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THE WHITE HOUSE

WASHINGTON

Octocber 4, 1995

Ms. Oprah Winfrey

c¢/o Harpo Incorporated

110 North Carpenter .Street
Chicago, Illinois 60607

Dear Oprah:

I read your interview with Liz Smith in the October 1995 issue of
Good Housekeeping as well as Ellen Levine’s kind comments towards
you in the "Editor’s Notebook" section of the same edition. I
too, want to applaud your commitment towards'children.

Particularly now, as decisions in Congress are being made
regarding the budget, welfare reform and other issues that will
help define our country’s priorities as we enter the 21st
century, it is critical for the voices of famllles, women and .
children to be heard. ~

Your television show has provided this voice, and I am excited to
see that you have renewed this commitment towards children and
families for your 1996 season.

I would welcome the opportunity to visit with you personally
about these issues affecting women, children and families.
Please feel free to contact me at (202) 456-5392.

Sincerely, o : .

P

Wit o000

Carol H. Rasco
Assistant to the President for Domestic Policy




THE WHITE HOUSE

WASHINGTON

October 4, 1995 _

Ms. Ellen Levine

Editor in Chief

Good Housekeeping

959 Eighth Avenue

New York, New York 10019

Dear Ellen:

I read your "Editor'’s Notebock" column in the October 1995 issue
of Good Housekeeping, and wanted to applaud your efforts to "make
a difference in families’ lives," and to empower your readers
with information on current events and policy decisions impacting
their lives. :

Particularly now, as decisions in Congress are being made
regarding the budget, welfare reform and other issues that will
help define our country’s priorities as we enter the 21lst
century, it is critical for the voices of’families to be heard.

I would welcome the opportunity to sit down with you or someone
from your editorial staff to discuss current domestic policy
issues affecting women, children and families. Please feel free
to contact me at (202) 456-5392. : :

Again, thank you for your continuing commitment to "making a
difference in families’ lives." You have the ability to reach so
many people. I know, since I have always been one of those
people.

I grew up with Good Housekeeping in our home, and my mother gave
each of her three daughters a subscription when we got married
and began our own homes -- the same subscrlptlon which she'’'s
renewed each year at Christmas!

Sincerely,

Carol H. Rasco
Assistant to the President for Domestic Policy -
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Centrum, Jr’ Shamu and
his Crew™ is more complete
than any leading children’s
multivitamin. Because like
all Centrum® multivitamins,
Centrum, Jr.is committed
to providing the best
nutritional support. That
means you can feel good
giving it to your kids.
Besides, kids love the
fun shapes and great-
“tasting fruity flavors. So get
Centrum, Jr. Shamu
and his Crew"—
it's more complete
for kids!

NOTEBOOK

@ prah. The most successful
igwoman in show business.
7 One who grew up with
notlnng and now has w(,rythm;,
And a woman with the compassion
to believe that for what she has got-
ten, she must give back. Last spring,
L appeared on The Opralt Winjrey
Show with three journalists and
teachers to talk about what womien
have gained, and lost, as we have
moved emphatically into the work-
forec. Within ten minutes, Oprah

made us feel as il we were sitting in On the air with. from left. Suzanne
L 13

a friend’s kitchen chatting., Alter  pields. Deborah Mathis, and Christina
the show, she and I talked—intense- Hoff_s'ommers.

Iy—ahuut how troubled she is by the

issuc of child abuse. For our cover story this month, Liz Smith spoku at lengt
with her on this and other personal topics. It's the best Oprah interview [’y
rcad. This scason Oprah plans to use the power of her show to solve some «
the problems that America faces, particularly those involving kids.

Here at GH, we also believe in the power of speaking out. So, this month w
launch the GH Lobby, our cilort to make a difference in familics’ lives. Di
you know that newborns arc at risk because many insurance companies won
pay for mothers and their babies to stay in the hospital for more than a day a
ter delivery? Twenty-four hours is olien too short a period to detect life-thres
ening problems, Our report, Home Too Soon on page 116, outlines just how w
got to this sorry state. With your help we can correct this. Aflter you've read tl
article, if you want to join the campaign, clip the coupon and mail it 1
Washington, DC. Congress can pass laws to stop this disturbing trend.
~ And now that your children are back in school, in How to Get the Best fi
Your Child, youw’ll find lots of helpful ways to make an impact. Prepared in co
laboration with the National PTA, and its president Joan Dykstra, the speci
scetion shows how you can be your child’s best advocate, even when time
short. Turn to page 209 and get involved!

Like millions of American women, I'd read Erma
Bombeck’s best-sellers and GH columns, watched
her on television and laughed as she made our
everyday lives into sudsy satire, Then, she and |
met on a trip to Russia ten years ago, and have
remained good friends ever since. | consider

1 myself blessed to have learned from her so
much about family, friends, and personal loyalty.
This month, we can all laugh together at an
excerpt from Erma's newest book on page 113.
And we can wish her good health. She is waiting
for a kidney transplant at home in Arizona.

She brings pleasure.into all our lives and GH is
proud to puhhsh her.

Erma with hosband
Bill Bombeck
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: wa;mum strength: NP'Z? «lctuﬂlv
¢ujés athlete's foot, NP#27 cures; the K
iiiig, burning; peeling and crack-
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‘Before dnd dumng your |)enod your
l)mly tissue can hold up to 2.3 pounds'
‘e tm water. You feel bloated, irri-
hle-and your clothes feel ti,g,ht
Kqua Ban helps reduce the bloating
nd:uncomfortable swelling, Yous
lothes fit again and you feel a lot .
g,tter Clinically proven safe and
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September 19, 1995

Oprah Winfrey
2?77

Dear Ms. Winfrey:

I recently read your interview with Liz Smith in the October 1995
issue of Good Housekeeping as well as Ellen Levine’s kind
comments towards you in the "Editor’s Notebook" section of the
same edition. I wanted to write a quick note to express my
similar concerns regarding the perilous situation of many
American families. :

As debates over the budget, welfare reform, and other issues
accelerate in Washington, we are facing historic choices that
will help define our country’s pricorities as we enter the 21st
century. Of particular concern, as I know you agree, are the
issues which directly impact the well-being of children and their
families. If, in both private and public sectors, we commit
ourselves to strengthening the family unit, we can avoid
jeopardizing the future of America’s youths.

I sincerely applaud your efforts, through your television program
and otherwise, which are filled with both integrity and
thoughtfulness. In the current age of declining quality of
television programming, your focus on confrontlng important
issues is particularly admlrable :

Sincerely,

Carol H. Rasco
Assistant to the Pre81dent for Domestic Policy

P6/(b)(6)

P6/(b)(6)




September 19, 1895

Ellen Levine 4 )
Editor in Chief <4
Good Housekeeping Magazine

Dear Ms. Levine:

I recently read your "Edltor s Notebook" column in the October
1995 issue of Good Housekeenlnq, and I wanted,to WL:L: aPrief

ote OINEEZ - el E1EY G 0 - e =N M Y o e )

%
the article—: ‘ﬂﬁ ¢ €4 5“54.'_:‘_ i _m ;. o .zf.-.':-.:.-;;:
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As debates over the budget, welfare reform, and other issues = [
accelerate in Washington, &e are facing historic choices that =i~ NN

will help define our country s priorities as we enter the 21st

century Qﬂ,paxtlcular Conrprh——$32¥9E=§zuudnL¥£a&s®67—a¥e;them;

vate and publlc sectors, we commit
gelves to Strengthenlng the family unit, we can avoid
jeopardizing the future of| our nation’s youths.

sincerely applaud your effort to "make a difference in
families’ lives." Your concerns are warranted, and your efforts
are praiseworthy.

Sincerely,

Carol H. Rasco :
Assistant to the President for Domestic Policy




- .ing non-violent videos. But: \ :
- what about the significant time children spend watchmg A

- - videos, even “gi

. fundamental to children’s social; emotional, physical and.

V1“ eos Stunt grow

~

‘The Llon K1ng may be popular but 'klds need hrmts

- It was an idyllic, summerlike day in October, and the ‘

| 34 elementary children in thé afterschool program had

a choice among going outside, using the computer, play-

ing board games, creating art projects or watching a vid-

~ eo. Despite the weather and the fact that they had just -
. spent six hours in school, half of them chose|to watch the -
video., Most stared ﬁxedly at the screen, unaware of the

" -activities going on around them. What concérned me, as

a child-development educator, was that these chnldren’

-  were not socializing or, more
_important, playing . .
" There are a' host .of new . -
* movies and videos soon to be
released, including Aladdin |.
and the ng of Thieves, that
will go directly to home video. *
Direct-to-video children's mov- -
ies are “a powerful new aspect’
 of the entertainment business,”
the Los Angeles Times reports,. .
and many new sequels of popu-
lar children’s movies, such as
Honey, I Shrunk the Kids and
' Winnte the Pooh are in ‘the
" works. I suppose-I should be
- happy that studios are releas- -

By Paula |

i

” videos, instead of playing? Play is

intellectual development. It is how they learn'to commu-
* nicate and cooperaté, It is how they express. feehr@ and

gain emotional control. Children: create, explore and in- .
vestigate new ideas through play, as well as pracﬁce}

. physical skills and get exercise.

~ But play is different in the age of vxdeos A teacher at’
our laboratory school. described how a group of pre-
. -$chool children would act out The Lion King while out-
+  side, This involved an ongoing argument over who would
. be Simba. The teacher one day asked, “Can there betwo -

' Simbas?” The children responded’ ﬁrmry, “No way!”

When the only girl in the group asked to be Simba, the'
. boys told her she had to be Nala, the female hon When .
children imitate characters from videos, they are not~{

creating their own characters and scenarios.-

When children own a video, they often watch iit over
and over again, memorizing entire scenes and cementmg -
a fixed idea of how the story should be. There |also is -

* great conformity.on which videos they watch. I asked

‘.' ~kmderga:tners at ouf laboratory school about their home

collections, and an astounding 17 of 18 owned The Lion "

" King. Fifteen in the group owned Beauty and the Beast,

- 13 owned 10! Dalmatians, 14 owned Snow White, 13

: owned Aladdin and 11 owned The Little Mermaid, .

.7 It'scommon for children to share their toys. Now, they
.take videos to a friend’s house for a “play date.” Islthere

- -any more discouraging sight than two children sitting
. passively in front of a screen, allegedly playing together"
* As:a parent, you can do several things to ensure that

- "your children are not overly dependent on videos, Flrst,‘ )

don’t let them watch the same video over and over again.
-~ While home videos are a relatively new phenomenon
. and have not-received much academxc Scrutiny, exten~

~ sive research’ has been conducted on children and v .
: vaewmg. A recent summary of rsearch on electromc

L
S
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COMMENTARY

McMumy-Schwarz Y

By Web Bryant, USA TODAY

3

above10 to 20 hours, depending on the child; of. comrier-
cial TV per week may have negative effects on children’s -
’ developmenL These negative effects include an:increase -
in aggressive behaviors and stereotyped attitudes as well -
as a decrease in reading and academic achievement. .
- According to Nielsen Media Research, children ages 2- -
511 averaged nearly 22. hours of TV viewing each week
during the 1993-94 TV season. Consider limiting TV and
video viewing. When children do watch TV or videos, try -
‘to watch and discuss the story with them so ydu will know,
-the. characters and their actions. =~ -
Second, notice if your children are irmtatmg the char-
acters. If so, make suggestions about ways they can
change the characters to reflect their own ideas. For ex-
ample, if The Lion King is a favorite game, ask the chil-
dren to make up their own story about lions instead of
. -parroting dialogue and situations from the video. .
Third, try not to be puiled into the ever-present video

_or way to be manipulated, which limits creative play.

hold itemns or multiuse toys such-as Legos or blocks. .

‘And; when your child is playing with another child, en-
- courage him or her to play and not watch a video moni-y
‘tor. A child’s imagination needs to biossom and bloom,
mtheut a script from Hollywood. .

. Paida McMurray-Schwarz teaches chdd development
.in the College of Family and Consumer Sczences at lowa
State UmversztymAmes - . g

CORRECTION‘ In DeWayne Wickham’s. Monday

column, riot-related arrests after the first Rodney. -
~King: verdict should have read: 38% black, 51% Hls- :
' panic 9% white and 2% Asnan-Amencan

PR

medla and early cmldhood education concluded that l

commercialism. Most video tie-in toys have’ only-oneuse, R

~Suggest your children make the characters out of house- - o



