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THE WHITE HOUSE
WASHINGTON

February 21, 2000

CONFERENCE CALL WITH NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE

IQ

1L

BOARD MEMBERS

DATE: February 22, 2000
LOCATION: QOval Office
BRIEFING TIME: 11:10am~11:20am
EVENT TIME: 11:20am — 11:40am
FROM: o Bruce Reed

PURPOSE

To receive an update on the status of the National Campaign Against Youth Vieolence,
and to thank the individuals who have joined the National Campaign’s Board of
Directors, _ ,
BACKGROUND

On August 17, 1999, you announced Jeff Bleich as the Executive Director of the National

Campaign Against Youth Violence. Since that time, Jeff has worked on several fronts to
move the Campaign forward.- He has worked with the Ad Council to develop public

“service announcements that will be aired on all major networks, published in Teen

Peaple, and posted on the Internet through America Online. In addition, he has launched
a gity-by-city campaign to bring business leaders and local governments together in the
effart against youth violence. This campaign will begin in 15 cities: Baltimore; Camden,
NI; Chicage; Denver; Flint; Hartford; Los Angeles; Memphis; Phoenix; Pittsburgh;
Portland, OR; Richmond, CA; Pine Ridge, 8D; Spartanburg, SC; and S¢. Louis.

The National Campaign will Kick off its city-by-city campaign in Memphis on Apnl 14
with the support of the Discovery Channel, Time Warner, and local business and civic
leaders. This will be followed by a week of events highlighting the prevention of youth
violence and culminating in 8 “day of peace” on the anniversary of Columbine {Apnil
20} :

On Tuesday, you will participate in a conference call with the newly appointed Boeard
members of the National Campaign Against Youth Violence. The Board will be formally
announced through a press release from the White House on Wednesday. A full listof
board members is attached, but some highlights include Eli Segal, Steve Case of America
Online, Senator Dole, Henry Cisneros, Dick Parsons of Time Warner, Bob Iger of Walt
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Disrey, Gerry Laybourne of Oxygen Media, and Deborah Prothrow-Stith of Harvard
University, The purpose of this call is to thank the members for jeining the Board,
recognize some of the good work they are already doing to promote the prevention of
youth violence, and energize them to help with the Campaign’s national multi-media
public service campaign and city-by-city campaign. Bleich will be following up in
regional board meetings in New York, Washington, San Francisco, and Los Angeles.

PARTICIPANTS

Briefing Participants: .
Bruce Reed

Eric Liu

Minyon Moore

Tom Freedman

Ann O’Leary

Conference Call Participants:
See attached list.

PRESS PLAN

Closed Press.

SEQUENCE OF EVENTS -

- YOU will join the conference call, make opening comments, and begin a discussion.

- YOU will participate in a discussion with Board members (we have pre-selected three
for you to call upon if you choose}.

- YOU will thank the Board members for their efforts and conclude the conference call.

REMARKS

Talking Points Attached.

ATTACHMENTS

- List of National Campaign Against Youth Violence Board Members and Conference

Call Participants, :
~  Conference Call Talking Points.



NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE BOARD
MEMBERS

BOARD MEMBERS CONFIRMED FOR CONFERENCE CALL PARTICIPATION:

Sherri Abnfakuseh
National Youth Advisory Courncil
National Campaign Against Youth Violence

Ron Burkle, Chairman
The Yucaipa Companies

Mayor H. Brent Coles
118, Conference of Mayors

Johu Devine, Ph.D. =
New York University

Jason Dorsey
Warld Institute to End School Violence

Representative Jennifer Dunn ‘
Cao-chair Bi-Partisan Congressinnal Working Group on Youth Violence

Greg Favre, Vice President, News
The McClatchy Company

Donald Garber, Commissioner & CEO
Major League Soccer

Carter Gaston
Nationa! Youth Advisory Council ,
National Campaign Against Youth Violence

Leo Hindery Jr., CEQ
GlobalCenter Inc.

Todd Howard, President, Children’s Division
Tommy Hilfiger

Rick Inatome, CEO
ZapMe! Corporation



Francine 1. Katz, Vice President
Consumer Affairs
Anheuser-Busch Companies

Geraldine B, Laybbume, Chairman
Oxygen Media

Judith Mckale, CEO
Discovery Communications, Inc.

Pick Parsang, President
Time Warner, Inc,

Lowell “Bud” Paxson, Chairman
Paxson Communications

Deborah Prothrow-Stith |
Professor
Harvard School of Public Health

Eli Segal, Executive Director
Welfare 10 Work

Robert Wright, President and CEQ
NBC

BOARD MEMBERS PENDING FOR CONFERENCE CALL PARTICIPATION:

Mel Karmazin, CEQ
CBS Corporation

Ira Lipman, CEQ
Guardsmark

Mayor Wellington Webb
1.8, Conference of Mayors & City of Denver



BOARD MEMBERS UNAVAILABLE FOR CONFERENCE CALL:

Steve Case, CEO

America Online :

{Kathy Bushkin from America Online will participate in the conference call on behalf of Steve
Case) .

Henry Cisneros, CEO
Univision Communications, Inc

Benjamin R, Civiletti
Former U.S, Attorney General

Semator Robert Dole .
Former Senate Majority Leader

Representative Martin Frost
Co-chair Bi-Partisan Congressional Working Group on Youth Violence

Bob Iger, CEO -
The Walt Disney Company

Rupert Murdoch, CEQ
News Corporation

Neal Neilinger
Banque Paribas

Annie Zahren, Publisher
Teen People

QTHERS PARTICIPATING IN CONFERENCE CALL:

Bruce Reed
Eric Liu
Minvoen Moore
Tom Freedman

JefT Bleich, Executive Director
Nationsl Campaign Against Youth Violence
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Mark Abbott, COO
National Campaign Against Youth Violence
Major League Soccer

Sarah Ingersoll, Deputy Director
National Campaign Against Youth Violence
(currently working at Department of Justice, but joining National Campaign in one week)



TALKING POINTS FOR CALL TO BOARD MEMBERS OF
NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE

Thank you all for joining this call today and, more importantly, for agreeing lo give your
time and energy 1o the Board of the National Campaign, ]

Last week reminded us again how much youth violence suill plagues us. Littleton lost two
more young people to gun violence. And here in DC, two shining stars were killed on their
way home from a high school basketball game.

So your leadership now is timely and vital, and I'm hopeful about what this Campaign can
do. As leff has described, the Campaign will be working on three fronts: a city-by-city
effort to engage local communities, a national media campaign, and & school-based program
led by young people, With your help, all these efforts can reinforce each other,

What's great about this Board is that it engxages people from $o many sectors of society —
from the media to grassroots organizations to government. Jeff has told me about the work
that some of you have already begun, and I think it’s exciting. Some examples are:

- AOL is planning a feature on its Teers Channel to allow kids to speak out on violence; .

- Advisory Councils of young activists and academic experts have been launched,

- CBS has committed to help young people to develop their owa PSAs on youth violence;

- a Bipartisan Congressional Working Group on Youth Violence led by Reprcsentatzves
Jennifer Dunn and Martin Frost has been created;

I want to make sure my Administration does its part too. In the budget I just sent to

Congress, [ am proposing over $8 billion in various efforts to prevent youth violence:
afterschool programs, a proposal to create smaller and safer high schools, tougher
enforcement of gun laws, and many other programs. We have also launched a White House -
Council on Youth Violence to coordinate the anti-violence efforts of all federal agencies.

And of course, I am continuing to push Congress 10 pass common-sense gun measures.

I hope today we can talk about where this Carapaign can go - and about ways you can
continue to lead its efforts, by example and by persuading others to act. Call on three Board -
members. (They have been alerted that you may call on them, and they are to speak briefly):

- Digcovery Networks will air a national town hall fram Memphis April 14 and produce 2
three-part senies on youth violence (Judy McHale);
- Time-Warner: Court TV will distribute an anti-violence curriculum it produced and Teen
People will sponsor concerts and youth forums in eight cities (Dick Parsons);
-~ Major League Soccer will lead an effort by professional sports i&&gucs to promote g{md
* citizenship through s;:»erts {Don Garber),

{ know many others of you have aisa been making meaningful commitments, and [ thank you
all. We have a lot to do in the months ghead, and P'm grateful for your sewme



NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE BOAR
MEMBERS '

BOARD MEMBERS CONFIRMED FOR CONFERENCE CALL PARTICIPATION:

Sherri Abufakuseh
National Youth Advisory Council
National Campaign Against Youth Violence

Steve Case, CEO
Awmerica Online

Mayor H. Brent Coles
U. 8. Cenference of Mayors

John Devine, Ph.D,
New York University

Jason Dorsey
World Institute to End School Violence

Representative Jennifer Dunn
Co-chair Bi-Partisan Congressional Working CGroup on Youth Viotence

Greg Favre, Yice Presidcnt, News
The McClatchy Company

Donald Garber, Commissioner & CEO
Major League Soccer

Carter Gaston
National Youth Advisory Council
National Campaign Against Youth Violence

Lee Hindery Jr., CEQ
GiobalCenter Inc.

Todd Howard, President, Children™s Division
Tommy Hilfiger

Rick Inatome, CEO
ZapMe! Corporation



Francine I. Katz, Vice President
Consumer Affairs
Anheuser-Busch Companies

Geraldine B. Laybourne, Chairman
Oxygen Media

Ira Lipman, CEO
Guardsmark

Judith MeHale, CEO
Discovery Communications, Inc.

Dick Parsons, President
Time Warner, Inc.

Lowell “Bud™ Paxson, Chairman
Paxson Communications

Deborah Prothrow-Stith
Prolessor

Harvard Schootl of Public Heulth
Eli Segal, Executive Director
Welfare 10 Work

BOARD MEMBERS UNAVAILABLE FOR CONFERENCE CALL:

Ron Burkle, Chatrman
The Yucaipa Companics

Henry Cisneres, CEQ
Univision Communications, Ing

Beajamin R, Civiletil
tormer U5, Auorney General

Senater Robert Dole
Former Senate Majority Leader

Representative Martin Frost
Co-chair Bi-Partisan Congressional Working Group on Youth Violence
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Bob Iger, CEO
The Walt Disney Company

Mel Karmazin, CEO
CBS Corporation

Rupert Murdoch, CEQ
News Corporation

Neal Neilinger
Bangue Paribas

Mayor Wellington Webb
U.S. Conference of Mayors & City of Denver

Robert Wright, President and CED

NBC

{Dr. Rosalyn Wetman, Executtve Vice President, Broadeast Content Policy and East Coast
Entertainment, will join the call on behalf.of Mr. Wright.)

Annie Zahren, Publisher
Teen People

OTHERS PARTICIPATING IN CONFERENCE CALL:

Bruge Reed
Eric Liu
Minyon Moore
Tom Freedman

Jef¥ Bleich, Executive Director
National Campaign Against Youth Violence

Mark Abbott, COO
National Campatgn Against Youth Violence
Major League Soccer

Sarah Ingersoll, Deputy Director
National Campatgn Against Youth Violence
(currently working at Department of Justice, but joining National Campaign in one week)
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2/22 TALKING POINTS

’d like 1o thank each of you for participating in this conference call
today. | am Jeff Bleich, the executive director of the Campaign, 'l begin
the conference call now, and President Clinton will then join us in about 28
minutes.

The purpose of today’s call is 10 provide some basic information about
the Campaign’s progress to date, to highlight soms important upcoming
events, and 1o address any adminigtrative or other issues that you may have.

In particular, this may be an opportunity for us to schedule a Board meeting
in April where we will be able to formally conduct business and provide a
complete presentation sbhout the Campaign. President Clinton has asked to
join the call as well in order to thank yvou personally for your service on this
Board and for some of the work that Board members are already doing. 'l
begin by discussing a little bit about the origins of the Campaign, our three
key initiatives, and where we are going from here. | do not expect the call
to take more than a half-hour 1o 45 minutes.

First, I'd like to thank gach of you for serving on this Board. This is an
extracrdinary group of leaders from the private sector, from academia, from
state, local, and federal government, from grassroots organizations schools,
and youth leaders themselves. Each of you should have received a copy of
the fist of Board members, A great deal of time was devoted to selecting
this group. Our goal was 1o reach out 1o the people who are the most
credible opinion-makers in our society: leadsrs who have the resources,
creativity, and knowledge to actually change something as intractabie as
viclence — a condition that has plagued this country for decades, and is the
leading kilier and crippler of cur children. Wae are deeply grateful 1o each
and every one of you for unhesitatingly answering this call, and commiting
to serve. .

I Scope of The Problem

As a preliminary matter, it is worth taking a moment 10 look at the
issue of violence and address why we have formed 2 National Campaign.

Youth viclence Is not a new issue; it did not begin with last vear's
schootl shootings and in fact those shootings were just the most visible
symbol of what has been happening in America for decades in less dramatic
fashion, For over two decades, the Center for Disease Control has been

{81 EICHAMRESOONORLL D222



reporting that youth violence is at epidemic rates. Violence is now the
second leading cause of death for young people under age 21 in the United
States. It is the /eading cause of death for african-american and latino
malies, it is the leading cause of death in many states, such as California,
and it is the single greatest cause of death and injury to young people in
virtually every major American city. For two decades now we have lost 13
or more children every day to violence. In effect, we have had a Columbine
in this country every day in terms of the numbers of young people killed.
And that is just the story of homicides. Over 900,000 young people are
victims of non-lethal viclent crimes, many ofwhich result in permanent
physical or emotional injuries. Another 700,000 young people commit those
crimes. These figures do not even include all of the violent attacks that go
unreported to the police. In short, violence is the greatest single public
health threat facing young people.

What is even most striking about these U.S. violence rates, is
comparing them to rates in other nations. In general, rates of non-viclent
crime in the U.S. are about the same as those in other industrialized nations.
We are actually in the middle of the pack with respect to most property
crimes. Which is to say that young people in the U.S. are no more likely to
engage in non-violent crime than their peers in other countries. However,
when it comes to homicide, people — particularly young people — in our
country are far more likely to kill or be killled than their peers in any other
westernized nation. Youth homicide rates are five to ten times that of any
comparable industialized nation. Moreover, even when we get to non-lethal
violence, even if we take guns out of the mix, the rates of violent attacks
are still between 2 and 10 times those of other nations. This is the
situation, not the school shootings, that demands a National Campaign.

ll. Origins of the Campaign

There are a few things that we know for sure about this phenomena,
and which led to the creation of a National Campaign. At the White House
summit on youth violence held last May, leaders from around the country on
the subjects of violence, youth, and law enforcement, agreed on a few
things. First, the problem is a societal one, not a biological one. There is
nothing genetic about Americans that makes us naturally more violent than
people from other nations. Second, violence has many causes, and
addressing all of these sources is well beyond the power of the federal
government and law enforcement generally to address. What is required, is
a society-wide movement. We must address violence collectively and enlist
ordinary people in efforts to prevent violence: this includes early childhood

[BLE [CHRMRKSCONCALL.0222]



development, identifying warning signs, getting help 1o young people early,
focusing criminal justice resources on kids who are at highest risk, giving
high risk communities the assets that they need to address the issue, and
expanding the use of best practices that are proven to help young people
learn how 1o resolve conflict, to gain respect, and to express rage without
resorting to vielence.

President Clinton asked me 1o take a leave from the practice of law
fast Septernber in order to head up this organization. In asking me to do
this, he offered only a few simple directions. First, the effort had to find
ways 1o engage the private sector and ordinary citizens in reducing violence.
Second, our effort had 1o be swift — to capitalize on public attention from
the school shootings — and it had to focus on real, proven solutions to the
underlying causes of youth violence. And third, the effort had to be
genuingly bi-partisan.  Although President Clinton has pledged his support,
this issue is simply too important for us to risk allowing it to be politicized.
in fact, one reason for conducting doing call with the Prasident this way is
to avoid having the press focus 100 much on the White House, We don't
want any confusion about the motivations here. Wa are grateful for the
‘President’s help, but ultimately this cannot be an effort that is identified with
any one political leader, party, or office,

. Direction of the Campaign

This leads us 1o what we have done as a Campaign. | am very pleased
to report that we have made unprecedent progress in bringing this effort to
fife in only a few short months, Many of you have already received our
monthly status reports, and so | will not go through the Campaign’s specific
initiatives in great detail. However, it is worth going over the broad
contours of the Campaign brieflty. To make a real change in how the public
thinks about and responds to violence, we have a three prong approach.
First, we have to change the mindset in the U.S. that violence can’t be
stopped or that violence prevention is someone else’s problem. Second, we
have 1o help local communities and businesses commit to sustained
programs that reduce vouth viclence. And third, we have to make sure that
youtig people themselves own this movement and are praparad 1o lead it.

A.  Public Education
'l first briefly describe the public education component. Qur first
initiative is to educate the public that it can make a difference. If you have

read the status reports, you will be aware of the stunning success that
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Boston and other citiss have had in reducing youth violence, and proving
that it can be done. Boston, for example, went from having the highest rate
of youth violence in the Country to going two and-a-half vears without a
youth homicide,

We have been extremely fortunate 1o have Foote Cone and Belding,
the largest advertising agency in North America, donate its services to
developing messages both to youths and caregivers to get this message
across. in addition, we are very grateful to the Ad Council which has agreed
to adopt, distribute, and promote these messages with ali of their resources.

To develop our messages, we have formed groups that include the leading
schalars from around the country, the top viclence prevention experts, and
literally hundreds of vouths 1o make sure that we find the right messages 1o
engage the public in a productive way., Both Foote Cone aend the Ad
Council have made this campaign a top priority, and are on schedule to
debut both campaigns on April 20. April 20 will be the culmination of a
serigs of events that we are calling a week of peace, and is itself the one-
yvear anniversary of Columbine (when media attention will already be focused
on this issue).

I will be sharing with all of you the creative briefs and the early
creative work shortly., However, the basic messages are these. The
message 1o adults is that violence is learned behavior, and that the first step
to reducing youth viclence is for us to stop teaching it. A child who is
personally exposed 1o viclence is 40 times more likely t0 engage in vicolence
himself, Moreover, in talking with young people who have been viclent,
virtually all of them say the steps leading up to their violent acts were the
same: they were neglected or teased or abused and at some point they
turngd 1o a person who they looked up to for answers. In each case they
were told that unless they were prepared to be violent, they would naver get
respect or attention. Whether it was inner-city gang kids or young psople in
rural Kentucky, every cne of them had learned the basic message that to be
a man in America — to be respacted — you had to get violent., The
message is to stop teaching violence. We've already done some ads
courtesy of the NFL that feature parents and coaches on sidelings screaming
at kids 1o hurt other players and t¢ cheat, with the tag line: "What are you
teaching your kids about violence.” We expect the ads will follow a similar
theme.

The message to youth is both an empowering message and an anti-
violence message. The message is that avoiding viclence is cooler than
getting violent. The message will thus feature peacemakers who have risen
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above viglence, and actual statements by people who have been violent
about how violence did not make them feel better or more powerful: it only
made the pain worse and made them fesl even less significant. Our goal is
to have young people own this movement in the same way that young
people adopted and led the drunk-dring and recycling movements,

In crafting these messages, we have been assisted by a group of 30
leading scholars from 12 different fields who met at Harvard to go over cur
messages in detail. In addition, we had all of these messages reviewed by
our youth action council, which is composed of 20 young people from
around the country — all of whom have first-hand experience with violence
and have committed to a make a difference. In fact, two of the youth action
council mesmmbers, Carter Gaston and Sherri Abufakuseh, are on our Board of
Directors and on this call.  We are now forming a media advisory council
which is going to help us with the strategic work of examining how to maks
sure that this message is distributed as broadly and effectively as possible
through all possible media.

We are exploring svery possible option, and are not focused just on the
traditional PSA distribution system. For example, as part of our waek of
peace from April 14-20, we have preliminary agreements from the nation’s
hottest performers — including Ricky Martin, Jennifer Lopez, ‘N Sync - to
do a peace concert in Washington, D.C. that wouid be webcast and
telecast. The only price of admission for the webcast would be to take a
pledge of non-violence on line. Likewise, our Board member Don Garber,
who heads up Major Leagues Soccer, will be working with the other
professional sports leagues to develop a whole sports-based component 1o
distributing this message. We are logking at on-ling, in school, print,
glectronic, radio, merchandising and cross-branding. Any way possible to
get th message cut. Already, sight unseen, we have had our campaign
adopted by the New York Times as one of its four PSA campaigns, and
seversl media partners have committed 1o feature cur campaign as their top
PSA campaign. Over the next two weeks, Peggy Condon, the Prasident of
“the Ad Council, and | will be contacting every network, cable channel, and
several print publications personally to ask them to feature our PSAs on April
20, as part of & nationwide kickoff of this effort.

B. City-By-City Campaign
Our second initiative — the effort 10 inspire local businesses and
communities to engage in violence prevention — s also well on its way. We

have identified 15 communities nationally with high youth vicolence rates to
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sarve as model communtities for this effort. These communities were
selected not only bacause of their high violence rates, but also because they
are cities that have already done a great deal of work to identify what
specific programs and resources are needed, and in which there is a
corporate champion who has agreed to enlist other businesses to invest in
this effort.

We have alregady set dates for announcing these partnerships in our
first two cities, Memphis and St. Louis. In part, we have been able to make
extraordinary progress in those cities because we have dedicated corporate
champions for each city on our Board of Directors. Two years ago, Ira
Lipman, the Chairman, Founder and CEQ of Guardsmark, founded the
Memphis Shelby Crime Commission which is a partnership of law
enforcement, community leaders, and 18 Memphis-based businesses
{including FedEx}, to address ¢rime and violence in that county. Having
studied the reeds in Memphis extensively, the Commission has been looking
for an opportunity to catalyze the community to focus on those needs. This
is a perfect opporturity. From April 12-14 we have scheduled a series of
events to bring both a local and national focus on opportunities to reduce
youth violence in Mermphis. Within Time Warner, Court TV and Teen Peaple
have committed to support youth forums in Memphis on April 12 and 13;
Tommy Hilfiger has underwritten a mural project for youth; CBS is
supporting a create-your-own anti-violence PSA contest for young people,
and on Aprl 14, the Discovery Channel has agreed to 1glecast the first
national town hall on yvouth viclence from the National Civil Rights Museum
in Memphis. We are now working with business leaders in Memphis 1o
identify specific new, long-term commitments that they will adopt that can
be announced nationally on the 14th. A similar effort is being planned for
St. Louis on June 1, thanks to the help of our board member, Francine Katz,
who is a Br. Vice-President at Anheuser-Busch. QOther inititives are planned
tor Pittsburgh, Denver, Pordand, Camden, Flint, Pine Ridge 8.D., Los
Angeles, Bichmond CA, and five other U.S, cities over the next 18 months.

C. School Based

Finally, | am perhaps most proud of the start that we have made on
our youth-led, school based component. Among the people joining us an
this call today are three youth board members. Jason Dorsey from Texas,
Carter Gaston from Georgia, and Sherri Abusfakuseh from lllinois. Each of
them was already engaged in local and national efforts by young people to
reduce yvouth violence, For the past five days, we have had members of
similar groups — leaders with first hand experience In violence — out in San
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Francisco planning the vouth component of this program. This will include
not simply bringing a youth voice to this campaigp, but leading grassroots
student groups in their schools, working with school administrators to adopt
non-violence curricula, and working with our media partners 1o establish an
unprecedented on-line capability to share information and engage youth. In
thiz regard, we are particularly fortunate to have Rick Inatome, the CEO of
ZapMe, whoe has committed to using ZapMe’s in-school netspace in any way
possible to advance this effort.

V. Board Responsibilities and Next Steps

Before the President joins us in a few minutes, 1'd like to take this time
to describe what | think will be the principal responsibilities of the Board, its
gtructure, and our next steps. After the President joins us, we may also
have some time o answer questions as your schedules permit.

Prior to our next Board meeting, | will be providing each of you with
our Board book which ¢ontains the initial reports from our Academic
Advisory Couneil, our Youth Action Council, as well as our business plan,
budget, and other materials relevant 10 your participation on the Board. |
should point out that our Board is fortunate 10 have the services of the
nation’s leading professionals all on a pro bono basis. Deloitte Touche has
agreed to do all of our accounting and audit work without charge. Munger,
Tolles & Olson — my law firm — has agreed to donate space and all
corporate legal work for free. Porter Novelli has agreed to provide public
relations services without charge. George Gallup has agreed to perform our
polling work without charge. LexisNexis has agreed to donate computer
research services. In virtually every respect, this Board has the services of
the best of the best.

Ohviously, even with the best support, however, it is unrealistic with a
group of this size and stature to expect that we would have regular Board
meetings, or that we could command a significant investment of time from
each of you. Accordingly, we have davelopd a structure that should allow
Board members to make a meaningful commitment to this work without
unduly burdening you.

Cur plan is this. | expect that we will have only one full Board meeting
gach year. This yvear, | would propose that we hold our Board mesting in ‘
[0.C. either on April 4, the day before the schedule White House economic
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summit {Apn - Please Check Daia}, or on April 19, in order to allow Board
members to be present for the announcement of the nationwide debut of cur
PSA campaign. | would greatly appreciate it if each board member could
check his or her schedule and let me know about those dates. At this Board
meeting, we would provide you with a full presentation ¢of the Board's
eftorts, conduct all essential business, and seek your guidance on major
issues of strategy. :

At the same time, in order for Board members to contribute
meaningfully in the regular work of the Board, | propose 10 do two things.
First, over the next two weeks, | will be contacting each of you about
spacific Board initiatives. My plan is to visit with each Board member
personally, about specific opportunities, and to find out more about your
ideas for the Campaign. In addition, | will be inviting a smaller group of the
Board, probably 11 members, to form an executive committae that will
handle those matters requiring prompt action. It will also make
recommendations to the Board generally on strategic directions.  This
committee will mest separately once a year, and may also have a conference
call or two during the year as issues arise. Several of you have already
graciously offered to join such a group. | will be following up with ali of you
on this during my visits.

Finally, each of you will be invited to participate in - or designate an
associate [ participate in — our advisory councils. As noted, gur youth
action council is already represented on ths Board. Likewise, our academic
advisory council is represented by John Devine — the chair of cur Academic
Advisory Council and by Deborah Prothrow-Stith from the Harvard School of
Public Health {who is joining us today from Africal. We would invite Board
members or their designees to participate as well on our Media Advisory
Council, our Business Advisory Council, aur Grassroots council, and our
Political Advisory Board.

In sum, my commitment is to allow each Board member both
individually and collectively make as great a time commitment as he or she
can afford to this effort. This means that | will work to minimize board
meetings and other burdens on your nime while still assuring that as a group
we don't lose out on the great opportunities for exchanging views that
comas from having g Board of this type.

Once again, thank you for your commitment. { understand that the
President is ready to join us now. | will be glad to talk about any guestions
you may have after the President’s discussion ends,
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2722 TALKING POINTS

I’d like to thank each of you for participating in this conference call today. |
am Jeff Bleich, the executive director of the Campaign. I'll begin the conference
call now, and President Clinton will then join us in about 25 minutes.

The purpose of today’s call is to provide some basic infarmation about the
Campaign’s progress to date, to highlight some important upcoming events, and to
address any administrative or other issues that vou may have, In particular, this may
be an opportunity forus to schedule a Board meeting in April where we will be
able to formally conduct business and provide a complete presentation about the
Campaign. President Clinton has asked 1o join the call as well in order to thank you
personally for your service on this Board and for some of the work that Baoard
members are already doing. 1'll begin by discussing a little bit about the origins of
the Campaign, our three key initiatives, and where we are going from here. | do not
expect the call to take more than a half-hour to 45 minutes,

First, I'd tike to thank sach of you for serving on this Board. This is an
extraordinary group of leaders from the private sector, from academia, from state,
local, and federal government, from grassroots organizations schools, and youth
leaders themselves. Each of you should have received a copy of the list of Board
members, A great deal of time was devoted to selecting this group. Our goal was
to reach out to the people who are the most credible opinion-makers in our society:
leaders who have the resources, creativity, and knowledge to actually change
something as intractable as violence — a condition that has plagued this country for
decades, and is the leading killer and crippler of our children. We are deeply
- grateful to each and every one of you for unhesitatingly answering this call, and
commiting 1o serve. ’

I Scope of The Problem

As a preliminary matter, it is worth taking a moment to fook at the issue of
violence and address why we have formed a National Campaign.

Youth violence is not a new issue; it did not begin with last year’s school
shootings and in fact those shootings were just the most visible symbol of what has
heen happening in America for decades in less dramatic fashion. For over two
decades, the Center for Disease Control has been reporting that youth violence is at
epidemic rates. Violence is now the second leading cause of death for young
people under age 21 in the Umited States. 1t is the leading cause of death for
african-american and latino males, it is the leading cause of death in many states,
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such as California, and it is the single greatest cause of death and injury to young
people in virtually every major American city. For two decades now we have lost
13 or more children every day to violence. In effect, we have had a Columbine in
this country every day in terms of the numbers of young people killed. And that is
just the story of homicides. Over 900,000 young people are victims of non-lethal
violent crimes, many ofwhich result in permanent physical or emotional injuries.
Another 700,000 young people commit those crimes.  These figures do not even
include all of the viclent attacks that go unreported to the police, In shor, violence
is the greatest single public health threat facing young people.

Whal is even most striking about these U.S. violence rates, is comparing
them to rates in other nations. In general, rates of non-violent crime in the U.S. are
about the same as those in other industrialized nations. We are actually in the
middle of the pack with respect 10 most property crimes. Which is to say that
young people in the U.S. are no more likely to engage in non-violent crime than
their peers in other countries. However, when it comes to homicide, people —
particularly young people — in our country are far more likely to kill or be killled
than their peers in any other westernized nation. Youth bomicide rates are five to
ten times that of any comparable industialized nation.  Moreover, even when we
get to non-lethal violence, even if we take guns out of the mix, the rates of violent
attacks are still between 2 and 10 times those of other nations. This is the situation,
not the school shootings, that demands a National Campaign.

1. Qrigins of the Campaign

There are a few things that we know for sure about this phenomena, and
which led 10 the creation of a National Campaign. At the White House summit on
youth viclence held last May, leaders from around the country on the subjects of
violence, vouth, and law enforcement, agreed on a few things. First, the problem is
a societal one, not a biological one. There is nothing genetic about Americans that
makes us naturally more violent than people from other nations. Second, violence
has many causes, and addressing all of these sources is well beyond the power of
the federal government and law enforcement generally to address. What is
required, is a society-wide movement. We must address violence collectively and
enlist ordinary people in efforts to prevent violence: this includes early childhood
development, identifying warning signs, getting help to young people early,
focusing criminal justice resources on kids who are at highest risk, giving high risk
communities the assets that they need to address the issue, and expanding the use
of best practices that are proven to help young people learn how to resolve conflict,
to gatn respect, and fo exprass rage without resorting to violence.
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President Clinton asked me to take a leave from the practice of law last
September in order to head up this organization. In asking me to do this, he offered
only a few simple directions. First, the effort had to find wayvs to engage the
private sector and ordinary citizens in reducing violence. Second, our effort had to
be swift - to capitalize on public attention from the school shootings — and it had
to focus on real, proven solutions 1o the underlying causes of youth violence. And
third, the efiort had to be genuinely bi-partisan.  Although President Clinton has
nledged his support, this issue is simply too important for us 1o risk allowing itto be
politicized. In fact, one reason for conducting doing call with the President this
way is to avoid having the press focus too much on the White House. We don't
want any confusion about the motivations here. We are grateful for the President's
help, but ultimately this cannot be an effort that is identified with any one political
leader, party, or office. )

. Direction of the Campaign

This leads us to what we have done as a Campaign. | am very pleased to
report that we have made unprecedent progress in bringing this effort 1o life in only
a few short months. Many of you have already received our monthly status reports,
and so I will not go through the Campaign’s specific initiatives in great detail.
However, it is worth going over the broad contours of the Campaign briefly. To
make a real change in how the public thinks about and responds to violence, we
have a three prong approach. First, we have to change the mindset in the U.S. that
violence can’t be stopped or that violence prevention is someone else’s problem.
Second, we have 1o help focal communities and businesses commit to sustained
programs that reduce youth violence, And third, we have to make sure that young
people themselves own this movement and are prepared to lead it

A, Public Education .

I’ll first briefly describe the public education component. Qur first initiative
is 10 educate the public that it can make a difference. If you have read the status
reports, you will be aware of the stunning success that Boston and other cities have
had in reducing youth violence, and proving that it can be done. Boston, for
axample, went from having the highest rate of youth viclence in the Country to
going two and-a-half years without a youth homicide,

We have been extremely fortunate to have Foote Cone and Belding, the
largest advertising agency in North America, donate its services to developing
messages both to youths and caregivers (o get this message across.” In addition, we
are very grateful to the Ad Council which has agreed to adopt, distribute, and
promote these messages with all of their resources. To develop our messages, we
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have formed groups that include the leading scholars from around the country, the
top viclence prevention experts, and lterally hundreds of youths to make sure that
we find the right messages 10 engage the public in a productive way. Both Foote
Cone and the Ad Council have made this campaign a top priority, and are on
schedule to debut both campaigns oh April 20. April 20 will be the culmination of
a series of events that we are calling a week of peace, and is itself the one-ysar
anniversary of Columbine (when media attention will already be focused on this
[ssue),

will be sharing with all of you the creative briefs and the early creative work
“shortly. However, the basic messages are these. The message to adults is that

viplence is learned behavior, and that the first step to reducing youth vielence is for
us to stop teaching it. A child who is personally exposed o viclence is 40 times
mare likely to engage in violence himself. Mareover, in talking with young people
who have been violent, virtually all of them say the steps leading up to their violent
acts were the same: they were neglected or teased or abused and at some point they
turped to a persan who they looked up to for answers. In each case they were told
that unless they were prepared to be'violent, they would never get respect or
attention. Whaether it was inner-city gang kids or young people in rural Kentueky,
every one of them had learned the basic message that to be a man in America — to
be respected -~ you had to get violent, The message is to stop teaching violence.
We've already done some ads courtesy of the NFL that feature parents and coaches
on sidelines screaming at kids to hurt other players and to cheat, with the tag line:
“What are vou teaching your kids about violence.” We expect the ads will follow a
similar theme.

The message 10 youth is both an empowering message and an anti-violence
message. The message Is that avoiding violence is cooler than getting viclent. The
message will thus feature peacernakers who have risen above viclence, and sctual
statements by people who have been violent about how violence did not make
them feel better or more powertul: it only made the pain worse and made them feel
even less significant. Our goal is to have young people own this movement in the
same way that young people adopted and led the drunk-dring and recycling
movements.

In crafting these messages, we have been assisted by a group of 30 leading
scholars from 12 different fields who met at Harvard to go over our messages in
detail. In addition, we had alf of these messages reviewed by our youth action
council, which is composed of 20 voung people from around the country — all of
whom have first-hand experience with violence and have committed to a make a
difference. In fact, two of the vouth action council members, Carter Gaston and
Sherri Abufakuseh, are on our Board of Directors and on this calf. 'We are now
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forming a madia advisory council which is going to help us with the strategic work
of examining how to make sure that this message is distributed as broadly and
effectively as possible through ail possible media.

We are exploring every possible option, and are not focused just on the
traditional PSA distribution system. For example, as part of our week of peace from
April 14-20, we have preliminary agreements from the nation’s hottest performers —
including Ricky Martin, Jennifer Lopez, ‘N Sync — to do a peace concert in
Washington, D.C. that would be webcast and telecast. The only price of admission
for the webcast would be to take a pledge of non-violence on line. Likewise, our
Board member Don Garber, who heads up Major Leagues Soccer, will be working
with the other professional sporis leagues to develop a whole sporis-based
component to distributing this message. We are looking at on-line, in school, print,
electronic, radic, merchandising and cross-branding. Any way possible to get th
message oul. Already, sight unseen, we have had our campaign adopted by the
New York Times as one of its four PSA campaigns, and several media partners have
committed to feature our campaign as their top PSA campaign. Over the next two
weeks, Peggy Conlon, the President of the Ad Council, and | will be contacting
every network, cable channel, and several print publications personally to ask them
to feature our PSAs on April 20, as part of a nationwide kickoff of this effort.

B.  City-By-City Campaign

Our second initiative — the effort to inspire local businesses and
communities 1o engage in violence prevention — is also well on its way. We have
identified 15 communities nationally with high youth violence rates to serve as
model communtities for this effort. These communities were selected not only
pecause of their high violence rates, but also because they are cities that have
already done a great deal of work to identify what specific programs and resources
are needed, and in which there is a corporate champion who has agreed to enlist
other businesses to invest in this effort.

We have already set dates for announcing these partnerships in our first two
cities, Memphis and St. Louis. In part, we have been able 10 make extraordinary
progress in those cities because we have dedicated corporate champions for each
city on our Board of Directors. Two years ago, Ira Lipman, the Chairman, Founder
and CEO of Guardsmark, founded the Memphis Shelby Crime Commission which is
a partnership of law enforcement, community leaders, and 18 Memphis-based
businesses (including FedEx), to address crime and violence in that county. Having
studied the needs in Memphis extensively, the Commission has been looking for an
opportunity to catalyze the community o focus on those needs. This is a perfect
opportunity. From April 12-14 we have scheduled a series of events to bring both a
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facal and national focus on opportunities to reduce youth violence in Memphis.
Within Time Warner, Court TV and Teen People have committed o support vouth
forums in Memphis on April 12 and 13; Tommy Hilfiger has underwritten a mural
project for youth; CBS is supporting a create-your-own anti-violence PSA contest for
young people, and on April 14, the Discovery Channel has agreed to telecast the
first national town hall on youth violence from the National Civil Rights Museum in
Memphis. We are now working with business leaders in Memphis to identify
specific new, long-term commitments that they will adopt that can be announced
nationally on the 14th. A similar effort is being planned for 5t. Louis on June 1,
thanks to the help of our board member, Francine Katz, who is a Sr. Vice-President
at Anheuser-Busch, Other inititives are planned for Pittsburgh, Denver, Portland,
Camden, Flint, Pine Ridge 5.D., Los Angeles, Richmond CA, and five other U.S.
cities over the next 18 months. '

C. School Based

Finally, t am perhaps most proud of the start that we have made on our
youth-led, school based component. Among the people joining us on this call
today are three youth board members, Jason Dorsey from Texas, Carter Gastan
from Georgia, and Sherri Abusfakuseh from |ifinois. Each of them was already
engaged in local and national efforts by young people to reduce youth violence.
For the past five days, we have had members of similar groups - leaders with first
hand experience in violence — out in $an Francisco planning the youth component
of this program. This will include not simply bringing a youth voice to this
campaign, but leading grassroots student groups in their schools, working with
school administrators 1o adopt non-violence curricula, and working with our media
partners 1o establish an unprecedented on-fine capability to share information and
engage vouth. in this regard, we are particularly fortunate 1o have Rick Inatome, the
CEQ of ZapMe, who has committed to using ZapMe'™s in-school netspace in any
way possible to advance this effort,

V. Board Responsibilities and Next Steps

Before the President joins us in a few minutes, 1'd like to take this time to
describe what | think will be the principal responsibilities of the Board, its structure,
and our next steps. After the President joins us, we may also have some time to
answer questions as your schedules permit,

Prior to our next Board meeting, | will be providing each of you with our
Board book which contains the initial reports from our Academic Advisory Coundcil,
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our Youth Action Council, as well as our business plan, budget, and other materials
relevant to your participation on the Board. [ should point out that our Board is
fortunate to have the services of the nation’s leading professionals all on a pro bono
basis. Deloitte Touche has agreed to do all of our accounting and audit work
without charge. Munger, Tolles & Olson — my law firm — has agreed to donate
space and all corporate legal work for free. Porter Novelli has agreed to provide
public relations services without charge.  George Callup has agreed 1o perform our
polling work without charge. LexisNexis has agreed to donate computer research
services, In virtually every respect, this Board has the services of the best of the
best.

Obviously, even with the best support, however, it is unrealistic with a group
of this size and stature to expect that we would have regular Board meetings, or that
we could command a significant investment of time from each of you. Accordingly,
we have developd a structure that should allow Board members to make a
meaningful commitment o this work without unduly burdening you.

Qur plan is this. | expect that we will have only ong full Board meeting each
year. This year, | would propose that we hold our Board meeting in D.C. either on
April 4, the day before the schedule White House economic summit {Ann — Please
Check Date}, or on April 19, in order to allow Board members to be present for the
announcement of the nationwide debut of our PSA campaign. 1 would greatly
appreciate it if each board member could check his or her schedule and let me
know about those dates, At this Board meeting, we would provide you with a full
presentation of the Board’s efforts, conduct all essential business, and seek your
guidance on major issues of strategy.

At the same time, in order for Board membaers to contribute meaningfully in
the regular work of the Board, | propose to do two things. First, over the next two
weeks, | will be contacting each of vou about specific Board initiatives. My plan is
to visit with each Board member personally, about specific opportunities, and o
find out more about your ideas for the Campaign. In addition, | will be inviting a
smaller group of the Board, probably 11 members, to form an executive committee
that will handle those matters requiring prompt action. 1t will also make
recommendations to the Board generally on strategic directions,  This committee
will meet separately once a year, and may also have a conference call or two during
the year as issues arise. Several of vou have already graciously offered to join such
a group. | will be following up with all of you on this during my visits.

Finally, each of you will be invited to participate in — or designate an
associate to participate in — gur advisory councils. As noted, our vouth action
council is already represented on the Board. Likewise, our academic advisory
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council is represented by John Devine - the chair of our Academic Advisory
Council and by Deborah Prothrow-5Stith from the Marvard School of Public Health
{who is joining us today from Africa). We would invite Board members or their
designees to participate as well on our Media Advisory Council, our Business
Advisory Council, our Grassroots council, and our Political Advisory Board,

In sum, my commitment is to alfow each Board member both individually
and collectively make as great a time commitment as he or she can afford to this
effort. This means that | will work to minimize board meetings and other burdens
on your time while still assuring that as a group we don’t lose out on the great
opportunities for exchanging views that comes from having a Board of this type.

Once again, thank you for your commitment. | understand that the President

is ready to join us now. | will be glad 1o talk about any questions you may have
after the Prasident’s discussion ends.
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MEMORANDUM CM

T President William §, Clinton
Board of Directors
FROM; Jeffrey L. Bleich
DATE: January 28, 2000
RE: National Campaign Against Youth Violence: Five-Month Status Report

This memo vpdates my prior monthly summarics of the Campaign’s progress 1o
date. By way of overview, we have had an extremely productive month. In the next
month, we will be able to Hinalize and convene our Board of Directors, present our
unified media campaign and messages, produce a formal report by our academic advisory
council and volunteer partners, aonounce the first stop in cur comprehensive 15 city-plan
for addressing viclence by and against youth in local communities, and finalize contracts
on a series of pregrams and activities between April 14 and April 21 —— the week
coinciding with the one-year anniversary of Littieton.

L. Substantive Programs

Since my last update, the Carnpaign has made the following progress in
advancing its principal programs (i.e., public gducation campaigs, community-by-
community campaign, connect Amcerica campalgn, and school-based training),

A. Media Campaign

Message: Qur agency, Foote, Cone & Belding (FCB) has completed the
research phase of its message development. This rescarch included nearly
a dozen rounds of focus groups with young people, child-care experts, and
leading youth-violence practitioners. In addition, FCB has reviewsd
extensive polling and othet research materials collected by the Harvard
School of Public Health, Kaiser Family Foundation, NCPC, the Gallup
Institute, and numerouy federal and state agencies. Most recently, FCB
pariicipated in our January 12-14 Academic Advisory Council meeting
with 20 nationally-recognized experts on the subject of youth violence.
This meeting included a plenary session devoted solely to addressing
violence through messages and information. FCB has also conducied
numerous sgssions with roubled youth in different ¢ities across the
Country. While the specifics of the message are now being refined, its
general thrust will be to help change those public attitudes that permit and
normalize violence, In particular, our message will be that violence is not
inevitable, but is fostered by our beliel that the capacity for violence is



something natural that is to be respected 1n men. The ads will seek to
educate the public about those atittudes and encourage every cifizen 10
reach out to communitics and kids in need in order to redoce violence,

Timing: FCB presented its creative brief to us on January 28 in San
Francisco. The brief was submitted for expediled review to the Ad
Council’s review committee today in New York, and was ananimously

<approved by that commitice. We expeet o give a full presentation of the
PSA campaign at our February Board meeting. Print ads may be
completed in carly March, with PSAs to be produced by late March. We
are coardinating with the White House to have the PSAs debut during a
network “roadblock.” We are scheduling this to coincide with our
coordinated kick-off events during the week of April 14-21,

Marketing: We have informally engaged Cong, Inc., the nation’s leading
cause marketing organization, to link our campaign message with
corporations and to assist in brand development, Cur sbicctive iz to
develop a multiphase program that will include: TV, PSAs; radio spots;
movic trailers; in-school print, cable, and internet; news media; print
media; merchandising; and grass-roots “guerilla” marketing,

Media Commitments: We have aitempted to solidity commitments from
various media sourees 1o run the PSAs and participate in this effort. To
date, we have met with representatives from NBC, CBS/Viacom, Fox,
MTV, the WB, Discovery, Court TV, AT&T BIS, AQL, Westwood One,
McClatehy, Hearst, Knight-Ridder, Paramount, Teen People, Time
Warner, Nicketodeon, Oxygen Media, the NFL, Major League Soccer, and
the NBA.

Related Events: We are developing the following major events to support
and enhance our ad campaign:

Co-Branded PSAs: We are working to develop an integrated series
of PSA messages with other organizations working in this field.
Specifically, we are in negotiations on the follow four campaigns.
{1} We have been consulting with the National Crime Prevention
Council on itz ad campaign to encourage young people to reject
stereotypical labels and create positive identities. The campaign is
set to debut March 26 in Atlanta. We will provide materials
concerning this campaign and seek Board approval to co-brand
these messages. (2) We are consulting with Save the Children
regarding its pro-mentoring messages, which emphasize that you
don’t have 10 have gpecial skills to be a mentor. We may seck
approval to Tund and co-brand the next iteration of those messages.
{33} The American Psychological Association is developing a
“Reason to Hope” campaign that would promote carly childhood




development and detection of risk factors, We may seek the
Board’s advice and support regarding funding and support of these
messages. (4) We have been approached by PAX to co-brand its
PSA messages, which encourage people to ask whether their
neighbors have fircarms belore allowing children to play at their
homes. The Department of Justice has also approached us about
co-branding a new secries of messages directed at gun owners
encouraging them to store their weapons safely. We may seek the
Boards advice regarding co-branding of these messages.

Athletes for Non-Viclence: Don Garber and Mark Abbott of Major
League Soccer have hepun discussions with the NFL, NBA, and
Major League Bascball to develop a Citizenship Through Sports
Alliange. This program would promoie positive recreational
opportunities for young people and potentially might use sporis
events to raise funds for lecal violence prevention efforts. The
NFL has already confirmed its interest in supporting this program.

Conceris and Events: We have been working to develop a concert
to promote nonviolence as a response o the likely media
retrospectives on Columbine during the week of April 14-21. Last
week, we received preliminary commitments from Ricky Martin,
Jennifer Lopez, ‘N Syne, and Celine Dion (coming out of
retirement), to do a concert in D.C, to advocate non-violence. We
are exploring the possibility of webcasting the event, and hinking if
10 a positive, antiviolence pledge. We have also received offers
from ZapMe! and Teen Peoplo (o help underwrite other anti-
vielence concerts and ovents this vear in order to raise funds and
youth consciousness. We are also continuing to explore working
with a label that produces the Back Street Boys and "N Sync, The
fabel, TransAmerica, has approached us about launching a new
band committed (o nor-violence messapes.

Media Non-Violenge Day: We hope over the next month to work
with our media partners to develop weas for ways in which the
media can participate in a day of non-vielence on April 20 {the
anniversary of Columbine). Other events that day will honor
young people who were injured or died from violence in the past
year. We are in the process of assembling a2 media advisory
council. The council would advise us about potential functions
that the media can play in our efforts. The proposed composition
of that council is described in grester detail below.

Wall Sireet Journal Feature Story: The Wall Street Journal has
approached us about doing an exclusive story on the Campaign that would run on April
20, The WS would shadow Campaigy staff over the nex! three months, charting the




development of the Campaign. The proposed focus of the WSJ article would be on the
new role of corporate America in building partnerships to address social issues, and in
particular o efforts by corporations to reduce violence.

B. City-by-City Campaign

This portion of the campaign is directed 1oward helping local communitics
develop effective, public-private partnerships to support viclence prevention.

Selection of Cities: We are moving forward with the 13 cities selected for the
city-by-cily campaign. We are planning cvents in the fiest two cities, Memphis
ard St Louss, in April and May, respectively. We have made substantial progress
1o date in endisting corporate sponsors to support sustained anti-violence programs
in those cities. The other cities selected in this first siage are Balitmore, M,
Denver, ©O; Pitishburgh, PA, Chicago, IL; Flint, M1 Hardord, CT; Richmond,
CA; Spartanburg, SC; Pine Ridge, SD; Portland, OR; Camden, NI; Los
Angeles, CA; and Phoenix, AZ.

Vohinteers: We have reached formal agreements with several national youth
service organizations to provide support in each of these 15 cities. Our national
partners include AmeriCorps, Vista, America’s Promise, Points of Light, The
National Funding Collaborative for Violence Prevention, The National Violence
Prevention Practitioners Network, Do Something, The National Crime Prevention
Council, The U8, Conference of Mayors, The National Organization for Youth
Safety, The World Institute to End School Violence, 100 Black Men, Telephone
Pioneers, Communities in Schools, National 4-H Coungil, United Way, Enterprise
Foundation, the National Association for Public Interest Law and The National
League of Cities,

Corporate Spussors: Pat Hoven, who directed the extremely successiul
Minngapolis HEALS propram for Honeywell Indusiries, is now working with us
and with the Depantiment of Justice to complete a manual of Best Practices for
Public-Privaie Violence Reduction Practices. We expect {o complote and publish
the manual over the next month and publish it in canjunetion with the Department
of Justice, In addition, we have been negotisting with a Fortune 10 company
which is interested in making a 10-year, nationwide commitment to partnering to
recuce youth vieolence, A meeting is currently scheduled with that company’s
board of directars for February 2. We expect that we may be able 0 announce 2
formal partnership and publication of the plan by the time of our February Board
meeting,

Kigk-off Events: We are close to finalizing our plans to sponsor events around the
country. Court TV has offered to host youth-forum town halls on the subject of youth
viclence in cach City and to televise these nationally, AOL and DOJ would provide for a
live webceast of these events that could be uplinked to all schools. The Simoen Youth
Foundatian (the philanthropic arm of the developers of the Malls of Amernica) has agreed



to host these events and provide permanent space io its malls for youth non-viclence
training and education programs. Teen People has also agreed to host youth-oricnted
town hall meetings in six of these cities during the summer of 2000, We would hepe to
have each event run two days. In addition to the town halls, we would expect to have 2
series of youth activities, meetings of local and community leaders, and an announcement
by a corporate sponsor of its commitment to adopl youth violence prevention activilies in
that community. We would like to culminate these events with a speech by a national
leader; i.e., the President, the First Lady, the Attorney General, Secretary of Education
Riley, Harris Wofford, General Powell, and/or members of cur Board.

C, Connect America

We are in discussions now with AOL and Discovery Network about collaborating
to build a non-viclence website that links existing websites and provides useful
information in g user-friendly format, Preliminary meetings with Jane Stevens, who is
building Discovery’s anti-viclence website, have been promising. Discovery has offered
to donate space on ils site 10 establish an expandable youth violence site. 'We are now
collecting content for such a site, which would serve a3 a placcholder until we can
develop a rescurce site. We will be meeting with AOL o discuss these subjects on
February 3. Our next step following these meetings will be to convene potential funders
and developers of other violense prevention web sites to begin designing a universal site.
The Department of Justice has offered to host such a meeting.

D. School Programs

Our in-school component 1s developing very well, with our focus being to

- encourage youth-led efforts. In addition to the various initiatives discussed in last
month’s smmmary (Scholastic distribution of curricula, Hilfiger “Stop Violence, Start
Art” mural projects, CBS PSA contest, ZapMe/MTV partnership, cooperation of vendors,
ete.), we have now formed a coalition with three youth-led non-violence groups: SAVE
{Students Against Violence Everywhere), WIESY (World [nstituie to End Schosl
Violence), and SHINE (Seeking Harmony In Neighborhoods Everyday), These groups
have agreed (o work coliaboratively under our Campaign, With these groups, we will be
working to establish anti-vielence clubs in every school in the Country.

E. Advisory Councils

We have convened or will shortly be convening six advisory panels o support the
work of the Campaign: Social Science, Youth, Media, Grassroots, Private Industry
Pargnerships, and Political,



Rocial Science: As noted, on January 12-14th we convened 20 internationally
renowned scholars for our inaugural session of the Academic Advisory Council at
Harvard University’s Kennedy School of Government.  An Executive Sumunary
and transeript of those proceedings s being prepared and will be distributed prior
to the first Board mweeting. At that first session we were greatly encouraged by the
reaction of those scholars, who represented the top thinkers in 11 different
academic disciplines. Despite some ideological differences, the scholars were
unanimous in their conelusions that the Campaign’s principles are based on solid
research, that the approach adopted by the Campaign is sound and viable, and that
if properly implemented, it could serve an important function in reducing youth
violenee, The scholars are now operating in sub-committees to address specific
research questions and repods. The list of members of the Council is aitached.

Youth Advisory Council: A national panel of vouth orpganization leaders has
selected 13 young people to serve on our National Youth Action Council, These
putstanding young people each have personal experience in dealing with violence
and have worked in their communitics (o reduce violence, The Council will
cortvene for its first meeting and workshop in San Francisco over Presidents’ Day
weekend, February 18-22. "The Couneil will advise the Board regarding media
messages wid community programs.

Media Advisory Council: We are in the process of forming a media advisory
council which will advise the Board regarding productive roles for the media in
addressing the topic of youth violence, The council will be composed of
advertising and cause markeling experts, representatives of organizations that
Iave created other public safety and youth violence PSAs, marketing executives,
representatives of media and new media cutlets, members of federal agencies, and
independent orgamzations such as the Media Institute and Mediascope. The
specific objections of the group would be to develop recommendations in three
different media-related issues: {1} how best 10 harness the power of the media to
extend our message; (2) how to engage the media independently 1o develop
consistent messages and to ke responsible actions in connection with their
programming: {3) how to edugate views, give them tools to control the media that
is delivered to young people, and increase media literacy.

Grassroofs Advisory Couneil; On January 10, we convened a meeting of the
nation’s leading grassroots organizations in D.C. to plan our city-by-city
campaign. The meeting was attended by representatives of over 70 organizations,
including the United Way, AmeriCorps, America’s Promise, Boys & Cirls Clubs,
that provide leadership in the fields of volunteerism, violence prevention, youth
services, and civil rights. From this group, we will be drawing an advisory Board
o guide our efforts.

Political Panel: Prior to the first Board meeting, we will be consuliing with a
group of bi-partisan political loaders regarding the Campaign’s strategy. To dote,
we have been in touch with the Senate Majority and Minority leaders, the bi-



pariizan congressional task force on vouth vielence, the National Association of
Attorneys General, and the ULB, Conferance of Mayors.

Business and Industry Panch: We ace completing the first draft of our manual of
Best Practices for establishing public private partaerships. The manual should be
ready for distribution in April of this year. As part of the [inal review of this

drafl, we will be convening a group of organizations that have expertise in

forming such partnerships, including representatives of Business for Social
Responsibility, the National Alliance of Business, and numerous business ang
industry Jeaders.

IL Administrative Efforts

Fundraising: Consistent with our business plan, we expect that the principal
source of funding in Year One for the campaign will be relatively small grants from
foundations and federal agencies, and larger donations from members of the Board of
Directors. To date, we have received commitments of $1.6 million from members of the
Campaign’s Board, tentative approval of a 3100,000 grant from DOJ, tentative approval
of a $23,000 purchase order fram the Department of Education, and o $10,000 grant from
the Kaiser Family Foundation. [n addition, through the offorts of Alan Rambam, we have
secured lunding for our entire vouth-focused PSA campaign, or 3400.000/year for three
years, Our development director, Peter Sherer, is in the process of pursuing additional .
sources of funding to support our caregiver-focused PSAs, the City-by-City campaign,
and our connect America effort. To this end, we have initisted discussions with the
following funders: Markle Foundation, Irvine Foundation, Gates Foundation, Benton
Foundation, Nike Foundation, Gap Foundation, Soros Foundation, Wellness Foundation,
Kaiser Family Foundation, Guggenheim Foundation, and the Village Foundation.

Board of Directors: The following individuals have joined our Board of Directors.

Mel Karmazin CECQ CBS/Viacom

Steve Case CED America On-Lane

Leo Hindery CEG Global Crossings BIS

Judith A, Mcliale CEG Discovery

Rupert Murdoch CED Kews Corp.

Larry Ellison CEO Oracle

Gerry Laybourne CEQ Oxygen Media

Ron Burkle CEO Yucaipa

Henry Cisneros CEQO Univision

Rick Inatome CEO ZapMe

Ira A. Lipman CEQ Guardsmark

Neal Neilinger Former Managing Director, Deutschebank

Orepory Favre Farmer President, American Society of Newspaper
Editors; Vice President, News The MeClatchy Co.

Ben Civiletti Former U.S. Atlorney General

Eli Scgal Founding Director, AmeriCorps.



" Deborah Prothrow- Professor, Harvard School of Public Health

Stith

Rep. Martin Frost Co-Chair, Bi-Partisan Congresstonal Working
Group on Youth Violence

Rep. Jenniter Dunn Co-Chair, Bi-Partisan Congresstonal Working
Group on Youth Violence,

Hon, Brent Coles President-Elect, US. Conference of Mayors.

Hon, Wellington Webb President, U.S. Conference of Mavors

Leigh Steinberg Sports Agent

Francine Kaiz Senior V.P. Consumer Afiairs, Anheuser-Busch

Oprah Winfrey Harpo Entertainment

Bab Iger President, Disney

Ponald Garber Commissioner & CEO, Major League Sooger

In addition, we have extended invitations to the tollowing mndividuals,

Christopher Galvin Motorola

Scott McMealy Sun Microsystems

Robert Wright NBC

Richasd Parsons Time Warner

Sen. Bob Dole Former Senate Majority Leader
Gen, Colin Powell America’s Promise

Jull Barad Mattel

Frank Raines Farmnic Mae

In addition, we would like to complcte the Board with: two young people with
personal knowledge regarding viclence tssues; two vialence prevention praciitioners; one
representative of a health care organization; one representative of the insurance industry;
and one grassroots educator. )

Hi.  Conclusion
Barring any unforeseen events, we are now on pace to annaunce our board of

directors in February 2000 and to kick off the Campaign’s major initiatives early next
yeor,
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Telephone: (413) 5124008 Facsimile: (415) 5124077

December 22, 1899

leftrey L. Bleieh
Executive Hiresior
{4157 51240057
bieiehiighmea com
VIid MAIL
President William J. Clinton
The White House
Washington, D.C.

Dear President Clinton,

Attached is an end of the year update of the National Campaign's progress.
I wish you a Happy Holiday and lock forward to working with you in the New Year,

Thank you again for vour dedication to this cause.

Sincerely,

JLB/dlw
Enclosure

ec: Erc Lu
Ann O'Leary
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NATIONAL CAMPAIGN AGAINST YOUT?"! VIOLENCE

TO:

FROM:
DATE:
RE:

MEMORANDUM

Pregident William I, Clinton
Board of Directors

Jeffrey 1. Bleich
December 21, 1999
National Campaign Against Youth Violence: Four-Month Status Report

This memo updates my prior summaries of the Campaign’s progress o date.  Briefly,
we are now on schedule to announce our Board of Directors during the first week in February
2000, and 1o launch each of the Campaign’s major initiatives at that time.

1. Substantive Programs

Since my last update, the Campaign has made the following progress in advancing its
principal programs (i.e., public education campaign, city-by-city campaign, clearinghouse, and
school-based training).

A,

Message Development: The Campaign gave its first public statcment of our
proposed message and education strategy at a speech to the Media Institute on
December 2. Our principal message ig that epidemic violence rales in the US. are
the product of our own aititudes and actions, and to educate the public that every
citizen has the power to reduce violence. The speech was well-reeeived, and in
fact Geneva Overholser of the Washington Post wrote a nationally syndicated
column stating that the Campaign has "eut through the fuzz surrounding our
thinking about violence” and *has its eye on the root of the problem.”

Completed PSAs: Foote, Cone & Belding has produced our first set of radio
spots which were sponsored by the NFL. The spots have been running daily on
Larry King Live. The message is that sports can be an effective way of reducing
viclence, but that it depends upon the messages parents send. The message
features parents on sidelines encouraging children to take cheap-shots, and asks
“what are you teaching vour children about violence?”
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Timing: We are now completing our research in order to launch a multiphase
program that will include; TV, PSAs; radio spots; movie trarlers; in-school print,
Internet and Channel One programs; prinl media; and grass-rocts “guerilla”
marketing. We conducted a second round of focus groups at the Ad Council in
New York in November with leading vouth-violence practitioners and several
young people who have been violent. Our research plan includes several more
meetings with young people, violence experts, academics, and polisters, We have
been fortunate that George Gallup has agreed to donate the services of the Gallup
Institute to conduct all of our polling without charge. We estimate that the
message can be announced in February, and that the full campaign will be ready
to launch by April 1.

Media Commitments: We have altempled to solidify commitments from various
media sources 1o run the PSAs and participate in this effort. To date, we have met
with representatives from NBC, CBS/Viacom, MTV, the WB, Discovery, Court
TV, AT&T BIS, AGL, Westwood One, McClatechy, Paramount, and Universal.
We have also invited the CEOs of Hearst, Gannett, Time Wamer, Disney, ESPN,
Nickelodeon, and Fox to join cur Board of Directors.

Related Events: We are developing the following major events to support and
enhance vur ad campaign:

Co-Branded PSAg: We have been working with the Natienal Crime
Prevention Council, Save the Children, the American Psychological
Assoctation, and PAX to co-brand PSA messages. The NCPC ads are
directed at breaking down labels about youth, and enlisting youth in
solutions te viclence, The Save the Children ads promote mentoring. The
APA ads are focused on the relationship between violence and carly
childhood development. The PAX ads urge parents to make sure that their
children are protected from unlocked or improperly stored guns. Each of
these groups wishes o co-brand with us,

Athletes for Non-Viglence: The NFL has committed 1o a series of
initiatives o reduce youth violence. We are now working with the NFL to
develop our Citizenship Through Sports Alliance with the Commissieners
of each of the other major sports leagues. Major League Soccer has now
committed 1o this effort. We will be pursuing a formal agreement with the
NBA and MLB in the new year,

Concerts and Events: ZapMe! and Teen People have agreed in principle to
underwrite anti-violence coneerts and events to raise funds and vouth
consclousness. We have also been approached by the label that produces
the Back Street Boys and *N Svne, which weuld like to launch a new band
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committed 1o non-viclence messages ta participate in the concert series.
We have contacted Ken Kragen who organized the recent NetAid event,
and Steve Friedman who organized MTV's nonviolence CD, to assist in
this effort. Alan Rambam, who is organzing this effort for the Campaign,
was recently profiled in the New York Times.

edia Non enge Ray: We have made relatively little progress in
wggazzzzwg, a day @f m@éia non-viclence on April 20 (the anniversary of
Columbing) in honor of those youths who were injured or died from
viclence., This may be an area in which our Board of Directors will be
able 1o assist us in our strategic development.

1/ ord: We have met with Secretary of the Army Caldera and
Secrezary {zf the ‘\imfy Danzig o develop a message as part of the Armed
Forces campaign that emphasizes how real strength comes from discipline,
and the world’s heros are people who help make and keep peace. General
Powell may alse become involved in this effort. We behieve that it would
be valuable to the Campaign to invite General Powell to join the Board of
Directors.

This portion of the campaign is directed toward helping local communities develop
cffective, public-private partnerships to support violence prevention.

Selection of Cities: We have selected 16 cities in which we will host a series of events
and enlist corporate sponsors to suppont sustained anti-violence programs. Those ¢ities
are Baltimere, MDY, Denver, CO; Piusburgh, PA, Chicago, IL; Hartford, CT; Richmond,
CA,; Spartanburg, SC; Pine Ridge, S1¥: Boston, MA; Nashville, TN, Portland, OR;
Camden, NJ; Los Angeles, CA; Tucson, AZ; St. Lous, My and Flint, ML

Volunteers: We have reached formal agreements with several national youth services
organizations to provide support in each of these 16 cities. We have scheduled a meeting
on January 11 with representatives of AmeriCorps, City Year, Vista, America’s Promise,
Points of Light, the National Funding Collsborative for Vielence Prevention, The
National Viclence Prevention Practitioners Network, Do Something, the National Crime
Prevention Council, and the Boston Vielence Provention Project, the ULS. Conference of
Mayors, and the National League of Cities to finalize our plan for each city.

Corporate Sponsors: We have contracted with Patricia Hoven to begin the process of

-enifisting corporate sponsors in each of the 16 identified cities. Ms. Hoven directed the
extremely successful Minneapolis HEALS program for Honeywell Industries in which

-3



NATIONAL CAMPAIGN AGAINST YOUTH VIOLENCE

Honeywell, General Mills, and Allina Health Care worked with local authorities to help
reduce homicide rates in Minneapolis by 30%. We will also be working actively with
other corporate relations personnel and leaders who have partieipated i successful public
private partnerships. We will be working with our Board, Katrina Weinig of the
Department of Justice, and James (iibbons of Sera learning, to help pull fogether a series
of hreakfast meetings in each of the identified cities to begin enlisting corporate
commiiments.

Kick-off Fvents: We are close 1o finalizing our plans to sponsor events arpund the
country. Court TV has offered to host youth-forum town halls on the subject of youth
violence in each City and to televise these nationally. AOL and DOJ would provide for a
live web-cast of these events that could be uplinked to all schools. The Simon Mall Corp.
{developers of the Malls of America) has agreed to host these gvents and provide
perianent space in its mallg for youth non-violence training and education programs.
Teen Peoplc has also agreed to host youth-oriented town hall meetings in six of these
cities during the summer of 2000, We would hope to have each event run two-days. In
addition to the town halls, we would expect to have a series of youth activities, meetings
of local and community leaders, and an announcement by a corporate sponsor of its
commitment to adopt youth violence prevention activities in that community. We would
Iike to culminate these events with 4 speech by a national leader: 1., the President, the
First Lady, the Attorney General, Secretary of Education Riley, Hamis Wofford, General
Powell, or Oprah Winfrey.

C. Clearinghouge

We have obtained preliminary agreements from AOL and Discavery Network to
coliaborate in helping us build & non-violence website that links existing websites and provides
usefol information in a user-friendly format, Our hope is to work with the Markle Foundation
{directed by Zoe Baird), to help finance this effort. Our next siep will be to arrange a meeting
with the other providers of web services in this area. This may be best accomplished through the
Department of Justice.

. Scheol| Programs

We have made significant progress in our efforts to develop supportive non-violence
messages in schools and as part of after-school activities. Scholastic has formally agreed to
distribute the SHINE non-violence curricula in its entire network of publications which reach 10
million schoal children annually. The cost of this contribution alone is approximately $3
million. We have also entered into an agreement for a nationwide “Stop Violence Start Art"
mural project with Tommy Hilfiger and an on-line after-school arts and community resource
center on Excite. AH three projects are set to launch in late January. In addition, building on
the success of a recent MTV/SHINE “Speak Your Peace” PSA contest, we are new working
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with CBS to create a similar, buf more community focused PSA program in schools across
America, In addition, ZapMe has agreed to produce the MTV non-violence series and the full
Department of Justice nonviolence materials on its internet browser, which will be provided o
aver 1,000 schools nationally this year, Negotiations are continuing with Channel One, The
Learning Company and Broderbund (software divisions of Mattel), Court TV, Little Planet
Learning, Sera Learning, and Ripple Effects to distribute other non-violence materials in the

. classroom. Alan Rambam has taken a leading role in developing a network to support this effort
out of schoal. We are now recruiting Sarg Strizzi, who is the principal deputy in the Education
Department’s Safe and Drug-free Schools Program, to head up our in-school efforts.

We are now in the process of convening six advisory panels t¢ suppert the work of the
Campaign: Social Science, Youth, Media, Grassroots, Private Industry Partnerships, and
Political.

Social Science: On January 12-14th we will be convening 25 internationally reknowned
scholars who have agreed to join our academic advisory council. The meeting will be
conducted at Harvard University's Kennedy School of Government, At that first session
we will canvas the state-of-the-art in information concerning the sources of youth
violence and the most promising solutions. We will also obtain recommendations from
these scholars abaut each of our three initiatives. A list of the confirmed Council
ragmbers is attached.

Youth Advisory Council: We are in the process of inviting 30 young people nationally
to form our Youth Advisory Council, which will have its first training session in
Washington, D.C, over Presidents’ Day weekend. The Council will be composed of at-
risk youth from arcund the Courtry who will advise the Board regarding media messages
and community programs. A list of the invitees is attached,

Media: In October, we assembled an ad hoc board of advisers including several PSA
creators, advertising agencies, television executives, and violence experts in New York
on October 3 1o discuss campaign themes. Based on the meeting, we are forming a media
working group to digcuss various media specific issues including: (1) development of
anti-violence messages; (2) developing technologies for families to contro] media
messages; {J) media literacy training; and (4} pro-active steps by media in programming
and news reporting. We intend 1o enlist Mediascope, ASNE, Berkeley Media Studies
Group, the Media Institute, and media representatives to participate in this venture,

Grassroots Advisory Council: We will be forming a (rassroots advisory panel
comiposed of organizations dedicated to addressing youth violence, youth violence
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prevention practitioners, and educators. To date, we have contacted over 200 such
organizations and will be selecting councit membess in January.

Politienl Panel: Prior to the announcement of the Board, we are planning to conduct a
meeting with bi-partisan palitical leaders. To date, we bave been in touch with the Senate
Majority and Minority leaders, the bi-partisan congressional task force on youth violence,
the National Association of Attorneys General, and the U8, Conference of Mayors,

Business and Industry Panel: We have set up a series of telephone meetings organized
by Pat Hoven with various community and government relations vice presidents to
discuss the process of engaging the private sector in youth violence initiatives. We intend
to convene a full meeting of this group in March 2000 as part of the kick-off for our
community-by-community campaign.

il. Administrative Efforts
Tax-Exempi Statug: The Campaign received 501(cX3) status on November 30, 1995,

Accownling Services: The accounting firm of Deloitte & Touche has agreed to provide
all accounting services for the Campaign free of charge. The account manager who arranged for
this donated serviee ts Lisa Nicolini,

Poiling Resecarch: George Gallup has agreed to perform all polling research for the
Campaign free of charge. Our first set of poll question are being formulated and will be provided
to him on or before December 28,

Fundsaising: To date, the principal source of funding for the campaign has been two
relatively small grants from the federal agencies, and donations by members of the Board of
Directars. To date, we have received commitments of $900,000 from members of the
Campaign’s Board, tentative approval of 2 $100,000 grant from DOJ, and tentative approval of a
$25,000 purchase order from the Department of Education. Our development director, Peter
Sherer, is in the process of pursuing additional sources of funding. We have had prefiminary
discussions with the following funders: Markle Foundation, Irvine Foundation, Gates
Foundation, Benton Foundation, Nike Foundation, Gap Foundation, Sores Foundation, Wellness
Foundation, Kaiser Family Foundation, Guggenheim Foundation, and the Village Foundation,

Board of Directors: The following individuals have joined our Board of Directors:

Mel Karmazin CEO CBS/Viacom
Steve Case CEO America On-Line
Leo Hindery CEO Global Crossings BIS

Judith A. McHale  CEO Discovery
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Rick Inatome CEOQ ZapMe

fra A, Lipman CEQ Guardsmark

Neal Netlinger 'Former Managing Director, Deutschebank

Uregary Favee Former President, American Society of Newspaper Editors, COO
McClatchy Papers

Ben Civiletti Former U5, Attorney General

Eli Segal Founding Director, AmeniCorps.

Deborah Prothrow-  Professor, Harvard School of Pubhe Health

Stith

Rep. Martin Frost  Co-Chair, Bi-Partisan Congressional Working Group on Youth
Violence

Rep. Jennifer Dunn  Co-Chair, Bi-Partisan Congressional Working Group on Youth
Violence.

Mayor Brent Coles  President-Elect, U.S. Conference of Mavors
Leigh Steinberg Sports Agent
Francine Katz Director Consumer Affairs, Anheuser-Busch

In addition, we have extended, or intend to extend, invitations fo the following

individuals:
Frank A. Bennack, Jr. Hearst
Larry Ellison Oracle
Christopher Galvin Motorola
William Gates Microsoft
Geraldine Layboumne QOxygen
Oprah Winfrey
Scott McNealy Sun Microsystems
Rupert Murdoch Fox
Robert Wright NBC
Jerry Levin Time Warner
Bob lger - ABC
Henry CUisneros Univision
Wellington Webb Mayor, Denver
John Chambers {-isco
George Bodenheimer LSPN
John Curley Cianneit
Michael Eisner Disney
Bill Campbell Intuit

Senator Bob Dole
General Colin Powell
Rosie O'Donnell
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In addition, we would like to complete the Board with: two young people with personal
knowledge reparding violence issues; two viclence prevention practitioners; one representative
of 3 health care organization; one representative of the insurance industry; and one grassroots
educator,

oL Conclusion

Barring any unforeseen events, we are now on pace (o announce our board of directors
in February 2000 and to kick off the Campaign’s major initiatives early next year,



National Campaign Against Youth Violence

33 New Montgomery Street, 20th Floor
San Francisco, California 94105-9781
Telephone: (415) 512-4008 Facsimile: (415) 5124077

December 22, 1999

Jeffrey L. Bleich
Executive Director
{415) 5124007

bleichjl@mta.cem

VIA MAIL

President William J. Clinton
The White House
Washington, D.C.

Dear President Clinton,

Attached is an end of the year update of the National Campaign’s progress.
I wish you a Happy Holiday and look forward to working with you in the New Year.

Thank you again for your dedication to this cause.

Sincerely,

Je eich

JLB/dlw
Enclosure

cc: Eric Lui .
Ann O’Leary


mailto:bleichjl@mw.com
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MEMORANDUM

TO: President William J, Clinton
Board of Directors
FROM: Jeffrey L. Bieich
DATE: December 21, 1999
RE: National Campaign Against Youth Violence: Four-Month Status Report

This meme updates my prior summaries of the Campaign’s progress to date.  Briefly,
we are now on schedule to announce our Board of Directors during the first week in February
2000, and to launch each of the Campaign’s major initiatives at that time.

L Substantive Programs

Since my last update, the Campatgn has made the jollowing progress in advancing s
principal programs (i.e, public education campaign, city-by-city campaign, clearinghouse, and
school-based training).

A.  Media Campaign

Message Development: The Campaign gave its first public statement of oup
proposed message and education strategy at & speech to the Media Institute on
December 2. Qur principal message is that epidemic violence rates in the U.S. are
the product of our own attitudes and actions, and o educate the public that every
citizen has the power to reduce violence, The speech was well-received, and in
fact Geneva Qverholser of the Washington Post wrote a nationally syndicated
columm stating that the Campaign has “cut through the fuzz surrounding our
thinking about violence” and *has its eye on the root of the problem.”

Cempleted PSAs: Foote, Cone & Belding has produced our first set of radio
spots which were sponsored by the NFL. The spots have been running daily on
Larry King Live. The message is that sports ean be an effective way of reducing
viclence, but that it depends upon the messages parents send. The message
features parents on sidelines encouraging children to take cheap-shots, and asks
fwhat are you teaching your children about violence?”
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Timing: We are now completing our research in order to launch a multiphase
program that will include: T.V. PSAs; radio spots; movie trailers; in-school print,
Internet and Channel One programs; print media; and grass-roots *guerilla”
marketing, We conducted a sccond round of focus groups at the Ad Council in
New York in November with leading youth-violence practitioners and several
young people who have been violent. Our research plan mcludes several more
meetings with young people, violence experts, academics, and polisters. We have
been foriunate that George Gallup has agreed to donate the serviees of the Gallup
Institute to conduct all of our polling without charge. We estimate that the
message ¢an be announced in February, and that the full campaign will be ready
to launch by April L.

Media Commitments: We have attempted to solidify commitments from various
media sources to run the PSAs and participate in this effort, To date, we have met
with representatives from NBC, CBS/Viacom, MTV, the WB, Discovery, Court
TV, AT&T BIS, AOL, Westwood One, McClatchy, Paramount, and Universal.
We have alse invited the CEOs of Hearst, Gannett, Time Warner, Disney, ESPN,
Nickelodeon, and Fox o join our Board of Directors,

Related Events: We are developing the following major events to support and
enhance our ad campaign:

Go-Brapnded PSAs: We have been working with the National Crime
Prevention Council, Save the Children, the Amenican Psychological
Assocation, and PAX to co-brand PSA messages. The NCPC ads are
directed at breaking down labels about youth, and enlisting vouth in
solutions to violence, The Save the Children ads promote mentoring, The
APA ads are focused on the relationship between violence and early
childhood development. The PAX ads urge parents to make sure that their
children are protected from unlocked or improperly stored guns. Each of
these groups wishes 1o co-brand with us.

Athletes for Non-Yiolence: The NFI, has committed to a series of
initiatives to reduce youth violence, We are now working with the NFL ¢
develop our Citizenship Through Sports Alliance with the Commissioners
of cach of the other major sports leagues. Major League Soccer has now
commitied to this effort. We will be pursuing a formal agreement with the
NBA and MLB in the new year.

Congerts and Events: ZapMe! and Teen People have agreed in principle to
underwrite anti-violence concerts and events to raise funds and youth
consciousness. We have also been approached by the label that produges
the Back Street Boys and ‘N Syne, which would lke to faunch a new band

-
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compmitted to non-violence messages to participate in the concert series.
We have contacted Ken Kragen who organized the recent NetAid event,
and Steve Friedman who organized MTV s nonvislence CD, to assist in
this effort. Alan Rambam, who is organzing this cffort for the Campaign,
was recently profiled in the New York Times.

Media Non-Violence Day: We have made relatively little progress in
organizing a day of media non-violence on Apnil 20 {the anniversary of
Columbine) in honor of those youths who were injured or died from
violence. This may be an area in which our Board of Directors will be
able to assist us in our strategic development,

tary Support: We have met with Secretary of the Army Caldera and
Secrewy of the Navy Danzig to develop a message as part of the Armed
Forces campaign that emphasizes how real strength comes from diseipline,
and the world’s heros are people who help make and keep peace. General
Powell may also become tnvolved in this effort. We believe that it would
be valuable to the Campaign to invite General Powel! to join the Board of
Directors,

This portion of the campaign is directed toward helping local communities develop
cffective, public-private parinerships to support violence prevention.

Selection of Citics: We have selecied 16 cities in which we will host a series of events
and enlist corporate sponsers to support sustained anti-viclence programs. Those cities
are Baltimore, MDD, Denver, CO; Pitisburgh, PA, Chicago, 11; Hantford, CT; Richmond,
oA Spartanburg, 8C; Pine Ridge, SD; Boston, MA; Nashville, TN; Poriland, OR;
LCamden, NJ; Log Angeles, CA; Tucson, AZ; 81, Louis, MO; and Flint, MI,

Volunteers: We have reached formal agreements with several national youth services
organizations to provide support in each of these 16 nities. We have scheduled a meeting
on Jamuary 11 with representatives of AmeriCorps, City Year, Vista, America’s Promise,
Pomts of Light, the National Funding Collaborative for Violence Prevention, The
National Violence Prevention Practitioners Network, Do Something, the National Crime
Prevention Counail, and the Boston Violence Prevention Project, the U.S. Conference of
Mayars, and the National League of Cities to finalize our plan for each city.

Corporate Sponsors: We have contracted with Patricia Hoven to begin the process of

enlisting corporate sponsors in each of the 16 identified cities. Ms. Hoven directed the
extremely successful Minneapolis HEALS program for Honeywell Industries in which

a7
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Honeywell, General Mills, and Altina Health Care worked with local authorities to help
reduce homicide rates in Minneapolis by 30%. We will also be working actively with
other corporate relations personnel and leaders who have participated in successiul public
private partnerships. We will be working with our Board, Kairina Weinig of the
Department of Justice, and James Gibbons of Sera learning, to help pull together a series
of breakfast meetings in each of the identified cities to begin enlisting corporate
commitments.

Kick-off Events: We are close to finalizing our plans to sponsor ¢vents around the
country. Comrt TV has offered to host youth-forum town halls on the subject of youth
violence in each City and to televise these nationally. AOL and DOJ would provide for a
live web-cast of these events that could be uplinked to all schools. The Simon Mall Corp.
{developers of the Malls of America) has agreed to host these events and provide
permanent space in its malls for youth non-vielence training and education programs,
Teen People has also agreed to host youth-oniented town ball meetings in 51X of these
cities during the summer of 2000. We would hope to bave cach event run two-days. In
addition to the town halls, we would expect to have a series of youth activities, meetings
of local and community leaders, and an announcement by a corporate sponsor of its
commitment to adopt youth violence prevention activities in that community. We would
like to culminate these events with a speech by a national leader: i.¢,, the President, the
First Lady, the Attorney General, Secretary of Education Riley, Harris Wofford, General
Powell, or Oprah Winfrey.

C.  Clearinghouse

We have obtained preliminary agreements from AOL and Discovery Network to
collaborate in helping us build a non-violence website that links existing websites and provides
useful information in a user-friendly format. Our hope is to work with the Markle Foundation
{directed by Zoe Baird), to help finance this effort. Qur next step will be to arrange a meeting
with the other providers of web services in this area. This may be best accomplished through the
Department of Justice.

D, Schooj Programs

We have made significant progress in our efforts to develop supportive non-violence
messages in schools and as part of after-school activities. Scholastic has formally agreed to
distribute the SHINE non-violence curricula in its entire network of publications which reach 10
miilion school children annually, The cost of this contribution alone is approximately 53
million. We have zlso entered into an agreement for a nationwide “Stop Violence Start Art”
mura! project with Tommy Hilfiger and an on-line after-school arts and community resource
center on Excite. Al three projects are sef 1o Jaunch in late January. In addition, building on
the success of a recent MTV/SHINE *Speak Your Peace” PSA contest, we are now working
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with CBS to create a similar, but more community focused PSA program in schools across
America.  In addition, ZapMe has agreed to produce the MTV son-violence series and the full
Department of Justice nonviolence materials on its internet browser, which will be provided to
over 1,000 schools nationally this vear. Negotiations are continuing with Channel One, The
Learning Company and Broderbund (software divistons of Mattel), Court TV, Little Planet
Learning, Scra Learning, and Ripple Effects to distribute other non-vielence materials in the
classroom. Alan Rambam has taken a leading role in developing a network to support this effort
out of school. We are now recruiting Sara Strizzi, who is the principal deputy in the Education
Department’s Safe and Drug-free Schools Program, to head up our in-school efforts,

E. Advisory Coungils

We are now in the process of convening six advisory panels to support the work of the
Campaign: Social Science, Youth, Media, Cirassroots, Private Industry Partnerships, and
Political.

Social Science: On January 12-14th we will be convening 25 internationally reknowned
scholars who have agreed to join our academic advisory council. The meeting will be
conducted at Harvard University’s Kennedy School of Government. At that first session
we will canvas the state-of-the-art in information conceming the sources of youth
violence and the most promising solutions. We will also obtain recommendations from
these scholars about each of our three fnitiatives. A list of the confirmed Council
members is attached.

Youth Advisory Council: We are in the process of inviting 30 voung people nationally
to form our Youth Advisory Council, which will have its first training session in
Washington, D.C, over Presidents” Day weekend. The Couneil will be composed of at-
risk youth from around the Country who will advise the Board regarding media messages
and community programs. A list of the invitees is attached.

Media: In October, we assembled an ad hoc board of advisers including several PSA
creators, advertising agencies, television exccutives, and violence experts in New York
on October 3 to discuss campaign themes. Based on the meeting, we are forming & media
working group to discuss varicus media specific issues including: {1) development of
anti-violence messages; (2) developing technologies for families to control media
messages; (3} media literacy training; and (4) pro-active steps by media in programming
and news reporting. We intend to enlist Mediascope, ASNE, Berkeley Media Studies
Group, the Media Institute, and media representatives o participate in this venture.

Grassroots Advisory Council: We will be forming a Grassroots advisory panel
compased of organizations dedicated 1o addressing youth violence, youth violence
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prevention practitioners, and educators. To date, we have contacted over 200 such
organizations and will be selecting council members in January.

Political Panel: Prior 10 the announcement of the Board, we are planning to conduct a
meeting with bi-partisan political leaders. To date, we have been in fouch with the Senate
Majority and Minority leaders, the bi-partisan congressional task force on youth viclence,
the National Association of Attorneys General, and the U8, Conference of Mayors.

Bugsiness and Industry Panel: We have set up a series of telephone meetings organized
by Pat Hoven with various community and government relations vice presidents to
discuss the process of engaging the private sector in youth violence initiatives. We intend
1o convene a full meeting of this group in March 2000 as part of the kick-off for our
conununity-by-community campaign,

HR Administrative Efforts
Tax-bxompt Statys: The Campaign received 501{c)(3) status on November 30, 1999,

Accounting Services: The accounting firm of Deloitte & Touche has agreed to provide
all accounting services for the Campaign free of charge. The account manager who arranged for
this danated service is Lisa Nicolini,

Polling Research: George Gallup has agreed to perform all polling research for the
Campaign frec of charge. Our first set of poll question are being formulated and will be provided
to him on or before Decemnber 28, '

Yundraising: To date, the principal source of funding for the campaign has been two
relatively small grants from the federal agencies, and donations by members of the Beard of
Directors. To date, we have received commitments of $900,000 from members of the
Campaign’s Board, tentative approval of a $100,000 grant from 1DOJ, and tentative approval of &
$25,000 purchase order from the Department of Education. Qur development director, Peter
Sherer, is in the process of pursuing additional sources of funding. We have had preliminary
discussions with the following funders: Markle Foundation, Irvine Foundation, Gates
Foundation, Benton Foundation, Nike Foundation, Gap Foundation, Soros Foundation, Wellness
Foundation, Kaiser Family Foundation, Guggenheim Foundation, and the Village Foundation,

Beard of Directors: The foliowing individuals have j&i'ﬂﬁd our Board of Directors:

Mel Karmazin CEO CBS/Viacom
Steve Case CEQ America On-Line
l.eo Hindery CEO Global Crossings BIS

Judith A. McHale  CEO Discovery
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Rick Inatome CEQ ZapMe

Ira A. Lipman CEO Guardsmark

Neal Netlinger Former Managing Director, Deutschebank

Gregory Favre Former President, American Society of Newspaper Editors, COO
MeClatchy Papers

Ben Civilett Former ULS. Attorney General

Eli Segal Founding Director, AmeriCorps.

Deborah Prothrow-  Professor, Harvard School of Public Health

Stith

Rep. Martin Frost  Co-Chalr, Bi-Partisan Congressional Working Group on Youth
Viclence

Rep. Jennifer Dunn  Co-Chair, Bi-Partisan Congressional Working Group on Youth
Vialence,

Mayos Brent Coles  President-Elect, U.S. Conference of Mayors
Leigh Steinberg Sports Agent
Francine Katz Director Consumer Affairs, Anheuser-Busch

In addition, we have extended, or intend to extend, invitations to the following

individuals:
Frank A. Bennack, Jr. Hearst
Larry Ellison Oracle
Christopher Galvin Motorola
William Gates Microsoft
CGeraldipe Laybourne Oxygen
Oprah Winfrey
Scott McNealy Sun Microsysiems
Rupert Murdoch Fox
Robert Wright NBC
Jerry Levin Time Warner
Bob Iger ABC
Heney Cisneros Univision
Wellington Webb Mayor, Denver
John Chambers {isco
Cieorge Bodenheimer ESPN
John LCurley Cannett
Michael Eisner Disney
BiH Campbell < Intait

Senator Bob Dole
Cieneral Colin Powell
Rosie O'Donnell
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In addition, we would like to complete the Board with: twe young people with personal
knowledge regarding violence issues; two violence prevention practitioners; one representative
of a health care organization; ong representative of the insurance industry; and one grassroots
educator.

111, Conclusion

Barring any unforesecn events, we are now on pace (o announce our board of directors
in February 2000 and to kick off the Campaign’s major initiatives early nexs year.



Movember 3, 1958

Mr. Jeffrey L. Bleich .

Munger, Tolles & Olson LLP

18th Floor

33 New Montgowery Straaz

Ban Francisco, California $4105-87381

Dear Jeff:

Thanks for the materials regarding the National
Campaign Against Youth Violence. I appreciate
“your update on the progress of the Campaign, and
I'm glad we had the chance to discuss it at our
meetings last month. I'm graceful for all vou
are doing to ensure the success of this vital
andeavor,

Beat wishes.

Sincerely, B’n wﬁfﬁﬁ

BC/RS/SH/DDA/DRB/DC/DWE/ Lynn-pw-1ymn
{Carres. #701693%0)
{10.bleich.jl} |

oc:  DWB/SPM, 94 OECRB .

¢ Renes Saglyv, 87 QEOR

oo John Wertwman, %7 CECRE

cos w/asopy of zn&am& g to Karin Kullman, 207 OEOB
Rf“ sce Faad—

cer  TEMm "E’m OBOE

oo Exio Liu, 2FL/WW

Keroxed copy of personally signed original to NH
through Sean Maloney
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Board in Formation

Robert Boehm
Maurice Paprin

Miles Pennybacker

Stanley Sheinbaum
Stanley Wmhom

Advisory Council
Judith Anders
Richard Anders
Stanley Aropowitz
Peter Bahouth
Davig Callahan .
Richard Cloward
Ieff Cohen

Bill Collins

- Adrian DeWind

. Lani Gomier
Russell Hemenway
David Huuter
David Kallick

Evelyn Fox Keller

Baberre Linfield
Miks Miller
Frances Fox Piven
Marshall Pomer
* Mareus Raskin
Michael Shuman
Alice Slater
Edith Thger
Anne Zill

Craig Butier,
Executive Direetor

Date: - | August 18, 1998 R M"’\ oD

‘ . . A
To: * Richard Socarides; Fax: 202-456-6218 } g( L
From: } Mﬁtlrlc:«nS Paprin, FS‘C 9{‘ [/(‘

| Re:  Natiogal Canipaign Against Youth Violence

oo " Jeff Bleich

Congratalations on your Press Release on the new campaign and the
appointment of Jeif Bleich o head up the campaign. I think it's the best
news we've sesn in this crucial national area of concern. I look forward
to a telephone confercnee call with you and Joff, and hope o set up that
important meeting with you both at the Whits House. I would hope 10
bring a few of my Board membery and our Execative Director, Craig

Butler, 1o discuss the details of the "next steps.”

1 am still pressing for a National Leaderstiip Summit at the White House

as suggested in my early mmemos to Rahm Emmanuel and John Podesta. 1
thiltk this i3 & rdre opportunity to involve millions of people, pot only in a
Campaign Against Youth Violence, which you have already imitiated, but
more positively in a National Dialogue on Civic Action and '
Responsibility inall communities around the country. This initiative
would involve schools, churches, synagogues, local town halls and every
civic group-in every town. It should bring out gli parents, grandparents,
and children and let them taik about af} their coneerns and issues.

- Yes, tha public service ads on all t2levision nerworks and cable, all radac

stations and print media, i3 a great kickoff. But it should not stop there.
Bring people out of their "couch powatoe” slump aud let all of uy engage
with the ‘educators, the security peoglaa the elected officials, and let's not
limit the é:sc:zzsswm 1o the manahrc issues of violence, hate and tetror!

A project of The Fund for New Priorities in America

o
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We can gaivanize all concernéd Americins to think about their own personai roles in the
advancement of our democractic heritage and culture and get more people engaged in
the specifics of doing something about these issues.

T look forward to hearing from you at your earliest wmienm

The i“m&ahon fox Social Chan,gc
171 Madison Avonse, Suite 1006 @ New York, NY 10016 ® 212} 6858848 » Fax: (243} 53539?0



Record Typa: Record

Tos Bruce M, ResdiQPD/EDP

F 3294
Subjser Mrs. Clinton's discussion tonight

Actually, she is tatking about the idea of a national sffort (she was previcusly not planning 1o use
the term carmpaign} around youth vislence that responds 1o Littleton, Rather than make any
specifie, or even vague announcemant, she was planming to simply talk about the nged to invalva
all these groups to address all the issues involved - from gun gontral to ertertainment to parental
invalvernent. (We knew that she had this campaigh in her head, but she wasn’t going to go inte
any kind of specifics.} Her main point (this afterncon -- hefore she was scooped) was that rather
than people who like guns blaming the media, and peopie who like gntertainment blaming guns, we
nead w0 involve ail these peopie in a natinns| effort because ali these issues are part of the problam.,

Howsaver, this i what she was planning 10 say this afternoon - what she actually savs now is
another malter,



SHINE {Seeking Harmony In Neighborhoods Everyday) is a national education program that uses outlets like music, art, and technelogy to reduce violence.
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Mr. Jeffrey L. Bleich

National Campaign Against Youth Violence c/o
33 New Montgomery Street, 19th Floor

San Francisco, CA 94105-9781

August 30, 1999

Dear Jeff,

It was fantastic meeting you in Washington and congratulations again on your
appointment as the Executive Director of the National Campaign Against Youth
Violence.

1 wanted to update you on some new SHINE developments that | think you will
find very interesting. In a few days, we are going to sign a letter of intent for a
monumentaj three year exclusive partnership with Time Warner and their Teen
People magazine.

This partnership is going to provide SHINE access and involvement not just
from Teen People and countless celebrities, but also from the WB Network,
CNN, and the rest of the Time Warner empire. I his effort will include CD’s
and a televised concert to benefit SHINE, a program on CNN, PSA distribution,
and more. This, combined with our existing campaign, will clearly pave the way
for SHINE to become a household name. e

In addition, Tommy Hilfiger has decided to expand their.role with SHINE for
the 1999/2000 school year. This increased support will include recognition for
SHINE and its mission on Hilfiger's spring advertising and product hang tags,
production of SHINE apparel, printing of a SHINE book cover for public
school distribution nationwide, and the merchandising of.the' SHINE
Nonviolence Handbook within 1,500 of their boutiques nationwide. \‘\\

I know from our conversations that you recognize the sheer magnitude of our
program and the landmark level of corporate and public support that we are
receiving. [ just want to insure that SHINE is a central focus of your upcommg
press conference. If needed, § am confident I could have Don L/ogan, , the)
President of Time Warner, and Tommy Hilfiger himself attend the press’
conference. -~

Lo

3

. . . . . I
I would like to meet with you as soon as possible to dlscuss@pcommg press
conference and continue the conversation that we started with Bruce Reed and
Eric Liu. Thank you in advance for your consideration. /

b etni i =

Regards,

Alan Rambam / N
Founder CNU
oM /.//\\:) \\-\\\\\5 TN
cc: (! N N
'Mr. Eric Li 0 A LG =
TRENTON r. Erie L { ' /,{‘/m\\“u P
128§ Warmen Sireet ' o d i
Ind Flaer, Tremtan, HJ 08B08-2304 : \',,:’:/ - ' 3

509.392.8860
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33 Mew Montgomery Street, Ninsteenth Floor W \Qf
San Francisco, California 84105-8781
Telephone: (415) 512-4000 SEIEET Sl Bl

Facsimile: (415} 5124077
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the intended recipient, you am hereby notfied that any disserlnation, distibution or copying of this communication is strichy
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L. Statament of Purpose

Youth vislence and the lack of 2 ¢lear culturs] response to that viclence are producing 2
national trapedy that requires a coordinated national effort. Each year, approxinately 900,000
Americin children aged 12-18 are victits of setious vielent crimes, and - although children 8
and under account for only fourteen percent of the population, they commit twenty-five percent
of the crime. Over the past year, the schoo} shootings that have terrorized Pear, Peducal,
Jonssbore, Bdinhers, Springield, Littleton, Conyers, and the rest of the nation remind us of the
horror of these kinds of extreme viglence, These school shootings, however, wore less than 1%
of the homicides committed by juveniles this past year, In terms of deaths of children at the
hands of children, every day in America is a Littleton, every year in America is a Kasovo. We
have siroply lost too many children, In the face of these tragedics, a national effort is demanded,
i which all Americans come together to protect our ¢hildren from violence.

The objsctive of the Campaign is to focus the skills and energy of Americans from » wide
range of regions, cccapations, and backgrounds fo wotk towards achieving a shared goal of greai
natinnal importance; preventing youth viclence in our Country. The Campaign’s chief foeus will
nspiring people — and providing them with the tools —to 1ake responsibility to prevent youth
violence, rather than pointing fingers or assigning blame, ;

The Campaign will devote itself to achieving tangible, quantifiable goals and using a -
variety of means ingluding campaigning for Americans to work against violence in their
commurities, improving networks in local communities to share effective techniques, and
supporting compmunity-based projects with promise, While govermmental support can help with
tiys challenge, this is & carpaign whose success will rely on the aclions of American parents gnd
children, businesses, educators, spiritual, and cormmunity leaders. The Campaign will work 1o

- create support systems for our children so that they will turn away fom violence.

We offer a public-private parinership committed to drawing upon pnivate resources and
individuals that will: (1) lawnch & national media camnpaign to ratse consciousness about redncing
violenee; (2) partner with the Department of Justice to provide z national clearinghousa about
effective programs; (3) direct necessary resources to effvctive programs; (4} provide educators
with anti-viclence curricala, assistance in ensuring safety and security, and access wo ather
community resources todeal with at-risk and violent youth; (5} assist programs to reduce youth
access to weapons; (6) distribute and publicize tools 1o help parents protect youth from violent
Fes8uges or expasure fo violenes.

Our conumitment is made without regard o political affiliation. We belicve that helping
Asnencans reduce violence by and ageinst youth is the shared task of every American, and we
rise to maet that challenge not out of partisanship, but from the knowledgs that our nation’s
suceess depends on all of us working together to achieve this goal. We pledge therefore to b& &
zzom—pmﬁz national effort, open to &1l like-minded institutions and people.

S7EERA.E
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1L Specific Goals
The Campaign has five specific gosls.

A. Establish a comprehensive media campaipn directed at raising public X
sonsciousness about the sources of youth violence and what each person can do to
reduce violence, We will work with the medis, video-game manufacturers,
theatreg, schools, and internet service providers to saturate the public with pusitive
messages about what can be done to reduce violence. This netional media
cerapaign will be analogous 10 natjonal campaigns to sgainst drunk driving,
littering, sest belts, and preventing forest fires. This will include 8 National Day
of Peace on April 20, 2000, the ong-year anmiversary of the Litticton shootings.

B. Coordinate efforts on a local level. The Campaign will enlist 100 corporate
: spongors in 50 cities and towns in Uniled States to lielp establish a private-public
partnership to address youth viclence.

C. Support affiliates, The Campeipn will affiliste with 100 effective programs that
provide sducationa! and mental health services to use, lrnit children’s access to
guns, it children’s exposure 1o violence, and promote ways for parents fo keep
our childrens safe. The Campaign will suppon and publicize these programs using
the medis, & 1-800 gumber, a website, and innovative “guerilla® marketing
techniques than can help connect individuals to services thar already exist in their
focal community. The Campaign will also work with existing affiliates o
distribute a non-violence curricula in every school, pre-school, and Licensed day
care center in Arnerica.

D. Have 10 million families in America purchase a V-chip computer and know how
1o use i,

E, Reduce by 10%% each of the following in model cities within two yems: (1) the
narnbers of youth who carry weapons; (2) the pumber of youths who express fear

of peer violence; and {3) the number of ynuths who sotually engage in acts of
violence.

1. What We Know About Violence By And Against Youth
A. Violence By Youth: Statistivs, Causes, and Sﬁla‘:iom

American youth are the most violent youth of any copmparable industrialized
natdon. An Arnerican child is 10 times more [ikely to engage in aots of violence than ope of his
peers in Canagda, The yate of violence among youth in the Unifed States i8 significantly greater
than that of any other industrialized nation. Children under 18 are responsible for over 706,000
viclent crimes each year, including 2,600 homicides., Although viclent juvenile crime has
dropped off somewhat since 1990, it has done so at a significantly slower rate than the

3TH9E.2
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contemporaneous drop in adult crirge. Instead, there remains a historical %mnd in America of
increasing rates of youth violepee, both relative to their population and refative 1o the adult
offending rates. Violent juveniles tond to continue vislent'conduct afier they tum 18. Cuorrently,
one guarter of alt homicides in the United States are comnitted by people under the age of 21,
despite the fact thut persons under 21 (lacluding infants and toddlers) account for only fourteen
percent of the population. :

Arperican youth are also disproportionately the victims of violence. In 1996, over
500,000 youths between the ages of 12 and 18 were the victims of serious vielent erimes.
Indesd, each year, twice as many children in the United States under ten years of age dicas a
result of fircarn injuries alone a¢ did all of the U.S. soldiers sent to fight in the Persian Gulf,
Somalia, and Kosovo, combined. In addition, much of the viclenes by youths is self-inflicted;
the rate of suicide for 5-24 yesr olds has tripled since 1960,

Fear of violence among youths is unprecedented. One in sight male tecnagers'
carries a weapon for protection. One in eight of all students reported general fear of being
attacked while at school: one in fve inner city school students reported this same fear. Thirtéen
persent of students avoid eerfain areas of their school altogether for fear of attack. This level of
fear extends t¢ all aspects of a child’s life. The National Survey of Youth found that from 1972
1o 1992 the number of youths who agreed that “most people can be trusted” dropped by 50%, and
that the nuwber of youths who believed “you can’t be too careful in dealing with people” rose
50%, )

1. Sources of Youth Viclence:

2. Develooments! Deficits; Secial science research confirtis that youths who
are exposed to violence in their faynilies and communities, and are not able
1o establish necessary copnections with others or to solve problems
through non-violent means are those mast likely to be violent. The
American Pyychological Association studies establish that violence is a
learned behavior, that is reinforced when care-givers and peers do not
directly discourage violence and provide alternatives to the violent youth,

b, Mental Health: Many at-nsk youth who are prone to acting out violently
lack adequate mental health services. As many as one in every 33 children
arxd one in 8 adolescents may suffer from depression according w the 1.8,
Center for Mental Health Services. Tweo-thirds of ehildren with raental
health problems, including children with serious psychotic disordersor
sociopathologics, are weated inappropriately. '

general, relatively fow juvenile offenders are responsible for 2
disproportionate share of juvenile crimne. In fact, it ie estimated that.only
six percent of juvenile offenders commit over 70% of violent juveunile

crinie. Depending upon the age of these offenders and the nature of their

affenses, altering their behavior may require many years of treafment.

S7REN.%
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Many communities fail to identify these hard core offenders before their .
violence sscalates, and lack the programs to reform these youths,
Psvchologist Rolf Loeber and eriminologist David Farrington report that
85 percent of kids who commit serious, viclent offenses as juveniles don’t
get caught. '

4. Access 16 Weapons: Rescarch shows that the increased use of guns by
American youth to deal with conflict is a vital factor responsible for the
inerease in youth homicide rates i ouwr country since WW IL In 1986,
firearms in murders, suicides, and unintentional shootings kilied 4,643
children and tcenagers. Gunshot wounds we the second leading cause of
death for ail people aged 10-34. According to a February 1997 report By
the Center for Disease Control, the rats of fireartn deaths among children
0-14 years old is nearly twelve times higher in the United States than ia 25
pther industrizlized countries combined,

e Culgire of Viglence: Amercan children witness 8,000 murders and
100,000 other assorted acts of violence by the time that they graduate from
elementary school, and an estimated 200,000 acts of violence and 16,000
sitnulated muyrders by the time they are in their teens. Clinieal research
suggests that this exposure to violence desensitizes children to youth dnd
may inspire imitation in some youths. In particular, children who are
already prone to aggressive behavior tend to have their violent tendencies
gipnificantly exacerbated by violent images. Similarly, rescarch by
military psychologist David Grossman confisms that certain video games
have thie apparent effect of overcoming the norrnal tman mhibittons o
shooting others. Some research suggests that interactive video games
actnally replicate military conditioning programs desigaed to get
personnel mentally equipped to point a gun at another human being and
fire. Some research suggests that these video games have contributed o
increased violant crime rates world wide, inaluding a seven-fold increase
in per capita aggravated assault,

i Epidemic Effects: Since 1988, the Center for Discase Controd has
classified youilli viglence #s en epidemisc based uposn the fact that it has
been ocewrring at a yate far greater than would ordinarily be expected,
Some svidence suggests that violenes itself may be coniagious ixn that it
will spread and accelerate based on ¢ither: (1) imitation, {2) peer pressure
that is generated when youths congregate, (33 when vielence levels
overwhelm a community such that they *swarmp” enforcement resources,
or {4} revenge.

2, Collsborative Efforts By Comnmunities Is The Best Way Of Accomplishing A
Sustzined Reduction In Youth Violence

325296.2
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Because violence has multiple causes, a multidisciplinary approsch within each
community 38 nesded in order to reduce instances of violence. Despite common
perceptions that rehabilitative efforts do not work for seriovs juvenile offenders, the most
comprehensive studiss indicate that many programs are effective for certain groups of
affenders. The koy to reducing crime is to irprove prevention and detection programs,
and to mafitain a sufficient porifolio of treatment programs for 1solated youtha that a
proper fit can be made betwoen these offenders and conununity programs.

Effective implementation of such an approach will require the participation of the
schools, parents, juvenile justice and law enforcement personnel, commupity programs to
identify and help at-risk youth, gun providers and owners, media, and youths themselves. Qur
goal is to provide cities and communities with the encouragement and private resources that they
need to reduce youth viclence and o increase commupities’ sense of security, Asnerica should
be the safest industrialized pation in the world for our children. ’

Accomplishment of our specific obiectives will: (1) make it easier for parents to raise
kids o be nom-violent by providing them with the information and touls they need to guide thejr
child’s development; (2) give teachers curvicuia to help them reduce violence and do timely
intervention; {3) encourage all people whe conmunicate with children to take responsibility for
the messages they send sbout viclence and problem-solving; (4} teach kids how to resolve
conflict, how to deal with vielenee (including exposure to violence), and 1o discourage violance
in their peers; {§) reduce acoess by children to weapons and to ensure {hat children are frained in
the hazards of fircarms; (6) provide information to community leaders aboul resources needed
and avialble 1o reduce youth vilence; (7} give law enforcement the community’s assistance in
identifying at-risk youth and getting them treatraent, and in identifying and jsolating dongerous
offenders.

IV.  Praposed Timeling for Organization Functions
Stage 1: Creation and Clearinghouse {1-3 months)

Logisties

* Incorporate with name

* Obtain fupds

¥ Hive Initia] staff

* Obtain space

* Establish board

* Develop nationwide affiliates

* Name Board chair(s)

* Obtain information re: existing programs
* Annousce formation of organization

Eungtion
T * Distribute PSAs in cooperation with all networks and Ad Council
* Distribute video curricniurm 16 schools

5752062
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* Lannceh web site

* Bgtablish 300 number

* Host first Board meeting

* Gamer affiliate partnerships

* QObtain first 10 corporate copumitments

Stage 22 i’mgmm Initiation
*Field Oriented program affihations

* In-house expertise o1 issues
* Announce first three spbstantive programs

* Ammounce complstion af Board and consortiung

Function

* Begin LA /Oakland/Other ceasefire progratus
* Organize Media conference

* Organize What Woxks counference

* Organize April 2000 Day of Non-Violence

* Produce T.V, and Theatre PSAs

Stage 3: Program Implementation

Logist

@ooss011

* Regular events with President, AG, leading CEOQs, Civic and Republican iéaders

* Complete staff

Eunetion

* Expund clearnghouse services
* Media Conference

* March

* What Works

* Releasc PSAS

* Dovelop fear/violence index

* Feature Jocal programs

5753962 .
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IV, STRUCTURE OF ORGANIZATION

A, Campaige Staf{

" 1. Executive Direstor: Oversees all programmatic functions and is liaisen to the
President, AG, and Bosed

2. Commupications Director: Directs press relations, up-dates websites, administers
clearinghouse

3, Pinancial Director: Responsible for budgeting and expenditures

4. Affiliate Outreach Coardinator: Coordinates local events, interfaces with local
affiliates

$. Senior Policy Analyst: Responsible for collecting and analyzing dats, developing
indexes, -

6. Staff pswistants: clerical, secretarial, switchboard suppart (3)
7. Development Dirsctor

8. D.CL Office Director: Manages East Coast presence and works with political
constiencies '

9. Chief Operating Officer (Mark): Oversees all operational functions and directs local
ceasefire programs,

B. Loaned Stafl
1. Communications: Assist director in formulating press strategy and initial events
2. Marketing: solicit tn-kind donation

3 Policy Analysts: DOJ, Education, atd 1ocal analysts (Tom Diaz?) Who can sssist

in coordimation of programs
4, Himan Resources; Help set up salary, beanefils programs
5. Saff assistunts: affiliate ountreach
&. Web-davelopment teams: Help create website

-

1-800 Volhanteers

§.  NAPIL and other interns through Soro foundation/Americorp

5rides.2
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v, FINANCIAL PROJECTIONS (figures in thousands)

@oivrort

Year One - Year Two

Expendifures (outlays) £1750 |
Expenditures (in-kind grants) $400
Wages & Salarics $650
In-kind Grants 200
Payroll Taxes & Benefits 3150 |
Hardware/Computer $40
Rent (in-kind grant) $50
Utilities (included in rent}
Furmiture (172 fn-kind) 16
Insurance (D&O liability) 1]
Accounting/Audit Prep/Legal $40
Phones purchese $10
Phonesfuse 812

' General apd &{imim Costs $5
Printing $5,
Pogtage and Mailing $15
Research §s
TV & VCR 3

BYS2vA.Z
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Projects
Marketing/Development $300 :
Education - $25¢
Advertising/Alr ime $3000

Grants to Affiliae £250

Travel $85

Revenucs ]

Corporars and Individual gifts $3000
In-kind grants 35000

Existing assets 30
Foundation grants $500

interest 350

iT3E94.2
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Record Type: Rocoed

To: See the diztribution fist at the bottam of this message

ool "
Subiact: Monday's Event/Republicans Tussday svent

On Monday | expect the following:

* Commitments fom various folks in the media world 1o do stuff. The RIAA will commit o
a project with the Kaiser Foundation. MPAA, NAR and NCTA will commit 1o work on edusting
communities on what resowrces exist 10 hailp kids,

* On Monday, Lisbermen/Melsin/Burton snd Markey will release 3 letter that sets the bar
far sucoess vary, very high (8.g. 2 “ceass fire on media viclence”). This view will be echoad in the
media by Bennett and the Republicsns, inchding Brownback and Jennifer Bunn {who are attending
the event). The NRA will put out their “new” gun proposals, which are likely to include more
concealed weapens, more penalties for gun use in crimas,

* On Tuesday the House and Senate Republican lzadership will unveil their "lagislative
package”. They will claim that Clinton/Gore are talkers, no? doers, and the captives of the
Hollywood elites. The Repoblican package wil likely inglude;

** Antiirust axemption for broageastars to set a voluntary industry wide violence
code,

** Limitations on the sale of certain Megal items on the Inteémet {guns and bombs).

v > Parental rasponsibility statutes for parents who nagligently fail to supervise
thair children’s access to, and use of gunsg,

#Mossapge Sent To:

Ron Klain/OVP @ QVP

Bl G. AttigfOVP 1B OVP

BMonica M. DixaniOVE & Ovp
Christopher 8. Lehane/OVE B OV
Jim KohisnborgeriOVvP @ OVP
Trooper SandersfOVP & QVP
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STRATEGY SESSION ON CHILDREN, VIDLENCE ARD RESPONSIBILITY L‘&v{* gl VAR anenx
Monday, May 10, 1880 - 1000 am Hagg*»“g{gqm,{(!
White Houss - Business - East Appoiniments Gate '

{60 Tolal Participants} MM

itatic = NEW as of May §, 1999 (5:48om)

THE PRESIDENT AND FIRST LADY
THE VICE PRESIDENT AND MRS, GORE

Dr. Drew Altman; President & CEO, The Henry J. Kaiser Family Foundation - a.d S P
Dr. Maya Angelou; Professor and Pogt
Mr. Decker Anstrom; President, National Cable Television Association

Mr. Jonathan Barnett; Professor of City and Regional Planning, Universily of Pennsylvania
Tr, Cart Bell, President & CEQ, The Commusily Mental Health CGoungit and

Profesuor of Peychiatry and Public Health, University of Hingig, Chicage
Hon. Sharon Savies Belton; Mayor of the Cily of Minneapolis
Mrs. Saran Brady, Chalr, Handgun Conirgl, Int. and The Center i Pravent Handgm Wi oianae s eru s add

) ‘ ) . Ge8m CLore pe "
Hon, Bill Brewster, President, R, Dusffy Wil & A}ssac:ates ot el e
Hon. (Sen.) Sam Brownback; R/Kansas : L

Ms. Shane Cambronero; City Year 8taff Member and Former Americorps Member .
M. Steve Casa; Chairman and CEQ, America Online gt veakt,  zewmreastLnd - Aprak AAM,

ey M t‘"’j & et
~ Wi Robert Chase, Presdent, Nationa! Education Association i adicate L For et i
-~ Dr. Nancy Wiison Dickey, President, American Medical Associalion ~ HMadd a &WW b

helfy Tha awuea'm
i—lan {Ren.y Jenrifer Dunry R&Mashmgtm

o Mrs Pamaia Eakes; President and Founder, Mothers Against Viglence in America

Ms. Gloria Estefan; Recording Artist

—4 Ms. Sandy Feldman; President, American Federation of Teachers  bMafie  somemstdiTadut  luf Yir

Mr. Abraham H. Foxman; National Director, Anti-Defamation League %V Ml

Ky, Bddie Fritty; President & CEQ, National Association of Broadeasters
D1, James Garbaring; Co-Director, Family Life Development Center, Cometl i}mversz& - Tred  Vedhadd to b

Han. {Rep.) Richard Gephardt, DiMissouri PR Sl oy

Mf‘ Terrence Gray: Student/Peer Mediator, T.C. Williams High School, Alexandria, VA \19;: e Galli 'y ‘:“k

Mr. Eric Heydenberk; Student, Strayer Middie Scheol, Quakeriown, PA VaAA— qins Aot
EVY U LN

Mr. Robert A, Iger. Chairman, ABC Group and President, Walt Disney international
Mr. Paul Jannuzzo; Vice President and Genersl Counsel, BLOTK, Ing,

| May %0999 (548}
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Hoa, William Kennard, Chaitman, Federal Communications Commission

My

tar. Douglas Lowensleln, President, interactive Digital Software Association
Ms. Ginny Markell, President-Elect, National PTA
— Dr. Prema Mathai-Davis; CEQ, YWCA of the U S A, ~ (#wmmntiid e miwm AN k"-“""p
Ma, Mary Efion Maxwsl; 53?"385{?&?3?,' Nalional School Boards ﬁSSOCf@ﬁGt’:}ML &
Gen, Barry Mol affray, Director, Gffice of ?«iaziongi [rug Control Policy ’
Monsignor Thamas MoDade, Secretary of Education, United States Catholic Conferance
Mr, Leslie Moonves: Prasideni end CEQ, GBS Comporation
Ms. Maria Monteil; Studeni/Peer Madiator, 7.C. Wiiliams High School, Algxandria, VA
Ms. Georgia Nichols; Vice President and General Counsel, O F. Mossberg & Sons, inc.
Hon. Alan C. Pagef Associate Justice, Minnesota Supreme Court

Hon, John Podesta: Chief of Staff to the President
Dr. Robert 8, Pynocs; Professer of Psychiatry, Neuropsychiatric institute and

P Direcior, UCLA Trauma Psychialry Service
Hon. Bruce Reed: Assistant 1o the President for Domaestic Policy
Hon. {Sen.} Marry Reid; DiNegvada
Horw Janet Reno; Altorney General, Unitad States
-2 Mr. Robert A, Ricker; Exgeutive Director, American Shooting Sports Councit ~ e, wao % "“;:"
Hon. Richard W. Riley, Secretary of Education ’
-—» Rev. Bugene F. Rivers itk Co-Chair, Nationai Ten Paint Leadsrship Foundation .. 8547 me
-=~3Gov. Roy Romaer, Chairman, Pelicy Advisory Comeiiies, The Advertising Goundl, ing @ fongs t&% w}
Ms. Hilary B. Rosen; President and CEQ, Recording Indusiry Association of Americs L
Hon, Kenneth L. Salazar: Altorney General, State of Golorado

éﬂ'&z& ot A Lot
what't Ca&Mpaig

- Dr. Samuel 3. Save, Executive Director, National Association of Elementary Schoo! Principals = @ 4 apuces
Mon. £l J. Segal; President and CED, Wellare i Work Parinership
Y Hon, Donna £, Bhalala; Secretary of Heslth and Human Services
- Mr. Andrew Shue; Founder, Do Something Foundation ~ Pats . tohed L
Mr, Bd Shultz, President and CEG, Smith and Wasson
4 Ms. Roxanne Spilielt; President, Boys & Giris Clubs of America ~ T wevtq  bullied b b akhtad
Hon. Jack Valenti Chairman and CEQ, Motion Picture Association ol bt St b g ”"3“&
, ) o W an. deal ;MW )
Ms. Simonna Woodson; Student/Pear Mediator, Arsenal Tech High Schoot
Lt Steve Young: National Vice President, Fraternal Order of Police

2 May 9, 1999 (5:48pm)
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0] Contacts
General Policy Questions: Ann Harking, COS/OAG, 514-3892
Backup: Lisa Monaco, Counsel, SAG, 514-229]

AG Scheduling: Cheryl Monigomery, Director of

Scheduling, QAL 51444195
Crime Initiatives/Crime Policy: Jon Jennings, OLA, 314-2141
Grante/Publications; Ricki Seidman, OASG, 314-4969
Personnel: Bernie Delia, CDAG, 514-8540

If any of the above usual contacts ‘ '
are not available: Kevin Chlson, COS/ODAG, 616-0419
Ken Chernof, COS/QASG, 305.8283
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THE WHITE HOUSE
WABMINGTON

August 16, 1999

ANRNOUNCEMENT OF ANTI-YOUTH VIOLENCE INTIATIVES

DATE: August 17, 1999
LOCATION: Presidential Hall
OFEORB Room 450

BRIEFING TIME: 10:00am — 10:20am
EVENT YIME: {0:30am —11:30am ..
FROM: Bruce Reed

PURFOSE

To announce a series of steps to help reduce youth viclence including: (1) a new anti-
viglence public service advertising campaign; {2) the new executive director of the
National Campaign Against Youth Violence, Jeff Bleich; and (3} $15 million in Justice
Department COPS grants for local law enforcement agencies to form partnerships with
schools and community organizations to target crime and vielence in or around schools,

BACKGROUND

You will address an audience of approximately 130 people, including executives and
representatives from television and cable networks, child advocacy groups, education
groups, healthcare advocacy groups, and youth. In your remarks you will announce:

MNetwork Anti-Violence Roadblock. At the White House Strategy Session on youth
violence on May 10, you challenged the entertainment industry 1o do its part, Today, you
will announce that an ¢xtensive coalition of broadcast and cable networks will join
together in an unprecedented effort to simultaneously air the prime time debut of public
service ads on the theme of "Talking with Kids About Violence.® The ads, which feature
children and you talking about the need for parents to talk to their kids about violence,
will air between § p.m. and 10 p.m. on August 18", This first-ever Ad Council television
“roadblock” will include ABC, CBS, FOX, NBC, UPN, WB, A&E, Anima!l Planet, BET,
CNN, CNN Aiport, Comedy Central, Country Music Television, Discovery Channel,
Discovery Digital Networks, FOX Family Channel, Headline News, the History Channel,
the Learning Channel, Lifetime, MTV, the Nashville Network, Nickelodeon, TBS, TNT,
Travel Channel, TV Land, Univision, VH-1, and FasTV.com, a website with video
streaming capability, which will provide the spot online, Many of the participating
networks have pledged strong support for the new ads and will show them throughout the
remainder of the year. The public service ads were sponsored by the Kaiser Family
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Foundation, the Advertising Council, and Children Now. A free booklet for parents on
how to talk about violence is available at www.talkingwithkids.org, or by calling 1-800-
CHILDAY,

Executive Director for National Campaign Against Youth Violence, Following up on
your call for a National Campaign Against Youth Violence, you will announce that

Jeffrey Bleich will be the executive director of this effort, Mr. Bleich has been nationally

recognized by the American Bar Association as one of America’s leading young
attorneys, and is the managing pariner in the San Francisco office of Munger, Tolles and
Olson, Mr, Bleich will head an independent, national, non-partisan campaign that swill
address the problem of youth violence by: (1) serving as an information clearinghouse to
share what programs work in one community with commanities all over the country; (2)
securing commitments from all sectors of society to do their part to help reduce violence;
and {3} helping give pareats more tools to protect their children from violence,

New Granis to Strengthen Partnerships Between Law Enforcement and Schools.
You will anmounce $15 million in Justice Department Office of Community Oriented
Policing Services (COPS) grants for local law enforcement agencies across the country to
form inpovative partnerships with schools or community organizations {0 target specific
problems of erime and violence in or around schools. A total of 247 grants will be
awarded 10 226 communitics in 41 states and the District of Columbia. COPS School-
Based Partnerships grams emphasize the use of community policing and problem solving
metbods to address the causes of school-related crime and disorder problems, such as
drug dealing and use, assaulis, truancy, vandalism, and other student saftty issues,

PARTICIPANTS

Briefing Participants:

The First Lady

Attormney General Janet Reno
Secretary Richard Riley
Bruce Read

Eric Liu

Tom Freedman

Richard Socarides

Lowell Weiss

Jeffrey Bleich

Stage Participants,

Attormey General Janet Reno

Secretary Richard Riley

Jeffrey Bleich, New Exccutive Director, National Campaign Against Youth Vielence
Harrison Boatwright (Age 13; appears in PSA)

Wyatt Keusch (Age 11; appears in PSA)
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Program Farticipants:

YOU

The First Lady

Peggy Conlon, President and CEQ, The Advertising Council
Drew Altman, President and CEQ, The Kaiser Family Foundation
Ledani Tassitlio {Age 11; appears in PSA)

PRESS PLAN

Onen Press.

SEQUENCE OF EVENTS

-

Attorney General Janet Rene, Secretary Richard Riley, Jeff Bleich, Harrison
Boatwnght, and Wyatt Keusch will be announced onto the stage.

YOU and the First Lady, accompanied by Peggy Conlon, Drew Altman, and
Letlani Tassillio, will be announced onto the stage.

The First Lady will niake remarks and introduce Peggy Conlon, President and
CEQ, The Advertising Council.

Peggy Conlon will make brief remarks and introduce Drew Altman, President
and CEQ, The Kaiser Family Foundation, B

Direw Altman will make brief remarks and introduce Leilani Tassillio,
Student.

Leilani Tassillio will make brief remarks and introduce YOUL

YOU will make remarks, unveil the public service announcement, and depart.

REMARKS

To be provided by speechwriting.



THE WHITE HOUSE
WASHINGTON

"August 16, 1999

MEMORANDUM FOR THE PRESIDENT

THE FIRST LADY
FROM: Bruce Reed
' Enc Liu
SUBJECT: ’ National Campalgn Against Youth Violence

We wanted to give you a progress report on the National Campaign. This memo, which
distills the consultations we've had inside and outside the White House, outlines our
recommendations for (1) the campaign’s goals; (2) its organizational structure and potential
partners; and (3) a timetable for action. A lengthier business plan for the Campaign is being
drafted as well. Your thoughts on the range of issues articulated here — including potential board
members ~ would be of great use as the Campaign moves forward,

I Gioals

The National Campaign, as 2 matter of core principle, will be nen-partisan, non-profit,
and decentralized. Premised on the idea that vouth violence is a multifaceted preblem, and that
each of us has the capacity and responsibility to combat the problem, its primary goals will be:

i. To raize awareness of the problem and serve as a clearinghouse for solutions.

One of the most imporiand functions of the Campaign will be educate the public about the
nature, extent and costs of youth violence. This means working with media companiss 10
reshape the messages the culture sends our children. The Campaign will also serve as the
resource of first resort for any citizen or organization interested i combating the problem. A
worthy grassroots project in Boston might be brought to scale or brought nationwide if people in
Seattle or Atlanta can easily learn about it. The Campaign will be a hub ~ an open market of
information and inspiration - that will identify, and belp replicate, approaches that work.

2, To secure pledges from every sector fo change personal or Institutional behavior,

The Campaign must make concrete the answer o the guestion, “What can ] do to help?”
We considered setting an overarching numerical goal (cut incidents of youth violence by 50
percent in ten years, for instance), but were concerned that such big-picture benchmarks could
distort or obscure the work that individuals and organizations themselves can do. We think it



would be preferable ~ indeed, necessary — to secure specific action commitments on a sector-by-
sector basis, in the same way the Welfare-to-Work Partnership and America’s Promise work,
What can America Online do to filter out violent games? What can pediatricians do to mold the
way parents raise their kids in a culture of violence? What can charitable foundations do to
leverage their gifis, and what can bar associations do to teach kids mediation? Accordingly, as
we detal] below, the Campaign will be structured along sectoral lines.

3. Tospur the creation of forums where kids and parents can talk about these issues.

For the Campaign to be grassroots in fact as well as name, it must incorporate the views
of those with most direct control over the problem: kids and their parents, One of the key goals
of the campaign will therefore be (o spur the creation of forums ~ in cyberspace and “real” space
~ where young people can {alk to one another, as well as to adults, to make their concerns and
frustrations heard. ‘A youth-centered orientation will be key to the Campaign’s legitimacy, and a
mental health focus key fo its effectiveness.

4. To ensure thot guns stay out of the hands of children.

Although the Campaign will not be a single-issue advocacy crganization, it can hardly
address the problem of youth violence without addressing the question of access 1o guns. The
Campaign will thus work on both the supply side and the demand side of this question. On the
supply side, for instance, it wil] develop initiatives to inform parents about the dangers of guns
and to show them how to keep guns out of their children’s reach; on the demand side, it will
work with mediz organizations and film studios to make guns less appealing.

5. To devise a mew “Index of Youth Safety” that can be used as a standard benchmark.

Various foundations and government agencies periodically issue reporis on the state of
youth vivlence or juvenile crime. But what is missing is a comprehensive standard that people
can use 10 measure both the objective incidence of violence among youth and the subjective
attitudes of young people about their own sense of safety. It would be an important contribution
of the Campaign 10 devise and put into common practice such an index — and then measure s
own effectiveness by a decline in that index. We also expect that the Campaign’s function as a
ciearinghouse for best practices will make evident the most pressing and promising directions for
new social scienee research and public opinion surveys, Though the Campaign itself may not
have the staff and resources to conduct this research, it can certainly serve as a catalyst for work
by its members and affiliates. '

11, Proposed Structure

The Campaign will pull together a wide range of people and organize them in a
decentralized systemn. it will not engage in legislative advocacy; nor will it attempt to foree all
its disparate participants to arrive at a Jowest-common-denominator consensus. Rather, its
central function will be o serve as & sociat spark plug — to catalyze new thinking and new action
against youth viclence; to encourage and enable bold, persistent experimentation.
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The Campaign will consist of an Executive Dirsctor, a Board of Directors, and numerous
Task Forces. The Task Forces will assign responsibility for the problem of youth violence ma
sector-by-sector manner, and will offer solutions in the same way. The Board will shape policy,
fend legitimacy and — crucially - raise money. The Executive Director will be the entreprencur
~who makes all this happen.

Executive Director. This position encompasses not only management of the Campaign’s affairs
but development of its machinery. In the mold of Eli Begal at the Welfare-to-Work Partnership,
the executive director will be equal parts coordinator, fundraiser, and public entrepreneur. With -
Eli’s help, we have recruited the person he tried to hire to run the Welfare-to-Work Partnership
two years age: Jeff Bleich, managing partner of the San Francisco office of Munger, Tolles &
QOlson, who was recognized by the American Bar Association as one of the country’s leading
young attorneys. Jeff is a civic leader in state, national and international affairs, and received
California’s award for pre bono service. He has strong connections in Silicon Valley and
Heollywood, and has written on the subjects of youth violence and criminal justice.

Board of Directors. We aim 10 select a Board that represents the many sectors of society and
that can raise the funds 1o support the Campaign’s activities. There would be approximately
twenty members of the Board, with an Executive Commiltes of five or six. Several firgt-rate
people have atready expressed interest in joining, including Steve Case of America Online,
Judith McHale of Discovery Networks, Andrew Shue of Do Something, Pam Eakes, and EH
Segal. In addition, we would like to approach a range of other candidates, including: Zoe Baird,
Robert Johnson of Black Entertainment Television, Bob Rubin, Erskine Bowles, Magic Johnson,
CGeraldine Laybourne of Oxygen Media, Edgar Bronfman Jr,, Jill Iskel, Melinda Gates, Gloria
Estefan, and Bill Cosby. We welcome other suggestions, and any advice for Chair. We will also
have room for prominent political leaders (on a bipartisan basis) on the Government Task Force.

Task Forces. Each Task Force would take it upon itself to determine how people in its walk of
fife can most tangibly and effectively make a difference. The activities of the several Task
Forces would be coordinated by the Executive Director. Those activities would involve, for
instance, devising industry and corporate pledges of action and sponsoring conferences to
showcase great initiatives. Among the proposed Task Forces:

* Iniernet and computers

» Media/entertainment

s Parent/kids groups

s Qovernment

» Service/philanthropy/religion
o Health/public health

»  Academic experis/research



Timetable for Action

August 17: You will unveil a new PSA developed by the Ad Council in which you urge parents
1o commusicate with their children before trouble strikes. At that event, you will also announce
the selection of Jeff Bleich as Executive Director for the Campaign and release 315 million in
DOJ grants for partnerships between school districts and law enforcement.

Lare August: The Campaign opens for business, with an office in San Francisco donated by
Bleich's law finm, minimal staff, and assistance (though not direction) from the White House.
Bleich’s firm will handic the Campaign’s 501¢(3) incorporation on a pro bono basis. The
Campaign will open a Washington office as soon as Bleich can get space donated here,

Late September: The Campaign has its formal kickoff, By then you will be able to announce a
group of Charter Board Members — who will provide seed funding —and flagship affiliate
organizations. One such organization, SHINE (Seeking Harmony in Neighborhoods Everyday),
has already pulled together an impressive $10 million teen-focused celebrity campaign with
MTV, Hickelodeon, the Excite website and Tommy Hilfiger's fashion company, SHINE has
agreed to run itg operation under the rubric of the National Campaign,

November. The Campaign will be fully operational. It will have selected a complete Board of
Directors, filled out its roster of Task Forces, begun raising money, and published a formal
prospectus to guide the work and work product of the Task Forees.

March 2000. At your suggestion, students from Colorado and across the nation are now
planning a March on Washington. The Campaign can use this opportunity to unveil its Index of
Youth Safety and to hold numerous town halls and focus groups with young people.,

Now through August 2000: Over the next twelve months we will work with the campaignon a
series of events ~ including additional commitments from the entertainment industry and other
sectors, as well as conferences on “Giving Parents the Tools They Need” and “What Works.”

September 2000: The Campaign will publish — on the Web and in print form — a Best Practices
Guide for parents and practitioners.



Ad Council

Kaiser Family Foundation/Children Now
Talk With Your Kids About Viclence PSA
“School” 30 TV

SCENE DESCRIPTION: TAKES PLACE AT SCHOOL. OPENS ON CHILDREN
RUNNING UP STAIRS INTO SCHOOL DOCR.

GIRL 1: ~ IT WAS ONE AGAINST, I DON’T KNOW, PROBABLY
TEN.... BY THE TIME THEY WERE DONE HIS NECK WAS
RED...AND....

BOY 1: I AM AFRAID TO GO TO HIGH SCHOOL

BOY 2: THERE WAS THIS KID THAT WAS LIKE 17.... HE CAME TO

: A SCHOOL WITH A GUN
GIRL 2: WE DIDN'T KNOW IF IT WAS FAKE OF REAL
(OFF CAMERA) :
GIRL 3: I HAVE A KNIFE AND YOU DON'T...HA, HA, HA....
(OFF CAMERA)

BOY 3: IT SCARES ME

GIRL 4: WHEN I GET SCARED, I TALK TO MY MOM AND
DAD

PRESIDENT OUR CHILDREN NEED OUR HELP TO DEAL WITH

CLINTON: TOUGH ISSUES LIKE VIOLENCE. PLEASE TALK WITH
YOUR KIDS. HELP THEM UNDERSTAND. HELP KEEP
THEM SAFE.

END FRAME

SUPER ONLY: FOR A FREE BOOKLET CALL
1-800-CHILD-44

WWW.TALKINGWITHKIDS.ORG
KAISER & CHILDREN NOW LOGOS
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August 16, 1999

ANNOUNCEMENT OF ANTI-YOUTH VIOLENCE INTIATIVES

|
DATE: August 17, 1999

LOCATION: Presidential Hal!
OEOB Room 4§0

BRIEFING TIME: 10:00am ~ 10:20am
EVENT TIME: 10:30am - 1 1:30am
FROM: Bruce Reed

PURPOSE i

To announce a series of steps to help reduce youth viclence including: (1) a new anti-
violence public service advertising campaign; (2} the new executive director of the
Wational Campaign Against Youth Viclence, Jefffiiezak and {3} $13 million in Justice
Department COPS grants for local faw enforcement agenezﬁs to form parinerships with
schools and community organizations 1o target crime iaz‘zzi violence in or around schools.

BACKGROUND

You will address an audience of approximately 130 pé{zpie ncluding executives and
representatives from television and cable networks, chﬂd advocacy groups, education
groups, healthcare advocacy groups, and youth. In }s:}ur remarks you will announce:

Network Anti-Vislence Roadblock. At the White House Strategy Session on youth
violence on May 10, you challenged the entertainment industry to do its part. Today, you
will announce that an extensive coalition of bmadcast and cable netwiorks will join
zoguh&r in an unprecedented effort to simultancously air the prime time debut of public
gervice ads an the theme of "Talking with Kids About Violence." The ads, which feature
children and you talking about the need for parents to talk to their kids about violence,
will air between 8 p.m. and 10 p.m. on August 1§™. Thls first-ever Ad Council television
“roadblock™ will include ABC, CBS, FOX, NBC, UPN WB, A&E, Animal Planet, BET,
CNN, CNN Airport, Comedy Central, Country Muszc Teievmzort Discovery Cixanmi
Discovery Digital Networks, FOX Family Channel, Headlme News, the History Channel,
the Learning Channel, Lifetime, MTV, the Nashville Network, Nickelodeon, TBS, TNT,
Travel Channel, TV Land, Univision, VH-1, and Pas’i V.com, a website with video
streaming capability, which will provide the spot oni zrze Many of the participating
networks have pledged strong support for the new ads and will show them throughout the
remainder of the year. The public service ads were sponsored by the Kaiser Faraly

|
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Foundation, the Advertising Council, and Children Now. A free booklet for parents on
how to talk about violence is available at www talkingwithkids.org, or by calling 1-800-
CHILDA4,

Executive Divector for National Campaign Against Youth Violeoce. Following up on
your call for a National Campaign Against Youth Violence, you will announce that Jeffrey
Bleich will be the executive director of this effort. Mr. Bleich has been nationally
recognized by the American Bar Association as one of America’s leading young attorneys,
and is the managing partner in the San Francisco office of Munger, Tolles and Olson. M,
Bleich will head an independent, national, non-partisan campaign that will address the
problem of youth violence by: (1) serving as an information clearinghouse to share what
programs work in one community with communitics all over the country; (2) securing
commitments from all sectors of soctety 10 do their part to help reduce violence; and (3}
helping give parents more tools to protect their children from viclence.

New Grants to Strengthen Partnerships Between Law Eaforcement and Schools,
You will announce $15 million in Justice Department Office of Community Oriented
Policing Services (COPS} grants for local law enforcement agencies across the country to
form innovative parinerships with schools or community organizations to target specific
problems of crime and violence in or around schools. A tetal of 247 grants will be
awarded to 226 communities in 41 states and the District of Columbia, COPS School-
Based Partnerships grants emphasize the use of community policing and problem solving
methods to address the causes of school-related crime and disorder problers, such as
drug dealing and use, assaults, truancy, vandalism, and other student safety issues.

PARTICIPANTS

Briefing Participants:

The First Lady

Attorney General Janet Reno
Secretary Richard Riley
Bruce Reed

Eri¢ Liu

Tom Freedman

Richard Sacarides

Lowell Weiss

Jeffrey Bleich

Stase Participants:

Attorney General Janet Rene

Secretary Richard Riley

Jeffrey Bleich, New Executive Divector, National Campaign Against Youth Violence
Harrison Boatwright {Age 19; appears in PSA)

Wyatt Keusch {Age 11; appears in PSA)
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Program Partigipants;

YOU

The First Lady

Peggy Conlon, President and CEQ, The Advertising Council
Drew Altman, President and CEQ, The Kaiser Famify Foundation
Leilani Tassillio (Age 11, appears in PSA)

PRESS PLAN
Open Press.
SEQUENCE OF EVENTS

- Attorney General Janet Reno, Secretary Richard Riley, Jeff Bleich, Harrison
Boatwright, and Wyatt Keusch will be announced onto the stage.
- YOU and the First Lady, accompanied by Peggy Conlon, Drew Altman, and
Leilan Tassillio, will be announced onto the stage.
- The First Lady will make remarks and introduce Peggy Conlon, President and
CEQ, The Advertising Council.
Peggy Conlon will make brief remarks and introduce Drew Aitman, President
and CED, The Kaiser Family Foundation,
- DPrew Altman will make brief remarks and intvoduce Leilani Tassiilio, Student.
- Leilani Tassillio will make brief remarks ant introduce YOU,
- YOU will make remarks, unveil the public service announcement, and depart.

*

REMARKS

To be provided by speechwriting.



Q&A on YOUTH VIOLENCE EVENT
August 17, 1999

Q: What did the President announce today?

At The President announced a series of steps to help reduce vouth violence. First, the
President announced a large new anti-violence televiston advertising campatgn which
every major television network and more than 2§ cable channels have agreed to air
heginning August 18th duning prime time.  Sccond, the President announced Jeff Bleich,
a prominent California altorney, as the new executive director of the National Campaign
Against Youth Viclence, Finally, the President announced that the Justice Department
will distribute $15 million in COPS grants to Jocal law enforeement agencies to form
partnerships with schools and community organizations to target erime and vielence in or
around schools.

Advertising Council Public Service Announcements

Q: What did the President announce regarding a national advertising campaign
to prevenl youth violence?

Az The President announeed that an extensive coalition of broadeast and cable
networks will join together in an unprecedented offort to simultancously air the prime
time debut of "Talking with Kids About Violenee” public service ads. The ads, which
teature children and the President talking about the need for parents (o talk to therr kids
about violence, will air between B p.m. and 16 p.on. on August 18th. This first-cver Ad
Council television Yroadblock™ will include: ABC, CBS, FOX, NB(C, UPN, WB, A&E,
Amimal Planet, BET, CNN, CNN Awrport, Comedy Central, Country Music Television,
Discovery Channel, Discovery Digital Networks, FOX Family Channel, Headline News,
the History Channel, the Leamning Channel, Lifetime, MTV, the Nashville Network,
Nickelodeon, TBS, TNT, Travel Channel, TV Land, Univision, V-1, ad

FagTV com, a websiie with video streaming capability, which will provide the spot
online. Many of the participating networks have pledged strong support for the new ads
and will show them throughout the remainder of the year, The public service ads were
sponsored by the Advertising Council, the Kaiser Family Foundation, and Children Now.

O What do these ads say?

Al The P8AS encourage parents to talk with their children about vielence and include
a toll-free number and Web site to contact for a free booklet. The ads, which include a
call o action by President Clinton, feature children between the ages of 8 and 13
speaking un-seripted about their concerns and fearg about violence, The ads arc the latest
component of the “Talking with Kids about Tough lssues” campaign, a national effort to
encourage more frequent parent-child communication. A free booklet for parents on how
to lk about violence 13 available at www talkingwithkids.org or by calling £-800-
CHILDY4, '
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Q: Why were these ads developed?

A: Thaese ads grew out of discussions at the White House Strategy Session on
Childrery, Violence, und Responsibility held on May 10

Q: . Whe spansored these ads?

Az The Katser Family Foundation, Children Now, and the Advertising Council
sponscred these ads. The Kaiser Family Foundation, based in Menlo Patk, California, is
a national health carc philanthropy and is not associated with Kaiser Pormancente,
Children Now, based in Oakland, California, is a non-partisan voeice for American’s
children. The Advertising Council is a private, nonprofit organization, which has been
the leading producer of public service communications programs in the United States
since 1942,

National Campaign Against Youth Vielence

> What did the President announce with regard to a National Campaign {o
Prevent Youth Vielence?

A Following up on his cail for 2 National Campaign Against Youth Violence, the
President announced that Jeffrey Bleich will be the exceutive director of this effort, Me.
Bleich is ome of America’s leading young attorneys and managing parmcr of the San
Francisco firm Munger, Tolles and Olson.

Q: What will this campaign do?

As Mr. Bleich will head an independent, national, non-partisan campaign that will
address the problem of youth violenee by: (1} serving as an information clearinghouse to
share what programs work in one community with communities all over the country; {(2)
working wilh all scetors of society to help de-glumorize violence; and (3) helping give
parents more tools to succeed as parents, including making sure they Know how to use the
new V-Chip.

O How doees this relate to the White House Strategy Session on Children,
Vislencee, and Responsibility held on May 107

A Recognizing that youth viclence is a problem that government cannot solve alone,
the President, the First Lady, the Vice President and Mrs, Gore issued a call fora
national campaign 1o reduce youth violence at the White House Strategy Scssion on
Children, Violence, and Responsibility onn May 10. This campaign will work with all
sectors of our socicty - the media, education groups, parents, religious leaders, and young
people — 1o focus on this problem, find what is working. and spread it 0 gow
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communities, while also helping 1o ensure that the media sends the right message to our
children.

This grassroots campaign is modeled after two extremely suceessful efforts launched by
the Clinton Adminisiration, Four years ago, the President asked for a national campaign
io reduce teen pregnancy. Today, under the leadership of Governor Tom Kean, former
governor of New Jersey and now the President of Drew University, thal campaign s
playing an important role tn reducing teen pregnancy rates nationwide, Two voars ago,
the President called for a national cffort by businesscs o hire people off welfare, (o make
sure the welfare reform effort would work, Today, under the leadership of Eli Segal, the
Weltare to Work Parinership has grown to 10,000 companies that have helped move
morg than 40,000 people from the welfare rolls to the job rolls, :

Department of Justice grants

Q: What did the President announce with regard to new grants to strengthen
parinerships between law enforecement and schools?

Al The President announced $15 million inv Justice Department Office of Community
Criented Policing Services (COPS) grants for local law enforcement agencies across the
country to form innovative partnerships with schools or community organizations (o
target specific problems of crime and violgnce in or around schools. A total of 247 grants
will be awarded to 226 communities. COPS School-Based Partnerships grants emphasize
the use of comnwunity policing and problem solving methods to address the causes of
school-rclated crime and disorder problems, such as drug dealing and use, assauits,
truancy, vandalism, and other student safety issues,



PRESIDENT CLINTON ANNOUNCES NEW STEPS ON YOUTH VIOLENCE:
UNPRECEDENTED NATIONWIDE TV AD ROADBLOCK;
DIRECTOR FOR NEW ANTI-VIOLENCE CAMPAIGN;

AND FEDERAL SCHOOL SAFETY GRANTS

August 17, 1999

Today the President will announce a serfes of steps to help reduce youth vielence. First, the
President will announce 3 sweeping new anti-violence public service advertising campaign
which every major television network and more than 20 cable channels have agreed to air
beginning August 18" during prime time. Second, the President will announce Jeff Bleich, a
prominent California attorney, as the new executive divector of the National Campaign Against
Youth Violenve. Finally, the President will announce that the Justice Department will distribute
$15 million in COPS grants to local law enforcement agencics to formy partnerships with schools
and commusily organizations to larget crime and vielence in or around schools.

Network Anti-Violence Roadblock. At the White House Strategy Session on youth violence on
May 10, the President challenged the entertasnment indusiry o do its part. Today, the President
will announce that an extensive coalition of broadeast and cable networks will join together nan
unprecedented effort to simutiancously air the prime time debut of public serviee ads on the
theme of "Talking with Kids About Violence.” The ads, which feature children and the President
talking about the need for parents to talk 1o their kids about violence, will air between 8 pm. and
10 p.m, on August 8%, This lirsteever Ad Counctl television “roadbloek” will include ABC,
CBS, FOX, NBC, UPN, WB, A&E, Animal Planct, BET, ONN, CNN Almport, Comedy Central,
Country Music Televiston, Discovery Channeld, Discovery Digital Networks, FOX Fanuly
Channel, Headline News, the History Channel, the Learming Channel, Lifotime, MV, the
Nashville Network, Nickelodeon, TBS, TNT, Travel Channel, TV Land, Univision, VH-1, and
FasTV .com, a website with vidvo streaming capability, which will provide the spot online, Many
of the participating networks have pledged strong support for the new ads and will show them
throughout the remainder of the year, The public service ads were sponsored by the Kaiser
Famtly Foundation, the Advertising Council, ard Children Now, A free booklet Tor parents on
how to talk about vielence is available at www.ialkingwithkids.org, or by calling 1-800-
CHILD44,

Executive Dircefor for National Campaign Against Youth Vielence, Following up on his call
for a National Campaign Against Youth Vielence, the President will announce that Jeffrey
Bleich will be the exceutive dircetor of this cffort. Mr. Bleich has been nationally recognized by
the American Bar Association as one of America’s leading young attorneys, and is the managing
partner in the San Francisco office of Munger, Tolles and Olson, Mr. Bleich will head an
independent, national, non-partisan campaign that will address the problem ef youth vielence by:
{1} serving as an information clearinghouse to share what programs work In one community with
communities all over the country; (2) securing commitraents from all sectors of society to do
their part 1o help reduce violence; and (3) helping give parents more tools to protect their
children {rom violence.
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Y_}Nm&f Grants to Strengthen Partnerships Between Law Enforcement and Scheols. The
President will announce $135 million in Justice Department Office of Community Oriented
Policing Services (COPS) grants for local law enforcement agencies across the couatry to form
innovative parinerships with schools or community organizations o target specific problems of
crime and violence in or around schools. A total of 247 grants will be awarded to 226
communities in 41 states and the District of Columbia. COPS School-Based Parinerships grants
emphasize the use of community policing and problem solving methods to address the causes of
school-related crime and disorder problems, such as drug dealtng and usc, assaults, truancy,
vandalism, and other student safety issues.
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Record Type: Record

To Bruce N. Read/OPD/EGREECP, Ere P, Li/OPVEQP@EQP

oo
Sublect: leliani's mvises introduction

Leillani’s commaents. Does this ook ok to you?

rmnanmen Foraprdod by Karn Kullmen/OPLUIEOR on Q871780 05:22 PM

Diana Sciovchatti <dscioechet@AdCouncilory
QBABAS 052618 PM X ‘

Record Type:  Racord

To: Karin Kultman/QPDIEOP, Lowell A, Weiss/WHO/EOP

CC:
Subject: leilants revised introduction

> Hi. P really happy 1o be here today at the White House.

o

> 1 wasn'? sure whal i think after | heard about all of the schoo!

> shaotings and other viclence. | was confused and 3 little scared. But,

> luckily, | could telk 1o two people in my fife thal do know a lot mors

> than me ~ my mom and my dad. They 10id me it was ok o feel scared - and
> thay heiped me understand that some bad things hapoen in the world, it
= that most people gre good.

pe- 4

» MNow I'd like 1o indroduce the President and say thank you, Mr. President

= and Mrs. Clinton, for showing us how much you care, and for helping all

> kige kniow that it's good to tak to your parenis when you're scared.

-3

> Ladies and Gentleman, | want to introduce Presidert William Jefferson

> Clinton.
]

¥V ¥V Vv ¥

=

> Biana Scioochett

» Vice President

> Birecior of Extornal Affairs
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THE WHITE HOUSE
WASHINGTON

"August 16, 1999

MEMORANDUM FOR THE PRESIDENT

THE FIRST LADY
FROM: Bruce Reed
© EricLin
SUBJECT: National Campaign Apainst Youth Violence

We wanted to give you a progress report on the National Campaign. This memo, which
distills the consultations we’ve had inside and outside the White House, outlines our
recommendations for (1) the campaign’s goals; (2) its organizational structure and potential
partners; and (3} a timetable for action. A Jengthier business plan for the Campaign is being
drafted as well. Your thoughts on the range of issues articulated here — including potential board
members - would be of great use as the Campaign moves forward,

I. Goals

The National Campaign, as a matter of core principle, will be non-partisan, non-profis,
and decentralized. Premised on the idea that youth violence is a multifaceted problem, and that
each of us has the capacity and responsibility to combat the problem, its primary goals will be:

1. Toraise awareness of the problem and serve as a clearinghouse for solutions.

One of the most important functions of the Campaign will be educate the public about the
nature, extent and costs of youth viclence. This means working with media companies to
reshape the messages the culture sends our children, The Campaign will also serve as the
resource of first resort for any citizen or organization interested in combating the problem. A
worthy grassroots project in Boston might be brought to scale or brought nationwide if people in
Seattle or Atlanta can easily learn about it. The Campaign will be a hub — an open market of
information and inspiration — that will identify, and help replicate, approaches that wark.

2. To secure pledges from every sector to change personal or institutional behavior.

The Campaign must make concrete the answer to the guestion, “What can | do to help?”
We considered setting an overarching numerical goal (cut incidents of youth violence by 50
pereent in ten years, for instance), but were concerned that such big-picture benchmarks could
distort or obscure the work that individuals and organizations themselves can do. We think it



would be preferable — indeed, necessary — to secure specific action commitments on a sector-by-
sector basts, in the same way the Welfare-10-Work Parinership and Ameriea’s Promise work,
What can America Online do to filter out violent games? What can pediatricians do to mold the
way parents raise their kids in a cuiture of violence? What can charitable foundations do to

- leverage their gifis, and what can bar associations do to teach kids mediation? Accordingly, as
we detail below, the Campaign will be structured along sectoral lines.

3. To spur the creation of forums where kids and parents can talk abowt these issues.

For the Campaign to be grassroots in fact a3 well as name, i must incorporate the views
of those with most direct control over the problem: Kids and their parents. One of the key goals
of the campaign will therefore be to spur the creation of forums — in cyberspace and “real” space
~ where young people can tatk to one another, as well as to adults, to make their concerns and
frustrations heard, A youth-centered orientation will be key 1o the Campaign’s legitimacy, and a
mental health focus key to its effectiveness,

4. To ensure that guns stay out of the hands of children.

Although the Campaign will not be a single-issue advocacy organization, it can hardly
address the problem of youth violence without addressing the question of access to guns. The
Campaign will thus work on both the supply side and the deman side of this guestion. On the
supply side, for instance, it will develop inftiatives 1o inform parents about the dangers of guns
and to show them how to keep guns out of their children’s reach; on the demand side, it will
work with media organizations and film studios to make guns less appealing.

"8, To devise a new “Index of Youth Safety” that can be used as a standard benchmark

Varions foundations and government agencies periodically issue reports on the stale of
youth viclence or juvenile crime. But what is missing is a comprehensive standard that people
can use to measure both the objective incidence of violence among youth and the subjective
attitudes of young people about their own sense of safety. 1t would be an important contribution
of the Campaign to devise and put into commaon practice such an index — and then measure its
own effectiveness by a decling in that index. We slso expect that the Campaign’s functionasa
cleannghouse for best practices will make evident the most pressing and promising directions for
new social science research and public opinion surveys. Though the Camnpaign itself may not
have the staff and resources to conduct this research, it can cenainly serve as a catalyst for work
by its members and affiliates.

I1. Proposed Structure

The Campaign will pull together a wide range of people and organize them in a
decentralized system. It will not engage in legislative advocacy; nor will it attempt to force all
its disparate participants to arrive at a lowest-common-denominator consensus. Rather, its
central function will be to serve as a soeial spark plug — to catalyze new thinking and new action
against youth violence; to encourage and enable bold, persistent experimentation.



The Campaign will consist of an Executive Director, a Board of Directors, and numerous
Task Forces, The Task Forces will assign responsibility for the problem of youth violence in a
seetor-by-sector manner, and will offer solutions in the same way. The Board will shape policy,
lend legitimacy and - crucially - raise money. The Executive Director will be the entrepreneur
~ who makes all this happen.

Executive Director. This position encompasses nat only management of the Campaign’s affairs
but development of its machinery. In the mold of E Segal at the Welfare-to-Work Partnership,
the executive director will be equal parts eoordinator, fundraiser, and public entreprencur. With
Eli’s help, we have recruited the person he tried to hire to run the Welfare-to-Work Partnership
two years ago: Jeff Bleich, managing partner of the San Francisco office of Munger, Tolles &
Olson, who was recognized by the Americen Bar Association as one of the country’s leading
young attorpeys. Jeff is a civic leader in state, national and intemational affairs, and received
California’s award for pro bono service, He has strong connections in Silicon Valley and
Hollywood, and has written on the subjects of youth viclence and criminal justice.

Board of Directors. We aim 10 select a Board that represents the many sectors of society and
that can raise the funds to support the Campaign's activities. There would be approximately
twenty members of the Board, with an Executive Committee of five or six. Several first-rate
people have already expressed interest in joining, including Steve Case of America Onling,
Judith McHale of Discovery Networks, Andrew Shue of Do Something, Pam Eakes, and Eli
Segal. In addition, we would like to approach a range of other candidates, including: Zoe Baird,
Robert Johnson of Black Entertainment Television, Bob Rubin, Erskine Bowles, Magic Johnson,
‘Geraldine Laybourne of Oxygen Media, Edgar Bronfman Jr., Jiil Iskol, Melinda Gates, Gloria
Estefan, and Bill Cosby. We welcome other suggestions, and any advice for Chair. We will also
have room for prominent political leaders (on a bipartisan basis) on zbe Government Task Force.

Task Forces. Each Task Force would take it upon itself 1o determine how people in its walk of
life can most tangibly and effectively make a difference. The activities of the several Task
.Forces would be coordinated by the Executive Director, Those activities would invelve, for
instance, devising industry and corporate pledges of action and sponsoring conferences to
showcease great initiatives. Among the proposed Task Forces:

» Internet and computers

s Media/entertainment

»  Parent/kids groups

»  Government

e Service/philanthropy/religion
s Health/public health

¢ Academic experts/research



Timetable for Action

August 17: You will unveil a new PSA developed by the Ad Councll in which you urge parents
to commumnicate with their children before trouble strikes. At that event, yvou will also announce
the selection of Jeff Bleich as Executive Dirsctor for the Campuaign and release $18 million in
DOJ grants for partnerships between schoo! districts and law enforcement. ‘

Late August: The Campaign opens for business, with an office in San Francisce donated by
Bleich’s law firm, minimal staff, and assistance (though not direction) from the White House.
Bleich’s firm will handie the Campaign’s 501¢(3) incarporation on a pro bono basis, The
Campaign will open a Washington office as soon as Bleich can get space donated here,

Late Seprember: The Campaign has its formal kickoff. By then you will be able to announce 2
group of Charter Board Members - who will provide seed funding —and flagship affiliate
organizations, One such organization, SHINE (Seeking Harmony iz Neighborhoods Everyday),
has already pulled together an impressive $10 million teen-focused celebrity campaign with
MTV, Nickelodeon, the Excite website and Tommy Hilfiger's fashion company. SHINE has
agreed to run its operation under the rubric of the National Campaign.

November: The Campaign will be fully {}perdiienal. It will bave ?s.ela;;tz‘d a complete Board of
Directors, filled out its roster of Task Forces, begun raising money, and published 2 formal
prospectus o guide the work and work product of the Task Forces,

March 2000: At your suggestion, students from Colorade and across the nation are now
planning a March on Washington, The Campaign can use this opportunity to unveil its Index of
Youth Safety and to hold numerous town halls and focus groups with young people.

Now through August 2000: Over the next twelve months we will work with the campaign on a
series of events — including additienal commitments from the entertainment industry and other
sectors, as well as conferences on “Giving Parents the Tools They Need” and “"What Works.™

September 2000, The Campaign will publish — an the Web and in print form - a Best Practices
(Guide for parents and practitioners.

¥






“Voices Against Violence™ Congressional Teen Conference

Conference Information

Under House Rules Members of Congress may not use official or campaign funds 1o cover the
students transportation and lodging expenses of the students.

° These expenses must be covered by the attending youth with the help of local
schools, community organizations, or businesses.

» Under the House Rules, Members may not ,mmg_tly solicit donations for zhe }oum
atiending the conference

1 The Office of the Democratic Leader will sponsor breakfast and lunch on each day
of the conference and cover the cost of all educational and informational packets.

. Members may, ai their discretion, use their frequent flier miles to provide for the
attendees air fare

L Members may publicize the need for sponsors from the commusity to help students
cover travel and lodging expenses for the conference

. We are currently working on getting a block rate for hotel rooms within waikmg
distance of the hill

» Staffers may also voluntarly host the teens in their homes fo reduce cost to the youth

Chaperones

. The youth staying in a hotel must be accompanied by a chaperone

» Ideally this person will have an ongeing relationship with the atiending youth in the
district.

. This may be a district staffer, parent, or other member of the comununity

. Each attendee must complete permission slips and medical release forms that will be
provided by the Office of the Democratic Leader prior to the conference

Please contact Maura Policelli at 6-0814, if you have any questions



Action Plan

for

“Yoices Against Violence: A Congressional Teen Conference”

students who applied to attend the
conference--not just the ones who were

selected)

TASKS STAFF DUE DONE?
DATE |
1. Fill out the Manber's Registration Form Chief of July 30th
and fax to the Office of the Democratic Staff
Leader attn: Maura Policelli at (202) 226-
0949. S
2. Auend planning meetings on logistics | DC Staff | Regularly
and conference details Contact . _
3, Distribute applications to high schools, | DO staff | Aug, 1™
community organizations, youth detention | contact | to Sept.
centers, alternative schools{via mailings and 15th
school visits) _
4. Collect applications from youth via the DO staff Sept. 15%
schools and community groups that assisted | contact - 24th
in distribution “
S. Form a selection committee to review DO Staff | Sept. 17 -
| student appiications/essays (possibly use Contact -
your existing Selection Committee for.
Academy Nominations} |
6. Make sure that the committee meets its | DO Staff | Sept.
Seprember 24" deadline for selecting Contact 24th
students
7. Organize advance activities with teens | DO staff | Sept. 24"
who are selected & help monitor the contact -Oct.
logistics of their trip 18th
8. (Optional) Follow up with teens after DO staff Oct. 217
the conference; forming an ongoing Youth | contact and
Advisory Council in the district (involve all beyond




.

Selection Process
for
“Voices Against Violence: A Congressional Teen Conference”

August 1* - September 15%

The selection process should involve all of the different organizations that deal

with youth in your district. Applications can be sent to conununity centers,

intramural athletic organizations, malls, alternative' schools, youth detention
centers, libraries, etc. Drawing participants from all across your community will
ensure a frank discussion about possible solutions to yoxmh violence. Conference
participants should reflect America's diversity in gender, ethnicity, and socio-

economic status.

Post the application on your Web Sitel!

Alert your local school officials, religious leaders, law enforcement agencies,
comumunity groups, social organizations; etc. These groups will be responsible
for forwarding applications to neighborhood teenagers, ages 13-19, and
returning them to your office.

Saptemb&r 1% September 15"’ T

Members will identify two staff people, one in the D.C. office and one in the
District Office, preferably the District Director, to manage the overail
outreach process. Potential applicants will send completed applications to the

District Office.

Members should identify an intermediate deadline to have all applications
received by the District Office.
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_ Sepmmber 15‘}‘ =

Members should forward the applications to a selection committee, which
could be the Member’s existing Academy Selection Committee. The Member
and his/her selection committee has full discretion in outlining criteria for
participation; however, we encourage consideration of the diversity of
e:qaenences of each child in addition to our base criteria:

13-19 years of age

Interest/concemn with youth violence

Interest in'leadership opportunities

Good communication skills

All participants must be selected by September 24, 1999.

| Scptcmbc:

Ornice the Sgiec{ic}n Committee identifies the final participants, the
Member should forward the names to Maura Policelli at the Office of the .
Democratic Leader (202) 225-0100, Please incdlude contact information for
each participant. Conference details will be sent to each registered '

participant.

Deadlines

. Member’s registration forms must be returned to the Office of the
Democratic Leader by }uly 30, 1999

Members must have identified and registered the 2.3 students who are
going to attend the conference with the Office of the Democratic Leader

by September 24"" 1999.

Membess can develop their own selccﬁ on pmccsses but are encouraged to use th e
enclosed sample application.



SELECTION PROCTESS

f Alaw the Application Nhoald Muu_

DEMOCRATIC LEADER

'

MEMBER

'
DISTRICT OFFICE

/A

t SCHOOLS mecm SOCIAL ORGS. [uw em:oacamﬂ

DISTRICT OFFICE
o - o
SELECTION comm@

MEMBER

l

DEMOCRATIC LEADER




“Volces Against Violence”
A Congressional Teen Conference

October 19% & 20% 1999
WASHINGTON, DC
Criteria§ e e
« 13-19 years of age
« interest/concern with vouth viclence
« interest in leadership opportunities
good communication skills

NAME_ DATE OF BIRTH___
ADDRESS ~HIGH SCHOOL. -
Streat’ . Apt . M Apphiabiz
YEAR IN SCHOOL - .
City State Zip If Applhicable
Fhone_{ ] o E-Mail '
\ . : If Applicble

Plesse answer the following questions. You may respond to the gpplication on separate typed paper,
with a_maximum of 2 sheets. If you do this, please sttach the application as a cover lefter. For
record-keeping purposes, be sure to include your personal information on ¢ach sheet of paper.
Question 4 may not exceed 500 words.

1. In the past year, have you or anyone you know been involved in an incident of youth violence?
Yes No If yes please describe your experience. '

2. On a scale of 1 - 10, how big of an issue i§ school safety in your community?

Teast 1 2z 3 4 3 & - 7 8 G 14 Most

3. How do you think the government should address the problems of youth viclence in Amernica?

»

4. 'What do you feel are the causes of violence among American teenagers today? Please answer
the question in the provided space. Feel free to describe your own expeniences that relate to
 this question. You may also submit personal artwork that expresses your feelinge about youth

vialence in your life, community, or school.



http:Apptia.bk

Cf

1 certify that the above answers are the truth and my own thoughts,

Please submit one personal reference
Mame,
Relationship
Phone Number{ )

Signature Diaie
Please return applications to the following address:
Member of Congress
Youth Violence Summit
District Address



Sample Letter from Member to Community or Education Leaders

Diear ,"

To help acldress the problem of y(mth violence in our community, I will be joining
with other members of Congress in sponsoring “Voices Against Violence: A
Congressional Teen Conference,” in Washington, DC on October 19% and 20, We
antidipate that more than 500 teenagers will attend this imiportant event.

The primary objective of this summit is t involve teenagers in the development
of substantive solutions to problems related to youth violence. We are holding it in our
nation’s capital is to provide teenagers with the unique opportunity to share their ideas
with federal law enforcement and education officials, national lagxsiawrs and leaders of
the entertainment industry.

In order 10 expedite the selection process, I am asking for your help in selecting
teens to attend the sumunit. Enclosed are application forms that I encourage you to
distribute to students in your school or organization. Also, please feel free 10
recommend teenagers who you think will contribute 1o this cause,

Participants must be 13-19 years of age, show an interest or concern with youth
viplence, have an interest in Jeadership opportunities, and have good communication
skills, Also, in order for this conference to be the most rewarding experience as possible,
I am heping to have a diverse group of students attend.  An independent selection
committee will make the final decisions on which students to send to the conference.
I welcome and encourage many applicants. Students who are not selected ma}r have
future opportunities to workwith my office on this important issue.

Thank you for your assistance in involving teenagers in this conference. Your help
is greatly appreciated.

Sincerely,

Member of Congress

i, .,
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BOARD MEMBERS

Chalrman
Thomas #H. Kean, foroer Goversior of New Jorsey aead President, Drow University

Presidont
sabel V., Sawhill, Senior Fellow, Jolmson Chair, The Broskings Instition

Lindn Chavey, President, Cenier for Egual Opportunity
&z}muc Cumming, leeculwc Director and Vice President, The Cumiming Foundation
William Galston, Schoo! of Public Affairs, University of Manyland
Whoopl Geldberg, actross
Katharine Graham, Chaimman of the Executive Commnliice, The Washingion Post Company
Dhavid A. Hamburg, ML, President Bmeritus, Carnegie Corporation of New York
Alexine Cloment Jackson, National President, YWCA of the USA
Stieita Jotmson, Execntive Vice President of Corpoeate Affazes, Black Batertainment Television, lne.
Iodith B Jones, Chnical Professor, Columbia University Schoot of Public Heahdh
Leslic Kantor, Yice President of Bducation, Planngd Parenthood of New Yook City, Inc,
Nancy Kassebaom Baker, former U5, Senator
Diouglas Kirby, Senior Rescarch Scientist, ETR Assoniates
John 13, Macomber, Priripnd, J0M Invesinent Group
Sister Mary Rose MeGeady, President and Chief Exeoutive Officer, Covenant House
Jody Geseastone Milles, farmee Acting President sod Chief Operatiag Officer, Americast
John E. Pepper, Chairman of the Board, The Practer & Gamble Comapany
Stepher W. Sanger, Chairman and Chief Exccntive Officer, General Mills, Ing,
“Victaria P, Sant, President, The Surmmit Foandation
Isabel €. Stewart, Nations} Excentive Direcior, Girls Ing,
Judy Woodrul, Peiwue Anchor and Senior Correspondent, ONN
Andrew Young, forner Atibazzador o the UN, and To-Chairman, GoodWorks Internatioaal

Trustees Kmerit
Chstlotte Bees, Chalrman Bmenitus, Ogilvy & Maother
frving B. Hareis, Chairman, The Harris Foondation
Barbara Hulberga, Director of Training, Advocaies for Youth
The Hou. (. Evecest Koop, MLD,, former U8, Surgeon General
Judy MeGrath, President, MYV )
Kristin Moore, President, Child Trends, tnc.
Hugh Price, President, Nationat Urban League, Ine.
Warren B, Budman, former 1.8, Seastor and Partner, Pagl, Weiss, Rifkisd, Wharton & Garrison

Campaign Director
Barah Brown
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THE EFFECTIVE PROGRAMS AND RESEARCH TASK FORCE

Chair

Douglas Kirby, Ph.D.
Senior Research Scientist
ETR Associates

Mcmbers
Robert W, Blum, M. D,

Director of General Pediatric
and Adolescent Health Program
University of Minnesota

Cluire Brindis, 12r.P.H.
Director
Center for Reproductive Health
Policy Rescarch
Institute for Health Policy Studies
University of California at San Francisco

Sheryll D. Cashin
Associale Professor of Law
Georgetown University Law Center

Jacqueline E. Darroch, Ph.D.

Senior Vice President and Vice President
for Rescarch

The Alan Guumacher [nstitute

Cynthia A, Gomez, Ph.D., Ed.M.,
Center for AIDS Prevention Studies

Rebecea A, Maynard, Ph.D.
Professor, Graduate School of Education
University of Pennsylvania

Sara McLanahan, Ph.D,
Professor, Office of Population Research
Princeton University

Brent Miller, Ph.D,

Professor and Head

Department of Family and Human Development
Utah State University

Kristin Moaore, Ph.D.
President
Child Trends, Inc.

Susan Philliber, Ph.D.
Senior Partner
Philliber Rescarch Associates

Freya Sonenstein, Ph.D.
Director of Population Studies Center
The Urban Institute

Stan Weed, Ph.D.
Direclor
Instiute for Research and BEvaluation

Brian L. Wilcox, Ph.D.

Director

Center on Children, Familics, and the Law
University of Nebraska

Barbara Wolfe, Ph.D.

Director, Institute for Rescarch on Poverty and
Profcssor, Department of Economics
University of Wisconsin at Madison

Ex Officio
Annctte Cumuning
Co-Chair, State and Local Action Task Force

William Galston
Chair, Religion and Public Values Task Force

Sheila Johnson
Co-Chair, Media Task FForce

[eslie Kantor
Co-Chair, State and Local Action Task Force

Jody Greenstone Miller
Co-Chair, Media Task Force
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MEDIA TASK FORCE

Co-Chairs

Sheila Johinson

Executive Vice President of Corporate Affairs
Black Entertainment Television, Inc.

Jody Greenstone Miller
Former Acting President and CEO
Americast

Members

Billy Campbell
President

Miramax Television

Anne Cohn Donnelly

Senior Visiting Scholar in Non-Profit Studies
Kellogg Scheol of Management, Northwestern
University

Todd Cunningham
Vice President, Research and Planning
MTV

Susanne Danicls
President of Entertainment
The WB Network

Patricia Fili-Krushel
President
ABC Television Network:

David Mechlin
Senior Partner, World Client Service Director
Ogilvy and Mather Worldwide

Ann §, Moorc
President
People Magazine

Sally Quinn
Author, Journalist

Bruce Rosenblum -

Senior Vice President Television Business
Management

Warner Brothers

Nancy Rubin
U.S. Ambassador
United Nations Commission on Human Rights

Cristina Saralegui

CEO

Cristina Saralegui Enterprises / The Cristina Show,
Cristina La Revista, Cristina Opina

Lesley Seymour
Editor-in-Chiel
Redbook Magazine

Meredith Wagner
Senior Vice President of Public Affairs
Lifetime Television

Jay A. Winsten, Ph.D,

Associate Dean and Frank Stanton Director
Center for Health Communication

Harvard School of Public Health

Ex Officio

Annctte Cumming

Executive Director and Vice President, Cumnming
Foundation

Board Member, Planned Parenthood Foundation of
America

William Galston, Ph.D.
Professor, School of Public Affairs
University of Maryland

Barbara Huberman
Director of Training
Advocates For Youth

Doug Kirby, Ph.D.
Senior Rescarch Scicntist
ETR Associates
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THE RELIGION AND PUBLIC VALUES TASK FORCE

Chair

Wittiam Gaiston
Prafessor

School of Public Affairs
Universiy of Maryland

Members

Jaan Beown Cainpbell

Goneesl Seoretary

National Council of the Churches of Christ
inthe USA

Thomas Pavig
Chair
Planred Parenthood Clergy Advisory Board

Witlie Diavis
Azzocizle Dicector
Baden Street Settlement

Jean Bethke Elshiain

Laura Spehinan Rockefeller Professar of
Social and Political Bthics

Divinity Schaol, University of Chicago

Anutai Bizioni
Founder and Chairmian
The Comrmumitarian Network

Patrick Fagan

William H.G. FazGerald Fellow
Family zod Culuse

Heritage Fourdation

Wade Hors
President
National Fatherlood nitiative

Sister Mary Rose McGeady
President and Chief Executive Officer
Covenant House

Jearne Rosoff
Prosident
Alsn Chatiruacher hutitale

Kenneth Smith
Consultant
The Chicago Commumity Trust

Barbars Dafoe Wihitchead
Author and Co-Threcior
The National Marriage Project

Dan Yankelovich
President

Public Apenda Foondation
{hairman

DYG, Inc.

Ex Offizio
Annette Comtrang
Co-Chair
State and Leeal Action Task Foreo

Sheila Jabeson
Ca-Chair
Maediz Task Forae

Jody Greenstons Mitler
Co-Lhair
Modia Task Foren

Eoslic Kantor
Co-Chair
State and Local Action Task Ryee

Doug Kirby, PhD.
Chatr
Effective Programs and Rescarch Task Force
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THE STATE AND LOCAL ACTION TASK FORCE

Chairs
Arnnelle Cununing

Bxecutive Dirsgtor and Vice President
Cumming Foendation

Leslie Kaator
Vice Presideni of Education
Plapned Parerthood of Mew York Chy

Members

Elayne G. Benoett
Presidoni aad Founder
Best Friends Foundation

The Hon, Jay Bridiornd
The Arkansas Seaate

Sue Caswman
Commissionsy
Tillamook County, Oregon

Carat Cassedt, Mh.D.

Yisiting Seientist and Project Officer
Division of Adolescent and School Health
Centors far Diszase Contro! and Provention

The Hon. Frenkie Sue Del Mgz
Altorney General
State of Nevada

Dabrs Delgado
Senior Associnie

Program Refornvinitinlive Management
The Annie . Cascy Foundation

Barbars Bubermian
EHrectar of Training and Sexunlity Edecation
Advoxates for Youth

fiernive Humphrey

 Direceor, Teen Connectinns

Project Txirector, Hoatthy Girls lnitiative
Grds, Ing,

Alexine Jackson
National President
YWOA of the USA

Loreita Sweet Jommott, PhoD,
Assagiate Professor

Schoot of Nursing

University of Pennsylvania

Rende B, Jepkins, M.D,

Professor and Chair

Department of Pediatrics and
Child Heglih

ifoward Univarsity Hogpliad

Wayne Pawlowski
Direntor of Training
Hanned Paroathood Federatian of Amwerisn

Sharon Rodine

Coordinaior

HEART of OKC Project

Ckdahoms Child Advoecsey Institute

Haootor Sdncher-Flores
Prograr Linison, Maic nvolvement Team
Californis Department of Health Scrvices

Johin Schli

Executive DHractor
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FROM John J. Cullinane

DATE: May 25, 1999 o mdeshy
Y : 3 Mjik&p"?&wi‘t,aﬁml 'Y
RE: " Internat Propasal - ParentMadiaPower.com il - veh ik foe 2adtrocn i
Q 5&)*7;“{ LFygw-r! P 34

Tre problem in our society is thal corporations have too much influence over our children, and
parents not enough. The internst has the capacity to change this by introducing the buying
power of parents and surrogate parents such as universities, public and private school systems,
the U.8. government, ele. into the process. The Intemet for the first ime 1$ going 1o give power
back 1o parents and surrcgate parents in dealing with corporate America and the media, et
Best of all, it uses the Amarican capitalist system to do it. | have already tested this idea with key
buyers and seflers and have received enthusiastic responses. A§ a resull, | have creatsd
ParentMediaPower com,

My ertrepreneurial background includes founding Cullinet Softwars, Inc, which, in 1868, was tha
first company to specialize in the sale of computer software as a'product. in 1978 it became (ha
first software company o have a public offering, in 1883 it was the first software company o ba
listed on the New York Stock Exchange, and it was the first softwars company to reach $1 billien
in valuation. Also, ! was founding chairman of the Massachuselts Software Coundil, the Boston
Public Library Foundation, and the Friends of Belfast, | also chaired New England Businsss
Executives for ClintorvGore in 1892,

I'd fike to discuss this idea with the key person an your staff and ultimately yourselif because you
will quickly grasp the polential power of ParentMediaPower.com and how it will impact young
people, much like you did when 1 discussed with you how the israsli BIRD program could be a
. model for raland and Northern iretand at a White Mouse dinnar for Helmut Kohl a few years ago,
: it's a concept you could mntroduce nationally,  As confirmation of this concept, Professor Jack
: Donahue of the Kennedy School of Government and former advisor to Secrelary of Labor
Robert Reich, has illustrated in his forthcoming book Confronting inequaiity in an Era of
Levolution {The Devoiution Revolution) that you can change behavior with the right impetus. He
uses swealshops in the apparel indusiry as an example.

i am looking forward o hearing from you.

One Exeter Plaza Boston, MA 02118 TEL £17/494.-8898 FAX 6317/494-1502
E-ingil john@eilinane group.com Wb site: www.oullinane-geoup.com
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EMBARGOED for release untils _ Contact:
AM., Tuesday, August 17, 1999 Amy Weitz, 650-854-9400, ext. 211

Vernae Grabam, 310-763-2444, ext, 129

New TV and Radio Ad Campaign to Hel
Parents Talk with Thetr Children About Viclence

Ady Feature Call to Action by Presiderst Clinton; Top Network and Cable TV
Stationy to Premicr Ads During “Fansly Hour” — Wednesday, August 18th

Nationwide Survey Finds Columbine Springhoard for
Family Conversations about Wide Range of Issues

WASHINGTON, D.C, « In the sftermath of the Columbine High School shooting in
Calorado, 4 vew TV and vadio public service ad campaign aimed at helping parents talk with

their children about violence was announced twoday by the Kaiser Family Fouadation, Children
Now and the Ad Counsil.

The ads encourage parents to call for a free booklet that can help them taik with their kids
about viclence and other sensitive issues. They are the latest companent of the “Tatking With
Kids About Tough Issues™ campaign, a nations! effort to encourage catlier and more froquent
parent-child communication. The new ads end with a call to action by President Clinton.

The new ads grew oyt of discussions at the White House Strategy Session on Children,
Vielents and Responsibility, held three weeks afier the Columbine mmcident. Many of the
major TV netwark and cable channels plan to rua the ads for the {irst time on the same
day, Wednesday, August 18%, during the family hour of 8:00 ~ 9:00 p.m. The stations
include ABC, CBS, NBC, WB, A&E, FOX, FOX Family, Animal Planet, Comedy
Lentral, Discovery Channel, Discovery Digi-nets, FASTV, Headline News, the History
Channel, the Learning Channel, Lifetime, MTV, TBS, TNT, TV Land, UPN, and VH-L.
According to the Ad Council, such a coordinated offort is unprecedented. In addition, the
national Association of Broadceasters and Cable Association of Broadeasters will include the
new ads as part of their monthly rotaton. (ADDITIONAL STATIONS MAY BE ARDED)

“1 applaud the Kaiser Family Foundation, Childrea Now and the Ad Counail for putting thig
effort together to help parents, and the TV networks for providing the necessary exposure to
make it effective,” Presidem Chinton said today at @ White House event announcing the
release of the ads. “At a time when many parents feel under siege, this campaign will support
parents by helping them talk with their kids about vinlence and other tough issues they
confront in thelr svervday lives,”

The ads, produced for the *Talking With Kids” campaign by the J. Walter Thompson ad

agency, feature children betwaen ages 8 and 13 speaking usn-scripted about their concerns and
fears regarding violence.

{more} ‘
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New Survey Shows What Families Talked About After Columbine

The ads are being released in conjunction with 2 new nationwide survey of paremts of children
m grades K~12 conducted in the weeks following Columbine, Talking With Kids

Abowt Violence: 4 Nattonal Survey of Parents is the latest in a series of surveys on paresnt-
child communication conducted by the Kaiser Family Foundation and Childeen Now. It
found that nearly etght in 10 parents spoke with their ¢hildren abous the incident and that

more thar 90 percent of those parents felt good about having the conversations with thewr
children,

Of those parents whe spoke to their children about Columbine, 83 percent taliked about the
importance of letting adults know if they think someone might be planning 2 violent act, 69

percent discussed what te do if someone brings guns to school, and 63 percent talked about
how to handle a violent situation.

But the survey also found that Columbine served as a springhoard for family conversations
about a broad set of issues 1n addition to guns in school. The other issues parents talked with
their kids about most was how students treat one another & school (87%); followed by how w
handle peer pressure (72%), how their own child fit in at schoot (53%); death, griefand how
10 deal with loss (53%:); and what their child sees or does on the Internet (32%).

“Tragedies such as Columbing shouldn't be the only catalyst for parents 1o talk with ther
children about violence and other tough issues,” said Draw Altman, president of the Kaiser
Family Foundation in Menlo Park, California. “Parents also need to take advantage of
everyday opportunities 10 connect with their Kids on sensitive topics.”

“When the Colorado tragedy forced parents %o jump into difficult conversations with their
children abaut violence, many realized 1t was hard to do.” said Lois Salisbury, president of
Children Mow, based in Oakland, Californta. “The Talking With Kids campaign offers
practical guidance in starting and deepening these important conversations. But more
importantly, the campaign reminds parents that the most effective family commusication
about violence and other tough issues beging sarly and happen often.”

A free booklet for parents on how to talk about violence is promoted in the ads and is
available at www talkinpwithikids org or by calling 1-800-CHILDA44,

Methodology

The Jalking With Kids Abowt Viclence survey was designed by researchers at the Kaiger
Family Foundation and Princeton Survey Research Associates. A national random sample of
604 parents with children enrolled in grades Kindergarten through 12 were jnterviewed. All
interviewing was conducted between May 12-24, 199%. The overall margin of sampling error
for resuits hased on the total sample of 604 parents is plus or minus 5 percentage ponts,

The Kaiser Family Foundation, based in Menlo Park, California, 1s a nanomnal heaith care
philanthropy and not associated with Kaiser Permanente, Children Now, based in Oakland,
California, is a nen-partisan vaice for America’s children.

#i#
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Key Findings from the Katser Family Foundation/Children Now

Talking with Kids Aboui Vislence: A National Survey of Parents
May, 1999

Nearly eight in 10 parents (79%) spoke with their children about the Columbine High
Schodol shooting, with 92 percent of those parents saying that they felt it was good for
them to have these conversations with their children,

Four in ten parents (41%) who spoke with thew children about Columbine reparted
that their children worried that the same kind of violence could happen m their own
school. Half of those parents with high-school age children said their child worried

that such an incident might occur, as compared to 35 percent of parents with younger
chiidren..

Almost nine in 10 parents (87%) who talked to their children following Columbine
disoussed how students treat one another at schaol. Nearly threc-quarters {72%%6)
1alked about how to handle peer pressure. More than half {53%) discussed how their
own child fit in at school.

The majority of 21l parents (62%) felt that parents should be held responsible for their
children’s viplent bebavior in all or most cases. Sixty-one percent also felt it was
“yery important™ to limit the violence children are exposed to in the entertainment
media in order to reduce vouth violence.

Nearly half (49%) of parents said that efforts to limit viclence in the entertainment
media should be 168 to parents or the media industry; 37 percent said that the
government shonld be involved ia limiting madia violenge,

Many parents took action in the weeks following Columbine to further limit their
children’s exposure to media violence:

» Approximately one-quarter of all parents say they placed new limitations on ther
shildren’s TV (23%) or movie (25%) viewing habits,

+ HNineteen percent of all parents put new restrictions on access 1o Computer or
video games ther child was allowed to play.

»  Sixteen percent of all parents further restricted the music their child is allowed 10
listen to,

s Onein ten parents put new restrictions on their child’s use of the Interner.

» Parents of younger children (K-3) were more likely to report setting new
restrictions on media exposure,
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To: Bruce N, Rest/OPDVEOP@EQOP

&
Subjech:

! kesew that you probably have o 1ot of people who would be wonderful chairs of the childrenigunsivilence
organization, but | would like to once again forward the name of Bishop Jane Holmes Dixon, of the
episcopst church, 8he grew up in Mississippi, taught her children to shoot at an NRA youth range, and is
an ngpiraticnal leader, if you haven't met har, we can send her cv again. | think she's great, obviously,
hary Beth
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MTV's Emmy Award-winning 1999 pro-social eampaign “Fight for Your Rights: Take a Siand Against
Viclence™ gives young people o vome in the astlonnl debuts on viedenes sad provides them with moikes for
reducing violence in their comemunities. Fight for Your Rights wmvolves speciud programming, Peblic
Service Ammouncements, grassroots events, and News special sepons,

Botls e sir and off, MTV' s cutipaign Tocuses on the thees types of violoaes dua miest affect its audionc:
Vivioree i the Sehocels, Violence in the Streets (hate violenee and gang vielence], and Sexual Vielence,
Through high profile prograimining evenls, coverage on MTV News, houghicprovoking on-wr promoes, o 20
colloge comps tour, and loos! evenis iavaelving cable affilinies serosy the country, the campaign provides
idens hevond curfows and school uoiforms. Focusing pn solutions, such as peer mentoring, conflict
reselution programs, artstc responses o viclence and vouth advocacy groups, Fight for Your Rights gives
young poople the twols they need 10 1ake a stond against viclence,

“Fight for Youe Rights; Toke a Stand Against Violenoe” programming incladess

¢ Tene Life: Warning Kigns, an wvestigation of the pyyvechologicsd fsowors thi con cause a young persan
1w tarn vislent, produced in conjenction with the American Psychological Association.

s Point Blank, 3 onc-hour national debate on the issue of gun control and the role guns play in the lives
of young peaple,

«  Scared Swraight! 1999, MTV s update of the Oscar and Emnmy sward-winnmg documentary of the
sange 1y,

*  Rising Hate Crimes Among Youth, an examination of the slming increase is hate-related incidons,
Unfliltered: Violence fram the Eyes of Youth, puts camaras in 1he hands of 115 young people o
dusnnent vislenis i their fives.

s Prue Life: Matthew’s Muaeder, wakes viewars ot the hean of young Anerien’s shock and confission
ahout the dush of 2 boyedr old college studunt Matthew Shepard.

*  Fight Back, o barddhiitting Took ut the thouszods of youny wonen and men who are e vietims of
sexuul abuse guch year,

Fhrough pariscrsiting with The US Depanments of Justice and Bdueathon, ax welf s (he National
Endowinent for the Ans, MTV developed a 24-page Action Guide/albatar CD that will be disteibuted
theanzghaus ihe campaign, The CD comaing music and comiments on the sebiect of violence from wp
eeenrding artists such ss Laurys Hill, Dave Mathows, Alanis Mortssetic, and many others. The Galde
outlines five aclions airoed at eagaging young people it solutions 1o violeoce, as well as providing
alkernative cutiels 1o viodence. One milhons copies of the CIYGuide package will be given pway 1o MTV
viewers Vi a special wol-free aumber promoted on MY durtng PSA's programmming and oa-3i0
prometions devoled specificably o the topic of youth viclence.

The Recurding industry Association of America {RIAAY graciously donated and  manufactured the all-stor
€3 which alse comains CD-ROM content Tocusing on canflict resotution skills produced by the National
Cemer for Conflivt Resolution Education,


http:c.l(aminati1.ln
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fight for your rights:

take 2 stand against violence

July 23, 199%

{This letter was sent to all Members of Congress)
The Honotable Spencer Abraham '
United Staiss Senate

329 Senate Dirksen Office Building
Washington, IC 20106-2203 .

Dicar Senator Abraham:

We are proud to announce that MTV has joined with the US Department of hustice (DO2), the US Department of
Education (ED), and the Recording Industry Association of America (RIAA} w produce a powsrful tool that gives
our nation’s youth effective ways to 1ake o stand against viclense. And it is working.

To date, over 220,000 youth have requested and received the Fight far Your Rights: Take g Stand Against Violence
Action Guide/CD {enclosed for your review]. The Guide/CT) package s the key component in “Fight for Yeur
Rights: Take a Staad Against Violence,” MTV's Bmeny Award-winning carpaign 1 iafarm yosung people an the
subject and encourage them to find solutions in ther communities. Anscunced fast October by President Clinton a1
the White House Coaference on School Safely, the campalga constitutes a unique pubdic-private partnership between
MTV and the Federal government and allows DOJ and BIJ 1o reach young people via a mediom they can refate to.
Please see the enclosed one-sheet for more dewils on the campaign,

The 24-page Action Guide booklet contained within the CD packaging outlines five specific ways young people can
get involved in reducing viotence in their communities: mentoring, conflict resolution, youth crime watches, arts
programs, and advocacy, MTV's Public Affairs department, the Office of fuvenile Justice and Delinguency
{OIIDP) and Bureau of Justice Assistance at DOJ, and the Safe and Drug-Free Schools Program at ED worked
closely with experts in the field of youth violence prevention 1o ensure the Guide is bath informative and “cool”.

The D consists of music and recorded comments on the subject of violeace from best-selting rock, rap, and pop
performing artists. It alse features an educational CD-ROM created by the National Center for Conflict Resolution
Education which engages youth in learsing how ta resolve disputes peacefutly.

Thanks to funding by D03 and B0, and a generous donation by REAA, one million copies of the Guide/CD will be
manufactured. They are being distributed free of charge to young people over the next nine months via a roll-free
rumber opernzed by QHDP apd promated on MTV.

We encourage the input of Members of Congress 0o this important inftiative, Please feel fres 1o have a member of
your staff contaat Stephen Friednmn at MYV at 212/288-6124 10 find sut how vou can become tavolved.

Regards,

?AW

Judy McGrath
President, MTV

o0 laset Reno, Anorney Usoersd
Richard W. Riley, Seoretaey of Bducation
Hilary B, Rosen, Presudent and CELY, The Recording Industry Association of America



MTYV Continues Anti-Violence Effort

By Lynn Elber
AP Television Writer
Tuesday, May 28, 1999 102 p.m. EDY

LOS ANGELES (AP} - As MTV prepared 10 1ape the latest program
in its anti-violence campaign, the urgency of the issue was again
made clear: Six students had been shot at a Georgia school.

Y Unforfunately, I'm watching it right now on CNN* MTV President
' Judy McGrath said as last week's tragedy unfolded. Another troubled
student, another spasm of violence, another devastated community.

On Friday, MTV will offer ""Point Blank.” a round-table discussion
of gun contrel moderated by MTV News' John Morris. [f the program
matches the quality of the cabie channel's other specials on violence,
it wili be weorth watching. e

In the torrent of words that followed Cofumbine High School's
unspeakable agony, some of the most illumingting were heard on
MTV. The channel was not part of the pack attempting to fix blame
for the attack or exploit it — it was ahead, and thoughtfully so.

In April, two days after the Linleton, Cole., campus shootings, MTV
aired " True Life: Waming Signs,” a sensitive and constructive fook
at a teen-age couple’s suicide, a bov who averted tragedy in his life
and a school shooting.

Evan Ramsey, an Alaska teen-ager convicted of murdering his
principal and a fellow student in 1997, was among those profiled.
Ramsey. serving a 210-year sentence. offered advice to other
desperate vouths. :

“"The sisuation now, ¢ven though it's had. the aftermath is even
worse,” a tearful Ramsey said. " You have to tell somebody. It mav
seam that there's nobody that cares. There is; there is somebody that
does care. | realized that too late”

Despite the timung.  Warning Signs” was not 2 guickie response w
Columbing, just as " Point Blank” is not directiv tied 10 the Convers,
(3a.. shooting. They are vallevs in MTYV's carefully planned
counter-violence effort involving such diverse contnbuiors as the
Justice Department and artists Lauryn Hill and Tort Amos.

"'Fight for Your Rights: Take 3 Siand Against Vielence” is intended
to help MTV's young viewers undersiand and prevent violence in
their lives and their world. The first program looked at the murder of
gay student Matthew Shepard.

While critics slam MTV and other elements of popular culture for
creating a climate of violence. the music channe! is inving to be part
of the solution by examining the deeper and more realistic cavses of
youthful turmeil and potentiat ragedy.

[



“‘Point Blank,” to be taped Wednesday for its § p.m. EDT Friday
airing. was 1o include as panelists David Kennedy from Harvard
University's John F. Kennedy School of Government; James Fotis,
executive director of the Law Enforcement Alliance of Amernica;
musician John Popper of Blues Traveler; and the mother of a
tQ-year-old gunshot victim.

Last year, when MTV was weighing its next public service campaign
-~ foltowing such effqrzs as  Rock the Youe” - it based its choice not
on headlines but on viewer research, according 1o McGrath.

""The response was undeniable: Violence was the No. | thing on our
audzence s mind.” the MTV prf:sldeut said, "1 was distressed because
{ thought, "This is hard. It's tough.' But it's what they're tatking and

thinking about, so we have to do it."

One finding that stood out for McGrath was that two-thirds of those
polled said no one in their hame or at school had ever had a serious
conversation with mem about violence,

The channel’s research also showed that young people felt they were
being excluded from the national debate, said Stephen K, Friedman,
MTV's vice president for public affairs,

It seemmed like there was a natural role for MTV 1o highlight what
they had to say about the issue and also how they could take a stand
and 1o show solutions.” Friedman said.

MTV developed the campaign in partnership with the federal
departments of education and justic&, the Natonal Endowment for
the Arnts, the American Psychological Association. the Recording
Industry Association of America and other groups.

Among upcoming specials: " Scared Straight! '99." in which convicis

confront voung lawbreakers to try 1o break the cvele of crime: an
update on child abuse victims previousiy profiled: a look at the rising
number of hate crimes: a special edition of the " "Un{iltered” series in
]\}‘hich voung peopie are given a camers to document violence in their
ves.

MTV also has created and is distributing o free Vaction guide” that
gutlines ways voung people can reduce violence in their community
and tists resources available to them.

Swegtening the guide: A €D featuring songs from Hill. Amos. Alanis
Mornisete, Backsirewt Bovs and more, and commenss from the
Beastie Boys’ Adam Yauch ond others. Copies are being distributed
at concerts and sre available from MTV,

Is there a conflict between the channel's role as-a peacemaker and the
music videos it plays - some of which have been eriticized as
violent?

"I really do believe that the vast majority of the audience trusts us
and likes us because we play the music they like and we believe thev
can handle the music we play.” McGrath responded. 71t doesnt
glorify or suggest that violence is a solution,

"The wend in music is very much pop, very much positive.”
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Neal Eric Neilinger
125 Clapboard Ridge Read
Greenwich, CT 06838
Tel: (203} 552-1060
Fax: (203) 6299706

A highly skilled executive with extensive international experience. Adept at managing
employees iniemationally while delivering superior results,

PROFFESSIONAL EXPERIENCE:

8/97- 5749 Deutsche Bank AG (London & New York). Managing Director

» Member of Gleobal Markets Management Commitiee and North
American Management Committee, reporting to Head of Global
Markets.

» Head of Credit Trading for North America and Europe (except
Frankfurt). : : ‘ :

+ Responsible for Management of Global Asia Book during the Asian
meltdown, '

= Managed 32 professionals located around the globe.

9/91.8/97 Lehman Brothers Inc. { London & New York), Executive Director,

» Responsible for European Credit Trading :
= Managed staff of twelve professionals whoe made markets in European
- credits including: eurobonds, asset swaps and floating rate notes,
+ Extensive client contact and marketing.
» Consistently delivered increased trading profits in the wake of declining
margins.

©oawm s -

11/87-9/91  Bear Stearns & Co. {New Yark). Vice President

+ Institutional bond salesman covering international accounts.

7/86-11/87 Durham Bank & Trust {New Hampshirei. Vice President

« Recruited for 2 training program by a graduate of Bates College.




(Page 2 Curriculum Vitae)

EDUCATION:
1982-1985  Bates College in Maine: received a Bachelor of Arts in Political Science
1981.1982 Mariaﬁapt;iis College n thtrcai,. Canada: junior college

1978-1981 St George’s High School in Montreal, Canada

COURSES:

1997 . Sotheby’s Wine Tasting Course

LANGUAGES:
French — fluent

English — mother tongue

PERSONAL:

Ezigay golf: skiing; tennis; collecting empire style antiques, 19™ Century
genre paintings, and fine claret wines.
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To: President Bill Clinton

C/o Karin Kullman
Fax: 202-456-7431
Re: SAFE Trip to DC-- plans for next year

From: David Winkler (303-887-3729)
(303-399-7350 fax)
Ben Gelt (SAFE Trip Student Leaders)
Fag@s: 2 inc cover .

Notes:

Karin, we weren't sure who to address this letter to,
but hopetully this works. Please distribute this as necessary.
Ben and I will be gone until Tuesday, so we'll talk when we get
back. Hopefully, we can pinpoint a date by late next week.

I've also asked Handgun Control to look at their calenders.
But, you can probably call the shots on this one. |



Jn*l* 23 89 ¢g7:10p Rita Sohweity

A03-398 - 7350 p.o
Ren Gedt Dravid Winkder
861 Hambolde 8t . 20 Vine St.
Denver, CO SM1E Pesver, CO 80200
{3833 8321964 {303} 3993070

{353 3007350 Fax

July 23, 1999
Dear President Clinton,

We e writing to thask you for the extremely warm receplion that you and your staff
gave to the SAFE Trip students on July 15.  All of the students were ecstatic that you spent so
much tme with our group. You were the most cordla! and accoannodating leader that we met
in DC.

During the question and answer session, in the State Dining Room, Ben asked you what
we cowdd dn after our trip was over. You apswared that we should come back next year with
more students from more states. Within fificen minutes, we both decuded to defer college for a
year so that we vsuld continue the student movement sgainst pun vielence. Our parents are
very supportive of this idea, as are many students and community members from all over
Colorado. Specifically, we want to plan for a larger trip 1o Washingion vext yosr aod to
organize student groups ia every high school and college i the nation.

‘ Obviously, next year's trip will be very different from this year's, We envision a “student
march” on the Capitol-- with thoussads of students mecting i DC for this cause. Perhaps s
small contingent of students could be selected to visit the White House again-—~ based on
8s5ays, activisin, and experivnve with violencs, Wo would like t0 know what your suggestions
are for this event. Specifically, what time of ‘year would be best to receive us? We are also ¥
curious as to when the best time is to apply pressure on Congress? Please contact us s soon s ,j
possible so that we may begin the planing for next veur.

Again, we want to thank you very much for vour support. CGur trip to DC received a
preat rosponss at home and around the country. Mr, President, we traly appreciate the position
you have taken on this important issue. We thank you for taking a strong stand sgainst gun

violence, It is 100 bad that more of our represenistives do not do the same,

Sincerely,
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White House Strategy Session on
Children, Violence and Responsibility
May 10, 1999

Addresses and Phone Numbers of Participants

Drew Altman, President and CEQ
Kaiser Foundation

2400 Sand Hill Road

Sand Hill, CA 94025

(650) 8545400

Dr. Maya Angelou

3240 Valiey Road

Winston Salera, NC 27106
{336) 724-1003

Decker Anstrom, President

National Cable Television Associafion
1724 Massachusetts Avenue, N.W.
Washington, DC 20036

(202) 7753550

Jonathan Barnett

2800 University Terrace, NNW,
Wshingron, DC 20016

(202) 244-6158

Carl Bell, MLD.

- The Community Health Council
'8704 South Constance

Chicago, [L 60617
{773} 7344033 ext. 204

Mayor Sharon Sayles Beiton
350 South 5™ Street

331 City Hall

Minigpolis, MN 53415

@ool



05/22/898 SAT 04:03 FAX ooz

(612) 673-2100

Sarah Brady

Handgun Control, Inc.
1225 1 Street

Suite 1100

Washington, DC 20005
(202) 289-5773

Bill Brevsster, Former Rep.
601 13™ Street, N.W.

Suite 410 South
Washington, DC 20005
(202) 737-0100

Senator Sam Brownback

SH-303 Hart Scnate Office Butlding
Washington, DC 20510

(202) 224-6521

(202) 228-1265 (fax)

Shane Cambronero
City Year National
285 Columbus Avenue
Boston, MA 02116
(202) 822-1180 x214

Steve Case, CEO
America On-line
2200 AOL Way
Dullus, VA 20166
(703) 448-8700

Ko Melro
303-34$-00

Bob Chase, President

National Education Association
1201 16" Street, N.W.
Washington, DC 20036

(202) 822-7140
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Naney Dickey, President
American Medical Association
515 North State Street
Chicago, IL 60610

(312) 543-7943

Representative Jennifer Dunn

432 Caonon House Office Building
Washington, DC 20513

(202) 2257781

{202) 225-8673 (fax)

Pam Eakes

Mothers Against Violence
105 14™ Avenue

Suoite 2A

Seattle, WA 68122

{206) 323.2303

(206) 3232132 (fax)

L3

Glora Estefan

Estefan Enterprises Inc.
33% Jeffernon Avenue
Miami, FI. 33139
(305) 534-4330

Sandra Feldman, President
American Federation of Teachers
555 New Jersey Avenue, NW,
Waskington, DC 20001

{202) 8794440

Abraham Foxman, National Director
Anti-Disfamation League

$23 United Nations Plaza

New York City, NY 10017

(212) 885.7707

Fdward Fritts, President
National Assaciation of Broadeastors



68722748 SAT 04:03 FaX Fopd

1771 N Street, N.W,
Washington, DC 20036
(202) 429-5300

{202) 429-5343 (fax)

James Garbarino

Co-Director Family Life Development Center
N-Z13MVE

Cornell University

ithica, N'Y 14833

(607} 255-4704

Representative Richard A, Gephardt
1226 Longworth House Office Building
Washington, DC 29515

(202 225-2671

Terrence Giray

420 East Custis Avenne
Alexandria, VA 22301
(703) 834-1069

Eric Heydenberk

Strayer Middle School
1059 West Sawmal! Road
Quakertown, PA 18951
{215) 538-2682

Bob Iger, Chaimman

77 West 66™ Street

New York Clry, NY 10023
{212} 456-5400

{310) 712-5018 {fax}

Paul Janpunzzo, VP & general counsel
Glock USA,

6000 Highiands Parkway

Smyrna, GA 30082

(7703 432-1202 ext.778
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William E Kennard, Chadrman
Foderal Communications Commission
1919 M Streer, NJW.

Washington, DC 20554

(2023 418-1000

(202) 418-2801 {fax)

Doug Lowenstein, President

Intersctive Digital Sofiware Aswociation
1775 1 Swreet #420

Washington, DC 20006

(202) 833.4372

Ginoy Markill, President-Elsct
Parents-Teachers Asgociation
14650 S.E. Smith Spring Conrt
Clackamas, OR 97015

(503} 658-2896

Dy, Prema Mathai-Davis, CEO
YWCA of USA

350 3™ Avenue

Suite 301

New York Chty, NY 10118
{212) 273-7800

Mary Ellen Maxwell, President
National Schoo! Board Associgtion
1680 Duke Street

Alexandria, VA 22314

{7073) 838-6722

(703) 6837590 {fax)

General Barry McCaffrey, Director
Office of National Drug Contrel Policy
750 17 Street, N W.

Washington, DC 20006

{2023 3938700

(202) 395-6708 {fax)
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Monsignor Thomas Mcliade, Secretary of Education
3211 4™ Street, N.E,

Washington, D¢ 20017

{(207) 541.3130

Maria Montiel

6300 Stevenson Avenue
Apt. 603

Alexandria, VA 22304
{703} 370-0828

Leslic Moonves, President and CEQ
CBS Television

7800 Beverly Boulevard

Los Angeles, CA 90036

{212) 975-4545

Georgia Nichols, Vice-President
O.F, Mossberg and Sons

Judge Alan Page, Associate Justice
Miunesota Supreme Court

423 Minisota fudicial Cemter

28 Constitution Avenue

St. Paul, MN 55185

{631) 2946615

John Podesta, Chief of Staff to the President
Office of the Chief of Staff -

1600 Pennsylvania Avenue, NW.
Waghington, DC 20500

(202) 456-6798

{202) 456-1907 (fax)

Dir. Robert Pynoos
UCLA/NPL

300 UCLA Medical Plaza
Suite 2235
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L.o% Angeles, CA 90095
(3103 206-8973

Brice Reed, Asgxistant to the President for Domestic Policy and Director

Domestic Policy Council

1600 Penusylvards Avenue, N.W,

Washington, DC 20500

(207) 4562216 (515

{202) 4562830 {fax)
5547

L]

Senstor Harry Reid

$H-528 Hart Senate Office Building
Washington, DT 20510

{202) 224-3542

{202) 224-7327 (fax}

Janet Rena, Attorney General

Deparanent of Justice

Tenth Strest and Constitution Avenue, N.W,
Washington, DC 20530

(2023 5142001

(202 514-4371 {fax)

Robert Ricker, Executive Director
American Shooting Sports Foundation
101 D Steeet, S.E.

Washington, DC 20003

(202} 544-1610

Richard W Riley, Secretary of Education
Pepartement of Educstion

600 Independepce Avenue, S.W.
Washington, DC 20202

(202) 401-3000

(202) 4010596 (fax)

Reverend Eugene Rivers
Eila 1. Baker House

411 Washington Street
Rochesder, MA 02124

dosy



03/23768  §AT 04:84 FAX

drons

(617) 282-6704

Governor Roy Romer

Hillary Rosen, President

Recording Industry Association of Amerca
1330 Connectictt Avenue

Shaite 300

Washinglon, DC 20036

{202y 7750101

Ken Salazar

{ffice of the Attomey General
1525 Sherman Street

Denver, CO 80203

(303) BGE-3557

Dir. Samuel Sava, Excoutive Director

National Association of Elementary School Principles
1615 Duke Sireet

Alexandria, VA 22314

{703) 684-3345

EH Segal, President and CEQ
Welfare 10 Work Partnesship
1250 Connecticut Avenue, N.W.
Suite 610

Washington, DC 20036

{202) 955-3005

Donna E Shalala, Secretary of Health and Human Services
Department of Health and Humap Services

200 Independence Avenue, S.W.

Washington, DC 20201

(202) 690-7000

(202) 656-7595 (fax)

Andrew Shue, Founder
Do Something Foundation
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L. E. Schultz, President and CEO
Smith and Wesson

2100 Roosevelt Avenue
Springficld, MA 01102

(413) 747-3643

Roxanmne Spillett, President

Boys & Girls Clubs of America
1230 West Peachiree Streel, NW.
Atlants, GA 36309

(404} 815-5711

Jack Valenti, President
Motion Pichwres Association
1640 1 Street, MW,
Washington, DC 20006
{202) 293.1966

Simonna Woodson
Arsenal Tech High School
3635 Ralston
Indianapolis, IN 46218
{3171 924-218%

Steve Young, National Vice President
Fraternal QOrder of Police



THE WHITE HOUSE

WASHINGTON

June 1, 1938

Taibl Xahler

Kahler Communications, Ino.
1301 Scott Street

Little Rock, Arkansas 72202

Dear Talbil:

Thank you for your wise letter -- I'm so glad
you took the time to write and share your views
and suggested strategies on youth behavior.

I value your input and have passed along vyour
letter to Bruce Reed, the Director of the White
House Domestic Pelicy Council, for his reaview.
I'm pleased that you're interested in
participating in our national campaign to
prevent youth vioclence, He will f£ollow up with
you,

Thanks again. t was good to hear from vou.
Sincerely, -
o Guak Gl luy
L "™ ¢
Y M
W -~

M




Taibi Kahler

Kahler Communications, Inec.
1301 Scott Street

Little Rock, Arkanaas 723072
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May 21,1999

g ‘
The President ! .
Tip: White House ‘ . 0; /
!

Dear Bill,

Today, one month after the Littleton tragedy. | just heard that several mm“e 5 M

students were shot at another high school in Georgia,

You once commented that you considered me the most knowledgeable person you
Knew about human behavior and personality dynamics. Let me help.

Youths who arc committing these horrible offenses are clearly disturbed The
crucial questions are: “Why are they doing i7" And, “What cun be done? As 10 the
former, whether these students are chemically/neurologically/clinically disturbed or nox,
their behaviors are ¢learly tied o an extreme drive to get pegative psychological needs
met. {And | am no discounting chemical or neurviogical dysfunctioming. am an
adimirer of the valuable work of such rescarchers into the workings of the brain as Dr
Danivi Amen, clinical newcoscicntist aad adolescent psychiatrist. We may be
collaborating scon.) As such, inmtervening strategies witl be neffective o long us thev do
not address how 1o provide a way for thesc, and sl other shinilar young people o get their
basic psvchologival needs met in their fives positively,

All behavior has meaning.

a To the question what can be dong, prevention is the key, We have proved with
dissertations and tongitudinal reseaich how to help children get their needs met
positively, s¢ that they do better in school, better at home, and better in the community,
We teach the child how to get needs met positively, we teach the parent how to support
the child. we teach the teachers how to motivate the child, and we teach mentors how to
connect with the child.

{ have trained hundreds of people (for Billie Anne Myers) to be mentors in your
National Volunteers program. We have wrained hundreds of staff members of Boyvs &
Girls Clubs of America with great success for the children. Mentoring programs include
the value of Process Communication Model (PCM) with at risk kids i Atlanta, by
training the Hundred Black Men of America in how 10 connect and motivate “their kids.”
In their view, the most beneficial results of PCM was in reducing hatred, changmg
amtudes and providing positive models for conflict resolution.

We have touched thousands of students and teachers, with wonderful resulis;
grades increased, violence decreased, communication increased, eic., accolades such as

1301 Scont Streer s Lintle Rock, Arkanzas 72202 « (501} 372-3765 + Fax (5301} 375-68i5


http:resew.ch

Superintendent of the Year Award in Arizona and Teacher of the Year Award in
Tennessee,

For twenty vears | worked monthly with the Parent Educator at Brevard
Community College in Florida, who in turn taught PCM 10 more than 20,000 parents of
children, ages two 10 five, in their daycare centers {lab schools), This insured that the
parents knew how (o provide positive alternatives when dealing with their children. So,
over the years, these children had no “need” o resort 1o extreme (conscious or
unconscious), negative behaviors in order 10 survive/get attention,

What can we do?

1.} Take this opportunity to call upon Americans (o work together for the sake of

our children. (“Help Our Children - - Save Our Nation” “Touch A Life - -
Change A Generation™),

2.) No one approach will be successful (i.¢., train just the teachers, just the
parents, just the mentors, just the kids). There must be a collaborative ¢ffort that
insures a consistent, on-going, individualized plan of action for each child,
implemented at bome, at school, and with-a “significant other” mentor.

3.} Co-ordinate through a new organization, or one like the PTA, a training
program for the: child o understand himselfherself, how 1o get needs met
positively, efc.; parent to learmn how 10 connect with, motivate, and {(understand)
deal with negative behaviors in positive ways; teacher 1o shift into gach child’s
frame of reference in order © help him/her learn in the ways best suited for their
personality structure needs, mentor [we have learned how important this piece is]
who can be matched with a similar personality type child in order naturally “to
talk their talk and walk their wallk.” This positive mentor serves to supercede the
negative payofls of being in a gang.

Again, let me emphasize that we are seeing symptoms, not the “problem”. |
Symptoms don’t’ go away” until what is needed positively can replace them, The
probiems we are seeing have to do mainly with personalhity type psychological nesds not
being met by the child, from the parent, from the teacher, from a mentor, and/or from |
their friends.

. Each child will have an all-consuming psychological need. I we do not find

ways of hetping hem/her meet this need positively, he/she will find ways to get that need
met negatively. For example, Promoter phase kids need excitement. 1f we cannot help
arrange healthy ways for him/her to get this need met, then he/she will find negative ways
te get the same need me& lying, stealing, gangs, drugs, alcohol, promiscuity, violence, or
even murder. -



Bill. we can deliver. We can teach intervention techniques, and presentation
strategies. We have all these programs and profiles in place. Whoever you tum 1o for
options. piease know that the entire world of the ¢hild must be considered - - parents,
teachers. role models, friends, ewe. If we do not bave such a unified national campaign for
the sake of our children {and quite frankly, for the sake of parents and educators), this
problem will get worse!

No ather model identifies what a child needs, how to provide the “right”
motivation. or how to deal with histher negative behavior. PUCM even predicts what 2
child will do negatively in order to get attemtion. (That was the reason Dr. McGuirg, the
interviewing psychiatrist at NASA hired me to help select the astronauts back in 1978 - -
PCM accurately predicis the pattern of distressed behaviors that people will do, even
smart people like the astronauts), Let us help you, We will provide services at reduced
costs. Pethaps we could get private or government funding so that we can also continue
our research on the personality dynamics of these kids.

THE GUN CULTURE How can we help you change the gun culture? You have
a betier idea, perhaps, than [ do of how we can be of use. Some people will never listen,
never change. But some can be reached. particutarly if you "alk their language™ and
match their motivational frame of reference.

Our Vice President, and PCM distributor in Washington, Joe Pauley, would be
proud to be involved, as would | and others. {You met Joe when his daughter Cecila gave
a key.nate speech at the reception for the signing of LD.E.A. in June 1997, She
announced to you that she was a Rebel personality type, and vou related to Secretary
Riley that I had done valuable work in the field of education. [Joe retired from a
Government Agency after 30 years of service to our country].

Here are a few ideas for your consideration:

1.} We could work with groups nationwide in preparing matenial 10 support a
culture change.

2.) We could train those who will be making presentations o organizations in an
effort to bring about change 0 that they will be more effective and persuasive in
their presentation and in dealing with “distressed” opponents (i.¢., handling
escalating people).

3} If you form a committee to work on strategies for effecting this change, may 1
highly recommend Joe Pauley to serve on it.

4.3 1 will, as always, be available to you., Please let me know how I can be of
service.



¢ and respect 1o You and Hidlary

Tathi Kahier

P.S. With the election campaign getting staried soon, would vou like me to train

Al Gore in PCM so that he can easily shift Ms personality energies to match each
situation/person? Or at least do what Senator Max Cletand so wisely did - -had me
explain his personality structure to all the people around him in the campaign so that they
knew how to communicate with him, motivate him, and understand when be got
distressed, for themn not to take it personally and to know what he really was needing
from themy,
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ROARD MEMBERS

Chairman
Thernas H. Bean, former Governor of New Jersey and Presidemt, Dyew University

Pregident
isabel V. Sawhill, Seaior Fellow, Johnson Chair, The Brookings Institution

Linda Chavez, Peasident, Conter for Haual Opportusity
Annetie Qurining, Executive Director and Viee Pregident, The Curnming Fouadation
William Galston, School of Public Affairs, University of Maryland
Whoopi Geldberg, actress
Ratharine Oraban, Chairmas of the Executive Commitics, The Washinglon Post Company
David A, Hambhueg, M.D., Presidont Emeritus, Carsegle Corporation of Row Yark
Alexiae Clement Jackson, National President, YWCA of the USA
Sheila Johngon, Executive Vice President of Corporaie Affairs, Blasck Enterainment Telovision, Inc.
hudith B Jones, Clinical Prefessor, Columbia University School of Public Heslth
Leslis Kantor, Vice President of Education, Planned Parenthood of New York City, Inc.
Nancy Kassehaum Baker, foriner U.5. Senator
Douglas Kirby, Senior Research Sciemtist, ETR Associales
Fohn 1. Macomber, Pringipsl, IDM Invesunent Group
Siser Mury Rose MaGeady, President and Chiel Exeoutive Gfficer, Covenant House
Jody Greensians Miller, former Acting President and Chief Operating Officer, Anericast
Johin €. Pepper, Chairman of the Board, The Progter & Gamble Company
Sstephen W. Saager, Chairman and Chief Executive Officer, General Mitls, fnc.
Victors P, Sant, President, The Summit Foandation
Isabel C. Stewart, National Executive Ditector, Gidds Inz.
Judy Woodreff, Prisne Anchor and Sentor Correspondent, CRN

Andrew Young, former Ambassador (o e UN, and Co-Chalrman, GoodWorks Internations

Trustees Ermeriti
Charlotie Beers, Chaleman Emerbus, Ogilvy & Mathor

krving B. Harris, Chateman, The Haerds Foundation
Barbars Hubermag, Director of Training, Advocates for Youth
The Hea. €. Everett Koop, M., fonner 1.8, Surgeon Oenerat

Judy McGrath, Pregident, MTV
Kristin Moore, Presidant, Child Tronds, inc.
Hugh Price, President, National Usban League, Inc.
Warren B, Rudman, former ULS, Soator and Partner, Panl, Weiss, Rifkind, Wharton & Garrison

Campaigs Direector

Sarsh Prown
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THE EFFECTIVE PROGRAMS AND RESEARCH TASK FORCE

Chair

Douglas Kirby, Ph.D.
Senior Research Scientist
ETR Associates

Members
Robert W. Blum, M.D.

Director of General Pediatric
and Adolescent Health Program
University of Minnesota

Claire Brindis, Dr.P_H.
Director
Center for Reproductive Health
Policy Research
Institute for Health Policy Studies
University of California at San Francisco

Sheryll D. Cashin
Associate Professor of Law
Georgetown University Law Center

Jacqueline E. Dacroch, Ph.D.

Senior Vice President and Vice President
for Research

The Alan Guitmacher Institute

Cynthia A. Gomez, Ph.D., Ed.M.
Center for AIDS Prevention Studies

Rebecca A. Maynard, Ph.D.
’rofessor, Graduate School of Education
University of Pennsylvania

Sara McLanahan, Ph.D.
Professor, Office of Population Research
Princeton University

Brent Miller, Ph.D.

Professor and Head

Department of Family and Human Development
Utah State University

Kristinn Moore, Ph.D.
President
Child Trends, Ing,

Susan Philliber, Ph.D.
Senior Partner
Philliber Rescarch Associates

Freya Sonenstein, Ph.D,
Director of Population Studies Center
The Urban Institute

Stan Weed, Ph.D.
Director
Institute for Research and Evaluation

Brian L. Wilcox, Ph.D.

Director

Center on Children, Familics, and the Law
University of Nebraska .
Barbara Wolfe, Ph.D,

Dircctor, Institute for Resecarch on Poverty and
Professor, Department of Economics

University of Wisconsin at Madison

Ex Officio
Annette Cumming
Co-Chair, State and Local Action Task Force

William Galston
Chair, Religion and Public Values Task Force

Sheila Johnson
Co-Chair, Media Task Force

Leslie Kantor
Co-Chair, State and Local Action Task Force

Jody Greenstone Miller
Co-Chair, Media Task Force
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MEDIA TASK FORCE

Co-Chairs

Sheila Johnson

Executive Vice President of Corporate Affairs
Black Entertainment Television, Inc.

Jody Greenstone Miller
Forter Acting President and CEO
Americast

Members

Billy Carnpbell
President

Mirarna». Television

Anne Cohn Donnelly

Senior Visiting Scholar in Non-Profit Studies
Kellogg School of Management, Northweslern
University

Todd Cunningham
Vice President, Rescarch and Planning
MTV '

Susannc Danicls
President of Entertainment
The WB Network

Patricia Fili-Krushel
President
ABC Television Network

David Mechlin
Scnior Partner, World Client Service Director
Ogilvy and Mather Worldwide

Ann S, Moore
President
People Magazine

Sally Quinn
Authar, Jeurnalist

Bruce Rosenblum

Senior Vice President Television Business
Munagement

Warner Brothers

Nancy Rubin
U.S. Ambassador
United Nations Commission on Human Riglus

Cristina Saralegui

CEO

Cristina Saralegui Enterprises / The Cristina Show,
Cristina La Revista, Cristina Opina

Lesley Seymour
Editor-in-Chief
Redbook Magazine

Meredith Wagner
Senior Vice President of Public Affairs
Lifetime Television

Jay A. Winsten, PiLD.

Associate Dean and Frank Stanton Director
Center for Health Communication

Harvard School of Public Health

Anneltc Cumming

Executive Directer and Vice President, Cununing
Foundation

Board Member, Planned Parenthood Foundation of
America

William Galston, Ph.IJ.
Professor, School of Public Affairs
University of Maryland

Barbara Huberman
Dircctor of Training
Advocates For Youth

Doug Kirby, Ph.D.
Senior Rescarch Scientist
ETR Associates
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THE RELIGION AND PUBLIC VALUES TASK FORCE

Chair

William Galston
Professor

School of P'ublic Affairs
University of Maryland

. Members

Jouan Brown Campbell

" General Seerctary

National Council of the Churches of Christ
inthe USA

Thomas Davis
Chair
Planned Parenthood Clergy Advisory Board

Willie Davis
Associate Director
Baden Strect Settlement

Jean Bethke Elshtain

Laura Spelman Rockefeller Professor of
Social and Political Ethics

Divinity School, Untversity of Chicago

Amitai Etzioni
Founder and Chairman
The Communitarian Network

Patrick Fagan

William H.G. FitzGerald Fellow
Family and Culture

Heritage Foundation

Wade Horn
President
National Fatherhood Initiative

Sister Mary Rose McGeady
President and Chief Executive Officer
Covenani House

Jeannie Rosoff
President
Alan Guumacher Institule

Kenneth Smith
Consullant
The Chicago Community Trust

Barbaru Dafoe Whitehead
Author and Co-Directlor
The National Marriage Project

Dan Yankelovich
President

l'ublic Agenda Foundation
Chairman

DYG, Inc.

Ex Officio

Annette Cumming

Co-Chair

State and Local Action Task Force

Sheila Johnson
Co-Chair
Media Task Force

Jody Greenstone Miller
Co-Chair
Media Task Force

Leslic Kantor
Co-Chair
State and Local Action Task Force

Doug Kirby, Ph.D.
Chair
Effective Programs and Research Task Force
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THE STATE AND LOCAL ACTION TASK FORCE

Chairs

Annstte Cumining

Exrcutive Bivector ard Vice President
Cumnming Foundation

feslic Kantor
Vice President of Education
Planned Parenthowd of Mew York City

Blaync G, Bennetl
President and Founder
Boest Friends Fauadation

The Hon. Jay Bradford
The Arkansas Sonate

Sae Camaron
Comrissioner
Titiamook County, Omegon

Cirol Cagsell, PhDD,

Visiting Scientist and Praject Officer
rivision of Adolescent and School Health
Centers for Discase Controd and Provention

The Hou, Fraskic Suc Del Papa
Attorney General
Suate of Nevada

Debra Detgado
Senior Associale

Program Reformlnitiative Management
The Annic £, Casay Foundation

Barbars Hubervan
Birector of Training and Sexuality Edecation
Advacates for Youth

Bernice Humphrey

Dhrector, Teen Conneclions

Project Director, Healthy Girls faitiative
Girls, Tne,

Alexiac luckson
Mationa! Presiden
YWCAof the USA

Lorelta Sweet Jemmoty, PhD,
Assosiale Profussor

Schasst of Nursing

{igdversity of Ponnsylvania

Rende R, Jenking, ML.D,

Peofessor and Thair

Deparment of Pediatrics and
Chld Health

Hownrd Univessity Hozphial

Wavne Pawlowski
Dhirector of Trasning
Flanncd Parerthood Federation of America

Sharon Baddine

Coordinator

HEART of QKC Project

Oklahoma Child Advocacy fastinnie

Hewtor Sdachez-Flores
Propram Lisison, Male Involvement Tesm
Catifornia Department of Health Services

Jot Schlia

Executive Director

National Assembly ou School-Bascd
Health Care
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The Honorable William Jefferson Clinton May 7, 1999
President of the United States
The White House
1800 Pennsyivania Avepue, NW
West Wing, 2° Floor

Washingron, DC 20500

Dear Mr. Peesident,

I'm attaching my 1995 letter in light of the receny Linieton Colorndo
tragedy because I believe that we need 1o use the same approschro
vielence prevention as | previously suggested we use (o fight raciam,
projudice and bias. 1 think Gw ides of calling sognther 2 bralngronming
swmmit on Monday is terrific. Among the many perdeipants, T hope thare
is an articulate voice that conveys the nead for developmentally grounded
approaches that help childres understand the multiple influcnces that
shupe group and individus] identity, attitudey and behavigr. Curricular
approaches such 35 thoss mentianed in my previous letisy, madia Hteracy
programs and teaching strategies such as those proposed by Vivien
Crussin Paley in You Can't Say, You Can’t Play help give children
insight, tools and straeegiey needed to fael sffective and act constructively
when faced with the difficult chaliengex posed by our postvmadern werld,

1 applsud your leadership on this tssus. | believe dast by showing our
children that ws are joined in this effore, commined to thelr safery and
revers their childhood we will ensws their iong term healthy
development. In the process we can help them replage synicism, despair
and feelings of isolation with sctivism, hope and compassion.

Caongratulations once again on your fneredible commitment snd devotion .
to curing some of the mest intractable probiems we fage woday.

est regards, .

£

ors f‘z<
el

fodactn.

e
&
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Cetober 13, 19835

The Honorable Wiillsn Jeffaxson Cliinton
Prasident of the United States

Thae White Houow

1800 Pennsgylvania Avenuw

. Washington, HC 20501

Doar President Clinton,

1t was a grast honor for me £o have had Qinacr with you on September
26 and then to have had the privilege of maeting with Mrs. Clinton
at Lanl May‘e on Pctober 2. I am zonvinced now swice than sver that
it is essential for the heaith and well Beoing of our country for you
to be reelested, Both your and Kre. Clinton's uneslflah and
pasgicnate purauit of falrnese and Justice for thoso most in naed
throughout thie worid became net evrly appargent but inspirations].
Yet, to be perfaectly honest, the highlight of ali my contacts with
the First Family wag taking Rebacca and Chelsea Lo lunch, My son,
zach, was right. Chelass i3 a Qenuinely compagsionata, intalliigent,
angaging and confidant young woman.. .snd of that you mupt be very
proud. '

alenough our childrern sre ona af my favoerite topice, the purpose of
thisz letter is rather to implore you te conaider speaking out about
the tayrible conseguences of racial palarization and animesity which
appaalr e ke plaguing the countyy. RBecawge you wore than any other
poittician have ambracad all peopls, the current situation can be an
opportuniiy for you to provide wisdom and guidance to those who naesd
your strongth and leaderehip. Your cutstasding vagord in support of
human and civil rights gaflects your commlitmant to Lasuring that pur
Amarican idgale become a reality for all segments of our diversqd and
pluraliastic society. We need you to stesy us baek on a course that
illuminates and helps us appreclats ocur sommoen ground and shared
concapty of what it meang Lo ke an Awerican and a mamber of a
democratic society.

Having s bsckground in edugation (Columbia Univerwity, TI¢) and
sociology (Yaldl nng given me a3 ghance to werk with not«for-profit
erganizations cthet davelop schoal programe snd curricula (Facing
History and Ourselves, Bo#ten: Tesching Teolersnce, Southern Povapty
Law Center: Aspacts of Leadesrship, Prap for Prep, NY, ete.} which
teach youngdters Row Lo recegnize, underscsnd and fight agsinst
raciam, preijudice and anti-gsmitiss in society anfd in themselves.
I hopa that yoe can parhbaps form an advisory souncil o investigatay
auch programs in order Lo propose aatlonsl curritulam guidelines en
thaue insugs.

I wenld be mors than happy te provide specifice on thess important
programy oF Lo aspist In any way that [ can. I krnow that chilidgen
lixa <urs Gonstantiy challeange themsalvaer to  bBreak  through
stereotypes, see the world from snpther’s perspective and undorstand
the rost causes of povesty,’ isjvetics and racism. Wouldn t it re
wanderful for all our couniry’'s young to have that chance? Thank
you for thia opportunity.

‘Most aincerely,

Jili Tacol


http:confid.nt

Chair or co-chairs, may serve on Board
{See America’s Promise model )
Staffed by Board staff
Mission: Seek and publicize Best Practices
Develop leaders in each field
Hold regional meetings to discuss /eall for suggestions
Nate: not all meetings open ?

3. Need to set up 501¢3 organization
Can begin as spin off existing ¢3
Funding: From foundations ,corporations , perhaps individuals
For info on Foundations: Melanne, Shirley, Ellen
Ellen Chesler
Corporate support: Lile Insurance Co ?
(had talked contribution to Elementary Schooi Principals )

4. Possible Steering Committee ;

i Drew Abtman, Kaiser
A Steve Case, AQL
3. Emanuel Sava, Elementary Principals
4, Pam Eakes , MAY
5, Sandy Feldman/Bob Chase
6. Ginny Markell, PTA
7. Bob Iger, ABC
3 Andrew Shue
iR Giloria Estefan
10, Robert Ricker, Shooting Sports Council
1. Carl Bell, Uof Il
12. Mayor Sharon Sayles Belton
13. Maria Monteil
14, El Segal
15. Sugan Baker
{invited 5/10 ~could not attend)
File

5-18youth
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THE WHITE HOUSE
WASHINGTON

May 26, 1999

MEMORANDUM FOR THE PRESIDENT
FROM: Bruce Reed

SUBJECT: National Campaign on Youth Violence

This memo outlines owr strategy for getting the national campaign up and nunning, and
for taking additional steps 10 build on the success of the youth violence summit.

L Ovrganization

Over the last two weeks, we have had several discussions with Eli Segal and Sarah
Brown to review their experiences with the Welfare-to-Work Partnership and the National
Campaign to Prevent Tecn Pregnancy, and work through the mechanics and structure of this new
campaign.

As atrinterim step, Elt and Pam Eakes have agreed to head a small, informal steering
committee of summit participants that will lead the search for an executive director and board of
directors. This group will oversee the most immediate organizational sieps:

1. Executive Director: This campaign will never reaily take off until we can hand it
aver to the night person outside the White House who can work full-time raising
money and organizing. Several names have been mentioned —~ Michael Berman, Sam
Brown, Ricki Seidman, Eli Segal. But apart from Eli, who doesn’t want the job right
now, no consensus candidate has emerged. .

2. Board of Directors: Several people at the summit would be logical board members ~
Direw Altmian of Kaiser, Pam Eakes, Steve Case, Gloria Estefan. But these decisions
must be made carefully: The board needs 1o reflect the different sectors represented
at the summit, have a common understanding of the campaign’s mission, and be able
{0 take the lead in raising money. {The teen pregnancy campaign relies on 118 board
primarily for fundraising, and sct up advisory task forces on the media, best practices,
and grassroots efforts as a way o involve a broader range of experts and activists.}

3. Prospectus: Because a campaign like this coukd go in many different directions, we
should make some choices at the outset. We are writing a draft prospectus thar will
give you and the First Lady a chance to mull over these issues, and that eventually



will serve as 4 mission statement for'the organization and an enfrée to foundations,
"The prospectus will spell out the guiding principles of the organization, the rationale
for the campaign, an agenda for the first vear, and measurable goals for the long term.

4. Nou-Profif Status: One of the first steps the campaign needs o take is 1o formally
‘ orgamze under an existing non.profit {possibly the Kaiser Foundation or Methers
Againgt Violence), so that it can begin receiving contributions.

Ve have asked Bl and Pam © help us make recommendations to you in all these ar¢as in
the next 30-60 days, 5o that the organization can be up and running when school resumes in the
fall, In the meantime, we are following up with every summit participant {hrough phone calls,
photos, and a letler from you thanking them for their involvement and seeking their continued
support. We also are firming up commitments to the campaign that several major organizations
(YWCA, AMA, Nat. Assn. of Elementary Schoo! Principals) made before the summit. Scores of”
other organizations have writien the White House with offers 1o help the national campaign; we
are sending them letters as well, and pursuing those that have the most promise.

1. Communications Strateg;é '

To maintain the momentum of this effort, we will continue to look for new commitmonts
from organizations that took part 1 the surmmit, additional actions you can take on your own,
and new sectors you ¢an challenge:

1. Federal Trade Commission / Justice Department study: Unless the Justice
Department backs away from providing the funds, next Tuesday you can announce a
joint FTC-DOJ study of whether the movie, recording, and videogame industries live
up to their own systems of self-regulation, and to what extent those industries market
violence: 1o young people.

2. Nationwide effort to train teachers to identify troubled youth: We are working
with the NEA and other education groups on a nationwide teacher training campaign.
We're still working out the details, but we hope to be able to annoence at the Mental
Health Conference that Education, Justice, and these organizations weould spansor a
series of teleconferences this summer with experts on idemifying and helping
troubled youth. The Education Departiment would then make videotapes of the
sessions avallable to every schoo! district before schoot resumes, In addition, we may
be able to join in NEA’s announcement of a school safety network that will provide
satellite dishes, donated by a company in Littleton, to 1,000 school districts around
the counry.

3. Other challenges: We are working with the Vice President’s office to see whether
we can persuade a group of retailers to agree to strengthen enforcement of the
videogame ratings system by refusing to sell adult-rated software 1o children, We
would like to reach a similar agreement with Blockbuster and other videostores, but



have not gained 3 foothold yet. We will continue to press the National Alliance of
Theater Owners to go along with your challenge o card under-age moviegoers. We
have found a few people in the entertainment community who like your challenge not
to market guns in ads or previews, but no big names vet. If any new commitinents
pan out in time, vou and First Lady can announce them in your Geod Morning
America interview on June 4%,
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Families of sohool shaoting
vigtims bagin anthbgun
campatgn

Copyright ® 1889 Nando Media
Copyright ® 1989 Reuters News Serviga

By ANDREA ORR

DENVER iMay 1, 1898 8:08 p.m. EDT

http:/fwewew nandatimes.comi - Amid the tolling of bells,
families of shooting victiens launched 2 campaign
Saturday, saying they hoped the Columbing High
Behool killings would help spur parents 1o saek & ban
on assault weapons.

The group, valled the Bell Carmpaign, is aiming 1o
generate support for more restrictive gun policies in
the same way that MADD {Mothers Against Drunk
Lrivers) has suceesstuliy raised awarenass oot the
dangers of drinking white driving.

Marnbers of the Bell Campaign held a vigil herg for
the victims of the Columbine shanting and rang a bell
1% times, The two tesrage gunmen kiflad 13 peonte
in the school in the Denver suburb of Littletan and
then appargntly thermnselves.

The #ell Carmpaign is calling for a ban on assault
waapens and the mandatory licensing.of alt gun
owners and registering of all guns.

The vigil cains gs thousands of anti-gun
demonstrators marched in Denver to protest the
srniual mesting being held here by the nation's
iargest gun owners group, the National Rifle
Assoclation. At the mesting a defiant NRA President
Charlton Haston told cheering supporters that
anti-gun advocates were wrongly blaming gun


http://www.nandotimes,comj

owners for others” orimes.

Amang the Bell Campaign's founding mambers are
Charing and Marylee Blek, whose oldest son was
shot to death five years ago while visiting Naw York
City,

Although the weapon was naver located, the Bleks
say regults of ballistics tests showed it was the sort of
cheap handgun that has wumed up repeatedly in
shooting deaths sround the country,

"Enough is srnough,” said Marvlee Blek, "When you
sanstion that tkind of weaponi, all vou're doing i3
sanctioning the hunting of othar human beings.”

Although maost of the members of The Bell Campaign
have lost family members to guns, the group says it
belisved it has the support of & broadar populatian,

"We think the majority of Americans think the way we
da,” said Kae McGuire, ancther founder. “The victims
who are lesding this effort believe they can reach
Amering and America will respond.”

The Beli Campaign members ware inined Saturday
by one cancerned parent, Britt Bourgue, whoe said
she drove from New Mexico in her Z0-vear oid
recreatinnal vehicle just to protest the meeting of the
National Rilla Association,

It an open istter to Heston, Bourgs alluded to the
format acter's most famous role as Moses in “"The
Ten Commandments”™ 1o urgse Him 1o {ake on a new
isaderstup rola.

"Maosesz, there is 2 piagus in gur land and we are
dying,” Bourque said in her jetter. *The plague is
guns.... Moses, we need viu to help lsad us out of
this perilous land.”
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Sub;  Tuosdsy Remarks - PHOTOCOPY
Date.  8/15/99 5 14.55 PM Eevtom Dayhight Time ERESERVATION
From: Bieicy

Ty TFreadms
Tom

Hyrers a0 nlint gra®t Lot mu know what you Busk,

COMMENITS

Y3 LIKE TO THANK THE PRESIDENT AND THE FIRST LALY, FOR THER CONFIDENCE ANL FOR THER
COMMITMENT TO REDUCING VIOLENCE BY AND AGAINST QUR NATIONS YOUTH. M ALEC VERY ORATEFULTO
THE AD COUNCH. FOR ITS WORK 1IN CREATING THESE PUBLIC SERVICE ANNOQUNCEMENTS AND FOR THE MANY
LEADERS WO CAME MERE TODAY TO IRAUGURATE THIS NATIONAL CAMPAIGH,

THIS NATION HAS A GREAT CHALLENGE AHEAD 10O CONFRONT AND CHANGE QUR CULTURE OF VIOLENCE.
VLL REQUIRE THE SUPPORT OF EVERY AMERICAN FROM THE PRESRIENT AND THE FIRSY LADY - TO SCHOOL
CHILDREN WHO ARE NOW ABQUT TO RETURN TO CLASSES, RECENT EVENTS HAVE MADE CLEAR THAT OUR
NATION HAS DEVELOPED A DANGERGUS FABCINATION WITH ACTS OF VIOLENCE: THE PUBLIC DEMANDS T FROM
QUR MEDIA, WE DEMAND ACCESS TO WEAPONS OF VIOLENGE, AND WE GLAMORIZE PEGPLE WHD DO
DANGEROUS AND VIOLENT THINGS. QUR CHILEREN HAVE LEARNED THIS LESSON AND ARE MORE VIOLENT THAN
CHILDREN IN ANY OTHER COMPARABLE NATION, EVERY YEAR THEY COMMIT MORE THAN THREE QUARTERS OF
A MELION SERIOUS VIOLENT ASSAULTS, IF WE REALLY UNDERSTAND THESE NUMBERS AND THE TOLL THEY
TAKE ON INDIVIDUALS, IT MEANS THAT EVERY DAY IN THE UNITED STATES THERE IS A COLUMBINE, EVERY YEAR
IN THE UNITED STATES «— IN TERMS OF DEATH AND (NJURY . THERE 15 A KOSOVO, VIOLENCE IS NOT ONLY
KILLING AND MAIMING QUR NEXT GENERATION; IT 18 CORRUPTING THEM THROUGH FEAR AND ACCEPTANCE OF
VIOLENCE,

THERE 15 N3 ONE WAY TO CHANGE THIS CULTURE OF VIGLENCE, WE ARE ALL AWARE THAT VIQLENCE MAB
MANY CAUSES, AND WE WILL FAlL F GUR CAMPAIGN ATTEMPTS SIMPLY. TO BLAME ONE PERSON OR GROUP. . ,.is- . .
CERTAINLY -'WE MUST ADDRESS THE INDIVIDUALS WHO COMMIT THESE AWFUL CRIMES ANO THOSE WHO - —» + = ¢
FACIITATE THEIR ACTS. BUT IF WE ARE GOING 10 REDUCE VIOLENCE AMONG YOUTH, WE MUST UNDERSTAND
THAT EACH OF U5 HAS, ONE WAY OR ANOTHER, ACQUIESCED IN A CULTURE OF VICLENCE. ALL OF US MUST
TAKE SOME RESPONSIBILITY FOR CHANGING THE WAY WE BEMAVE, AND THE MESSAGES WE SEND ABOUT

VIOLENCE 10 QUR YOUTH

1AM GRATEFUL, DEEPLY GRATEFUL, FOR THE QUIPOURING OF SUPPORT AND IGEAS FROM S50 MANY
DEEPLY COMMITTED PEQPLE. WE INTEND TO WORK WITH GROUPS SUCH AS OPERATION CEABEFHE N
BOSTON, WHICH HAS REDQUCED THE BOSTOMN HOMICIDE RATE 1O ZERO FOR THE PAST TWO YEARS. WE INTEND
TO WORK WITH GRASSROOTS ORGANIZATIONS LIKE STUDENTS AGAINST VIDLERCE EVERYWHERE, MOTHERS
AGAINST VIGLENCE IN AMERICA, 8AVE CGUR SONS AND DAUGHTERS TO BXPAND THEIR PROGRAMS. WE WILL
WORK WITH ADL AND TS ANTHVIOLENTE INITIATIVE ON THE INTERNEY, WE WLl WORK WITH SHINE AND DO
SOMETHING ORGANIZATIONS WHICH WORK DIRECTLY WITH CHILOREN 10 EDUCATE THEM AND RAISE SELF-
ESTEEN, WE Witl, WORK WITH INDUSTRY, WITH STATE, LOCAL, AND FEDERAL POLICY MAKERS, WiTH PUBLIC
HEALTH AGENCIES, RELIGIOUS LEADERS, AND WITH TEACHERS  IN SHORT, WE INTEND TO DRAW MEMBERS :
FROM ACROSS THE POLITICAL, BOONOMID AND IDECLOGICAL SPECTRUM TGO MAKE N5 HAPPEN -~ TO USE THER
IDEAS AND ENERGY TO CHANGE THE CULTURE OF VIOLENCE. S IS ONE ISSUE UPON WHICH ALL CAN AGREE,
WE HAVE TO STOP KIS FROM KILLING AND FROM BEING KLLED, WE, AS A SOCIETY, HEED TQ MAKE VIOLENCE

& DIRTY WORD,

THERE ARE MANY GODD PEGPLE HERE TODAY AND ACHOSS THIS NATION WITH GOQOD IDEAS FUR SOWVING
THE PROBLEM, THEY NEED MORE RESOURCES, AND THEY NEED 10 WORK TOGETHER, CUR CAMPAIGN'S GOAL
WiILL BE TG HELP CHANGE THE WAY PEORLE THINK ABOUT VIOLENDE IN THE SAME WAY THAT MOTHERS
AGAINST ORUNK ORIVING HELPED OHANGE THE WAY ARRERICANRS THINK ABGUT DRUNK DRAING, THAT MEANS
WE WILL WORK TGO BELP LAW ENFOROEMENT FIND AND LOCK UP DANGEROUS JUVENILE QFFENOERS. WE Wil
ALSO WORK WiTH LOCAL GRUOURSE - PARENTS, TRACHERS, AND COUNSELDRS — TO PROVIDE SERVICES TD AT

Bandhy, ApUst 15, teml  Ameata Qi YRt Pass
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RIGK YOUTH, WE WL, WORK KO KEEP WEARPQNS QOUT OF THE HMANDS OF CHILDREN ARD AVWAY FROM PLACES
WHERE CHILDREN CONGREGATE. WE WEL WORK WITH ALL SECTORS THAT HAVE THE EARS AND ATTENTION OF
CHILOREN TO SPREAD THE WORD VIOLENGE 15 WRONG,

OUR TASK 15 SIMPLE: 1T 15 OUR DUTY TO RAISE THE NEXT GENERATION OF AMERICANS TO BE THE GREATEST
GENERATIOR OF AMERICANGE: A GENERATION THAT IS NOT CRIPPLED OR REDUCEQ BY SENSTLESS VIOLENCE,
AS THE DIRECTOR OF THIS CAMPAIGN, BUT ALSO AS A FATHER OF THREE CHILOREN, § THANK THE PRESIDENT
AND THE FIRST LADY FOR THEIR DEEP, PERSONAL COMMITMENT AND TO ALL OF THOSE WHG WILL WORK WITH

US IN THE BONTHS AND DAYS AMEAD

PHOTOCOPY
PRESERVATION
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For Zog Baird, a New Opportunity for Public Service

By AMY HABRMON

The hwitation was “ihe kind of thing
thiat makes your eyes gisze over,” as one
attendes pot ¥ — & meeting o discuss the
dispensation of Muierast addregses,

Byt perhaps because they scented re-
souress ot perhapy betause the summons
came from ZoB Baird, represeniatives of
severzl nooprofit groups pathered in
Washington on Thursday to hear wity they
shoutd care thar the luternet's first gov.
erning body was being formed withos
their Inpal .

The gathering marked the beginning of
2 new crusade for Ma Baled, Prosident
Ciltoa's onetime nominee for Altorpey
 General, wio hag served 95 the presiden
of the Markle Foundation the last year and
7 hall. Though she bas long advocated
public repressntation tn decisinns about
fechnology, My Baird iy now starting to
2ot - pud to spend 4 lot of money In the
process. .

Today, the Mew York-based Markle
Foundation will announce plang {0 pive
awsy $186 million « more than half of liy
$187 million eadowment - pver the next
thvee 1o flve years to sarve out a place foy
the publie good amid the frenaled com-
mercigtization of the Internel. The dea is
to make a difference in areny [rom gev-
ermmeantal policy to heabth care 10 ¢hil-
dren’s media before 15 100 lale.

“We've concinded that this is a gritical
time o bulld things that banelit the pubtis
Inte the develapment of commanications
roedia,™ M, Batrd sald, "The forces that
are driving the growth: of alt this won't do
that, We have o Sonsciously attend o
making [t happen.”

The meve is signiticant both becauss of
the seape of the spending angd the singular.
ity of the goal Markie plans to give sway

its assels at feast ywice as fast as the 8
pereent required by low. The uverage for

 the nstien's foundations is oaly siightly

more than the minimum,

“They're eriiing thelr assets, and
they're duing it on purpese,” seid Sara
fEngelhard:, president of the Foundation
Centar, 8 New York-based group that
tracks foundation giving. ““Their interest
in technology has obviousty led them o
Betieve that this is 2 pivotal moment end’
speuding now is pg impertant as investing
and having more money In the {utore ¥’

- Heading a foundation

that strives for a
public role in the
Internet,

In another depariure ram convenlionsd
prant-givhy, the donations wil sol be lime-
ied to nenprefit groups, Markie's first
maior commitment 5 {0 a joint veniure
with Oxygen Meodia, an internet stari-up
working o develop women's program-
ming ucross different media platiorms.
Markie and Oxygen wil apend o combined
$8.8 mititon the next three yesrs to sanduct,
regearch on the information needs of wom-
s, Markle has pledged an additional §i
mislien i finance programming based on
ihe study’s Hndings.

Markle's new mission also refiecis a

. turning peint for Ms, Haird, whe baskept a

ralatively jow profile since 1933, when the
Ehniory  Adminisiration withdrew her
nemination 4y serve as the nation's first

L on et

female Attorney General. Ms. Batrd faced
a stwm of criticism over having hired
HHiegal mmigranls s take care of her
childres and her failure to make Soclal
Security payments for them,

Hur she has not been resilng. After

veturning to hey fub ng corporate connsel

for Aetns Inc., Ms. Balrd spem ¢ yesr ot
Yale Loaw Sthool a8 a vislting scholar
before jolning Markle in Jameary 1998, She
has served for gix years on the President's
Fortign Inietligence Advisory Board, and
sits an the boards of saveral nonprofit
Organizaons.

Pespite alt this mvolvemenl by Ms.
Baird, some associates say they sensed
that she was gpasting about for a more
meaningivl chalienpe. Homy Carter, who
bravght My, Baird ints the Whie House as
his wssoctate counsel and whose Carter
Center 18 now receiving o Markie gram,
says he remembers secing Ms. Baird at
the Ciinton naugural gais shortly after
her nomination was withdraws,

“Bhe was svbey and very disappeinted
bt was deteymined to Hind another place
10 utilize hey yrlenis,” Mr. Carter smid. 1
dan't thinkt she was gver Quite gatigfiad
wih being A lawyer that would research
lamd vities and things lke ihat. I think she
saw herself doing great things.”

Pechaps stili bearing the scars of that
Intenze public sorutiny, Ms. Balrd, 47, wag
puarded and careiul to be accemipanied by
Markle's public relations specialist In sev-
eraf iterviews last wesk. On o hot alier-
oo, shie were a black sull and stockings,
sofrened by & pink scprl lvosely tied
argund her neck. She decHned o say
where she fives in Connecticnt or rouch
about her persapsad iife. .

But onge she siarted 1o speak about the
urgensy of the task at bund, & was hard lo
miistake the ght in Ms. Baird's eyes for
anything but possign for her cause,

+

- Aﬁd xm Hew York Tiack
As president of the Markle Founidation,
2ot Baird has shifted it focus.

The foundation, which was established
fn 1927 by John Muarkie and Mary R
Mackie, whose familles snade their fore
tmnes in copt mining and finance, has a
brosd goal of promsting “the advange.
ment 2l diffusion of kagwledge” and te
“general zood of mankindt Over the
yearts, 113 focus has ramged from seadicat
research to the rale of mass communiea-
tiong én s domocratic society.

The decision to dedionte Markie's re-
sourees to infarmation techaolopy - the
foundadon 18 perhaps best known for seed-
pig Sesame Stroet™ bt ity carly deys, and
hus iended 1o focus an more traditionst
media granid - emerged from many
months of congultation and research.

Atz time the Interpet industry ig abmosg
entiraly preoconpied with s own growth
and the Ciinton Administration has for the
most part seen it te leave well enough
atone, I was really streck by how little
pubiic discussion there is in the fisld"” Mz,
Baied said. "1 Qiink people need o s5e¢ 2
wiay for themselves b be sdluential and 4o
speak for the public interest, and | hope we
cas help them Had pathe 1o do that”

Yo Stephen M. Case, ¢hiel executive of
America Ondine, which is working with
Markle for & sceand vear on a5 =ffort to
provide indepth election information over
the Hsternel, Ms. Baird’s willingness (o
work with the forprafllt sector willt be key
i determining Markie's effectiveness.

"“Fhe notion of a private-public partner-
ship is very oritical,” suid Mr. Case, whe
inmvited Ms. Raird to speak at his home
recently on the subject. “H's clear tha
Markie got i they've recognized thit the
ineynel s & socind Jorce, and they're
Higuring out where nanprofits, govern-
ments and companies can work {ogether
int paw ways."”

Atthough Ms, Buaird's business expari-
ence is rooted in bigger, more traditional
companies, staf! mernbers say she i al
veady beginning to run Markle more ke
an itersst company, distributing authors
ity in a decenteafized Fashion among the
2p-person siaff

4181, # seems some of the auributes that

uealified her to b norminated for Atterney

freneral apply ¢ her role a3 foundation
president, tog; v

“Being with her I8 part cregg-examing.
tion, part ethusingn and willingness to
think ontside the boux," said Kim Spencer,
executive director of Internews, n Markle
grantee. He credils Ms. Baird with push-
e his organization to npme up with new
wiys of generating revenue, "' Bot you can
piways see the wver in her™
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Senators

Seek Probe
Of Culture.
& Violence

Congress Would
Explore the Role of
Hollywood, Society

By IavquELixe Tazscorr
Fashimgon Post Seff Truer

Recent incidents of violencs
have promipied a number of sens-
015 Lo consider cresting a special
commitiee later thiz month to
munck 3 broad examination of
Amezican cullyge, despite resis
tance in the entecainment in-
dustry.

The effort, led by Sen. Sam
Brownback (K-Kan.}, wes prompt.
ed by the rash of schioo] and work-
place shootings this vesr and the
discussions about whst had gone
weong, not only in the perpetrar
tory” Bves, but modern society.

“After Cohumbine, there was 3
kaee-jerk reaction that the culture
was degenerating. ¥ tumed a hot
incys on Hollywood, snather seo
1or smd it was guns,” Brownback
said yesterday. “Fhe problem was
rauch more compiex thas the knee
Jerk response. 1t has to do with the
family structure, 2 sense of the foss
of values. 38 well 23 entertainment
and guns.” :

The posuibility that the Senate

might pat s spotlight on Ue infizences of
movies, video games and pop music pro-
- woked resentment in Hollywood.

Though Brownback says the discus-
sions would not focus entirely on the film
and music industry, they would probably
he among the highest-profile targets of his
serudiny, Last werk he had 3 series of
mestings in Los Angeles with represente.
tives of TV and film producers, directors

"and writers, Brownhack said the sastion
fa his proposal was “lukewarm ¢ nege-
fwe,” '

“We are receiving resistance from the
enlerisimment industry. [ don't hink 1h
have thought sheet it holistically. They 32.:
mre on a dedensive posture,” said Rrown.
Back,

Se_zm‘ represetlatives of the Beld ipst
that their work is already undes the micre-
scope from a mumber of fronts,

“We do not believe that Congress needs
to create a new comumties especially one
focusing principally on the entertainment

industry when there are aiready 2 number *

of initiatives in Congress addressing vic-
lence,” said Alexandrs Walsh, g spokes-
womat {or the Recording Industey Associs
ation of America, She said the indusirv
was abready boing serutinized by the Fed.

sral Trade Commission and the offies of
the LLS. surgeon general.
What Brownback is proposing 18 u spe~

. cial comumittes that would look at bread

cuitural issues, such as divorce mnd the
breakdown the family. Bot it would also
examine the impact of entertainment in-
dustry and s prodacts, such s sexdally
explicit videas, It woultd aise highlight suc
ressful efforiz to combat family problems,
teen violence and tragadies like teen s
gide

“What does it mesn to have so many
chaldren in  singleparent  households?
What does it sxean when you have to have
bwn income-earning parents and they have

reduced time with their families?” he wid,
Brovenback sald Senate Majorizy Leader
Trent Lot {R-Miss.) has endorged the
#ea. The Senate returas to Washington
next Wednesday and the committee could
he formed Bter this month i Brownback
gels enough support. *I would ke it tn ine
vobve both hauses,” Brownback szid,
Brownback wants the review of Amer-
ican culture to be bipartisan. Sen. Daniel
Patrick Movadhan (D-NY.) has discussed
the ides with Brownback, zcconding te
Moynihars spokesman. and'is interested
in the idea of 2 special ganel but has not ex-
phizitly endorsed such hearings. Sen. Jor
Lieberman {-Conn.} has joined Brown.

back on efforts o examing today's cuftore -
ardl bt said the comnditer is worth vone |
sidering. :

*The senator thinks 1t is a good idea and
waitld support #s creation and i # does
come to pass would probably seck to serve
40 it He beticves there are important is
sues out there that this could play an ime -
poriant rols in understanding,” said Dan
Gersiein, Licherman's press secrstary.

Browrnback said he hoped the "strong
detractors” in the enterminment industry
o't sabotage hils idea.

*We just need 10 ask where our culture
hag gone and how do yau bring it back ke
where we alf want §,” he said.

The Washington Post
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How to Secede in America

Southern Party Hopes Its Ballots Cant Do What Lee’s Bullets C{}uldn’

By Ken Rincix

Washingon Past Siafl Water

ot might think the Sooth Bnaly won The Wi,
Southerers hold hoth the presidency and the vice

. Last thme that happened was 1541,

Trent Lot of Mississippt runs the Senate,”
Georgian Newt Gingrich revolutionized the House, even i ).
Dennis Hastert of Iinoki leads it now.
Economically, the South is hopming. Collectors pay moke
for ald Confederate doliars than their face value in U5,

cUrTency.

Cuituraliv the South holds sway, Mississinpian William
Ferris, former bead of the Ceater of Southern Culture, leads
the National Endowment for the Humarndties. The Nauonal
Endowment for the Artz ischalted by Bill huey, who stegyped
up fram 27 years o head of the Country Music Foundation in
Nashyifle, Then there's the globad impact of TN, beaming
out of Atlanta. There its founder, diehard Georglan Ted

Tarner used t6 run *Gane With the Wind” in his office
building 24 hours a day.
What more could Southerners want?
Well, for one thing, another stad i secassion, sxvording to
arganizers ¢f the gew Southern Party, bern kst month in Flat
Rexk, N.C They're mad as hell and not golng i take it

anymote.

*Those two yoyos i 1he White House, If thev're

Southemers, they re sealawags.” says party first vice
chatrman st chied of staff Jerry Baxley of Virginga,
resurrecting the tersm for turncoat opporturusts of the
Heconstrutiion South, *“They care nothing for the Southern
people. They care nothing for the Southem region. They care
tor nothing but advancing themsetves,”

Weary of an aver mors ntnasive federal government iz
silizant seeularisn hostite t Seuthern cultural touchstones
fike praver In schonls, the party has dusted off former

Alzhamma governor George Wallace's $0-veas-
old dlalm that there's not 2 dime’s worth of
differmmce between the mitional parties, Re
pusbilican and Desmocrat.

I!utltswallacesthndpartymmwiﬂx
a difference. _

For one thing, *we don't wans the White
House, just 2 decentralizad regianal govern-
meat,” Baxley says.

For another thing, reciom s massh,

“The iraders of the Souwthern Pagty are of-
it asked ¥ our afinity for the Confedesate
flag] .. . s sl indicative of . . . rack] mal
e s, . wmﬁgioushgm ‘I}:cmn;ﬂc
mwissﬁm‘ho"mysapahcypaper
on the party’s Web site—arunosouthern-
partp.org,

The party, whase logo features Thomas
Jeffersom, Hobert E, Lew and the Confoder
ste fag, denounces “Bespicable hate groups
tike the K Khix Kian™ and “rejecis thelr 28
wzamﬁwmﬁﬁsa{&mﬁm
ﬁgéam and valor imto symbols of raci!

1%” .

%éﬁm&mmwmm@

. been misused by such groups in the past, the

. paper says, “the same can be said of the (15,

flag and the Christian cress, yet no ore will
serinusly argue that they are hate symbels
<o . Thoss who strive to recast the Confeds
crate flag s solaly 3 Tate symbal are nevita
by motivated either by historical ignorance
orhy ., malice towards the South, i sy
bols, s heritage and its peaple.”

$euders emnphasize that there’s noth.
ing resotely viglent about their political ¢f-

. dort, however distressed they remain about

the unhappiness at Appormattox. Things
have been going dewnhill for mose than a
century, Baxley says. because Northerners
instat on thinking there was something
called 3 el Wor”

A siviwicisonrin %Zw:f {m% 5%&{

e e e vand v

ww@wﬁmﬁ&&em@m

. mend” Mm%ﬁe&&mmw

{0 contrsl anviking but its own desting”

The new War for Soushern Independence,
its teaders say, aims to achieve with the bhal.
Tot box whut thedr forebears Jost on the bat.
tlefield, Minus, of eourse, that unfortunate
business about slavery. The Southern Party
hag ajready chartered branches or thei polit-
ical action corisittee precurscrsin 13 of the
16 Scuthern md border states, with only
Maryland, Delaware and Missouri ¢l 0

the Sield in Joead and state raves throughout

the old Confederaty next year with the hape

of turaing back the political hands of time.
Bazley, o asctioneer in Chesterfield

County autside of Richmond, said slavery
was the undy issise the war really setiled: the
question of secessian i stifl up for grabs. f

Ammimnghe 55, Comstitution, s’

session s perfectly logsl™ Baxtey said, Do
padned 3 v asinst ftortested tin |

\ the conrts. Samuse] Chase advised Alrsham -

Lincoln aghingt bringting Jefferson Davis or
Rabeztfi Lee 1o irin Jor ireason, saying he
wordd end up Josing i the Sapreme Court
everything he'd won on the battlefiekt. He
knew secession woild have been declared
" constitutionally valid. ~

Nobady's saping secession is immdnen,
only that it’s 3 ongrange goak Purthermore,
it's fready. Southern Party Nationsl Com-
mm&mmm&m&w
mmmamisﬁenmmda
global trend loward smaller, more homope

- pous states, Bwmmples, be says, range from

the- fragmentation of the former Soviet
Lindon to the recent movements toward self-
determination in Scothnd and Wales.

"The Southern Parky is an outgrowth of the
League of the South. 2 12.000member
Southern heritage orgamization that veered
politieal sarlier il year. The party's zdher-
ents, iis Wb site deviares, are those “dis-
Hlusioned by the precipitous decline of pubs
fic virtue and morally reflecied by the
acnaittad of President Clinton; dismayed by
the regression of our once truly federal re-
pablic into an increasingly consolidated, up-
accountable and coutralized state; disen-
chanted with a coreupt two-paty system
that fails to represent Southem inferests &
Washington; snd thoroughly fod up with the |
campaign of cultusal bigotry und oppression

vention took place Aug. 7 in Fiat Rock, NG,

where some 150 of the party faithful, many -

dressed in gray and singing “Dixle,” adopted

4 16-point dectasation chagting the “coloni-

zatien” of the South and # subsequent na-
Hona! decline. Fhe manifesto cites in partic-
glar 3 “Northernitspired public education
sys%em uader which *fawed egalitorian so

eizl principles horrowed from the French
Revolution . . . have degeneraied into an in-
sidious form af aushoritariamsmn broadly de-
weribed as ‘pulitical corsectness. ” That, the
statement savs, amownts to “cultural cleans
ing”™ of afl the South holds dear.

In its call for aetion the party declared that
the *last, best hope for constitugonal Hberty
lies with the peaple of the South, predomi-
mantly Celtic and British &s culnure, true i
their Christian faith, inspiced by the memp-
ries and saerifices of Uieir colonial and Cone
fedesate forefathors and jealous of their an-

cient Bberties”

¥ that spends exclusipaist, it's not, Badey
says. Biacks and whites, for example, have
shared a dominant eulture in the South from
the nation's earliest days, he sayz. Shom of
prejudice, that shased culture is still the best
hape for everyone, he belivves,

He dedlined 10 say how mamy members or
heww priich money the Seuthers Purty has to-
day {hat’s not my "% or how
wany candidates # hopes to Seid i elections
next year

“‘&zzimzeﬁmtknzaheﬁhel\mh Care
olina meeting last month we got a spike of in-
tevest lihe you wouldn't believe,” he swid.
“Hundreds of letters . .. 15,000 hits on the
Web site, . . . 1 got an esnail bere from a 77~

! year-old black man in Detrolt who's ull for us,

He's originally from North Caroling.”
The Web site even notes an eotinsiastic
mmmm&%w’?‘w’

sang Keng of Krefeld, Dermany.
mmmmmmmwgf _
offers 10 found branches of the Southern Par-
ty in Northern states. but ssys "we don’t
want to do that. We'll accept their support,
We'll accept their contributions, Bit wearea
nationalist organization. And our nation is
the South,” .
zustwmzfomamic&mﬁxmgw )

ernment would take appesrs 3 Bitle vagee. .

Baxley sugigests # wandd be muh ke the
C&ﬁ&m&m%mm;}mmms
ahout servitude.”

Ralas, 2 former CIA employes, says., howe
ever, that it will be separate from the United |
States.

*Lincoln once said that a house divided
woull not stand,” he told the Associated
Press eadier this summer. “Lincoln was
wrong. & house divided will stand. It's colied

3 éﬂ;‘ii&:&.‘ f <o

The Washington Post
Fripay, Szz*r}:s{axﬁ“ﬁ‘ 1999
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