provid~s 
Standby Protection AgclIinst (rop Disaste,r" 

~' I I Spe(~alty Crop Magazines 
" 

Magazine!Article • Date I 

.. (onsultant •...................... : ...... ~ .......Februa~ 1995 

nnrl""'~ln.~~ Fieldman .........,......... ;........... .February 1995 ' 


Alert ........................................ .FebruarY 1995 

Amolri,.nn Small Farm .. ',' . , ......................... .February 1995 


(alifornia Farmer .........•............ ~ ...........Decemb~r 19941 

, , , j I 

California Former ......•.. "..•..................... .February,' 1995/' 
(alifornia-Arizona Form Press!U(rop insurance, ,,', ' ; 

deadline Feb. 28U 
.... ; ...................' .........February 199~ , 

Aotida Grower Rancher .....•........•................February 1995 
" ' ,i'I ' 

Pacific Farmer ...........•.. :..................... .Februa(y 1995 
, , 'I 
Vegetable Grower ..................................Februa& 199~ 


(alifornia Grower ......... ;.........................February 1995 
, ' , I 
The Grower .......................................February 1995 

Nut Grower ............. :........................ .February 199 


Note: Article placed in anticipation of pending Federal Register publication of 
, ' I 

interim final rule for the Noninsured Assistance Program (NAP) of Federal (rop 
Insurance Reform. 
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Report to Congress 


Public· Awareness: Advertising 

Summary 

Efforts to maximize producer awareness of crop insurance reform centered a.round 
developing informed local contacts for producers (county offices, Extension'Service, 

and insurance agents) and promoting the newsworthiness of crop insurance reform 
, , 

to thl! media. Advertising wos used to supplement other information sources ~nd 
encourage farmers to discuss crop insurance with local contacts, Le., crop insurance 

agents, local USDA personnel, or ,local Extension agents~ 

For national distribution, advertisements were placed in major farm publications, 
with eledronic information services, and on AgDay television. Radio and billboard 
advertisements were used in selected areas where budget allowed. 

News artjcles were also placed through the North AmericanPredsSyndicate 10[. . 

(NAPS). NAPS is apublic relations media placement service that provides access to 
mainstream, ethnic Hispanic, and African-Americon audiences ac.ross America. ' 
Beginning in January, NAPS began sending camera-ready articles and prepared TV , 

and radio scripts carrying the crop reform message to editors and program direc­
tors in all media markets - primary, secondary, and spedalethnic focus ~utlets. 
The 19,220 outlets in 01150 States consist of 10,000 mainstream daily and weekly 
newspapers, 6,000 radio stations, and 1,000 TV stations. Also represented in that 
total are 895 minaritynewspapers, 948 minority radio stations, and 377 minority 

, 
,TV stations. 

Detailed examples and explanations of all media outreach effect are on the' follow­

ing pages and supporting example volumes. 
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, Sample Print Adverliseritent 

" 

Nothing happens 

if you don't sign up. 


• 

I 
" , 

Nothing..· , ! 

Alot of good things won't happen this year if you don't sign up for the new crop 
insurance coverage. You won't be eligible for most USDA programs, including 
price supports, production adjustment programs, USDA farm credit loans and the 
Conservation Reserve Program. No matter how severe the disaster, there will not 
be another disaster assistance program for you. 
On the other hand, if you do sign up, you are protected even if the disaster is only 
local. Protection that is guaraqteed without having to wonder if disaster aid will 
be enacted. ' 

Call a crop insurance agent or your local USDA office today, to learn what you 
need to do to be protected under the new legislation. 
If you need more information, call this toll free number and we will send you a 
copy of the Crop Insurance Reform Fat;f Book. 

1-800-749-7774 or TDY 1-800-884-7797 

------.:..----------' -Putting Farmers InControl------------ ­

I\id far '" doo r....... Crop ........ Corpntioo. ......... 1!II'If1II1itr IRP'I,' 




Repol1 to Congress 

Public Awareness: Print 

-
Summary 


Ads were placed with 10 publishers in 47 magazines during January, FebruorY and 
March of 1995. Atotal of 1,167,471 copies ofour advertismenf were distributed 
through these, publications. 

Alisting of print advertisements is on the following poges. 
• 

"'; 
'" 
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Report to Congress 

Public. Awareness:, Print 


• 


Dates 

Independent Banker Jon &Feb 11,140
I 
I' 

ABA Banking Journal Jon &Feb 165,178 . 

Successful Farming Jon &Feb 486,458 

American Small Farm Jon, Feb &Mar 59,222 

Feb &Mar 731,099 

Western·Farmer-Stockman· 

Inland Former-Stockman ......... Jon &Feb ..... ; .'....17,499 
, , ' 

Pacific Former-Stockman . .'....... Jon &Feb .......... .15,78J 
I' , 

Idaho Former-Stockman ......... Jon &Feb .......... .1 0,821 
Utah Former-Stockman .......... Jon &Feb. : ..........5,~75 
Arizona Former-Stockman ........ Jon &Feb ............2,323 
Montano Former-Stockman' ....... Jon &.Feb ...........23,92~ 

., Total .......... .75,827 

Farm Progress 

American Agriculturalist ......... .Feb &Mar ......... .37,03'7 
California Farmer ............. ; .Feb &Mar ......... .46,61i3 

Colorado Rancher &Farmer ...... .Feb &Mar ..........13,46:8 . 
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Public Aworeness: Print 


• 


Dates 

. 'Dakota Former ................. .Feb &Mar ......... .40,27~ 
, 

The Former (Minnesota) .. ; ..•.... .Feb &Mar ..........51,95:1 

Indiana Prairie Farmer .......... .Feb &Mar ..........48,917 
Kansas Farmer ................ .Feb &Mar ......... ,42,5i9 
Kentucky Prairie Farmer ..•.... : .. .Feb &Mar ..........10,27:1 
Michigan Farmer ............ : . .Feb &Mar ..........35,93'3 
Mid-South Former .............. .Feb &Mar ......... .42,000 
Missouri Ruralist ............... .Feb &Mar ..........50,162 
.Nebraska Farmer ; ... ~.......... .Feb &Mar ..........52,566, " 

Ohio Farmer ................. .Feb &Mar ...........56,904 
. ..' .' I 

Oklahoma Farmer-Stockman ...... .Feb &Mar ......... .3.0,.031 
. . . : 

Pennsylvania Farmer .; ......... .Feb &Mar .....•... .43,76'6 
Prairie Farmer (Illinois) .. : ....... .Feb &Mar .......... .77,442 

Texas Former-Stockman .; ....... .Feb &Mar ..........67,393 
. I 

Wallaces Farmer (iowa) .......... .Feb &Mar ..........81,565 
Wisconsin Agriculturist ... ; ....... .Feb &.Mar ..........48,453 

Total ..........877,329 

Progressive Farmer 

. 
. 

. 

Progressive Former ..... "....... Jan &Feb ...........37,0~7 
Total ...........37,037 

. i 
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Report to Congress 

Public Awareness: Print 
, i 

I' 

.. 

Dates 

Rural Press USA 

Southeast 
Maryland/Delaware Rural Press ... Jan, Feb &Mar .......10,353 

Virginia/W. Virginia Rural.Press .... Jon, Feb &Mar ...... .17,554 
North Carolina Rural Press ........ Jan, Feb &Mar ..•....30,547 
South Carolina Rural Press ........Jan, Feb &Mar .......11,494 
Georgia 

, 
Rural Press .....:....... Jan, Feb &Mar .......15,108

: 

Alabama Rural Press ............ Jon, Feb &Mar .......12,134 
"Kentucky Rurol Press : .. ; ....... Jon, Feb &Mar .. \,' ...20,700 

Tennessee Rurol Press ....:..•.... Jon, Feb &Mar .......20,136 

Northeast : , 
New England Rural Press .. : ....... Jan, Feb &Mar .......17,06 

I. 

3 
1 

New York Rural Press ....,..... :. Jon, Feb &Mar .......13,77,5 


. . 
Arkansas Rural Press ........... Jon, Feb &Mar ...... .1 0,914

• I, 

louisiana Rural Press, ... ;....... Jon, Feb &Mar .......11,31;2 
Mississippi Rural, Press ... ; ....... Jon, Feb &Mar ...... .1 0,65:4 

~. 

Total ..........201,74:4 
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Public Awareness:. Print 

Dates 


• 

,. 

California/Arizona Farm Press .... ~ Jan &Feb ...........24,000 


Southwest Farm Press ... ~ ....... Jan &Feb .... ; ..... .43,000 
(New Mexico, Oklahoma, Teias), 

Delta Farm Press .............. Jan &Feb ...........28,OOQ 

(Arkansas, louisiana, Mississippi, 

Missouri, Tennessee) . 


Southeast Farm Press ........... Jan &Feb ...•.... ; .. 54,000 . 
(Alabama, Delaware, Florida, 

. . Georgia, Maryland,. North C(irolina, 
South Carolina, Tennessee [east, middle], 

. Virginia, West Virginia) . 
Total· ... : ..... ] 49,000 ...... 

(' 

1: 
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Report to Congress 
Public Awareness: Print 


-

106 Montana 
19 Nebraska 

Arizona 72 

Arkansas ,111 
California 922 New 

Colorado 145 New Mexico 
94 New York 
14 North Carolina 

261 North Dakota 
191 Ohio 

;14 . .Oklahoma 

65 
734 

Indiana 284 Rhode Island 
334 South Carolina 

238 South Dakota 
162 Tennessee 
125 Te~as 

46 Utah 
94 Vermont 

250 
332 
344 
114 Wisconsin 
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Report to Congress 

Public Awareness: Radio 


Summary 

11 news stories were made available to all radio networks and stations through the 

USDA Daily NewslineService: 
. Number of Req~ests 

Date Topic for Newsnne Items 

1/25/95...............Press Conference on Crop ....;....................................~.....83 
. Insurance Reform (4 stories) -Acting Secretary Richard Rominger 

2/2/95.................Upcoming Sales Closing Dates ........................................64 
&Toll-Free Telephone Number -Ken Ackerman 

2/13/95...............Reminder of February 15 Soles .........................,...........J84 
Closing Date· Ken Ackerman . 

2/21/95...............ERS Report on Crop Insurance Reform............................:S9 . 
2/24/95...........~..late Application Process Announced ............;...~........:.:....93 

(3 stories) , 

3/2/95.....:...........late Applications Face MQre Scrutiny ••:......;......m ...; ••::••~90 .. . 
. and Paperwork -Acting Secretary Richard Rominger .' " . 

. .''. , 

Crop insurance reform was also featured twice on AgnTape, aUSDA weekly inf~rma- ' 

tion service delivered on casseHe to 750 radio stations. The first feature/releas~d on 
January 251 gave key provisions of reform and the second feature, released on' 

February 241 explained the late application process. 

. In addition, tapes were created with quotes from avariety of prominent agriculture 

community members regarding crop insurance reform. These tapes were distributed to 

the National Association of Form Broadcasters and commodity groups for use in, radio 

agricultural news segments. 

, An IIaudio bridge"was offered nationwide in the January 25 Media Roll-Out oq Crop 

. Insurance Reform to allow radio stations to call in questions or record the sessi6n for 

later ploy. Stalions from the following States participated: Arizona,Arkansas, !' 

Colifornial lIIinois, Indianal KansaslMissouril Montanal Nebraskal North Da,kotal 
Oklahoma, and Texas. ' 

, . 

. : 
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Report to Congress 

Public Aworeness: Rodio 


-
. Summary 


Radio commercial messages were used to supplement other outreach efforts: in 
selected areas. General/y, FCIC radio commercials were used in areas with ear~ . 
1995 Soles dosing dotes and low crop insurance participation. 

Radio stations were selected through amarketing analysis systemdeveloped by thJ 
• , , 

farm broadcasting industry. This system optimized the number of farmers reached j 
within the constraints of our budget. The radio stations used are listed below:and on . , . 

the following pages. 

1: . 
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CFSA Publications 
. : 

r 

* Ads for the February 15th Sales (losing Dote began either January 23rd or . 
February 1st, depending on the region. . . 

State Gty Station 

Arizona ....................Parker....:.. ~........;........;.........KLPZ 

• Yuma ....................................KBLU 


California.................Bakersfield............................KERN 

. EI (entro ...............................KXO 


Fresno .... ~ ..............................KMJ/KKTR .. 

King Gty ~..............................KRK( 

Merced •..~..................~~..........KYOS 

Paso Robles ...........................KPRL· 

Porterville .............................KTIP . ! 

Red BlufL....................~.......KBLF· . 

Sacramento ...........................KHTK 

Stockton........:.......................IUAX 

Visalia ...l...............................KEYX 

Yreka ....................................KSY( 

Yuba G~...............................KlIBA 


Texas .......................Edinburg·........~......................KlIRV 

San Anfonio...........................WOAI 
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Public Awareness: Radio 

* Ads for the February 28th Soles Closing Date began February 15th 

State Station 
Alabama ..................Dothan.......................:.....:....WlVY-FM 


Moulton ................................WHIY!WXKI 


.' Arkansas .................	Blythevilie/Osceola................KH LS/KOSE 

Brinkley'...~.........~..................KBRI/KQMC 


, Corning .................................KCCB/KBKG 

Dumas ..................................KDDA/KXFE 

Forrest aty..~.........................KXJK 

,Humnoke ...........................~.•KARN-FM 

Jonesboro ·..........................~..KNEA 


, UHle Rock ...................~.~.......KARN " I " 


. 'Monticello ..........~~.................KHBM . i' 

I 

. Newport .~..............................KNBY/KOKR ' 

Paragould .............................KDRS/KLOZ '" 

Pine Bluff ..............................KPBO 

Pocahontas............................KPOC 

Searcy.~.................................KAPl/KKSY , 

StuHgart................................KWAK 

Truman .................................KERC , ' 


Walnut Ridge.........................KRLW 

.West Memphis .~.....................KSUD ,
, 

Georgia........;.......~...Albany ............:..............:......WOBB-FM 

Baxley ...............................~.~WByz-FM 
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Public Awareness: Radio 
/ 

-
State Station 
Louisiana .................Abbeville •...•..•.....................•.KROF 


Alexandria ............................KSyl 

Amite ....~...............................WAB l 

Basile/Crowley ......................KCRl-FM 


.. . Bogalusa ...............................WBOX 

Bunkie ..................................KEZP 

(olumbia...............................KUO 


. CoushaHa ..............................KRRP/KSBH 

(rowley.................................KSIG 

DeRidder ...............................KDWKEAZ 

Donaldsonville ...........~...........KKAy-FM . 

Dubach/Ruston .........;...........KPCH-FM 

Eunice .......,...........................KEUN . 


. 0'. 

Farmerville.•~..............~.....;....KWJM-FM . '. i . 

Ferriday ................................KFNV/KSTH . 

Franklinton ...........................WFCG 

Hammond .............................WFPR 

Jena.;..~.................................KJNA 

Jonesboro ..................'...........KDKS/KTOC ! . 


·lafayeHe...............................KPEl . 

lake (~arles ..........................KAOK/KlCl 

lake Providence ..........;.........KlPl 

Many ..~.................................KWlV 

Minden.........................·.........KASO 

Monroe .................................KMBS/KLIP 


, . 

r.' Moreauville ...........................Klll 

Natchez.................................WNAT/WQNZ 

Nafchifoches .......~..........,.......KNOC/KDBH 

Oakdale ................................KREH 

Oak Grove ............................KWCl-FM" 

Rayville .............:...................KUC 

Tallulah ..........:......................KBYO 
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Public Awareness: Radio 
/ 

State 	 Gty Station 
Louisiana .................	Thibodaux .............................KXOR-FM 


Tioga/Alexandria ................~.KLAA-FM 


Vidalia ....:.............................KVLA 

Ville PlaHe.............................KVPI 


• 	 White Castle ..........................KKAY 

Winnsboro .............................KMAR 
 I' 

Mississippi ..............Aberdeen :.............................WWZO-FM 

Batesville .....................:........WBLE-FM 


.Belzoni...:..............................WELZ/WVRD 

BUoxi .......·......;......................WVMI·AM ." 


,,' , Booneville ........................~....WBIP 

Canton ....;.........~.................:..WMGO-AM . '. . 

Clarksdale ............... ~....;........WKDj-FM .' 

Cleveland ..............................WMJW·FM 

Corinth ..................................WKCU·AM 

Greenville .............................WGVM!WDMS/'NBAO , 

Greenwood ............................WYMX·FM 

HaHiesburg ...........................WHSY-AM 

Hazlehurst....................;........WMDC 

Holly Springs .............;...........WKRA 


f:,Houston ................................WCPC-AM 

Indianola,..:............................WNlA!WDU 

, 


Louisville:...............................WLSM-FM 

Lumberton ............................WLUN-FM 

M(Comb ;...............................WAKH·FM 

Meridan ...:....................~.......WMOX·AM 

Monticello .............................WROO-FM 

Nat(hez.................................KAIN-AM 

Oxford ..................................WOU-FM 

Picayune:...............................WRJW-AM 
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Public Awareness: Radio 
/ 

-

. Gly 	 Station 
Mississippi .......~......Prentiss•.••'.•.••...•..•.••.•..••.•••....WJDR·FM 


Senatobia ..............................WSAO·AM 

Tylertown ...................~...:......WTYl 


, Vicksburg ..............................WBBV/WQBC 

Waynesboro ..........................WABO
• 
West Point .............................WKBB/WROB 

Wiggins .................................WIGG·AM 


. Winona ..:..~...........................WONA 

Yazoo Gty .............................WAlF·AM 


North Carolina........Tarboro/Kinston ..................;.WKTC·FM 

., Winston·Salem ....................:.WSJS 


South Carolina........	Barnwell..........:.....................WBAW. 

Manning.•;.............................WYMB/WHLZ 


Texas ............:..........Brady....................................KNEl.AM 

. Brenham ...............................KLllF·FM 

.Bryan....................................KTAM·AM 

Cameron ...............................KMll·AM 

Clarksville .............................KCAR·AM 

EI Campo'...............,...............KUlP·AM 

Fairfield ................................KNES·FM. 

Gatesville ..............................KRYl·FM 

Glen Rose ...........................~..KClW·FM 

Greenville .............................KGVl-AM 

Hallettsville ...........................KRJH-AM 

Hamilton...............................KOES-AM 

Kerrville ......................:.........KITE·FM 

la Grange ....................~........KVlG/KBUK 

Navasoto.......................:.......KWBC-AM 

Ozona ...................................KYXX-FM . 
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Public Awareness: Radio 
/ 

i,J IRa~ioAds-For the F~br:uary 28th Sales (losing Date (cont.) 

State' Oty Station 
Texas ...........•...........Pearsoll ..•.................•....•.••••.•KVWG·AM 

Pecos ••...~..,•...•..•..•......•••..••..••KIUN·AM 
,San Angelo............................KGKl·AM 
San Saba•••.......:....................KBAl·AM 

.. Seguin...................................KWED·AM 

Sherman ...............................K.IIM·AM 

.Sonora ...~..............................KHOS 

Sulphur Springs ...~.................KDXE·FM 

Taylor......................:.............KTAE·AM 

Temple •••'........~......................KTEM·AM 


~ < ~adio Ads-For t~eIMar(h 15th Sales (losing Date 
*Ads for the March 15th Sales Closing Date began March 13th 

;. 'State Oty " "Station, 
, . 

Kansas.....................Believilie ...............................KREp·FM 

Coffeyville .............................KGGF·AM 

Colby ....:...............................KXXX!KQLS 

Dodge OJ)' .............~..............KGNO/KOLS , 

Emporia ................................KVOE·FM 

Garden City ...........................KlUl-AM 


. Great Bend............................KZ\.S..FM 

Hays .............~.......................KAYS/KHAZ 

Hiawatha ..............:...............KNZA·FM 

Hutchinson :...........................KGLS·FM 

Uberal ..~...............................KSLS/KYUU 

Marysville ...............:........:....KNDY 

Oberlin..,...............:................KFNF· FM 

Pratt .:.•.:................................KWLS·AM 

Salina ....~................:.............KILS·FM 

Seneca .:................................KMZA·FM' 

Wichita ..................................KFDI 
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" 

Public Awareness: Radio 


168 Montana 
39 Nebraska 
87 
86

• 
396 
105 

Connecticut 75 
15 North Carolina 

255 .North Dakota 

225 Ohio I' 
I 

30 Oklahoma 
. 57 

Illinois 252 
Indiana 174 

129 South Carolina 
87 South Dakota . " 

146 Tennessee 
129 Texas 
57 Utah 
74 . Vermont 

128 
231 
135 
135 Wisconsin 
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Report to Congress 

Public Awareness: Televis·ion 
,.. 
" -

Broad-Based Nationa~ Outreach 


As part of the January 25 press conference roll-out on crop insuro~ce reform, . 

television stations across the Nation were invited to link up through satellite 19 USDA 
and interview Gront Buntrock, Acting Administrator of the Consolidated Form:: 

Service Agency (CFSA), about aspects of the new program. Thirteen to fifteen.: 

.. stations participated. 

. Early, Sales Closing Dates Areas 
I 

On February l' and February 9, IQcal stations were invited through the State: 

CFSA Offices to one-on-()ne interviews with Grant Buntrock, Acting Administrator 
,CFSA, orKen Ackerman, Manager, FCIC The interviews emphasized the required . 

• ., II 

purchase of crop insurance by the impending deadline. ' 
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Public Awareness:, Television-'IAg Day"~ 

, I' 

Summary· 


UAg Day" is anationally syndicated, early morning agricultural news show which 
. .' 

appears on approximately 150 lo(al stations across the Nation. Most of these.sta­
tions are affiliated with NBC, CBS,: and ABe. "Ag Day" appears before the national 

I 

morning news shows. The IIAg Day" format includes news stories, features, weather 
. .:' f' 

forecasting, market commentary, and announcements. The flight schedule for"Ag• 
Day" ran from' October 1994 to April 1995. Atotal of 3informational spots r~n . ;' 

.dai~ between these periods, for atotal of176spots. The 3D-second spots gave a . 
brief overview of crop insurance reform, and encouraged farmers to "Get the Facts" 
on crop insurance reform from acrop insurance agent or their local USDA ofqce. 

Ag Day is Uthe Most';'Watmed Dany Farm Program Nationwide."· I 

Shaded areas indicate Ag Day coverage nationwide. 

"Based on Nielson Ratings and Rockwood Research: 

"Copies of actual television spots ,are in Supporting Evidence book. 
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Public Awareness: Television~1IAg Day" 

1M 

21 Montana 
12 Nebraska 

15 9! 

12 New 3 
79 New 6 
15 12 

I 

Connedicut . 8 491 
Delaware 3 North Carolina 241 

Florida 47 North Dakota 

24 Ohio 
6 Oklahoma 

12 
Illinois 33 42 
Indiana 30 Rhode Island 31 

15 South Carolina 15 I 

15 South Dakota 9 

17 . Tennessee·' 

21 Texas 
12 Utah 
16 Vermont 

12 Virginia 

30 
15 

Wisconsin 
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Public Awareness: 'Billboards 

• 


Summary 


Billboard displays were used as an effedive public awareness tool. The billbo9rds 
were displayed in 17 States at 366 sites. The 17 States Ihat were chosen represent. 
the top-producing agricultural areas in the country. 
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Public Awareness: Billboards 


• 


1M 

Michigan 
Number of Billboards Displayed ~.•.12 

. I 

Number of Billboards Displayed ~...•8 

Minnesota 
Number of Billboards Displayed ~...16 Number of Billboards Displayed i,...10 

California Nehraska· 
i 

Number of Billboards Displayed ....72 Number of Billboards Displayed ~...8 

North Carolina 
Number of Billboards Displayed.~..18 

,: . 

Number of Billboards Displayed .,...10 

, , Tennessee, I· . 

Number of Billboards Displayed ....22 Number of Bi'liboards Displayed [...17 .. 

Texas 
Number of Billboards Displayed ....16 'Number of Billboards Displayed ~...66 

I 

Virginia 
Number of Billboards Displayed ....17 Number of Billboards Displayed ;-..5 

Wisconsin 
Number of Billboards Displayed ....4 Number of Billboards Displayed ::...10 

. ! , 
I 
I' 

Total 
Number of Billboards Displayed ....31 Number of Billboards Displayed L..366 

I 

Billboard locations based on aminimu,in 25 

Number of Billboards Displayed '....24 
share or better (25% of population wi!' pass 
the billboard on any given day).. 
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" 

Public Awareness: ' , 

r 

t .Electronic Information Services 
, 

" 

'Summary 

, r 

Electronic information services transmit continuously updated market inform'ation, 
agricultural news, weather updates and forecasts, and USDA reports by satel!ite to 
computer terminals. Subscribers who are producers usually manage larger, more 
sophisticated operations 
.; 

. 
.. 

, From July through November, basic provisions of crop insurance reform were ex­
plained on both the Data Transmission Network (DTN) and FarmDayta systeins., 

r 

In February and March, (J message was broadcast on the Data Transmission ;' 
. ~ 

Network advising producers that they must obtain at least acatastrophic level of 
,crop insurance in order to be eligible for USDA farm program benefits and c~rtain 
,loans. The OTN message also notified producers that they must app~for (rdp;insur­

once prior to the appropriate sales closing date~ All sales closing,dates were listed , 
, by State and crop for the producer's information.!: , 

10-29 Crop Insurance Reform-Report to Congress 

I 



" 


Report to Congress 

Public Awareness: .' 

Electronic Information Services
-

543 Nevada 
Arizona 245 New 
Arkansas . 1440 New 

California .953 New Mexico' 

Colorado 1468 New York 

Connecticut 15 North Carolina 

Delaware 112 North Dakota 

Florida 551 ' Ohio' 

981 Oklahoma 
609 

9;293 

Indiana 7,366 Rhode Island 
11,768 South Carobna 
5,046 South Dakota 
" 720 Tennessee 

1,001 Texas 

19. Utah 
. 437 Vermont 

36 
2,215 

Wisconsin 

1 

7,221 TOTAL' 

' ; 49 

18 
101 i 

I

'357 ' 

1}05 
.. 

': 449 :' 
,", ,: 441 

' 8, 
: I , 322 i 

• 492 
~, 6871 

,~ 128 
I 19 

331 
832, ' 

36 
:' 13861, , 

I 

9P, 

i 

I 

, 	 I 


I, 
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Public Awareness: 

Electronic Information Services 


46 

18 


129 

139 


• 618 

Connecticut 53 

Delaware 15 

Florida 125 


113 

49 


'Illinois, ' 


Indiana 

, 4,806 


1,760 

'275 


76 

3 


59 

35 


781 

2,122 


1 49 

Missouri 865 

Montana 59 

Nebraska 2,927 


Nevada :' 9 

New 5 

New 48 

New Mexico : 36 


' New York :105 

North Carolina 190 

North Dakota ,609 


Ohio 1::806
, 
Oklahoma 323 


: 50 

159 


", \ 

South'Carolina 14 

South Dakota 1,185 i 


'Tennessee ' 96 

Texas ;' 757 

Utah " 30 

Vermont 4 


80 

,91 

West 11' 
Wisconsin 584 


36 


30~211 
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Public Aworeness: 

Special Speoking Engogements 


Summary 


The Office of the Manager, m(, participated in 13 events to communicate (rop 
Insurance Reform. Of special interest are the National Associalion of Farm 
Broadcasters and American Ag Editors Association annual conventions. 

.. 

Kansas Oty/lndusfry Meeting .......~................................................9/1 ~/94 

. ~ , . 

. Kansas State Fair/Producers and Ag Media ......;...;..,.......................9/17/94 

Spokane, WashingtotltUSDA Farm Forum .........:.............................9/2~/94 
Bloomington, Illinois/Farm Progress Show, . . . : . • 
Uve interviews with Ag Media .:......................................................9/2'8/94 


" . 

Kingsville, Texas/USDA Farm Forum.............................................10/1'5/94 


Abilene, Texas/fown Hall Meeting, (ongressman Stenholm 
Reform/Reorganization .......·........................................................10/1:8/94 
 i 

. • ': i 

Moultrie~ Georgia/Sunbelt Expo, 
Uve interviews with Ag Media ......................................................10/l9/94 


nfton, Georgia/fown Hall M~eting, Producers...................:...........10/1 
1 

:9/94 


Grand Forks, North Dakota/Producers : 
(ongressional involvement...........................................................10/20/94 


10. Mankato, Minnesota/fown Hall Meeting, i 

Reform/Reorganization ...............................................................10/21/94

, . I, ' 

11. SI. Louis, Missouri/American Ag Editors Association, . :: , 
Reform/Reorganization ...............................................................10/15/94' 
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Public Awareness: 

Special Speaking Engagements . I: .
-

12. Spokane, WashingtonlWheat :GrowerS, . :: 
Reform/Reorganization ..~.....~...........................................~............11/2/94 

13. Grand Rapids, Michigan/National Blueberry Conference :. 
and Expo, Blueberry Pilot/Reform/Reorganization .:.......................1113/94 

14. Kansas City, Missouri/National Association 
ofFarm Broadcasters, Reform/Reorganization .............................11/11/94 

• 
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