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THE'WHITE: HOUSE 

WASHINGTON 

February 21, 2000 

CONFERENCE CALL WITII NATIONAL CA.'VIPAIGN AGAINST YOUTH VIOLENCE 
BOARD MEMBERS 

DATE: February 22, 2000 ,LOCATION: Oval Office 
BRIEFING TIME: 11: IDam - 11 :20am 
EVENT TIME: 11:20am-11:40am 
FROM: Bruce Reed 

I, PURPOSE 

To receive an update on the status of the National Campaign Against Youth Violence. 
and to thank the individuals who have joined the National Campaign"s Board of 
Directors. 

II, BACKGROUND 

On August 17, 1999, you announced Jeff Bleich as the Executive Director of the National 
Campaign Against Youth Violence. Since that time, Jeffhas worked on several fronts to 

move the Campaign forward .. He has worked with the Ad Council to develop public 
"service annOUnCements that wil1 be aired on all major networks, published in Teen 
People, and posted on the Internet through America Online. In addition, he has launched 
• city-by-cily campaign to bring business leaders and local governments together in the 
effort against youth violeQ,ce. This campaign will begin in 15 cities: Baltimore; Camden, 
NJ; Chicago; Denver; F1int; Hartford; Los Angeles; Memphis; Phoenix; Pittsburgh; 
Portland, OR; Richmond, CA; Pine Ridge, SD; Spartanburg, SC; and SL Louis, 

The National Campaign will kick off its city-by-city campaign in Memphis on April 14 
with the support of the Discovery Channel, Time Warner, and local business and civic 
leader" This will be followed by a week ofevents highlighting the prevention ofyouth 
violence and culminating in a ..day ofpeace" on the anniversary ofColumbine (April 
20). 

On Tuesday, you will participate in a conference call with tbe newly appointed Board 
members of the National Campaign Against Youth Violence. The Board will be fol1l1"1ly 
announced through a press release from the White House on Wednesday, A fullli.t of 
board members i. attached, but some highlights include Eli Segal, Steve Case of America 
Online, Senator Dole, Heary Cisneros, Dick Parsons ofTime Warner, Bob IgerofWalt 



Disney, Gerry Laybourne of Oxygen Media, and Deborah Prothrow-Stith of Harvard 
University. The purpose Dfthis call is to thank the members for joining the Board, 
recognize some of the good work they are already doing to promote the prevention of 
youth violence. and energize them to help with the Campaign's national multi-media 
public service campaign and city-by-eity camp.ign. Bleich will be following up in 
regional board meetings in New York. Washington, San Francisco, and Los Angeles. 

III. PARTICIPANTS 

Briefing Participants: 

Bruce Reed 

Eric Liu 

Minyan Moore 

Tom Freedman 

Ann O'Leary 


Conference Call Participants: 

See attached list. 


Closed Press. 

V. SEQUENCE OF EVENTS 

YOU will join the cooference call, make opening comments, and begin a discussion. 
YOU will participate in a discussion with Board members (we have pre-selected three 
for you to call upnn ifyou choose). 
YOU will !hank the Board members for their efforts and conclude the conference call. 

VI. REMARKS 

Talking Points Attached. 

VII. ATTACHMENTS 

List ofNational Campaign Against Youth Violence Board Members and Cooference 
Call Participants. 

• Cooference Call Talking Points. 

2 . 




NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE BOARD 
MEMBERS 

BOARD MEMBERS CONFIR."\iEI) FOR CONFERENCE CALL PARTICIPATION: 

Sherrl Abufakuseh 
National Youth Advisory Coundl 
National ClUnpalgn Against Youth Violence 

Ron Burkle, Chairman 
The YUCllipa Companies 

Mayor H. Brent Coles 
U .8. Conference of Mayors 

John Devine, Ph.D .. 
New York University 

Jason Dorsey 
World Institute to End School Violence 

Representative Jennifer Dunn 
Co-ohalr Hi-Partisan CongressiOnal Working Group on Youth Violence 

Greg Favre, Vice President, News 
The McClatchy Company 

Donald Garber, Commissioner & CEO 
Major League Soccer 

Carter Gaston 
National Youth Advisory Council 
National Campaign Against Youth Violence 

Leo Hindery Jr., CEO 
Glob.ICenter Inc.. 

Todd Howard, President, Children', Division 
Tommy Hilfiger 

Rick lnatorne, CEO 
ZapMe! Corporation 



· .~. 

Francine I. Katz, Vice President 
Consumer Affuirs 
Anheuser-Busch Companies 

Geraldine B. Laybourne, Chairman 
Oxygen Media 

Judith McHale, CEO 
Discovery Communications, Inc. 

Dick rarsoDs, President 
Time Warner~ Inc. 

Lowell ;:;:Bud" Paxsonl Chairman 
Paxson Communications 

Deborah Protbrow-5tith 
Professor 
Harvard School of Public Health 

Eli Segal, Executive Director 
Welfare to Work 

Robert Wright, President and CEO 
NBC 

BOARD MEMBERS PEl'mING FOR CONFERENCE CALL PARTICIPATION: 

Mel Karmazin, CEO 
CBS Corporation 

Ira Lipman, CEO 
Guardsmark 

Mayor Wellington Webb 
U.S. Conference of Mayors & City of Denver 



BOARD MEMBERS UNAVAILABLE FOR CONFERENCE CALL: 
'. "" 

Steve Case, CEO 
America Online 
(Kathy Bushkin from America Online will participate in the conference call on behalf of Steve 
Case) 

, 
Henry Ci,neros, CEO 
Univision Communications. Inc 

Benjamin R. Civilettl 

Former U.S. Attorney General 


Senator Rollert Dol!! 

Former Senate Majority Leader" 
. . 

. 
Representative Martin Frost 
Co-chair Bi-Partisan Congressional Working Group on Youth Yiolence 

Bob Iger, CEO ' 

The Walt Disney Company 


Rupert Murdoch, CEO 
News Corporation 

Neal Neilinger 
Banque Paribas 

Annie Zabren, Publisher 
TemPeople 

OTHERS PARTICIPATING IN CONFERENCE CALL: 

BruceR••d 

EricLlu 

Minyon Moore 

Tom Freedman 

JelTBleicb, Executive Director 
National Campaign Against Youth Violence 



'I 

Mark Abbott, COO 
National Campaign Against Youth Violence 
Major League Soccer 

Sarah Ingel"solI, Deputy Director 
National Campaign Against Youth Violence 

(currently working at Department of Justice, but joining National Campaign in one week) 
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TALKING POINTS FOR CALL TO BOARD MEMBERS OF 
NATIONAL CAMPAIGN AGAINST YOlITH VIOLENCE 

Thank you all for joining this call today and, more importantly, for agreeing to give your 
time and energy to the Board ofth. National Campaign, 

Last week reminded us again how much youth violence still plagues us. Littleton lost two 
more young people to gun violence. And here in DC; two shining stars were killed on their 
way home from a high school baskethall game. 

, 
So your leadership now is timely and Vital, and I'm hopeful about what this campaign can 
do. A~ Jeff bas described, the Campaign will ha working on three fronts: a city-by-city 
effort to engage local communities, a national media campaign, and a school~based program 
led by young people. With your help, all these efforts can reinforce each other. . . . 

What's great about this Board is that it engages people from so many sectors of society­
from the media to grassroots 'organizations to government Jeff has told me about the work 
that some ofyou have already begun. and I think it's exciting. Some examples are: 

AOI:::, is planning a feature on its Teen Channel to allow kids to speak out on violence; 

Advlsol)' Councils of young activists and academic experts have been launched; 

CBS has committed to help yOlmg people to develop their own PSAs on youth violence; 

a Bipartisan Congressional Working Graue on Youth Violence led by Representatives 

lenriifer Dunn and Martin Frost has been created; 

I want to make sure my Administration does its part too. In the budget Ijust sent to 
Congress, I am proposing over $8 billion in various efforts to prevent youth violence: 
afterschool programs, a proposal to create smaller and safer high schools, tougher . 
enforcement of gun laws, and many other programs. We have also launched a White House 
Council on Youth Violenee to coordinate the anti-violence efforts of all federal agencies. 
And ofcourse, Iam continuing to push Congress to pass common~sense gun measures. 

I hope today we can talk about where this Campaign can go - and about ways you can 
continue to lead its efforts, by example and by persuading others to act CalIon three Board 
memhers. (They hnve been alerted that you may calion them, and they are to speak briefly): 

Discovery Networks will air • national lown hall from Memphis April 14 and produce a 

three-part series on youth \iolence (Judy McHale); 

Time-Warner: Court TV "ill distribute an anti-violence curriculum it produced and Teen 

People will sponsor concerts and youth forums in eight cities (Dick Parsons); 

Major League Soccer Vlill lead an effort by professional sports leagues to promote good 
cilizenl!hip through sports (Don Garber). 

{ know many others of you have also been making meaningful commitments, and I thank you 
all. We have a lot to do in the months ahead, and I'm grateful for your service. 



NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE BOARD 
lV,EMBERS 

BOARD MEMBERS CONFIRMED FOR CONF~;RI<;NCE CALL PARTICIPATION: 

Sberri Abufakuseh 
National Yovth Advisory Council 
National Campaign Against Youth Violence 

Ste\'e Case, CEO 
America Online 

Mayor H. Brenl Coles 
V.S. Conference of Mayors 

John Devine, Ph.D. 
New York University 

Jason Dorsey 
World Instilute to End School Violence 

Representative Jennifer Dunn 
Co-chair Bi-Panis~\n Congressional Working Group on Youth Violence 

Greg Favre, Vice President, News 
The McClatchy Company 

Donald Garber. Commissioner & CEO 
Major League Soccer 

Carter Gastoll 
National Youth Advisory Council 
National Campaign Against Youth Violence 

Leo Hindory Jr., CEO 
GlobalCenler Inc. 

Todd Howard, President. Children"s Division 
Tommy Hilliger 

Rick Inatome, CEO 
ZapMc! Corporation 



Francine I. Katz, Vice Prcsid,cnt 
Consumer A ffain; 
Anheuser-Busch Companies 

Geraldine 8. Laybourne~ Chairman 
Oxygen Media 

Ira Lipman, CEO 
Guardsmark 

Judith McHale, CEO 
Discovery Communications, Inc. 

Dick Parsons~ President 
Time Warner, Inc. 

Lowell "Bud" P~\Xson, Chairman 
Paxson Communications 

Deborah Prothrow~Stith 
Professor 
Harvard School of Public Health 

Eli Segal, Executive Director 
Welfare to Work 

BOARD MEMBERS UNAVAILABLE FOR CONFERENCE CALL: 

ROll Burkle, Chairman 
The Yucaipa Companies 

Henry Cisneros, CEO 
Univision Communications. Inc 

Benjamin R. Civiletti 
Former l.S, AHorney General 

Senalor Robert [Jole 
Former Senate ~1ajorjty Leader 

Representative Martin Frost 
Co~chair m*Plmisan Congressional Working Group on Youth Violence 



Boh Iger, CEO 
The Walt Disney Company 

Mel Karmazin, CEO 
CBS Corpor;ltion 

Rupert Murdoeh, CEO 
News Corporation 

Neal Neilinger 
Banque Paribus 

Mayor Wellington Webb 
U.S. Conference of Mayors & City of Denver 

Robert W rigttt, President and CEO 
NBC 
(Dr. Rosalyn Weiman. Executive Vice President, Broadcast Content Policy and EJst COJS[ 
Entertainml.:nt, will join the caU on behalf.of Mr. Wright.) 

Annie Zahr('n, Publisher 
Teen People 

OTHERS I'ARTICIPATING IN CONFERENCE: CALL: 

Bruec Reed 

Eric Liu 

MinYQn Moore 

Tom Freedrnan 

Jeff Bleich. Exec.utive Director 
National Campaign Against Youtb V:olence 

Mark ;\bbott, COO 
National Campaign Against Youtb Violence 
t\'1ajor League Soccer 

Sarah Ingel'soll, Oeputy Director 
National Campaign Against Youth Violence 

(currently working at DepUl1ment of Justice, but joining National Campaign in one week) 
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2122 TALKING POINTS 

I'd like to thank each of you for participating in this conference call 
today. I am Jeff Bleich, the executive director of the Campaign. I'll begin 
the conference call now, and President Clinton will then join us in about 25 
minutes. 

The purpose of today's call is to provide some basic information about 
the Campaign's progress to date, to highlight some important upcoming 
events, and to address any administrative or other issues that you may have. 
In particular, this may be an opportunity for us to schedule a Board meeting 

in April where we will be able to formally conduct business and provide a 
complete presentation about the Campaign. President Clinton has asked to 
join the call as well in order to thank you personally for your service on this 
Board and for some of the work that Board members are already doing. I'll 
begin by discussing a little bit about the origins of the Campaign, our three 
key initiatives, and where we are going from here. I do not expect the call 
to take more than a half-hour to 45 minutes. 

First, I'd like to thank each of you for serving on this Board. This is an 
extraordinary group of leaders from the private sector, from academia, from 
state, local, and federal government, from grassroots organizations schools, 
and youth leaders themselves. Each of you should have received a copy of 
the list of Board members. A great deal of time was devoted to selecting 
this group. Our goal was to reach out to the people who are the most 
credible opinion-makers in our society: leaders who have the resources, 
creativity, and knowledge to actually change something as intractable as 
violence - a condition that has plagued this country for decades, and is the 
leading killer and crippler of our children. We are deeply grateful to each 
and everyone of you for unhesitatingly answering this call, and commiting 
to serve. 

I. Scope of The Problem 

As a preliminary matter, it is worth taking a moment to look at the 
issue of violence and address why we have formed a National Campaign. 

Youth violence is not a new issue; it did not begin with last year's 
school shootings and in fact those shootings were just the most visible 
symbol of what has been happening in America for decades in less dramatic 
fashion. For over two decades, the· Center for Disease Control has been 
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reporting that youth violence is at epidemic rates. Violence is now the 
second leading cause of death for young people under age 21 in the United 
States. It is the leading cause of death for african-american and latina 
males, it is the leading cause of death in many states, such as California, 
and it is the single greatest cause of death and injury to young people in 
virtually every major American city. For two decades now we have lost 13 
or more children every day to violence. In effect, we have had a Columbine 
in this country every day in terms of the numbers of young people killed. 
And that is just the story of homicides. Over 900,000 young people are 
victims of non-lethal violent crimes, many ofwhich result in permanent 
physical or emotional injuries. Another 700,000 young people commit those 
crimes. These figures do not even include all of the violent attacks that go 
unreporteel to the police. In short, violence is the greatest single public 
health threat facing young people. 

What is even most striking about these U.S. violence rates, is 
comparing them to rates in other nations. In general, rates of non-violent 
crime in the U.S. are about the same as those in other industrialized nations. 
We are actually in the middle of the pack with respect to most property 

crimes. Which is to say that young people in the U.S. are no more likely to 
engage in non-violent crime than their peers in other countries. However, 
when it comes to homicide, people - particularly young people - in our 
country are far more likely to kill or be killied than their peers in any other 
westernized nation. Youth homicide rates are five to ten times that of any 
comparable industialized nation. Moreover, even when we get to non-lethal 
violence, even if we take guns out of the mix, the rates of violent attacks 
are still between 2 and 10 times those of other nations. This is the 
situation, not the school shootings, that demands a National Campaign. 

II. Origins of the Campaign 

There are a few things that we know for sure about this phenomena, 
and which led to the creation of a National Campaign. At the White House 
summit on youth violence held last May, leaders from around the country on 
the subjects of violence, youth, and law enforcement, agreed on a few 
things. First, the problem is a societal one, not a biological one. There is 
nothing genetic about Americans that makes us naturally more violent than 
people from other nations. Second, violence has many causes, and 
addressing all of these sources is well beyond the power of the federal 
government and law enforcement generally to address. What is required, is 
a society-wide movement. We must address violence collectively and enlist 
ordinary people in efforts to prevent violence: this includes early childhood 
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development, identifying warning signs, getting help to young people early, 
focusing criminal justice resources on kids who are at highest risk, giving 
high risk communities the assets that they need to address the issue, and 
expanding the use of best practices that are proven to help young people 
learn how to resolve conflict, to gain respect, and to express rage without 
resorting to violence. 

President Clinton asked me to take a leave from the practice of law 
last September in order to head up this organization. In asking me to do 
this, he offered only a few simple directions. First, the effort had to find 
ways to engage the private sector and ordinary citizens in reducing violence. 
Second, our effort had to be switt - to capitalize on public attention from 
the school shootings - and it had to focus on real, proven solutions to the 
underlying causeS of youth violence. And third, the effort had to be 
genuinely bi-partisan. Although President Clinton has pledged his support, 
this issue is simply too important for us to risk allowing it to be politicized. 
In fact, one reason for conducting doing call with the President this way is 
to avoid having the press focus too much on the White House. We don't 
want any confusion about the motivations here. We are grateful for the 
'President's help, but ultimately this cannot be an effort that is identified with 
anyone political leader, party, or office. 

III. Direction of the Campaign 

This leads us to what we have done as a Campaign. I am very pleased 
to report that we have made unprecedent progress in bringing this effort to 
life in only a few short months. Many 01 you have already received Our 
monthly status reports, and so I will not go through the Campaign's specific 
initiatives in great detail. However, it is worth going over the broad 
contours of the Campaign briefly. To make a real change in how the public 
thinks about and responds to violence, we have a three prong approach. 
First, we have to change the mindset in the U.S. that violence can't be 
stopped or that violence prevention is someone else's problem. Second, we 
have to help local communities and businesses commit to sustained 
programs that reduce youth violence. And third, we have to make sure that 
young people themselves own this movement and are prepared to lead it. 

A. Public Education 

I'll first briefly describe the public education component. Our first 
initiative is to educate the public that it can make a difference. If you have 
read the status reports, you will be aware of the stunning success that 
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Boston and other cities have had in reducing youth violence, and proving 
that it can be done. Boston, for example, went from having the highest rate 
of youth violence in the Country to going two and-a-half years without a 
youth homicide. 

We have been extremely fortunate to have Foote Cone and Belding, 
the largest advertising agency in North America, donate its services to 
developing messages both to youths and caregivers to get this message 
across. In addition, we are very grateful to the Ad Couricil which has agreed 
to adopt, distribute, and promote these messages with all of their resources. 

To develop our messages, we have formed groups that include the leading 
scholars from around the country, the top violence prevention experts, and 
literally hundreds of youths to make sure that we find the right messages to 
engage the public in a productive way, Both Foote Cone and the Ad 
Council have made this campaign a top priority, and are on schedule to 
debut both campaigns on April 20. April 20 will be the culmination of a 
series of events that we are calling a week of peace, and is itself the one­
year anniversary of Columbine Iwhen media attention will already be focused 
on this issue). 

I will be sharing with all of you the creative briefs and the early 
creative work shortly, However, the basic messages are these. The 
message to adults is that violence is learned behavior, and that the first step 
to reducing youth violence is for us to stop teaching it. A child who is 
personally exposed to violence is 40 times more likely to engage in violence 
himself. Moreover, in talking with young people who have been violent, 
virtually all of them say the steps leading up to their violent acts were the 
same: they were neglected or teased or abused and at some point they 
turned to a person who they looked up to for answers. In each case they 
were told that unless they were prepared to be violent, they would never get 
respect 01 attention. Whether it was inner-city gang kids or young people in 
rural Kentucky, everyone of them had learned the basic message that to be 
a man in America - to be respected - you had to get violent. The 
message is to stop teaching violence. We've already done some ads 
courtesy of the NFL that feature parents and coaches on sidelines screaming 
at kids to hurt other players and to cheat, with the tag line: "What are you 
teaching your kids about violence." We expect the ads will follow a similar 
theme. 

The message to youth is both an empowering message and an anti­
violence message. The message is that avoiding violence is cooler than 
getting violent. The message will thus feature peacemakers who have risen 
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above violence, and actual statements by people who have been violent 
about how violence did not make them feel better or more powerful: it only 
made the pain worse and made them feel even less significant. Our goal is 
to have young people own this movement in the same way that young 
people adopted and led the drunk-dring and recycling movements. 

In crafting these messages, we have been assisted by a group of 30 
leading scholars from 12 different fields who met at Harvard to go over our 
messages in detail. In addition, we had all of these messages reviewed by 
our youth action council, which is composed of 20 young people from 
around the country - all of whom have first-hand experience with violence 
and have committed to a make a difference. In fact, two of the youth action 
council members, Carter Gaston and Sherri Abufakuseh, are on our Board of 
Directors and on this call. We are now forming a media advisory council 
which is going to help us with the strategic work of examining how to make 
sure that this message is distributed as broadly and effectively as possible 
through all possible media. 

We are exploring every possible option, and are not focused just on the 
traditional PSA distribution system. For example, as part of our week of 

peace from April 14-20, we have preliminary agreements from the nation's 
hottest performers - including Ricky Martin, Jennifer Lopez, 'N Sync - to 
do a peace concert in Washington, D.C. that would be webcast and 
telecast. The only price of admission for the webcast would be to take a 
pledge of non-violence on line. Likewise, our Board member Don Garber, 
who heads up Major Leagues Soccer, will be working with the other 
professional sports leagues to develop a whole sports-based component to 
distributing this message. We are looking at on-line, in school, print. 
electronic, radiO, merchandising and cross-branding. Any way possible to 
get th message out. Already, sight unseen, we have had our campaign 
adopted by the New York Times as one of its four PSA campaigns, and 
several media partners have committed to feature our campaign as their top 

. PSA campaign. Over the next two weeks, Peggy Conlon, the President of 
the Ad Council, and I will be contacting every network, cable channel, and 
several print publications personally to ask them to feature our PSAs on April 
20, as part of a nationwide kickoff of this etfort. 

B. City-By-City Campaign 

Our second initiative - the effort to inspire local businesses and 
communities to engage in violence prevention - is also well on its way. We 
have identified 15 communities nationally with high youth violence rates to 
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serve as model communtities for this effort. These communities were 
selected not only because of their high violence rates, but also because they 
are cities that have already done a great deal of work to identify what 
specific programs and reSources are needed, and in which there is a 
corporate champion who has agreed to enlist other businesses to invest in 
this effort. 

We have already set dates for announcing these partnerships in our 
first two cities, Memphis and St. Louis. In part, we have been able to make 
extraordinary progress in those cities because we have dedicated corporate 
champions for each city on our Board of Directors. Two years ago, Ira 
lipman, the Chairman, Founder and CEO of Guardsmark, founded the 
Memphis Shelby Crime Commission which is a partnership of law 
enforcement, community leaders, and 18 Memphis-based businesses 
(including FedEx), to address crime and violence in that county. Having 
studied the needs in Memphis extensively, the Commission has been looking 
lor an opportunity to catalyze the community to locus on those needs. This 
is a perfect opportunity. From April 12-14 we have scheduled a series 01 
events to bring both a local and national focus on opportunities to reduce 
youth violence in Memphis. Within Time Warner, Court TV and Teen People 
have committed to support youth forums in Memphis on April 12 and 13; 
Tommy Hilliger has underwritten a mural project for youth; CBS is 
supporting a create-your-own anti-violence PSA contest for young people, 
and on April 14, the Discovery Channel has agreed to telecast the first 
national town hall on youth violence from the National Civil Rights Museum 
in Memphis. We are now working with business leaders in Memphis to 
identify specific new, long-term commitments that they will adopt that can 
be announced nationally on the 14th. A similar effort is being planned for 
St. Louis on June 1, thanks to the help of our board member, Francine Katz, 
who is a Sr. Vice"President at Anheuser-Busch. Other inititives are planned 
for Pittsburgh, Denver, Portland, Camden, Flint, Pine Ridge S.D., Los 
Angeles, I'lichmond CA, and five other U.S. cities over the next 18 months. 

C, School Based 

Finally, I am perhaps most proud of the start that we have made on 
our youth-led, school based component. Among the people joining us on 
this call today are three youth board members. Jason Dorsey from Texas, 
Carter Gaston from Georgia, and Sherri Abuslakuseh from Illinois, Each of 
them we,. already engaged in local and national efforts by young people to 
reduce youth violence, For the past five days, we have had members of 
similar groups - leaders with first hand experience in violence - out in San 
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Francisco planning the youth component of this program. This will include 
not simply bringing a youth voice to this campaign, but leading grassroots 
student groups in their schools, working with school administrators to adopt 
non-violence curricula, and working with our media partners to establish an 
unprecedented on-line capability to share information and engage youth. In 
this regard, we are particularly fortunate to have Rick Inatome, the CEO of 
ZapMe, who has committed to using ZapMe's in-school netspace in any way 
possible to advance this effort. 

IV. Board Responsibilities and Next Steps 

Before the President joins us in a few minutes, I'd like to take this time 
to describe what I think will be the principal responsibilities of the Board, its 
structure, and our next steps. After the President joins us, we may also 
have some time to answer questions as your schedules permit. 

Prior to our next Board meeting, I will be providing each of you with 
our Board book Which contains the initial reports from our Academic 
Advisory Council, our Vouth Action Council, as well as our business plan, 
budget, and other materials relevant to your participation on the Board. I 
should point out that our Board is fortunate to have the services of the 
nation's leading professionals all on a pro bono basis. Deloitte Touche has 
agreed to do all of our accounting and audit work without charge. Munger, 
Tolles & Olson - my law firm - has agreed to donate space and all 
corporate legal work for free. Porter Novelli has agreed to provide public 
relations services without charge. George Gallup has agreed to perform our 
polling work without charge. LexisNexis has agreed to donate computer 
research services. In virtually every respect, this Board has the services of 
the best of the best. . 

Obviously, even with the best support, however, it is unrealistic with a 
group of this size and stature to expect that we would have regular Board 
meetings, or that we could 'command a significant investment of time from 
each of you. Accordingly, we have developd a structure that should allow 
Board members to make a meaningful commitment to this work without 
unduly burdening you. 

Our plan is this. I expect that we will have only one full Board meeting 
each year. This year, I would propose that we hold our Board meeting in 
D.C. either on April 4, the day before the schedule White House economic' 
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summit {Ann - Please Check Date), or on April 19, in order to allow Board 
members to be present for the announcement of the nationwide debut of our 
PSA campaign. I would greatly appreciate it if each board member could 
check his or her schedule and let me know about those dates. At this Board 
meeting, we would provide you with a full presentation of the Board's 
efforts, conduct all essential business. and seek your guidance on major 
issues of strategy. 

At the same time, in order for Board members to contribute 
meaningfully in the regular work of the Board, I propose to do two things. 
First, over the next two weeks, I will be contacting each of you about 
specific Board initiatives. My plan is to visit with each Board member 
personally. about specific opportunities, and to find out more about your 
ideas for the Campaign. In addition, I will be inviting a smaller group of the 
Board, probably 11 members, to form an executive committee that will 
handle those matters requiring prompt action. It will also make 
recommendations to the Board generally on strategic directions. This 
committee will meet separately once a year, and may also have a conference 
call or two during the year as issues arise. Several of you have already 
graciously offered to join such a group. I will be following up with all of you 
on this during my visits. 

Finally. each of you will be invited to participate in - or designate an 
associate to participate in - our advisory councils. As noted, our youth 
action council is already represented on the Board. Likewise, our academic 
advisory council is represented by John Devine - the chair of our Academic 
Advisory Council and by Deborah Prothrow-Stith from the Harvard School of 
Public Health (who is joining us today from Africa). We would invite Board 
members or their designees to participate as well on our Media Advisory 
Council, our Business Advisory Council, our Grassroots council, and our 
Political Advisory Board. 

In sum, my commitment is to allow each Board member both 
individually and cOllectively make as great a time commitment as he Or she 
can afford to this effort. This means that I will work to minimize board 
meetings and other burdens on your time while still assuring that as a group 
we don't lose out on the great opportunities for exchanging views that 
comes from having a Board of this type. 

Once again, thank you for your commitment. I understand that the 
President is ready to join us now. I will be glad to talk about any questions 
you may have after the President's discussion ends. 
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2122 TALKING POINTS 

I'd like to thank each of you for participating in this conference call today. 

am Jeff Bleich, the executive director of the Campaign. I'll begin the conference 

call now, and President Clinton will then join us in about 25 minutes. 


The purpose of today's call is to provide some basic information about the 
Campaign's progress to date, to highlight some important upcoming events, and to 
address any administrative or other issues that you may have. In particular, this may 
be an opportunity for'us to schedule a Board meeting in April where we will be 
able to formally conduct business and provide a complete presentation about the 
Campaign. President Clinton has asked to join the call as well in order to thank you 
personally for your service on this Board and for some of the work that Board 
members are already doing. I'll begin by discussing a little bit about the origins of 
the Campaign, our three key initiatives, and where we are going from here. I do not 
expect the call to take more than a half-hour to 45 minutes. 

First, I'd like to thank each of you for serving on this Board. This is an 
extraordinary group of leaders from the private sector, from academia, from state, 
local, and federal government, from grassroots organizations schools, and youth 
leaders themselves. Each of you should have received a copy of the list of Board 
members. A great deal of time was devoted to selecting this group. Our goal was 
to reach out to the people who are the most credible opinion-makers in our society: 
leaders who have the resources, creativity, and knowledge to actually change 
something as intractable as violence - a condition that has plagued this country for 
decades, imd is the leading killer and crippler of our children. We are deeply 

. grateful to each and everyone of you for unhesitatingly answering this cali, and 
commiting to serve. 

I. 5c<>pe ofThe Problem 

As a preliminary matter, it is worth taking a moment to look at the issue of 

violence and address why we have formed a National Campaign. 


Youth violence is not a new issue; it did not begin with last year's school 
shootings and in fact those shootings were just the most visible symbol of what has 
been happening in America for decades in less dramatic fashion. For over two 
decades, the Center for Disease Control has been reporting that youth violence is at 
epidemic rates. Violence is now the second leading cause of death for young 
people under age 21 in the United States. It is the leading cause of death for 
african-american and latina males, it is the leading cause of death in many states, 
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such as California, and it is the single greatest cause of death and injury to young 
people in virtually every major American city. For two decades now we have lost 
13 or more children every day to violence. In effect, we have had a Columbine in 
this country every day in terms of the numbers of young people killed. And that is 
just the story of homicides. Over 900,000 young people are victims of non-lethal 
violent crimes, many ofwhich resuit in permanent physical or emotional injuries. 
Another 700,000 young people commit those crimes. These figures do not even 
include all of the violent attacks that go unreported to the police. In short, violence 
is the greatest single public health threat facing young people. 

What is even most striking about these U.S. violence rates, is comparing 
them to rates in other nations. In general, rates of non-violent crime in the U.S. are 
about the same as those in other industrialized nations. We are actually in the 
middle of the pack with respect to most property crimes. Which is to say that 
young people in the U.S. are no more likely to engage in non-violent crime than 
their peers in other countries. However, when it comes to homicide, people ­
particularly young people - in Our country are far more likely to kill or be killied 
than their peers in any other westernized nation. Youth homicide rates are five to 
ten times that of any comparable industialized nation. Moreover, even when we 
get to non-lethal violence, even if we take guns out of the mix, the rates of violent 
attacks are still between 2 and 10 times those of other nations. This is the situation, 
not the school shootings, that demands a National Campaign. 

II. Origins of the Campaign 

There are a few things that we know for sure about this phenomena, and 
which led to the creation of a National Campaign. At the White House summit on 
youth violence held last May, leaders from around the country on the subjects of 
violence, youth, and law enforcement, agreed on a few things. First, the problem is 
a societal one, not a biological one. There is nothing genetic about Americans that 
makes us naturally more violent than people from other nations. Second, violence 
has many causes, and addressing all of these sources is well beyond the power of 
the federal government and law enforcement generally to address. What is 
required, is a society-wide movement. We must address violence collectively and 
enlist ordinary people in efforts to prevent violence: this includes early childhood 
development, identifying warning signs, getting help to young people early, 
focusing criminal justice resources on kids who are at highest risk, giving high risk 
communities the assets that they need to address the issue, and expanding the use 
of best practices that are proven to help young people learn how to resolve conflict, 
to gain respect, and to express rage without resorting to violence. 



President Clinton asked me to take a leave from the practice of law last 
September in order to head up this organization. In asking me to do this, he offered 
only a few simple directions. First, the effort had to find ways to engage the 
private sector and ordinary citizens in reducing violence. Second, our effort had to 
be swift - to capitalize on public attention from the school shootings - and it had 
to focus on real, proven solutions to the 'underlying causes of youth violence. And 
third, the eftort had to be genuinely bi-partisan. Although President Clinton has 
pledged his support, this issue is simply too important for us to risk allowing it to be 
politicized. In fact, one reason for conducting doing call with the President this 
way is to av()id having the press focus too much on the White House. We don't 
want any confusion about the motivations here. We are grateful for the President's 
help, but ultimately this cannot be an effort that is identified with anyone political 
leader, party, or office. . 

III. Direction of the Campaign 

This leads us to what we have done as a Campaign. I am very pleased to 
report that we have made unprecedent progress in bringing this effort to life in only 
a few short months. Many of you have already received our monthly status reports, 
and so I will not go through the Campaign's specific initiatives in great detail. 
However, it is worth going over the broad contours of the Campaign briefly. To 
make a real change in how the public thinks about and responds to violence, we 
have a three prong approach. First, we have to change the mindset in the U.S. that 
violence can't be stopped or that violence prevention is someone else's problem. 
Second, we have to help local communities and businesses commit to sustained 
programs that reduce youth violence. And third, we have to make sure that young 
people themselves own this movemen! and are prepared to lead it. 

A. Public Education 

I'll first briefly describe the public education component. Our first initiative 
is to educate the public that it can make a difference. If you have read the status 
reports, you will be aware of the stunning success that Boston and other cities have 
had in reducing youth violence, and proving that it can be done. Boston, for 
example, went from having the highest rate of youth violence in the Country to 
going two 'and-a-half years without a youth homicide. 

We have been extremely fortunate to have Foote Cone and Belding, the 
largest advertiSing agency in North America, donate its services to developing 
messages both to youths and caregivers to get this message across: In addition, we 
are very grateful to the Ad Council which has agreed to adopt, distribute, and 
promote these messages with all of their resources. To develop our messages, we 



have formed groups that include the leading scholars from around the country, the 
top violence prevention experts, and literally hundreds of youths to make sure that 
we find the right messages to engage the public in a productive way, Both Foote 
Cone and the Ad Council have made this campaign a top priority, and are on 
schedule to debut both campaigns on April 20, April 20 will be the culmination of 
a series of events that we are calling a week of peace, and is itself the one-year 
anniversary of Columbine (when media attention will already be focused on this 
issue), 

I will be sharing with all of you the creative briefs and the early creative work 
'shortly, However, the basic messages are these, The message to adults is that ' 
violence is learned behavior, and that the first step to reducing youth violence is for 
us to Stop teaching it A child who is personally exposed to violence is 40 times 
more likely to engage in violence himself. Moreover, in talking with young people 
who have been violent, virtually all of them say the steps leading up to their violent 
acts were the same: they were negle~ted or teased or abused and at some point they 
turned to a person who they looked up to for answers, In each case they were told 
that unless they were prepared to be'violent, they would never get respect or 
attention, Whether it was inner·city gang kids or young people in rural Kentucky, 
everyone of them had learned the basic message that to be a man in America - to 
be respected - you had to get violent. The message is to stop teaching violence, 
We've already done some ads courtesy of the NFL that feature parents and coaches 
on sidelines screaming at kids to hurt other players and to cheat, with the tag line: 
'What are you teaching your kids about violence: We expect the ads will follow a 
similar theme, 

The message to youth is both an empowering message and an anti·violence 
message, The message is that avoiding violence is cooler than. getting violenL The 
message will thus feature peacemak~rs who have risen above violence, and actual 
statements by people who have been violent about how violence did not make 
them feel better or more powerful: it only made the pain worse and made them feel 
even less significant Our goal is to have young people own this movement in the 
same way that young people adopted and led the drunk·dring and recycling 
movements. 

In crafting these messages, we have been assisted by a group of 30 leading 

scholars from 12 different fields who met at Harvard to go over our messages in 

detail, In addition, we had all of these messages reviewed by our youth action 

council, which is composed of 20 young people from around the country - all of 

whom have first·hand experience with violence and have committed to a make a 

difference, In fact, two of the youth action council members, Carter Gaston and 

Sherri Abufakuseh, are on our Board of Directors and on this call. We are now 
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forming a media advisory council which is going to help us with the strategic work 
of examining how to make sure that this message is distributed as broadly and 
effectively as possible through all possible media. 

We are exploring every possible option, and are not focused just on the 
traditional PSA distribution system. For example, as part of our week of peace from 
April 14-20, we have preliminary agreements from the nalion's hottest performers­
including Ricky Martin, Jennifer Lopez, 'N Sync - to do a peace concert in 
Washington, D.C. that would be webcast and telecast. The only price of admission 
for the webcast would be to take a pledge of non-violence on line. Likewise, our 
Board member Don Garber, who heads up Major leagues Soccer, will be working 
with the other professional sports leagues to develop a whole sports-based 
component to distributing this message. We are looking at on-line, in school, print, 
electronic, radio, merchandising and cross-branding. Any way possible to get th 
message out. Already, sight unseen, we have had our campaign adopted by the 
New York Times as one of its four PSA campaigns, and several media partners have 
commiUed to feature our campaign as their top PSA campaign. Over the next two 
weeks, Peggy Conlon, the President of the Ad Council, and I will be contacting 
every network, cable channel, ana several print publications personally to ask them 
to feature our PSAs on April 20, as part of a nationwide kickoff of this effort. 

B. City-By-City Campaign 

Our second initiative - the effort to inspire local businesses and 
communities to engage in violence prevention - is also well on its way. We have 
identified 15 communities nationally with high youth violence rates to serve as 
model communtities for this effort. These communities were selected not only 
because of their high violence rates, but also because they are cities that have 
already done a great deal of work to identify what specific programs and resources 
are needed, and in which there is a corporate champion who has agreed to enlist 
other businesses to invest in this effort. 

We have already set dates for announcing these partnerships in our first two 
cities, Memphis and 5t. Louis. In part, we have been able to make extraordinary 
progress in those cities because we have dedicated corporate champions for each 
city on our Board of Directors. Two years ago, Ira Lipman, the Chairman, Founder 
and CEO of Guardsmark, founded the Memphis Shelby Crime Commission which is 
a partnership of law enforcement, community leaders, and 18 Memphis-based 
businesses (including fedEx), to address crime and violence in that county, Having 
studied the needs in Memphis extensively, the Commission has been looking for an 
opportunity to catalyze the community to focus on those needs. This is a perfect 
opportunity. From April 12-14 we have scheduled a series of events to bring both a 



local and national focus on opportunities to reduce youth violence in Memphis. 
Within Time Warner, Court TV and Teen People have committed to support youth 
forums in Memphis on April 12 and 13; Tommy Hilliger has underwritten a mural 
project for youth; CBS is supporting a create-your-own anti-violence PSA contest for 
young people, and on April 14, the Discovery Channel has agreed to telecast the 
first national town hall on youth violence from the National Civil Rights Museum in 
Memphis. We are now working with business leaders in Memphis to identify 
specific new, long-term commitments that they will adopt that can be announced 
nationally on the 14th. A similar effort is being planned for St. Louis on June 1, 
thanks to the help of our board member, Francine Katz, who is a Sr. Vice-President 
at Anheuser-Busch. Other inititives are planned for Pittsburgh, Denver, Portland, 
Camden, Flint, Pine Ridge S.D., los Angeles, Richmond CA, and five other U.S. 
cities over the next 18 months. 

C. School Based 

Finally, I am perhaps most proud of the start that we have made on our 
youth-led, school based component. Among the people joining us on this call 
today are three youth board members. Jason Dorsey from Texas, Carter Gaston 
from Georgia, and Sherri Abusfakuseh from Illinois. Each of them was already 
engaged in local and national efforts by young people to reduce youth violence. 
For the pasl five days, we have had members of similar groups - leaders with first 
hand experience in violence - out in San Francisco planning the youth componenl 
of Ihis program. This will include not simply bringing a youth voice to this 
campaign, but leading grassroots student groups in their schools, working with 
school administrators to adopt non-violence curricula; and working with our media 
partners 10 establish an unprecedented on-line capability to share information and 
engage youth. In this regard, we are particularly fortunate to have Rick Inatome, the 
CEO of ZapMe, who has committed to using ZapMe's in-school netspace in any 
way possible to advance this effort. 

IV, Board Responsibilities and Next Steps 

Before the President joins us in a few minutes, I'd like to take this time to 
describe what I think will be the priricipal responsibilities of the Board, its structure, 
and our next steps. After the President joins us, we may also have some time to 
answer questions as your schedules permit. 

Prior to our next Board meeting, I will be providing each of you with our 
Board book which contains the initial reports from our Academic Advisory Council, 
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our Youth Action Council, as well as our business plan, budget, and other materials 
relevant to your participation on the Board. I should point out that our Board is 
fortunate to have the services of the nation's leading professionals all on a pro bono 
basis. Deloitte Touche has agreed to do all of our accounting and audit work 
without charge. Munger, Tolles & Olson - my law firm - has agreed to donate 
space and all corporate legal work for free. Porter Novelli has agreed to provide 
public relations services without charge. George Gallup has agreed to perform our 
polling work without charge. LexisNexis has agreed to donate computer research 
services. In virtually every respect, this Board has the services of the best of the 
best. 

Obviously, even with the best support, however, it is unrealistic with a group 
of this size and stature to expect that we would have regular Board meetings, Or that 
we could command a significant investment of time from each of you. Accordingly, 
we have developd a structure that should allow Board members to make a 
meaningful commitment to this work without unduly burdening you. 

Our plan is this. I expecl that we will have only one full Board meeting each 
year. This year, I would propose that we hold our Board meeting in D.C. either on 
April 4, the day before the schedule White House economic summit (An!, - Please 
Check Date), or on April 19, in order to allow Board members to be present for the 
announcement of the nationwide debut of our PSA campaign. I would greatly 
appreciate it if each board member could check his or her schedule and let me 
know about those dates. At this Board meeting, we would provide you with a full 
presentation of the Board's efforts, conduct all essential business, and seek your 
guidance on major issues of strategy. 

At the same time, in order for Board members to contribute meaningfully in 
the regular work of the Board, I propose to do two things. First, over the next two 
weeks, I will be contacting each of you about specific Board initiatives. My plan is 
to visit with each Board member personally, about specific opport~nities, and to 
find out more about your ideas for the Campaign. In addition, I will be inviting a 
smaller group of the Board, probably 11 members, to form an executive committee 
that will handle those matters requiring prompt action. It will also make 
recommendations to the Board generally on strategic directions. This committee 
will meet separately ol1ce a year, and may also have a conference call or two during 
the year as issues arise. Several of you have already graciously offered to join such 
a group. I will be following up with all of you on this during my visits. 

Finally, each of you will be invited to participate in - or designate an 
associate to partiCipate ill - our advisory councils. As noted, our youth action 
council is already represented on the Board. likewise, our academic advisory 
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council is represented by John Devine - the chair of our Academic Advisory 
Council and by Deborah Prothrow-Stith from the Harvard School of Public Health 
(who is joining us today from Africa). We would invite Board members or their 
designees to participate as well on our Media Advisory Council, our Business 
Advisory Council, our Grassroots council, and our Political Advisory Board. 

In sum, my commitment is to allow each Board member both individually 
and collectively make as great a time commitment as he or she can afford to this 
effort. This means that I will work to minimize board meetings and other burdens 
on your time while still assuring that as a group we don't lose out on the great 
opportunities for exchanging views that comes from having a Board of this type. 

Onc" again, thank you for your commitment I understand that the President 
is ready to join us now. I will be glad to talk about any questions you may have 
after the President's discussion ends. 



MEMORANDUM 


\ 

TO: President WiHiam J, Clinton 
Board of Directors 

FROM: Jeffrey L Bleich 

DATE: January 28, 2000 

RE: NntionaJ Cmnpaign Against Youth Violence: Five-Month Status Report 

This memo updates my prior monthly summaries of the Campaign's progress to 
date. By way ofoverview, we have had an extremely productive montn. In the next 
month. we will be able to finalize and convene OUf Board of Directors, present our 
unified media campaign and messages, produce a fomlui report by our academic advisory 
council and volunteer partners, announce the first stop in our comprehensive 15 city-plan 
for addressing violence by and against youth in local communities, and finalize contracts 
on a series ofprograms and activities between April 14 and April 21 - the week 
coinciding with the one-year anniversary of Littleton. 

I, Substantive Programs 

Since my last update, the Campaign has made the following progress in 
advancing its principal programs (Le" public education campaisn, community-by­
community campaign, conm!ct America campaign, tu'ld school-based training), 

A. Media Campaign 

Message: Our agency, Foote, Cone & Belding (FCB) has completed the 
research phase of its message development This research included nearly 
a dozen rounds of focus groups with young people, ehlld..carc exper'lS, and 
leading youth-violence practitioners, In addition, FCB has reviewed 
extensive polling and other research materials collected by the Harvard 
School of Public Health, Kaiser Family Foundation, NCPC, the Gallup 
Institute, and numerous federul and state agencies. Most recently, FeB 
participated in our January 12~14 Academic Advisory Council meeting 
with 20 nationally-recognized experts on the subject of youth violence. 
This ml..-'eting included a plcnary session devoted solely to addressing 
violence through messages and information. FeB has also conducted 
numerous sessions with troubled youth in dilTerent cities across tne 
Coun~ry_ While thc specifics of the message are now being refined. its 
general thrust will be to help change those pubJJc attitudes that permit and 
normalize violence, In particular, our message will be that violence 1::0 not 
inevitable, but is fostered by our belierthat the capacity for violence is 



something natural that is to be respected in men. The ads will seek to 

educate the public about those attitudcs and encourage every citizcn to 

reach out to communities and kids in need in order to reduce violence. 


Timing: FeB presented its creative hrief to us on January 28 in San 

FnnlCis{;o. The briefwus submitted for expedited review to the Ad 

Council's review committee today in New York, and was unanimously 


'approved by [hat committee. We expect to give a full presentation ofttle 
PSA campaign at our February Board meeting. Print ads may be 
completed in cady March, with PSAs to be produced by late March. We 
arc coordinating with the White House to have the PSAs debut during a 
nctvmrk "roadblock" We are scheduling this to coincide with our 
coordinated kick-off events daring the week of April 14-21, 

Marketing: We have informally engaged Cone, Inc., the nation's leading 
cause markeling organization, to link our campaign message with 
corporations and to assist in brand development. Our objective is to 
develop a multiphasc program that will include: T,V, PSAs~ radio spofs; 
movie trailers; in~school print, cable, and internet; news media; print 
media; merchandising; and grdss-roots "guerilla" marketing. 

Media Commitments: We have attempted to solidify commitmcnts from 
various media sources to mn the PSAs and participate in this cffort. To 
date, we have met with representatives from NBC, CBS/Viacoffi. Fox, 
'vITV, the WB, Discovery, Court TV, AT&T B15, AOL, Westwood One, 
McClatchy, Hearst, Knjght-Ridder. Paramount, Teen People. Time 
Warner, Nickelodeon, Oxygen r"iedia, the NFL, Major League Soccer, and 
the NBA. 

Relntcd Events: We are developing the following mujor eventS to support 
and enhance our ad campaign: 

Co-Branded PSAs: We are working to develop an integrated series 
of PSA messages with other organiwtions working in this field. 
Specifically, we are in negotiations on the foUow four campaigns. 
(1) We have been consulting with the National Crime Prevention 
Council on its ad campaign to encourage young people to reject 
stereotypieallabcls and create positive identities. The campaign is 
set to debut March 26 in Atlanta. We wit! provide materials 
concerning this campaign and seek Board approval to co-brand 
these messages. (2) We arc consulting with Save the Children 
regarding its pro~men1Oring messages, which emphasize that you 
don't have to have special skills to be a mentor. We may seck 
approval to fund and co~brand the next iteration of those messages. 
(3) The American Psychological Association is developing a 
"Reason to Hope" campaign that would promote early childhood 



development and detection of risk factors, We may seck the 
Board's advice and support regarding funding and support of these 
messages. (4) We have been approached by PAX to co-brand its 
PSA messages, which encourage people to ask whether their 
neighbors have firearms belcn;: allowing chiklrcn to play at their 
homes. The Department of Justice has also approached us about 
co~branding a new series ofmessages directed at gun owners 
encouraging them to store their weapons safely. We may seek the 
Board's advice regarding co-brunding of these messages, 

Athletes for Non~Violence: Don Garber and Mark Abbott of Major 
League Soccer have begun discussions with the NFL, NBA, and 
Major League Baseball to develop a Citizenship Through Sports 
Alliance. This prognlm would promote positive recreational 
opportunities for young people and potentially might use sports 
events to raise funds for local violence prevention efforts. The 
NFL has already confirmed its interest in supporting this program. 

Concerts and Events: \Ve have been working to develop a concert 
to promo1e nonviolence as n response 10 the likely media 
retrospectives on Columbine during the week of April 14-21. Last 
week, we received preliminary commitments from Ricky Martin, 
Jennifer Lopez, "'N Sync, and Celine Dion (coming out of 
retirement), to do a concert in D,C. to advocate non-violence. We 
are exploring the possibility of webcasting the event, and linking it 
to a positive, antiviolence pledge. We have also received o1Tcrs 
from ZapMe! and Teen People to hcJp undenvrite other anti­
violence concerts and events this: year in order to raise funds and 
youth consciousness. We are also continuing to explore working 
with a label that produces the Back Street Boys and <N Sync. The 
labeL TrnnsAmerica, has approached tiS about launching a new 
band committed to non~violellce messages. 

Media Non-Violence Day: We hope over the next month to work 
with our media partners to deVelop ideas for ways in which the 
media can participate in a day of non-violence on April 20 (the 
anniversary ofColumhine). Other events that day will honor 
young people who were injured or died from violence in the past 
year. We are in the process of assembling a media advisory 
council. The council would advise us about potential functions 
that the media can play in our efforts, The proposed composition 
oftl1at council is described in greater detail below. 

Wall Street Journal Feature Story: The Wall Street JournaJ has 
llpproached us about doing an exclusive story on the Campaign thill would run on AprH 
20. The WSJ would shadow Campaign staff over the next three months. charting the 



developm~!nt of the Campaign, The proposed focus of the WSJ article would be on the 
new role of corporate America in building partnerships to address social issues, and in 
pnrticulur l.m efforts by corporations to reduce violence. 

This portion of the campaign is directed toward helping local communities 
develop effective. public~private partnerships to support violence prevention. 

Selection of Cities: We are moving forward with the 15 cities selected for the 
city~by-city campaign, We are planning events in the first two cities. Memphis 
;md 81. Louis, in April and May. respectively. We have made substantial progress 
to dole in enlisting corporate sponsors to support sustained anti*violence programs 
in those cities, The other cities selected in this first stage are Baltimore, MD; 
Denver, CO; Pittsburgh, PA, Chicago, lL; Flint, Ml; Hartford, CT; Richmond, 
CA; Spartanburg, SC; Pine Ridge, SD; Portland, OR; Camden, NJ; Los 
Angeles, CA; and Phoenix, AZ. 

Volunteers: We have reached forma! agreements with several national youth 
service organizations to provide support in each ofthese 15 cities, Our national 
partners include AmeriCorps, Vista, America's Promise, Points of Light, The 
National Funding Collaborative for Violence Prevention, The National Violence 
Prt:~vention Practilioners Network, Do Something, The National Crime Prevention 
Council, Thl.: U,S, Conference of Mayors, The National Organization for Youth 
Safety, The World Institute to End School Violence, 100 Black !'vicn, Telephone 
Pic)neers, Communities in Schools; l'ational 4*H Counci1. United Way. Enterprise 
Foundation, the National Association for Public Interest Law and The l\'ational 
League of Cities, 

Corporate Spunsors: Pat Hoven, who directed the extremely successful 
Minneapolis I'IEALS program for Honcywclllndustries, is now \\'Orking with us 
and with the Department of Justice to complt:te a manual of Best Practices tor 
Public~l)rlvale Violence Reduction Practices. We expect tn complete and publish 
the manual over the next month and publish it in conjunction with the Department 
of Justice, In additi(ni, we have been negotiating with a Fortune J0 company 
v.'hleh is interested in making a lO-year. nationwide commitment to partncring to 
reduce youth violence. A meeling is currently scheduled with that company's 
board of directors for February 2. We expect that we may be able to announce a 
formal partnership and publication of the plan by the time of our February Board 
meeting, 

Kick~oft' Events: We arc close to finalizing our plans to sponsor events around the 
eountry, Court TV has offered to host youth-forum lawn hulls on the su~jcct of youth 
violence in each City and to televise these nationally, AOL and DOJ would pmvidc for a 
live webcast of these events that could be uplinkcd to.all schools. The Simon Youth 
Foundation (the phHunthmpic arm of the developers of the Malls of Amcrit.:a) has agreed 



to bast the.~e events and provide permanent space in its malls for youth non-violence 
training and education programs. Teen People has also agreed to host youth-oriented 
town hall meetings in six of these cilies during the summer of2000. We would hope to 
have each event run two days. ]n addition to the town halls, we would expect to have a 
series or youth activities, meetings of loenl and community leaders. and an announcement 
by a corporate sponsor of its commitment to adopt youth violence prevention activJties in 
that community. We would like to culminate these events with a speech by a national 
leader: i.e .. the President, the First Lady, the Attorney General, Secretary of Education 
Riley" Harris Wo11ord, General Powell, and/or members ofOUT Board. 

C, Connect America 

WI!: are in discussions now with AOL and Discovery Network about collaborating 
to build a non~violcnce website that links existing websites and provides useful 
information in a user~I'ricndly formal. Preliminary meetings with Jane Stevens, who is 
building Discovery'.s anti-violence website, have been promising. Discovery has offered 
to donate space on its site to establish an expandable youth violence site. We arc now 
collecting content for such a site, which would serve as a placeholder until we can 
develop a resource site. We will be meeting with AOL to discuss these subjects on 
February 3, Our next step following these meetings will be to convene po1ential funders 
and developers of other violence preVCJHH:m web sites to begin designing a universal site. 
The Department of Justice has oilered to host such a meeting. 

D. School Programs 

Our in-school component i~ developing very well, with our focus being to 
encourugc youth~led eiTorts, ]n addition to the various initiatives discussed in last 
month's summary (Scholastic distribution of curricula, Hilfiger "Stop Violence, Start 
Art" mural projects, CBS PSA contest, ZapMc!MTV partnership, cooperation ofvendors, 
etc.), .......e have now formed a coalition with ~ree youth-led non-violence groups: SAVE 
(Students Against Violence Everywhere), :WlESV (World Institute to end School 
Violence), and SHINE (Seeking Harmony In Neighborhoods Everyday), These groups 
have agreed to work collaboratively under our Campaign. With these groups, we will be 
working to establish anti~vio!cnce clubs in eve!)' schoo! in the Country. 

E. Advisory Councils 

We have convened or will shortly be convening six advisory panels to support the 
...vork ofth<Z' Campaign: Social Science, Youth, Media, Grassroots, Priva1e Industry 
Partnerships, and Political. 



Social Science: As nOled, on January 12~14th we convened 20 internationally 
renowned scholars for our inaugural session of the Academic Advisory Council at 
Harvard University's Kennedy School ofOoverument. An Executive Summary 
,Old transcript of those proceedings is being prepared and will be distributed prior 
to the first Board meeting. At that first session we were greatly encouraged by the 
reaction of those scholars, who represented the top thinkers in 11 different 
uendemic disciplines. Despite some ideological differences, the scholars V,lere 
unanimous in their conclusions that the Campaign's principles are based on solid 
research, that the approach adopted by the Campaign is sound and viable, and that 
if properly implemented, it could serve an important function in reducing youth 
violence, 'nle scholars are now operating in subwcommiltces to address specific 
research questions and reports. The list of members of the Council is attached. 

Youth Advisory Council: A nutional panel of youth organization leaders has 
selected 15 young people to serve 011 our National Youth Action CounciL 1ncse 
outstanding young people each have personal experience In dealing with violence 
and have worked in their communities to reduce violence. The Council will 
convene for its first meeting and workshop in Son Francisco over Presidcnts~ Day 
~vej!'kend, February 18-22. The Council will advise the Board regarding media 
messages und community programs. 

Media Advisory Council: We are in the process of forming a media advisory 
council which will advise the Board regarding productive roles for the medin in 
addressing the topic of youth violence. The council will be composed of 
advertising and cause marketing experts, representatives oforganizations that 
have created other public safety and youth violence PSAs, marketing executives" 
representatives of media and new media outlets, members of federal agencies, and 
i:1depel1Jent organizations such as the Media Institute and :\1ediascope. The 
specific objectiOns of the group would be to develop recommendations. in three 
diflerent media-related issues: (I) how best to h.'1fness the power of the media to 
extend our message; (2) how to engage the media independently to develop 
consistent messages and 10 take responsible actions in connection with their 
programming: (3) how to educate views, give them tools 10 control the media that 
is delivered to young people, and increase media lheme),". 

(;rllssroots Advisory Council: On January to, we convened a meeting oftlu: 
nation's leading grassroots organizations in D.C. to plan our city-by-city 
campaign. The meeting was attended by representatiVes of over 70 organizations, 
including the United Way. AmcriCorps. America's Promise, Boys & Girls Clubs, 
thal provide leadership in the fields of volullteerism. violence prevention, youth 
services, and civil rights. From this group, we will be drawing an advisory Board 
to guidc our efforts. 

Political Panel: Prior to the first Board meeting, we will be consulting with a 
group of bi~partisan poHticallcaders regarding the Campaign's strategy. To date, 
We have been in touch with the Senate Majority and Minority leaders, the bi~ 



partisan congressional task force on youth violence', the National Association of 
Attorncys General, and the U.S. Conference ofMayors. 

Business and Industry Panel: We ure completing the jirst draft of our manual of 
Best Practices for establishing public private partnerships. Thc manual should be 
ready for distribution in April oflhis year, As part of the linal review of this 
draft, we will be convening a group of organizations that have expertise in 
fonning such partnerShips, including representatives of Business for Social 
Responsibility, the National Alliance ofI3usiness, and numerous business and 
industry leaders. 

II. Administrative Efforts 

Fundraising: Consistent with our business plan; we expect that the principal 
source of funding in Year One for the campaign will be relatively small grants from 
foundations and federal agencies. and larger donations from members of the Board of 
Directors, To date, \ve have received commitments ofS1 ,6 million from members of the 
Campaign's Board; tentative approval of a $100,000 grant from DO], tentative approval 
ofa $25.000 purchase order from the Department of Education, and a $10,000 grant from 
the Kaiser Fnmily Foundation. In addition, through the efforts of Alan Rambam, we have 
secured funding for our entire youth~focused PSA carnpaign, or S400,OOO/year for three 
years. OUt development dire.;:tor, Peter Sherer, is in the pro.;:css of pursuing additional 
sources of funding to support our caregivcr·focused IlSAs, the City·by-City campaign, 
and our connect America effort To this end. we have initiated discussions with the 
following fundcrs: Markle Foundation, Irvine Foundation, Gates Foundation, Benton 
Foundatioll, Nike Foundation. Gap Foundation, Soros Foundation, Wellness Foundation, 
Kaiser Family Foundation, Guggenheim Foundation, and the Village Foundation. 

Board of Directors: The following individuals have joined our Board ofDireclors. 

Mel Kamlazin CEO CBSlViacom 
Steve Case CEO America On-Line 
Leo Hindery CEO Global Crossings BIS 
Judith A, Mellale CEO Discovery 
Rupert Murdoch CEO News Corp, 
Larry Ellison CEO Oracle 
Gerry Layboume CEO Oxygen Media 
ROll Burkle CEO Yucaipa 
Henry Cisneros CEO Univisio!1 
Rick Inatome CEO ZapMe 
Ira A. Lipman CEO Guardsmark 
Neal Ncilinger Fonner Managing Director, Deutschebank 
Gregory Favre Former President, American Society QfNewspupcr 

Editors: Vice President, l\cws The McClatchy Co" 
Ben Civilctli Former U,S, Attorney General 
Eli Segal Founding Di~tor. AmcriCorps. 



Deborah Prothrow­

Stith 


Rep, Martin Frost 


Rep, Jennifer Dunn 

Han. Brent Coles 
Han. Wellington Webb 
Leigh Steinberg 
Francine Katz 
Oprah Winfrey 
Bub Igor 
Donald Garber 

Professor, Harvard School of Public Health 

Co-Chair, Bi~Partisan Congressional Working 
Group on Youth Violence 
C(}-Chair, Bi-Partisan Congressional Working 
Oroup on Youth Violence. 
President-Elect, U.S. Conference of Mayors. 
President, U.S. Conference of Mayors 
Sports Agent 
Senior V.i>. Consumer Atlairs. Anheuser-Busch 
Harpo Entertainment 
President. Disney 
Commissioner & CEO. Major League Soccer 

In addition, we have extended invitations to the following individuals, 

Christopher Galvin 
Scott McNealy 
Robert Wright 
Richard I>arsons 
Sell. Bob Dole 
Gen. Colin Powell 
Jill Barad 
Frank Raines 

Motorola 
Sun Microsystcms 
NBC 
Time Warner 
Former Senale Majority Leader 
America's Promise 
Mattei 
Fannie Mae 

In uddition. we would like to complete the Board with: two young people with 
pernonal knowledge regarding violence issues; two violence prevention practitioncrs; onc 
representative of a health care organization; one representative of thc insurance industry; 
nnd onc grassroots educator, ' 

III. Conclusion 

Barring any unforeseen events, wc arc now on pace to announce our board of 
directors in February 2000 and to kick off the Campaign's major initiatives early next 
year, 
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Telephone: (415) 5114008 Facsimile: (415) 5124077 


December 22, 1999 

kffrey L Bkich 
£It(:utJvC Di~ 

(4l5) 5114OO1 

VlAMAIL 

President William J. Clinton 
The White House 
Washington, D.C. 

Dear President Clinton, 

Attached is an end of the year update of the National Campaign's progress. 
I wish you a Happy Holiday and look forward to working with you in the New Year, 

Thank. you again for your deditation to this cause, 

Sincerely, 

JLB/dlw 

Enclosure 

cc: Eric Lui 
Ann O'Leary 
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NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE 


MEMORANDUM 


TO: 

FROM: 

DATE: 

RE: 

President William 1. Clinton 
Board of Directors 

Jeffrey L. Bleich 

December 21, 1999 

National Campaign Against Youth Viulence: Four-Month Status Report 

This memo updates my prior summaries of the Campaign's progress to date. Briefly. 
we are now on schedule to announce our &ard of Directors during the first week in February 
2000, and to 1aunch each of the Campaignjs major initiatives at that time. 

I, s..ubs..tnntive Programs 

Since my last update, the Campaign has made the following progress in advancing its 
principal programs (i.e., public education campaign, city~by~city campaign, clearinghouse, and 
school~based training), 

A Media Camllllign 

Message Development: The Carnpalgn gave its first public statement ofour 
proposed message 'and education strategy at a speech to the Media Institute on 
December 2. Our principal message is that epidemic violence rates in the U.S. are 
the product of our own attitudes and actions. and to educate the public that every 
citizen has the power to reduce violence. The speech was well~rcceived. and in 
fact Geneva Overholser of the \\lasbin~ton Post wrote a nationally syndicated 
column stating that the Campaign has "cut through the fuzz surrounding our 
thinking about VIolence" and "has its eye on the root of the probiem." 

Completed I'SAs; Foote; Cone & Belding has produced our first set of radio 
spots which were sponsored by the NFL. The spots have been running daily on 
Larry King Live. The mes..<;age is that sports can be an effective way ofreducing 
violence, but that it depends upon the messages parents: send. The message 
features parents on sidelines encouraging children to take cheap~shots, and asks 
"what are you teaching your children about violence?" 



NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE , 

Timing: We are now completing our research in order to launch a muitiphase 
program that will include: T.V. PSAs; radio spots; movie trailers; in~school print, 
Internet and Channel One programs; print media~ and grass~roots "guerilla" 
marketing. We conducted a second round of focus groups-at the Ad Council in 
New York in November with leading youth-violence practitioners and several 
young people who have been violent. Our research plan includes several more 
meetings with young people, violence experts, academics, and pollsters. We have 
been fortunate that George Gallup has agreed to donate the services of the Gallup 
Institute to conduct all ofour polling without charge, We estimate that the 
message can be announced in February, and that the full campaign win be ready 
to launch by April L 

Media Commitments: We have attempted to solidify commitments from various 
media sources to run the PSAs and participate in this effort To date) \\'e have met 
with represent:ltivcs from NBC, CBSNiacom, MTV, the \VB. Discovery, Court 
TV, AT&T BIS, AOL, Westwood One, McClatchy, Pammounl, and Universal. 
We have also invited the CEOs: of Hearst, Gannett, Time Warner, Disney, ESPN, 
Nickelodeon. and Fox to join our Board of Directors. 

Related Events: We are developing the following major events to support and 
enhance our ad campaign: 

Co-Branded PSAs: We have been working with the National Crime 
Prevention Council, Save the Children. the American Psychological 
Association, and PAX to co~brand PSA messages. The NCPC ads are 
directed at breaking down labels about youth, and enlisting youth in 
solutions to violence. The Save the Children ads promote mentoring. The 
APA ads are focused on the relation.o;;hip between vio1ence and early 
childhood development The PAX ads urge parent.>; to make sure that their 
children are protected from unlocked or improperly stored guns. Each of 
these groups wishes to co~brand with us, 

~ for NQn-Violence: The NFL has committed to a series of 
initiatives to reduce youth violence. \Ve are now working "vith the NFL to 
develop our Citizenship Through Sports Alliance with the Commissioners 
ofeach of the other major sports leagues. Major League Soccer bas now 
committed to this effort. We wiJI be pursuing a formal agreement with the 
NBA and MLB in the new year. 

CQucerts and Eyents: ZapMe! and Teen People have agreed in principle to 
underwrite anti~vioJenc-c concerts and events to raise funds and youth 
consciousness, We have also been approached by the label that produces 
the Back Street Boys and 'N Sync, which would like 10 launch a new band 
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committed to non~violence messages to participate in the concert series. 
We have contacted Ken Kragen who organized the recent NetAid event. 
and Steve Friedman who organized MTV's nonviQlence CD, to assist in 
this effort. Alan Ramham, who is organzing this effort for the Campaign, 
was recently profiled in the New ymt. Times. 

Media Non-Violence Day: We have made relatively little progress in 
organizing a day ofmedia non 4 violence on April 20 (the anniversary of 
Columbine) in honor of those youths who were injured or died from 
violence, This may be an area in which our Board of Directors will be 
able to assist us in our strategic development. 

Military SUPPQ[\; We have met with Secretary of the Army Caldera and 
Secremry of the Navy Danzig to develop a message as part of the Anned 
Forces campaign that emphasizes how real strength comes from discipline, 
and the world's heros are people who help make and keep peace. General 
Powell may also become involved in this effort. We believe that it would 
be valuable to the Campaign to invite General Powell to join the Board of 
Directors . 

. 
B. CilY-by-City Campaign 

This portion of the campaign is directed toward helping local communities develop 
effective, public-private partnerships to support violence prevention. 

Selection of Cities: We have selected 16 cities in which we wili host a series of events 
and enlist corporate sponsors to suppon sustained antj~violence programs. Those cities 
are Baltimore; MD; Denver, CO; Pittsburgh. PA. Chicago, It; HartfQrd~ CT; Richmond. 
CA; Spartanhurg, SC; Pine Ridge) SD; Boston, MA; Nashville. TN; Ponland, OR; 
Camaen, ~J; Los Angeles, CA; Tucson, AZ; St. Louis, MO; and Flint, MI. 

Volunteers: We have reached formal agreements with several national youth services 
organizations to provide support In each of these 16 cities. We have scheduled a meeting 
on January 11 with representatives of AmeriCorps. CllY Year1 Vista, America's Promise, 
Points of Light, the National Funding Collaborative for Violence Prevention, The 
National Violence Prevention Practitioners Network, Do Something, the National Crime 
Prevention Council, and the Boston Violence Prevention Project, the U.S. Conference of 
Mayors, and the National League of Cities to finalize our pJan for each city. 

Corporate Sponsors; We have contracted with Patricia Hoven to begin the process of 
·enlisting corporate sponsors in each of the 16 identified cities. Ms, Hoven directed the 
extremely successful Milmeapolls HEALS program for Honeywell Industries in which 
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Honeywell, General Mills, and Allina Health Care worked with local authorities to help 
reduce homicide rates jn Minneapolis by 30%, We will also be working actively with 
other corporate relations personnel and leaders who have participated in successful public 
private partnerships. We will be working with our Board, Katrina Wcinig of the 
Department of Justice" and James Gibbons of Sera leaming, to help pull together a series 
ofbreakfast meetings in each of the identified cities to begin enlisting corporate 
commitments. 

Kick-off Events: We are close to finalizing our plans to sponsor events around the 
country_ Court TV has offered to host youth-forum town halls on the subject of youth 
violence in each City and to televise these nationally. AOL and DO] would provide for a 
live web~cast of these events that could be uplinked to all schools, The Simon Mall Corp. 
(developers oftne Malls of America) has agreed to host these events and provide 
pcnnanent space in its malls for youth non-violence training and education programs. 
Teen Peoplc has also agreed to host youth-oriented to\\11 hall meetings in six of these 
cities during the summer of2000. We would hope to have each event run twokdays. In 
addition to the town haHs. We would expect to have a series of youth activities, meetings 
of10cal and community leaders. and an annOlUlccment by a corporate sponsor of its 
commitment to adopt youth violence prevention activities in that community. We would 
like to culminate these events with a speech by a national leader: i.e., the PresIdent, the 
Firs. Lady, the Attorney General, Secretary of Education Riley, Harris Wofford, General 
Powell, or Oprah Winfrey. 

C. Clearingbouse 

We have obtained preliminary agreements from AOL and Discovery Network to 
collaborate in helping us build a non~violence website that links existing websites and provides 
useful informHtion in a user-friendly format. Our hope is to work with the Markle Foundation 
(directed by Zoe Baird), to help finance this effort. OUf next step will be to arrange a meeting 
with the other providers of web services in this area, This may be best accomplished through the 
Department ofJustice. 

D. Schoo Ie!ll~[runs 

We have made significant progress in our efforts to develop supportive non-violence 
messages in schools and as part of after-school activities. Scholastic has fonnally agreed to 
distribute the SHINE non-violence curricula in its entire network of publications which reach 10 
million school children annually. The cost of [his contribution alone is approximately $3 
million. We have also entered into an agreement for a nationwide "Stop Violence Start Art" 
mural project with Tommy Hilfiger and an on~line after-school arls and community resource 
center on Excite. AU three projects are set to launch in late January. In addition, building on 
the success of a recent MTVlSHINE "Speak Your Peace" PSA contest, we are now working 
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with CBS to create a similar, but more community focllsed PSA program in schools across 
America, In addition, lapMe has agreed to produce the MTV nQn*vioJence series and the fun 
Department ofJustice nonviolence materials on its internet browser. which \ ....mbe provided to 

over 1,000 schools nationally this year. Negotiations are continuing with Channel One,. The 
Learning Company and Broderbund (software divisions of MatteI), Court TV, Little Planet 
Learning, Scra Learning, and Ripple Effects to distribute other non~violence materials in the 
classroom. Alan Rambam has taken a leading role in developing a network to support this effort 
out of school. We arc now recruiting Sara Stnzzi. who is the principal deputy in the Education 
Department's Safe and Drug-free Schools Program, to head up our in-school efforts. 

E, AdvisQO' Councils 

We are now in the process of convening six advisory panels to support the work of the 
Campaign: Social Science, Youth. Media, Grassroots, Private Industry Partnerships, and 
Political, 

Social Science: On January 12-14th we will be convening 25 internationally reknowned 
scholars who have agreed to join our academic advisory council. The meeting win be 
conducted at Harvard Unlversityl"s Kennedy School ofGovemmeot. At that first session 
we will canvas the statc~of-lhe~art in information concerning the sources ofyouth 
violence and tile most promising solutions. We will also obtain recommendations from 
these scholars about each ofour three initiatives. A list of the confinned Council 
members is attached. 

Youth Advisory Council: We are in the process of inviting 30 young people nationally 
to (oml our Youth Advisory Council, which will have its first training session in 
Washillgton, D.C. over Presidents' Day weekend. The Council will be composed of at­
risk youth from around the Country who will advise the Board regarding media messages 
and community programs, A list of the invitees. is attached, 

Media: In October, we assembled an ad hoc board of advisers including severa) PSA 
creators, advertising agendes, television executives, and violence experts in New York 
on October 5 to discuss campaign themes. Based on the meeting, we are fonning a media 
working group to discuss various media specific issues including: (I) development of 
anti-violence messages; (2) developing technologies for families to control media 
messages; (3) media literdcy training; and (4) pro~acHve steps by media in programming 
and news reporting. We intend to enlist Mediascope. ASNEl Berkeley Medill Studies 
Group, the Media Institute, and media representatives to participate in this venture, 

Grassroots Advisory Council: We will be fonning a Grassroots advisory panel 
composed of organizations dedicated to addressing youth violence, youth violence 

- 5 ­



NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE 


prevention practitioners, and educators. To date, we have contacted over 200 such 
organizations and will be selecting council members in January. 

Political Pnnel: Prior to the announcement of the Board~ we are planning to conduct a 
meeting with hi-partisan poHtkalleaders, To date. we have been in touch with the Senate 
Majority and Minority leaders, the bi-partisan congressional task force on youth violence, 
the National Association of Attorneys General} and the U.S, Conference ofMayors:, 

Business nnd Industry Panel: We have set up a series of telephone meetings organized 
by Pat Hoven with various community and government relations vice presidents to 
discuss the process ofengaging the private sector in youth violence initiatives. We intend 
10 convene a full meeting of Ihis group in March 2000 as part of the kick-off for our 
community-by-community campaign. 

H. Administrative Efforts 

Tax-Exempt Status: The Campaign received 501 (cX3) Slatus on November 30, 1999. 

Acc()untjng Services: The accounting firm of Deloitte & Touche has agreed to provide 
aU accounting services for the Campaign free ofcharge. The account manager who arranged for 
this donated service is Lisa Nicolini. 

PoUlo\: Research: George Gallup has agreed to pcrfonn all polling research for the 
Campaign free of charge. Our first set ofpoll question are being fonnulated and will be provided 
to him on or before December 28. 

Fundraising.: To date l the principal source of funding for the campaign has been two 
relatively small granls from the federal agencies, and donations by members of the Board of 
Directors. To date, we have received commitments of$900.000 from members of the 
Campaign's Board~ tentative approval of a $100,000 grant from DOJ. and tentative approval of a 
$25,000 purchase order from the Department of J.:::ducation. OUf development directort Peter 
Sherer, is in the process ofpursuing additional sources of funding. We have had preliminary 
discussions with the foHowing funders: Markle Foundation, frvine Foundation, Gates 
Foundation. Benton Foundation, Nike Foundation j Gap Foundation; Soros Foundation. Wellncss 
Foundation. Kaiser Famiiy Foundation, Guggenheim Foundation, and the Village Foundation, 

BQard of Djrectors: The following individuals have joined our Board of Directors: 

Mel Karmazin CEO CBSNiacom 

Steve Case CEO America On~Une 


Leo Hindery CEO Global Crossings BIS 

Judilh A. McHale CEO Discovery 
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Rick Inatome 
Ira A. Lipman 

Neal Neilinger 
Gregory Favre 

Ben Civiletti 
Eli Segal 
Deborah PrQlhrow­

Stilh 
Rep. Martin Frost 

Rep. Jennifer Dunn 

Mayor Brenl Coles 
Leigh Steinberg 
Francine Katz 

CEOZapMe 

CEO Guardsmark 


. Fonner Managing Director, Deutschebank 
Fomle! President, American Society of Newspaper Editors, COO 
McClatchy Papers 
Former U,S. Attorney General 
Founding Din.~tor. ArneriCorps, 
Professor, Harvard School of Public Health 

Co-Chair, Bi~Partisan Congressional Working Group on Youth 

Violence 

Co~Chair. Bi-Partisan Congressional Working Group on Youth 

Violence. 

President-Elect, U.S. Conference of Mayors 

Sports Agent 

Director Consumer Affairs, Anheuser~Busch 


In addjtion~ we have extended. or intend to extend, invitations to the following 
individuals: 

Frank A. Bennack, Jr. 
Larry Ellison 
Christopher Galvin 
William Gates 
Geraldine Laybowne 
Oprah Winfrey 
Scott McNealy 
Rupel1 Murdoch 
Robel1 Wright 
Jerry Levin 
Bob Iger 
Henry Cisneros 
Wellington Webb 
Jolm Chambers 
George Bodenheimer 
John Curley 
Michael Eisner 
Bill Campbell 
Senator Bob Dole 
General Colin Powell 
Rosie O'Donnell 

Hearst 
Oracle 
Ylotorola 
Microsoft 
Oxygen 

Sun Microsystems 
Fox 
NBC 
Time Warner 
ABC 
Univisl0n 
Mayor, Denver 
Cisco 
ESPN 
Gannett 
Disney 
Intuit 
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In addition, we would like to complete the Board with: two young people with personal 
knowledge regarding violence issues; two violence prevention practitioners; one representative 
ofa health care organization; one representative of the insurance industry; and one grassroots 
educator. 

III. Conclusjon 

Barring any unforeseen events, we are now on pace to announce our board of directors 
in February 2000 and to kick off the Campaign's major initiatives early next year. . 
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Nati~)flal Campaign Against Youth Violence 

33 New Montgomery Street, 20th Floor 

San Francisco, California 94105·9781 


Telephone: (4 I 5) 5I 24008 Facsimile: (4 I 5) 5124077 


December 22, 1999 

kffrey L. Bleich 
Ihecutiv~ Director 

(415) 512-4007 

bleichjl@mw.com 

VIA MAIL 

President William J. Clinton 
The White House 
Washington, D.C. 

Dear President Clinton, 

Attached is an end of the year update of the National Campaign's progress. 
I wish you a Happy Holiday and look forward to working with you in the New Year. 

Thank you again for your dedicatio~ to this cause. 

Sincerely, 

JLBldlw 

Enclosure 

cc: Eric Lui 
Ann O'Leary 

mailto:bleichjl@mw.com
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NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE 

TO: 

FROM: 

DATE: 

RE: 

President William J. Clinton 
Board of Directors 

Jeffrey L. Bleich 

December 21, 1999 

National Campaign Against Youth Violence: Four-Month Status Report 

This memo updates my prior summaries of Ibe Campaign's progress 10 date. Briefly, 
we are now on schedule to announce our Board of Directors during the first week in February 
2000, and to launch each ufthe Campaign's major initiatives at that time. 

L Substantive Prgcrams 

Since my last update, the Campaign has made the following progress in advancing its 
principal programs (i.e" public education campaign. dty-by-city campaign, clearinghouse, and 
school-based training}. 

A. Media Crunjlili~n 

Message Invelopment: The Campaign gave its first public statement of our 
proposed message and education strategy at a speech to the Media Institute on 
December 2. OUf principal message is that epidemiC violence rales in Ule U.S. arc 
the product of our own attitudes and actions, and to educate the puhlic that every 
citizen has the power to reduce violence, The speech was well-received, and in 
fact Geneva Overholser of the Washington Pnst wrote a nationally syndicated 
column stating that the Campaign has "cut through the fuzz surrounding our 
thinking about violence" and "has its eye on the root of the problem. If 

Completed PSAs: Foote, Cone & Belding has produced our first set of radio 
spots which were sponsored by the NFL. The spots have been running daily on 
Larry King Live, The message is that sports can be an effective way of reducing 
yiolence, but that it depends upon the messages parents send, The message 
features parents on sidelines encouraging children to take cheap-shot<, and asks 
rwhat are you teafhing your children about violence?" 

• 
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Timing: We are now completing our research in order to launch a multi phase 
program that win include: T.V. PSAs; radio spots; movie trailers; in-schoo! print, 
Internet and Channel One programs; print media; and grass~roots "guerilla" 
marketing. \Ve conducted a second round of focus groups at the Ad Council in 
New York in November with leading youth-violence practitioners and several 
young people who have been violent. Our research plan includes several more 
meetings with young people, violence experts, academics, and poIisters. We have 
been fortunate that George Gallup has agreed to donate the services of the Gallup 
Institute to conduct all of our polling without charge. We estimate that the 
message can be announced in February, and that the fuJI campaign will be ready 
to launch by April L 

Media Commitments: \Ve have attempted to solidify commitments from various 
media sources to run the PSAs and participate in this effort, To date, we have met 
with representatives from NBC. CBS/Viacom. MTV j the WB, Discovery, Court 
TV. AT&T BIS, AOL) Westwood One, McClatchy, Paramount. and Universal. 
We have also invited the CEOs of Hearst. Gannett, Time Warner, Disney. ESPN, 
Nickelodeon, and Fox to join our Board of Directors. 

Related Events: We are developing the following major events to support and 
enhance our ad campaign: 

CQ~Brnndcd PSAs: We have been working with the National Crime 
Prevention Council, Save the Children, the American Psychological 
Association, and PAX to co-brand PSA messages. The NCPC ads are 
directed at breaking down labels about youth, and enlisting youth in 
solutions to violence, The Sav~ the Children ads promote mentoring. The 
APA ads are focused on the relationship between violence and early 
childhood development. The PAX ads urge parents to make sure that their 
children are protected from unlocked or improperly stored guns. Each of 
these groups wishes to co~brand with us. 

Athletes for NQn-Violence: The NFL has committed to a series of 
initiatives to reduce youth violence, We are now working with the NFL to 
develop our Citizenship Through Sport..:; Alliance with the Commissioners 
ofeach of the other major sports leagues. Major League Soccer has now 
committed to this effort, We will be pursuing a formal agreement with the 
NBA and MLB in the new year. 

CQnc~rts aDd EVent$.: ZapMei and Teen People have agreed in principle to 
underwrite anti-violence concerts and events to raise funds and youth 
consciousness. We have also been approached by the label that produces 
the Back Street Boys and 'N Sync, which would like to launch a new band 
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committed to non~violence messages to participate in the concert series. 
We have contacted Ken Kragen who organized the recent NctAid event, 
and Steve Friedman who organized !\,fTV's nonviolence CD, to assist in 
this effort. Alan Ramham j who is organzing this effort for the Campaign~ 
was recently profiled in the New York Times. 

Mcdia.NQo-ViQlence Day: We have made relatively little progress in 
organizing a day of media non-violence on Apri! 20 (the anniversary of 
Columbine) in honor of those youths who \\'ere injured or died from 
violence. This may be an area in which our Board of Directors win be 
able to assist us in our strategic development. 

Military SUll~Qrt' We have met with Secretary of the Army Caldera and 
Secretary of the Navy Dan7jg to develop a message as part of the Anned 
Forces campaign that emphasizes how real strength comes from discipline. 
and the world's heros are people who help make and keep peace. General 
Powell may also become involved in this effort. We believe that it would 
be valuable to the Campaign to invite General Powell to join the Board of 
Directors, 

B, City·by,CilY C.m~i~D 

This portion of the campaign is directed toward helping local communities develop 
effective, public~privnte partnerships to support violence prevention, 

Selection of Cities: We have selected J6 cities in which we will host a series of events 
and enlist corporate sponsors to support sustained anti-violence programs. Those cities 
are Baltimore, MD; Denver, CO; Pittsburgh, PA, Chicago, IL; Hartford, CT; Richmond, 
CA; Spartanburg, SC; Pine Ridge, SO; Boston, MA; Nashville, TN; Portland, OR; 
Camdeo, NJ; Los Aogeles, CA; Tucson. AZ, St, Louis, MO; and Flint, Ml. 

Volunteen: We have reached ronnal agreements v.ith severa! national youth services 
organizations: to provide support in each of these 16 cities. We bave scheduled a meeting 
on January 11 with representatives of AmeriCorps, City Year, Vista. America's Promise. 
Points of Light, the National Funding Collaborative for Violence Prevention, The 
National Violence Prevention Practitioners Network, Do Something! the National Crime 
Prevention Counell. and the Boston Violt.'11Ce Prevention Project, the U.S, Conference of 
Mayors, and the National League of Cities to finalize our plan for each city. 

Corporate Sponsors: We have contracted with Patricia Hoven to begin the process of 
enlisting corporate sponsors in each of the 16 identified cities. Ms. Hoven directed the 
extremely successful Minneapolis HEALS program for Honeywell Industries in which 
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Honeywell, General Mills, and AHina Health Care worked with local authorities to help 
reduce homicide rates in Minneapolis by 30%, We will also be working actively with 
other cnrporate relations pcrsoJll1el and leaders who have participated in successful public 
private partnerships, We wilt be wOrldng with our Board, Katrina Weinig of the 
Department of Justice, and James Gibbons of Sera learning, to help pull together a series 
of brenk fast meetings in each oflhe identified cities to begin enlisting corporate 
commitments. 

Kick-off Events: We are close to finalizing our pla.ns to sponsor events around the 
country. Court TV has offered to host youth~forum town halls on the subject of youth 
violence in each City and to televise these nationally. AOL and DOJ would provide for a 
live web-cast of these events that could be uplinked to all schools. Thc Simon ~al1 Corp. 
(developers of the Malls of America) has agreed to host these events and provide 
pennanent spacc in its malls for youth non-violence training and education programs, 
Teen People has also agreed to host youth-oriented town haH meetings in six of these 
cities during the summer of2000. We would hope to have each event run two-days. In 
addition to the town halls. we would expect to have a series of youth activities, meetings 
of local and community lenders, and an announcement by a corporate sponsor of its 
commitment to adopt youth violence prevention activities in that community. We would 
Uke to culminate these events with a speech by a national leader: Le.• the President, the 
First Lady. the Attorney General, Secretary of Education Riley, Harris Wofford, General 
Powell, or Oprah Winfrey. 

C. Clearinghouse 

We have obtained preliminary agreements from AOL and Discovery Network to 
collaborate in helping us build a non-violence website that links existing websites and provides 
useful infonnation in a lIser-friendly fommt Our hope is to work with the Markle Foundation 
(directed by Zoe Baird), to help finance this effort. Our next step will be 10 arrange a meeting 
with the other providers of web services in this area. This may be best accomplished through the 
Department of Justice. 

D, S£l)oQI Programs 

We bave made significant progress in our efforts to develop supportive non-violence 
messages in schools and as part of after-school activities. Scholastic has formally agreed to 
distribute the SHINE non-violence curricuJa in its entire network of publications which reach 10 
million school children annually. The cost of this contribution alone is approximately $3 
million. We have also entered into an agreement for a nationwide "Stop Violence Start Art)' 
mural project with Tommy HUfiger and an on-line after~school arts and community resource 
center on Excite, AU three projects are set to launch in late January. In addition, building on 
the success of a recent MTV /SHINE "Speak Your Peace" PSA conte...:;t, we are now working 
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with CBS to create a similar, but more community focused PSA program in schools across 
America. In addition, ZapMe has agreed to produce the MTV non*violence series and the full 
Department of Justice nonviolence materials on its internet browser, which wiU be provided to 
over) ,000 schools nationaliy this year. Negotiations are continuing with Channel One, The 
Leaming Company and Broderbund (software divisions of Mattei), Court TV, Little Planet 
Learning, Sera Learning, and Ripple Effects to distribute other non~violence materials in the 
classroom. Alan Rambam has taken a leading role in developing a network to support this effort 
out of schooL We arc now recruiting Sara Strizzi, who is the principal deputy in the Education 
Department's Safe and Drug~free Schools Program; to head up our in~school efforts. 

E. Adyisory CQuncils 

We are now in the process ofconvening six advisory panels to support the work of the 
Campaign: Socia] Science, Youth, Media, Grassroots, Private Industry Partnerships, and 
Political. 

Social Science: On January 12-14th we will be convening 25 internationally reknowncd 
scholars who have agreed to join our ac3demic advisory counciL The meeting will be 
conducted at Harvard University's Kennedy School of Government At that first session 
we will canvas the state-of-the-art in information concerning the sources ofyouth 
violence and the most promising solutions. We will also obtain recommendations from 
these scholars about each of our thrce initiatives. A list of the confirmed Council 
members is attached. 

Youth Advisory Council: We arc in the process of inviting 30 young people nationally 
to form our Youth Advisory Council, which will have its first training session in 
Washington, D.C. over Presidents' Day weekend. The Council 'wiH be composed of at­
risk Yt)uth from around the Country who will advise the Board regarding media messages 
and community programs. A list of the invitees is attached, 

:Mcdia: In October. we assembled an ad hoc board of advisers including several PSA 
creators, advertising agencies, televlsion executives. and violence experts in New York 
on October 5 to discuss campaign themes. Based on the meeting. we are forming a media 
working group to discuss various media specific issues including: (l) development of 
anti~violence messages; (2) developing technologies for families to control media 
messages; (3) media literacy training; and (4) pro-active steps by media in programming 
and news reporting. We intend to enlist Mcdiascope, ASNE~ Berkeley Media Studies 
Group, the Media Institute. and media representatives to participate in this venture, 

Grassroots Advisory CQuncil: We will be fonning a Grassroots advisory panel 
composed of organizations dedicated to addressing youth violence, youth violence 
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prevention practitioners, and educators. To date, we have contacted over 200 such 
organizations and will be seleeting council members in January. 

Political Panel: Prior to the announcement of the Board. we are planning to conduct a 
meeting with bi-partisan poJiticalleaders:. To date, '.ve have been in touch with the Senate 
Majority and Minority leaders, the bi-partisan congressional task force on youth violence, 
the National Association ofAttorneys Genera), and the U.S. Conference of Mayors. 

Business and Industry Panel: We have set up a series of telephone meetings organized 
by Pat Hoven with various community and government relations vice presidents to 
discuss the process of engaging the private sector in youth violence initiatives. We intend 
to convene a full meeting of this group in March 2000 as part of the kick-off for our 
community-by-community campaign. 

II. AlIlWJlistrative Efforts 

Irui::.Excmgt Sta!\lS: The Campaign received 501(c)(3) status on November 30, 1999. 

Accounting Services: The accounting firm of Deloitte & Touche has agreed to provide 
all accounting services for the Campaign free of charge. The account manager who arranged for 
this donated service is Lisa Nicolini. 

Polling Research: George Gallup has agreed to pcrfonn all polling research for the 
Campaign free ofcharge. Our first set of poll question are being fonnulated and will be provided 
to him on or before December 28. 

EUlldraislng: To date, the principal source of funding fOf the campaign has been two 
relatively small grants from the federal agencies, and donations by members of the Board of 
Directors. To date, we have received commitments of$900,OOO from members of the 
Campaign's Board, tentative approval ofa $100,000 grant from DOJ, and tentative approval of a 
$25,000 purehasc order from the Department of Education, OUf development director. Peter 
Sherer, is in the process of pursuing additional sources of funding, We have had preliminary 
discussions with the following funders: Markle Foundation, Irvine Foundation, Gates 
Foundation. Benton Foundation, Nike Foundation, Gap Foundation~ Soros Foundation, Wellness 
Foundation, Kaiser Family Foundation) Guggenheim Foundation, and the Village Foundation, 

.Bmu:d of Directors: The foUo\\1ng individuals have joined our Board of Directors: 

Mel Kannazin CEO CBS/Viacom 

Stev(: Case CEO America On-Line 

Leo Hindery CEO Global Crossings BIS 

Judith A. \1cH.le CEO Discovery 
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Rick Inatome 
Ira A, Lipman 

Neal NeiJinger 
Gregory Favre 

Ben Civilctti 
Eli Segal 
Deborah Prothrow­

Stith 
Rep. Martin Frost 

Rep, Jennifer Dunn 

Mayor Brent Coles 
Leigh Steinberg 
Francine Katz 

CEO ZapMe 
CEO Guardsmark 

Fonner Managing Director, Deutschebank 
Fonner President, American Society of Newspaper Editors, COO 
McClatchy Papers 
Former U,S, Attorney General 
Founding Directort ArneriCorps, 
Professor, Harvard School of Public Health 

Co~Chair, Bi-Partisan Congressional Working Group on Youth 
Violence 
Co-Chair. ai-Partisan Congressional Working Group on Youth 
Violence, 
President-Elect, U.s, Conference of Mayors 
Sports Agent 
Director Consumer Affairs. Anheuser-Busch 

In addition, we have extended, or intend to extend, invitations to the following 
individuals: 

Frank A, Bennack, Jr, 
Larry Ellison 
Christopher Galvin 
William Gates 
Geraldine Laybourne 
Oprnh Winfrey 
Scott McNealy 
Rupert Murdoch 
Robert Wright 
Jerry Levin 
Bob Iger 
Henry Cisneros 
Wellington Webb 
john Chambers 
G{.'()rge Bodenheimer 
John Curley 
Michael Eisner 
Bill Campbell 
Senator Bob Dole 
General Colin Powell 
Rosie O'Donnell 

Hearst 
Oracle 
Motorola 
Microsoft 
Oxygen 

Sun ,Yficrosyslems 
Fox 
NBC 
Time Warner 
ABC 
Univision 
Mayor; Denver 
Cisco 
ESPN 
Gannett 
Disney 
Intuit 
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In addition, we would like to complete lhe Board with: two young people with personal 
knowledge regarding violence issues; two violence prevention practitioners; one representative 
ofa health care organi711tion; one representative of the insurance industry; and one gra."Isroots 
educator. 

lII. Conclusion 

Barring any unforeseen events, we are now on pace to uIUlounce OUf board of dh-ectors 
in Februa.ry:2000 and to kick off the Campaign's major initiatives early next year. ' 
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November 3, 1999 

Mr. Jefix:"y L. Bleich 

Munger/ Tolles & Olson LLP 

19th Floor 

33 New Montgomery Street 

San Francisco, California 94105-9781 


Dear ,Jeff, 

Thanks for the materials regarding the National 

Campaign Against Youth Violence. I appreciate 


'your upda~e on the progress of the Campaign, and 
I'm glad we had the chance to discuss it at our 
meetings last mor-th. I'm grateful ~or all you 
are doing to ensure the success of this vital 
endeavor. 

Best wishes. 

Sincerely, BILL CUNTOfJ 
BC!RS!SH!DDA!DWB!DCIDWB/lynn-pw-lynn 

(Corres. #7016990) 
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cc: Eric Liu, 2FL/WW 

Xeroxed copy of personally' signed ori9i~al to NH 

through Sean Maloney 
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FROM PHONE NIJ. : 21269S8'370 AUG, 19 1999 82: 57,:::If1 P: 

THE FOUNDATION ~\~ 
FOR SOCIAL CHANGE . 

171 Madi.ron Avenue, Suite 1006 • New York, NY 10016 ' (112) 685-8848 Fax: (112) 685·8970 

Board in Formation 
RobenBoehm 
Maurice Paprin 
Miles Pennybacker 
Stanley Sheinbaurh 
Stinley Wenhom 

Advisory C9un<:il 

Judith Anders 

Richard Ander. 

Stanley Aronowitz 

·Peter Bahoutb ' 

David Callahan . 

Richard Cloward 

leffConen . 

Bill Collins 

Adrian DeWind 

L'ani Guinier 

Russell Hemenway 

David Hunter 

David Kalllck 

E~yn Fo, Keller 

Baber", Linfield 

Mike Miner 

Fra."'lces Fox Piven 
Marshall Pomer 

. Marcus Raskin 
Michael Shuman 
Alice Slater 
Edith Tiger 
Anne zm 

Craig Buder, 
Executive DiTector 

MEMQRANDUM 

Dale: Aug- Ill. 1m 

To: '. f). .RiChiird SooarIdcs; Fax: 202-456-6218 

From: .~ Jdallri"" S, Paprln. FSC 

Re; Natiotial Cami>aIP A3ai- yooth Violence 

cc: . Jeff Bleich 

COngrarulatlOllB on your Pre .. ReleaSe on the new campalflll and tile 
appointmenfof Jeff Bleieh·!o liead up the campalgn. I think it's the best 
news we've seen itt this cruelal national .,.... of con=n. I look forward 
to a relephone confen:nce call with yOU BOd Jeff, BOd.hope to se, up that 
impor1ant meetiog with you batb at the White House, i would hope to 
bring a few of my BOard membe",' and out Execuli"" Director, Craig 
Butler, to discuss the derail. of the 'next Steps. .. 

I am still pressing fur a Natioilal Leadersliip Summit at the White House 
as suggesred in my dlrly memos to Rahm Emmanuel BOd Jobn Podesta. I 
think this Is a ra:n, opponunlty to InvOlve millions iii people, not only in a 
Campaign Against Youth Violence, which you have alr=:ly irutiat¢d, but 
more positively in a National Dialngue ~. Civic Action and 
Responsibility.in·all.<OIDmuniti.,. around the conntty. This initiative 
would involve sehools. churches, synagognes, local town halls and every 
ciVic group·i. every town, It should bring out all parents. gnIllljpanmts. 
BOd children and let them talk aboot all their concerns BOd· issues, 

Yes. the public service !!dsc. all ... revision networks BOd cable. all radio 
stations and print mod",; is • greatldckoff. Bu! it shOuld not stop there. 
Bring people out of their "couch potato" slump BOd let all of us engage 
with the ·eduoarors, tbe security people, the .Iected officials, BOd let's no< 
limit the discussions to the macabre issues of violence, hare and terror! . . 

A proj1t~ Of The Fund!or New- Priorities in America 
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We """ galv.anize all concerned Americans to think about their own (J<rsonal role, in the 
advancement of OOT demOCl'llCtlc heritage and culture and get more P<Ople engaged iIi 
the specific. of doing S9III"Ibing about these issues. 

I look forward to hearing from you at your earHest coDVellience. 

, .The Foundation fo)'·Social ·ChaDg., 

111 M4tiUOll: A~IUW, S(JU~ 1006 ~ NttW fq~~.. NY 1()()16. (212\ 68UUR • Fax: (212) 685:8970 




Record Type: Record 

To: Bruce fl, ReoolOPO!EOP 

cc: 
Subject: Mrs, Clinton's discussion tnnight 

Actually, she is talking about the idea of a national effort {she was previously not planning to use 
the term campaign} around youth violence that responds to Littleton, Rather than make any 
specific, or even vague announcement, she was planning to simply talk about the need to involve 
alt these groups to address all the issues involved -- trom gun ,control to entertainmen! to parental 
involvement. (We knew thal she had this campaign in her head, but she wasn't going to go into 
any kind of specifics.! Her main point (this afternoon -- before she was scooped) was that rather 
than people who like guns blaming the media, and peop~e who like entertainment blaming guns, we 
need to involve all these people In a national effort because aU these issues are part of the problem. 

Howaver, this is what she was planning to say this afternoon -- what she actually says now is 
another matter. 
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Mr. Jeffrey L. Bleich August 30, 1999 
National Campaign Against Youth Violence c/o 
33 New Montgomery Street, 19th Floor 
San Francisco, CA 94105-9781 

Dear Jeff, 

It was fantastic meeting you in Washington and congratulations again on your 
appointment as the Executive Director of the National Campaign Against Youth 
Violence. 

I wanted to update you on some new SHINE developments that I think you will 
find very interesting. In a few days, we are going to sign a letter of intent for a 
monumental three year exclusive partnership with Time Warner and their Teen 
People magazine. 

This partnership is going to provide SHINE access and involvement not just 
from Teen People and countless celebrities, but also from the WB Network, 
CNN, and the rest of the Time Warner empire. This effort will include CD's 
and a televised concert to benefit SHINE, a program on CNN, PSA distribution, 
and more. This, combined with our existing campaign,.will clearly pave the way 
for SHINE to become a household name. .--_.-.:\\ 

In addition, Tommy Hilfiger has decided to expand their. role with SHINE for 
the 1999/2000 school year. This increased support will include recognition for 
SHINE and its mission on Hilfiger's spring advertising 311d product hang tags, 
production of SHINE apparel, printing of a SHINE book cover for public 
school distribution nationwide, and the merchandising of,t!tc"SHltiE 
Nonviolence Handbook within 1,500 of their boutiques nationwide,-""""\ 

I know from our conversations that you recognize the sheer mag~pf .our 
program and the landmark level of corporate and public support that we are 
receiving. I just want to insure that SHINE is a central focus of yOUr upcomjng 
press conference. If needed, I am confident I could have Don i!ogan, thel ) 
President of Time Warner, and Tommy Hilfiger himself attend' the press 1/
conference. ~-_/ --, 
I would like to meet with you as soon as possible to discuss the upcoming pre~s 
conference and continue the conversation that we started with Bruce Reed and 
Eric Liu. Thank you in advance for your consideration, S i'-_... ___.__'......... 

Regar~s, / ," ~~- ..=,---.. \ 

1/ I ~/I~'\\ ! 

0" /'" N ,\::::,,\Y/--,
'1./Z1 I \ ,.. /' ,.

' \ 't> "';: "'(-. 
. I , ......., ,.;..Mr. Eric Liu \<r TRENTON II \f-::"'-~\I/ /- .•. _­

118 S.W!III~ Slru~t v' / ....-'/ j/j, 'v.[ 
luilll1C.NUVI~DDI IhilaOlliphil.lA 1911J lrj fllll.III~II~. NJ om8·11D4 '\ .->~ ,'­
111.11l.1680 1116151111 snm.!soa \\- ~,-'-faxll1.1!Um laI111.m.1l41 fll6B9J91.ml 
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Munger. Tolles & Olson LLP 

33 New Montgomery Street, Nineteenth Floor 


San Francisco, California 94105-9781 

Telephone: (415) 512-4000 

Facsimile: (415) 512-4077 
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1. StlItement of Purpose 

Youth violence and the lack of a clear cultural response to that violence are producing a 
national tragedy that requires a coordinated national effort. Each year, approximately 90o,OOn 
Ametican children aged 12-1 S are victims ofsetious violent crimes, and •• althoug/1 children 18 
and under accot:nt for only fourteen pen:.:ent of the population, they commit tv,"enty-five percent 
of the crime. Over the past year~ the school shootings that have terrorized Pearl, Peducah. 
Jonesboro, Edinboro, Spcingield. Littleton, Conyers, and the rest of the nation remind us of the 
horror- of these kinds ofextreme violence. These school shootings, however, were less than 1% 
of the homicides conurritted by juveniles this past year. In tetms ofdeaths ofchildren. at the 
hands of children) every day itt America is a Littleton, every year in America is a Kosovo. We 
have simply lost too many chitdren. In the face of these tragedies, a national effort is demmtded, 
in which aU ATllericans come together to protect our children from violence. 

The objective oftbe Caropaign is to focus the skills and energy ofAmericans from a wide 
range of regions, occnpatjons. and backgrounds to wo~k towards achieving a sbared goal of great 
national importance: preventing youth violence in our Country. The Campaign~s chief focus will 
inspiring people - and providing them with the tools -to take ~onsibility to prevent you.th 
violence, rather than pointing fingers or assigning blame, 

The Campaign will devote itselftc achieving tangt1>le. quantifiable goals and using a' . 
variety ofmeans including campaigning for Americans to work against violence in their 
communities, improving networks in local communities to share effective teclm.iques, and ~ 
·supporting coUJmunjty~ba.sed projects with promise. Wbile governmental support can help with 
tins challenge" this is Ii campaign whose success will rely on the actions ofArrlencan parents ond 
children. businesses, educators) spiritual, and community leaders. The Campaign \\1.11 work to 
create support systems for our children so that they will tum away from violence. 

We offer a puhlicFprivate partnership committed to drawing upon private resources and 
individuals that will; (1) launch a national media campaign to raise consciousness about reducing 
violence; (2) panner with the Department ofJustlce to provide a national clearinghouse about 
effective programs; (3) direct necessary resources to effective programs; (4) provide educators 
with anti·violence curricula.. assistance in ensuring safety and security, and access to other 
community resources to"neal with at-risk and violent youth; (5) assist programs to reduce youth 
access to weapons; (6) distnbute and publicize tools to help parel?ts protect youth from violent 
messages or exposure to violence. 

Our corwrdtment is made without regard to political affiliation. We believe that helping 
Americans r(>.duce violence by and against youth is the shared task ofevery AmericWl) and we 
rise to meet that challenge not out ofpartisansl,}p. but from the knowledge that aUt nation~s 
success depends on all ofus working together to achieve this goaL We pledge therefore to be a 
non-profit, national effort, open to all like-minded institutions and people:. 
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II. 	 Specific Goals 

The Campaign bas five specifio goals. 

A. 	 Establish a comprehensive media campaign directed at raising public . 
consciousness about the sources ofyouth violence and what each person can do to 
reduce violence. We will work with the media, video~game manufacturers. , 
theatres, scho()1s~ and internet Service providers to saturate 1he public with positive 
messages about what can be done to reduce violence. TIlts national media 
campaign will be analogous to national campaigns to against drunk driving, 
littering, seat belts, and preventing forest:fires. This 'Will include a National Day 
of Peace on April 20. 2000, the one-year anniversary of the Littleton shootings. 

B. 	 Coordinate efforts OIl a locall.",,). The Campaign will enlist I00 corporate 
sponsors in 50 cities and towns in United States to help establish a. private-public 
partneI'$hip to address youth violence. 

C. 	 S_ort affiliate,. The Campaign ..ill affiliate with 100 effective prognuns that 
provide educational and mental health services to use,limit children~s access to 
guns, limit children's exposure to violence, and promote ways for patents to keep 
our children safe. The Campaign will support and publicite these progtams using 
the media., a I ~gOO number. a website, and innovative "guerilla'l marketing 
techniques than can help connect individuals to services that already exist in their 
IQcal community. The Campaign will also work with existing affiliates to 
distribute a non-violence curricula in every school, prc~school. and licensed day 
care center in America. 

D, 	 Have 10 million futnilies in America purcbase a V-chip computer and know how 
to use jt, 

E. 	 Reduce by 10"/0 each oftbe following in model cities within two years: (1) the 
nUlI1bers of youth who carry weapons; (2) the number ofyouths Who express fear 
of peer violence; and (3) the number ofyouths 'Who actually engage in acts of 
violence. 

rn. 	 \Vbat We Know About Violence By And Against Youth 

A. 	 Viole:tice By Youth: Statistics, Causes, and SDlutions 

American youth are the most violent youth of any ooDlparable industrialized 
nation. An American child is 10 times more likely to engage in acts -ofviolence than one of his 
peers in Canada. The rate ofviolence attlong youth in the United States is significantly greater 
than that of any other industrialized nation. Chlldren under 18 are responsible for over 706.000 
viQlent crimes each year} including 2,600 homicides. Although violent juvenile crime has 
dropped off somewhat since 1990~ it has done so at a significantly slower rate than the 

5751.96.Z 
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contemporaneous drop in adult crime, Instead, there remains a historical trend in America of 
increasing rates 1)£ youth violence, both relative to their population and relative to the adult 
offending rates, Violent juveniles tond to continue violent'conduct after they tum 18, Currentty, 
one quarter of all homicides in the United States are cOmmitted by people under the age of 21,' 
despite the fact that persons under 21 (including infants and toddlers) account for only fourteen 

porc~t of the pI)puJation. 

American youth are also disproportionately the victims ofvioience. In 1996. c,ver 
900,000 youths between the ages of12 and 18 were the victiras afsenous violent crimes. 
Indee<4 each year, twice as many children in the United States under ten years ofage die ru; a 
result offireanu injurie..1'; alone as did aU of the U.S. soldiers sent to fight in the Persian Gulf, 
Somalia,. and Kosovo, combined. In addition, much of the violence by youths is self-inftictcd; 
the rate ofsuicide:. for 5-24 year olds has tripled since 1960. 

Feur of violence among youths is unprecedented. One in eight male teenagers' 
carries a weapon for protection, One in eight of aU students reported gcmcral fear ofbeing 
attacked while at school; one in five inner city school students reportea. this same fear. Thirteen 
percent of students avoid certain areas of their sehool altogether fOT fear of attack, This level of 
:fear extends to all aspects of a child~5life. The National Survey ofYouth found that from 1972 
to 1992 the riumberofyouths who agreed that I1mostpeople can be trusted" dropped by 50%, and 
that the number ofyouths who believed ·you can't be too careful in dealing with people" rose 
50%. . 

1, 	 SQurces ofYouth. Violence: 

a. 	 DcyelQtlmental t!efjcits: Social science research confUTlls that youths who 
are exposed to violence in their families and communities, and are not able 
to establish necessary connections with others or to solve problems 
through non-violent means are those most likely to be violent. The 
American Psychological Association studies establish that violence is a 
learned behavior, that is reinforced when care-givers and peers do not 
directly discourage violence and provide alternatives to the violent youth, 

h. 	 liW.ll1ll Heallt!' Many at.risk youth who are prone to acting out violently 
lack adeqtmte mental health services. As many as one in every 33 children 
and one in 8 adolescents may suffer from depression according to the U.s, 
Center for Mental Healtb Services. Two-thirds ofchildren with mental 
heaJth problems. incJ~ children with serious psychotic disorders<or 
sociQpathologies~ are treated inappropriately. ' 

c. 	 ~~'" ldenlifiWioll and Ir._ pfD!UlgetQus Qffengson;; In 
general, relatively few juvenile offenders are responsible for a 
disproportionate share ofjuvenile crime. In fact, it is estimated that;only 
six percent ofjuvenile offenders commit over 10% ofviolent juvenile 
crlnle. Depending upon the age of these offenders and the nature of their 
offenses, altering their behavior rna)' require many years Df treatment. 
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Many communities fail to identify these hard core offenders before their 
violence escalates, and lack the programs to reform these youths, 
Psy<.:hologist RQ1fLoeber and criminologist David Farrington report that 
85 percent of kids whQ commit serious, violent offenses as juveniles dnn't 
get caught. . 

.8scess to Wei.\PQPS: Research shows that the increased use of guns by 
American youth to deal with conflict is a vital factor responsible for the' 
increase in youth homicide rates in out country since WW U. In 1996, 
firearms in murders, suicides, and unintentiona1shootings killed 4.643 
children and teenagers. Gunshot wounds are the second leading caUSe €If 
death for all people aged 10-34. According to. February 1997 repon liy 
the Center fur Disease Control, the rate of firearm deaths among children 
0-14 years old is nearly twelve times higher in the United States th!lT1 iJ. 25 
other industrialized countries combi:v.ed. 

e. 	 Culsw:e 9!Vi!llen~: American children witness 8,000 murders and 
100,000 other ass-o:rted acts ofviolence by the time that they graduate from 
elementary school. and an estimated 200,000 acts of violence and 16,(JOO 
simulated murders by the time they are In their teens. Clinical research 
suggests that this exposure to violence desensitizes children to youtb a'nd 
may inspire unitarian in some youths. fu particular. cWldreu who are 
already prone to aggressive behavior tend to have thoir violent tendencies 
significantly exacerbated by vioUmt images. Similarly. research by 
military psychologist David Grossman confirms that certain video games 
have the apparent effe:ct of overcoming the normal human inhibitions to 
shooting others, Some research suggests that interactive video games 
actually replicate military conditioning programs designed to get 
personnel mentally equipped to point a gun at another human being and 
frre, Some research suggests that the.se videQ games have contributed to 
increased violent crime rates world wide. including a seven-fold increase 
in per capita aggravated assault, 

f. 	 Illli<llWi, slll:«ls: Since 1988, the Center for Disease Control has 
classified youlh violen~ as an epidemic based upon the fact that it has 
been occurring at a rate far greater than would ordinarily be expected, 
Some evidence suggests that viQlence itselfmay be contagious in that it 
will spread lUld accelerute based on either: (1) imitation, (2) peer pressure 
that is generated when youths congregate, (3) when violence levels 
overwhelm a comtnutlity such that they flswamp'"' enforcement resources) 
or (4) revenge. 

2, 	 Collaborative Efforts By Communities Is The Best Way Of Accomplis!llng A 
Sustained Reduction In Youth Violence 

515296.2 
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Because violence has multiple causes. a multidisciplinary approach within each 
COlllIt1un1ty is needed in order to reduce instances of violence. Despite common 
perceptions that rehabilitative efforts do not wotk for serious juvenile offenders. the m~st 
comprehensive studies indicate that mllIlY programs are effective for certain groups of 
offenders. The key to reducing crime is to improve prevention and detection prograrn.s, 
and to maititain a sufficient portfolio Qftreatment programs for isolated youths that a 
proper fit can be made bet\Vee:t1 these offenders and community progrruns, 

Effective implementation ofsuch an approach will require the participation of the 
schools) parents, juvenile justice and law enfof¢ement personnel. community prog:rams to 
identify and help at~risk youth, gUll providers and owners, media.- and youths themsch'cs. OUf 
goal is to provide cities and communities with the encouragement and private resources that they 
need to reduce youth violence and to increase communities' sense ofsecurity. America should 
be the safest industrialized nation in the world for our children, 

Accom.plishment ofour specific objectives will: (1) make it easier for parents to raise 
kids to be llon-violent by providing them with the infonnation wd tools they need to guide their 
cbild's deve1opment; (2) give teachers curricula to help tllerD reduce violence and do timely 
interVention; (3) encourage all people who conuuunJcate with children to take responsibility for 
the messages they send about violence and problem*solvlng; (4) teach kids how to resolve 
conflict, how to deal with violence (including exposure to violence), and to discourage violence 
in their peers; (5) reduce access by children to weapons and to ensure iliat children are trained in 
the bazards of fiteanns; (6) provide information to community leaders about reSources needed 
and avialble to reduce YOUID violence; (7) give law enforcement the community~s assistance in 
identifying a1~risk youth and getting them treatment, and in identifYing and isolating dangerous 
offenders. 

IV. Proposed l'imeline: for Organization Funetions 

Stage 1: Creation and Clearinghouse (l~3 months) 

Logistics 
* Incorporate with name 
"" Obtain funds 

.. Hhe Initial staff 

>I< Obtain space 

... Establish board 

.. Develop nationwide affiliates 

.,. Name Board chair(s) 

.. Obtain information re: existing progroms 

.. Announce formation of organization 


E!J.n9.tlim 
* Distribute PSAs in cooperation with all networks and Ad Council 
'" Distribute video curriculum to schools 

S75296.:! 
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.. Launch web site 
• Bstablish 800 number 
• Host first Board meeting 

... Gamer affiliate partnerships 

-+ Obtain first 10 corporate commitments 


Stage 2: Program Initiation 
I:Qgistics. 

·Field Oriented program affiliations 

'I, In~house eXpertise 00 issues 

~, lumounce first three substantive programs 

.. Announce completion ofBoard and consortiunl 


Function 

" Begin LAJOa1chmdJOther ceasefire programs 

.. Organize: Media conference 

* Organize What Works conference 
* Organize April 2000 Pay ofNon-Violence 
• Produce T.V. and Theatre PSA. 

Stage 3: Program Implementation 

~~~~ , 
" Regular events with President, AG~ leading CEOs, Civic and Republican leaders 
.. Complete !>trlf 

Elm&ti0!l 

... Expmd clearinghouse se(Vices 

.. Media Conference 

., March 

* What Works 
• Release PSAs 

.. Develop fear/violence index 

• Feature local programs 
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IV. STRUCTURE OF ORGANIZATION 

L Executive Director: Oversees all programmatic fun.::tions and is liaison to the 
President. AG. and Board 

2. Communications Director: Directs press relations1 up--da.tes websites, admlnisters 
clearinghouse 

3, Financial Director: Responsible for budgeting and expenditures 

4. Affiliate Outrea.c:h Coordinator: Coordinates local e,,:"ents, interfaces with local 
affiliates ' 

$, Senior Policy Analyst: Responsible for collecting and analyzing data, deVeloping 
indexes, 

6. Sia1'f assistants: clerica1~ secretarial. switchboard Sllpport (3) 

7. Development Director 

8. D.C. Office Director: Manages East Coast presence and works with political 
constituencies 

9. Chief Operating Officer (I.!ark): Oversees all operational functions and directs local 
ceasefire programs, 

1. Com.tnunicauons: Assist direCtor in fonttulating press strategy and initial events 

2, Marketing: solicit in-kind donation 

3. 	 Policy Analysts: DOJ, Education, and local analysts (Tom Dfuz?) Who can assist 
in coordination ofprograms 

4. 	 Human Resources: Help set up Salary1 benefits programs 

5. 	 Staff assistnnts: affiliate outreach 

6, 	 Web~developme[lt team: Help create website 

7. 	 1-800 Volunteers 

8. 	 NAPIL and other interns through SOlO foundationiAmericorp 
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V, FINANCIAL PROJECTIONS (figures in thousands) 

. Year Two 

Expenditru.. (outlays) $1750 

Exp"lJI;lilJWl~ (in-kind grrurts) $4QO " 

E"p<:!1(j\!:ure, Qy Catosom: 

Wages & Salaries: 

In-kind Grants 

Payroll Taxes & Benefits 

HardwareJComputer 

Rent (tn-kind gumt) 

Utilities 

Furniture (112 in-kind) 

InsUrance (D&O liabilily) 

Accounting/Audit PrepiLegal 

Phones purc:base 

Phones/use 

General and Admin. Costs 

Printing 

Postage and Mail1ng 

Research 

TV & VCR 

$650 

$200 

$150 

$40 

$50 

(illcluded in rent) 

$10 

$]1 

$40 

SID 

S12 

$5 

$5, 

S15 

$5 

,3 
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Marketing/Development 

Education 

Advertising!Air time 

Grants to Affiliate 

Travel 

Revelll\y!'! 

Corporete and Individual gifts 

In-kind grants 

Existing assets 

Foundation grants 

Interest 

MUNGER. TOLLES & OLSON 
!Ct:iOll/01l 

$300 

$250 

$3000 

$250 

$85 

$3000 

$5000 

$0 

$500 

$50 

575296.2 
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• L"+Ci: Dav:d W. Beier @ OVP ~Fr ...,.,.,., 05/08[9901 :02:34 PM 

Record Type: Record 

To: Sea thcl distribution Hst at the boUom of tnis. menage 

cc: 
SubjQc~: Monday's Event/Republicans Tuesday IJvent 

On Monday I expect the tollowing: 

.. Commitments from various folks in the media world to do stuff. The R1AA will commit to 
a project with the Kaiser Foundation. MPAA. NAB and NCTA will commit to work on eduating 
communities on what resources exist to help kids, 

* On Monday, Lieberman/McCain/Surton and Markey wi!! r6iease a !etter that sets the bar 
for success verv, very high le,g. a "cease fire on media violence"L This view will be echoed in the 
media by Bennett and the Republicans, including Brownback: and Jennifer Dunn (who afe attending 
the event). Th(, NAA will put ou~ their "new" gun proposals, which are likely to include more 
concealed weapons, more penalties fot gun use in crimes . 

., On Tuesday the House and Senate Republican leadership will unveil their "legislative 
package~. They will claim that Climon/Goro are talkers, not doers, and the captives of the 
Hollywood elites, The Republican package will likely include: 

•• Antitrust exemption for broadcasters to set a voluntary industry wide violence 
code. 

*. Limitations on the sale of certain illegal items on the Internet (guns and bombs) . 

• '" '" Parental responsibility statutes for parents who negligently fail to supervise 
their children's access to, and use of guns. 

Message Sent To: 

Ron KlainfOVP @ QVP 
Eli G. Attia!OVP @ OVP 

Monica M. Dixon!OVP @ OVP 

Christopher S. lehaneiOV? @ OVP 

Jim Kohlenborgor/OVP @ OVP 

Trooper Sartdets/OVP@ OVP 
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STRATEGY SESSION ON CHILDREN, VIOLENCE AND RESPONSIBILITY ~~~ 

Monday, May 10. 1999 - 10:00 am ~~J Vl/l1.MA 
White House· Business - East ApPOintments Gate ~_ ~~- - - \ . 

(60 Tota! Participants) - ~ 

Ital,c = NEW as of May 9, 1999 (548pm) 

THE PRESIDENT AND FIRST LADY 


THE VICE PRESIDENT AND MRS. GORE 


~ Dr. Drew Altman; President & CEO, The Henry J Kaiser Family Foundation - tA.d. 

Dr. Maya Angelou; Professor and Poet 

Mr. Decker I\nstrom; President, National Cable Television Association 

Mr. Jonathan Barnett; Professor of City and Regional Planning, University of Pennsylvania 
Dr. Carl Bell; President 8. CEO, The Community Mental Health Council and 

Professor of Psychiauy and Public Health, university of Illinois, Chicago 

Hon. Sharon Sayles Belton; Mayor of the City of Minneapolis 

Mrs. Sarah Brady; Chair. Handgun Control. Inc. and The Center to Prevent Handgun V(o!ence ... ~$. ~ ..... - -
Hon. Bill Brewster; President, R. Duffy Wall &. Associates a:':~~"s. ~ ... 

Hon. (Sen.) Sam Brownback; R/Kansas ' ~ 


Ms. Shane CarnbronefO: City Year Staff Member and Former Americorps Member 


Mr. Steve Casn; Chairman and CEO, America On~jne ~~~,~~ 
/ ~.'V«-~ .. --t~ 

~ Me Robert Chase, PreSKIent, National Education Association f.-~~ 

_) Dr. Nancy Wlison Dickey: President, AMerican Medical Assoc:alion "'" Yl~ A ~ iz, 
Hon. (Rep) Jennifer Dunn; RlWashington ~ t""k...t.- C-~ 

, .~ . 
...:..., "Mrs. Pame:a Eakes; President and Founder, Mothers Against Violence in America 


Ms. Gloria Estefan; Recording Artist 


--'l Ms. Sandy Feldman; President. American Federation of Teachers ~~~ +k..L 

Mr. Abraham H. Fexman; National Director, Arli·Oefamation League ~ ....Jl 
Mr. Eddie Fritts; President & CEO, National Association of Broadcasters 

Dr. James Garbarino; Co-Director, Family life Development Contor. Corne!1 University - "]:1 11'-~ fe, ~.
u'> .. _liM ""-~ , ...... 

Hon. (Rep.) Richard Gephardt; O/Missouri v-::~~. 

Mr. Terrence Gray: StudenVPeer Mediator, T.C. Williams j·flgh School, Alexandria, VA '1"" ~ v'~ 
~ CA.tL~) 

Mr. Eric Heydenberk; Student, Strayer Middle School, Quakertown, PA ~ 1...... "-""'t 
"-"<A ... 

Mr. Robert A. 1ger: C'lairman, ABC Group ard' PreSident, Walt Disney Interna~ional 


Me Paul Jannuzzo; Vice President and Genetal Counsel, GLOCK, Inc. 


http:Vl/l1.MA


f·· ... · . 

Hon. William Kennard; Chairman, Federal Communications CommIssion 

Mr. Douglas Lowenstein; President, Interactive Digital Software Association 

Ms. Ginny Markell; Pres;dent·Elect National PTA 

Dr,PremaM.thai·Davis;CEO, YWCAoftheU,S.A, -~ "'" O1q~ .h> ~ 
Ms, Mory Ellen l,,1axwe!i; President, National Scnooj Boards ASSOciatio~ c-~ 
Gen. Barry McCaffrey: Director. Office of National Drug Control Policy 

Monsignor Thomas McDade; Secretary of Education, United States Catholic Conference 

Mr, leslie Moonves: President and CEO. CBS Corporation 

Ms, Maria Montei!; Student/Peer Mediator, T.C, Williams High Schoo!, A!exandria, VA 

Ms. Georgia Nichols; Vice President and General Counsel, Q,E MosSberg & Sons, Inc. 

Han. A!an C. Page; Associate Justice, Minnesota Supreme Court 

Hon. John Podesta' Chief of Staff to the President 
Dr. Robert S, Pynocs; Professor of Psychiatry, Neuropsychiatric Institute and 

} Director, UCLA Trauma Psychiatry Service 

Hon. Bruce Reed; AssIstant to the President for Domes~ic Policy 

Han. {Sen.} Harry Reid; DiNevada 

Han. Janet Reno; Attorney General, United States 

--1 Mr. Robert A, Ricker; ExeCutive Director, American' Shooting SpOrts Council 

Hon, Richard W, Ri!ey; Secretary af Education 

......, Rev. Eugene F. Rivers III: Co·Chair, Na:ional Ten Point leaderShip Foundation _~~~~ 

~__?Go,," Roy Romer; Chairman, Policy Advisory Committee, The AdvertiSing Council, !nc~ t..;;: "'j 

Ms, Hilary B, Rosen; President and CEQ, RecordIng Industry Association of America fl' ~ 
'_Ol}~" 1t>~1'f\ ~ 

Han. Kenne!h L Salazar; Attorney General, State of Colorado ~ vA ~I~ 
.-, Dr. Samuel G. Save, Executive Director, National Association of /Elementary Schoof Principals - KM!k.Vt.t:(...?' 

Hon. Ell J, Segal; President and CEO, Welfare to Wort< PartnerShip 

~ Hon. Donna E. Sha!a!a; Secretary at Health and Human Services 

-i Mr. Andrew Shue; Founder, Do Something Foundation - \>~ ,t..:AtA ~ 

Mr, Ed Shultz; President and CEO, Smith and Wesson 

Ms, Roxanne Spi!:elt; President, Soys &, Girts ClUbS of America -'t ~ 
~ Han. Jack Valenti; Chairman and CEO, Motion Picture Associa't:cn 

Ms" Simonna Woodson; StudentJPeer Meciator, Arsena! Tech High School 

Lt Steve Young; Nat:onal Vice President, Fraternal Order of Police 

2 May 9, 1999 (5:48plll) 
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General Policy Questions: 
Backup: 

AG Scheduling: 

Crime Initiatives/Crime Policy: 

Grants/Publications: 

Personnel: 

If any of the above usual <Xfntacts 
are not available: 

fll002 

DOI Cpntact;! 

Ann Harkins, COS/~AG, 514-3892 

Us. Monaco, Counsel, OAG, 514·2291 

Cheryl Montgomery> Director of 

Scheduling, DAG, 514·4195 


Jon Jennings, OLA, 514-2141 


Ricki Seidmall, OAse, 514-4969 


Bemie Delia, OOAG, 514-8500 


Kevin Ohlson, COSIODAG, 616-0419 

Ken Chemof, COS/OASG. 305·8283 
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THE WHITE HOUSE 

WASHINGTON 

August 16, 1999 

ANNOUNCEMENT OF ANTI-YOUTH VIOLENCE INTIATIVES 

DATE: August !7, 1999 
LOCATION: Presidential Hall 

OEOB Room 450 
BRmfiNG TIME: I0:00am - !0:20am 
EVENT TIME: 1O:30am - II :30arn . 
FROM: Bruce Reed 

I. PURPOSE 

To announce a series of steps to help reduce youth violence including: (I) a new anti· 
violence public service advertising campaign; (2) the new executive director of the 
National Campaign Against Youth Violence, JcffBieich~ and'(3) S15 million in Justice 
Department COPS grants for local law enforcement agencies to fonn partnerships with 
schools and community organizations to target crime and violence in or around schools. 

II. BACKGROUND 

You will address an audience of approximately 130 people, including executives and 
representatives from television and cable networks, child advocacy groups, education 
groups, healthcare advocacy groups, and youth. In your remarks you will announce: 

Network Anti-Violence Roadblock. At the White House Strategy Session on youth 
violence on May 10, you challenged the entertainment industry to do its part. Today, you 
win announce that an extensive coalition of broadcast and cabJe networks will join 
together in an unprecedented effon to simultaneously air the prime time debut of public 
service ilds on the theme of "Talking \vith Kids About Violence." The ads, which feature 
children and you talking about the need for parents to talk to their kids about violence, 
will air between 8 p.m, and 10 p,m. on August 18 th • This first~eyer Ad Council televislon 
"roadblock" will include ABC, CBS, FOX, NBC, UPN, WB, A&E, Animal Planet, BET, 
CNN, CNN Airport, Comedy Central, Country Music Television, Discovery Channel, 
Discovery Digital Networks, FOX Family Channel, Headline News, the History Channel, 
the Learning Channel. Lifetime, MTV, the Nashville J\etwork, Nickelodeon, TBS, TNT, 
Travel Channel. TV Land, Univision, VH-l, and FasTV,com, a website with video 
streaming capability, which Vrill provide the spot online. Many of the participating 
networks have pledged strong support for the new ads and will show them throughout the 
remainder of the year, The public service ads were sponsored by the Kaiser Family 



Foundation, the Advertising Council, and Children Now. A free booklet for parents on 
how to talk about violence is available at 'vVVtw,talkingwithkids,org1 or by caBing 1 ~800-
CHlLD44. 

Executive Director for National Campaign Against Youth Violence. FoUowing up on 
your call for a National Campaign Against Youth Violence, yOt! will announce that 
Jeffrc)' Bleich will be the executive director of this effort Mr. Bleich has been nationally 
recognized by the American Bar Association as one of America's lending young 
attorneys, and is the managing partner in the San frandsco office of Munger, Tolles and 
Olson. Mr. Bleich will head an independent, national, non~partisan' campaign that will 
address the problem of youth violence by: (I) serving as an information clearinghouse to 
share what programs work in one community with communities all over the country; (2) 
securing commitments from all sectors of society to do their part to help reduce violence; 
and (3) helping give parenlo; more tools to protect their children from violence . 

. 
New Gnnts to Strengthen Partnerships Between Law Enforcement and Schools. 
You will announce $15 million in Justice Department Office of Community Oriented 
Policing Services (COPS) grants for local Jaw enforcement agencies across the country to 
fonn innovative partnerships with schools or community organizations to target specific 
problems of crime and violence in or around schools. A total of247 grants will be 
awarded to 226 communities in 41 states and the Distriet of Columbia. COPS School~ 
Based Partnerships grants emphasize the use of community policing and problem solving 
methods to address the causes of school-related crime and disorder problems, such as 
drug dealing and use •.assaults~ truancy, vandalism, and other student safety issues. 

m. PARTICIPA"TS 

Briefing Participants: 
The First Lady 
Attorney General Janet Reno 
Secretary Richard Riley 
Bruce Reed 
Eric Liu 
Tom Freedman 
Richu,d Socarides 
Lowell Weiss 
Jeffrey Bleich 

Stage Particieant~: 


Attorney General Janet Reno 

Secretary Richard Riley 

Jeffrey Bleich; New Executive Director, National Campaign Against Youth Violence 

Harrison Boatwright (Age 10; appears in PSA) 

Wyatt Keuseh (Age 11; appears in PSA) 




.' 
Program Particieants: 
YOU 
The First Lady 
Peggy Conlon, President and CEO, The Advertising Council 
Drew Altman, President and CEO, The Kaiser Family Foundation 
Leilani Tassillio (Age II; appears in PSA) 

IV. PRESS PLAN 

Open Press. 

V. SEQUENCE OF EVENTS 

Attorney Gencral Janet Reno, Secretary Richard Riley, Jeff Bleich, Harrison 
Boatwright. and Wyatt Keuscn will be announced onto the stage. 

YOU and the First Lady, accompanied by Peggy Conlon, Drew Altman, and 
LeHani Tassillio, will be announced omo the stage. 

The Firs! Lady will make remarks and introduce Peggy Conlon, President and 
CEO, The Advertising Council. 

Peggy Conlon witl make brief remarks and introduce Drew Altman, President 
and CEO, The Kaiser Family Foundation. 

Drew Altman win make brief remarks and introduce Leilani Tassillio, 
Student 

Leilani Tassillio win make brief remarks and introduce YOU. 
VOt; will make remarks. unveil the public service announcement, and depan, 

VI. REMARKS 

To be provided by speechwriting. 



THE WHITE HOUSE 

WASHINGTON 

August 16, 1999 

MEMORANDUM FOR THE PRESIDENT 

THE FIRST LADY 


FROM: Bruce Reed 
Eric Liu 

SUBJECT: ~ational Cam"Q!ign Against Youth Violence 

We wanted to give you a progress report on the National Campaign. This- memo, which 
distills the consultations we've had inside and outside the White House, outlines our 
recommendations for (I) the campaign's goals; (2) its organizational structure and potential 
partners; and (3) a timetable for action. A lengthier business plan for the Campaign is being 
drafted as welL Your thoughts on the range of issues articulated here - including potential board 
members - would be ofgreat use as the Campaign moves fOfW'al'd. 

I. Goals 

The National Campaign. as a matter of core principle, will be non~partisan. non~prOfilt 
and decentralized. Premised on the idea that youth violence is a multifaceted problem, and that 
each of us has the capacity and responsibility to combat the problem, its primary goals will he: 

J. To raise awareness ofthe problem and serve as a clearinghouse for solutions. 

Om, of the most important functions of the Campaign will he educate the public about the 
nature~ extent and cost'; ofyouth violence. This means working with media companies to 
reshape the messages the culture sends our children, The Campaign will also serve as the 
resource of first resort for any citizen o.r organization interested in combating the problem. A 
worthy grassroots project in Boston might be brought to scale or brought nation\\;de if people in 
Seattle or Atlanta can easily team about it. The Campaign will be a hub - an open mark'et of 
infonnation and inspiration -that wiB identify. and help replicate. approaches that work. 

2, To secure pledges from every sector to change personal or insWuti~mal behavior. 

The Campaign must make concrete the answer to the question, "\Vhat can ] do to help?" 
We considered setting an overarching numerical goal (cut incidents ofyouth violence by 50 
percent in ten years, for instance), but were concerned that such big-picture benchmarks could 
distort or obscure the work that individuals and organizations themselves can do. We think it 



would be preferable - indeed, necessary -.: to secure specific action commitments on a sector~by~ 
sector basis, in the same way the Welfare~to~Work Partnership and America1s Promise work. 
What can America Online do to filter out violent games? What can pediatricians do to mold the 
'way parents raise their kids in a culture of violence? What can charitable foundations do to 
leverage their gifts, and what can bar associations do to teach kids mediation? Accordingly. as 
wc detail below, the Campaign will be structured along sectoral lines. 

3. To spur the creation offorums where kids and parents can Jalk about these issues. 

For the Campaign to be grassroots in fact as well as name, it must incorporate the views 
of those with most direct control over the problem: kids and their parents. One of the key goals 
ofthe campaign will therefore be to spur the creation of forums - in cyberspace and "real" space 
- where young people can talk to one another, as well as to adults, to make theIr concerns and 
frustrations heard. A youth-centered orientation will be key to the Campaign j 5 legitimacy. and a 
mental health focus key to Hs effectiveness. 

4. To ensure Ihal guns s/(1)' oul a/lhe hands a/children. 

Although the Campaign will not be a single-issue advocacy organization, it can hardly 
address the problem of youth violence without addressing the question of access to guns. The 
Campaign ",II thus work on both the supply side and the demand side ofthi' question. On the 
supply side, for instance. it will develop initiatives to inform parents about the dangers of guns 
and to .show them how to keep guns out of their children's reacb; on the demand side~ it will 
work with media organizations and film studios to make guns less appealing. 

'5. To devise a new "Index. ofYouth Saftty" that can be used as a standard benchmark. 

Various foundations and government agencies periodicalJy issue reports on the state of 
youth violence or juvenile crime. But what is missing is a comprehensive standard that people 
can use to measure both the objective incidence ofviolence among youth and the subjective 
attitudes ofyoung people about their own sense of safety. It would be an important contribution 
of the Campaign to devise and put into common practice such an inde?= - and then measure its 
0\\'11 effectiveness by a decline in that index. We also expect that the Campaign's function as a 
clearinghouse for best practices will make evident the most pressing and promising directions for 
new social science research and public opinion surveys. Though the Campaign itseWmay not 
have the staff and resources to conduct this research, it can certainly serve as a catalyst for work 
by its members and affiliates. 

1I.I'roposed Structure 

The Campaign will pull together a wide range ofpeople and organize them in a 
decentralit.ed system. it wiU not engage in legislative advocacy; nor will it attempt to force all 
its disparate participants to arrive at a lowest-common-denominator consensus. Rather. its 
central function wiH be to serve as a social spark plug - to catalyze new thinking and new action 
against youth violence; to encourage and enable bold, persistent experimentation. 

2 
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The Campaign win consist of an Executive Director, a Board ofDirectors, and numerous 
Task Forces, The Task Forces will assign responsibility for the problem ofyouth violence in a 
sector~by~sector manner, and will offer solutions in the same way, The Board will shape policy, 
lend legitimacy and - crucially - raise money. The Executive Director will be the entrepreneur 
who makes all this happen. 

Executive Director. This position encompasses not only management of me Campaign"s affairs 
but development ofits machinery, In the mold ofEli Segal at the Welfare-to-Work Partnership, 
the executive director will be equal parts coordinator~ fundraiser. and public entrepreneur. With 
Eli's help~ we have recruited the person he tried to hire to run the Welfare-to-Work Partnership 
two years ago: Jeff Bleieb, managing partner of the San Francisco office ofMunger, Tolles & 
Olson! who was recognized by the American Bar Association as one of the country's leading 
young attorneys. Jeff is a civic leader in state, national and international affairs, and received 
California's award for pro bono service. He has strong connections in Silicon Valley and 
HoUywood. and has v.rritten on the subjects of youth violence and criminal justice. 

Board ofDirectors. We aim to select a Board that represents the many sectors of society and 
that can rBiS(: the funds to support the Campaign's activities. There would be approximately 
twenty members of the Board, with an Executjve Conunittee of five or six. Several first-rate 
people have already expressed interest in joining, including Steve Case ofAmerica Online. 
Judith McHale of Discovery Networks, Andrew Shue of Do Something, Pam Eakes, and Eli 
Segal. In addition, we would like to approach a range of other candidates, including: Zoe Baird, 
Robert Johnson of Black Entertainment Television, Bob Rubin. Erskine Bowles, Magic Johnson, 
Geraldine Layboume of Oxygen Media, Edgar Bronfman Jr., JiIllskol, Melinda Gates, Gloria 
Estefan, and Bill Cosby, We welcome other suggestions, and any advice for Chair. We "viII also 
have room for prominent political leaders (on a bipartisan basis) on the Government Task Force. 

Task Forces. Each Tao:;k Force would take it upon itself to determine how people in its walk of 
!ife can most tangibly and effectively make a difference, The activities of the several Task 
Forces would be coordinated by the Executive Director. Those activities would involve, for 
instance, devising industry and corporate pledges of action and sponsoring conferences to 
showcase great initiatives, Among the proposed Task Forces: 

• Internet and computers 
• Media/entertainment 
• Parenllkids groups 
• Government 
• Service/philanthropy/religion 
• Health/public health 
• Academic experts/research 

3 
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Timetable for Action 

August 17: You will unveil a new I'SA developed by the Ad Council in which you urge parents 
to communicate with their children before trouble strikes. At that event, you wilt also an.nounce 
the selection of Jeff Bleich as Executive Director for the Campaign and release $15 million in 
DOJ grants lor partnerships between school districts and law enlorcement. 

Late August: The Campaign opens for business, with an office in San Francisco donated by 
Bleich's Jaw firm, minimal staff, and assistance (though not direction) from the White House, 
Bleich's firm will handle the Campaign's 501<{3) incorporation on a pro bono basis. The 
Campaign will open a Washington office as soon as Bleich can gel space donated here, 

Late Seplember: The Campaign has its fonna] kickoff, By then you Vvill be able to announce a 
group of Charter Board Members - who .will provide seed funding - and flagship affiliate 
organizations. One such organization, SHINE (Seeking Hannony in Neighborhoods Everyday), 
has already pulled together an impressive $10 million teen-focused celebrity campaign with 
MTV, Nickelodeon, the Excite website and Tommy Hilliger's fashion company. SHINE has 
agreed to run its operation under the rubric of the National Campaign. 

November: The Campaign will be fully operational. It "ill have selected a complete Board of 
Directors, filled out its roster of Task Forces, begun raising money, and published a fonnal 
prospectus to guide the \"rork and work product of the Task Forces. 

March 2000: At your suggestion, students from Colorado and across the nation are now 
planning a March on Washington. The Campaign can use this opportunity to unveil its Index of 
Youth Safety and to hold numerous town halls and focus groups with young people. 

Now through August 2000: Over the next twelve months we will work with the campaign on a 
series of events - including additional commitments from the entertainment industry and other 
sectors, ao; lh'eU as conferences on "Giving Parents the Tools They Need" and "What Works,;; 

September 2000: The Ca.'l1paign will publish - on the Web and in print form - a Best Practices 
Guide for parents and practitioners. 
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AdCowlcil 
Kaiser Family Foundation/Children Now 
Talk Wi,h Your Kids About Violence PSA 
"School" :30 TV 

SCENE DESCRIPTION, TAKES PLACE AT SCHOOL. OPENS ON CHILDREN 
RUNNING UP STAIRS INTO SCHOOL DOOR. 

GIRL I, 

BOY I, 

BOY 2, 

GIRL 2, 
(OFF CAMERA) 

GIRL 3, 
(OFF CPMERA) 

BOY 3, 

GIRL 4, 

PRESIDENT 
CLINTON, 

END FRAME 
SUPER ONLY, 

IT WAS ONE AGAINST, I DON'T KNOW, PROBABLY 
TEN.... BY THE TIME THEY WERE DONE HIS NECK WAS 
RED ... AND.... 

I AM AFRAID TO GO TO HIGH SCHOOL 

THERE WAS THIS KID THAT WAS LIKE 17.... HE CAME TO 
A SCHOOL WITH A GUN 

WE DIDN'T KNOW IF IT WAS FAKE OF REAL 

I HAVE A KNIFE AND YOU DON'T... HA, HA, HA.... 

IT SCARES ME 

WHEN I GET SCARED, I TALK TO MY MOM AND 
DAD 

OUR CHilDREN NEED OUR HELP TO DEAL WITH 
TOUGH ISSUES LIKE VIOLENCE. PLEASE TALK WITH 
YOUR KIDS. HELP THEM UNDERSTAND. HELP KEEP 
THEM SAFE. 

FOR A FREE BOOKLET CALL 
1-800-CHILD-44 
WWW.TALKINGWITHKIDS.ORG 
KAISER & CHILDREN NOW LOGOS 

http:WWW.TALKINGWITHKIDS.ORG


August 16, 1999 

i 
ANNOUNCEMENT OF ANTI-YOUTH VIOLENCE INTIATIVES 

i 
DATE: 	 August 17, 199? 
LOCATION: 	 Presidential Hall 

OEOB Room 450 , 
BRIEFING TIME: 	 I 0:00am - 1 0:20am 
EVENT TIM,E: 	 I 0:30am - II ;30am 
FROM: 	 BrneeReed 

I. PURPOSE 

To announce a series of steps to help reduce youth violence including: (1) a new anti~ 
violence public service advertising campaign; (2) the Aew exeCutive director of the 
National Campaigo Against Youth Violence, JeffBleich; and (3) SI5 million in Justice 
Department COPS grants for local law enforcement alsencies to form partnerships with 
schools and community organizations to target crime 'and violence in or around schools. 

I, 
II. BACKGROUND 	 i 

, 

You "illacldress an audience ofapproximately 130 people, including executives and 
representatives ITom television and caMe networks, child advocacy groups, education 
groups, heaIthcare advocacy groups, and youth. In ybur remarks you will announce: 

I 

Network Anti-Violence Roadblock. At the White House Strategy Session on youth 
violence on May 10, you challenged the entertainrnen~ industry to do its part. Today, you 
will announce that an extensive coalition ofbroadcast and cable networks will join 
together in an unprecedented effort to simultaneously; air the prime time debut of public 
service ads on the theme of "Talking with Kids About Violence," The ads, which feature 
children and you talking about the need for parents t6 talk to their kids about violence, 
will air between 8 p.m. and 10 p.m. on August 18th

. This first~ever Ad Council television 
"roadblock" will include ABC, CBS, FOX, NBC, uPN, WB, A&E, Animal Planet, BET, 
CNN, CNN Airport, Comedy Central, Country Musil: Television, Discovery Channel, 
Discovery Digital Networks, FOX Family Channel, Headline ]>;cw', the History Channel, 
the Learning Channel, Lifetime, MTV, the Nashville Network, Nickelodeon, TBS, TNT, 
Travel Channel, TV Land. Univision, VH-l, and FasTV.com, a website with video 
streaming capability, which will provide the Spot ordi~e. Many of the participating 
networks have pledged strong support for the new ads and will show them throughout the 
remainder of the year. 	The public service ads were sp'onsored by the Kaiser Famity 

I 
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Foundation, the Advertising Council, and Children Now. A free booklet for parents on 
how to talk about violence is available at www.talkingwithkids.org, or by calling 1-800­
CHILD44. 

Executive Director for National Campaign Against Youth Violence. Following up on 
your call for a National Campaign Against Youth Violence, you will announce that Jeffrey 
Bleich will be the executive director of this effort. Mr, Bleich has been nationally" 
recognized by the American Bar Association as one of America's leading young attorneys, 
and is Ihe managing partner in the San Francisco office ofMunger. Tolles and Olson. Mr. 
Bleich will head an independent, national, non~partisan campaign that will address the 
problem ofyouth violence by: (1) serving as an information clearinghouse to share what 
programs work in one community with communities all over the country; (2) securing 
commitments from all sectors ofsociety to, do their part to help reduce violence; and (3) 
helping give parents more tools to protect their children from violence. 

New Grants to Strengthen Partnerships Between Law Enforcement and Scbools. 
You will announce $15 million in Justice Department Office ofCommunity Oriented 
Policing Services (COPS) grants for loca1law enforcement agencies across the country to 
fonn innovative partnerships with schools or community organizations to target specific 
problems ofcrime and violence in or around schnob. A total of247 grants will be 
awardc'd to 226 communities in 41 states and the District ofColumbia. COPS School­
Based Partnerships grants emphasize the use ofcommunity policing and problem solving 
methods to address the causes of school-related crime and disorder problems, such as 
drug dealing and use, aSsaults, truancy, vandalism, and other student safety issues. 

III. PARTICIPANTS 

Briefing Participants: 
The First Lady 
Attorney General Janet Reno 
Secretary Richard Riley 
Bruce Reed 
Eric Liu 
Torn Freedman 
Richard Socarides 
Lowen Weiss 
Jeffrey Bleich 

Sta.&e Participants: 
Attorney General Janet Reno 
Secretary Richard Riley 
Jeffrey Bleich, New Executive Director, National Campaign Against Youth Violence 
Harrison Boatwright (Age 10; appears in PSA) 
Wyatt Keusch (Age 11; appears in PSA) 

http:www.talkingwithkids.org


Program Participants: 
YOU 
The First Lady 

Peggy Conlon, President and CEO, The Advertising Council 

Drew Altman, President and CEO, The Kaiser Family Foundation 

Leilani Tassillio (Age II; appears in PSA) 


IV. PRESS PLAN 

Open Press. 

V. SEQUENCE OF EVENTS 

Attorney General Janet Reno, Secretary Richard Riley, Jeff Bleich, Harrison 
Boatwright, and Wyatt Keusch will be announced onto the stage. 

YOU and the First Lady, accompanied by Peggy Conlon. Drew Altman, and 
L,eilani Tassillio. will be announced onto the stage, 

The First Lady will make remarks and introduce Peggy Conlon, President and 
CEO, The Advertising Council. 

Peggy Conlon wiU make brief remarks and introduce Drew Altman, President 
and CEO, The Kaiser Family Foundation. 

Drew Altman will make brief remarks and introduce Leilani Tassillio, Student. 
Leilani Tassillio will make brief remarks and introduce YOU. 
YOU will make remarks, unveil the public service announcement, and depart 

VI, REMARKS 

To be provided by speechYo.'Titing. 



Q&A on YOUTH VIOLENCE EVENT 

Au~u.t 17, 1999 


Q: What did the President announce today'? 

A: The President announced a series ofsteps to help reduce youth violence. First. the 
President announced it large new anlJ~violcncc television advertising campaign which 
every major television network and more than 20 cablc channels have agreed to air 
beginning August 18th during prime time. Second, the President announced leffBleich., 
a prominent California attorney, as the new executive director of the National Campaign 
Against Youth Violence. Finally, the President announced that the Justice Department 
will distribute $15 milliun in COPS grunts 10 local law enforcement agencies to form 
panners~h)s with schools and community organizations to larget crime and violence in or 
around schools. 

Advertising Councill'uhlic Scn'icc Announcements 

Q: What did the President announce regarding a national advcrtising campaign 
to preyenl youth yiolcncc? 

A: The President announced that an extensivc cQalitlon of broadcast and cable 
networks will join together in an unprcc..:dented effort to simultaneously air thc prime 
lime debut of "Talking \"lith Kids About Violence" public service ads. '111C ads. which 
feature children and the President talking about the need for parents to talk to their kids 
about violence, will air between 8: p.m. and 10 p.n;. on August 181h. This first-ever Ad 
Council television "roadblock" will include: ABC, CBS, FOX, NBC, UI'N, WB, A&E, 
Animal Planet, BET, CNN, CNN Airport, Comedy Central, Country Music Television, 
Discovery Channel, Discovery Digital Networks, FOX Family Channel. Headline News, 
the History Channci, the Learning Channel, Lifetime. MTV. the Nashville Network, 
Nickelodeon; TBS. TNT, Travel Channel. TV Land, Univision~ VI I~ I t nnd 
FusTV,com, u website with video streaming capability, which will provide the spot 
online. Many of the participating networks have pledged strong support for the ne ......' ads 
and \\'ill show them throughout the remainder of the year, The public service ads were 
sponsored by the Advertising Council, the Kaiser Family Foundation, and Children Now. 

Q: What do these ads say? 

A: Thl.! PSAs encourage parents to talk with their children about violence and include 
a toll~free numb\!r and Web site to contact for a free booklet. The ads, which inclllde a 
call 10 action by President Clinton, feature children between the ages 01'8 and 13 
speaking un-scripted about their concerns and fears about violence. The ads ore the latest 
component of the "Talking with Kids: about Tough Issues" campaign, a national effort to 
encourage more frequent parent-child communication. A free booklet for parents on how 
to talk about violence is available at '\vww.talkingwithkids.org or by calling t -800­
CHILD44, 

http:vww.talkingwithkids.org


Q: \Vhy were these ads developed? 

A: Tht:sc ads grew out ofdiscussions at the White House Strategy Session on 
Children, Violcf1cc~ and Responsibility held on May 10. 

Q: \Vllo sponsored these ads? 

A: The Kaiser Family Foundation, Childrcn Now, and the Advertising Council 
sponsored these ads. The Knlser Family Foundation, based in MenlQ Park, CalHorniu, is 
a national health cure philanthropy and is not associated with Kaiscr Pcrmuncnte, 
Children Now, based in Oakland, California, is a non·partisan voice for AmcTIcan's 
children, Thc Advertising Council is a privatc, nonprofit organization, which has been 
the leading producer of public servicc communications programs in the United States 
since 1942. 

National Campaign Against Youth Violence 

Q: \VItat did the President announce with regard to a National Campaign to 
Prevent Youth Violence? 

A: Following up on his call for a National Campaign Against Youth Violence, the 
President announced that Jeffrey Bleich will be the executive director of this effort Mr. 
Bleich is one of America's leading young attorneys and managing partner of the San 
Francisco firm Munger. Tolles and Olson. 

Q: '\That ,,'ill this campaign do'! 

A: Nlr. Bleich will head an independent, national, non-partisan campaign that will 
address the problem of youth violence by: (1) serving as an information clearinghouse to 
share what programs \\Fork in one community with communities all over the country; (2) 
working with all sectors or society to help dc-glamorize violence; and (3) helping give 
parents more tools. to succeed as parents. including making sure they know how to use the 
new V·Chip. 

Q: How docs this relate to thc White House Strategy Session on Children, 
Violence, and Responsibility held on May lO'! 

A: R(:cognizing that YOllth violence is a problem that government cannot solve alone, 
the President, the First Lady, the Vice President and Mrs, Gore issued a call for a 
national campaign to reduce youth violence at the White House Strategy Session on 
Children, Violence, and Responsibility on May 10. This campaign \\~11 work with at! 
sectors of our society - the media. education groups. parents. religious lcuuers, and young 
people - to focus on this problem, find what is working. and spread it to new 



communities, while also hclpiny to ensuTC that the media sends the right message to our 
children. 

This grassroots campaign is modeled after two extremely successful efforts launched by 
the Clinton Administration. Four years ago, the President asked for a national campaign 
to reduce teen pregnancy. Today, under the leadership ofGovernor Tom Kean, former 
governor of New Jersey and now the President of Drew University, that campaign is 
playing an important role in reducing teen pregnancy rates nationwide, Two years ago, 
the President called for a Mtional effort by businesscs [0 hire people off welfare. to make 
sure the welfare reform effort would work, Today, under the leadership ofEIi Segal. the 
Welfare to Work Partnership has grown to 10,000 companies that have helped move 
more than 40,UOO people from the welfare rolls to the job rolls. 

Department of.Justice grants 

Q: What did the President announce with regard to new grants to strengthen 
partnerships bern'ecn law enforcement and schools'! 

A: The President announced $15 million in Justice Department Office ofCommunity 
Oriented Policing Services (COPS) grants fN localla\v enforcement agencies across the 
country to form innovative partnerships with schools or community organiz,,'ltions to 
target spec:ific problems of crime nnd violence in or around schools. A total or247 grants 
will be awarded to 226 communities_ COPS School-Based Partnerships grants emphasize 
the usc ofcommunity policing and problem solving methods to address the causes of 
school~relatcd crime and disorder problems, such as drug dealing and usc" assaults, 
truancy, vandalism, and other student safety issues. 
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PRESIDENT CLINTON ANNOUNCES NEW STEPS ON YOUTH VIOLENCE: 

UNPRECEDENTED NATlONWII>E TV AI) ROAIlIlLOCK; 


f)IRECTOR FOR NEW ANTI-VIOLENCE CAMPAIGN; 

AND FEDERAL SCHOOL SAFETY GRANTS 


August 17, 1999 

Today the President will announce a series of steps to help reduce youth violence. First, the 
President will announce a sweeping new l1nti~violcncc public service advertising campaign 
which every major television network and more than 20 cable channels have agreed to air 
beginning August 18th during prime time, Second, the President will announce Jeff Bleich, a 
prominent California attorney, as the new executive dircct()r of the National Campaign Against 
Youth Vioicm.:e. Finully; the President will unnnune\! that the Justice Department will distribute 
$15 million in COPS grants to local law enforcement agencies to [onn partnerships with schools 
and community organi7.ations to larget crime and violence in or around schools, 

Network Anti-Violence Roadblock. Al the Whitc House Strutegy Session on youth violence on 
May 10, the President challenged the entertainment industry to do its part Today. the President 
wilt announce that an extensive coalition of broadcast and cable networks win join together in an 
unprecedented effort to simultaneously air the prime time debut of public service ads on the 
theme of "Talking with Kids About Violence," The ads, which feature children and thc President 
talking about Ihe need for parents'to talk to their kids about violence, will air between 8 p.m. and 
10 p.m. on August 18!", This lirst-ever Ad Council television "roadblock" will include ABC, 
CBS, FOX, NBC, UPN, WB, A&E, Animal Planel, BET, CNN, CNN Airport, Comedy Cen.ml, 
Country Music TelevisIon, Discovery Channel, Discovery Digital Networks. FOX Family 
Chwmel, Headline News, the History ChanneL the Learning Channel, Lifetime, MTV. the 
Na;;hviIlc Network, Nickelodeon, TBS, TNT, Travel Channel, TV Land, Univision, VH-l, and 
FusTV.com, a website with vidt.'O streaming capability, which will provide the spot online. Many 
of the participating networks have pledged strong support for the new ads and will show them 
throughout the remainder of the year. The public service ads: were sponsored by the Kaiser 
Family Foundation, the Advertising Council, and Children Now, A free booklet for parents on 
how to talk about violence is availabJe at W\\'WJatkingwithkids.org, or by calling 1-800­
CHlLD44. 

li:xccutn'c Ilircctor for National Campaign Against Youth Violence. Following up on his call 
for a National Campaign Against Youth Violence, the President will announce that Jeffrey 
Bleich will be the executive director of this effort. Mr. Bleich has been nationally recognized by 
the American Bar Association as one of America '8 leading young attorneys. and is the managing 
partner in the San Francisco office of Munger, Tolles and Olson. Mr. Bleich will hcad an 
independt!r.t, national, non·panisan campaign that will address the problem ofyouth violence by: 
(I) serving as;m information clearinghouse to share what programs work in one community with 
communities all over the country; (2) securing commitments from all sectors of socicty to do 
their part to help reduce violence; and (3) helping give parents more tools to protect their 
children from violence, 

http:W\\'WJatkingwithkids.org
http:FusTV.com
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"/New Gnnts to Strengthen Partnerships Between Law Enforcement and Schools. The 

President will announce $15 million in Justice Department Office ofCommunity Oriented 
Policmg Services (COPS) grants for local law enforcement agencies across. the country to form 
innovative partnerships with schools or community organizations 10 larget specific problems of 
crime and violence in or around schools. A total of247 grants will be awarded to 226 
communities in 41 states and the District or Columbia. COPS School-Based Partnership:- grants 
emphasi7.c the use or community policing and problem solving methods to address {he causes or 
school-related crime and disorder problems, such as drug dealing and usc, assaults, truancy, 
vandalism, and other student safety issues. 



08f16199 05:23:03 PM 

Record Type: Record 

To: Bruce N. Reed/OPDtEOP@EOP, Eric P. Uu{OPDJEOP@EOP 

ce: 
Subject: lailatli's revised IntrOduction 

Leillani's comments, Does this look ok to you? 
-----_._- Frnwarded by Karin KullmanJOPDJEOP on 08116199 05:22 PM 

.~ Diana Selocehettl <dsclocchet@AdCouncll.org> 
~r 08/16J9905:2G:18PM • ' 

Record Type: Recoro 

To: Karin Kullman/OPDlEO?, Lowell A. WClsslWHOfEOP 

cc: 
Subject: leilani'n revised introduction 

~ Hi, I'm really happy to be here today at the White House. 
> 
> 1 wasn't sure what to think after I heard about all of the schoo! 
> shootings and other violence, I was confused and a little scated. But 
> luckily, I could talk to two people in my life that do know a lot more 
> than me - my mom and my dad. They told me it was ok to feel scared and 
:> they helped me understand that some bad things happen in the world, but 
> that most people are good. 

> Now I'd like to introduce 1he President and say thank you, Mr. Presidenl 
> and Mrs, Clinton, for showing us how much you care, and for helping all 
> kids know that it's good to talk to your parents when you're scarod. 
> 
:> Ladies and Gentleman, I wan! to introduce President Wi!!iam Jefferson 
:> Clinton. 
> 
> 
> 
> 
> 
> 
> Diana Sc:iocchetti 
:> Vice President 
> Director of External Affairs 

mailto:dsclocchet@AdCouncll.org
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THE WHITE HOUSE 

WASHINGTON 

August 16. 1999 

MEMORANDUM FOR THE PRESIDENT 
. THE FIRST LADY 

FROM: 	 Bruce Reed 
Eric Liu 

SUBJECT: 	 National CampaiRtl Against Youth Violen~e 

We wanted to give you a progress report On the National Campaign. This memo, which 
distilis the consultations we've had inside and outside the \Vhite House, outlines our 
recommendations for (1) the campaign's goals; (2) its organizational structure and potential 
partners; and (3) a timetable for action. A lengthier business plan for the Campaign is being 
drafted as well. Your thoughts on the range of issues articulated here - including potential board 
members - would be of great use as the Campaign moves forward, 

I. Goal. 

The National Campaign, as- a matter ofcore principle, win be non~partisan, non-profit~ 
and decentralized. Premised on the idea that youth violence is a multifaceted problem, and that 
each of us has the capacity and responsibility to combat the problem. its primary goals will be: 

1, To raise awareness ofthe problem and serve as a clearinghouse for solutions, 

One of the most important functions of the Campaign will be educate the public about the 
nature, extent and coste; of youth violence. This means wOrking with media companies to 
reshape the messages the culture sends our children. The Campaign will also serve as the 
resource of first resort for any citizen or organization interested in combating the problem. A 
worthy grassroots project in Boston might be brought to scale or brought nationwide if people in 
Scuttle or Atlanta can easily Jearn about it The Campaign will be a hub - an open market of 
infonnation and inspiration - that will identify, and help replicate, approaches that work. 

2. To secure pledges from every sector to change personal or institutional behavior. 

The Campaign must make concrete the answer to the question, "What can I do to help?" 
We considered setting an overarching numerical goaJ (cut incidents of youth violence by 50 
percent in ten years, for instance), but were concerned that such big-picture benchmarks could 
distort or obscure the work that individuals and organizations themselves can do" We think it 



would be preferable - indeed) necessary"': to secure specific action commitments on a sector-by­
sector basis, in the same way the Welfare-to-Work Partnership and America's Promise work. 
'What can America Online do to filter out violent games? What can pediatricians do to mold the 
way parents raise their kids in a culture ofviolence? \\!hat can charitable foundations do to 
leverage their gifts, and what can bar asso9iations do to teach kids mediation? Accordingly, as 
we detail below, the Campaign will be structured along sectoral lines. 

3. To spur the creation offorums where kids and parents can talk about these issues. 

For tlle Campaign to be gra.<;sroots in fact as well as name, it must incorporate the views 
of those vvith most direct control over the problem: kids and their parents. One of the key goals 
of the campaign \\111 therefore be to spur the creation offorums - in cyberspace and "real" space 
- where yOWlg people can talk to one another. as well as to adults, to make their concerns and 
frustrations heard. A youth-centered orientation will be key to the Campaign's legitimacy, and a 
mental health focus key to its effectiveness, 

4. To ensure that guns stay Oul ofthe hands ofchildren. 

Although'the Campaign will not be a single-issue advocacy organization, it can hardly 
address the problem of youth violence without addressing the question of access to glUlS. The 
Campaign will thus work on both the supply side and the demand side of this question. On the 
supply side, for instance, it will develop initiatives to inform parents about the dangers ofguns 
and to show them how to keep guns out of their chiJdren~s reach; on the demand side. it v.ill 
work with media organizations and film studios to make guns less appealing. 

-5, To devise a new "Index o/Youth Safety" that can be used as a standard benchmark. 

Various foundations and govenunent agencies periodically issue reports on the state of 
youth violence or juvenile crime. But what is missing is a comprehensive standard that people 
can use to measure both the objective incidence of violence among youth and the subjective 
attitudes ofyoung people about their own sense of safety. It would be an important contribution 
of the Campaign to devise and put into common practice such an inde;< - and then measure its 
own effectiveness by a decline in that index, We also expect that the Campaign's function as a 
clearinghouse for best practices will make evident the most pressing and promising directions for 
new social science research and public opinion surveys. Though the Campaign itself may not 
have the staff and resources to conduct this research, it can certainly serve as a catalyst for work 
by its members and affiliates. 

H. Proposed Structure 

The Campaign will puB together a wjde range of people and organize them in a 
decentralized system. It will not engage in Jeglslative advocacy; nor will it attempt to force all 
its disparate participants to arrive at a lowest~common-denominator consensus. Rather, its 
central function will be to serve as a social spark plug - to catalyze new thinking and new action 
against youth violence; to encourage and enable bold, persistent experimentation. 
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The Campaign win consist of an Executive Director, a Board of Directors" and mnnerous 
Task Forces, The Task Forces will assign responsibility for the problem of youth violence in a 
sector-by~sector marmer, and will offer solutions in the same way. The Board win shape policy, 
Jend legitimacY!IDd - crucially - raise money. The Executive Director win be the entrepreneur 
who makes all this happen, 

Executive Director, This posjtion encompasses not only management of the Campaign's affairs 
but development of its machinery, In the mold of Eli Segal at the Welfare-to-Work Partnership, 
the executive director will be equal parts coordinator, fundraiser, and public entrepreneur. With 
EIPs heJp~ we have recruited the person he tried to hire to run the Weifare-to-Work Partnership 
two years ago: Jeff Bleich. managing partner of the San Francisco office of Munger. Tolles & 
Olson, who was recognized by the American Bar Association as one of the country's leading 
yOlUlg attorneys. Jeff is a civic leader in state, nationai and international affairs, and received 
California's award for pro bono service. He has strong connections in Silicon Valley and 
HoUywood, and has \vritten on the subjects ofyouth violence and criminal justice. 

Board a/Directors. We aim to select a Board that represents the many sectors of society and 
that can raise the fund~ to support the Campaign's activities. There would be approximately 
twenty members of the Board, with an Executive Committee of five or six. Several first~rate 
people have already expressed interest in joining. jncluding Steve Case of America Onl1ne, 
Judith !-.1cHale of Discovery Networks, Andrew Shue efDo Something, Pam Eakes, and Eli 
Sega1. In addition. we would like to approach a range of other candidates. including: Zoe Baird. 
Robert Johnson of Black Entertainment Television. Bob Rubin, Erskine Bowles, Magic Johnson, 
'Geraldine Layboume of Oxygen Media, Edgar Bronfman Jr" JilIlskol, Melinda Gates, Gloria 
Estefan. and Bill Cosby. We welcome other suggestions, and any advice for Chair. We win also 
have room for prominent poBticalleaders (on a bipartisan basis) on t~e Government Task Force. 

Task Forces, EaCh Task Force would take it upon itself to determine how people in its walk of 
Ufe can most tangibly and effectively make a difference. The activities of the several Task 

,Forces wou~d be coordinated by the Executive Director. Those activities would involve, for 
instaflce, devising industry and corporate pledges of action and sponsoring conferences to 
showca.lle 'great initiatives. Among the proposed Task Force.<;; 

• Internet and computers 
• Media/entertainment 
• Parent/kids groups 
• Government 
• Service/philanthropy/religion 
• Health/public health 
• Academic experts/research 
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Timetable for Action 

August 17: You will unveil a new PSA developed by the Ad Council in which you urge parents 
to communicate with their children before trouble strikes. At that event, you will also announce 
the selection ofJeff Bleich as Executive Director for the Campaign and release $15 million in 
DOJ grants for partnerships betv..'een school districts and law enforcement. . 

Late August: The Campaign opens for business, with an office in San Francisco donated by 
Bkichts Jaw finn, minimal staff. and assistance (though not direction) from the White House. 
Bleich's firm will handle the Campaign's 50Ic(3) incorporation on a pro bono basis. The 
Campaign will open a Washington office as soon as Bleich can get space donated here. 

Late September: The Campaign has its fonnal kickoff. By then you win be able to announce a 
group ofCharter Board Members - who will provide seed funding -and flagship affiliate 
organizations. One such organization, SHINE (Seeking Harmony in Neighborhoods Everyday), 
has already pulled together an impressive $10 million teen-focused celebrity campaign with 
MTV, Nickelodeon: the Excite website and Tommy HiLfiger's fashion company. SHINE has 
agreed to run its operation ut:J.der the rubric of~e National Campaign. 

November: The Campaign will be fully operalionaL Iiwill have Sele~te'd a complete Board of 
Directors, fined out its roster of Task Forces, begun raising money, and published a formal 
prospectus to guide the work and work product (If the Task Forces, 

March 2000: At your suggestion. l>wdents from Colorado and across the nation are now 
planning a March on Washington, The Campaign can use this opportunity to unveil its Index of 
Youth Safety and to hold numerous town hans and focus groups with young people. 

Now through August 2000: Over the next tv.-elve months we will work with the campaign on a 
series ofevents - including addHjonal commitments from the entertainment industry and other 
sectors, ~ well as conferences on ItGivjng Parents the Tools They Need" and "What Works." 

September 2000: The Campaign will publish - on the Web and in print fonn - a Best Practices 
Guide for parents and practitioners. 
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"Voices Against Violence" Congressional Teen Conference 

Conference Information 

Travel & Lod:dne Expenses 

Under House Rules Members of Congress may not use official Of campaign funds to cover the 
students transportation and lodging expenses of the students. 

These expenses must be covered by the attending youth with the help of local• 
schools, community organizations, or businesses, 

Under the House Rules, Members may not directly solicit dQnallons for the youth • 
attending the conference ' 


• The Office oftne Democratic Leader will sponsor breakfast and lunch on each day 

of the conference and cover the cost of all educational and infonnational packets. 

Members may, at their discretion, use their 'frequent flier miles to provide for the• 
attendees air fare 

Members may publicize the need for sponsors from the community to help students • 
cover travel and lodging expenses for the conference 

• We are currently working on getting a block rate tor hotel rooms within walking 
distance of the hill 

• Staffers may also voluntarily host the teens in their homes to reduce cost to the youth 

Chaperones 

• The youth staying in a hotel must be accompanied by a chaperone 

• Ideally this person will have an ongoing relationship with the atlending youth in the 
district. 


This may be a district staffer, parent, or other member of the community 
• 
Permission SljpslRelensc Forms 

Each attendee must complete permission slips and medical release fonus that ",'ill be• 
provided hy the Office of the Democratic Leader prior to the conference 

Piease contact Maun Poli<:elti at 6-0814, if you have any questions 



'. . 

'. Action Plan 
for 

"Voices Against Violence: A Congressional Teen Conference" 

TASKS 

Fill out the Member's Registration Forml. 
and fax to the Office of the Democratic 
Leader atUl: Maura PoliceUi at (202) 226- . 
0949, 

2. Attend planning meetings on logistics 
and conference dewls 

3. Distribute applications to high schools, 
community organizations, youth detention 
centers, alternative schools(via mailings and 
school visits) 

4. Collect applications from youth via the 
schools and community groups .that assisted 
in distribution 

5. Fonn a selection committee to review 
student applications/essays (possibly use 
your ex;sting Selection Committee for 
Academy Nominations) 

6. Make sure that the committee meets its 
September 24'" deadline for selecting 
students 

7. Organize advance activities with teens 
who are selected & help monitor the 


i logistics of their trip 


8. (Optional) Follow up with teens after 
. the conference; forming an ongoing Youth 
Advisory Council in the district (involve all 
students who applied to attend the 

STAFF 

Chief of 
Staff 

DC Staff 
Contact 

DO staff 
contact 

DO staff 
contact 

DO Staff 
Contact 

DO StAff 
Contact 

DO staff 
contact 

DO staff 
contact 

DUE DONE? 
DATE 

July 30th 

, 

Regularly 
, 

Aug. 1" 

to Sept. 

15th . 


, 

Sept. 15'" 

- 24th 


, 
i 

Sept. 1" 

Sept. 

24th 


, 

Sept. 24'" 

- Oct. 
 .. 
18th 

Oct. 21" 

and 

beyond 


I 
, •

conference--not just the ones who were 
selected) 

i 



Selection Process 
for 


"Voices Against Violeoce:.A Congressional Teen Conference" 


STEP 1; DISTRIBUTION 

August I" . September 15th 


The selection process should involve all of the different organizations that deal 
with youth in your district. Applications can be sent to conununity centers, 
intramural athletic organizations, malls, alternative schools, youth detention· 
centers, libraries, etc. Drawing participants from all across your community will 
ensure a frank discussion about poSSible solutions to youth violence. Conferenc e 
participants should reflect America's divcrsity in gender, ethnicity. and socio­
economic status. 

Post the application on your Web Sitell 

Alert your local school officials. religiOUS leaders. law enforcement agencies, 
community groups, social organizations, etc. These groups will be responsible 
for forwarding applications to neighborhood teenagers, ages 13-19, and 
returning them to your office. 

STEP 2: COIl ECTION OF APPLICATIONS 

September I" • September 15th 


Members will identilY two staff people, one in the D.C. office and one in the 
District Office, preferably the District Director, to manage the overall 
outreach process. Potential applicants will send completed applications to the 
District Office. 

Members should identify an intermediate deadline to have all applications 
received by the District Office. 



• 


SThE 3; SELECTION ERQCESS 

September 15th • 24th 


Members should forward the applications to a selection committee, which 
could 	be the Member's existing Academy Selection Committee. The Member 
and hWher selection committee has full discretion in outlining criteria for 
participation; however, we encourage consideration of the diversity of 
experiences of each child in addition to our base criteria: 

13·19 years of age 
Interest/concern with youth violence 
Interest in leadership opportunities 
Good communication skills 

All partiCipants must be selected by September 24,1999. 

SThP 4; MEMBER SUBMITS NAMES Qf DlSlJUCI 

XQllD:I PARTICIPANTS 


September 24'" 


Once the Selection Committee identifies the final participants, the 
Member should forward the names to Maura Policelli at the Office of the . 
Democratic Leader (202) 225·0100. Please include contact information for 
each participant. Conference details will be sent to each registered 
participant. 

Deadlines. 

• 	 Member's registration forms must be returned to the Office of the 
Democratic Leader by July 30, 1999 

• 	 Members must have identified and registered the 2·5 students who are 
going to attend the conference with the Office of the Democratic Leader 
by September 24"',1999. 

Sample AppJicatiQD& 
Members can develop their own selection processes but are encouraged to use th e 
enclosed sample application. . 
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. f ·Volces Against Violence' 

A Congressional Teen Conference 

Detober 19" & 20", 1999 
WASHlNGTON, DC 

Ciileria for ·pllflicilla!jQD 
• 	 13·19 years ohgo 
<II interest/concern with youth violence 

.. interest in leadership opportunities 

.. good communication skills 


DATE OF BIRTH .NAME· 


ADDRESS_ HIGHSCHOOL 

s_ 	 IfAppllcJ,bk.... 

YEAR IN SCHOOL· 
City Zip 	 tf Applrulc 

Phone ( l 	 E·Mail 
~Apptia.bk 

Please answer \lie following ques1ions. You may respond to ille application on separate typed paper, 
with 11 maximum of2 sheets. If you do this, please attach the application as a cover letter. For 
record:keeping puipQses, be sure to include your personal infonnation on each sheet of paper. 
Question 4 may not exceed 500 words. 

I. In the past Yt?3l". have you or anyone you know been involved in an inciden1 ofyouth violence? 
y cs_No_ Ifyes please describe your experience. 

2. 	On. scale of I • 10, how big of an issue i. school safety in your community? 

Least 1_2_3_.......-4_5...........6__7__8_9_·JO Most 

3. 	How do you tlrink ille government sbould address the problems ofyouth violence in America? 

4. 	What do you feel are the causes ofviolence among American teenagers today? Please answer 
ille ques1ion in the provided space. Feel free to describe your own experiences that relate to 
this question. You may also submit personal artwork that expresses your feelinS' about youth 
violence in your life, community, or school. 

http:Apptia.bk


------ ~~~----------'-----

I certifY that the above answ .... are the truth and my own thoughts.-.=.=____-,::::-_ 
SipatuR o.te 

Please submit one personal referenceNmne,__~______________ 
Relationship'________ 

Please return applications In the following address; 
Member of Congnoss 
Youth Violence Summit 

Phone Numbcl',-Il_)'­____ District Address 



, . .- ., 
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Sample Letter from Member to Community or Education Leaders 

Dear 

To help address the problem of youth violence in our community, I will be joining 
with other members of Congress in sponsoring "Voices Against Violence: A 
Congressional Teen Conference," in Washington, DC on October 19'" and 20"', We 
antidpate that more than 500 teenagers will attend this imponant event, 

The printaryobjective of this SUlTlIlUt is to involve teenagers in the development 
of subStantive solutions to problems related to youth violence. We are holding it in Our 
nation's capital is to provide teenagers with the unique opponunity to share their ideas 
with federal law enforcement and education offidals, national legislators, and leaders of 
the entertainment indUStJ)f. 

In order to expedite the seJection process, I am asking for your help in selecting 
teens to attend the SUlTlIlUt. Enclosed .re application forms that I encourage you to 
distribute to students in your school or organization. Also, please feel free to 
recommend teenagers who you think will contribute to this cause. 

Partidpants must be 13-19 years of age, show an interest or concern with youth 
violence, have an interest in leadership opponunities, and have good communication 
skills. Also, in order for this conference to be the most rewarding experience as possible, 
I ain hoping to have a diverse group of students attend. An independent selection IcolTlIlUttee will make the flnal dedsions on which students to send to the conference. 
I welcome and encourage many applicants. Students who are not selected may have I 
future opponunities to work with my office on this important issue. I 

Thank you for yoUr assistance in involving teenagers in this conference. Your help 
is greatly appreciated. 

Sincerely, 

Member of Congress 
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TilE EFFECTIVE PROGRAMS AND RESEARCH TASK FORCE 

Chair 
Douglas Kirby, Ph.D. 
Senior Research Scientist 
ETR Associates 
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Robert W. Blum, M.D. 
Director of General Pediatric 
and Adolesccnt Health Program 
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Director 
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Cynthia A Gomez, Ph.D., Ed.M. 

Center for AIDS Prevention Studies 


Rebecca A. Maynard. Ph.D. 
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Princeton University 
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Utah State University 
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President 

Child Trends, Inc. 
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Senior Partner 
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Director 
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Director 
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Ex Officio 
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RE: . Internet Proposal-- ParentMadiaPower.com wK .,nk"k ,-"""{'t.."",, nl J 

(,l ~ 8.,,1.1 >-,v- " , 
The problem in our society is that corporations have too much influence over our chlldren, and 

parents not enough. The Internet has the capacity to change this by introducing the buying 

power of parents and Surrogate parents such as universities. public and private school systems, 

the U.S. government, etc. into the process. The Internet for the first bme is going to give power 

back to parents and surrogate parents in dealing with corporate America and the media, etc. 

Best of all. it uses me American capitalist system to do it I have already tested mi. idea with key 

buyers and sellers and have received enthusiastic responses. As a result, I have created 

ParentMediaPower.com. 


My antrepreneuri,,1 background includes founding Cuilinet Software, Inc. whiCh, in 1968, was the 

first company to specialize in the sale of computer softwara as a·product. In 1978 it became the 

first software company to haye a public oflenng, in 1983 ~ was tha first software company to be 

listed on the New York Stock Exchange, and it was the first software company to reach $1 billion 

in valuation. Also, I was founding chairman of me Massachusetts Software Council. the Boston 

Public Library Foundation, and the Friends of Be~ast. I alse chaired New England Business 

Executives for Clinton/Gore in 1992. 


I'd like to discuss this idea with the key person on your staff and ultimately yourself because you 

will quickly grasp the potential power of ParentMediaPower.com and how it will impact young 

people, much lika you did when I discussed with you how the Israeli BIRD program could ba a 

model for Ireland and Northern Irelend at a WhiteHouse dinner for Helmut Kohl a few years ago. 

It's a concept you could introduce nationally. As confirmation of this concept. Professor Jack 

Donahue of tha Kannedy School of Govarnment and former advisor to Secretary of Labor 

Robert Reich, has illustrated in his forthcoming book Confronting Inequality in an Era of 

Devolution (The Devolution Revolution) tIlet yeu can change behavior wIIh the light impetus. He 

"sas sweatshops in the apparel industry as an example. 


I am looking forward to hearing from you. 

One [xelcr Pla7.4 So'>ton, MA 02116 TEL 61i'/494-t\894 FAX 6171494-1502 
E-mail: jahl'l.@CuUinanc"gnmp.wm Web si:.. ; www.cull.i.Mm!-group.(:om 

www.cull.i.Mm!-group.(:om
mailto:jahl'l.@CuUinanc"gnmp.wm
http:ParentMediaPower.com
http:ParentMediaPower.com
http:Proposal--ParentMadiaPower.com


El'vIDARGOED for release until: Contact --­
__ AM., Tuesday. August 17, 1999 Amy Weitz, 650-854-9400, ext. 211 

Vernae Graham, 510-763·2444. ex,. 129 

New TV and Radio Ad Campaign to Help 
Parents Talk with Their Children About Violence 

Ads Feature Call to Action by President CUnwn; Top Network and Gable TV 

StatioI<\' to Premier Ads During "Family Hour" - Wednesday, August 18th 


Nationwide SUn.'ty }'inds Columbine Springboard for 
Family Conversations about Wide Range of Isslies 

WASIDNGTON. D.C .... In the: aftermath of the Columbine High School shooting in 
Colorado, a. new TV and radio public service ad campaign aimed at helping parents. talk with 
their children about violence was announced today by the Kaiser Family Foundation, Children 
Now and the Ad Coundt 

The ads encourage parents to call for f!. free booklet that can help them talk with their kids 
about violence and other sensitive issues. They are the latest component of lite "Talking With 
Kids About Tough Issues" campaign, a naticmal etTort to encourage earlier and more frIXlucnt 
parent-child communication. The new ads end with a call to action by President Clinton. 

The new ads grew out ofdiscussions at the White House Strategy Session on Children, 
Violence and ResponsibiHty. held three weeks after the Columbine incident. Many of the 
m.ajor TV network and cable channels plan to run the ads for tbe first time on the same 
day, Wedruesday, August 18th

, during the family hQur of 8:00 - 9:00 p.m~ The stations 
include ABC, CBS, ))''l3C, WB, A&E, FOX, FOX Family, Animal Planet, Comedy 
.Central, Discovery Chauflel~ Discovery Digi-nets, FASTV, Headline News, the History 
Channel. the Learning Channel9 Ufetime, MTV, TBS., TNT, TV Land, UPN, and VB·I. 
According to the Ad Council, such a coordinated effort is unprecedented. In addition, the 
national Association of Broadcasters and Cable Association of Broadcasters will indude the 
new ad, as part of their monthly ""mion. (ADDITION AL STATIONS :\fAY BE ADDED) 

"1 applaud the Kaiser Family foundation, Children Now and the Ad Council for putting 1:1is. 
effort together to help parents, and the TV networks for providing the necesgafj' exposure to 
make it effective," President Clinton said today at a White House event announcing the 
release of the ads. "At a time when many parents feel under siege, this campaign Will suppon 
parents by helping them talk with their kids about violence and other tough iss.ues they 
confront in their everyday lives," 

The ads, produced for the 'ITalking With Kids" campaign by the J Walter Thompson ad 
agency, feature children between ages 8 and 13 speaking un~scripted about theLr concerns and 
fears regarding violence, 

(more) 
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Page Two 

New Survey Shows What Families Talked About After Columbine 
The ads are being released in conjunction with a new nationwide survey of parents of children 
in grades K~12 conducted in the weeks following Columbine, Talking With Kid<; 
Ahout Violence: A National Survey ofPaJ'enlS is the latest in a series of surveys o~ parent­
child communication conducted by the Kaiser Family Foundation and Children Now, It 
found that nearly eight in 10 parents spoke with their children about the incident and that 
more than 90 percent of those parents felt good about having the conversations with their 
children. 

Ofthose parents who spoke to their children about Columbine, 83 percent talked about the 
importance of letting adults know if they think someone might be planning a vio lent act, 69 
percent discussed what to do if someone brings guns to school, and 65 percent talked about 
how to handle a violent situation. 

But the survey also found that Columbine served as a springboard for family conversations 
about a broad set of issues in addition to guns in schooL The other issues parents talked with 
their kids about most was how students treat one another at school {87%}; felJowed by how to 
handle peer pressure (72%); how their own child fit in at school (53%); death, griefand how 
to deal with loss (53%); and what their child sees or does on the Internet (32%). 

HTrngedies such as Columbine shoutdntt be the only catalyst for parents to talk with their 
children about violence and other tough issues," said Drew Altman.. president of the Kaiser 
Family Foundation in Menlo Park. California. "Parents aha need to take advantage of 
everyday opportunities to connect with their kids on sensitive topics." 

·'When the Colorado tragedy forced parents to jump into difficult conversations with their 
children about violenl;e, many realized it was hard to do," said Lois Salisbury, president of 
Children Now, based in Oakland, California. "The Talking With Kids campa.ign offers 
practical guidance in starting and deepening these important conversations. But more 
importantly. the campaign reminds parents that the most effective family communication 
about violence and other tough issues begins eariy and happen often." 

A free booklet fur parents on how to talk about violence is promoted in'the ads and is 
available at www.talkingwithkids,orgorbycaBing }..&OO-CHILD44. 

The Talking With Kids Abott! Violence survey was designed hy resean;.hets at the Kaiser 
Family Foundation and Princeton Survey Research Associates. A national random sample or 
604 parents wlth children enrolled in grades Kindergarten through 12 were interviewed. All 
interviewing was conducted between May 12-24, 1999. The overall margin of sampling error 
for results based on the total sample of604 parents is plus or minus S percentage polnts. 

The Kaiser Family Foundation, based in Menlo Park, California, is a national heaith care 
philanthropy and not associated with Kaiser Permanente, Children Now, based in Oakland; 
California, is a non~partisan voice for America's children. 

### 

www.talkingwithkids,orgorbycaBing
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Key Findings from the Kaiser Family Foundation/Children Now 
Talking with Kids About Violence: A National Survey ofParents 

May,l999 

• 	 Nearly eight in 10 parents (79%) spoke wlth their children about the Co1umbine High 
School shooting. with 92 percent of those parents saying that they felt it was good for 
them to have these conversations with their children, 

• 	 Four in ten parents (41%) who spoke with their children about Columbine reported 
that di!~ir children worried that (he &arne kind of violence could happen in their own 
school Halfof those parents with high-school age children said their child worried 
that such an incident might occur, as compared to 35 percent of parents with younger 
children" 

• 	 AJrnost nine in 10 parents (870/0) who talked to their children foIlo\Ving Columbine 
discus!:ed how students treat one another at school. Nearly three-quarters (720/1» 
talked About how to handle peer pressure. More than half (53%) discussed how their 
own child fit in at school. 

• 	 The majority of aU parents (62%) felt that parents should be held responsible for their 
children's violent behavior in all Of most ca,.'{es, Sixty-one percent also felt it was 
"very important'" to limit the violence chUdren are exposed to in the entertainment 
media in order to reduce youth violence, 

• 	 Nearly half(499/II) ofparents said that efforts to limit vioience in the entenainment 
media should he left to parents or the media industry; 37 pereent said that the 
government should be involved in limiting media violence. 

• 	 Many parents took action in the weeks following Columbine to further limit their 
children's exposure to media violence: 

• 	 Approximately one-quarter ofall parents say they placed new limitations on their 
.:;hildren's TV (23%) Or movie (:25%) viewing habits, 

• 	 Nineteen percent of all parents put new restrictions on access to computer or 
video games their child was allowed to play_ 

• 	 Sixteen percent ofall parents further restricted the music their child is aUowed ~o 
listen to. 

• 	 One in ten parents put new restrictions 00 tbeir child's use of the internet. 

• 	 Parents ofyounger children (K~3) were more likely to repon setting new 
restrictions on media exposure. 

tflO IP.J 	 :IdJ! 
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Record Type: Record 

To: Bruce N. ReOOlOPDIEOP@EOP 

cc: 
Subject: 

I know thal: you probably have a 101 of people who would be wonderful chairs of the children!g:uns/vilence 
organization, but I would like to once again forward the name of Bishop Jane Holmes Dixon, of the 
episcopal church, She grew up in Mississippi, taughl her ch!:dren to shoot at an NRA youth range. and is 
an Inspirational leader, If you haven't met her. we can send her cv again. I think she's great, obviot.:sly. 
Mary Beth 
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fighllor your rlgllls: 

take a stand against Yiol~flce 

MTV'" E!Ilmy Aw:!rd-wtnning 1999 pro-sod,1J c;lmpaill1t "Figlt! fHr Ymlf RighI.. : Take a Stand Against 
Viok'nce" give,", y<limg pc<.)plc ,I voir.:: in the ""(lonnl der..ne qn vh~lctl\,,'c and provides lhem with lacliu; ft)f 
rcdUi:ing violt:nn: in their n)!ll!:1unitic". Fi,;htjl>r }'{!{jr R.i~/lIs inH')Vi,!!'i ;ipccia! programming, Public 
Scrvic," A:11lounccrlH.!nts, grassroots: c\'c!:b, ulld Nc\vs sflcr.:i.tl reports. 

Bolh 011 ai~ ami ore MTV·.~ campaign focuses 011 the three lypc\ or vil,lcm:c tim! 111(::<"1 urfc;:( ils [ludi!:nc:::: 
Vlolcl1,,;c b Ihe Sdwoh, Violence in the Streets (hale viulcn..:c and gnng vinkncc), ami ~xu;!l Viuicncc. 
Thr"ut;h high prutile rfog!,JIliI1~ing n"Cnl:-:, cllvcmgc un MTV News, lh\Jughl~pr()v"kjng on-air PfIllll(}", II 20 
colkg;.: campus lour. lind h.JCj,j e;.'cnL~ :nvolving cahle uf'!iliah:s acro~s thl.' l:llUlltry, the campaign pmvidcl' 
ide:!!, hcyol1d curle'.\-1. ami sehooluDiforms. Focusing on solutions, such liS peer lTlcntoring, cooniet 
rcsnluli,)ll progrllm:-, ,ltIj;,>lic responses!U violence and youth advocacy groups, Fig/rl for Y(mr Righr,~ gives 
youag peoplc Ihc tool;; the), need 10 take a 5!:md agairLq vinJcm;c, 

"Fig!)l for Your Righls:: T::lke a Siaod Agains( Vjolence" programmillg indudl;'S: 

• 	 Tru('. Lif.!: n'amittg Signs. an in\'csttgatirm uftbe psychologlc;ll ftl'':lOfi> Ihm can cause a young person 
tn lurn vi()lem, produced in conjunction with the Americao Pi>ycbol••gical Ass(;.::imion. 

• 	 Point IJIwrk. H nne-hour nmionat dcbate on the issue of goo contml and Ihe role guns play in tbe Jives 
of young people. 

• 	 Scared S(might! /999, MTV's. update of the Oscnr and f:mmy awnrd-wInning documentary ofthc 
same lilk 

.. 	 RLlillg Ilat" Crime,~ Among rlmtll. an c.l(aminati1.ln ortne: alarming im:re::lSc i~ hatc-rclatl-d incidcnts. 
• 	 Ullfllternl: Violence from file Eyes of YOllfl!, puts Cfl!HCraS in the hands of 10- L5 youn£. pctlplc hi 

t!O":UOlCt:! vi,)icl1l:c il1lhcir jives. 
• 	 True 1.1f<!: Matthew's Murder, takes Yicwcr~ into (he henri or young Amerio.:a's shock and '(}nru~;on 

abmu II,,; del:lh of 21-yeHr old cnllcgc filud\!tJt Mal1hcw Shepard. 
• 	 Fight !lack. a l:ard.hitting luok ttl. Ib.c !Il!>nsam.l~ ,11" young women and mcn who nrc the vielim& of 

sC"llui ut>\J.~c each }'Cur. 

TI:wugh parm"rsh.lps with Thc US Dcpanmcnts {If Jus/ice and Edu<.:mi·nll. :lS v.'Clt ·as Ihe Nalinnul 
EnUtlWlIlelll f,)r Ihc Ans. MTV developed a 24-pllgC AC!Inn GuiJc/all~slllr CD :ha! will hc distributed 
thwughmJllhe c:tlllp.lign, jhc CD cmll~il1S music ami commcnh on ihc ;;;uhj-cc! of violellce from lop 
fc<.:nrdin.g allhts (aen a~ w!uryo Hill, Dave M:mhew$. Aluuii> Mori$$CHc. .and many othcrs. Thc Guide 
ou!!incsllvc ac\inns aimc·J at engaging young peoplc in solutions!H Violence, as well as providing 
uhcnmtive nutlets to violencc. One million copi('s of Ihe CD/Gulde package will be given U\\':I)' 10 MTV 
vicwers vin a spcda[wl!-frce numbn promoted (m MTV durmg PSA's. progr.nnming and on-air 
promoli()l1$ deVIlled specifically 10 thc topic Df youth violence, 

The RCl.:mding Industry Association of Amcrica (R1AA) graciuul<>ly dc}n:ltl-J nnd m.1nufactored the ail-:aar 
CD whicb abo c{)nlain>' CO-ROM ~ontcnt focusing on connict rc~otutinn skills produu.!J hy the Natiooal 
Centcr for Cr>llnict Rc~olmi(jn Education. 

http:c.l(aminati1.ln
http:sflcr.:i.tl
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light lor your rights: 

take astand apiast viol.nee 

July 23. 1999 

(This letter was sent to alI Members o/Congress) 
The Honorable Spencer Abraham 
United States Senate 
3:29 Senate Dirksen Offi~ Building 
Washington, DC 2010-2203 

Dear Senator Abraham: 

We are proud '10 announce lhat MTV has joined with the US Depanmtm of Justice (ooJ), tht. US Department of 
Education (ED), and the ReoCQrding Industry Association of America (RlAA) to produce a powerful 1001 that gives 
OUf natioo's youth effective ways to take a stand against violen~. And it is working, 

To date. over 220,000 youth have requeSled and received the Fight Illr Your Rights: TaU t1 Stand Against Vjol~nct 
Action GuidUCD (enclosed for your review). The GutdeICD package is the key component in "Fight for Your 
Rights: Take a Stand Against Violence," MTV's Emmy Award~winning campaign to inform yOUng people on the 
subject and encourage them to find SOlutiOM in wir communities, Announced last October by President Clinton at 
the White House Conference on School Safety, the campaign constitutes a unique public-private partnership between 
MTV and the Federal government and allows DOJ and ED 10 reach young people via a medium they can reJate to-. 
Please see the enclo-sed one-sheet for more details on the campaign, 

The 24-page Action Gu.ide bookJet contained within the CD packaging outlines five specific ways young people can 
get involved in reducing violence in their communities: mentoring, conflict resolution. youm crime watches, arts 
programs, and advcx:acy. MTV's Public Affairs depanment, the Office of JUYenile Justtte and Delinquency 
(OiJDP) -and Bureau of Justice Assistance at DO!, and the Safe and Drug-Free Schools Program at ED worked 
closely with experts in the field of youth violence prevention to ensure the Guide is both inrormative and "cool", 

The CD consists o-f music and recorded comments on the subject of violence from best-selling rock, rap. and pop 
performing artists, h aha features an educational CD~ROM created by the National Center for Conflict Resolution 
Education whidl engages youth in learning how to resolve disputes peacefully_ 

Thanks to funding by 001 and ED. and a generous donation by RIM. one million copies of the Guide/CD will be 
manufaclLlred. They are being distributed free of charge to young people over tbe next nine months via a lOll-free 
number operated by Ql1DP and pwmoted Qfl MTV. 

We encourage the input of Members of Congress on this imponan1 initiative. Please fee! free to have a member of 
your staff coma"t Stephen Friedman at MTV at 2121258·6124 10 find out how you can become involved. 

Regards. 

Judy McGrath 
President, MTV 

cc: 	 Janet Reno, Anomer General 
Richard W. Riley, SecretlU'}' of Educalion 
Hilary B, RO$(:n, President and COO, The Recording Industry Aswdauon of America 



MTV Continues Anti-Violence Effort 

By Lynn EIMr 
AP Television Writer 
Toesday, May 2S. 1999; I:02 p.m. EDT 

LOS ANGELES (AP)·· As MTV prepared 10 tape the latest program 
In its anti-violence campaign, the urgency of the issue was again 
made clear: Six students had been shot at a Georgia school. 

. Tnfortunately, I'm watching it right now on CNN." MTV President 
Judy McGrath said as last week', tragedy unfolded. Another troubled 
student. another spasm of violence, another devastated community. 

On Fridav. MTV will offer "Point Blank," a round-table discussion 
of gun control moderated by MTV News' John Norris. If the program 
matches the quality of the cable channel's other specials on violence, 
it 'kill be worth watching. 

In the torrent of words Ihat followed Columbine High School's 
unspeakable agony, some of the most illuminating were heard on 
MTV. The channel was not part of the pack attempting to fix blame 
for the attack or exploit it .. it was ahead, and thoughtfully so. 

In April, two days after the Linieton. Colo .• campus shootings. MTV 
aired "Trut Life: Warning Signs," a sensitive and constructive look 
at a teen-age couple's suicide, a boy who averted tragedy in his life 
and a school shooting. 

Evan Ramsey. an Alaska teen~ager con\'icled of murdering his 
principal and a fellow student in 1997. was among those protiied, 
Ramsey, serving a 21 Q-year sentence, offered advice to other 
desperate youths. 

"The situation now, even rnoullh it's bad. the aftermath is even 
"orSe," a tearful Ramsey said. ':"'You have to tell somebody. It may 
seem that there's nobody that cares. There is: there is somebody that 
does Care. i realized that too late," 

Despite the timing. "Warning: Stgns" was not a quickie response to 
Columbine, just as "Point Blank" is not directly tred 10 the Conyers. 
Ga .. shooting. They Me volkys in MTV's carefully planned 
counter-\'iolence effort irf\.:otvin£ such dn:crse contributors as {ht: 
Justice Department and artists Lauryn Hill and Tori Af:1os. 

,. Fight for Your Rights: Take;] Stand Against Violence" is intended 
to help MTV's young viewers understand and prevent \ iolence in 
their lives and their world. The fmt program looked at the murder of 
gay student Matthew Shepard. 

\Vhile critics slam M1V and other elements of popular culture for 
creating a c.limale of vi~l~nce. the music ,channel is trying to be pan 
of the solutIon by examlnmg the deeper and more realistic causes of 
youthful turmoil and potential tragedy. 



"Point Blank." to be taped Wednesday for its 8 p.m. EDT Friday 

airing. was to include as panelists David Kennedy from Harvard ,, 

l:niversity's John F. Kennedy School of Government; James Fotis. 

ex«ulive director of the Law Enforcement Alliance of America~ 
musician John Popper of Blues Traveler; and the mother of a 
IO-year-old gunshot victim, 

Last year, when MTV was weighing its next public service campaign 
~~ following such efforts as "Rock the Vote" .* it based its choice not 
on headlines but on viewer research. according ;0 McGrath, 

"The response was undeniable: Violence was the No.1 thing on our 
audience's mind:' the MTV president said, "I was distressed because 
I thought. 'This is hard, It's tough: But it's what they're talking and 
thinking about, so we have to do it." 

One finding that stood out for McGrath was that tv.'o·thirds of those 
polled said no one in their home or at school had ever bad a serious 
conversation with them about violence. 

The channeJ's research also showed that young people felt they were 
being excluded from the national debate. said Stephen K, Friedman. 
MTV's vice president for public affairs, 

"It seemed like there was a natural role for MTV to highlight what 
they had to say about the issue and also how tbey could take a stand 
and to show solutions." Friedman said. 

MTV developed the campaign in partnership ",i!h the federal 
departments of education and justice, the National Endowment for 
the A rts, the Ameri-can Psychological Association. the Recording 
Industry Associatjon of America and other groups, 

Among upcoming specia.ls: "Scared Straight! '99." in which convicts 
confront young lawbreakers to try to hreak the cycle of crime: an 
update on child abuse victims prc\"iously protiJed: a look at the rising 
number of hate crimes: a special edition of the· ·Un:il!ered" series in 
\",hich young people are given a camera to document viOlence in their 
Jives. 

MTV atso has created and is distributing J free "action guide" that 
outlines ,\'a1's young people CM reduce Violence in their community 
and lists resour(es available to them. 

Swelttening the guide: A CD featuring songs from Hill. Amos. Alanis 
Morrisette. Backstreet Boys and mote. and commer:!s from the 
Beastie Boys' Adar.1 Yauch and olhers, Copies are being distributed 
at concens and are avai!abk frum i\lTV. 

Is there a ,oomet between the channel's role as"a peacemaker and the 
music videos il plays -- some of which have b...:cn criticized as 
violent? 

., ( realty do believe that the vast majority of the audience trusts us 
and likes us because we play the music they like and we believe they 
can handle the music we play," McGrath responded. "It doesn't 
glorify or suggest that Violence is a solution, 

··The trend in music is very much pop. very much positive:' 

http:specia.ls
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Neal Eric Neilinger 

125 Clapboard Ridge Road 


Greenwich, CT 06830 

Tel: (203) 552·1060 


Fax: (203) 629-9706 


A highly slcilled executive with extensive international experience: Adept at managing 
employees inlernationally while delivering superior results. 

PROFFESSIONAL EXPERIENCE: 

8197· 5/99 

9191-3197 

Deutsche Bank AG (London & New York), Managing Director 

• Member of Global Markets Management Committee and North 
American Management Committee. reporting to Head of Glob.1 
Markets. 

o Head afCredit Trading for North America and Europe (except 
Fnmkfurt). 	 . 

• Responsible for Management ofGlobal Asia Book during the Asian 
meltdown. . 

o 	 Managed 32 professionals located around the globe. 

Lehman Brothers Inc# (London & New York). Executive DirecWr. 

• 
o 	 Responsible for European Credit Trading 
.. 	 Managed staff of twelve professionals who made markets in European 

credits including: eurobonds. asset swaps and floating rate notes. 
• Extensive client contact and marketing, 
• Consistently delivered increased trading profits in the wake ofdeclining 

margins. 

1l/87-~191 Bear Ste.rns & CQ. (New York). Vice President 

• Institutional bond salesman covering international accounts. 

7/86-11187 Durham Bank & Trust (New Hampshire). Vice President 

• Recruited for a training program by • graduate ofBates College. 



1997 

(page 2 Curriculum Vitae) 

EDUCATION: 

1982·1985 Bates College in Maine: received a Bachelor ofArts in Political Science 
. . 

1981·1982 Marianopolis College in Montreal, Canada: junior college 

1978·1981 SI. George's High School in Montreal, Canada 

COURSES: 

Sotheby's Wine Tasting Course 

LANGUAGES: 

French - fluent 

English - mother tongue 

PERSONAL: 

Enjoy golf; skiing; tennis; collecting empire style antiques, 19" Century 
genre paintings, and fme claret wines. 
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FAX \ 


To: President Bill Clinton 

C/o Karin Kullman 

Fax: 202-456-7431 

Re: SAFE Trip to DC-- plans for next year 

From: David Winkler (303-887-3729) 

(303-399-7350 fax) 

Ben Gelt (SAFE Trip Student Leaders) 

Pages: 2 inc cover 

Notes: 
Karin, we weren't sure who to address this letter to, 

but hopefully this works. Please distribute this as necessary. 
Ben and I will be gone until Tuesday, so we'll talk when we get 
back. Hopefully, we can pinpoint a date by late next week. 
I've also asked Handgun Control to look at their calenders. 
But, you can probably call the shots on this one. 



,Jul 23 SIS 071 lOp Rita SohW~lt% 303-399-7350'. 

David Wmklt:r 
861 Humboldt St 7l1\ Vine St. 
Denver. COSOlIS Denver. CO 80106 

Rrn Gelt 

(303) 83z..I964 	 (303) 399-3010 
f3!l3) 399·7330 f:ll 

July 23. 1999 

Dear President Clinton, 

We 111(; writing to thank you fotthe extremely wann ~lion that you and your staff 

gave to the SAFE Trip students on July IS. An ofthe students were ecstatic that you spent 00 

much time witb our group, You were the- most cordial Jud a~JWl1odating lender that we met 

mDe 
During the question and answer session) lD the State Dining Room, Ben asked yot! wbat 

we could do after our trip was over. YQU lI:Dswered that we should come back next year with 

more students from more states. Within fifteen minutes, we: both decided to defer oollege for a 

year so that w¢ could GOutIDU¢ the stUdent movement as;tit:urt 2t1R violence. Our parents arc 

very supportive ofthis idea, as are many students and oommunity Olembers from aU over 

Colorado, Specificall},; we want to plan fur a larger trip to Washlngton "ext yeal' aad to 

organize: StUdent groups in every high school and college in the nGtion. 

Obviously, next year's trip win be very differettt from thjs year's. We envision a "student 

m2Tch" on the Capitol-- witb thousands ofStudents mectiPg in DC for this cause. Perhaps a 

small contingent of students could be selc::eted to visit the White House again~- based on 

essays., activIsm. and cxpericlWl; with vlQleuG¢. WQ would like to know wbat y<utr wggestionl· 
arc fQrthis event Specificaliy, what time ofyear would be best to receive us? We are also * 
curious as to when the best time is to apply prcSS1¥c on Congress'! Please contaCt us 85 soon II!)J 

possible so that we may begin the planing fur next year. 

Again) we want to thank you very much for your support. Our trip to DC received a 

g.t'4.'lllt TtIspouso at home and Ilrmlnd the COW'ltty. Mr, President, we truly appreciate the positiQI1 

you bave taken on this important issue. We thank you fur taking a strong stand against gun 

violence. It is tOO bad that mQre ofour repn:Stallativcs dQ ilot do tbe same. 

Sincerely, 

n.vidWinkl.,. 
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White House Strategy Session on 

Children, Violence and Responsibility 


May 10, 1999 


Addresses and Phone Numbers of Participants 

Orew Altman, President and CEO 
Kaiser Foundation 
2400 Sand Hill Road 
Sand Hill, CA 94025 
(650) 854,9400 

Or. May. Angelou 
3240 Valley Road 
Wi.ns1on Salem, Ne 27106 
(336) 724-1005 

Decker Anstrom~ President 
National Cable Television Association 
1724 Massachusetts Avenue, N.W. 
Washington, DC 20036 
(202) 775·3550 

Jonathan Barnett 
2800 University Terr.ce, N.W. 
Wshingwn,DC 20016 
(202) 244,6158 

Carl Bell, M.D. 
The CollllI1unity Health Council 
8704 South Constance 
Cme,,!!o, lL 60617 
(773) 734·4033 ext. 204 

Mayor SharOD Sayles Belton 
3S0 South Slli Street 
331 City Hall 
IMiniapolis, MN 55415 
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(612) 673-2100 

Sarah Brady 
Handgun Control, Inc. 
1225 I Sweet 
Suite 1100 
Washington, DC 20005 
(202) 289-5773 

Bill Brewster, Fonner Rep. 
601 13"' Sweet, N.W. 
Suite 41 (I South 
Washington, DC 20005 
(202) 737-0100 

Senator Sam Brownback 
SH-303 Hart Senate Office Building 
Washington, DC 20510 
(202) 224-6521 
(202) 228-1265 (fax) 

Shane Cambronero 
City Year National 
285 Columbus Avenue 
Boston, MA 02116 
(202) 822-1180 ><214 

Steve Case, CEO 

America Cm-line 

2200AOL Way 

Dullus, V A 20166 

(703) 448-8700 

Bob Chase, President 
National Education Association 
1201 16'" Street, N.W. 
Washiogton, DC 20036 
(202) 822·7140 
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Nancy Dickey, President 
American Medical Association 
515 Nortb State Street 
Chlcago,IL 60610 
(312) 543-7943 

Representative Jennifer Dunn 
432 Cannon House Office Building 
Washington, DC 20515 
(202) 225-7761 

(202l 225-8673 (fu:<) 


Pam Eakes 
Mothers Against Vio1ence 
105 14~ Avenue 

Suite 2A 

Seattle, W A 98122 

(206) 323-2303 
(206) 323·2132 (fi;x) 

Glori. Estefan 

Esleilm Enterprises Inc. 

555 Jefferson Avenue 
Miami> FL 33139 
(305) 534-4330 

Sandra Feldman, President 
American Federation ofTeachers 
555 New r"rsey Avenue> N.W. 
Wa,"ington, DC 20001 
(202) 879-4440 

Abroham Foxman, National Director 
Anti-Defamation Leagl.:e 
823 United Nations Plaza 
New York City, NY 10017 
(212) 885·7707 

Edward Fritts, President 
National Association of Broadcasters 

raJ 003 
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1771 N Street, N.W. 

Washington, DC 20Q36 

(202) 429-5300 
(202) 429-5343 (fux) 

James Garbarino 
Co-Director Family Life Development Center 
N-213MVR 
Cornell University 
lthica, :-lY 14853 
(607) 255-4704 

Representative Riehard A, Gepbardt 
1226 Longworth House Office Building 
Washington, DC 20515 
(202) 225·2671 

Terrence Gray 
420 Ens! Custis Avenue 

Alexandria, VA 22301 

(703) 836-1069 

Eric Heydenberk 

Suayer Middle School 

1059 West Sawmwl Road 

Quakertown, PA 18951 

(215) 538-2682 

Bob Iget, Chainnan 

77 West 66'" Street 

New York City, NY 10023 

(212) 456·6400 
(310) 712-5018 (fax) 

Paul Jannuzzo. VP & general counsel 
Glock USA 

6000 Highlands Parkway 

Smyrna, QA 30082 

(710) 432-1202 ext.778 
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William E Kennard, Chainnan 
Federal Communications Commission 
1919MStreet, N.W. 
Washington, DC 20554 
(202) 41R-1000 
(202) 418-2801 (fax) 

Doug Lo'NenStein, President 
Internclive Digital Software Association 
t775 I Street #420 
Washington, DC 20006 
(202) 833·4372 

Ginny MaIkil~ President·Elect 
Parents~Teachers Association 
14650 S.E. Smith Spring Court 
Clackamas, OR 97015 
(503) 658·2896 

Dr. Prema Mathai·Devis, CEO 
YWCA ofUSA 
350 5" Avenue 
Suite 301 
New York City, NY 10118 
(212) 273-7800 

Mary Ellen Maxwell, President 
National S<:hool Board Association 
i 680 Duke Street 
Alexandria, VA 22314 
(703) 838-6722 
(703) 683·7590 (fux) 

Gerulrlll Ban; McCaffrey, Director 
Office ofNational Dntg Control Policy 
750 17'" Street, N. W. 
Washington, DC 20006 
(202) 395-6700 
(202) 395-6708 (fux} 



05122199 SAT 1)4: 03 FAX 

Monsignor Thoma.r; McDade, Secretary ofEducation 
3211 4'" Street, N.E. 
Washington, DC 20017 
(202) 541·3130 

Maria Montiel 

63-00 Stevenson Avenue 

Apt. 603 

Alexandria, VA 22304 

(703) 370-9828 

Leslie Moonves. President mid CEO 

CBS Television 

7800 Beverly Boulevard 

Los Augeles, CA 90036 

(212) 975-4545 

Georgia Nichols, Vice-President 

OP. Mossberg and Sons 


Judge Alan Page, Associate Justice 

Minnesota Supreme Court 

423 Minisota Judicial Center 
2S Constitution Avenue 
St. Paul, M.'1 55155 
(651) 296-6615 

John Podesta, C1Iiefof S'tlJI to the President 
Office of the Chiefof Staff 
1600 Pennsylvania Avenue, N.W. 
Washington, DC 20500 
(202) 456-6798 
(202) 456-1907 (tax) 

Dr. Robert Pynoos 

UCLAINPI 

300 UCLA Medical Pl_ 

Suite 2235 


raJ 006 
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Los Angeles. CA 90095 
(310) 206·8973 

Bntce Reed, Assistant to the President for Domestic Policy and Director 
Domestic Policy Council 
1600 Pennsylvania A venuet N.W. 
Washington. DC 20500 
(202) 456·~ ("SIS 
(202) 45~ (la.~)

5,+2. 

Sena'or Harty Reid 
SH·528 Hart Senate Office Building 
Washington, DC 20510 
(202) 224·3542 
(202) 224·7327 (fax) 

Janet Reno. Attorney General 
Department ofJustice 

Tenth Street and Constitution Avenue~ N,W. 

Washington, DC 20530 
(202) 514-200[ 
(202) 514-4371 (fax) 

Robert Ricker, Executive Director 
Ameriam Shooting Sports foundation 
]01 D Street, S.E. 
Washington, DC 20003 
(202) 544·16J 0 

Richard W Riley, Secretary ofEducation 
Department of EduCtrtion 
600 Independence Avenue, S.W, 
W..,hington, DC 20202 
(202) 401·3000 
(202) 401·0596 (fax) 

Reverend Eugene Rivers 
Ella 1. Buker House 
41 I Washington Street 
Roeb.esdc'l', MA. 02124 

Qj061 
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(617) 282-6704 

Governor Roy Romer 

Hillary Rosen, President 
Recording Industry Association ofAmen('.i\ 
1330 Connecticut Avenue 
Suite 300 
WashinglUa, DC 20036 
(202) 775-0101 

Ken Salazar 
Office of the Attorney General 
152; Sherman Street 
Denver, CO 80203 
(03) 856-3557 

Dr. Samuel Sava" Executive Director 
National ASSQciation ofElementBl}' School Principles 
1615 Duke Street 
Alexandria, VA 22314 
(103) 684-3345 

Eli Segal. President and CEO 
Welfare to Work PnrtnetShip 
1250 Connecticut Avenue, N.W. 
Suite 610 
Wasnington, DC 20036 
(202) 955-3005 

Donna E Shalala, Secretary of Health and Human Services 
Department ofHealth and HUl1lllIJ Services 
200 Independence Avenue, S.W. 
Washington, DC 20201 
(202) 690-7000 
(202) 650-7595 (fax) 

Andrew Shuc, l;'ounder 
Do Something Foundation 
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L. E. Schultz, President and CEO 
Smith and Wesson 
2100 Roosevelt Avenue 
Springfiel~ MA 01102 
(413) 747-3643 

Roxanne Spillelt, President 
Boys & Girls Clubs of America 
1230 West Peachtree Street, N.W. 
Atlanta, GA 30309 
(404) 815·5711 

Jack Valenti, President 
Motion Pictures Association 
16001 Street, N.W. 
Washington. DC 20006 
(202) 293-1966 

Simonna Woodson 
AtSIlnal Tech High School 
3035 Ralston 
Indianapolis. IN 46218 
(317)924-2189 

Steve Young, National Vice President 
Fraternal Order of Police 



THE WHITE HOUSE 


WASHINGTON 


June 1, 1999 

Taibi Kahler 
Kahler Communi cat:. ions, Inc. 
1301 Scott Street:. 
Little Rock, Arkansas 72202 

Dear Taibi: 

Thank you for your wise letter ~~ 11m so glad 
you took the time to write and share your views 
and suggesced stra=egies on youth behavior. 

I value your input and have passed along your 
letter to Bruce Reed, the Director of the White 
House Domestic Policy Council, for his rev'iew. 
I'm pleased that you're interested in 
participating in our national campaign to 
prevent youtn violence. He will follow up with 
you. 

Thanks again. It was good to hear from you. 

Sincerely, 

;.;.....,;;;-r~: lIJtt (( 
(,.. .... ". Ud c..- .... ... 



• 'I'aibi Kahler 

• 
Kahler Communications, Inc. 
1301 Scott Street 
Little Rock, Arkansas 72202 
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Th~ President 
Tn,; While House 

Dear Bill. 

,. 
\ 

You once commented that you considered me the most knowledgeable person you 
knew about human.behavior and personaUty dynamics. Let me help. 

Youths who arc committing the:-(- horrible offenses are dearly disturbed The 
crucial questions are: "Why are they doing it'!" And. "What can be done?" As 10 the 
former, whether these students are chemically/neurologically/clinically disturbed or not, 
their behaviorS arc dearly tied to an extJem:! drive to get n!:gative psycho[ogkal needs 
mel. (And I am om discounting chemkai or neurological dYflfunctionmg. I am an 
aJmirer of the valuable worK of such re<reat!;hers inti) the workings of Ihe brain as Dr 
Dani~: Amen. ciinica1 neul'oscientist dod a,ble:;cent psychiatrist. We nt<'y be 
collaborating soon.) A» sucn, intervening strategie~ wili be ;neffectivl ~ lon~ :.is the" do 
!lot ufjdress how to provide a w:'ty for these, and .. Il 0tht:r similar young peopit:' to ~et thei: 
basic psychologh.:al needs met in their hves ~jti"dy, 

To the question what can be done. prevention is the key, We have proved with 
"	dis...<:ertations and longitudinal resew.ch how to heJp !,;hildren get their needs met 
positively. so that they do better in school, better at home. and better 10 the community, 
We teach the child how to get needs met posltively, we teach the patent how to support 
the child. we teach the teachers how to motivate the child, and we teach mentors how to 
connect with tht: child. 

t have trained hundreds of people (for Billie Anne Myers) to be mentors in your 
National Volunteers program. We have trained hundreds of staff members of Boys &; 
Girls Clubs ofAmerica with great success for the children. Mentoring programs include 
the value of Process Communication Model (PCM) with at risk kids in Atlania. by 
training the Hundred Black Men of America in how to connect and motivate ''their kjds." 
In their view, the most beneficial results ofPCM was in reducing hatred. changing 
attitudes, and providing pos!tive models for conflict resolution, 

We have touched thousands ofstudents and teachers. with wonderful results: 
grades increased. violence decreased, communication increased. etc., accolades such as 
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Superintendent of the Year Award in Arizona and Teacher Qfthe Year Award in 
Tennessee. 

For twenty years 1 worked monthly with the Parent Educator at Brevard 
Community College in Florida, who in tum taught PCM to more than 20,000 parents of 
children, ages two to five, in their daycare Centers (lab schools), This insured that the 
parents knew how to provide positive alternatives when dealing with their children. So, 
over the years, these children had no "need" to resort to extreme (conscious or 
unconsciQus). negative behaviors in order to survive/get attention. 

What can we do? 

I.) Take this opportunity to call upon Americans to work together for the sake of 
ourehildren. ("Help Our Children·· Save Our Nation" "Touch A Life·· 
Change A Generation"). 

2,) No one approach will be successful (i.e" train just the teachers, just the 
parents, just the mentors, just the kjds)~ There must be a col1aoorative effort that 
insures a consistent. on~going, individualized plan ofaction for each chlld, 
imi2lemenwd at borne. at schooi~ and with'a "significant other" mentor. 

3.) Co-ordinate through a new organization. or one like the PTA, a training 
program for the: child to understand himself1herself, how to get needs met 
positively, etc.; parent to learn how to connect with. motivate. and (understand) 
deal with negative behaviors in positive ways; teacher to shift into each child's 
frame of reference in order to help hirnlher team in the ways best suited for their 
personality structure needs., mentor [we have learned how important this piece is} 
who can be matched with a similar personality type child in order natW"ally "to 
talk their talk and walk their walk."" This positive mentor serves to supercede the 
negative payoffs of being in a gang. 

Again. let me emphasize that we are seeing symptoms, not the "problem".. 
Symptoms don't '.'go away" until what is needed poSitively can replace them. The 
problems we are seeing have to do mainly with personality type psychological needs not 
being met by the child, from the parent, from the teacher, from a mentor, andlor from. 
their friends. 

Each child will have an all<onsurning psychological need. If we do not find 
ways of helping bemlher meet this need positively. belshe will find WllyS to get that need 
met negatively. For .xample, Promoter phase kids need excilement. Ifwe cannot help 
arrange healthy ways for him/her to get this need met, then belsbe:!ldll fmd negative ways 
to get the same need met: lying, stealing~ gangs. dnigs, alcohol. promiscuity I violence, or 
even murder. 



Bill. \ve can deliver. We can teach intervention techniques, and presenunion 
strategies, We have ill! these programs and profiles in place. Whl.~ver you tum to fur 
optlons. piease know that the entire world of thl! child must be considered - • parents, 

r 	 teachers. role models, friends, etc. lfwe do not have such a unified national campaign for 
the sake of our children {and quite frankly. for the sake of parents and educators), this 
problem will get worse! 

No other model identifies what a child needs. how to provide the "right" 
motivation. or how to deal with hislher negative behavior. peM even predicts what 3 

child will do negatively in order to get attention, (That was the reason Dr. McGuire, the 
intt:tviewing psychiatrist at >rASA hired me to help select the astronauts back in 1978 ~­
peM accurately predicts the pattern of distressed behaviors that people will do, even 
smart people like the astronauts), Let US help you. We will provide services at reduced 
costs. Perhaps we could get private or government funding so that we can also continue 
our research on the personality dynamics of these kids. < 

THE GUN CULTURE How can we help you change the gun culture? You nave 
a better idea. perhaps, than I de of how we can be of use. Some people will never listen. 
never change. But some can be reached. particularly jf you "talk their language" and 
match their motivational frame of reference. 

Our Vice President,. and PCt'l! distributor in Washington. Joe Pauley, would be 
proud to be involved. as would I and others. (You met Joe when his daughter Cecila gave 
a key-note speech at the reception for the signing of LD.E.A. in June 1997, She 
announced to you that she was a Rebel personality type, and you related to Secretary 
Riley that J bad done valuable work in the field of education. [Joe retired from a 
Government Agency after 30 years of service to our country], 

Here are a few ideas for yow consideration: 

1.) We could work with groups nationwide in preparing material to support a 
culture change. 

2,) We could train those who will be making presentatiOns to organizations in an 
effort to bring about change so that they will be more effective and persuasive in 
their presentation and in deaUng with "'distressedn opponents (i,e., handling 
escalating people), 

3.) Ifyou fonn a committee to work on strategies for effecting this change, may 1 
highly recommend Joe Pauley to serve on it 

4.) I will, as always, be available to you, Please let me know how I can be of 
service, 

• 




With love and respeCt to you and HiHnry. 

'- !t~>! 
Taibi Kah!er 

TK:kfl 

P.S. With the election campaign getting started soon. would you like me to train 
Ai Gore in peM so that he can easily shift his personality energies to match each 
situation/perSon? Or at least do what Senator Max Cleland so wisely did - -had me 
explain his personality structure to aU the people around him in the campaign so that they 
knew how to communicate with him. motivate him, and understand when he got 
di"tressed. for them not to take it personally and to know what he really was needing 
from them. 
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University of Wisconsin at Madison 

Ex: Officio 
Annette Cumming 
Co-Chair. State and Local Action Task Force 

William Galston 
Chair, Religion and Public Values Task Force 

Sheila'Johnson 
Co-Chair, Media Task Force 

Leslie Kantor 
Co-Chair, State and Local Action Task Force 

Jody Greenstone Miller 
Co-Chair, Media Task Force 



v 


-

PItHVHN'lll!HN PIt.l!:t-NANCY 

2100 M 5TIlI\U1" NW SUITII 3uu 

W A~IIINC.TON nc: 20037 

MEDIA TASK FORCE 

Co·Chnirs 
Sheila Johnson 
Executive Vice President of Corporate Affairs 
Dlack Entertainment Television, Inc. 

Jady Gf(~cnstOl1c Millcr 
Former Acting President and CEO 
Americasl 

Memhers 
Uilly Camphell 
President 
Mirama~. Television 

Anne Cohn Donnelly 
Senior Visiting Scholar in Non-Profit Studies 
Kellogg School of Management, Northwestern 
University 

Todd Cunningham 
Vice President, Research and Planning 
MTV 

Susan lIe Daniels 
President of E.ntertainment 
The \VB Network 

Patricia Fili-Krushcl 

President 

ABC Tekvision Network 


David MC'.chlin 
Senior Partner, World Client Service Director 
Ogilvy and Mather Worldwide 

Ann S. Moore 

President 

People Magazine 


Sally Quinn 

Author, Journalist 


Bruce Ro~enblum 


Senior Vice President Television Business 

Managelll!.!nt 

Warner Brothers 


Nancy Rubin 
U.S. Ambassador 
United Nations Commission on Human Rights 

Cristina Saralcgui 
CEO 
Cristina Saralegui Enterprises I The Cristina SIrOIl', 
Cristina La Revista, Cds/ina Opilla 

Lesley Seymour 
Editor-in-Chief 
Redbook Magazine 

Meredith Wagner 
Senior Vice President of Public Affairs 
[jfetime Television 

Jay A. Winsten. Ph.D. 
Associate Dean and Frank Stanton Director 
Center for Health Communication 
Harvard School of Public Health 

Ex Officio 
Annette Cumming 
Executive Director and Vice President, Cumming 
Foundation 
Board Member. Planned Parenthood Foundation of 
America 

William Galston, Ph.D. 
Professor, School of Public Affairs 
University of Maryland 

Barbara Huberman 

Director of Training 

Advocates For Youth 


Doug Kirby, Ph.D. 

Senior Research Scientist 

ETR Associates 




, 
-

PREVENT/nEN PRE~NANCY 

2100 M Sl"RlillT NW SUITIt ,l00 

WASHINGTON DC :).0037 

Tm; RELIGION AND PUBLIC VALUF..8 TASK FORCE 

Chair 
William Galston 
Professor 
School of Public Affairs 
University of Maryland 

Members 
Joan Brown Campbell 
General Secretary 
National Council of the Churches of Christ 
in the USA 

lllOmas Davis 
Chair 
Planned Parenthood Clergy Advisory Board 

Willie Davis 
Associate Director 
Baden Street Settlement 

Jean Bethke Elshtain 
Laura Spelman Rockcfcl!cr Professor of 

Social and Political Ethics 
Divinity School, University of Chicago 

Amitai Etzinni 
Founder and Chainnan 
llle Commllnitarian Network 

Patrick Fagan 
William H.G. FitzGerald Fellow 
Family and Culture 
Heritage Foundation 

Wade Horn 

President 

National Fatherhood Initiative 


Sister Mary Rose McGcady 
President and Chief Executive Officer 
Covenant House 

Jeannie Rosoff 

President 

Alan GUlImacher Institute 


Kenneth Smith 
Consultant 
lbe Chicago ConununityTrust 

Barbara Dafoc Whitehead 
Author and Co· Director 
The National M3rriagc Project 

Dan Yankelovich 
President 
Public Agenda Foundation 
Chairman 
OYG, Inc. 

Ex Officio 
Annette Cumming 
Co-Chair 
Stale and Local Action Tusk Force 

Sheila Johnson 
Co-Chair 
Media Task Force 

Jody Greenstone Miller 
Co-Chair 
Media Task Force 

Leslie Kantor 
Co-Chair 
State and Local Action Task Force 

Doug Kirby, Ph.D. 
Chair 
Effective Programs and Research Task Force 



Till;- -
v 


:I.IOU M STI'",I;'I NW SUITll 3{!<) 

/W"'''lllNC.ro1'l nCU>437 

THE STATE AND LOCAL ACTION TASK FORCE 

Chairs 
At\ncUe Cumming 
Executive Direct{)f and Vice President 
Cumming F{)UnJalion 

\ Leslie Kantor 
Vice President ofEduc.:l.uon 
P!anned rarenthood of N-cw York City 

'--Mcmh~rs 
Elayne 0, lknne(( 
President and Founder 
Bes.t Friends. Foundation 

The Hon" Jay Bradford 

The Arkansas Senate 


Suc Carnewn 
Comrnissiooc( 
Tillamook County. Oregon 

Carol Cassell, Ph.D. 
Visiting Scientist and Project Officer 
Division of Adolescent and School He.,lth 
Centers for Disease Control and Prevcntion 

The Bon. F::allkie StH: Del Papa 
Attorney Gcneml 
Stale of Nesada 

Debra Delgado 
Senior Associa:c 

Prnt;ram Reform/Initiati ....e Management 
The AlHlic E. Casey rQundatlon 

Barbara Hubcrman 
Director ofTrnining and SC)I;uality Education 
AdvQCatcs for Youth 

Bcmice Humphrey 
Director, Tcen ~(lnnections 
PrOject Director, Health), Girls Initiati ....e 
Girls, fnc. 

Alexine Jnekson 
Nationl! Presi{knt 
YWCA of the USA 

'l,o:etta Sweet Jemmott, Ph.D. 
A$sooiale Pro(l!Ssor 
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Planned Parenthood federation of America 
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The Honorable William Jeffl!~n Clinton May 1,1999 
.President ofthe United States 
The White House 
1600 t'eimsylvania Avenue. NW 
West Wing. 2"" FlOQr 
Washington, DC 20500 

Dear Mr. President. 

I'm attaching my 1995 letter inught of the rtt.e:nt Lirueton Colorado 
tragedy b«.ause 1 believe that we need to use the same approach to 
violence prevendon as I previously suggested we use to fight rWsifl. 
prejudice and bias. 1 think the idea of calJing together a brainstonning 
.summit on !\'londay is fenific. Amons the many participants, ! hope there 
is an articulate voice that: conveys the need for developmentally grQlJllded 
apprQaches that help cbil~ u.ndusUU'ld the multiple irUluenees that 
SMpc group and ine.ividual ident:ity, attitudes and behavior. Cwricular 
approaches S1JCh as those mentioned in my previous letter. media lifera,), 
p:rograms a.nd t~cbing wategies ntch as tbo$e propo$ed by VivUn 
Cussin Pilley in Yny Can', SM'.. YO\! Can', PlfYne!p gjve ehiJ4ren 
in51gb. tools lI.nd $b'lltl!':gilC$ needed to feel t!ff'et::tiv!! and act ennstruc:tlveiy 
when faud with th~ difficult C~lleo~ posed by oW' posr.!:nQdem world. 

1 applaud your leadership an !h.Is issue. 1 believe dut by showina ol.lr 
children that we are jomed in lhls eft'on. .;;ommined to tbdr safety and 
reven thenr childhood we will ensure their long term healthy 
de:veloproent, In tbe proce!$ we can help them replace cyni:dsm, despair 
and feeUn" ofi$Olation with lIctiv:'5llI.. hope and ~i¢ll. 

Congratulations once a". on your tnc:redible commitmetlt and devotion 
to c:urina some oftbe must int:ractable problems we f'M.e today. 
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October 13, 1995 

The Hono~able William 3eft.roon Clinton 

PrOsident of the United statee 

'Ihn Whit. Hol.aee 

1600 Pen~8ylv.nia Avenue 


. WaahLtu:/ton, DC 20$01 

Pear PrQ~ident C1i~ton, 

It ~as a great honor for me to have had dinner ~ith you on SQPtQmber 
2,6 and thl'U1 t.o hav$ hild the priv.lle9Q of mQQting ....ith Mra. Clinto.n 
a~ Leni ~ay'S on October 2. I am ~¢nvlncQd now more than over thdt 
it is Qe~Qntia1 for the h.a\th and wql1 bcinq of our country for you 
to be reelected. Both your and Mr•• Clinton'. uno$l.floh ¥t\d 
pas4ionate pl.I.re~it of faicneGA and justice tor thOSQ mo.t in noed 
througho~t thid world became not only appa~ent but insp~rational. 
Yet, to be pwrfQctly hone_to lhe hi9hl19ht ot all my contacts with 
the ~lrst Family wa" takinq Rebaeca and Chelsea to lunch. My eon, 
Z&ch, waG ri9ht. Chelae. i& a genuLnely compa'Bionat~. intQllL9~nt, 
eng~91n9 And confid.nt young wOman ... and of that you must be very 
pcoud. 

Althou9h Our children ara ona of my tavorlto topic., the purpooe of 
thin letter is rAther to implor~ you to conoidQr apeakinq out About 
the t.arrib1a consequence_ Q£ ucial pola,ri"/ltion and anil'looity whi.ch 
apPQar to he pl_9Uln9 the eouhtry. Boca~Q. y~ mora than any other 
polltician have Qmbracuad all people. thea ourrGP\t llil'l,tudtiQn can be an 
opportunity to~ you to provide ~iAdOM and 9uidanco to thQso who need 
yout' st.rQn9th ap\d laadflr.hl.p. 'to\,\r o~tlOltandLnq record in Gupport. of 
h\,\man and oj.vil rightll tCltlacts your cotMd.tMnt to iOGlJring that 0\'\1:' 
hmQric4n ideals become a reality f~r all sQgmenta at o~r divQrG~ and 
pluratiatic ftociaty. We nead you to .t.e~ ua back on a coureQ that 
illuminates end hlillp. us appreciate O\1r common gro\,\nd ;and .har(l:d 
eoncopts of what it means to bo an All:\er lean and <1 mt'trober of a 
d~eratlc society. 

Havitv~ a b,lu:kcjro\,\nd in education (Columbh unbor*ity, 'fe) ,pni 
8Qciolo~y c~al.j has given me a ch~nco to we~k with not-for-profit
organj"zlltl.ons thot de...elop IIchool. proq.rama and cuZ'::leula (F4Qit:l9 
HiGtory and Ours~lv4s. Boston; x.aching Tol.ranc., Sovthgrn Fovarty 
Law Ceneet'; A4peCI:s at 1..adu'.hlp, Prep tor Prep. NY, ete,; ...bich 
t(lAch yov"9lltl!lra how t.o t'Qce9nilte, Ilf'ldor.tand ap\d: ti9ht &qainso;
racism. prejQdice and anti-8emitism in soei.ty af'l4 in themQ.l ....$. 

1 hope that you can p4S"hapl; form an adyillory cO\l;nc.i,l ~o inve.ti9at'~ 
oueh pro9ra~s Lf'I order to propone nation.l cu('rieulu~ quidelinea On 
thusu j"s.uoa. 

1 would be mo~e than happy to provido ,p4oiticII en these 1mpo~tant 
program. or to 48Si.t in any w~y that I can. I kno~ that ehlld~.n 
li~Q oU(O eonutantly chalLenge tnems.lvG. to break throu9h 
etereotyp.". Ge. the ,",orld from ",nother'. per.pectiv(l.! and \U'..d()r.t~nQ 
the toot cauae$ 0,," pove,,~y.· injvIJtieo and .t'aeiam. WO\Jldn't it t,e: 
wo~derful lor all o~r country's younq to have that chance? Thank 
you tor this Qppo~t~nity. 

"Moot oj,neorely. 

J'Hl bool 

http:confid.nt


Chair Or co-chairs, may serve on Board 
(See America's Promise model) 


Staffed by Board staff 

Mission: Seek and publicize Best Practices 

Develop leaders in each field 
Hold regional meetings to discuss leall for suggestions 

Note: not aU meetings open "1 

3. Need to sel up 50le3 organization 
Can begin as spin off existing e3 
Funding; From foundations ,corporations. perhaps individuals 

For info on Foundarions: Melanne, Shirley, Ellen 
Ellen Chesler 

Corponlte support: Life Insurance Co? 
(had talked contribution to Elementary School Principals) 

4. Possible Steering Committee ; 

1. . Drew Altman, Kaiser 
2. Steve Case, AOL 
3, Emanuel Sava, Elementary Principals 
4. Pam Eakes, MAV 
5. Sandy FeldmanlBob Chase 
6. Ginny Markell, PTA 
7. Bob Iger, ABC 
8. Andrew Shue 
9. Gloria Estefan 
10. Robert Ricker, Shooting Sports Council 
11. Carl Bell, U of III 
12. Mayor Sharon Sayles Belton 
J3. Maria Montei! 
14. Eli Segal 
15. Susan Baker 

(invited 5110 -COUld not attend) 

File 
5· 1 8youth 



THE WHITE HOUSE 

WASH I NGTON 

May 26,1999 

MEMORANDUM FOR THE PRESIDENT 

FROM: 	 Bruce Reed 

Sl.}BJECT: 

This memo outlines our strategy for getting the national campaign up and running, and 
for taking additional steps to build on the success of the y<?uth violence summit. 

I. Organization 

Over the last two weeks) we have had several discussions with Eli Segal and Sarah 
Brown to review their experiences with the Welfare-to~Work Partnership and the National 
Campaign to Prevent Teen Pregnancy. and work through the mechanics and structure Qfthis new 
campaign. 

As an interim step, Eli and Pam Eakes have agreed to head a small. infonnal steering 
committee of summit participants that will lead the search for an executive director and board of 
directors, This group will oversee the most immediate organizational steps: 

1. 	 Executive Director: This campaign willllcver really take offuntil we can hand it 
over to the right person outside the White House who can work flll1~time raising 
money and organizing. Several names have been mentioned - Michael Bennan, Sam 
Brov.tn. Ricki Seidman, Eli Segal But apart from Eli, who doesn't want the job right 
now, no consensus candidate has emerged. 

2. 	 Board ofDireciors: Several people at the summit would be logical board members­
Drew Altman ofKatser~ Pam Eakes, Steve Case, Gloria ESlefan. But these decisions 
must be made carefuHy: The board needs to reflect the different sectors represented 
at the summjt~ have a common understanding of the campaign's mission. and be ab1e 
10 take the lead in mising money. (The teen pregnancy campaign relies on its board 
primarily for fundraising. and set up advisory task forces on the media. best practices, 
nnd grassroots efforts as a way to involve a broader range of experts and activists.) 

3. 	 Prospectus: Because a campaign like this could go in many different directions, we 
should make some choices at the outset. We are writing a draft prospectus that win 
givc you arid the First Lady a chance to mull over those issues, and that eventually 



" , 

will serve as a mission statement for'the organization and an entree to foundations, 
The prospectus will spell out the guiding principles of the organization, the rationale 
for the campaign, an agenda for the first year. and measurable goals for the long term. 

4. 	 Non-Profit Stalus: One of the first steps the campaign needs to take is to formally 
organize under an existing non~profil (possibly the Kaiser Foundation or Mothers 
Against Violence), so that it can begin receiving contributions. 

We have asked Eli and Pam to help us make recommendations to you in aU these areas in 
the next 30·60 days, so that the organization can be up and running when school resumes in the 
fall, In the meantime, We are following up with every summit participant through phone calJs, 
photos, and a letter from you thanking them for their involvement and seeking their continued 
support. \Ve also are finning up commitments to the campaign that several major organizations 
(YWCA, AMA. Nat. Assn. ofElementary School Principals) made before the summit. 'Scores of' 
other organizations have written the White House with offers to help the national campaign~ we 
are sending them letters as well. and pursuing those that have the most promise. 

ll. 'Communications Strategy 

To maintain the momentum ofthis effort. we will continue to look for new commitments 
from organizations that took part in the summit, additional actions you can take on your own, 
and new sectors you can chaUenge: 

1. 	 Federal Trade Commission I Justice Department study: Unless the Justice , 
Department backs away from providing the funds, next Tuesday you can announce a 
joint FTCffDOJ study ofwhether the moyie, recording, and videogame industries live 
up to their 0\1,-'11 systems of self-regulation, and to what extent those industries market 
violence to young people. 

2. 	 Nationwide effort to train teachers to identify troubled youth: We are working 
with the NEA and other education groups on a nationwide teacher training campaign. 
We're still working out the details, but we hope to be able to announce at the Mental 
Health Conference that Education. Justice, and these organizations would sponsor a 
series of teleconferences this summer with experts on identifying and helping 
troubled youth, The Education Department would then make videotapes of the 
sessions available to every school district before school resumes. In addition, we may 
be able to join in l'\:"EA's announcement of a school safety netWork that will provide 
satellite dishes. donated by a company in Littleton, to t ,000 school districts around 
the country, 

3. 	 Other cltalIcnges: We are working with the Vice President's cffice to see whether 
we can persuade a group ofretailers to agree to strengthen e'nforcement ofthe 
videogame ratings system by refusing to sell adult-rated software to children. We 
would like to reach a similar agreement with Blockbuster and other videostores, but 

2 
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have not gained a foothold yet We will continue to press the National Alliance of 
Theater Owners to go along with your challenge to card under~age moviegoers. We 
have found a few people in the entertainment community who like your challenge not 
to market guns in ads or previews. but no big names yet. Ifany new commitments 
pan out in time. you and First Lady can announce them in your Good Morning 
America interview on June 4th, 

3 
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Mll;haeJ Waldman 
05/03/9901:27:52 PM 

Record Type: Record 

To~ Jaffrey A, $hesol/WHOJEOP, Bruce N, ReedfOPD/t:.OP 

cc: 
Subject: fy!, in casu you hadn't seen 

Families of schoo! shooting 
victims begin anti-gun 
campaign 

Copyright c 1999 Nando Media 
Copyright C> 1999 Reuters News Service 

By ANDREA ORR 

DENVER IMay I, 1999 8;06 p.m. EDT 
http://www.nandotimes,comj - Amid the tolling of bells, 
families of shooting victims launched a campaign 
Saturday, saying they hoped the Columbine High 
Schoo! killings would help spur parents to seek a ban 
on assault weapons, 

The group, I~alled the Bell Campaig,!, is aiming to 
generate support for more restrictive gun policies In 
the same way that MADD (Mothers Against Drunk 
Drivers) has succes;t'ully raised awareness ahout the 
dangers of drinking while driving. 

Members at the Bell Campaign held a vigil here for 
the victims of the Columbine shooting and rang a bell 
15 times, The'two teenage gunmen killed 13 peopfe 
in the school in the Denver suburb of Littleton and 
then appmently themselves. 

The Bell Campaign is calling for a ban on assault 
weapons and the mandatory licensing of all gun 
~ and registering of alLguns. 

The vigil came as thousands of anti-gun 
demonstraWrs rParched in Denver to protest the 
annual mt.'leting being held here by the nation's 
largest gun owners group, the National Rifle 
Association, At the meeting a defiant NAA President 
Charlton Heston told cheering supporters that 
anti~gun Mllocates were wrongly blaming gun 

http://www.nandotimes,comj


owners for others' crimes. 

Among the Bell Campaign's founding members are 
Charles and MaryLee Blek, whose oldest son was 
shot to death five years ago while visiting New York 
City. 

Although the weapon was never located, the Bleks 
say results of ballistics tests showed it was the sort of 
cheap handgun that has tumed up repeatedly in 
shooting deaths around the country, 

"Enough is enough." said MaryLee SIck, "When you 
sanction that ikind of weapon}, all you're doing is 
sanctioning the hunting: of other human beings," 

Although most of the members of The Be'l Campaign 
hal/e lost family members to guns, the group says it 
believed it has the support of a broader population. 

"We think the majority of Americans think the way we 
do." said Kae McGuire. another founder. "The victims 
who ate leadIng this effort believe they can reach 
America and America will respond," 

The Bel! Campaign members were joined SAturday 
by one concerned parent, Britt Bourque. who said 
sho drove from New Mexico in her 20·year old 
recreational vehicle iust to protest the meeting of the 
National Rifle Asso{:iation. 

In an open letter to Heston, Sourqo alluded to the 
former ector's most famous role as Moses in "The 
Ten Commandments" to urge him to take on a new 
leadershIp lole. 

"Moses. there is a plague in our lend and we are 
dying," Bourque said in her latter. "The plague is 
guns .... Moses, we need you to help lead us out of 
this perilous land." 
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COMMENI~ 

m LIKE TO ll-lANK, niE PRE.SIUENr ANn THE FIRST LADY, FOI{ niE!!1 CONFlOENCf, ANJ.) f~OH lHEIR 

COMMITMENT TO REDUCING ViOLENCE BY AND AGAINST OUR N.AllQN'$ YOuTH ~M ALSO VERY GkA1F.fUl TO 

THE' AD (',oUNCIL FOR ITS WORK IN CREATING THESE PUBLIC SERVICE ANNOUNCEMEN'7'S AND ftOR THE MANY 

LEADERS WHO CAME HeRE 700AY TO INAUGURATE TH!S NATIONAL CAMPAIGN. 


"THIS NATION f-tA,S A GREAT CHAl.LENGE AHeAD TO CONFRONT AND CHANGE Ouf.! CULTIJRE OF VIOlENCt:::, If 
WILL REaUI~E THE SUPPORT OF eVeRY AMERICAN FROM THE PRf.SIDENT AND TIiE FIRST LADY·TO SCHOOL 
CHILDREN WHO ARE NQW A80UT TO RETURN TO CLASSES. RECENT eVENTS HAVE MADE CLEAR 1HATOUR 
NATION HAS DEVELOPED A DANGEROUS FASCINA'l10N WInl ACTS OF VIOLENCE: l}lE PUBLIC DEMANDS 'T FROM 
OUR MEO'A, WE DEMAND ACCESS TO WEAPONS OF VIOLENCE. AND WE GLAMORIZE PEOPLE WHO DO 
nANGEROUS ANO VIOLENT THINGS. OUR CHILOREN HAVE LEARNEO 'THIS LESSON AND ARE MORE VIOLENT WAN 
CHILDREN IN ANY OTHER COMPARABLE NATION, EVERY YEAR THEY COMMIT MORE THAN THREE QUARTERS OF 
A MilLION SERU)US VIOLENT ASSAULTS, IF WE REALLY UNOERSTAND THeSE NUMBERS AND THE TOLL THEY 
TAKE ON INDIVIDUALS, IT MEANS THAT EVERY DAY IN THE UNITEO STATES Tl'lERE: IS A COLUMBINf, EVERY YEAR 
IN THE UNITED S"fATES - IN TEAMS OF OEATH ANO INJURY - "THERE IS A KOSOVO, VIOLENCE IS NOT ONLY 
KIU1NG AND MAIMINO OUR NFxr GENERATION; IT IS CORRUPTING TIiEM THROUGH FEAR AND ACCEPTANce Of 
VIOLL:NCI::. 

THERE IS NO ONE WAY TO CHANGE THIS CULTURE or. VIOLENCE. we ARE ALL AWARE HiAT VIOLENCE HAS 
MANY CAUSES, AND WE WILL FAll IF OUR CAMPAIGN ATTEMPTS SIMPLY, .TO BLAME ONE PERSON OR GROUP, "i';';' 

CERTAINLY. WE MUST ADDRESS THE INDNIOUALS WHO COMMIT THESE AWFUL CRIMES AND THOSE WHO' .. . 
FACIUTAT'E TMEIR ACTS. BUT IF WE ARE GOING TO REDuCE VfOLENGE AMONG YOUTH, WE MUSTUNDERSTANO 
THAT EACH Of (.IS I{.A.S, ONe- WAY OR ANOTHER, ACQUieSCED IN A CULiURE OF VIOLENCE. All OF US MUST 
TAKE SOME R€SPONSIBIU1Y FOR CHANGING THE WAY WE BEHAve, AND "mE MESSAGES WE SEND ABOUT 
VIOLENCE ro OUR YOUTH 

I AM GRAlEFUL. DEEPLY GRATEfUL, FOR TI-iE OUTPOURING OF SUPPORT AND IDEAS FROM SO MANY 
OEEPlY COMMrrrED PEOPLE WE lN1END TO WORK WfTH GROUPS SVCH AS OPERATION CEAl:IEFtRE IN 
BOSTON, WH1CH HAS REDUCF.D THE BOSTON HOMICIDC RA lE TO ZERO FOR THE PASTnNO YEARS. WE lNTENO 
TO WORK Wm-I GRASSROOTS Of(GANIZAOONS LIKE SrtJOENTS AGA!NSTV10LENce EVERYWHERE, MOlHERS 
AGAINST VIOLENCE IN AMERlCA, SAVE OUR SONS ANO DAUGHTERS TO EXPAND TIiEIR PROGRAMS. WE Will 
WORK WITH AOl AND rf$ AN1"1-ViOLENCE !NITlAWE ON THE lI'ITERNET. WE WIll WORK WITH SHINe ANi) DO 
.sOMFlHlNG,' ORGANJZA.ll0NS WHICH WORK OIRECn. Y WITH CHILDREN 10 EDUCATE THEM AND RAISE SELF­
ESTEEM. WE WILt WORK Wmi INDUSTRY. WITH STAlE, LOCAL, AND FEDERAL POLICY MAKERS, WITH PUBLIC 
HEALTH AGENCIES, RELIGIOUS lEAOERS, AND WITH TEACHERS IN SHORT, WE INTEND TO DRAW MEMBERS 
FROM ACROSS THE POLITICAL ECONOMIC AND IDEOLOGICAL SPECTRUM TO MAKE THIS Ko\PPEN - TO use T'tlEIf\ 
IDEAS ANO ENERGY 10 CHANGE THE CULTURE OF' VIOLENCE, n"lIs IS ONE iSSUE. UPON WHICH ALL CAN AGREE. 
WE HAVE TO STOP KIDS FROM KILLING AND F'ROM BEING KILLED. WE. AS A SOCIETY, NEED TO MAKe ViOLENCE 
A DIRTY WORD, 

THERE ARE MANY GOOD PEOPLE HERE TOQAY AND ACROSS THIS NA110N WITH GOOD IDEAS FUR SOLVING 
lHE PROBLEM, TI1EY NEED MORE RESOuRCeS. AND THEY NEEO TO WORK mGETHER OUR CAMPAIGN'S GOAL 
WII..i. er:; TO HElP CHANGE THE WAY PEOPLe. THINK ABOUrVIOlENCE IN THE SAME WAY THAT MOruER5 
AGAINST DRUNK OI'<MNG HELPED CHANGE THE WAY AMERICANS THINK ABOUT DRUNK DRJVJNG, TnAT MEANS 
WE Will WORK TO HELP LAW ENF'ORCEMENT FIND AND LOCK UP DANGEROUS JLNEN1LE OFFENDERS. WE WILL 
ALSO WOl=l:K WITH LOCAL GF-.'QUPS - PARENT'S. l"EACHERS. AND COUNSELORS - TO PROVIDE SERVICES TO AT 
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RISK vourn, WE Will WOBK 10 KEEP WEAPONS OUT OF mE H,lI,NOS OF CHIlOHE:N AND AWAY FROM PLACES 
wHERE CHILDREN CONGREGATE. WE Will WORK Willi ALL secrORS THAT HAVE THE EARS ANO A1lENTION OF 
CHILOREN TO SPREAQ 'THE WORO V:OLENC€ IS WRONG. 

OUR TASK IS SIMPLE: IT IS OUR OUTY TO RAJSE ltlE NEAr GENeRATION OF AMERlCANS TO 6E THE GREATEST 
GENERAll0N OF' AMERICANS: AGENERAl10N \HAT IS NOT CRIPPLED OR REDuceo SV SENSELESS VlOlENCE, 
AS 1'l-IE DIREelOR OF nilS CAMPAIGN, BUT ALSO AS A FAlHER Or THREE CHILOREN, I THANK THE PRESIDENT 
AND rHE FlRSl LADY FOR TWflR: DEEP, PERSONAL COMMITMENT AND TO All. OF mO$E WHO WIll wORK WiTH 
uS IN 1'HE MON1HS AND DAYS AHEAD 
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For Zoe Baird, a Ne,w Opportunity for Public Service 
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By AMY HARMON 

The bwitatlOn was "the kind of thing 
that makes your eyes glaze over," as one 
attendee put It - a meeting tu discuss Ihe 
dispensation of Internet addresses. 

But perhaps because they seented re­
sources or perhaps. because the summons 
came 'rOll'1 zoe Baird, representatives of 
sevt'ral nO!lpmtlt groups g.i!;ther~d in 
Washington on Thuf$day In he.ir why they 
should care that the Internees Unit go.\'. 
ernlng body was being formed wjthout 
their input. , 

The gathering marked the beginning (It 
a new f.TUs.ade for Ms. "alrd, President 
Clinton's onetime nomfnee for Altomey 
General, woo has served ,as the president 
of the Markle FoundatIOn the last yeal' amJ 
III hal!. Though she has tong advocated 
public representation In deelsJons about 
te<:hnclogy, Ms Baird I~ now starUng ttl 
act - and (0 spend a lot of money In the 
procC$S. 

today, the New York-based Markle 
Foundation will a!1nouoc~ plans to gl~ 
away $100 mUlion - more than half of Its 
$187 mHllcm endowment - over the next 
three to five yean to caf1ffl out .II plnce for 
the public good amld the freMied com­
merCialization ot the Internet TIle Idea Is 
to make a dtfferenc£ in artlns from gov­
emrrumtal policy to health care 10 chll· 
dren's media before it is too lale. 

"We'vc concluded that this Is a critical 
time to build thIngs that benefit the puhUc 
Into the development of rommunicat!ons 
mt.'dia," Ms.. Baird said. "The fOIT.e5 that 
are drlvh:g the growth <}f <JH this wml1 do 
IhaL We have to ccmscioosly attend to 
making It happen." 

The move Is significant botb because of 
the srope of the spending and the sjnglllar' 
lty of the goal Markle plans to &l~ away 

lis assets at least Iw!ce as fast :L'> the It 
percent required by Jaw. The avertlge for 
the nation's foundations is ooly slightly 
mare tllM the minimum. 

"They're erodIng thclr tullwtS, and 
they're dMflg It on pUIpnse," ".id s'ara 
Engelhnrtlt, ptesldent (If the FOI:mdatjoo 
Center, a New York·based group that 
tracks foundation glVlng_ "1lmtr lJIterest 
In tll"Chnoklgy has obviously led them t(l 
believe that this t!I a pivotal tn<lment en!f 
spending UGW is 8$ important as Investing 
and havIng more money In the future." 

Heading a foundation 
that strives for a 
public role in the 
Internet. 

In another departure from conventional 
grru;t·glVlng. the donations Will UGt be lim. 
Ited to nonprofit group:;. Markle's fIrst 
major rommitment is 10 a joint ventu", 
With O:CYFn Medin, .on Internet s.tart-up 
working to develop women's program· 
mlng across different media plat/orms. 
Markle! and Oxygen will spend n combined 
$8.5 mlllfon the- next three years to <:onduct 
reseurch on the information needs nfwom­
~t Markle haio pledged an addllil)f1al $1 
million in finance pragn'Hi'\ming. based on 
Ibe study's findings. 

Markle's new miS$Ion al9(J reneels a 
turning point f(fr Ms. haird, who has kept a 
ralativf,l:ly low prollie since 1m, when the 
Cllnton AdminlStratfon withdrew her 
rlOmlnatfon tl) serve as the nat«m's first 

. , ~. 

female .... ttorney GenerllL Ms. Blllrd faced 
II s.torm of crWcism over hav:lng tllred 
lUegal Immigrant) to take care of her 
children and her failur-e to make Social 
5e.:urlty paymentS for them. 

But she has not been restIng. Aftu 
returnlng to her job as corporate counsel 
tnr Aetna Inc., Ms. Baird spent tl year III 
Yale Ltlw ~hool as a vlslting scholar 
before joming Markle!n January 1998. She 
has served for $Ixyearson the Pres:kbmt's 
F{)rell'.n Intclllgl!'n~ AtMsory Board, and 
sll$ on the boards I)f several nonprofil 
organl19tkms, 

Des~11C all chis in1l(llvemenl by Ms, 
Balrd. some a$:rociates say they sensOO 
that she was casting about for a more 
meanmgful challenge, Jimmy Carter, who 
brought Ms. Baird Into the White House as 
his Dssoclate coonsel and lIfhose Carter 
Center Is now reti!lvIng IS Markle grant, 
says he remembers seclng Ms. Baird at 
tim Clintl)f1 Inaugural gala shortly after 
her flalninatloo was Withdrawn. 

"She was suber and ~ry disappointed 
but was determined to find another plar.e 
10 utilb:e her talents," Mr. Carter said. "I 
dan't think. she was ever qUite satl!fle<l 
WIth being. a lawyer that would resurell 
land litles and things like that. llhink she 
s:tw herself doing gl"E"at things." 

Perhaps .!:it m bearing the scars of that 
Intense public scrutiny, Ms. BaIrd. 47, was 
&uarde<l and carelull!) be a<:wmpanicd by 
Markle's public relationS speCialist In $1N­
eralillterview$. last w('l}k On a !lOt aUnr. 
nOlla, she wtne a black suit and stockings, 
sofrened by tl. plnk scarf loosely tied. 
around her neck. She decJlaru:l to say 
where she live.'; In Connecticut or much 
aoout her personal Ufo. 

But once slle started to speak about the 
urgency of the task at hand, it was hard to 
mistake the light in Ms. Balrd's eyes for 
anYlhing but pnssi01l for her cause, 

As preMdent of the Markle Foundation, 
Zo!! Baird hilS shifted it."i focus. 

The r{lundation, which was established 
lu W21 by John Markle and Mary It. 
Markle, whose femllles made their for· 
tunes In coal mining and finance. hns a 
broad goal of prcmotlhg "the- adllam:e. 
ment and diffusion of knowledge" and the 
"general good ot mnnklnd." OVer lhe 
years. It$ rocw:. hl'ls ran;ed from U!~tCa! 
rtsearch to rM role of mass communica­
lions io a democratic soctcty, 

The decisIon to dedicate Markle's re­
sources to Inf(lrmat!(m techllQ10gy - the 
fnundat!(m is perhaps best known ror !'reed· 
lllg "Sesame Str~t" h\ its (tarly days, and 
has tended to focus en more traditil)f1al 
media grants - emerged from many 
months of consultation and rett'un:h. 

AI a time the Internet indUstry it almost 
etttirt>Jy preoccupied with its own growth 
and lhe Clint¢» Adml1)istratlon has for the 
most pan seen fit to leave well enough 
alom!, .., wa$ really struck by how \lttle 
public discussion Innr¢ is 11) {he field." MS. 
Baird said. "I think peilple need to ~ a 
way for lhem~eh'es (0 be influential and to 
speak tor lhe public intere~t, and I hope we 
can help tlmm fllld pathS to do that." 

Ttl- Stepllen M. Case, chiet executive of 
AnH~rla 0nI1ru!, which IS working with 
Markle for a bCCOI'ld year on an -effort to 
provide lo-depth election mformalion over 
the Internet. Ms. Baird's willingness to 
work with the for--proHt se("tnr will be key 
to determining Markle's effectiveness. 

"The netiOJl of a private·publlc partner­
ship is very critical." $akl Mr. Case. who 
invited Ms. l1nir4 to speak at his home 
recently on the subject. "1I'a r,lear tfHlt 
Markle gQt II; they've recognized that the 
internel is a social force, and tbey're 
figuring out where nonpmfils, govern­
ments and companies can wurk together 
In new ways!' 

Although Mfi. Baird's business experi­
ence is rooted In bigger, I"ffi")re tradltional 
companies. statt members say she Is al_ 
ready beginning to run Markle more Ilke 
an Interrni!t company, distributing omhor· 
ity io a decentralized fashion among the 
2Q.person staff. 

Still.. ilseems somcot tbe attrlbules that 
< quallfled her (0 l».! nominl"lted fur Attorney 

Genetal apply te her lole as foundatml'l 
preiidellt, 100: 

"Belng wilh her is part cross..examlna­
Uon, part cilthusinsm and willingness to 
thtllk outside the bnX," said KIm Speneer, 
exeeutive director of Internews, Q. Markle 
grantee. He credits Ms. Bairo with push.
ina his organization to ctltne up with new 
ways of generating revenee. "But you can 
always ~ the lawyer in her." 



Report Warns 
OfMore Blasts 
At Grain Silos . 

WASHINGTON, July 25 (AP) - A 
panel of experts woo investigated a 
seri/!$ of explosions that killed seven 
workers at t.>;e n~tton's Ulrgm::t grain 
elevator last yur }$ warning rhat 
more such accidents may be inevita­
ble I.ffiless me Government tightens 
standards and tuiun:es regulatlQnS. 

Federal safety inspeetors bad not 
vl$lte4 me el~atOf near Wtehita, 
KarL, for 15 years before the blasts 
ripped through tM halt.mll(to-Ioog 
buililing on JWle g, Hm, 

The explos-lOn was caosed by an 
Qverhcated bearing tflat !g.nlteU the 
fil'H: dust that is produced when ker- ' 
nels vf grain rub together in ship­
ment. It has long been k;nown that if 
the dust Is allowed to accumuLare, a ' 
spark, or an overheated pieee of 
equipment, ea.., tngger a blast 

The elevator lhat exploded "may 
not be an exception in the grain in­
dustry ot America," the panel's re­
port said. : 

"And there 1s no knQWl'l methOd to 
Identify the thousands of other elc'IIa-, 
tors m equally hazardous condition," , 
the report concJtloocl 

The OccupatIonal Safety and 
Ht!alth Administration imposed 
standardli In UN early 19&1)'$ that 
h.ave improved safety at \he nation's 
l4,Oao grai.r! elevJlt1!l'S. The death 
rate fn'lm eleVator expll)$lorut aV(ff> 
aged 5.5 per year into the 1SIl(l's but 
has been decllnll'lg. 

The report said the a&t!ru.:y's laCk 
<If oversight in the Kansas ease, 
nis«I q'!leStions.about the Industry, , 

One ot the panelists. Roben Hul>-, 
, har.:t. a retlred Industry executive; 

who s¢rvNl on a national committee: 
that studied the Industry in the 
t~O's. said !he safetY agency's most 
iIDportant task was "to be sure they 
gel the wpecton: into the places that 
need inspecting," 

The safety ag.etlcy conducted 20G 
ele....ator inspections 'be1ween 1994 
and 1m. dting 520 ViolatiOns It 
dllemed serious, State saliM)' agen­
de:> cond:.lcte.d another 1<9 inspec­
tions during that period. 

The investigators attrlbuled (nst 
year's explosion to sloppy mainte­
na1l1:e by the elevator's owner, De­
Bruce Grain Inc" and OSHA has pro­
posed fining the company $1.7 mil­
lion for 2S safety viOlations. Compa· 
ny officials <!cny the fmdings, 

~bt~ewi~~inttli 
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Senators 
Seek Probe 
OfCulture. 
& Violence 
Congress Would 

• 	 Explore the Role of 
Hollywood, SocietY 
BylhcQuELI.NJ: TIUSCOIT 

"W'4WlHlpan PM! Su.;J!Ututt 

Recent incidents. (If viole~ 
have prompted a number of senl!­
rots- to consider creating a special 
rommittee later lhl$ month to 
launch a broad examination of 
American culture, despite rew$< 
talli:e in thl1' entertainment in­
dustry. 

The effort, led by Sen. Sam 
Brownback (R-Kan.), was prompt­
ed by the rash of school and work· 
place shootings this year and tbe 
discussions about what had gone 
WfOOg, not only in the perpetra­
tor$" lives, but modem society. 

-Alter Columbine. there was li 
knee-jerk reaction that the culture 
was degenerating. 1t lurned a hot 
iocus on HclIywood, another see­
tor said it was guns,~ Brownb.tck 
said yesterday. "Th.e problem was 
much more complex that! the knee­
jerk res,ponse. It has todo with the 
family structure.- II sense of the loss 
of valu~ ail well as. entertainment 
and guns.· 

The possibility. that 1M.Senate 

might p~t iii $pOtlight on the lnfiuent(:$ of 
movies, video games and pop musk pf(r 
voW resentment in Hollywood. 

1boogh Brownbaclt $3YS the discus­
sions would not focus entirety rm the film 
and m\Juc industry, they would probab.'y 
be among the Iri~·profile targets of his 
scrutiny. Last Wttk he had a series o! 
meetings in Lo.\ Angeles with representa­
tives of TV and film producers, directors 
and \ll'riters. Brownback said t"'H~ reaction 
to his proposal was "lukewarm to nega.
tive,H 

-We are receiving resistance from tlte- .. 
enteru.:rnm:nt industry. I don't think they 
have thought a~l it holistieaUy. They are 
more on a ciefcr!sl'l'e posture.~ said Brown. 
!tack. 

Some. represt'Iltatives of the field insist 
that theIr work is already under the micro. 
scope from <l number of fronts. 
~\~ do not believe that Conmess nectis 

10 er~3,e a .ne;y comntiucc especially one 
focusmg pn~tpalJy on the entertainment 
md.u~t:y :-vhen there arc aircadya number ' 
of ImtmtJllf'S in Con~ addre!\~[ng vh.. 
!en«: ~id Alexandra Walsh, a spoke~ 
\':nnan for the Rerurdinlot' Industry Associ­
<ll!<.m ,of America, She said the industr" 
wn~ J!r~';lJr bdng Sl'n:tinil~d 11;: the Fe:]. 

era! Tradt' Commission and the office o! 
the U.S, SUtgMl g1!neraI. 

What Dwwnha~k Is proposmg is a spe­
cial rommittee that W()u!d look at broad 
cu;turn il'Stles, such as Civon:e and the 
breakdown the fumily, Bu~ it would also 
examine the lrn;:t1ct of entel't.1linment In· 
dustty and ;1.'; products, such as sexually 
explicit vidooti.lt would also highlight sue­
ceSlifui efforts to combat family problems, 
teen violence and trngedies like teen $lJ1' 
cide. 

"What does it mean to have $0 many 
children in sinl{le-pat~nt households? 
What does it mean when you have to have 
tvm incom~ngpartf\ts an<! they have 

reduced tinte with their lamuies'?- he said. 
Brownba;:k said Senate M;jority U:ader 

Trent Lon (R-Miss.J has endorsed the 
idea. The Senate retUrn!! to- Washington 
next Wednesday and the romruittt;e muld 
be formed later Utis month if Brownback 
gets enough $lJPflQrt. ~I would like it to in· 
volve both hou~,~ Brownbacl! said. 

Brownback wants the review of A.mt!r­
ican culture to be bipartisan. Sm. Danitl 
Pi:trick MQyrdhan (D·N,Y.) has discussed 
the idea with tlrownhack. according tG 
Moynihan's spokesnwt. and'is interested 
in the idea of a special panel hut has not ex· 
plicitly endorsed such h~ Sen. JDe 
Uebennan ([).CQIUl.) bas jtili;ed Brown-

hack on dforts to examine today'9 culture 
and has !iald the committee is worth ron· 
siumng, 

'"The senator thinks it is a gi.'lO<.! idea and 
W!luld support 11$ creation and if it doe:> 
come to paM wuold prohahly ~'k to serve 
otI it. He believn there ate tmporUli: is­
sues out there that this oould play an i:n· 
portant tole in understanding.~ said Dan 
Gerstein, Uebmnat'l's press secretary. 

Brownbad; said he Itoped the 'strrmg 
detractonw in the ent.ertain1neat industry 
don't sabotage his idea. 

"We just need to ask where our culture 
hu gone and now 00 you bring it. hack 10 
where we all w;:u;t n,~ he said. 
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How to Secede in America 
Southern P-arty Hopes Its Ballots Can Do What Lee's Bullets Couldn't 
8y lCEN fuNC.t.t 
It'iuhir.gloo Aa' &r:ffl1hUl 

OU might think t~Sooth finally won The: Wu. i 
Southemtrs IIOW both the prC5idl'ncy and the vice 'Y I
presidtncy, I.as! time that happened was 1&41, 
Trent Lotto! MU;si$Sippi runs the Senatf',' 

Georgian Newt Ginl{rich revolutionized t.ie House, even it J. I 

Dennis Haster!. of Illlnoi'lieads it now. ! 
Economically, theSol,lth i~ booming. Collectors pa~' more 

for old Confederate dollars than their fate: \'lllue in US 
currency. 

Culturally the South hoMs sway. Mississippian William 
Fenis, former head of the Center of Southern Culture, kads 
the Natiooal Endt:iwment for the Humanities. The National 
Endawmmt fur the Arts iscllaited by Billivey, who 5tep;lerl 
up from 'Zl yean lib head of the VrunIJ'y Music Foundation 1.1 
Nashville, Thtl'l there's the gtoktl impact ofc\'N, beami.ng 
out ofAtlanta. There it! founder. die.hard Georgian Ted 

Tumer used to run "Gone With the Wmd" in his office 
building 24 hourn a day. 


What mort: could Southerners'll/ant? 

WeU, for <:me thlng, another stab at seassion, ~ to 


organizers of the new Southern Party, born last month in Flat 
Rock. N.C. They're mad as hell and not gOOtgw.it

"""""'­"'Thosetwoyo.yt)$in the White Hoose, if they're 
&mtherners. thty're sc~." says partyfitst vice­
chairman and chid(If sl.1if kny Saxley of Vu:ginla. 
murrect.ing the term for tumcoot opportunists of the 
Reconstruction South, "They care nothing for the Southern 
f/I:uple. They care n(lthing for theSoutbcm region. They ~ 
tor nothing but advancing themselves. ~ 

Weary 01 an ever more int:rusive federal govemmt'flt and a 

militant s~ hostile to Southern cuJturnlloochstones 

like prayt'l' ill sehoob, llle party has dusted oft former 


old claim that there's not a dimtfs wnrth c£""--~-,-­
diff~ betweeo. 1M national parties, Re­
publican and Democrat. 

Ilut it's Wa.!latt's third party war cry with 
adifferetl(':f, 

For one thing, '"We don't want the White 
H~,justa~ regional ~ 
1t'I(tIt,.. Baxley Stlys. 

Fcranother thing. racism is ~ 
"'The Iead~ of theSouthern PArty art,of· 

ttn Wed itour affinity for tht Coti.ftder.Ite 
fflagj , •• is, also indicative of .,. racial m 
ice. "or ~ bigotry • " . The simple 
at'ISWtt is a firm 'NO:" stYlI a policy pllpeI' 
on the pany's Web site--wwuuotdhtm­
ptJrly.org, 

The party. wnQSe logo features Thomas 
Jefferson. ROOtrt E. L« and the Confcde:r. 
ate !lag, denounces "despicable hate ~ 
Iilre 1M lW Klux _.and'_""",,_ 
tempt 10 pCmrt the symbols of Southtrn 
m.llom and valor into symbols of racial 
m,:ll'CC," 

While the Confederate flag h.:ts certainly 
beet) misused by sucll groups in the past. the 

, papt~ Sl\YS. ~the same can be said of the U.s. 
flag and the Christian cross, yet 00 one will 
seriously argue that they art! hate symbols 
. , .. Those woo st.+"e to re-cast the Cooled, 
Cl':/W'{bgasso!el:r;t 'hate symbol' are inevita­
hly moti'>':lttd ~lher by historical ignomnce 
or by . , , maIiee ttMwcis the South, its sym­
bols, its hmtage and i!s people. ~ 

Party leaders emphasize th:tt there's noth­
ing remote)}· "'oler;t about their political d· 
len, h0'4'eVCf distressed they remain about 
the unhappiness at Appomat1tlx. 'lltintts 
have been going dOYi'l1hill IOf mot~ than a 
century, Baxley says. becluse Notthert'!er$ 
insist on thinking there '4"35 something 
e<:iledll "ClvilWar.~ 

"A civil \\'trr is ooe In which fartkms "¢II 
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