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Fatherhood &1 
TIle National Fatherhood Initiative lVlarch, 1999 

\Vhat Does Prime Time Net~\'orl{ 


Television Say .l.l\.bout Fatherhood? 

"~~~~~~~~~~~~~~~~~~~~~~~~~~~~~Iniffaff~{NFl 

INTRODUCTION 
America is a country desperately in need 
of one thing: Fathers. 

Tonight, nearly 40 percent ofAmerica's' . 
children will go to'sleep in a home where' 
their biological father 'does not live - an . 
estimate d 24.7 million children. Chil
dren who grow up without a father are at 

. greater risk for a myriad of educational, 
health, emotional, and psychological 
problems l , . 

America's children desperately need 
every social institution to commit to one 
goal: Rebuilding the institution offather
hood. At a time when so many children 
are growing up without their father, we 
must use every available lever to inspire 
men to be committed, loving, and respon
sible' fathers.' 

A merica's most powe.tful cultural insti
tution is, arguably, television, For far to 0 

many children. the only place they see a 
father in action is not inside their home, 
but emanating from their television set. 

Rating Television~s Images of Fatherhood 


To answer these questions, the National 
F atherho 0 d Initiative (NF I) c onducte d a 
review of major network television (ABC, 
CBS, Fox, NBC, WE) during prime time 
over the course offive weeks, from mid
November through mid-December, 1998. 
We rated those shows that satisfied the 

F or far to 0 many children. the fatherho 0 d 
portrayals they see on television wi1l serve 1994 to stimuk 
as their primary means ofunderstanding wide movement 
what a goodfatheris and does. growing probler . 

Cons e quenUy, we thought it imp ortant to 
'le rim how te levision portrays fatherho od. 
How often does a father show up on prime 
time? How is he portrayed - as competent 
or confused, engaged or aloof, socially af
firmed in his role orridiculed? Are some 
networks more father-friendly than others? 

The answers to these questions provide an 
intere sting view into how popular culture 
treats fatherhood and offer aroad map for 
creating entertaining television that pro
motes positive portrayals of"dear 01' dad", 
or "dear young dad", or "dear divorced 
dad", or "dear single dad". 

lfor a comll'et-elliwe revew of tt-e empirical litera
ture a1 the cOllieq\.ences cf fatherlessress see 
Horn, Wad3 F. F<i:her Fa~ lhtrdEditbn. 
Gaithersburg, MD: The ~iol"\3l Fctt-erroo::l Intia
tive, 1993. 

b etwe en the father and his children was a 
central defining feature of the show; and (3) 
the father's children were 18 years old or 
younger, 

Given these criteria, shows which only 
occasionally portray one of its characters in 
a fatherly role were notrated. FOf e xamp Ie, 

About 
Th~ National 
Fathorhood ] 

The National f 
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Rating Television's Images of Fatherhood (continued) 

were not included in our evaluation. Although capture the fatherhood portrayals in these show 
fatherhood is occasionally portrayed on these shows, the date. 
relationship between the father character and his Each show that satisfied our inclusion criteri 
children is not a central, defining characteristic of the independently evaluated by at least three differ 
show. members of the National Fatherhood Initiative 

In addition, given that this study was completed in following five dir,nensions of fatherhood, glean 
November and December of 1998, some very recent research literature on the most important aspec 
television offerings, such as Family Guy, are not involved, committed and responsible father~oo 
included in this study .. Since the NFl intends to'repeat 
these ratings at periodic intervals in the future, we will 

Five Dimensions of Fatherhood 

,. 

Involvement: The father is involved with family activities such as eating dinner together, going to chur 
. his, children's sporting events, and interacting with his children's schooL 

Engagement.: The father spends direct one-on-one time withhis child. 

Guidance: The father is a role model for his children and is concerned with the physical, spiritual, me 
tional, and developmental growth ofhis children. The father is also concerned with 
character development ofhis cfuld. 

Competellce: The father is capable and competent. 

Pliority: The father places his family and role offather at the top ofhis priority list and makes sacrifices 
ily, 

Eac.k oftkese criteria was rated using tke following :;-poiHtscaIe: 
1 =strongly disagree 2 disagree :3 = neutral 4 = agree:; = strongly agree 

Each show was individually, and independently, rated on each of the five dimensions offatherhood with a 
being the lowest and 5 the highest possible score. Each show's individual ratings were then summed to ob 
rating for that show, with 25 points the highest possible rating. 
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Resubs of the Study', ' 

Wihere have all the fathers gone? Left on the 
cutting room floor, long time ago. '" 

The first question we asked is: How frequently are fa
thers portrayed on television? The answer is: Not much, 

Of the 102 shows (e xc1uding news, sp orts, and 10 cal 
programming) on network prime time television, only 
15, or 14,7%, feature a father as a recurring, central 
character, On one network, NBC, there is only one fa
ther on its entire prime time schedule, Paul Reiser's 
character on Mad About You, 
Just as strikingly, during our rating period, there were 

no fathers to be fomd on an)' network during prime time' 
on Saturday night. Thus; on the very night when fami- , 
lies are most likely to be at home watching TV, network 
television is fatherless. 

Page 2 

What types offathers are portrayed or, 

The fathers who are portrayed on television 
ried or single, custodial fathers. There are no: 
fathers, either divorced 01' never-married, porn 
network. Thus, while prime time television d( 
reality that most fathers are married, it substar 

'represents single, custodial fathers and comple ' 
the reality of non-custodial fathers -- nearl), fo ' 
toda)''.s father is, 

~;Vhen it comes to television, doesfa,th~ 
anymore? ' 

N ext we asked: VIlhen it portrays fatherhood 
well does television do at portraying dads? Tl 
With great variability. Although there are SOli 
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'fatherhood portrayals, there are also some very 
negative ones. Most fatherhood portrayals were 
mixed. 

'Of the 15 network television shows with a father 
as a central, recurring character, only four (27%) 
received a "positive" portrayal. rating (a rating of 
20 total P9ints or above). An equal number 
received a "negative" rating (a rating of 15' or 
. fewer points). The remaining seven network 
television shows portrayed a father who had some 
positive qualities, but who was significantly' . 
deficient in one or more aspect of fatherhood. 

A closer examination of the individual ratings for 
each show (provided in Appendix A) fmds that of . 
all of the shows rated, only 40 percent portrayed 
competent fathers. Thus, the typical fatherhood 
portrayal is one of incompetence. 

It is also interesting to note that where the' 
fatherhood portrayal was not uniformly positiv~ 
(i.e., where the show fell outside, of the "positive", 
overall rating category), the more involved a father 
is the more IUcely he is to be portrayed as 
incompetent. For example, the worst rated shows, 
Brother's Keeper, The Nanny, That 70s Show,and 
Dawson IS Creek, portray othelWise very competent 
men who are terribly unirivolved with their 
children. In contrast, shows such as The Simpsons, 
Everybody Loves, Raymond, Home Improvement,' 
and The Hughleys all depict involved fathers who 
are incompetent men, Television seems to be . 
suggesting that the more competent the man, the 
less involved the father -- and vice versa. . 

stow 

7th 'Heaven 

Pro mised Land 

Smart Guy 

Two of a Kind 

The Hughleys 

.M ad Ab outYou 

Holdingthe Baby 

g of the Hill . 

Home Improvement , 

The Si tl'lpsons 

Everyb,ody Loves 
Raymond 

Dawson:s Creek 

That 70's Show 

Brother's Keeper 

The Nanny 

Il ' T~offattB" rtrtNl'k 

WB .'Married 

Married CBS 

Single WB 

Widowed A~C 

Married ABC 

Married NBC 

Single Fox 

. Married Fox 

Married 'ABC 

Married Fox 

Married CBS 

M erried WB 

Married' Fox 

Widowed ABC 

Newly Married CBS 

Positive Father!;lood Portrayal =20 or more'total rating poi 
Mixe d F atherho 0 d Portrayal = 16-19 total rating points 
Negative Fatherhood Portrayal =.15 or less total rating poi 

And the Winner is~~ . ..... . 

To determine which network was the most fathe~-friendly, we computed the average fatherhood rating sc ore acro s 
television shows within each network which had a father as a re'curringthematic character, The average fatherhoc 
score for each network is shown in the following table: 

1 4.0% .18.: 

4 20.0% 17.' 

CBS 3 13,6%., . 16,; 

Fox 4 20.0% 15.1 

. 
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And the winner is WH. It is interesting that WE, the network winning kudos for building it's audience bybecomit 
place for teens to tune in, is also the most pro-fatherhood network. Could it be that teenagers understand what too 

. adults seem to have forgotten: Fathers are important, on television as well as in life? 

Fatherhood & TV 
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CONCLUSION 
Today, millions ofAmerican children are living without a 

dad. Of those that are living absent their fathers, 40% have not 
seen:theirfathers -- not for orie second-- in over a year. An 
astounding 50% of children who don't live with their fathers 
have never stepped fo ot in their father's ho me. 

It is, therefore, not an exaggeration to assert that for millions 
ofAmerica's children, the primary daily contact they have with 
the idea of a father is the time they spend watching a father on 
television. F or millions ofAme ric an boys, the only mo dels of 
fatherhood available to them are on television. And for mil
lions ofAmerican girls, the only models for future husbands 
and fathers that are available to them, are those portrayed on 
television. 

Unfortunately, when prime time te levision portrays a dad at 
all,. it is usually either as a c omp etent man yet uninvolve d father 
or as an involved father yet incompetent man. Only five televi
sion shows across all five major networks -- an average of only' 
one per network -- portray a father as both competent and in
volved. 

In fact, if you were to pick atelevision show at random, it is 
at leastfifteen time::. more likely that you will be watching a 
show where sex between unmarried adults is the recurrent and 
central . . 

theme than So show where responsible fatherhood is the recur
rent and central theme. This hollis true even for the so-called 
"family hour" -- the hour when young children are the most 
likely to be watching television. 

There was a time, perhaps, when television could afford to 
ignore the issue of responsible fatherhood. But not now. Not 

I when 4 out of every 10 children are gro wing up abs enttheir 
fathers. Now more than ever, it is critical that every socializing 

http://www.fatherhood.org/nfitv/page4.html 

institution in America provide positive messa€ 
responsible fathers, both to inspire men to be 1:: 

and to educate children as to what good fathen 
As we mentioned earlier, ~BC has only one 

entire prime time schedule. When it comes to 
kids, the peacock has no reason to strut. HOWE 

promising news at N 8 C. In a re ~ent sp e e ch, S 
president ofN8C Entertainment, stated that hE 
NBC's television shows to portray less sex and 
lies. A good place to start would be to begin il 
more fathers in their lineup -- especially the co 
involved and loving kind. 

I.t would be unrealistic, of 
course, for society to expect tele
vision alone to bear the responsi
bility for promoting responsible 
fatherhood. We recognize that 
television serves to entertain and 
even to provoke. Butneither'can 
television be absolved ofrespon
sibility, especially when it pos
sesses so much power to socialize 
and when that power is being For million: 
used to reinforce negative images onlym 
and influences. falherhooc 

If we want more children to 
grow up with involved, committed and respon 
thers, promoting responsible fatherhood must 1 
agenda of every social institution. Television I 

should -- do its part. The future offatherhood 
it. And so does the future ofAmerica's childre 

© 1999 The National Fatherhood Initiative 

WBI7th Heaven 5 5 5 

WBlSmartGuy 5 4 5 

WBlDlI:I"Non's Creek 3 3 2.5 

5 5 25 

5 5 24 

4 2.5 15 

NBCJM:ad.About Yoo 4 43 3.7 23 4 18.3 

ABOTwo ofa K:i:tJd 4.5 4.5 5 4 5 23 

ABCIThe HU;hleys 4.75 3.75 3.75 2.75 4 19 

ABClHome lmplOve 425 4.5 2.5 2 3.5 16.7 

ABClBroth.er's Keeper 23 2fJ7 1fJ7 23 2 11 

CBSJPromisedLand 5 5 5 5 5 .25 

CBSJEvezy\lody J..o..ies 
Raymond 

·3fJ7 2fJ7 3 3fJ7 3 16 

CBS.r:rre Namw 1fJ7 23 IfJ7 7.7 

FOXIHoJ.ding the Baby 3 3.5 3 3.5 4.5 17.5 
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With Dr. Wade Horn - As seen in: ' 

IRS; Welfare Discou~ages Low-Income Marriages 

. In many inner: city communitjes, it seems~)tps easier to find a· 
vegetable garden than a responsible and involved father. Indeed, 
entire communities can rightly be termed fatherless. ' ' 

ConventIonal wisdom provid6s' a simple reason: men 
impregnating women, many of them young women, with little 
concern for the ,consequences. But new research recently 
presented at the 1999 National Summit on Urban Fathers in 
Washington, D.C., suggestsa,more complicated picture. 

According to noted'social s~ientistSara McLanahan, 'at the time 
of the birth oia child to a low-inpome, unwed mother; 82% of the 
parents are romantically involved with each other. Fifty-three 
percent are cohabiting at thetime of the birth. ' 

Moreover, 86% ofthese fathers h,we their name on the birth 
certificate of the children. Seventy-eight percent helped the 
mother during pregnancy, and 86% have plan to continue helping 
in the, future. Thus; contrary to conventional wisdom, the vast 
majority of these fathers are romantically involved witli the " 
mother of their child and, upon learning their partileris pregnant, 
very much want to and plan to be a good father. :e4t 1110sLstartiing 
ofall is this: When asked what the chances are that they will get 
married someday, 52% say "ahnost certain" or "a good chance." " 
An additional 15%say ','50/50." Hence, nearly two-thirds of these 
couples see marri<lge as not only desirable, but a likely outcome. ' 
Yet, we know that far fewer ofthese couples ever go on to get 
,married. Why not? ' 

One rea~on maybe that we are afraid to bring up the topic. How 
many pro-marriage posters haye you ever seen hanging on the 
wall of a welfare office? Or brochures describing the benefits of 
marriage prominently' displayed in the waiting room of an inner 
city maternity hospital? How many urban schools teach the skills 

, necessary,to sustain a healthy and mutually satisfying marital 
relationship? The answer, of coursb, is very few. ' ' 

, " , ',' . 1 ' ' 

The consequence of our reticence tp talk about marriage, 
especially in low-income communities, is that young couples 
aren't encouraged to mo,vetoward~1 marriage. Little wonder so few 
of them do. " I ' ' 

, But it gets even worse. Should th~Je young couples decid~to get 
married, Uncle 'Sam punishes them'. While the marriage penalty in 
the tax code for'two-earner coupleS is reasonably well-known, 
what is Jess commonly understood is the fact that low-income 
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couples face the mos(severe financial m~age penalties of all. 

The biggest culprit isthe'Earned Income Tax Credit (EITC). A 

wage supplement designed to encourage work, the EITe contains 

a horrific financial penalty for marriage. That's because the EITC 


. is not adjusted for the number of adults in a -household. Thus, in. 
cases whe~e'both the'mom and the dad are.working, the EITC " 

'. penalizes a typical low-income couple about $1800 should they 
choose to get married. 

But that'sp.ot all. Low-income couples who choose to get married 

'also frequently stand to lose housing benefits, access to job 

placement and supportive employment services, even a slot in . 

Head Start for their child. In fact, according to calculations by 

Eugene Steurele of the Urban Institute, shquld a single mother on 

welfare choose to marry a man working full-time at a minimum 

wage job and, in doing 'so, give her children a real live in

the-home dad instead of a c4ild support check, the new family's 

combined earnings plus benefits would be $3,862 less than ifthe 

couple did not marry and the woman stayed on welfare. And we 

wonder why marriage is disappearing in low-income' 

communities. 


All of this wouldri't matter ifmarriage didn't matter. But it does. 
And not just a little. It matters a lot. 

Children fare mucp better when raised ina married, intact" 

two-parent household. In additio1!, research indicates that both 

married men and married women are happier; healthier, and 

wealthier than their unmarried counterparts. Furthermore, the best 

indicator of the violent crime rate in a community is not race, 

ethnicity or even income, but the prevalence of marriage. 


And marriage is the glue that binds fathers to their children. Not a 

perfect glue, but a better glue than either cohabitation or child. . 

support enforcement The simple fact is this: Ifwe want children . 

to grow up with loving, involved, committed fathers, we will haye 

to figure out a way to resurrect marriage in our urban areas. 


But, many shrug, its too late to do anything about all of this. The 

genie is out of the bottle. We just have to face the fact that fathers 


. and marriage have largely-disappeared from many urban areas and' 

get on with adjusting to tliis "reality.'" 


Not so fast. Here are some ideas discussed at the National Summit 

on Urban Fathers that Mayors can do to help restore fatherhood 

and marriage in our urban areas:. " 


convene a city-wide summit on fatherhood, bringing together top 

leaders from the civic, business, religious, educational and social 

service sectors of the city, to publicly communicate the high 


. personal priority he or she has 'placed on-reversing father absence; 

initiate a city-wide public education campaign to raise awareness 

of the importance .of fathers and to help inspire men to be more 

involved fathers; 


9/27/19992:30 PM 

http:that'sp.ot
http://www


.,National Fatherhood Initiative - F ... e Discourages Low-Income Marriages http://www .fatherhood.org/hornlhom-062299.html 
' 

establish a Fatherhood Resource Center where fathers p- new and 
experienced p~ can go for help, advice, or needed services; 

conduct a city-wide program audit.to determine what message the 
cityps human service delivery system is communicating' about the 
importance of fathers and marriage; and 

,use a portion ofdiscretionary funds to provide seed grants to 
small but effective community-based support, outreach and skill 
building fatherhood programs. 

. .' . 

Fatherlessness is connected to our most pressing social ills, 
especially in urban areas, including poverty, crime, educational 
failure, and substance abuse. And marriage is the most effective 
pathway to an involved father. Mayors -- and other elected ' 
officials -- cannot be expected to solve all our problems, but what 

, they can start by asserting that fathers matter .:.- and so does 
marriage. Our nation desperately needs more ofboth. 

[', ' Previous Page 

Wade F. Horn, Ph.D., is the President ofthe National Fatherhood 
Initiative and the former United States Commissioner for 

'Children, Youth and Families. For further information on the 
National Fatherhood Initiative or to obtain copies ofany ofthe 
aforementioned materials, feel free to contact the NFL 

Copyright 1998 National ratherhood Initiative I Webmaster: CGreen Designs. 
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September.22,1999 

Movie, TV Violence Still Going 
.Great Guns, New Study Shows 

Lieberman Joins Watchdog Group in 

Releasing Report on "Merchandizing Mayhem" 


WASHINGTON - A new study of popular entertainment released today finds that violence 
is consistently prevalent in movies, television series, and music videos; and consistently 
mislabeled by the TV and movie rating systems. . 

Senator Joe Lieberman joined the Center for Media and Public Affairs (CMP A) in releasing 
the results of the study, "Merchandizing Mayhem," which was the most extensive 
evaluation ever conducted across different media. The CMP A reviewed a total of 573 
different media products, including the 50 top grossing movies of 1998; 284 episodes of 
original television series, and 189 music videos shown on MTV. 

The researchers documented 8,350 separate scenes of violence,niore than half ofwhich 
involved serious violence, including murder, rape, kidnapping, and assault with a weapon. 
They then found that movies, television series and music videos each averaged one scene of 
serious violence every four minutes. 

After the ratings for the different products were analyzed, the study reports that a majority 
of the 10 most violent movies were rated PG-13 and the 10 most violent TV series TV-PG. 
"They might as well have been assigned by.a coin toss," CMP A President Robert Lichter 
said. 

What follows is the text of Senator Lieberman's statement on the report. 

The CMPA analysis confirms statistically what. most ofus know intuitively, which is that the 
culture ofviolence is alive and killing inAmerica today. It leaves little doubt that despite all 
the concerns parents and their advocates have raised over the last several years, despite all 
the evidence we have presented to demonstrate the substantial threat posed to children, and 
despite the outpouring ofoutrage over the recent string ofhorrific school shootings, 
Hollywood is still going great guns to mass market mass murder. 

This is not news to most television and movie ·viewers. Bui what is new and particularly . 
noteworthy about this analysis is the degree to which it shows how consistent andprevalent 
violent depictions are across different visual media. According to the CMPA, the 500-plus 
music videos, television series, and major motion pictures they evaluated averaged one 
scene ofMedia Violence Study serious violence every four minutes -- fora two hour movie, 
that amounts to an average of30 murders, rapes and beatings. The context ofthe violence 
was disturbingly similar as well. Most ofthe depictions. CMP A accounted for were glorified 
and sanitized, with little said or shown about the consequences for victims or perpetrators, 
which child development experts say is the worst andpotentially most harmful signal to 
send to young viewers. 

The gnawing question we have to ask to.day is whether the television and, movie industry 
reaction. to these findings will also be the same as it has been. Ifthe pastfew months are 
any indicatio.n, I am not overly optimistic. There has been some progress in the wake ofthe 
massacre in Littleton and the public pleas for greater media responsibility, some reflection 
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ofheightened sensitivities, a few moves to actually change program content. But sadly these 
responses amount to little more than window dressing, or in this case screen dressing, 
especially when compared to the volume ofviolence we've been swamped with over the last 
year, as documented in this study. ' 

My pessimism about the entertainment industry's willingness to help was deepened by the 
reaction we received from industry leaders to the "Appeal to Hollywood" we issued in July, . 

. which calls on the various media to join parents in a newsocial compact to improve the 
cultural environmen't in which we raise our kids. In this appeal, Senator Brownback and I, 
along with a bipartisan group ofdistinguished public figures, asked the entertainment, 
media to do nothing more than what they once did so well, to abide by a common code of 
conduct, and in doing so make a commitment to reduce the amount ofgratuitous violence in 
its products. 

To this industry leaders politely said no, if they said anything at all. We have received 
letters from the heads ofthe major trade associations representing the movie, television, 
and music industries, who indicated they were fully embracing their responsibilities simply 
by rating their products. That claim was disappointing on its face, but it is all the more so 
given the findings.of the CMP A 's study, which shows the movie and TV ratings routinely 
misrepresent the violence levels in their programs, 'movies and videos. Even worse, we have 
yet to receive any reply from the CEOs ofthe major media conglomerates we sent the 
appeal to, including Time Warner, Sony, Seagram, Disney, Viacom, and Fox. ' 

So the challenge now falls to us as consumers, as parents, as grandparents, and as citizens 
ofthis democracy. Ifwe want a safer, saner culture, we have to clearly and loudly ask the 
people who shape it how many more kids must be slaughtered before we wake up to our 
shared responsibilities to protect them from harmful influences, on screen and off. We have 
to ask them, particularly the companies making money from the public airwaves, howthey 
are serving the public interest by flooding them with conscienceless killing and demeani1Jg 
sleaze. We have to ask them how many more sadistic, blood-soaked video games will be 
marketed to teenage boys and how many more porn stars will be featured on MTV before 
someone draws the line. And we have to ask ourselves ifwe are feeding the degradation of 
our culture by silently tolerating our children's consumption ofthis mix ofmedia garbage 
and poison. . 

The report we release today will aid in that cause, because it forces us to confront once 
again what happens when standards are. abandoned and values are vitiated in the pursuit of 
profit. For ringing that alarm I thank Dr., Lichter and the staffat the Center, and I look 
forward to working with them in pursuit ofmore media responsibility. 

30
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September 14, 1999 

Bennett, Lieberman Dishonor Fox Television with Latest Silver Sewer Award 

Network recognized for "tireless, tasteless, and ongoing efforts" to drag down TV standards 

WASHINGTON -Fonner U.S. Secretary of Education William J. Bennett and Senator Joe 
Liebennan (D-CT) today dishonored the Fox Television Network and its corporate CEO 
Rupert Murdoch with their latest Silver Sewer Award. 

The Silver Sewer aims to identify the nation's worst cultural polluters an~ to put a specific 
name to a cultural disgrace. Previous award-winners were Seagram Inc. and CBS. 

Fox was presented with a special "lifetime achievement" award for "its tireless, tasteless, 
and ongoing efforts to drag down network programming standards and for its cutting-edge 
contribution to the coarsening ofour culture." 

In particular, Bennett and Liebennan condemned Fox's new fall lineup, led by the lewd, 
obscenity-filled Hollywood satire "Action," for setting new lows in primetime network 
programming and accelerating television's race to the bottom. 

"Thr.ough hard work, substantial financial investments, and critical editing decisions, Mr. 
Murdoch has led one of America's largest, most successful, most powerful television 
networks in~o the gutter," Bennett said. "He is now responsible for what is perhaps the 
worst -- the most crude, cynical, and insulting -- material ever to be broadcast to the 
American public over network television airwaves." 

Among the lowlights of Fox's new shows: 

• In "Manchester Prep," a drama aimed at teenagers, a high school girl sizes 
up the genitals ofher step-brother as he is coming out of the shower and 
concludes, "Hmm. Not bad." . 

• In "Get Real," a so-called "family" drama, a mother finds her teenage son in 
bed with his girlfriend after they have spent the night together, and instead of 
getting.angry jokingly asks, "Is this your idea ofbed and breakfast?" 

• In the premier of "Action," which airs this Thursday, a prostitute 
masturbates a movie star in a crowded movie theater, and a producer unleashes 
an obscenity-laced tirade at a kitchen worker, in which he suggests the proper 
way to gain revenge is to urinate in a cobb salad, which the worker later does. 

"We have to ask what influence this will have on the other networks and their standards, on 
what is suitable to broadcast on the public airwaves, and in tum on our nonns and our 
behaviors, which are shaped so much by the powerful and alluring message,s of television," 
Lieberman said. . 

"We continue to hope that some in the television community will be embarrassed enough to 
say that is not how they want to make their living, how they honor their public trust, how 
they serve the public interest over the public airwaves." 

...... Click here to view Senator Liebennan's speech. 
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....Click here if you would like to sign the nonpartisan 
appeal to the entertainment world. 
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An'Appeal 
.. 

to Hollywood.· 

· merican parents' today are deeply worried about their children'S exposure to an 
increasingly toxic popular cultur.e.Eyents in Littleton, Colorado,' are· only the 

, most recent reminder that something is deeply amiss in our media ;;tge. Violence 
and ~xplicit sexual content in television, films, music, and video games have escalated 
sharply in recent years: Childreri of all 'ages are now being exposed to a barrage of images 
and words that threaten not only. to rob them of normal childhood innocence,but also to 
distort their view ofreality and even undermine their character growth. ' , 

A 

These concerns know no' political or partisan boundaries; According to a recent 
CNN-USA Today-Gallup poll, 76 percent of adults agree that TV, movies, and popular 
music are negative influences on children. Seyenty-five percent report that they make 
efforts to protect children from such harmful 'influences. Nearly the same number--73 
percent-':'say shielding children from the negative influences 'of today's media culture is 
, "nearly impossible." . 

" 

Moreover, there is a growing public appreciation of the link between our excessively 
violent and degrading entertainment culture, and t~e horrifying new crimes we see 
emerging. among our young:, schoolchildren gunning down their teachers and fellow 
students en masse,killing sprees inspired by self-indulgently violent films, teenagers 
murdering their babies only to return to dance at the prom. 

, , 

Clearly, there is no simple causation at work here. Many factors are contributing to the 
crisis engulfing many of our children--negligent parenting, ineffective schools, divorce 
and family disintegration, and the ready availability of firearms~ All are important, and al1 
should be a part of our national conversation on this problem. But surely no one can argue 
that our entertainment culture should be exempt from· the discussion. 

A
mong researchers, the P,ro"position ,tha,t ~ntertainment ,violence adversely 
influences attitudes and behavior is no longer', controversial; there is 

, overwhelming evidence of its harmful effects,. Numerous ,studies show that 
degrading imag~s of violence and sex have a desensitizing effect. Nowhere is the threat 
greater than to our at-risk youth--youngsters whose broken homes or disadvantaged 
environments make the~ acutely susceptible to acting upon impulses shaped by violent 
·and dehumanizing media imagery.. ' ' 

Many factors, including the ,drive for profit in an increasingly competitive media 
marketplace, are contributing, to the, downward spiral. in entertainment and the 
disappearance of even minimum standards. '. 

In the past, the entertainment industry was"J11ore'consciousofits unique responsibility 
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. for the health of our culture. For thirty years, television broadcasters lived bY-the National 
Association of Broadca~ters (NAB) Television Code, which detailed . broadcasters , 
responsibilities to the' community, to children, and to society· anq prescribed ~pecific 
standards. For many years t~is voluntary code set boundaries that enabled television to 
thrive as a creative medium'without causing undue damage to the bt;!drock values of our 
society. 	 . . 

In recent years, several top entertainrilentexecutives have spoken out, laudably, on the 
need for minimum standards arid, more' recently, on the desirability of more . 
family-friendly programming. But to effect real change, these jndividual expressions must 
be translated into a new, collective affirmation Of social responsibility on the part of the 
media industry as a whole. . ' 

As parents all ofus, too, have ~ major responsIbility to supervise out children's access 
to the entertainment media--be it television,films, music, videos, video games, or the 
Internet. Allowing children unsupervised access to today's media is the moral equivalent 

.	of letting them go play on the freeway. Parents should limit TV viewirig hours. They 
should know what programs their child is watching,what music he. or she is listening to, 
what films he or she is attending, what videos he or she is' renting,. what video games he 
or she is playing, and what web sites he or she is surfing on the Internet. 

. 	 . 

While most parents are .concerned 'about the media's influence, some, unfortunately, 
, neglect these critical obligations. But today even the most conscientious parent cries' out 
for help from ap industry that too often abdicates its responsibility for its powerful impact-
on the young. ' . . .

.•. ". herefore we, the undersigned, call upon executives of the media industry--as well 
as CEOs of companies that advertise in the electronic media--to join with us, and 
with 'America's' parents, in a new social compact aimed at renewing our culture T 
and n:taking our media environment more healthy for our society and safer for 

our children. ",,' 

We call upon industry leaders in ali inedia,--t~levision, fiim, music, video,' and 
electronic games--to b~nd together to develop a new voluntary code of conduct, broadly 
modeled on the NAB code.' '. 

The code we envision would (1) affirm in' dear terms the industry's 'vital 
responsibilities for the health of our culture; .(2) establish certain minimum standards for 
violent, sexual, and degrading material for each medium, below which producers can be 
expected not to go; (3) commit the industry .to an overall reduction in the level of 
entertainment violence; (4) ban the practice of targeting adult-oriented entertainment to 
youth markets; (5) provide for more accurate information to parents on media content 
while committing to the creation of '\yindows" or "safe havens" for family programming 
(including a revival of TV's "Family Hour"); and, finally, (6) pledge the industry to 

,significantly greater creative efforts to develop good family-oriented entertainment. ' 
'.. 	 '. 

We strongly urge-parents to express their support for a new voluntary code of conduct 
directly to media executives and advertisers, whether through calls, 'letters, faxes, or 
e-mails, or by becoming sigrte~sof this Appeal by filling out and submitting the form 
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below: 'And we call upon all parents' to fulfill their part of the compact by responsibly 
supervising their children's media exposure. 

, , 

We are not advocating censorship or wholesale strictures'on artistic creativity. We are 
not demanding that allerit~rtainment be : geared to youn'g ~hildren. Finally, we are not 
asking government to police the media. Rather, we are asking the entertainment industry 

, to assume a decent "minimum of responsibility for its own actions and to' take some 

modest steps of self-restraint. And we are, asking 'parents to hetp in this task, not just by 


: taking responsibility for shielding their own children, but also by making their concerns 

known to media executives and adve:rtisers. ' 


, " c • '. 

,Hollywood has an t:normous influence on America, particularly'the young. By making 
'a concerted effort to tum, its energies to promoting decent, 'shared' values" and 
strengthening American families, .the entertainment industry has it within its' power to 
help make an America worthy, of the Third Millennium. We, leaders from government, 
the religious community, the nonprofit world, and the private sector-~and members of the 
entertainment community--challenge the entertainment' industry to this great task. We 
appeal to those who are reaping:great profits to give something back. We believe that by 
choosing to do good, the, entertainment industry can also nmke good--and both the 
industry and our society will bericher and better as a result. 

, Signers 
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William Galston Humanities 
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 Boston University Thomas Lickona Institute for Philosophy 

Professor of Educationand Public Policy 
State University of NewYork atISchool of Public Affairs Cortland•University ofMaryland 

ISenator Joe Lieberman Mandell Ganchrow, M.D. 

President 
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, 
E. Michael McCann 
District Attorney Daniel Yankelovich 
Milwaukee County, WI President 

iThe Public Agenda 
I 

Return to top ofAppeal. 

There have been over 5,000 additional signers of the Appeal since 
. July 21. ' 

For a list of additional signers, click,here. 

To become a signer of the Appeal, simply fill out the form below (first and ,last 
names, city and state required) and click the "Submit" button at the bottom of the 
form. ' 

Signers will be listed on this site by FIRST and LAST NAMES, CITY, and STATE 
only. It may take a few days for your name(s) to appear on the signers list. 

Alternatively, you can become a signer by writing to Media Appeal, Institute for 
Communitarian Policy Studies, George Washington University, 2130 H Street, NW, 
Suite 703, Washington, DC 20052 or by faxing the information to Media Appeal at 
(202) 994-1606. ' 

Required fields are those marked with an asterisk (*). Ifyou inclu,de your e-mail address, you will 
receive periodic updates on the progress of the Appeal. 

(Please use normal capitalization, if possible, rather than all caps or all s'mallletters. Thanks.) 
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To become a signe~, after filling out form, click "Submit." 


(please use the above form if possible. ' But if you have difficulty using the form--for example, 
because your browser does not handle the form properly or because your residence'is outside the 
United States--you can sign by sending First and Last Names, City & State (and Country if . 
non.,.U.S.) to info@media-appeal.org.Also, if you have additional information to provide--for 
example, you are a siIperiutendent of schools and ,wish to list yourtitle--please sign bye-mail. If 
you include your e-mail address,:you will receive,periodicupdates and other information. 
Thanks!) 

For a list of additional signers since the release of the Appeal on July 21, c1ickhere. '. .- 

Return to top 

"Home 
, " 

Contact us at info@media-appeal.org 
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July 21, 1999 

Lieberman, Leading Public Figures Issue "Appeal to Hollywood" for Higher Media 
Standards " 

Presidents Ford and Carter, Colin Powell,.Mario Cuomo endorse call for entertainment industry 
", code of conduct 

WASHINGTON -- Senators Joe Lieberman (D-CT) and John McCain (R-AZ) and former 
Education Secretary William Bennett unveiled a signed public appeal today calling on the 
entertainment industry to set higher standards of responsibility. 

The "Appeal to Hollywood" -- released at a Capitol Hill press conference and posted on the 
. World Wide Web today _,c carries signatures of more than 50 prominent Americans, 
including former Presidents Carter and Ford, Nobel Peace Prize winner ElieWiesel, . 
Generals Colin Powell and Norman Schwarzkopf, former Governor Mario Cuomo, former 
Senator Sam Nunn, five U.S. Senators, and leadin"g clergy, academicians, business figures, 
and social activists. . 

Describing American parents as "deeply worried about their children's exposure to an 
increasingly toxic popular culture," the appeal acknowledges parents' "responsibility for 
shielding their own children" from harmful media exposure. But it argues that "even the 
most conscientious parent cries out for help" from an industry it says "too often abdicates its 
responsibility for its powerful impact on the young." 

The statement urges entertainment industry executives "to band together to develop a new 

voluntary cold of conduct, broadly modeled" on the old National Association of . 

Broadcasters TV Code, which governed television programming until· the early 1980s. It 

asks the industry to commit to an overall reduction of violence, ban marketing of 

adult-oriented materials to children, and establish minimum standards for each medium -

television, film, music, video, and electronic games -- "below which producers can be 

expected not to go."" . 


"This is not an attack on Hollywood," Lieberman said. "It is ail appeal to Hollywood to 
work with us as a national community in a joint effort to reduce the corrosive messages the 
media too often send our kids." 

Organizers have posted the text of the appeal on the Internet at 
WWW.MEDIA-APPEAL.ORG and are inviting citizens to sign the statement on-line as 
part ofwhat will be an ongoing grass-roots campaign. A petition will be presented to 
industry leaders toward the end of the year to demonstrate the breadth of concern about the 
entertainment culture's influence . 

..... Click here to view Senator Lieberman's statement. 
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June 4,1999 


Lieberman to Introduce New Bill Requiring Standard Warning Labels for Media 

Violence 

WASHINGTON -- Senator Joe Lieberman a.nnounced today that he will join Senator John 
McCain (R-AZ) in introducing legislation riext week to create a uniform rating system for 
all entertainment media violence. The "21st Century Media Responsibility Act" amends the 
Cigarette Labeling and Advertising Act to apply that law's warning label requirements to . 
violent media products. ' 

"This is a common-sense, forward-looking response to the growing culture of violence 
surrounding America's children," Lieberman said. "It won't singlehandedly stop media 
standards from falling, or substitute for industry self-restraint. But it will help make. ratings 
a more useful tool for parents who want to shield their kids from potentially harmful 
entertainment products -- particularly in the years ahead, as technologies converge and the 
bulk of our entertainment will be delivered through a single wire into the home. We're about 
to enter a radical1y different media universe, and it only makes sense to modernize the 
ratings concept to fit the new contours of the Information Age." 

The McCain-,Lieberman bill would give the various entertainment media industries six 
months to work together to develop a common rating system for motion pictures, television 
programs, interactive video games, and recorded music. The standard warning labels would 
have to'reflect the nature, context, intensity of violent content, and age appropriateness of 
the media product. Retail outlets would be responsible for enforcing age restrictions in , 
accordance with the new system. 

The Federal Trade Commission would be given the authority to accept, reject, or modify the 
proposed industry rating system to reflect the intent of the law. To gain approval, the 
warning labels would have to include symbols, or icons, and written text, and accurately 
reflect the violent content, and age appropriateness of the product. Labels would have to be 
identical, regardless of product or service, and be conspicuously displayed. Responsibility 
for labeling 1"ould be placed on the manufacturer of the media product and enforced by the 
FTC. 

This proposal is the latest in a series of initiatives Lieberman has pushed in recent weeks to 
reduce the threat of media violence to c.hildren. Last month, he cosponsored legislation that 
calls for a Federal investigation of the entertainment industry'S marketing practices to 
determine to what extent that ultraviolent, adult-rated products are being targeted to kids. 
The bill would also encourage the various entertainment media to adopt stronger codes of 
conduct to help limit the access of children to potentially harmful products. The Senate 
unanimously approved this package as an amendment to the recently-passed juvenile justice 
bill, and it now awaits action by the House of Representatives. 

- 30
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June 16. 1998 

Lieberman Calls on Music Industry to Toughen Labeling System for Violent and 

Obscene Record Lyrics Senate hearing shows need to do more to restrict children's 


access to harmful music 

" 

WASHINGTON -- Senator Joe Lieberman issued the following statement in conjunction 
with the Senate Commerce Committee hearing today on the recording industry's labeling 
system for explicit lyrics. 

"I want to express my appreciation to Chairman McCain and Senator Brownback for 
holding this hearing to explore an issue that is ofconcern to many American parents, and 
that is the easy access children have to hyperviolent, degrading and ultimately damaging 
rock and gangsta rap music. 

"This is a problem that Senator Brownback and I 'initially raised last November at a hearing 
we held to examine the impact that this kind ofmusic may have on children. As part our 
discussion, we heard compelling testimony from several experts indicating that repeated 
exposure to records that glamorize murder and mayhem, combined with aU the other 
messages the popular culture sends telling kids that killing is cool, can have aharmf\tl 
influence. 

"It was also clear fromthis hearing, as well as from anecdotal evidence Bill Bennett and I 
have come across in our efforts to shame the corporations sponsoring such antisocial music, 
that the recording industry's warning labels are simply not working in deterring kids from 

, getting their hands on these potentially harmful records. 

"Unlike the rating systems employed by the television, movie and video game industries, 
the one-size-fits-all warning label the recording industry uses makes no distinction between 
the mostperverse, obscenity-laden gangsta rap music (what might be considered X-rated) 
and records that contain a few intermittent expletives (what might be considered 
P.G.-rated). This lack of information leaves conscientious parents largely in the dark, and 
often means they don't know how. graphic the lyrics are until after they or their children buy 
~reoo~ ': 

"But the problem goes much deeper than that. The reality is that most parents are unaware 
of the extremely graphic nature of some of the records that are being marketed to and 
bought by children. And the reality is that unlike video games, which generally cost 
upwards of $50 and thus require the parent to be involved in the purchase, music CDS and' 
cassettes today ar~ well within the price range ofmillions ofearly ad9lescents and younger 
children. 

"Some responsible retailers take steps on their own to limit kids from buying records with 
hyperviolent and obscene lyrics, l;mt it seems most do not. One reason for that, we were told 
by representatives from the National Association ofRecording Merchandisers" is the current 
warning label is too broad to identify those records that are clearly inappropriate for 
children. 

"The testimony given at today's hearing reaffirms my beliefthatthe Recording Industry 
Association of America needs to reevaluate its labeling system and consider expanding it to 
provide consumers and retailers with more information. In particular, the testimony of 
Debbie Pellet, who teaches at Westside Middle School in Jonesboro, was quite striking, 
strongly suggesting that violent music may have played a significant .role in the tragic 

10f2 9/27119992: 11 PM 



Liebennan Calls on Music Industry ... Violent and Obscene Record Lyrics, http://www;senate.gov/member/ct.liebennanigeneralJr061698a.htmI 

shooting at her school and reminding lJ.s,ofthe gravity of the threat involved here. 
. , 

"I am disappointed that neither the,RlAA or any ofihe major corporate distributors chose to 
appear at today's hearing to, hear, these concerns firsthand and engage in an. important and 
consequential dialogue. This is a message they need to hear, and I amcornrnitted to working 
with Senator Brownback and others to make sure they do., " ' 

"Ultimately, my hope is that we can convince' th~ nation's major corpor~te producers and, 
distributors --~Sony, Seagram; EMI, Time Warner -- to draw some lines and to stop , 
profiting frOt:I1 music that is so repulsive that no newspaper in America would reprint the 
lyrics. But in the meantime, at a minimum, we should call on these companies and the 
RlAA to do their part to limit tJ1e access of kids to these kind of records." 

,- 30": 
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RESOURCE,CENTER SENATE COMMERCE, SCIENCE AND TRANSPORTATION MUSIC LYRICS, AND 

ADVISORY LABELS 


BODY: 
, Statement prepared by Barbara P. Wyatt, President Parents' Music Resource Center 

on Music Lyrics before the United States Senate Commerce Committee June 16, 1998 
I speak as President of the Parents' Music Resource Center which was founded in 
1985. In 1996 I became president having been on the board since one year after 
its inception. As a'music major I can speak with knowledge as to the effects of 
music. In 1985 four mothers, Susan Baker, Tipper Gore, Pam Hower, and Sally 
Nevius became aware of recordings purcqased by their children .. They were 
appalled by what they heard and ,decided to see if these messages were common. 
Much to their surprise and horror they discovered that many recordings on the 
market include profane, violent, and sexually explicit lines, plus' some advocate 
drug and alcohol use, suicide and even necrophilia. Not only were the lyrics 
disgusting, enclosures and covers were bad or worse. In talking with other 
parents" 'the mothers found that most were unaware of the contents of popular 
music. Parents would often voice their feelings with "turn'that thing down, I 
don't want to hear it" or would make the firm statement, "Go in your room if you 
are going to listen to th~t!" They were unaware of the contents of their 
listening prog~ny. The women decided it was vital to launch an educational 
campaign. A board of concerned parents was created and the PMRC was born. 
Within months there were Senate hearings, not to promote legislation, but to 
alert the public as to the corrupt and blatant messages being sold to children. 
Subsequently they met with members of recording industry associations and after 
much discussion, an agreement was reached whereby companies producing the 
recordings would place parental advisory labels on their own releases which 
include violent or sexually explicit messages. One might consider this a current 
rendition of 'the fox guarding the hen house! Unfortunately the industry has 
used the label as a license to act even more irresponsibly. The problem is that 
many recordings which should be labeled are not and often the labels are not 
very obvIous. In addition, the industry continues to contract with artists 
encouraging them to capitalize on the bizarre, obscene and corrupt messages that 
would be objectionable to most parents -IF the parents were aware of what their 
children were hearing. It is the responsibility of parents and adults 
supervising young people to know the content, but how can they be aware of ,the 
lyrics if the packages are wrapped and the lyrics inside? They ca~not review.the 
lyrics before purchase and the stores will not refund the money after the 
package is opened. Most adults want to act responsibly, but they need tools to 
help them make choices commensurate with their own values. There is legislation 
that indicates consumers have the right to know about any product they purchase. 
For instance, our food is labeled every ingredient. We know more what is in a 
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jar of pickles than we know about the contents of the music being sold to our 
children! We recognize that the music industry is a business and the executives 
are responsible to'stockholders for a return on investments. The greater the 
return the higher the salaries, the opportunity for acquisitions and more market 
share. We understand that. We also understand the musicians right of expression 
and know that many talented persons are using their talents to impact our young 
people in ,a negative way wh~n they could have such a positive influence. The 
industry could promote music that would be uplifting rather than this overkill 
of the harmful. So many of our young people do not even know the wonderful music 
that abounds with music eliminated in public schools, students have not been 
exposed to the many genre such as jazz, .show tunes, classical and spirituals. 
They have not learned to read music nor to sing. All they know are the TOP 
FORTY. The industry does not show that it cares about our youth. They have two 
lines they promote - one is pushing the line of indecency to entice young people 
and the other is the bottom line called greed. The recording industry should 
have an interest'in providing the best for our youth; however, they promote 
negative messages which are not only immoral, but which advocate illegal acts 
with results that can be devastating for our young people and society. There is 
evidence that people act out what they see and hear.' When the music is put with 
imagery and words, the action on the part of the listener becomes active, not 
passive. The imagery becomes very real. People, ask what, is wrong with America? 
Unfortunately the entertainment industry has a great influence. Some in the 
music industry fight drugs, are involved with the homeless, the elderly, and the 
hungry and they are concerned about the violence, but they are talking out of 
both sides of their mouth. Their good works are overshadowed by the volume of 
recordings that are the antithesis of their good programs. Young people are 
listening to music for HOURS every day and they are watching MTV which puts 
imagery in their fertile minds. ~ow do we know it has an impact? Just consider 
how Berlitz teaches a foreign language? They teach it by repetition. They 
bombard the brain with the same words over and over again, The br'ain receives 
ALL messages -it does not discriminate between retaining or discarding the,good 
and the bad. What you put in the brain stays and if you feed the brain messages 
which are detrimental there will be an outcome that resembles the input. The 
more vUlnerable the child, the greater the possibility that the negative 
messages will create problems. This does not say that every negative is going to 
corrupt every child, but continuous exposure does have an effect. Dr. Mark I. 
Singer of Case Western Reserve University completed a study on the Mental Health 
Consequences of Adolescents' Exposure to Violence in which he studied violent 

. adolescents. 93.4% of the most-violent males and 95.8% females listen to music 
as their coping mechanism. Consider the music and one can imagine the results. 
The music indus'try is saturating the market with the massages which are, hurting 
young people not only in America, but around the world. While Greece last 
summer, I had the opportunity ~o talk with prominent people of that country. I 
was asked the question "why are you sending such violent music, television and 
movies to our country?" How can I answer that question other than to respond 
greed. Their philosopher Plato even indicated that music forms character and 
therefore plays an important role in determining social and political issues, he 
stated 11 When modes of music change, the fundamental laws of the states change 
with them." The labels were not advocated to provide a shield for the -industry 
and the artists, (they view it as protection against law suits), but it was 
hoped,that the industry would both comply with the labeling and stop contracting 
with pertormers who advocated actions which would be harmful. We understand that 
they the artists feel they are the refl~ction of society 'and not one of the 
causes of the problem, but since they ~re viewed as idols they do have an 
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,influence on our youth. You ',in the' Congress are concerned about smoking, 'but' 
these lyrics are equally harmful we are talking about telling young people to 
take drugs , drink alcohol, and rape. Th~ venom in some lyrics would not be,' 
allowed in most homes. The current idol, Marilyn Manson evokes shouts aI1:d ' 
cheers in his concerts when he advocates taking drugs and killing parents. 
Unfortunately many parents have no idea about these idols who have such an 
influence on their children. We receive calls from adults constantly who voice 
their concer~s and express that they d()' not know how to combat this problem. 
They cannot:. identify music which is within their value system. Many of the 
recordings are n~t 'only violent, but much is verbal "pornography!' Do ;the labels 
work? NO! There are standardized labels, but no standards.' Somecompa~ies label 

,and others do not" Packages occasionally have enclosures which, 'are offensive, 
but are not labeled. ,A child of any age can 'purchase recordings.' When the 
Senate hearing on "The Impact ,of Violent Music '" was held on November 6, 1998, 
Hillary Rosen, President of the Recording Industry Association of America stated 
the RIAA supp~rts the restriction that no one under 17 can purchase recordings 
which are labeled. A boy who appears to be 12, but is 14, went unaccompanied 
into a store, i'n Tennessee, at my request, last week and purchased a Marilyn 
Manson recording, no, questions' asked." An' adult, tried to return ' it, but the store 
would not: accept the return, . Stores often refuse to ,refund the cost of 
recordings, which an adult finds objectionable. In fact, we have been told that 
there is a limit" as to the number of, recordings each store can return. 
Obviously that does not bode well for the concerned parent who wants to make a 
return and cannot as the store has reached its limit. The same young boy went 
'into. another s'toreto make the same "purchase and they would not allow him to buy 
the recording stating,-hew.as, .too young - that store should get ALL the 
business, Music' e~ecutives state' that 'movies and television have.similar 
contents that is true as young people are avid viewers, but our youth are 
constantly, listening to music'.'They play it while walking; riding, exercising, 
eating, while in malls, at school events and doing homework. Music is very much 
a part ot their ~veryday activity and it is a very powerful tool. Music is known 
to heal, to calm andt6 excite. Music with lyrics can have an even greater 
impact. While speaking at a conference called by the Lieutenant Governor of 
Alabama,. a young girl asked she co~ld make a comment. She said, "you complain 
of the actions of youth, but who makes the, movies, who sells the alcohol, who 
produces the television, who writes the advertising" who import,S the drugs, who 
contracts 'with the artists, who use and abuse young'people for sex -adulus do 
and then you blame the young people and:ask us why we act' as we do? The truth 
hurts. The PMRC does not,approve of censorship, but'justas in everything we 
do, each must act responsibly and when we do not there are consequences. we are 
reaping the consequences of a society that has set aside values 'and civility. 
There are laws which have been enacted to protect chi;Ldren. We have seen many 
times how industry plays both sides of the street. They say care, but look 
what they do. We implore th!= industry to address the needs of parents and 
communities and that the industry become the parent's friend. There need to. be 
changes and we need to ,make them, now: A more effective system would be to make 
the labels more specific as to content, similar to television ratings. The 
First Amendment' was not written to p~ovide licen~e to corrupt children, ar;td we '" 
are not asking for legislation, but we are asking for cooperation within the , 
industry. We are all familiar with the words from' ,the Bible which state ,"Bring 
up a child in the w~y he should go and when he is old he will not depart from 
it." The industry is constantly capturing our 'next ,generat'ion. Morality,' 
civility and'virtues have made civilizations prosper and have been the basis for 
noble leadership. Today that' is lacking in America. We ,can e:\,ther,'bethe beacon 

http:stating,-hew.as


Page 6 
,FDCH Congressional Testimony, June 16, 1998 

on the hill for good or the Sodom and Gomorrah of the next century. Our youth 
will answer that question as they mature and'we as adults a~e responsible'. for 
the result. We thank you, Senators, for your concern and. for.this hearing ..In 
bringing this issue to the. public you provide'an excellent forum to address this 
vital sUbj.ect. We who ctre ,on the front l~nes on a daily basis appreciate this . 
opportunity. 
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